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“Ogretmen” Filminin Ogretmenlik Meslek Etigi

Baglaminda Incelenmesi

Nuray Karagoz, A. Faruk Levent*

02z: Bu calismanin amaci, “Ogretmen (Utitelka)” filminin 6gretmenlik meslek etigi baglaminda incelenmesidir. Jan
Hrebejk'in yonetmenligini ustlendigi 2016 yili yapimi olan bu filmde, 1980 yilinda Slovakya'nin Bratislava sehrin-
deki bir okulda ¢alisan bir 6gretmenin mesleki etige uygun olmayan davraniglari islenmektedir. Bu aragtirma, nitel
aragtirma yontemi ile tasarlanmis olup veriler dokiiman analizi teknigi kullanmilarak analiz edilmigtir. Film sahne-
lerinin analizinde ise betimsel analiz kullamlmigtir. Filmin icerigi, Amerikan Egitimciler Dernegi tarafindan egi-
timcilere yonelik hazirlanan etik kodlar ile Milli Egitim Bakanlhigi'min egitimciler i¢in belirledigi mesleki etik ilkeler
dogrultusunda olusturulan bir ¢erceveye gore incelenmistir. Bu cerceveye gére film, “Ogrenciye yonelik etik davra-
mislar”, “Mesleki uygulama ve performansa yonelik etik davrams”, “Meslektaslara yénelik etik davranis” ve “Velilere
ve topluma yénelik etik davranis” olmak tizere dért kategori agisindan degerlendirilmistir. Elde edilen bulgulara gére
filmde en ¢ok égrencilere yonelik etik dis1 davraniglarin sergilendigi belirlenmistir. Ogrenciye yonelik etik ihlaller
icinde M1 (sevgi ve sayg1) ve M4 (adil ve esit davranma) ihlali éne ¢ikarken; meslege yonelik etik davraniglardan en
¢ok M11 (saglikli ve giivenli egitim ortami saglama) ve M12'nin (okul politikalarina, yasa ve yénetmeliklere uyma)
ihlal edildigi belirlenmistir. Velilere ve topluma yénelik etik davranis kategorisinde ise en fazla ihlal edilen M24
(velilerle iyi iletisim kurma) olmustur.

Anahtar Kelimeler: Etik, Ogretmenlik Meslek Etigi, Film Analizi, Ogretmen.

Abstract: The aim of this study is to examine the movie “The Teacher (U¢itelka)” within the context of professional
ethics in teaching. In 2016, Jan Hrebejk directed this movie that revolves around the unethical actions of a teacher
at a school in Bratislava, Slovakia, during the year 1980. The research was conducted using the document analysis
technique, which is one of the qualitative research methods. Descriptive analysis was utilized to examine the scenes
in the movie. The movie’s content was analyzed using a framework aligned with the Code of Ethics for Educators
established by the Association of American Educators and the ethical principles set forth by the Turkish Ministry of
National Education for educators. According to this framework, the movie was evaluated in terms of four categories:

» »

“Ethical conduct toward students”, “Ethical conduct toward practices and performance”, “Ethical conduct toward
professional colleagues” and “Ethical conduct toward parents and community”. The findings revealed that the most
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prevalent unethical conduct occurred towards students in the movie. Among the ethical conduct toward students,
M1 (love and respect) and M4 (fair and equal treatment) violations stand out; among the ethical conduct toward
practices and performance, the most violated were M11 (providing a healthy and safe educational environment) and
M12 (complying with school policies, laws and regulations). In the category of ethical conduct toward parents and
community, the most violated was M24 (establishing good communication with parents).

Keywords: Ethics, Professional Ethics for Teachers, Movie Analysis, Teacher.

Giris
Milli Egitim Temel Kanunu’'nda “devletin egitim, 6gretim ve bununla ilgili yonetim
gorevlerini lizerine alan 6zel bir ihtisas meslegi” olarak tanimlanan égretmenlik,
bir toplumun gelecegine y6én veren meslek olarak agiklanmaktadir (METK, 1973).
Ogrencilere bilgi ve becerilerin kazandirilmasini saglayan 6gretmenler egitimli, uz-
man ve rehber olan kigilerdir (Tamkan, 2022). Bandura’ya (1986) gore toplumsal
sorumluluk gerektiren mesleklerin baginda gelen ¢gretmenlikte rol model olmak
en 6nemli hususlardan biridir. Ogretmenler; durusuyla, kullandig1 kelimelerle,
davraniglariyla, bagka bir deyigle tiim yasama bicimleriyle énce 6grencilere sonra
da ¢evresine 6rnek olan kigilerdir (Akcan & Polat, 2016). Bu bakimdan 6gretme
sorumlulugunun yaninda 6gretmenlik, birtakim ahlaki ve etik sorumluluklar: da

beraberinde getiren erdemli bir meslek grubudur (Tezugar, 2019).

Ogretmenlik bir sorumluluk meslegidir denildiginde akillara bu meslegin en
énemli boyutlarindan biri olan meslek etigi gelmektedir (Erdem & Simgek, 2016).
Egitim ile etik arasinda siki bir bag bulunmaktadir (Ozdemir & Cayak, 2022).
Egitim nasil etigin olugturucusu konumunda ise etik de egitim uygulamalarinin
belirleyicisi konumundadir (Pieper, 1999). Yunancada karakter anlamina gelen
“ethos” kelimesinden turetilmis etik, ahlak ve degerlerin incelenmesi sonucunda
ortaya ¢ikan soyut bir kavramdir (Aydin, 2018). Ogretmenlik mesleginde etik ise
6gretmenin 6grenciler, meslektaslari ve toplumla olan iligkilerinde yerine getirmesi
ve uymasi gereken kurallar biittniidiir (Ozen, 2017).

Ogretmenler icin mesleki etik ilkelerden ilk bahsedilen iilke olan Amerika'da
1929 yilinda National Education Association (Ulusal Egitim Birligi) tarafindan
belirlenen mesleki etik ilkeler ginimiize kadar bircok kez yenilenmigve 1975 yilinda
yapilan dizenleme ile son geklini almigtir (Karatag, Caner, Kahyaoglu & Kahya,
2019). Amerikan Egitimciler Dernegi'nin (Associations of Americans Educators)
Danigma Kurulu ve Yiirtitme Komitesi; egitimcilere yonelik hazirlanan etik kodlar:
“Ogrencilere karsi etik davranis”, “Uygulamalara ve performansa yonelik etik
davranig”, “Profesyonel meslektaglara yonelik etik davranig”, “Velilere ve topluma
yonelik etik davranig” olmak tizere dért ana baghk etrafinda toplamigtir (AAE,
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2024). Her ana baglk altinda profesyonel bir egitimci olan 6gretmenin yapmasi
gereken etik davramglar siralanmaktadir. Turkiye'de ise Milli Egitim Bakanlhg:
tarafindan 24.06.2015 tarihinde ¢gretmenlere 6zel olarak hazirlanan “Egitimciler
icin mesleki etik ilkeler” bir genelge ile yayinlanmistir. Bu mesleki etik ilkeler; “Og-
renciler ile iligkilerde etik ilkeler”, “Egitim meslegine iligkin etik ilkeler”, “Egitim-
cilerle iligkilerde etik ilkeler”, “Veliler ile iligkilerde etik ilkeler”, “Okul yénetimi ve
toplum ile iligkilerde etik ilkeler” ve “Okul yéneticilerinin; 6gretmenler, 6grenciler
ve veliler ile iligkilerinde etik ilkeler” olmak tizere alt1 ana baglik etrafinda gekillen-
mistir (MEB, 2015). Bu genelgedeki etik ilkeler ile Amerikan Egitimciler Dernegi
tarafindan hazirlanan etik kodlarin bagdastig: gérilmektedir (Aslanargun, 2019).

Mesleki etik ilkeler, meslekte yapilmasi uygun olan ve olmayan davramslarin
sinirlarini belirlemektedir (Altinkurt & Yilmaz, 2011). Profesyonel bir meslek olan
ogretmenlikte mesleki etik ilkeler, 6gretmenlerin etik bir sekilde hareket etmele-
rini saglamaya yardimc olur (Kumari, 2016). Ogretmenlik meslegine 6zgii olan
kabul gormis ilkeler; profesyonellik, hizmette sorumluluk, adalet, esitlik, saglikli
ve guvenli bir ortamin saglanmasi, yolsuzluk yapmamak, durustlik-dogruluk ve
given, tarafsizlik, mesleki baglilik ve siirekli gelisme, sayg:1 ve kaynaklarin etkili
kullanimidir (Aydin, 2018). Ogretmenlikte bu ilkelerin yaninda mesai saatlerine
riayet etme, hediye almama, kisisel ¢ikar gézetmeme ve 6zel ders vermeme gibi
ilkeler de 6nem arz etmektedir (Arslan, 2018). Basaris1 disitk olan bir égrenciye
yeterli ilgiyi gostermek, 6grencilerini kigisel iglerinde kullanmamak, savundugu bir
siyasi gorugt 6grencilere empoze etmemek, derse zamaninda ve hazirlikli girmek
gibi davraniglar nasil etik davraniglar olarak kabul ediliyorsa bunlarin tersi de mes-

lekte etik dig1 davraniglar olarak gorilmektedir (Karatag, 2013).

Literattirde, 6gretmenler tarafindan sergilenen etik dig1 davranislarin ¢ok yon-
lit nedenlere dayandig: ortaya konulmaktadir. Pelit ve Giger (2006), 6gretmenleri
etik dis1 davraniglara iten temel faktorler arasinda yasal diizenlemelerin yetersiz-
ligini, meslektaglar arasinda etik dig1 davraniglarin yaptirimsiz kalmasini ve égret-
men yetigtirme programlarinda meslek etigi egitimine yeterince yer verilmemesini
vurgulamaktadir. Hacioglu ve Alkan (1997), okullarda gériilen kurumsal baskila-
rin, yonetim kaynakl etik ihlallerin ve egitimin politik yapisinin da 6gretmenlerin
etik dis1 davraniglarina neden oldugunu ifade etmektedir. Levent’e (2022) gore ise
etik dig1 davraniglarin temel nedeni bireylerin ahlaki gelisim diizeyi ile iligkilidir.
Buna gore 6gretmenlerin etik dis1 davraniglarina yol agan faktérlerin bireysel, ku-

rumsal ve toplumsal diizeyde ele alinmas: gerektigi anlagilmaktadur.
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Egitim ve sinema, kurumlar sosyolojisi bakimindan hayatimizi dogrudan et-
kileyen temel yapidandir (Yalaniz, 2018). Sinema toplumla iligkili olmakla birlikte
toplum da egitimle iligkili oldugundan bunlar arasinda siki bir etkilegim vardir (Al-
tinbag, 2018). Sinema filmleri, etkileyici bir hikaye anlatmanin yaninda gorsel bir
sekilde derinlemesine mesajlar ve giicli argiimanlar sunarak izleyicilerle daha giiclia
bir baglant: kurulmasini saglamaya yardima olur (Namaz, 2023). Sinema tarihine
bakildiginda 6gretmen, 6grenci iligkileri ve egitim tizerine hafizalara kazinan pek
cok filmle kargilasmak mumkundir (Cokerdenoglu, 2020). Egitim kurumlarinda
yasanan olay, diistince ve yaklagim tarzlarini konu alan filmler; okul yoneticisi, 6g-
retmen, dgrenci ve velilerin egitimle olan ¢ok yonlu iligkilerini analiz ederek elestiri
yolunu agar ve mevcut sorunlara iligkin farkindalik kazandirir (Altinbag, 2018). Bu
filmlerde, egitimcilerin 6nemi ve degeri ile 6gretmenlerin 6grenciler tizerindeki et-
kileri 6n plana ¢gikmaktadir (Topakoglu & Canli, 2022).

Scull ve Peltier (2007), Hollywood filmlerindeki egitimcilerin daha ¢ok kargit-
liklar1 iceren temsilciler oldugunu 6ne stirmektedir. Ogretmenler, baz filmlerde
sistemin kurtaricisi veya degisimin 6nciisi; bazilarinda ise mevcut diizenin elegtiri-
cisi veya kigkirticis olarak iglenmektedir (Yiiksel, 2015). ABD, Kanada ve ingiltere
gibi iilkelerin filmlerinde daha ¢ok 6grenci ve 6gretmenin bireysel 6zellikleri konu
edilirken; Almanya, Fransa, Rusya ve Hindistan yapimu filmlerde ise sistem elegtiri-
si s6z konusudur. Toplumsal yap: ve ekonomik zorluklari konu edinen filmlerin ise

daha ¢ok Tirkiye, Iran, italya mengeli olmalari dikkat cekmektedir (Yalaniz, 2018).

Literatur incelendiginde, filmlerin hem egitim hem de egitim digindaki farkli
alanlarda aragtirma konusu olarak ele alindig1 ve bu alandaki ¢aligmalarin son yil-
larda artig gosterdigi gorillmektedir (Acar & Voltan-Acar, 2013; Culbreth & Huber,
2015; Falsafi, Khorashad & Abedin, 2011; Karacan-Ozdemir, 2018). Altan (2016)
yaptig1 calismada “Ogretmenlige Dair: Filmler ve Ogretmenler” adli kitabinda 6g-
retmenlik mesleginin farkli yénlerini ele alan 57 film (Oli Ozanlar Dernegi, Sevgili
Ogretmenim, Mona Lisa Giiliisii, Bagka Tanrinin Cocuklari, Ogretmen vb.) ve 13
belgesel filmi incelemigtir. Akcan ve Polat (2016) tarafindan yapilan aragtirmada,
dokiiman analizi yontemiyle Turk sinemasinda yer alan 5 filmde 6gretmen imaji
incelenmistir. Akcan ve Kara (2021) calismasinda, Milli Egitim Bakanligi'nin 6gret-
menlere 6nerdigi filmler arasindan en yogun sinif ici uygulamalari iceren dért filmi
sinif yénetimi agisindan incelerken; Altunbay ve Alaca (2021) ise dokiiman analizi
kullanilarak yaptig: aragtirmada 50 film tzerinden ideal 6gretmen modelini ince-
lemistir. Biki¢ (2021), Rajkumar Hirani'nin yénettigi “Ug Idiot” filmini inceleyerek

geleneksel egitim anlayisinin elestirisini yapmistir. Sahin ve Kumral (2018) “Oli
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ope)

Ozanlar Dernegi” filmini egitim felsefeleri cercevesinden inceleyerek, farkl felsefi
yaklagimlarin filmde nasil somutlandigini ortaya koymay: amaglamistir. Karahan
ve Uca (2022) “Yerdeki Yildizlar” filminin disleksili cocuklarin sosyal deneyimle-
rini nasil tasvir ettigini nitel aragtirma yontemiyle incelemistir. Sakar ve digerleri
(2023) tarafindan ise 6zel yetenekli bireyleri konu edinen 36 film incelenerek bu
bireylerin filmlerde nasil sunuldugu analiz edilmistir. Dalton (2013), “Bad Teac-
her” filmindeki kot 6gretmen karakterlerini degerlendirmis ve filmin konusuna,
ana karakterlerin tasvirine ve hikiyenin estetik iglenisine odaklanmigtir. Merang-
gi, Yadnya ve Parthama (2016) ise ayn filmdeki karakterler tarafindan kullanilan
tabu kelimeleri toplum dilbilimsel bir yaklagimla incelemigtir. Simanjuntak (2020)
“Beautiful Mind” filmini analiz ederek filmdeki ana karakteri egitimsel degerler
iizerinden ele almigtir. Omar ve Abbas (2022), “Mona Lisa Smile” filmindeki ana
karakterin gelecek nesil kadinlarda farkindalik yaratmak i¢in kadin giiclendirme
ideolojileri tizerine bir analiz yapmigtir. Zhafran ve digerleri (2023) ise “Olii Ozan-
lar Dernegi” filmindeki Bay Keating’in 6gretim stilini analiz ederek 6gretmenlerin

etkili bir 6gretim stili belirlemelerine yardimci olmay1 amaglamistir.

Literatiirde, yapilan film analizlerinin 6gretmenlik meslegini daha ¢ok genel
hatlariyla ele aldig1 (Altan, 2016; Akcan & Polat, 2016) ya da belirli bir tema tze-
rinde yogunlastig1 gériilmektedir. Ornegin, 6gretmen imaji (Akcan & Kara, 2021),
ideal 6gretmen modeli (Altunbay & Alaca, 2021) veya egitim felsefesi (Sahin &
Kumral, 2018) gibi konular 6ne gikmaktadir. Dalton (2013), “Bad Teacher” filmin-
deki karakterlerin olumsuz davraniglarini incelerken, 6gretmenlik meslek etigi ih-
lalleri yerine, filmin estetik yapisina ve karakter tasvirlerine odaklanmigtir. Benzer
sekilde, “Uc¢ Idiot” filmi tizerine yapilan analizler (Biki¢, 2021), egitim sistemine
yonelik genel elegtiriler sunmakta, ancak 6gretmenlik meslek etigi iizerine spesifik

bir odaklanma saglamamaktadir.

Yapilan literatir taramas: sonucunda, 6gretmenlik meslek etigi ilkelerinin ih-
lalleri ve bu ihlallerin egitim siirecine olan etkilerini kapsamli inceleyen bir ¢aligma-
ya rastlanmamug ve literatiirde bu konuda bir bosluk oldugu gérillmiistir. Bu arag-
tirma, “Ogretmen (U¢itelka)” filmini, 6gretmenlik meslek etigi baglaminda analiz
ederek, meslek etigi ilkelerinin hem teorik hem de pratik acidan ele alindig: egitim
aragtirmalarina yeni bir perspektif kazandirmay: amaglamaktadir. Filmin ana ka-
rakteri, meslek etigini ihlal eden bir 6gretmen profili ¢izerek gii¢ dinamiklerini ve
etik sorunlar1 dramatik bir bicimde yansitmaktadir. Ozellikle, bu filmin 6gretmen-
lerin kargilagabilecegi etik ikilemleri ve bu ihlallerin egitim sistemi, 6grenciler, ve-

liler ve toplum tizerindeki etkilerini tartigmaya agmasi, bu ¢aligmayi literatiirdeki
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diger film analizlerinden ayiran 6nemli bir 6zelliktir. Ayrica, filmin senaryosunun
gercek bir hikayeden esinlenmis olmasi, karakterlerin ve olaylarin inandiricilig-
n1 artirmakta ve 6gretmenlere etik sorunlari daha derinlemesine irdeleme imkani

sunmaktadir.

Yontem

Arastirma Deseni

Bu arastirma, “Ogretmen (Ucitelka)” filminin 6gretmenlik meslek etigi baglaminda
incelendigi nitel bir aragtirmadir. Aragtirmada dokiiman analizi yéntemi kullanil-
mustir. Dokiiman analizi; uzun yillardir kullamilan bir aragtirma yéntemi olup ki-
taplar, gazete makaleleri, akademik dergi makaleleri ve kurumsal raporlar dahil ol-
mak zere cesitli belge tiirlerinin analiz edilmesinden olugmaktadir (Patton, 2015;
Morgan, 2022). Dokiiman analizi; belli bir ama¢ dogrultusunda kaynaklari bulma,
okuma ve degerlendirme islemlerini kapsayan, yazili materyallerin yani sira film,
video, fotograf gibi gérsel malzemelerin kullanildig: bir yontemdir (Karasar, 2005).
Merriam (2009), dokiiman analizini uygun dokumanlari1 bulma, orijinallik kont-
rolii, kodlama ve katalog sistemi olugturma ve veri analizi yapma agamalarindan
olusan bir stireg olarak agiklamaktadir. Film ve video materyalleri, bir aragtirmanin
tek veri kaynagi olabilse de dokiimanlar tek bagina veri seti olusturdugundan, arag-
tirmanin amacina uygun kapsaml bir ¢6ziimleme siirecine alinmalar: gerekmekte-
dir (Yildirim & Simsek, 2016). Bu calismada da “Ogretmen (Utitelka)” filmi, 6gret-
menlik meslek etigi baglaminda kapsamh bir sekilde analiz edilmistir. Literattirde
de benzer sekilde dokiiman analizi yéntemiyle film analizi ¢caligmalar1 yapilmis ve
bu yéntemin filmlerden veri elde etmede olduk¢a faydali oldugu gézlemlenmistir
(Akcan & Polat, 2016; Altunbay & Alaca, 2021; Biki¢, 2021; Omar & Abbas, 2022).

islem Yolu

Arastirmada ilk olarak “6gretmenlik meslek etigi” baglaminda ele alinabilecek film-
ler incelenmistir. izlenen filmler arasindan 6gretmenlik meslek etigini ve 6gret-
menlikte etik dis1 davraniglar1 konu edinen “Ogretmen (U¢itelka)” adli filmin analiz
edilmesine karar verilmistir. 1983 yilinda heniiz Sovyetler Birligi'nin dagilmadigs,
Yugoslavya'nin bélunmedigi bir désnemde yasanan ve gercek bir olaydan yola ¢iki-
larak senaryosu yazilan Slovakya-Cekya yapimi bu filmin, 6gretmenlik mesleginde
etik konusuna dikkat ¢eken bir yapim oldugu diigiintlmektedir.
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Film ile ilgili Bilgiler
Incelenen filmin kiinyesi Tablo 1'de verilmistir.
Tablo 1

Filmin Kiinyesi

Filmin Ads Ogretmen
Orijinal Ad1 Ucitelka
Yénetmen Jan Hrebejk
Senarist Petr Jarchovsky

Vizyon Tarihi | 21 Nisan 2016 (Slovakya-Cekya)
9 Haziran 2017 (Turkiye)

Oyuncular Zuzana Maurery Ogretmen (Maria Drazdechova)
Zuzana Konecna Veli (Iveta Kucerova)
Csongor Kassai Veli (Marek Kucera)
Tamara Fischer Ogrenci (Danka)
Martin Havelka Eva Veli (Jaroslav Binder)
Bandor Veli (Hana Binderova)
Oliver Oswald Ogrenci (Filip Binder)
Peter Bebjak Veli (Vaclav Littmann)
Richard Labuda Ogrenci (Karol Littman)
Inka Gogalova Okul miudiresi (Ina Gogalova)
Monika Certezni Midir yardimcist

Tur Dram

Ulke Slovakya-Cekya

IMDb Puani 7.2 (21.02.2024)

Stire 102 dk.

“Ogretmen (Utitelka)”, 2016 yilinda vizyona giren Slovakya-Cekya ortak ya-
pimi bir dram filmidir. Filmin yénetmenligini Jan Hrebejk tistlenirken; senaryosu
Petr Jarchovsky tarafindan yazilmistir. 102 dakika olan bu filmin ¢ekimleri ise Slo-
vakya'da yapilmigtir. Film, 21 Nisan 2016 tarihinde Slovakya ve Cekya'da, 9 Hazi-
ran 2017 tarihinde Turkiye'de vizyona girmistir. Guiglii hikayesi, basarili oyunculuk
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performanslari ve gercekei atmosferi ile izleyiciyi etkilemeyi bagararak uluslararas
film festivallerinde bir¢ok 6dile layik goralmustar. Film, 2016 yilinda Montreal
Diinya Film Festivali'nde Jiiri Ozel Odiili ve FIPRESCI Odiili'nii kazanmistir. Ay-
rica 2017 yilinda Avrupa Film Odiilleri'nde En lyi Film ve En Iyi Senaryo dallarinda

aday gosterilmigtir.

Film, 1983 yilinda Bratislava'da bir ortaokula atanan Maria Drazdechova adin-
da bir 6gretmenin hikayesini anlatmaktadir. Maria, 6grencileri ve velileri kendi ¢1-
karlari i¢in kullanan bir 6gretmendir. Siniftaki hakimiyetini pekistirmek i¢in baski-
ave agagilayic yontemler kullanarak 6grencileri kiigitk dusiiriir ve rencide eder. Bu
durum, 6grencilerde ve velilerde biytuk bir 6fkeye ve hognutsuzluga yol acar. Ma-
ria'nin etik dis1 davraniglari, 6grenciler tizerinde yikic bir etkiye neden olmustur.
Ogrencﬂerden biri (Danka), Maria'nin baskic1 tutumuna dayanamayarak intihar gi-
risiminde bulunur. Bu olay, velilerin Maria’ya kars: tepkisini daha da artirir ve onu
okuldan atmak i¢in is birligi yapmalarina neden olur. Ancak Maria, siyasi baglan-
tilarin1 kullanarak velilerin girigimlerini engellemeyi bagarir. Filmin sonunda Ma-
ria Ogretmen’in velilerin sikayet dilekgeleriyle ceza alip okuldan uzaklagtirildiktan
sonra tekrar okula geri dondiigii gériilmektedir. Ogretmen olarak ilk dersine 1983
yilinda giren Maria Drazdechova'nin cezadan sonra sinifa tekrar girdiginde tahtada
1991 yili yazmas: dikkat cekmektedir. Aradan gegen yillara ragmen Maria Drazde-
chova'nin, cezas bitip okula geri déndugiunde etik dig1 davraniglar sergilemekten
vazgecmedigi ve filmin basinda oldugu gibi 6grencileri menfaat amach figlemesiyle

film manidar bir sekilde bitmektedir.

Verilerin Analizi

Filmin analizinde betimsel analiz yéntemi kullanilmigtir. Betimsel analiz, 6nceden
belirlenen bir ¢erceve dogrultusunda verilerin analiz edilmesini ve yorumlanmasini
saglayan bir yontemdir (Baltaci, 2019). Bu ¢alismada filmin icerigi, Amerikan Egi-
timciler Dernegi'nin egitimcilere yonelik hazirladig etik kodlara gére incelenmistir.
Amerikan Egitimciler Dernegi'nin etik kodlarinda yer alan “6grencilere yonelik etik
davraniglar”, “mesleki uygulama ve performansa yoénelik etik davraniglar”, “mes-
lektaglara yonelik etik davranislar” ve “velilere ve topluma yonelik etik davraniglar”
olmak tizere dort temel kategori, kontrol listesi i¢cin ana kaynak olarak benimsen-
mistir. Bunun yaninda, Turkiye baglamini da dikkate alabilmek i¢in Milli Egitim
Bakanligimin (MEB) egitimciler icin yayimladig: mesleki etik ilkeler analize dahil
edilmigtir. MEB’in etik ilkeleri, 6gretmenlik meslegindeki temel degerleri daha ay-
rintih bir sekilde ele alarak genigletmektedir. Béylece, her iki kaynagin etik ilkeleri
arasindaki 6rtiigen degerler, analizde kullanilan kontrol listesinde birlestirilmistir.
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Kontrol listesindeki kategoriler ve bu kategoriler altindaki etik ilke ve davraniglara
gore filmin icerigindeki 6gretmenlik meslek etigine uymayan 6gretmen davranig-

lar1 belirlenmistir.
Tablo 2’de filmin analizinde kullanilan kontrol listesi verilmigtir.
Tablo 2

Kontrol Listesi

Ogrencilere Yonelik Etik Davranis

Madde 1. Sevgi ve Sayg:

Madde 2. Iyi Ornek Olma

Madde 3. Anlayis ve Hoggorila Olma
Madde 4. Adil ve Egit Davranma

Madde 5. Ogrencinin Gelisimini Gézetme
Madde 6. Ogrenciye Ait Bilgileri Saklama

Madde 7. Ekonomik ve Psikolojik Sorunlar1 Yansitmama

Madde 8. Gergekleri Carpitma ve Kisisel On yargidan Kaginma

Mesleki Uygulamalara ve Performansa (Meslege) Yonelik Etik Davranis
Madde 10. Mesleki Yeterlilik ve Sorumluluk

Madde 11. Saglikli ve Guvenli Egitim Ortami Saglama

Madde 12. Okul Politikalarina, Yasa ve Yonetmeliklere Uyma

Madde 13. Kurumsal Mesleki Ayricaliklar1 Kisisel ve Partizan Cikarlari icin

Kullanmama

Madde 14. Mesai ve Ders Saatlerine Uyma
Madde 15. Hediye Almama

Madde 16. Kigisel Menfaat Saglamama

Madde 17. Ozel Ders Vermeme

Madde 18. Bagis ve Yardim Talebinde Bulunma
Meslektaslara Yonelik Etik Davranig

Madde 19. Ayrimalik Yapmama
Madde 20. Yanhs Beyanda Bulunmama
Madde 21. Gizlilik

Madde 22. Meslektaglar:1 Koruma
Madde 23. Is birligi




Turkish Journal of Business Ethics (TJBE)
is Ahlaki Dergisi

Ogrencilere Yonelik Etik Davranig

Velilere ve Topluma Yénelik Etik Davranis

Madde 24. Velilerle Iyi Bir fletisim Kurabilme

Madde 25. Velilere Ogrencilerle {lgili Dogru Yoénlendirme Yapabilme
Madde 26. Veliler Arasinda Irk, Dil, Din, Statii Ayrim: Yapmama
Madde 27. Yonetimle Is birligi

Madde 28. Kurum Kaynaklarini Verimli Kullanma

Madde 29. Okul-Toplum {ligkilerinde Olumlu ve Aktif Rol Alma

Film analizi, derinlemesine bir inceleme siireci olarak dért agsamali bir izleme
yontemiyle gerceklestirilmistir. {lk asamada; film genel olarak izlenerek, filmi anla-
mak ve analiz i¢in bir temel olusturulmustur. fkinci asamada; ana karakterler ve di-
yaloglar tizerinde yogunlasip mesleki etik ihlalleriyle ilgili ilk gzlemler yapilarak ve
diyaloglar kategorize edilerek, her birinin hangi etik ilkeye aykir1 oldugu belirlen-
mistir. Ugiincti asamada; diyaloglar, sahne diizenlemeleri, miizik ve gorsel unsurlar
birlikte degerlendirilerek, film sekanslara ayrilmigtir. Dérdinci asamada; olugtu-
rulan sekanslar, Tablo 2’deki kontrol listesi dogrultusunda teker teker incelenmis
ve her bir etik ilke ihlali detayh bir sekilde analiz edilmistir. Bu siirecte, analizlerin

guvenirligini artirmak adina, iki egitim bilimleri uzmanindan da gériig alinmigtur.

Gecerlik ve Giivenirlik

Nitel aragtirmalarda gecerlik ve guvenirlik kavramlari, nicel ¢aligmalardan farkl
olarak ele alinmakta ve daha genis bir cercevede degerlendirilmektedir. Gegerlik,
elde edilen bulgularin arastirilan olguyu dogru bir sekilde yansitip yansitmadigina
odaklanirken, giivenirlik, aragtirma siirecinin tutarliligi ve sonuglarin tekrarlanabi-
lirligini ifade etmektedir (Guba & Lincoln, 1985; Merriam, 2009). Krefting (1991)
nitel aragtirmalarda gecerlik yerine inanilirlik, sonu¢larin dogrulugu ve arastirma-
cinin yetkinligi gibi ifadelerin kullanilmasinin daha uygun oldugunu belirtmigtir.
Inanilirlik; bulgularin mantiklihigi, sonuglarin inandiricihg, katihimeilarin icten-
ligi ve aragtirilan konunun dogru bir portresini sunup sunmadig: gibi unsurlarn
icermektedir.

Nitel bir arastirmada bulgularin dogrulugunu saglamak i¢in uzun sireli etkile-
sim, katihma teyidi ve uzman incelemesi stratejilerinin kullanilmas: énerilmekte-
dir (Holloway & Wheeler, 1996; Creswell, 2003). Bu caligmada gegerli sonuglar elde
edebilmek icin etik temelli kavramsal bir ¢erceve olusturulmus ve analiz edilen fil-

min sahneleri baglam i¢inde detayl bir sekilde degerlendirilmigtir. Arastirma siire-
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cinde film, farkl arastirmacilar tarafindan birka¢ kez incelenmis, sahneler arasinda
baglamsal bir butunluk saglanmis ve dogrudan alintilarla bulgular desteklenmisgtir.
Ayrica, aragtirmada elde edilen bulgularin dogrulugunu ve uygunlugunu saglamak
amaciyla, etik alaninda uzman iki akademisyenin goriisleri alinmis, bu uzmanlar
tarafindan bulgularin kavramsal ¢erceveye uygunlugu degerlendirilmistir. Uzman
incelemesi sirasinda alinan geri bildirimler dogrultusunda analiz streci yeniden

gozden gecirilmis ve gerekli diizenlemeler yapilmigtir.

Aragtirmanin givenirligini artirmak i¢in kullanilan yéntemler acik ve seffaf bir
sekilde raporlanmig, kodlama ve temalandirma siireci ayrintili olarak agiklanmigtar.
Film analizi sirasinda, iki arastirmaa filmi bagimsiz olarak incelemis, belirlenen
temalar kargilagtirilmig ve ortak bir uzlagmaya varilmigtir. Aragtirmacilarin 6n yar-
gilarinin en aza indirilmesi i¢in yansitici bir yaklasim benimsenmis ve analiz si-
recinde alinan kararlar kaydedilmistir. Ayrica, aragtirmada kullanilan metodolojik
adimlarin ayrintil bir sekilde sunulmasi, diger aragtirmacilar tarafindan benzer bir
calismanin gerceklestirilebilmesini mumkiin kilmigtir. Elde edilen bulgular litera-
turdeki benzer caligmalarla kargilagtirilmig, bu baglamda sonuglarin tutarlilig: ve
dogrulanabilirligi degerlendirilmistir. Bu yontem ve stratejiler, aragtirmanin hem

gecerli hem de guvenilir bir gekilde yiiratialmesine katk: saglamigtir.

Bulgular

Filmin analizinde oéncelikle film sekanslara ayrilmis ve bu sekanslarin filmdeki
gosterim yerleri belirlenmigtir. Daha sonra filmin analizi i¢in olusturulan cerceve
dogrultusunda dért ana kategoriye (6grencilere yonelik, mesleki uygulama ve per-
formansa yonelik, meslektaglara yonelik, veli ve topluma yonelik etik davraniglar)
gore filmdeki sahneler ¢6ziimlenmistir. Bu ana kategorilerden “meslektaglara yo-
nelik etik davranig” ile ilgili herhangi bir bulguya ulagilmadig: icin bu kategoriye

bulgular bélumiinde yer verilmemistir.

Tablo 3’te filmde 6gretmenlik meslek etigine uygun olmayan davraniglar ve
meslek etiginin her bir alt kategorilerle ilgili etik ihlallere yonelik sekanslarin ana-

lizi yer almaktadur.
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Etik Ihlalleri Iliskin Sahneler ve Filmdeki Gosterim Yerleri

Filmdeki ihlal Edilen ihlal Edilen Etik
Sahne | e- . | Etik Dig1 Davranmig | Etik Davranis ilke (Madde
Gosterim Yeri ..
Kategorisi Numarasi)
- | Ogretmenin 6gren- | Ogrenciye
S1 05’19”7-07.50 M1, M2, M4
cileri etiketlemesi | Yonelik
S2 14/237-15.01” Veliye 6zel iglerini .
Meslege Yonelik | M15, M16, M18
$2' | 16.29”-16.46” | yaptimak
Ogrenci kayirma ) .
a1 e . Ogrenciye
S3 157187-15.26” | (sinavda soracag: . M4
Yonelik
sorular1 séyleme)
e, . | Duygusal sémiri | Veli ve Topluma
S4 15°367-15.45 M24, M12
(veliye) Yénelik
Veli tizerinde baski | Veli ve Topluma
S5 18./207-19.00” M24, M12
kurmak Yonelik
Ogrenciyi simf . .
) bR b ”» . . . OgrenCIYe
S6 19.39”-19.’45” | 6niinde rencide ] M1, M8, M5
Yénelik
etmek
Ogrenciyi notla . )
) ” ) th . 3 OgrenCIYe
S7 20.12”-20.30” | tehdit etmek, santaj ] M3, M5, M8
Yénelik
yapmak
Veliyi yasal olmayan Meslege Yonelik
S8 22’267-22’30” | islerini yapmaya Veli ve Topluma | M12, M13, M29
zorlamak Yonelik
oy oo Veliile gereksiz Veli ve Topluma
S19 20.’12”-20.30 ) M24, M12
yakinlik kurmak Yénelik
Okul icerisinde )
o Meslege Yonelik
S10 21.)397-21.45” | alkol almak M11, M12
Veliyi manipile Veli ve Topluma
S11 29/017-29’15” | etmek Yonelik M24, M12
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Filmdeki ihlal Edilen ihlal Edilen Etik
Sahne | . . . | Etik Dig1 Davranig | Etik Davramig | ilke (Madde
Gosterim Yeri . .
Kategorisi Numarasi)
) Ogrenciye
Ogrencibasarisi1 | v o
S12 29./207-30./07” | carpitmak, yalan M2, M9, M25
bilgi vermek Veli ve Topluma
Yonelik
s13 397107 33712 Ay.rlmcﬂlk yapmak, Ogrerllciye M4, M8
adil olmamak Yénelik
NN Ogrenciye
S14 32’537-33’17" | Hile yapmak . M4, M5
Yonelik
s15 33207347307 Ogreneller .
. . asagilamsk, Ogrenciye M1, M2, M3,
S15' | 34/52-35/10” Yonelik M9, M11
Hakaret etmek
Ogretmenin veliler Meslege Yonelik
S16 35.41”-36.03” | tizerinde korku ve Veli ve Topluma M12, M13, M27
bask: unsuru olmasi | ygnelik
Manipulasyonu
nedeniyle aile ara- | Veli ve Topluma
S17 40./34”-41.10” M24, M23, M29
sinda huzursuzluga | Yonelik
neden olmast
Ideolojik goriisuni Ogrenciye
S18 | 4134”-41750" | sgrencilere empoze | Yonelik M3, M10, M11
etmeye calismak Meslege Yonelik
. |Fiziksel siddet Ogrenciye
S19 44.427- 4522 . M8
uygulamak Yonelik
Ogrencilere kendi Ogrenciye
S20 | 48’327-49/25” | evinde eviglerini | Yonelik M1, M2, M16
yaptirmak Meslege Yonelik
Otoriteyi kétiiye
S21 50.44”-51.08” | kullanmak (veliyi Meslege Yonelik | M10, M13

tehdit etmek)
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Filmdeki ihlal Edilen ihlal Edilen Etik
Sahne | . . . | Etik Dig1 Davranig | Etik Davramig | ilke (Madde
Gosterim Yeri . .
Kategorisi Numarasi)
Meslege Yonelik
S22 52/05”-5215” | Iftira atmak (veliye) | velj ve Topluma | M13, M27
Yénelik
Bir 6grencinin inti- | ¢ srenciye
573 577147 57751 har tegebbiistinde Yonelik M3, M5, M8,
bulunmasina neden M10, M11
olmak Meslege Yonelik
s . | Ogrencinin gizli bil- | Ogrenciye
S24 61.06”-61.25 oo ) M3, M6
gilerini aciklamak Yonelik
Velisiyle duygusal .
o S Veli ve Topluma
S25 65.40”-66.20” | iligki kurmaya . M23, M26
Yénelik
calismak
Ogrenciye
Veliye yakinhgine- |y ji1e
o, | deniyle 6grencinin
$26 | 67.147-71)14 Meslege Yonelik | M4, M16, M25
olumsuz davranigini
gérmezden gelmek Veli ve Topluma
Yénelik
s | Ogrenci velisine .
S27 74’127-7443 . Meslege Yonelik | M12, M13
para teklif etmek
.. | Ogrenciye 6zel ders .
S28 76.45”- 77’15 Meslege Yonelik | M16, M17
vermek
Duygusal sémiira Veli ve Topluma
529 79.)107-79.38” M27, M29
(veliye) Yonelik
o, |Veliye ayricalikliis | Veli ve Topluma
S30 79.°507-80.27 M13, M16
teklif etmek Yonelik
S31 81.’34”' 82.’34” Veliyl ku(;uk duSur— Veli ve Topluma
mek ve ona hakaret Vonelik M27, M26, M29
1 b ”_ ) tE] one 1
S31 91.°307-91.49" | i ek
Okuldaki gérev ve
S32 84.25”-84’51" | sorumluluklarini Meslege Yonelik | M10, M11, M12

yerine getirmemek
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Filmdeki ihlal Edilen ihlal Edilen Etik
Sahne | . . . | Etik Dig1 Davranig | Etik Davramig | ilke (Madde
Gosterim Yeri . .
Kategorisi Numarasi)
Okul mudiiri ve
v, | midar yardimcisi- .
S33 86.07’-87.38 o ... | Meslege Yonelik | M11, M12
nin okul icinde icki
icmesi
i Ogrenciye
Ogretmenin 6gren- AT M1, M2, M4,
S34 | 98347-98:40" | T BTN | Yonelik
cileri etiketlemesi M11

Not: Aymi etik disi davrargin gosterildigi sahnelerin sekans numaralar: aym sayt ile belirtilmistir. (S15, S15Y)

Ogrencilere Yonelik Etik Davranislara iliskin Bulgular

Filmin iceriginde yer alan, égrencilere yonelik etik disi davranislarin bulundugu

sahne ve ilgili sekanslar Tablo 4’te verilmektedir.
Tablo 4

Ogrencilere Yonelik Etik [hlallerin Bulundugu Sahne ve Sekanslar

Ogrencilere Yonelik Etik hlaller Sekanslar

Ogretmen (Maria Drazdechova)
M1 S1, S6, S15, S15%, 520, S34
M2 S12, S15, S15%, 520, S34
M3 57,815, 518, S23, 524,
M4 S1, S3, 513, S14, S26, S34
M5 S6,S7, 514, 523
M6 S24
M7 -
M8 S6, 57,513, 519, 523
M9 S12, 815, 515°

Tablo 4’te géruldugu uzere filmin iceriginde bu kategoride Madde 7 (M7) di-
sindaki tim etik ilkeler ihlal edilmigtir. Bu etik ihlaller sahne sayis1 bakimindan
degerlendirildiginde en ¢ok ihlal M1 (Sevgi ve saygr) ve M4 (Adil ve esit davranma)
ilkelerinde olmustur. Asagida bu ilkelerin ihlaline yénelik filmde gecen bazi alinti-

lar ve yorumlar sunulmaktadur.
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Madde 1 (M1-Sevgi ve Saygi): Film boyunca ana karakter olan 6gretmenin 6g-
rencilere yonelik sevgi ve saygi duymadigi gériilmektedir. Maria Ogretmen, yapmis
oldugu her hareketle 6grencileri etiketleyen ve kendi kisisel ¢ikarlar: dogrultusun-
da 6grencilere davranan bir profil ¢izmektedir. Ogretmenin; velilerin mesleklerine
gore ogrencilerini etiketlemesi (S1), 6grencinin velisi kendi kisisel isini yapmay:
reddettigi icin 6grenciyi simif 6niinde rencide etmesi ve 6grenciyi dugiik notla teh-
dit etmesi (S6), yine kisisel ¢ikarlariyla értiigsmedigi i¢in 6grencisine simif icerisinde
hakaret etmesi ve onu agagilamasi (515, S15%), 6grencilerini okul ¢ikiginda evine
cagirarak kendi ev islerini yaptirmas: (520) gibi davraniglar 6gretmenlik meslegi-
ne yakigsmayan, égrencilere yonelik sevgi-saygi boyutunun ihlalinin gérildigi etik
dig1 davraniglardur.

Madde 4 (M4-Adil ve Esit Davranma): Filmin genelinde 6gretmenin égrencile-
rine ve velilerine adil davranmadig1 gériilmektedir. Maria Ogretmen, sik sik 63-
rencileri arasinda ayrim yapan ve sadece ¢ikarlariyla 6rtiisen 6grencilere iyi davra-
nan bir 6gretmendir. Ozellikle 6gretmenin filmin basinda ve sonunda égrencileri
anne-babalarindan fayda saglamaya yoénelik bir arag olarak gérmesi (S1 ve S34),
yakinlik ve kisisel menfaat saglayacagini dastindtgi kuafor olan bir velinin evine
gidip sagimi yaptirdiktan sonra herhangi bir ticret 6dememesi kargihiginda 6gren-
ciye yazili sinavda soracagi konuyu énceden séylemesi (S3), sinif icerisinde sadece
menfaat saglayabilecegi 6grencilere s6z hakk: vermesi (S13, S14), velilerden birine
duygusal yakinligi nedeniyle o velinin ¢cocugunun olumsuz davranigini 6rtbas et-
mesi (526) gibi davraniglar 6gretmenin 6grencilere yonelik sergilemis oldugu etik

dis1 davraniglardir.

Madde 6 (M6-Ogrenciye Ait Bilgileri Saklama): Bir 6gretmenin etik olarak 6gren-
cilerine ait kigisel bilgileri saklamaya 6zen gostermesi gerekirken bu etik ilkenin
filmin ana karakteri olan Maria Ogretmen tarafindan ihlal edildigi goriilmektedir.
Sinifa yeni gelen bir 6grenciyle ilgili séylenmemesi gereken 6zel bir bilgiyi sinifin
oniinde tum 6grencilerin duyacag: sekilde yiiksek sesle ve rencide ederek ifade et-
mesi (524) dikkat cekici bir sahnedir.

Mesleki Uygulamalara ve Performansa Yonelik Etik Davranislara iliskin Bulgular

Ogretmenin kendi meslegine yonelik etik ihlallere iliskin filmde yer alan sahneler
ve sekanslar Tablo 5’te verilmektedir.
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Tablo 5
Mesleki Uygulama ve Performansa Yonelik Etik Ihlallere Iliskin Sahnelerin Bulundugu
Sekanslar
Meslege Yonelik Sekanslar
Etik ihlaller Ogretmen (Maria Drazdechova)
M10 518, 521, 523, S32
M11 510, 518, 523, S32, S33, S34
M12 S8, S10, S16, S27, S32, S33
M13 S8, 516, S21, S22, 527
M14 -
M15 S2,52!
M16 S2, S2%, 520, $26, S28, S30
M17 528
M18 S2,82!

Tablo 5’te goruldugu uzere filmde, 6gretmenlik meslegine yonelik icinde M11
(Saglikli ve Giivenli Egitim Ortami Saglama), M12 (Okul Politikalarina, Yasa ve Yo-
netmeliklere Uyma) ve M16 (Kigisel Menfaat Saglamama) ilkeleri en ¢ok ihlal edi-
len etik ilkeler olmugtur. M14 (Mesai ve Ders Saatlerine Uyma) ilkesine iligkin ise
herhangi bir sahneye rastlanmamugtir. Asagida bu ilkelerin ihlaline yénelik filmde

gecen bazi alintilar ve yorumlar sunulmaktadir.

Madde 11 (M11-Saghkl ve Giivenli Egitim Ortami Saglama): Filmin ana karakteri
Maria Ogretmen’in; okulda alkollii icki icmesi (S10, S33), ders esnasinda kendi ide-
olojik goriigiint 6grenciler iizerinde bask: kurarak empoze etmeye caligmasi (518),
6grencisine uyguladig: psikolojik siddet ve bask: nedeniyle 6grencinin intihar et-
mesine neden olmas: (S23), gérev ve sorumluluklarini yerine getirmemesi (S32),
sinifta égrencileri etiketlemesi (S34), 6gretmenin meslegine yonelik etik davranig-

lar kategorisinde yer almaktadar.

Madde 12 (M12-Okul Politikalarina, Yasa ve Yionetmeliklere Uyma): Maria
Ogretmen’in; okul politika, yasa ve yénetmeliklerine uymasiyla ilgili herhangi bir
endise duymadig gorilmektedir. Arkasindaki siyasi giiciin varhgini 6grencilere,

velilerine ve okul y6netimine hissettirip okulda istedigi gibi davranarak yasa ve
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yonetmelikleri gérmezden gelmektedir. Okulda alkollu igki igmesi (S10) ve bunu
veliye teklif ettigi sahne bunun en a¢ik 6rnegidir. Ayrica veliye yasal olmayan
islerini yaptirmasi, 6rnegin yasak olan bir bolgeye (kardesine) izinsiz paket gon-
dermek istemesi (S8) yasa ve yonetmelikleri géz ardi ettiginin bir gostergesidir. Og-
retmenin diger insanlar tizerinde korku ve endige olugturmas: (S16), 6gretmenin
6grenci velisinin evine gidip veliye okulda toplanan paray: teklif etmesi (527), okul
politikalarina uymayarak gérev ve sorumluluklarini ihlal etmesi (S32), 6gretmenin
kendi meslegine yonelik yapmis oldugu etik dig1 davraniglar kategorisinde yer al-
maktadir. Ayrica ana karakter disinda okul miidiirt ve mudir yardimcisinin okul
icerisinde kendi odalarinda alkol aldiklar: sahne (S33) diger 6gretmenlerin sergile-

mis olduklar etik dig1 davraniglar icerisindedir.

Madde 16 (M16-Kisisel Menfaat Saglamama): Kisisel menfaatleri ugruna velile-
ri 6zel iglerinde (market, tamir, ulagim) kullandig: sahneler (S2, S2*), 6gretmenin
hem kendi meslegine hem de velilere yonelik etik davraniglarin ihlalini gostermek-
tedir. Benzer gekilde ev iglerinde (camasgir, bulagik, temizlik, perde asma vb. igler)
6grencilerini caligtirmas: (520), kigisel ilgi duydugu velinin ¢ocugunun olumsuz
davranisim gérmezden gelmesi (S26), kisisel ilgi duydugu velinin ¢ocuguna ilti-
mas gostererek onun evine gelip ona ders anlatmas: (S28), veliye evlilik teklifini
kabul ettirebilmek i¢in ona menfaat ortakligi vadetmesi (S30), bu ilkeye iligkin etik
ihlallerdir.

Madde 17 (M17-Ozel Ders Vermeme): Ogretmenin izinsiz bir sekilde bir
6grencisinin evine gelerek 6zel ders vermesi, babasina duydugu duygusal yakinlik
nedeniyle ¢ocukla ilgileniyormus gibi yapmasi, velinin goziine girmeye calistig:
sahne (528), bu etik davranigin ihlal edildigi sahnelerdir.

Velilere ve Topluma Yonelik Etik Davranislara iligkin Bulgular

Filmin iceriginde yer alan velilere ve topluma yénelik etik ihlallere iligkin sahne ve

sekanslar Tablo 6’da verilmektedir.
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Tablo 6

Velilere ve Topluma Yonelik Etik Ihlallere [liskin Sahnelerin Bulundugu Sekanslar

Veliye ve Topluma Sekanslar

Yonelik Etik ihlaller Ogretmen (Maria Drazdechova)
M24 S4, S5, 59, S11, S16, S17, S22, S29, S31
M25 512, S26

M26 $17, S25, S31, S31*

M27 -

M28 -

M29 S8, 517, S25, S29, S31

Tablo 6'da géruldugi tizere filmde, veliye ve topluma yonelik etik davraniglar
icinde M24 (Velilerle iyi bir iletisim kurabilme) en ¢ok ihlal edilen etik ilke olmug-
tur. M27 (Yonetimle ig birligi) ve M28 (Kurum kaynaklarini verimli kullanma) ilke-
lerine iligkin ise herhangi bir sahneye rastlanmamigtir. Agagida bu ilkelerin ihlaline

yonelik filmde gecen bazi alintilar ve yorumlar sunulmaktadur.

Madde 24 (M24-Velilerle lyi Bir Iletisim Kurabilme): Filmin biyiik bir béliimtinde
6gretmenin velilerle saglikli bir iletisim kurmadigi gérilmektedir. Bu ilkeye ilis-
kin 6ne ¢ikan sahneler sunlardir: Ogretmenin kocasinin 6liimiinii kullanarak veliyi
duygusal olarak istismar etmesi (54), veliler tizerinde kendi 6zel iglerini yaptirmak
icin bask: kurmasi (S5), velileri stirekli ev ziyaretleri ve telefonlagma yoluyla ra-
hatsiz etmesi (S9), velileri manipiile etmekten kacinmamasi (S11), velileri tehdit
etmesi (S16), yaptig1 manipiilasyonlarla velilerin ev icinde huzursuzluk yagamasina
neden olmasi (S17), kendi 6zel igini yapmasi i¢in evine ¢agirdig veliye, beklentile-
rini kargilamadig i¢in, ona saldirdig: yonunde iftira atmaktan ¢ekinmemesi. (522),

kendisini sikayet ettigi gerekgesiyle velinin evine gidip ona hakaret etmesi (S31).

Madde 25 (M25-Velilere Ogrencilerle Ilgili Dogru Yonlendirme Yapabilme): Filmde,
Maria Ogretmen velilerle sik sik telefonda ve yiiz yiize gériisme yapip 6grencilerin
durumlariyla ilgili kendi isine gelecek sekilde onlara yénlendirmede bulunmakta-
dir. Ornegin Maria Ogretmen, veliyi ge¢ bir saatte telefonla arayarak 6grencinin
disik notlarini dizeltmesi i¢in ona ders ¢aligtirmas: gerektigini sdylemektedir
(512). Bu yolla 6gretmen, veliden kendisinin istedigi yasa dig1 isi yapmas: gerek-
tigini, aksi takdirde kizina distk not verecegini ima etmektedir. Aslinda bu kiz

6grenci jimnastikte olduk¢a bagaril bir sporcudur. Buna ragmen, 6grencinin sporu
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birakmasinin ders bagarisini artiracagi distincesini veliye dikte ederek yanhs bir
yonlendirme yapmaktadir. Filmin sonunda, bu kiz 6grencinin tip fakiiltesini bitire-
rek doktor oldugu, sporda da oldukea basarili oldugu bilgisi izleyiciyle paylagilmak-
tadir. Ayrica Karol Littman adli 8grencinin evine gelen Maria Ogretmen, 6grenci-
nin babasina, sinifta ¢ocugunun iskambil oyunu oynadigini ve diger 6grencilerin
paralarini aldigini sdyler. Babasi duruma cok sasirir ve tiziiliir. Ogretmen, esinden
bosanan bu veliye 6zel ilgisi oldugu i¢in, ocugunun bu davranigini gérmezden gel-
digini soyler ve bu paray: cocugundan alip kullanmas: gerektigi yéniinde ona yén-

lendirme yapar (S26).

Tartisma ve Sonug

Bir 6gretmenin mesleki sorumluluklarini yerine getirmesi ve 6gretmenlik meslek
etigi kurallarina uymas: gerekmektedir (Sherpa, 2018). Toplum icinde bir 6gret-
menden; adalet duygusuna sahip, durist, saygili, sevgi dolu, okul kurallarina uyan,
insan haklarina deger veren bir karaktere sahip olmas: beklenmektedir (Karapinar
Tirkmenoglu, 2022). Etik degerlere sahip bir 6gretmen 6ncelikle bu ézelliklerini
tim yagam bi¢imiyle sergileyerek topluma ve égrencilere 6rnek olan ahlaki bir reh-
ber olmalidir (Ozdemir, 2022). Ogretmenlik meslek etigi ile ilgili arastirmalar ince-
lendiginde 6gretmenlerin etik acidan 6grencilerine, mesleklerine, meslektaslarina,
velilere ve topluma, yasalara kargi sorumluluk tagidiklar1 gérulmektedir (Ordu,
2019).

Bu aragtirmada, 2016 yilinda vizyona giren ve Slovakya-Cekya yapimi olan “Og-
retmen (U¢itelka)” filminin 6gretmenlik meslek etigi baglaminda incelemesi yapil-
mistir. Filmin betimsel analizi, olusturulan 29 maddelik “Ogretmenlik Meslek Etigi
Kontrol Listesine” gore yapilmistir. Ogrencilere yonelik etik davranis, meslege yo-
nelik etik davranig, meslektaglara yonelik etik davranis, velilere ve topluma yénelik
etik davramis olmak tizere dort ana kategori tizerinden yapilan degerlendirmede,
meslektaslara yonelik etik dig1 davraniglara yonelik film sahnelerinde herhangi bir
bulguya ulagilamamistir. Bu yiizden film analizi toplam ti¢ ana kategori tizerinden
yurutalmusgtar. Film ilgili sahnelere bgliindugiinde toplam 34 sekans oldugu goriil-
mius ve bu 34 sekansta yer alan etik dig1 davraniglar olusturulan cerceve (kontrol

listesi) tizerinden degerlendirilmigtir.

Ogrencilere yonelik etik davranis kategorisinde, toplam 9 maddeye iliskin
sahnelerin sayisinin 35 oldugu goérilmektedir. Filmin ana karakteri olan Maria
Ogretmen’in giictinii/konumunu kétiiye kullanarak en fazla 6grencilere yonelik

etik davranis ilkelerini ihlal ettigi gériilmektedir. Ozellikle Maria Drazdechova'nin
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M1 (Sevgi ve sayg1), M4 (Adil ve esit davranma) ve M6 (Ogrenciye ait bilgi saklama)
ilkelerini sik sik ihlal ettigi belirlenmistir. Filmin genelinde 6gretmenin 6grenciler
arasinda hakkaniyetli olmamasinin ve 6grencilere sayg: duymadan onlara ait bil-
gileri ifsa etmesinin altinda, 6gretmenin kendi kisisel ¢ikarlari yatmaktadir. Bu
bulgular, Altinkurt ve Yilmaz'in (2011) aragtirmasinda ortaya konan; ders bagaris
disiik 6grencilere yeterince ilgi gostermeme, ayrimcilik yapma, 6grencilere ideo-
lojik baski uygulama ve alanlariyla ilgili yayinlar: takip etmeme gibi davraniglarin

6gretmenlik meslek etigine aykir1 oldugunu belirten bulgularla értugmektedir.

Bu aragtirmanin bulgulari, 6gretmenlerin 6grencilere yonelik etik ilkeleri ihlal
etmesinin egitim ortamindaki olumsuz etkilerini somut bir sekilde ortaya koymak-
tadir. Filmde Maria Ogretmen’in, 6grenciye ait gizli bilgileri simif ortaminda acik
ederek M6 (6grenciye ait bilgileri saklama) ilkesini ve sinif icinde égrencilere haka-
ret ederek M1 (sevgi ve sayg) ilkesini ihlal ettigi gorilmektedir. Bu bulgular, 6gret-
menlerin ¢egitli manevi ve kiltirel degerlere, farkliliklara, sosyal adalete, demok-
rasiye ve cevreye gereken saygiy1 gostermesi gerektigini vurgulayan Hazarika'nin
(2020) calismasiyla értusmektedir. Ayrica, Gluchmanova'nin (2015), 6gretmenle-
rin 6grencilerin insan onuruna sayg: duymalar1 ve ahlaki bir yasam benimsemeleri
icin rol model olmalar1 gerektigini belirttigi arastirmasi, bu bulgularla paralellik
gostermektedir. Sahin ve Yiiksel'in (2023) aragtirmas: da égretmenlerin égrenci-
lerle olan iletisimlerinde siddet ve baskidan uzak, saygili bir tutum benimsemeleri

gerektigini vurgulamaktadur.

Etik dis1 davranmiglar arasinda ayrima tutumlar, 6gretmen-6grenci iligkisinde
olumsuz sonuglar dogurabilecek temel sorunlar arasindadir (Demirbilek, 2023).
Filmde, Maria Ogretmen’in M4 (adil ve esit davranma) ilkesini bircok kez ihlal etti-
gi gozlemlenmektedir. Bu durum, Somasundar’in (2021) §gretmenlerin sosyoeko-
nomik ve dini temelli ayrima davraniglarinin 6grencilerin davraniglarini olumsuz
etkiledigini vurguladig1 arastirma bulgulariyla srtiismektedir. Ozellikle 6grencile-
rin kiltarel farkliliklarinin ve ailelerinin ekonomik durumlarinin ayrimalikta be-
lirleyici faktérler arasinda bulunmasi, filmdeki ana karakterin tutumuyla paralellik

gostermektedir.

Maria Drazdechova'nin 6grencilere yonelik sergiledigi tutumlar, ézellikle ah-
laki eylemler ve 6grencilere sayg: gésterme agisindan 6gretmenlik meslek etigiyle
bagdagsmamaktadir. Campbell (2000, 2003) ve Colnerud (2006), 6gretmenlerin ah-
laki rollerinin égrenciler tizerindeki etkisine dikkat cekerek, 6grencilere saygi gos-
terme ilkesinin bu iligkinin temelini olusturduguna dikkat ¢ekmistir. Ayrica Sula,

Zahaj ve Bodinaku'nun (2024) Arnavutluk’taki okul éncesi egitim kademesinde
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etik dis1 davraniglar inceledikleri aragtirmada; 6gretmenlerin kayirmac: davranig-
larinin, ¢cocuklara esit olmayan sekilde muamele etmelerinin ve adil olmayan ceza
uygulamalarinin en yaygin etik ihlaller arasinda oldugu tespit edilmistir. Bu bulgu-
lar, Maria Ogretmen’in davranislarinin 6gretmenlik meslek etigine aykir1 oldugunu

ve 6grenci-6gretmen iligkilerinde ciddi sorunlar yarattigini destekler niteliktedir.

Meslege yonelik etik davraniglara iligkin film sahneleri analiz edildiginde 6g-
retmenin en sik yaptig: ihlaller; M12 (Okul politikalarina, yasa ve yonetmeliklere
uyma), M16 (Kisisel menfaat saglamama) ilkeleri olmugtur. Film boyunca Maria
Ogretmen’in etik dis1 davraniglarinin altindaki temel nedenin kisisel menfaat sag-
lamak oldugu séylenebilir. Oysa profesyonel bir egitimci, yasalara saygi gostere-
rek ve bunlara uyarak 6gretmenlik mesleginin sayginligini korumaya ¢aligmalidir
(AAE, 2023). George (2017), 6gretmenlerin etik dig1 davraniglarini 6gretmen bakig
agisiyla incelemis ve 6gretmenlerin 6grencilerine hak etmedikleri puan vermeleri,
belli bir is planinin olmamasi, sinavlarda hile yapma gibi davraniglarin etik dig1 dav-
ranislar oldugunu tespit etmigtir. Goziitok (1999), égretmen adaylarinin meslek
etigine aykir1 davramiglarini; ideolojik goruslerini 6grencilere yansitma, 6grenciye
sevgisiz ve saygisiz davranma, rugvet kabul etme ve 6zel igleri icin ders siiresini
kullanma gibi durumlarla iligkilendirmektedir. Filmde ise Maria Drazdechova'nin
velilerden kendi ¢ikarlari icin kigisel taleplerde bulunmasi, ders sirasinda alkol tii-
ketmesi ve yeni 6grencisini tanitirken ideolojik mesajlar vermesi, bu tir etik dig
davraniglara 6rnek tegkil etmektedir. Zhunusbekova ve arkadaglarinin (2022) ca-
lismasi da benzer sekilde 6gretmenlerin ayrimcilik, mesleki istismar, disiplinsizlik
ve rigvet gibi etik dig1 davraniglarini vurgulamaktadir. Kayike ve Uygur (2012) ise
calismalarinda 6gretmenlerin etik davramiglarinin; gérev bilinci, erdemlilik, insani
duyarlilik, mesleki yiikiimlilik ve ahlaki diigsiince alt boyutlarinda toplandigini be-
lirlemistir. Buna gére Maria Ogretmen’in ahlaki olarak gérev bilincinden uzak ve

6grencilerine duyarsiz olmasi, mesleki etik ilkelerle bagdasmamaktadir.

Demirbilek’in (2023) arastirmasinda, 6gretmenlerin; 6zel ders verme, maddi
kazang saglama, gorevi ihmal etme, bask: ve zorbalik yapma, 6grencileri ve pay-
daslar istismar etme, ayrimcilik yapma ve kisisel ¢ikarlari i¢in okulu kullanma gibi
etik dis1 davraniglar sergiledigi tespit edilmigtir. Maria Ogretmen’in 6grencilerden
ve velilerden kisisel menfaat saglama, baski yapma ve 6gretim siireclerini manipule
etme gibi davraniglari, Demirbilek’in (2023) belirttigi etik dig1 davraniglarla para-
lellik gostermektedir. Ayrica Prasad'in (2017) ¢alismasinda vurgulanan, notlarin
bir baski: araci olarak kullanilmas: ve paydaslarin istismar edilmesi gibi davranislar,

filmdeki karakterin etik dig1 davraniglariyla 6rtiigsmektedir.
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Sinema filmlerinde o toplumun ideolojisini, siyasi bakis a¢ilarini gérmek mim-
kindiir (Kiigiik, Bilbiil, Bilici & Akdogan, 2023). “Ogretmen (Utitelka)” filminde
komiinist bir 6gretmenin arkasindaki siyasi gict kullanip mesleki etik kurallar
hice sayarak istedigi gibi davrandig1 gériilmektedir. Okul midiriintin, Maria Og-
retmen’in etik dig1 davraniglarina uzun siire sessiz kalmasi ve bir 6grencisinin inti-
har tegebbiisiinde bulunup 6limin esigine geldikten sonra ancak somut bir adim
atmasi, egitim kurumlarindaki etik ihlallerin ciddiyetini ortaya koymaktadir. Okul-
daki catigmay etkili yénetemeyen okul midiiriiniin bagka bir caresi kalmayinca veli
toplantis1 yapmaya karar vermesi ise olduk¢a dusundiricadir. Okul midarinin
caresizlik ve endige icerisinde olsa da film boyunca hak ve adalet arayigi, izleyici kit-
lesinde bir beklenti olusturmaktadir. Yiiksel'in (2022) ¢alismasinda da ayrimcilik
yapma, yonetmeliklere aykir1 davranma gibi davraniglar, okul yéneticilerinde sik
gorilen etik dig1 davraniglar arasinda yer almaktadir. Buna gére etik dig1 davranig-
larin 6nlenmesi i¢in 6gretmenlerin meslek etigi ilkelerine uygun davranmalarini
tegvik edecek 6nlemler alinmasi, hizmet ici egitimlerle meslek etigi ilkelerinin ha-

tirlatilmasi ve kariyer ilerlemelerinde bu ilkelerin dikkate alinmasi gerekmektedir.

Velilere ve topluma yénelik etik dis1 davraniglara iligkin bulgular incelendiginde
filmde bu kategoriye yonelik toplam 20 sahnenin oldugu gérilmiistir. Ogretmenin
daha ¢ok veliye yonelik etik ihlallerde bulundugu filmde bu kategoride en sik ihlal
edilen ilke M24 (Velilerle iyi iletigim kurabilme), M29 (Okul-toplum iligkilerinde
olumlu ve aktif rol alma) ilkeleri olmugtur. Kendi islerinin gériilmesi i¢in velileri
olabildigince manipiile etmeye calisan 6gretmen, 6grencilerin de siireg icerisinde
egitimden uzak ve sadece 6gretmene hizmet eden bir konumda olmasin arzula-
maktadir. Oysa veliye ve topluma kars1 sorumlu olan bir 6gretmen; kaliteli egitimin
halkin, okullarin ve egitimcilerin ortak hedefi oldugunu ve bu hedefe ulagmak i¢in
bu gruplar arasinda is birligine dayali bir cabanin gerekli oldugunu kabul etmelidir
(AAE, 2023).

Yurttag ve Sezer’in (2022) aragtirmasinda, okul éncesi 6gretmenlerinin etikle
ilgili gorugleri incelenmis ve 6gretmenlerin ¢ocuk haklarina ve bireysel farklilikla-
rina saygl gostermelerinin, ¢cocuklara belirli degerleri kazandirmada bu degerlere
kendilerinin uymasinin ve ailelerle etkili iletisim kurmanin énemine vurgu yapil-
mistir. Bu bulgular, Maria Ogretmen’in okul ve toplum iligkilerinde olumlu ve aktif
bir rol alma (M29), velilerle iyi iletisim kurma ilkesinin (M24) ihlal edildigini des-
teklemektedir. Kish-Gephart, Harrison ve Trevifio’a (2010) gére bireylerin kisilik
ozellikleri, gorusleri, degerleri ve kendi ¢ikarlar: gibi bireysel faktorler, etik dis

davraniglar sergilemelerine neden olmaktadir. Bergman (2013), Kiralp ve Mano-
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lova (2017) tarafindan yapilan ¢aligmalarda da kisilik 6zelliklerinin etik dig1 6g-
retmen davranmiglarini sergileme egilimi olugturdugu vurgulanmigtir. Bu baglamda,
ihlal edilen ilkeler arasinda yer alan (M29) ve topluma rol model olmas: beklenen
ogretmenin kisilik ozelliklerinin, Maria Ogretmen’in davraniglariyla 6rtiismedigi

anlagilmaktadir.

Filmin baginda ve sonunda égretmenin elinde tagidig: siyah kapl ajandanin,
6grencileri ve velileri mesleklerine gore ayirarak kategorize ettigi bir sembol olarak
kullanilmas: dikkat cekmektedir. Ayrica, film boyunca 6gretmenin siirekli ayni to-
puklu ayakkabiy: giymesi ve bu ayakkabinin topuk sesinin filmin sonunda sembo-
lik bir uyaran olarak kullanilmasi, 6gretmenin karakteristik 6zelliklerini ve giictini
yansitan bir metafor islevi gérmektedir. Ancak, bu kadar fazla etik dig1 davranig
sergileyen bir 6gretmenin goreve geri donmesi ve ayn1 davraniglar: tekrar etmesi,
ciddi bir soru igareti olarak kargimiza ¢ikmaktadir. Gino'nun (2015) “Kasith etik
dis1 davramig” teorisine gore, birey yanlis oldugunu bilmesine ragmen cevresel
faktorlerin etkisiyle bilingli olarak etik dis1 davraniglarda bulunabilir. Pelit ve Gu-
cer’in (2006) arastirmasi; 6gretmenlerin etik dis1 davraniglara yénelmesinde “yasal
diizenlemelerin eksikligi”, “etik dig1 davranig sergileyen meslektaglara kars: yapti-
rim eksikligi” ve “egitim sisteminin etik konularini yeterince kapsamamasi” gibi
toplumsal ve yonetimsel sorunlarin etkili olduguna dikkat ¢ekmektedir. Bu aras-
tirmada incelenen filmde, Maria Ogretmen’in etik dis1 davraniglarina tanik olan
yonetimin sikayet etmekte cekimser kalmasi, sikayetlere ragmen ciddi bir yaptirim
uygulanmamasi ve belirli bir siire sonra Marianin gérevine devam etmesine izin
verilmesi, filmdeki olaylarin bu davraniglar tetikleyen faktérlerle uyumlu oldugu-

nu géstermektedir.

Warnick ve Silverman (2011) égretmen egitiminde meslek etiginin ihmal edil-
digine dikkat ¢ekmis, Smith (2013) ise 6gretmen hazirlik programlarinin 6gretmen
adaylarinin mesleki kimliklerini etik degerlerle giiclendirecek sekilde diizenlenmesi
gerektigini vurgulamigtir. Bergman’a (2018) gére 6gretmen yetigtirme programla-
rinda etik konularla ilgili vaka ¢aligmalari ve tartigmalara yer verilerek uygulamaya
yonelik egitimler verilmelidir. Etik bir kiltartn olugmas: i¢in okul yoéneticilerinin
etik davraniglara 6rnek tegkil etmesi ve etik dig1 davraniglar icin agik ve geffaf pro-
sedirler olusturmasi 6nemlidir. Aileler ve toplum da etik degerlerin 6nemini vur-
gulayan bir ortam olugturmak i¢in 6gretmenlerle ig birligi yapmalidir. Boylece, etik
ilkeler ve kurallar sadece kagit izerinde degil, gercek egitim pratiklerinde de iglev-

sel olabilir ve etik bir kiltiiran strduriilebilirligi saglanmis olur.
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Sonug olarak bu film, insan haklar, esitlik, adalet gibi konular: ele almasi
bakimindan izleyicileri diigsiinmeye ve sorgulamaya sevk ederek 6nemli mesajlar
icermektedir. Mesleki etik ilkeler, bir tlkenin egitim politikasinin temel bir unsu-
ru olarak benimsenmeli, sadece bir genelge olarak duyurulmaktan ziyade ilkelerin
i¢sellestirilmesi i¢cin ¢alismalar yapilmalidir. Oncelikle, bu belgelerin sadece yazili
metinlerden ibaret olmamas: ve gunliik uygulamalara entegre edilmesi gerekmek-
tedir. Bu baglamda, egitim fakiltelerinde etik dersleri ve mesleki gelisim program-
lar1 araaligiyla 6gretmenlere etik teorileri, etik karar verme becerileri ve guncel
etik sorunlara iligkin uygulamalar: kavratmak 6nem arz etmektedir. Strekli egitim
ve gelisim programlariyla etik bilginin giincel tutulmasi ve yeni etik sorunlara nasil
yaklasilacaginin 6grenilmesi saglanmalidir. Ogretmenlik meslek etigini temel alan
bu gibi filmler tum 6gretmenlere hizmet ici egitimlerde izletilebilir. Ayrica bu film
universitelerde “Egitimde ahlak ve etik” ve “Egitim ve 6gretimde etik” gibi derslerde

ders materyali olarak kullanilabilir.
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Introduction

Teachers are expected not only to educate students but also to act as role models
for them (Ozdemir, 2022). Within this framework, teaching is considered a virtu-
ous occupation that encompasses not only the responsibility of imparting knowl-
edge but also ethical and moral obligations (Tezugar, 2019). Fescribing teaching as
a profession of responsibility brings one of its most critical aspects, professional
ethics, to the fore (Erdem & Simgek, 2016). Professional ethical principles are de-
fined as a set of guidelines that teachers must adhere to in their interactions with
students, colleagues, and society. These principles encompass such fundamental

values as justice, honesty, impartiality, and continuous self-improvement.

The National Education Association in the United States established the first
professional ethical principles for teachers in 1929 and finalized them in 1975

(Karatag et al., 2019). These principles are categorized into four main areas: ethical
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responsibilities toward students, professional practices and performance, relati-
onships with colleagues, and interactions with parents and society (Association of
American Educators [AAE], 2024). In Turkiye, the Ministry of National Education
(MoNE, 2015) introduced the Professional Ethical Principles for Educators in a cir-
cular in 2015. These principles are organized under six categories: relationships
with students, the teaching profession, educators, parents, school administration

and society, and the responsibilities of school administrators.

In recent years, academic research has increased on education-themed mov-
ies. A review of the literature reveals that movies have been examined as research
subjects in education and other disciplines, with a particular rise in studies focused
on the teaching profession (Altan, 2016; Akcan & Polat, 2016; Bikig, 2021). These
studies have primarily explored such themes as the portrayal of teachers, the ideal
teacher model, and critiques of the education system. However, the issue of profes-
sional ethics violations in teaching has yet to be comprehensively examined. The
literature review indicates a gap in research providing a detailed exploration of the
impact such violations have on the educational process. This study analyzes the
movie The Teacher [Utitelka] within the framework of teaching professional ethics,
examining power dynamics and ethical dilemmas. As a movie inspired by a true
story, The Teacher [Ucitelka] provides valuable insights for educators in evaluating

ethical challenges in their profession.

Research Methodology

In this study employs a qualitative research design to analyze the movie The Teacher
[Ut¢itelka] within the framework of teaching professional ethics. The research uti-
lizes the document analysis method, which involves the examination of written
and visual materials (Patton, 2015; Morgan, 2022). Previous studies have demon-
strated the effectiveness of this method in movie analysis (Akcan & Polat, 2016;
Altunbay & Alaca, 2021), further supporting its applicability to this study.

The Teacher [U¢itelka] is a 1983 Slovak-Czech movie based on a real event that
took place during the era when the Soviet Union and Yugoslavia had not yet sep-
arated. The movie highlights ethical issues in the teaching profession through the
story of Maria Drazdechova, an authoritarian teacher assigned to a secondary
school in Bratislava in 1983. Teacher Maria exploits students and parents for her
own benefit, maintaining control in her classroom through oppressive methods.
Her actions generate significant resentment among the students, ultimately lead-

ing to one student attempting suicide. In response, the parents unite in an effort
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to remove Maria from the school. However, she leverages her political connections
to resist these attempts. The movie concludes with Maria returning to her position

after a brief punishment and continuing her unethical behavior.

The descriptive analysis was conducted within the framework of the AAE ethi-
cal codes and MoNE’s ethical principles. To facilitate the evaluation, common valu-
es were identified between the ethical principles of both sources in order to develop
a checklist. Teacher behaviors depicted in the movie were compared against these
ethical principles, and instances of conduct that violated professional ethics were
identified.

While analyzing the movie, two researchers conducted independent reviews
and reached consensus regarding the identified themes. A reflective approach was
adopted to minimize biases. The results were further validated by comparing them

with findings from similar studies in the literature.

Findings

When analyzing the movie, the movie was first divided into sequences, with the
locations of these sequences being identified within the movie. The scenes (S1, S2,
and so on) were then examined based on the framework established for the analysis
according to four main categories: ethical behaviors towards students, professional
practice and performance, relationships with colleagues, and interactions with pa-
rents and society. Because no findings related to ethical behavior towards collea-

gues emerged from these categories, this category was excluded from the findings.

The majority of ethical violations in the movie fall under Principle 1 (Love and
Respect) and Principle 4 (Fair and Equal Treatment) within the framework of ethi-
cal principles. Teacher Maria fails to demonstrate love and respect for her students,
instead labeling and insulting them for her personal gain (S1, S6, S15). Additional-
ly, she exhibits unfair behavior by engaging only with students who serve her inte-
rests and manipulating them for her own purposes (S1, S3, S13). She also violates
Principle 6 (Withholding Student Information) by disclosing a student’s private
information to the entire class (524). These actions constitute unethical conduct

that is inconsistent with the professional responsibilities of a teacher.

The most frequently violated ethical principles in the movie were Principle 11
(Providing a Healthy and Safe Educational Environment), Principle 12 (Complying
with School Policies, Laws, and Regulations), and Principle 16 (Not Seeking Perso-

nal Benefits). Under Principle 11, Teacher Maria engaged in several unethical beha-
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viors, including drinking alcohol on school premises (510, S33), exerting ideologi-
cal pressure during lessons (S18), and using psychological pressure to contribute
to a student’s suicide attempt (523). Furthermore, her actions (e.g., assigning stu-
dents to do housework [S20], overlooking a child’s misconduct with whose parent
she had a personal connection [S26]) violated Principle 16. Lastly, Teacher Maria
breached Principle 17 (Not Giving Private Lessons) by providing private tutoring
to a student due to her personal interest in the family (S28), which was also docu-

mented as unethical conduct.

The most violated ethical principle regarding parents and society in the movie
was Principle 24 (Establishing Good Communication with Parents). Instead of fos-
tering healthy communications with the parents, Teacher Maria manipulated and
pressured them. Notable scenes include her using her husband’s death as a tool for
emotional manipulation (S4), pressuring parents to assist with her personal tasks
(S5), repeatedly contacting them through home visits and phone calls (S9), making

threats (S16), and causing unrest in parents’ homes (S17).

Discussion and Conclusion

This study’s findings clearly illustrate the negative effects that teachers’ violations
of ethical principles have on students, the teaching profession, parents, and society
within the educational environment. Teacher Maria violated Principle 6 (Confiden-
tiality) by disclosing students’ confidential information in the classroom and Prin-
ciple 1 (Love and Respect) by insulting students. These findings align with Haza-
rika’s (2020) study, which emphasized that teachers must respect diverse spiritual
and cultural values, social justice, democracy, and the environment. Additionally,
these results are consistent with Gluchmanova’s (2015) research, which asserted
that teachers should serve as role models for students by upholding human dignity

and promoting a moral life.

When analyzing the movie scenes related to ethical behaviors towards the pro-
fession, the violations Teacher Maria most frequently committed relate to Prin-
ciple 12 (Complying With School Policies, Laws, and Regulations) and Principle 16
(Not Seeking Personal Benefit). The primary motivation behind Teacher Maria’s
unethical behaviors throughout the movie appears to be personal gain. However,
a professional educator should strive to uphold the dignity of the teaching profes-
sion by respecting and adhering to the law (AAE, 2023). Teacher Maria’s actions
(e.g., exploiting students and parents for personal benefit, pressuring and manipu-
lating the teaching process) align with the unethical behaviors Demirbilek (2023)
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identified. Additionally, the behaviors highlighted in Prasad’s (2017) study (e.g.,
using grades as leverage, exploiting stakeholders) are consistent with the unethical

actions portrayed by the character in the movie.

Yurttag and Sezer (2022) emphasized the importance of having preschool te-
achers respect children’s rights and foster effective communication with families.
These findings highlight how Teacher Maria’s actions contradict the principle of
effective communication with parents and her role in school-community relations.
Kish-Gephart et al. (2010) argued how individual factors contribute to unethical
behaviors, while Bergman (2013) and Kiralp and Manolova (2017) noted how per-
sonality traits can trigger unethical teacher behaviors. In this context, Teacher Ma-
ria’s personality traits are not consistent with the principles she violated or her

responsibility to serve as a positive role model for society.

At the beginning and end of the movie, the dark agenda Teacher Maria carried
and the high heels she wears serve as symbolic metaphors for her character and
power. However, her repeated unethical behaviors and eventual return to her posi-
tion raise a significant question. According to Gino’s (2015) theory of intentional
unethical behavior, individuals may consciously engage in unethical actions as a re-
sult of environmental influences. Similarly, Pelit and Giiger (2006) attributed unet-
hical behavior in teachers to social and administrative issues. The administration’s
failure to impose effective sanctions against Teacher Maria’s unethical actions in

the movie aligns with the factors that contribute to such behaviors.

While Warnick and Silverman (2011) highlighted the neglect of professional
ethics in teacher education, Smith (2013) stressed the importance of empowering
pre-service teachers with ethical values. Having school administrators to lead by
example, implement transparent procedures, and collaborate with parents is cru-
cial for fostering an ethical culture in school. This approach ensures that ethical

principles are effectively integrated into educational practice.
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Business Ethics within the Framework of Ethical
Responsibility Implied by Environmental
Protection Principles: Responsibility to Nature

Mahmut Ozdemirkol

Abstract: Humans, as part of nature, have an ethical responsibility to protect and sustain it. Preserving natural
resources and passing them on to future generations, halting environmental pollution and harm, conserving and en-
hancing environmental values, living in a healthy and clean environment, and combating climate change are among
the responsibilities faced by contemporary humanity. In the implementation of this responsibility framework, the
role of businesses is significant. Fulfilling this responsibility correctly requires conscientious use of natural resources
and preservation of ecosystem balance. This study addresses the environmental responsibilities of businesses and
ethical values related to the conservation of natural resources, emphasizing the relationship between environmental
ethics and business ethics. Environmental ethics recognizes the value of nature and all life forms within it, guiding
environmental policies and strategies based on principles such as justice, equality, and sustainability. Developing
an environmentally sensitive business ethics requires companies to operate sustainably and in an environmentally
friendly manner in accordance with international environmental protection principles. Preserving and sustaining
nature is a reflection of ethical values and a responsibility for humans to balance their environmental impacts. The
study focuses on developing a relationship between environmental ethics and business ethics. Utilizing the litera-
ture research methodology commonly used in social research methods, the study first focuses on environmental
protection, environmental protection principles, environmental ethics and business ethics. It then analyzes the
relationship between business ethics and environmental ethics. Within the framework of this theoretical review,
the study discusses the importance of integrating business ethics with environmental values and argues that such
integration is crucial for the protection of environmental values. The study emphasizes that in fulfilling their envi-
ronmental responsibilities, businesses should make conscious use of natural resources and maintain the balance of
ecosystems, thus contributing to the well-being of both nature and humanity.

Keywords: Business Ethics, Environmental Ethics, Environmental Protection Principles, Ethics, Responsibility

Oz: Insanlar, doganin bir parcas: olarak, etik acidan onu koruma ve siirdiirme sorumluluguna sahiptirler. Dogal
kaynaklarin korunmasi ve gelecek nesillere aktarilmasi, cevresel kirlilik ve zararlarin durdurulmasi, cevresel
degerlerin korunmas: ve gelistirilmesi, saglikli ve temiz bir ¢evrede yasanilmasi, iklim degisikligiyle miicadele
edilmesi giintimiiz insanlarin kars1 karsiya kaldigi sorumluluklar arasinda yer almaktadir. Bu sorumluluk ¢ercevesinin
uygulanmas: siirecinde isletmelerin roli biiytktiir. Bu sorumlulugun dogru bir sekilde yerine getirilmesi ise dogal
kaynaklarin bilingli bir sekilde kullanilmasini ve ekosistemlerin dengesinin korunmasini gerektirir. Bu ¢aligma
isletmelerin ¢evresel sorumluluklarini ve dogal kaynaklarin korunmasyla ilgili etik degerleri ele alarak, cevre etigi
ile ig ahlaki arasindaki iligkiyi vurgulamaktadir. Cevre etigi, doganin ve i¢indeki tiim yagam formlarinin degerini
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tanirken, adalet, esitlik ve stirdiriilebilirlik gibi cevre koruma ilkelerini temel alarak ¢evresel politika ve stratejilere
rehberlik eder. Isletmelerin ¢cevreye duyarli bir is ahlak: gelistirmesi, uluslararasi cevre koruma ilkelerine uygun olarak
stirdiiriilebilir ve ¢cevreye duyarh bir sekilde faaliyet gostermelerini gerektirir. Doganin korunmas ve stirdiiriilmesi,
etik degerlerin bir yansimasidir ve insanlarin ¢evresel etkilerini dengelemeleri gereken bir sorumluluktur. Caligma
cevresel etik ile is etigi arasinda bir iligkiyi gelistirmeyi amac¢lamaktadir. Sosyal arastirma yéntemlerinde kullanilan
literatiir taramasi ile oncelikle ¢evresel koruma, ¢evre koruma ilkeleri, ¢evre etigi ve is etigi iizerinde durulmustur.
Sonrasinda is etigi ile cevre etigi arasindaki iligki incelenmistir. Teorik bir cerceveye dayanan ¢alismada isletmelerin
etik degerlerinin cevresel degerleri de kapsayacak sekilde gelistirilmesinin cevresel degerlerin korunmasinda énemli
olacag tartigilmigtir. Calisma igletmelerin cevresel sorumluluklarini yerine getirirken dogal kaynaklarin bilingli
kullanimini ve ekosistemlerin dengesinin korunmasini, béylece hem doga hem de insanlik i¢in refahin saglanmasina
katkida bulunulacagini vurgular.

Anahtar Kelimeler: is Ahlaki, Cevre Etigi, Cevre Koruma ilkeleri, Etik, Sorumluluk

Introduction

The integration of business ethics and environmental ethical principles is a new
phenomenon in the management approach of businesses from the perspective of
environmental responsibilities. Business ethics focuses on the behaviors that need
to be followed in the workplace and in the process of business production. On the
other hand, environmental ethics emphasizes the behaviors that need to be adhe-
red to in strategies for the preservation, improvement or enhancement of the natu-
ral environment. Furthermore, the principles related to environmental protection
impose responsibilities on the government, individuals, civil society, and private
businesses regarding the preservation of environmental values, sustainability, and
passing them on to future generations. The intersection of environmental ethics,
business ethics, and environmental protection principles influences the strategies
for the preservation of environmental values. Therefore, the development of en-
vironmental ethical principles in business ethics is considered important for the

purpose of preserving environmental values.

The increase in environmental issues and their impact on human life has raised
awareness for combating problems, preserving and enhancing environmental va-
lues. In this context, principles guiding environmental protection are being deve-
loped. Within the framework of environmental conservation efforts, the business
ethics of companies are being reconsidered. Emphasis on sustainable practices by
businesses is evolving as a part of business ethics. As a result of the relationship
between environmental ethics and business ethics, balanced use of natural resour-
ces and combating environmental damages are encouraged in business operations
and attitudes. Ethics indicate that businesses also have environmental responsibi-
lities. Making efforts to reduce negative environmental impacts is a requirement of
business ethics and is considered necessary for companies to fulfill their responsi-

bilities towards future generations.
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Every scientific study has a problem. The problem of this study aims to reveal
the relationship between environmental ethics and business ethics developed within
the framework of environmental rights and to answer what the ethical responsibili-
ties of businesses can be in environmental protection. In parallel to this, the existing
data in the literature are brought together and how the fields of environment and
business ethics intersect and what kind of responsibilities they bring for businesses
are discussed from an interdisciplinary perspective. The study assumes that there is
a relationship between environment and business ethics. In this context, the study
focuses on the interaction between business and environmental ethics and is expec-
ted to contribute to the field by creating a perspective for practitioners. In the study,
not only a conceptual framework is presented, but also various suggestions are deve-
loped in terms of the practices of businesses. The study is a qualitative research and
is based on document analysis. This analysis method, which is an important method
of qualitative research, is defined as reviewing, questioning and analyzing various
documents (Sak et al., 2021:228). Within the framework of this research method,
certain steps were followed. First of all, documents were obtained through literature
review. In this process, academic articles, books, reports and contracts in the fields
of business and environmental ethics were analyzed. Sources were accessed through
Google academy and dergipark databases. In the second process, the documents ob-
tained were analyzed. By analyzing the documents, first of all, principles related to
the right to environment were identified. These principles are sustainability, partici-
pation, application, access to information, obligation, polluter pays, prevention and
precaution. Within the scope of these principles, the conceptual framework for en-
vironmental ethics was put forward. The intersections and responsibilities between
business ethics and environmental ethics were then discussed. At this stage, various
inferences were made about the relationship between business and environmental
ethics and evaluations were made regarding the compliance of environmental ethics
principles with business ethics. In conclusion, the study points to the relationship
between environment and business ethics and makes various suggestions on the
basis of moral responsibility towards nature. There are legal regulations regarding
the environmental responsibility of workplaces. However, considering the scope and
limitations of the study, legal regulations are not included in this study. However, the
place and importance of legal regulations within the framework of fulfilling respon-
sibilities towards nature cannot be denied. However, considering that law is based
on external authority and morality is based on internal values, it can be argued that
moral responsibilities of individuals and companies towards nature can be more effe-

ctive than legal regulations for a sustainable future.
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Principles of Environmental Protection

Environmental issues adversely affect people’s access to clean and sustainable food
and water, thereby posing threats to human health. Individuals worldwide are con-
fronted with environmental problems. Unregulated industrial waste discharge into
nature, deforestation, water resource pollution, and the use of harmful substances
are just a few examples of environmental problems that damage both the environ-
ment and human health. In seeking to combat environmental issues that threaten
human life and the future, the concept of environmental rights has emerged on an
international level. Especially with the Stockholm Conference in 1972, the right
to environment developed under the leadership of the United Nations. The goal of
solving the environmental problems faced by people in a manner compatible with
human dignity has developed the right to environment (Semiz, 2014: 12). As a
proposed solution to contemporary problems, the right to a healthy environment
is evaluated within the framework of human rights (Kanlh and Kupeli, 2021: 419).
With environmental problems reaching levels that threaten human life, it has been
accepted that everyone has the right to live in a healthy and balanced environ-
ment, and the right to a healthy environment today has acquired its current iden-
tity (Yilmaz, 2021: 5). The right to the environment is a right developed within the
framework of the protection of nature, which is the common denominator of all
human beings, and the approach of equality (Kili¢, 2012:24). Environmental rights
are recognized as third-generation rights. The category of third-generation rights
is also known as solidarity rights. Within this framework, there are four key rights:
(i) the right to live in a healthy environment, (ii) the right to peace, (iii) the right to
development, and (iv) the right to respect for the common heritage of humanity.
Environmental rights are based on the understanding that both states and indivi-
duals have various responsibilities to ensure that people live in clean and healthy
conditions (Kaboglu, 1992b: 131). The primary stakeholders in these responsibili-

ties are states, individuals, and businesses.

The recognition of the environment as a human right is a relatively new con-
cept in the human rights literature compared to other rights (Hayward, 2005: 54).
Today, a relationship is being established between human rights and environmen-
tal rights (Kanlh and Kipeli, 2021: 421). International agreements and declarations
adopted on platforms related to environmental protection recognize the environ-
ment as a human right (Sommer, 2019: 183). The first principle of the Declara-
tion of the United Nations Conference on the Human Environment, adopted at

the Stockholm Conference, states that all individuals have the right to live in an
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environment that allows them to live with dignity and well-being (Kravchenko,
2005: 522). The main reason for the prominence of the environment as a human
right is the crises faced by nature. Increasing industrialization, population pressu-
re, unplanned urbanization, unconscious use of natural resources, and the use of
non-renewable fossil fuels contribute to environmental issues through air, water

and soil pollution.

The right to a healthy environment, expressed in international documents and
constitutions, serves as an indication of the attention drawn to environmental
issues. It aims to find solutions to problems that traditional human rights inst-
ruments cannot prevent and constitutes the most effective and important legal
means of protecting the environment (Dadak, 2015:310). The right to the environ-
ment is a right developed within the framework of the protection of nature, which
is the common denominator of all human beings, and the approach of equality (Ki-
li¢, 2012:24). Today’s prevailing understanding on international platforms is that
environmental rights and human rights are not independent of each other (Tekeli,
2005:5). The fundamental basis for defining the right to a healthy environment
as a human right lies in anthropocentrism. According to Tekeli, human rights aim
to protect the special and privileged place of humans in nature, which is different
from other living beings (Tekeli, 2005:5). It is exceedingly difficult to accept the en-
vironment merely as a living space for humans. Therefore, if we recognize that ot-
her living beings in the environment also have the right to a healthy environment,
if we define the right to a healthy environment from an eco-centric perspective, it
can be defined as the right of all living beings to live in a healthy environment (Bilir
and Hamdemir, 2011).

The fundamental concept in the conceptualization of the right to a healthy en-
vironment is a healthy life (Kanh and Kiipeli, 2021:421). In this context, the right
to a healthy environment can be broadly defined as the right of people to live in a
healthy environment (Bilir and Hamdemir, 2011). However, the right to a healthy
environment is also connected to the most fundamental human rights, such as the
right to life and the right to develop one’s physical and moral well-being (Dadak,
2015:310). While the right to a healthy environment has distinct features compa-
red to other rights, it also influences other human rights. From this perspective,
the right to a healthy environment can be seen as an integral part of rights such as
the right to life, the right to health, and the right to personal integrity (Colakoglu,
2010:154). Moreover, according to Bilgili, the benefits of recognizing the right to a

healthy environment at the constitutional level are significant, as it ensures envi-
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ronmental protection and maintains awareness of environmental protection des-
pite changing governments (Bilgili, 2015: 575-576). Whether the right to a healthy
environment is defined from an anthro-pocentric or eco-centric perspective, its
unchanging element is the objective of protecting, improving, and developing the
environment. Therefore, considering that other living beings also have the right to
live, defining the right to a healthy environment from an eco-centric perspective
would be a more appropriate approach from the standpoint of environmental et-
hics (Bilgili, 2015:568). The subject matter of the right to a healthy environment
pertains to the clarification of the environmental values that need protection (Ka-
boglu, 1992a:53). In this context, the subject of the right to a healthy environment
is the “environment,” which is where life occurs, and its purpose is the protection
and improvement of the environment that sustains the lives of humans and all
living beings (Dadak, 2015:315).

Environmental protection principles are among the concrete outcomes of dis-
cussions on environmental protection and environmental rights. Identifying the
principles related to environmental protection is both important and necessary.
This is because evaluating environmental policies, behaviors, and legal regulations
requires a standard. Similarly, the role of these principles becomes significant in
the process of developing or assessing the alignment of business ethics with envi-
ronmental ethical values. In other words, the principles play an undeniable role in
implementing various environmental objectives as policies (Stephens, 2009:6). The
principles occupy a crucial place in the goal of environmental protection. They play
an active role in areas such as identifying and combating environmental damage,
increasing participation and transparency in environmental decision-making pro-
cesses, defining responsibilities and obligations in the fight against environmental

damage, and raising environmental awareness.

Turgut emphasizes the importance of environmental principles. According to
Turgut, it is important to know these principles in processes such as ensuring con-
sistency in environmental practices, strengthening the adaptation to emerging en-
vironmental changes or needs, developing universal norms in environmental law,
and assisting in concrete regulations related to environmental protection (Turgut,
2017: 123). There are studies that express these principles as the principles of en-
vironmental rights. One such study is by Nikhet Turgut. The eight principles she
identifies are prevention, cooperation and coordination, integration, participation,
polluter pays, precaution, source prevention, risk assessment, and proximity (Tur-

gut, 2017: 123). Philippe Sands outlines the principles of environmental rights as
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obligations (responsibility), prevention, the principle of cooperation, sustainable
development, the precautionary principle, and the polluter pays principle (Sands,
2003:231). Based on scientific studies, international agreements, and declarations,
it is possible to compile the principles and values of environmental rights under
ten headings: the principle of recourse, the information principle, the participation
principle, the prevention principle, the polluter pays principle, the precautionary
principle, the sustainable development principle, the cooperation and coordinati-
on principle, the integration principle, the responsibility principle (Ozdemirkol,

2023:111), and additionally, the principle of the rights of future generations.

Exploring these principles in detail falls beyond the scope of this study. Ne-
vertheless, it is essential to briefly explain these principles to facilitate a discussion
on the environmental ethics underpinning them. The principle of legal recourse
implies that individuals, groups, or companies can seek their rights legally, through
court applications, thus supporting efforts to protect the environment. The legal
recourse principle provides a mechanism for parties concerned about or harmed by

environmental issues to seek legal protection.

The information principle pertains to the processes of accessing and dissemi-
nating information. This principle is crucial for ensuring oversight and transparen-
cy in environmental matters. Another significant principle of environmental rights
is the principle of the right to participation and access. This principle encompasses
the right to participate in environmental decision-making and to access environ-
mental information. Ensuring active community involvement in environmental
decision-making processes and managing environmental policies transparently are

key aspects of the participation and access principle.

The prevention principle focuses on the necessity of preventing environmental
damage before it occurs. In some cases, environmental damages may be irrever-
sible, making it crucial to take preventive measures in advance. The polluter pays
principle entails holding those responsible for environmental damage financially
accountable. This principle aims to enforce environmental regulations, reduce pol-

lution, and effectively identify and remedy environmental damages.

The precautionary principle evolves as an alternative in the absence of suffi-
cient scientific and technological information about the environmental impacts of
certain activities. This principle stipulates that if there is a risk of serious harm,
despite the lack of scientific proof, action should be taken to avoid such harm or

opt for less harmful alternatives.
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The most fundamental principle of environmental rights is the principle of
sustainability. Sustainability refers to the concept of meeting present needs while
also considering the needs of future generations. This principle requires the pru-
dent use of natural resources, the protection of ecosystems, and the preservation
of biodiversity.

The principle of cooperation and coordination emphasizes the need for colla-
borative efforts and coordination among different stakeholders. Effective develop-
ment, implementation, and monitoring of environmental policies and practices are
facilitated by this principle, enabling the collaboration of governments, businesses,

civil society organizations, and individuals on environmental issues.

The integration principle highlights the necessity of addressing environmental
policies and practices in conjunction with other policy areas and decision-making
processes. The responsibility principle points to the obligations of individuals, civil
society, institutions, and governments in protecting the environment and remed-
ying environmental damages. Such a shared responsibility is crucial for reducing
pollution, preserving and enhancing natural resources, and ensuring their transfer

to future generations.

The framework for environmental protection concerns not only the current po-
pulation but also future generations. Therefore, one of the most debated elements
within the context of environmental protection is the rights of future generations.
According to this principle, protective policies should consider not only the rights
of those living today but also those of future generations, ensuring the sustainable

and healthy continuation of human life.

Environmental Ethics

The emerging principles of environmental protection are founded on an environ-
mental ethic that adopts an anthropocentric approach. Ethics is a branch of philo-
sophy that addresses fundamental issues concerning values (Des Jardins, 2006:34).
One of the principal characteristics of ethics is its applicability to humans across
different contexts and situations (Karabayir et al., 2018:329). Dawson posits that
ethical concepts are not confined to specific cultural ideas but bear universal signi-
ficance. In his view, from a more prescriptive and normative perspective, there is a
high degree of consensus among world religions and cultural traditions regarding
the principles of respect for human life and property (Dawson, 2005:59). Kant as-

serts that ethical systems are either mental or empirical. According to him, the
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concept of morality derives from either empirical or intellectual reasons. Empirical
reasons are those derived from our senses, as long as they satisfy our sensory desi-
res. Intellectual reasons form morality through the alignment of our actions with
the laws of reason. Consequently, an ethical system is either empirical or mental
(Kant, 2007:23). In addressing ethical dilemmas, Kant employs two methods. On
one hand, he uses empirical data as a starting point and analyses them to derive
general propositions; on the other hand, he takes rational concepts as principles
and applies them to phenomena, empirical data, and experiential observations
(Akarsu, 1999: 72).

Ethics is concerned with the evaluation of human behavior, specifically addres-
sing why an action is right or wrong, or good or bad. Regarding values such as good,
bad, right, and wrong, Aristotle asserts that anything contrary to nature is bad
(Aristotle, 2003: 15). According to Bertrand, if we did not possess a natural ability
to distinguish the moral value of an action, the science of ethics would never have
been possible (Bertrand, 1999:17). Kant argues that morality necessarily requires
good intentions (Kant, 2007:31). Any ethical framework that prompts us to consi-
der whether an action is right or wrong is based on elements that give meaning to
our lives, such as religion, family responsibilities, human rights, humanism, equal
opportunity, and cultural traditions (Dawson, 2005:56). Fundamentally, ethics es-
tablishes a standard for humans, guiding how individuals should behave. It deline-
ates what both individuals and societies ought to do and should not do, encapsu-
lating generally accepted notions of right and wrong (Akinci, 2013:86). Therefore,
ethics plays a pivotal role in shaping the behavioral patterns of individuals and
societies (Des Jardins, 2006:34). Bertrand states that without ethics, as demons-
trated by Descartes, human life would be fraught with calamities; people would
become indecisive, dishonorable, unhappy, and would metaphorically fall into a
state akin to malaria (Bertrand, 1999:6). Ethics is acknowledged as a crucial factor
in shaping both individual and societal life, underpinning the moral values and
beliefs that drive human behavior. Ethics directs behaviors, playing a significant
role in human interactions and in maintaining social order. All moral actions either
impose obligations or are obligations in themselves (Kant, 2007:31). Thus, it can be
inferred that morality imposes obligations on individuals. These obligations perta-
in to every aspect of social order. In this context, moral rules manifest themselves
in all areas where social life unfolds, from the economy to culture, from business

ethics to politics.
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Among the significant domains of ethics are business ethics and environmen-
tal ethics. Just as ethics pertains to human behavior, environmental ethics is con-
cerned with human behaviors related to the environment. The increase in environ-
mental issues and the growing interest in the preservation of environmental values
have brought the relationship between environment and ethics to the forefront.
Consequently, environmental ethics is gaining increasing importance. Environ-
mental ethics highlights the points at which human-environment interactions
should be anchored. It concerns itself with the appropriate conduct towards natu-
re. The primary focus of environmental ethics is the relationship between humans
and the natural environment. It examines the ethical principles that underpin or
should underpin this relationship. Environmental ethics addresses questions such
as how the relationship between humans and nature should be, what obligations
humans have towards the natural environment, how the natural environment can
be protected, and what fundamental principles should guide environmental prote-

ction policies.

The development of environmental ethics dates back to the 1960s, a period
when factors such as technology, industry, economic expansion, and population
growth began to lead to environmental problems, affecting human lives and elici-
ting proposals for solutions (Cochrane, 2008:2). Two fundamental questions un-
derpin environmental ethics: what duties humans have towards the environment,
and why humans have these duties towards the natural environment (Cochrane,
2008:3-4). Environmental issues prompt inquiries into what we value as humans,
what kind of beings we are, the nature of our existence, our place in the natural
world, and the type of world in which we can thrive (Des Jardins, 2006:37). Broadly
speaking, environmental ethics is the systematic study of the moral relationships
between humans and their natural environments. It presupposes that moral prin-
ciples do and should guide human behavior toward the natural world. Therefore, a
theory of environmental ethics must elucidate these principles, explain to whom
and what humans hold responsibilities, and justify why these responsibilities are
warranted (Des Jardins, 2006: 46).

When examining the literature on environmental ethics, two predominant ap-
proaches can be identified: anthropocentric and ecocentric perspectives. Anthropo-
centrism, by definition, refers to human-centered thinking. Within the context of
environmental ethics, the human-centered approach emphasizes that moral consi-
derations are afforded only to humans. Consequently, an anthropocentric ethic po-

sits that humans alone are morally considerable beings, implying that all our direct
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moral obligations, including those related to the environment, are fundamentally
obligations to other humans (Cochrane, 2006:4). Thus, all ethical codes concer-
ning nature are derived from human needs and requirements. The anthropocentric
approach interprets the environment-nature relationship through a human-cen-
tered lens, with roots traceable to Aristotle. According to Aristotle, humans are
the highest form of life on earth, which indicates that they are derived from and
suited to nature (Aristotle, 2003:16). The foundation of policy recommendations
and behavioral patterns related to nature within the human-centered approach is
human benefit. Behavioral patterns towards nature are based on human interests
and needs. Simply put, an anthropocentric ethic asserts that our obligations to

respect the environment are grounded in human well-being (Cochrane, 2006:5).

On the other hand, an ethical approach that critically opposes human-cente-
redness in environmental ethics debates is ecocentrism. Contrary to the anthropo-
centric ethic, the ecocentric approach posits that nature possesses intrinsic value,
humans are merely a part of the ecosystem, and environmental policies or behavi-
ors should be developed with a nature-centered focus. Proponents of this approach
argue that we have direct moral responsibilities toward natural entities beyond hu-
mans. Nature-centered ethics ascribe moral status to other natural entities, such as
animals and plants. This approach generally requires the reevaluation and broade-
ning of standard ethical rules (Des Jardins, 2006:47). However, it is worth noting
that the inconsistency within the ecocentric approach lies in the inherently human
nature of ethical considerations. The fact that only humans possess the capacity for
thought, reasoning, and value creation suggests an unavoidable conclusion: that all

moral evaluations must inherently be anthropocentric.

Based on the assessments made so far regarding environmental ethics, it can
be posited that the aforementioned principles of environmental protection fall wit-
hin the scope of environmental ethics and are fundamentally rooted in an anthro-
pocentric perspective. The primary aim of these principles is to ensure that humans
live in a healthy, sustainable, and clean environment. Environmental ethics is di-
rectly related to these principles of environmental protection. Principles such as
sustainability, coordination, participation, prevention, the polluter pays, and pre-
caution are essentially subjects of environmental ethics. At its core, environmental
ethics focuses on ensuring that human behavior does not harm nature, fostering
the development of natural resources, preventing environmental damages, elimi-
nating environmental threats, and ultimately preserving a clean and healthy envi-

ronment for both present and future generations.
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Environmental ethics underscores the necessity of considering the environ-
mental impacts of human behavior and the inherent responsibility towards natu-
re. As a result, environmental ethics is a crucial ethical domain that advocates for
the protection of natural values, development of resources, sustainability, justice,
and equity. It emphasizes that attitudes, behaviors, and activities should conserve
environmental values. This field urges individuals to comprehend their responsi-
bilities towards nature and other living beings, encouraging actions that support

these obligations.

The essence of environmental ethics is to promote human behavior that does
not harm nature and to encourage the construction of a sustainable and equitable

future.

Business Ethics and Environmental Ethics

Today, environmental issues are becoming an increasingly important concern on a
global scale. Climate change, depletion of natural resources, loss of biodiversity and
environmental pollution are among the most critical challenges facing humanity.
Ethical values and a sense of responsibility towards nature play an important role
in addressing these issues. The relationship between the environment and ethical
values is complex, as humans both inhabit and derive their needs from nature, whi-
le also needing to act within a framework of environmental ethics that expresses
their responsibilities towards the environment. The relationship between environ-
ment and business ethics is especially shaped around the principles of sustainabi-
lity and environmental responsibility. An important situation will develop in terms
of business ethics if businesses act sensitively about their environmental impact
during their activities. This necessitates establishing a balance between needs and
ethical values. It is essential to balance the requirement to utilize natural resources
with the responsibility to protect, develop, and use these resources sustainably.

Achieving this balance requires adhering to various ethical principles and values.

In this context, it is necessary to establish a relationship between business et-
hics and environmental ethics. Expanding the framework and scope of business
ethics towards environmental ethics and incorporating environmental responsibi-
lities within the content of business ethics is essential for the protection of envi-

ronmental values and stands as a responsibility for companies.

Business ethics is defined as a concept that evaluates the attitudes and behavi-
ors of employees in organizations according to moral principles (Levent, 2018:92).

[t pertains to the behaviors within the business world, addressing which actions are
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deemed good and bad, right or wrong. Business ethics focuses on the ethical chal-
lenges that businesses and employees may encounter in their professional lives and

involves determining the appropriate course of action to address these challenges.

The literature on business ethics reveals that it is based on the adoption of va-
lues such as justice, transparency, responsibility, and respect within business pro-
cesses, and it advocates for the implementation of these values in professional pra-
ctice. Indicators of business ethics in a company include the alignment of business
activities with ethical standards in their interactions with customers, employees,
the environment, and society (Giil, 2016:526). Business ethics constitutes a subset
of broader community ethical standards that have developed in our culture due to
certain social trends, influential philosophical ideas, and religious beliefs (Dawson,
2005:56).

In conclusion, business ethics can be understood as a concept that addresses
the foundation of correct, good, and responsible behavior within the business wor-
1d. It emphasizes that ethical values should guide the actions and decisions of bu-

sinesses and their employees.

Business ethics serves as a crucial mechanism for cultivating a fair and envi-
ronmentally conscious work process alongside societal well-being. The traditional
approach in the literature assumes that the recruitment of morally upright indivi-
duals leads to an ethically sound organization. In this perspective, business ethics
are grounded in the personal morals of the employees. Traces of this approach can
be found in Frederick Taylor’s principles of scientific management. However, to-
day, this individual-based understanding of business ethics falls short. Many large
enterprises are now striving to institutionalize ethical decision-making processes
to foster a moral environment within the workplace. Methods of institutionalizing
ethics include the development of corporate governance rules, ethics committees,
grievance bureaus, legal boards, ethics training programs, and written codes of et-
hics (Demir and Songiir, 1999:164).

Some argue that the primary focus of businesses is profit-making, and essen-
tially, this is the core of business operations. However, an ethical approach aimed
at decoupling business ethics from profit motives asserts a symbiotic relationship
between ethics and business, suggesting that good ethics result in good business
outcomes (Fard and Noruzi, 2011:5). Dominant since the post-1980 period, this
viewpoint maintains that the primary goal of businesses is not solely profit gene-
ration but includes serving society, with profit seen as a reward for good service

(Demir, 1999:151-152). This business ethics approach encourages companies to
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consider various social and environmental responsibilities in addition to profit mo-
tives. Consequently, business ethics advocate not only for the fulfillment of legal
responsibilities but also for the adherence to social and moral values. In this pers-
pective, it would not be wrong to state that business ethics carries responsibilities

towards the environment.

As such, businesses are expected to acknowledge and engage with their respon-
sibilities towards customers, employees, society, and the environment. These
responsibilities fall within the objectives of business ethics, contributing to inc-
reased corporate social responsibility and the advancement of principles critical
to environmental values, such as sustainable futures. Ultimately, the concept of
sustainability has become widely recognized among organizations, governments,
and academic institutions and has become integral to discussions about the impact
of business ethics and business activities on society and the environment (Krishna
etal., 2011:284).

When a business has an ethical environmental responsibility extending be-
yond mere legal compliance, the criteria guiding and justifying such actions need
to be identified. Many companies adopt eco-friendly decisions upon realizing that
such practices can be profitable. This rationale is used by environmental advocates
as a strategy to encourage more businesses to become environmentally conscious
(Hoffman, 1991:174). In the study “The Relationship Between Corporate Social
Responsibility and Environmental Sustainability: A Case Study of Businesses in the
Marmara Region,” Cetin and colleagues concluded that corporate environmental
responsibilities positively impact sustainability. The study highlights critical acti-
vities for businesses in promoting environmental sustainability, including resour-
ce conservation, efficient utilization, waste management, participation in social
responsibility projects, compliance with legal obligations, and establishing ethical
business relationships (Cetin et al., 2019:638).

Social responsibility is paramount within the context of business ethics. Busi-
nesses must take necessary measures to prevent societal harm from their activities
and remain sensitive to these issues. Social responsibility often governs business
behavior, encompassing values not always formally recognized but generally accep-
ted by society (Demir and Songiir, 1999:159). In essence, social responsibility hol-
ds businesses and their managers accountable for the societal and environmental
impacts of their operations. In today’s landscape, businesses must adhere to social
responsibility to sustain their operations and avoid negative societal reactions (De-
mir and Songiir, 1999:153).
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Environmental factors not only carry raw materials and energy resources to
meet human needs, but also function as dumping grounds for anthropogenic was-
tes. Therefore, business activities and their interventions in ecosystems may pose
various problems in terms of environmental sustainability. As a matter of fact, bu-
sinesses produce hazardous products and can create pollution that can cause vari-
ous hazards (Kamarul Zaman, 2018:14). For this reason, combating environmen-
tal problems emphasizes the necessity for the business world to pay attention to
environmental impacts and social responsibility issues. The relationship between
business ethics and environmental ethics can be established through environmen-
tal protection principles such as sustainability, coordination, participation, and the
rights of future generations. These principles can guide the incorporation of envi-

ronmental responsibilities into business ethics.

In this context, the sustainable use of natural resources, reducing the envi-
ronmental impacts of activities, avoiding environmental degradation, and main-
taining ecological balance represent the intersection of business ethics and en-
vironmental ethics. Developing a responsibility towards nature has become an
integral component of business ethics, as the conservation, improvement, and
sustainability of nature are critical for the long-term success of both businesses
and individuals. Business ethics, in this sense, requires companies to assess their
environmental impacts, mitigate harmful effects, and comply with environmen-
tal ethical standards. This necessitates the development of strategies such as the
prudent use of natural resources, reduction of waste, and minimization of envi-

ronmental risks.

Conclusion

The relationship between business ethics and responsibility towards nature and the
environment underscores the necessity for businesses to adopt and integrate envi-
ronmental ethical values into their processes. In this endeavor, environmental pro-
tection principles provide crucial guidance. Responsibility towards nature should
be viewed as a fundamental component of business ethics. This responsibility en-
courages the formulation of policies aimed at reducing the environmental impacts
of businesses and developing sustainable solutions. Such an approach enables the
business sector to act in accordance with environmental ethical standards, thereby
ensuring a healthy, clean, and sustainable environment while upholding responsi-

bilities to future generations.
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Implementing a business ethics policy that prioritizes environmental respon-
sibilities can bring numerous benefits to companies. Chief among these benefits is

the sustainability of the business itself.

Environmental ethics is a discipline that examines the moral responsibilities
arising from humans’ interactions with their natural environment. Recognizing
the intrinsic value of nature, it guides individuals in their environmental decisi-
ons based on principles of justice, equality, and sustainability. This discipline is
closely related to business ethics because businesses must also consider their en-
vironmental impacts and societal responsibilities. Business ethics addresses the
ethical issues that businesses and employees may face in their professional lives.
It emphasizes the adoption and support of values such as justice, transparency,
responsibility, and respect, which collectively help businesses develop a sustainable
work environment. Furthermore, business ethics encourages companies to evalu-
ate their societal and environmental impacts and to act in line with environmental

ethical standards.

The relationship between environmental ethics and business ethics manifests
in the necessity for businesses to assess their environmental impacts and develop
strategies to mitigate or minimize these effects. Such strategies include improving
energy efficiency, transitioning to renewable energy sources, reducing waste pro-
duction, and conserving environmental resources. Additionally, it is crucial for bu-
sinesses to understand the environmental expectations of their stakeholders and
promote strategies that align with these expectations. This includes considering
the environmental sensitivities of customers, adopting sustainability standards
within the supply chain, and responding to the environmental demands of the

community.

In conclusion, the relationship between the environment and ethical values
defines individuals’ responsibilities and respect towards nature. The preservation
and maintenance of nature reflect ethical values and constitute a responsibility
that requires balancing environmental impacts. Environmental ethics recognizes
the value of nature and all its life forms, guiding human environmental decisions
based on justice, equality, and sustainability principles. These values are vital for
the future of humanity and can only ensure the well-being of both nature and hu-
manity when adopted and implemented. Integrating business ethics with environ-
mental ethics is essential for businesses to fulfill their social responsibilities and
build a sustainable future. This integration can provide economic profitability for

businesses while also fulfilling their environmental protection responsibilities.
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02z: Rekabetci ve bilgi-tabanli ekonomiye ulasmanin araglarindan biri olarak kabul edilen kurumsal sosyal sorum-
luluk (KSS) kavramina, son yillarda diger sektérlerde oldugu gibi bankacilik sektérii de tiim plan, strateji ve proje-
lerinde yer vermeye baglamigtir. Zira KSS faaliyetleri kurum itibarinin ve imajinin yapilandirilmasinda ve miisteri
iligkilerinin yénetilmesinde biiyitk 6nem arz etmektedir. Bankalar bu ¢ercevede sosyal sorumluluk bilinciyle hareket
etmeye caligmaktadirlar. Bu baglamda makalenin amaci bankalarin KSS uygulamalari ile miisterilerin kuruma olan
givenleri, kurumla 6zdeslesmeleri ve baglhiliklar1 arasindaki iligkileri, Kosova Cumhuriyeti Bagkenti Piristine’de ya-
sayan banka miisterilerinin algilarina gére incelemektir. Aragtirmada, anket formu aracihgiyla Kosova'da yasayan ve
en az bir kez bankacilik islemi gerceklestirmis kisilerden toplanan 321 gecerli veri analiz edilmistir. Analiz sonugla-
rina gore ilgili literatiirle tutarh olarak, banka miusterilerinin KSS algisinin, giiven ve musteri kurum 6zdeglesmesi
tizerinde olumlu bir etkiye sahip oldugu; kurumsal baghlik tizerinde ise anlaml bir etkisinin olmadig: tespit edil-
mistir. Ayrica KSS algisinin banka miusterilerinin kuruma olan baghliklarina etkisinde giivenin ve miisteri kurum
6zdeslesmesinin aracilik ettigi gériilmektedir. Bulgular, firmalarin KSS faaliyetleri yiiriitmesinin miigterilerin ken-
dilerini givende ve o firmanin bir parcasi gibi hissetmelerine bu yolla firmaya baglanmalarina etkisi oldugunu ortaya
koymaktadir. Calisma gelismekte olan bir ekonomide KSS’ye iligkin bilgi iiretmesi ve KSS- baglilik iligkisinde farkli
araa1 degiskenlerin etkilerini incelemesi bakimindan 6zgiin katkilar sunmaktadir.

Anahtar Kelimeler: kurumsal sosyal sorumluluk algisi, baghlik, giiven, miisteri kurum 6zdeglesmesi, bankacilik
hizmetleri

Introduction

Having customers be committed to the businesses where they shop is desirable.
Research has shown that loyal customers may make repeat purchases, be willing
to pay a higher price, and contribute to a firm’s recognition through positive word-
of-mouth (Ampornklinkaew, 2023). Strong evidence also exists that the cost of
acquiring new customers in an intensely competitive environment is higher than
the cost of retaining existing customers (Tanyeri & Barutcu, 2005). Therefore, in-
vestigating the issues and concepts that contribute to the sustainability of the re-

lationship between customers and service businesses in particular is important.

The concept of corporate social responsibility (CSR) has an important place in
the history of business and is also one of the concepts that has maintained its rele-
vance due to financial scandals, environmental disasters, a number of social prob-
lems, and the increasing need for transparency (Swaen & Chumpitaz, 2008). CSR
represents the view that businesses are able to contribute to the society in which
they are located while carrying out their economic activities, and that they also
have such a responsibility. CSR has been discussed conceptually in many areas such
as management, economic and financial performance, organization-employee rela-
tions, and consumer relations and is accepted as an important component used to
explain employees’ and customers’ organizational commitment. CSR investments
and initiatives have become widespread in the corporate world (Smith, 2014), es-
pecially with Fortune 500 companies spending billions of dollars on community
and philanthropic activities, and these allow businesses to strengthen their compe-

titive advantage by improving their customer relations (Carroll & Shabana, 2010).
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The marketing literature has analyzed perceived CSR regarding consumers’
perceptions of an organization’s obligations and commitments toward society and
stakeholders (Brown & Dacin, 1997). This has enabled assessing multifaceted ex-
pectations, such as an organization’s capacity to offer safe and healthy products
to consumers, its environmental contributions and capacity to reduce its carbon
footprint, its contribution to the social and cultural life of the region in which it is

located, and its support for important philanthropic activities (Abid et al., 2020).

Commitment is the desire to maintain a valuable relationship (Moorman et
al.,, 1992). Bhattacharya et al. (2009) argued customers’ commitment to the or-
ganization where they shop to reflect the strength of their relationship with that
business, which in turn determines their likelihood to engage in behaviors that
will benefit the business. According to Lacey (2007), organizational commitment
represents the attitudinal aspect of customer loyalty, which provides the necessary
basis for distinguishing between true and false customer loyalty. Consumers’ high
levels of perception that an organization fulfills its social responsibilities is seen as
a factor that positively affects their repurchase intentions and triggers their com-

mitment to the organization and brand.

Although the literature shows that a positive relationship between busines-
ses’ fulfillment of social responsibilities and positive consumer responses such as
commitment is expected, some studies have found different relationships between
CSR and consumer responses. For example, Creyer and Ross (1996) emphasized
how people punish unethical behavior but do not necessarily respond positively to
ethical behavior. Similarly, Deng and Xu (2015) analyzed many studies and conc-
luded the relationship between CSR and consumers’ reactions to not be simply
directional, with certain variables playing a mediating role. Therefore, this study
investigates the linear effect of perceived CSR on commitment and the mediating
roles that consumer trust (CT) and customer-company identification (CCI) have in

this relationship.

Seen as one of the factors leading to commitment, trust is known as the belief
that the provider of goods or services will serve customers’ long-term interests, be
able to meet customers’ technical expectations, be honest, and be able to keep its
promises (Swaen & Chumpitaz, 2008; Fatma & Khan, 2023). Accepted in psycho-
logy as one of the sources of individual motivation, identification is explained as
adopting a certain identity and becoming attached to this identity (Foote, 1951, as
cited in Kerse, 2023, p. 366). How customers identify with an organization is also

thought to affect customer commitment.
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Kosovo declared its independence in 2008 and is the second poorest country in
Europe according to available data (Euronews Albania, 2023). According to Sorhe-
im (2014), this is closely related to the country’s high unemployment and corrup-
tion rates, which repel foreign investors. CSR practices, which developing count-
ries have taken up more recently and in different contexts compared to developed
countries (Ali et al., 2017; Grabner-Kriuter et al., 2021; Jamali and Karam, 2018),
has been hypothesized to have a possible impact on creating a more accountable,
fair, and transparent economy. Indeed, various Kosovar and international business
leaders established the Kosovo CSR Network in 2011 to raise CSR awareness.

In this context, the current study is conducted on the banking sector in Ko-
sovo, which is a complex and competitive sector. In emerging economies such as
Kosovo in particular, banks have a great impact on the national economy and cus-
tomer behavior by providing loans to different businesses, individuals, and gover-
nment investments (Ashraf et al., 2017). On the other hand, considering the social
and economic impacts of the recent financial crises that have affected the whole
world, restoring trust in financial institutions and gaining customer loyalty can
only be possible by increasing banks’ contributions to sustainable social and econo-
mic growth as well as their ethical behaviors (e.g., transparency and accountability;
Lentner et al., 2015). In this context, the study aims to contribute to the literatu-
re by investigating how perceived CSR activities affect customers’ organizational
loyalty and how customers’ organizational trust and organizational identification

play a role in their relationship with banks as service businesses.

This framework presents conceptual explanations of and the literature on CSR,
CI, CCI, and commitment before presenting the analyses, findings, and results re-

lated to the application of the research.

Conceptual Framework and Hypothesis Development

This section presents conceptual and theoretical explanations about CSR, customer
commitment, customer trust, and CCI; the relationships among these, and the re-

search hypotheses.

Corporate Social Responsibility

CSR can be defined as the “ethical” and “responsible” behavior of organizations
toward all stakeholders in both internal and external environments and the ma-
king and implementing of decisions in this direction (Aktan & Bérii, 2007, p. 13).
The concept of CSR has its historical background in the Code of Hammurabi. CSR’s
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importance has increased over time, and the view that businesses’ greatest respon-
sibility is to protect the interests of their owners and shareholders has been rep-
laced by the view that the interests of all stakeholders of a business are protected
(Altinoglu & Saragoglu, 2013, p. 71). Carroll (1991) developed a pyramid model
that addresses corporate social responsibility in four dimensions: economic, legal,
ethical, and philanthropic. Economic responsibility is related to a business’ respon-
sibility to produce and sell the products and services that consumers want/need
and to make a profit. Legal responsibility is a business’ responsibility to condu-
ct its activities in compliance with laws and regulations. Another responsibility is
ethical responsibility, which is related to the activities and practices that are not
necessarily imposed by law but are expected by society. Lastly is the philanthropic
dimension, which includes voluntarily participating in activities that raise society’s

standard of living in areas such as education and art (Giirlek et al., 2017, p. 411).

How customers as one of the most critical stakeholders perceive a business’
CSR activities also affects their behavioral responses to these activities. Recent de-
velopments regarding social and environmental conditions such as environmental
degradation, pollution, and climate change; increasing social inequality and po-
verty; and increasing the need for renewable energy sources show that individuals
have started changing toward becoming more conscious consumers, that what they
expect from businesses that produce goods and services have changed, as well as
what they want to consume (Zhang & Liu, 2023; White et al., 2019). Wang (2018)
argued that, when allowed to choose among products with similar brands and
comparable prices, consumers will prefer the products or services of CSR-oriented

companies.

According to Bhattacharya et al. (2009), a consumer’s perception that the CSR
initiative of an organization provides functional benefits for a cause (e.g., protec-
ting the natural environment) will lead to both the consumer gaining some psycho-
social benefits by supporting this organization as well as feeling that their values
are validated by knowing that the organization supports a cause they care about.
This situation strengthens the bond between the customer and the organization

and opens the door to customer loyalty.

Corporate Social Responsibility and Commitment

Iniesta and Sanchez (2002) argued customer commitment to essentially be an an-
tecedent of customer loyalty, with loyalty that is not based on commitment per-

haps resulting in a loss of customers through competitors’ moves. According to
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them, commitment is a psychological state and behavior that is produced through
an individual’s perceptions, beliefs, and emotions. Commitment demonstrates a
willingness to develop and maintain a lasting relationship because one wants to or
feels that they should. Similarly, Moorman et al. (1992) defined customer commit-
ment as a long-term desire to maintain a valued relationship. Therefore, customers
and organizations will continue their relationship when they believe they are maxi-

mizing each other’s benefits through the relationship.

Ashraf et al’s (2017) research in the retail sector argued that businesses impro-
ve customers’ interest, emotions, and feelings toward their products and services
through their CSR activities, which helps to develop customer commitment. Bar-
tikowski and Walsh (2011) also stated that social responsibility as a component of
business reputation based on customer satisfaction directly impacts consumers’
emotional commitment. Similarly, some studies conducted in the banking sector
have found the CSR activities carried out by banks to strengthen their customers’
relationships with their organizations by creating emotional commitment and con-
tinuance commitment (George et al., 2020; Syed et al., 2020). In this context, Hy-
pothesis 1 (H1) is formed as follows:

H1.: Perceived CSR positively affects commitment.

Corporate Social Responsibility, Trust and Commitment

Trust is an important interdisciplinary concept that forms the basis of all long-
term relationships. The marketing literature refers to how consumers expect an

organization to be reliable and to fulfil its promises.

Castelfranchi and Falcone (2010) outlined three key aspects of trust: mental
attitude, a decision to trust, and behavior based on a deliberate act of trust. They
argued that, in sectors such as banking, organizational trust itself is more effective
than the product or service. Servera-France and Arteaga-Moreno (2015) further
stressed trust in a relationship to be built on consumers’ beliefs, feelings, and expe-
ctations toward the company. Therefore, CSR activities that enhance the corporate
reputation and image play a significant role in bolstering customer trust. According
to Doney and Cannon (1997), customers feel vulnerable especially in situations of
uncertainty. Knowing that a customer is able to trust the organization reduces this
feeling of uncertainty. Deep (2023) argued having a positive public image through
CSR to be able to lead to increased CI and loyalty and stated consumers to be more
likely to support a company that is transparent about its behavior and that takes

responsibility for its negative societal or environmental impacts.
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Swaen and Chumpitaz’s (2014) study based on signaling theory argued that
CSR initiatives are equivalent to the signal’s businesses send to reduce uncerta-
inty, that this may have an impact on consumers’ purchasing decisions, and that
businesses emit signals about their ethical competence or values through these
initiatives. Based on these signals, consumers can decide accordingly on the cha-
racteristics of shopping with said institution, whether it will be loyal to its promi-
se, and whether shopping there is fair and lasting. Mohr et al’s (2001) qualitative
study drew attention to the importance and positive impact CSR approaches have
in creating trust in consumers’ minds. Their results revealed that businesses should
be selective in the CSR activities they implement and that activities that are mea-
ningful for consumers contribute to the formation of consumer trust. In light of
these studies, Hypothesis 2 (H2) has been formed as follows:

H2: Bank customers’ perceived CSR positively affects their organizational

trust.

Morgan and Hunt (1994) stated that parties committed to a relationship are
motivated to maintain the relationship and work in that direction. Therefore, a
relationship in which both parties trust each other creates the value required for
the parties to remain committed to the relationship. Although some researchers
have interpreted trust as a relational benefit, Lacey (2007) argued for mainly put-
ting forward trust as a mediating variable and determinant of commitment ba-
sed on commitment involving a potential fragility: Customers who do not trust
an organization are less likely to commit to it. Trust in the relationship between
the consumer and the organization positively affects the relationship’s stability by
increasing the willingness to cooperate and be loyal to the organization (Casalo et
al., 2011). Johnson and Grayson (2005) examined the effects of both the cognitive
and emotional dimensions of trust on customer commitment in service relations-
hips and found a positive effect. Similarly, Espejel et al. (2011) found trust and
commitment to be interrelated in their study on the food sector. Based on the fact
that customers’ trust in a bank will create loyalty and commitment in long-term

relationships, Hypothesis 3 (H3) has been formulated as follows:
H3: Trust has a positive effect on commitment.

Most businesses in the service sector prioritize CSR activities due to their
positive impact on financial performance. However, the CSR literature reveals a
significant gap. While the importance of relationship-based variables (e.g., trust,

commitment) for successful marketing strategies has been well-established, stu-
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dies examining the impact of multiple intermediaries in the context of CSR are still
limited (Ahn & Kwon, 2020). As Jamali and Karam (2018) highlighted, this gap
underscores the need for micro-level research that focuses on the impact CSR acti-
vities have on individuals’ attitudes and behaviors, especially in developing count-
ries. Although studies exist that have revealed the relationship between CSR and
commitment, the literature lacks sufficient explanation of the why and how of this
relationship (George et al., 2020). Therefore, the current research investigates the
role of mediating variables in the relationship between customers’ perceived CSR

and their organizational commitment.

One definition of the concept of trust, which is the first of these mediating
variables, is the belief that one of the parties will meet the other’s wants and needs
in the future. In this context, the formation of trust occurs when one of the parties
is convinced of the credibility and accuracy of the exchange partner. Haciefendiog-
lu (2005) stated that trust in social psychology has two necessary elements: trust
in the honesty and benevolence of the partner. The CSR activities banks carry out
with different content will create trust and belief in banks’ serviceability and create
a desire to maintain a relationship with them. Morgan and Hunt’s (1994) comp-
rehensive study emphasized that trust can be a prerequisite for commitment and
must be established first in order to create commitment. Zhao et al. (2021) argued
that consumers make an overall assessment and measurement of a firm’s image ba-
sed on their perceptions and knowledge about that firm. As a result of this assess-
ment, trust in a firm mediates the formation of both corporate reputation and that
firm’s long-term gains (e.g., brand equity). Ahn and Kwon (2020) also found hotel
customers’ perceived CSR to affect their revisit intentions only through increased
trust and commitment. In this context, Hypothesis 4 (H4) has been established as

follows:

H4: Trust mediates the effect of bank customers’ perceived CSR on commitment.

Corporate Social Responsibility, Customer-Company Identification, and Commitment

CCI is an important topic in the relationship marketing approach and one of the
concepts that explain consumers’ motivation to establish a bond with a business
and a brand. The concept is based on social identity theory and organizational iden-
tification theories and can be defined as the degree of closeness customers feel to
the business and the degree to which the perceived corporate identity is compatible
with customer’s self-definition (Devrani & Tuzin, 2008). According to social iden-

tity theory, one’s answer to the question “Who am I?” is their self or personal iden-
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tity. Meanwhile, social identity is shaped by how one appears and how others react
to them (Isikay & Baggi, 2020, p. 65). While individuals construct their identities as
social beings, they go beyond their personal identities to create a social identity by
classifying themselves as belonging to a certain group that is different from other
groups. Ashforth and Mael (1989) examined the role of organizations in people’s
social identities and expressed the person-organization relationship as the percep-
tion of organizational identification, arguing that one’s beliefs about a relevant
organization begin to the process of self-definition. Building on the contributions
of these two theories, Bhattacharya and Sen (2003) argued that consumers seek
organizations with the need to identify themselves, even if they are not formal
members of an organization, and some organizations offer consumers attractive,
meaningful social identities that help them meet their self-identification needs.
According to those authors, the underlying reasons for customers to adopt and
identify with an organization not only involve utilitarian values (e.g., high product
value, consistency, convenience) but also are the results of one’s quest to fulfill

some self-identification needs through that organization.

Ashraf et al. (2017) argued that CSR activities reflect an organization’s image
of being responsive to the needs of society and that the way these activities create
benefits can only be achieved by increasing customers’ organizational identificati-
on. Kim and Om (2014) argued CCI with an organization to be influenced as much
by CSR-related actions as by actions related to the capabilities of an organization;
they found that people are more likely to identify with an organization when they
perceive it as a lasting, differentiated, and self-esteem-enhancing organization. In
addition to the studies of Anderson and Weitz (1992), who found CSR activities to
contribute to organizations’ reputation and the creation of a positive organizatio-
nal image, Brammer et al. (2015) found perceived CSR to have a positive effect on
adopting an organization. In this context, Hypothesis 5 (H5) has been formed as

follows:
H5: Bank customers’ perceived CSR positively affects their organizational CCI.

Bhattacharya and Sen (2003) argued CCI to be active, selective, and voluntary
for customers and to cause customers to engage in positive and negative behaviors
related to the business. The literature generally considers it to be a psychological
process that positively affects consumer loyalty, helps consumers psychologically
bond with the brand/business, and can shape the strength of the long-term relati-

onship between a business and consumer (Martinez & Del Bosque, 2013). Custo-
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mers who identify with a business have positive thoughts and feelings about that
business, thus creating a tendency to develop positive attitudes such as an attach-
ment to that business (Bhattacharya & Sen, 2003; Curras-Pérez et al., 2009). In
this context, Hypothesis 6 (H6) has been formed as:

H6: Bank customers’ CCI positively affects their commitment.

According to Raza et al. (2019), when a business undertakes certain CSR initi-
atives, it sends signals to the customer about the company’s character and shared
values, and organizational identification occurs when these characteristics and va-
lues overlap with customers’ values. Identification with a business results in in-role
(e.g., purchasing, loyalty, positive word-of-mouth) and out-of-role (e.g., citizens-
hip) behaviors. Perez (2009) found the need for more consensus in the literature
on the hierarchy of the effects CCI has on consumer responses. This identification
implies a very intense and vital relationship with the organization for the consu-
mer, which directly produces beneficial behaviors for the company without the in-
tervention of mediating variables. On the other hand, Ashraf et al’s (2017) study
on individual insurance customers found the effect of CSR activities on consumer
behavior to be mediated through CCI.

Commitment is a critical component of long-term relationships that encoura-
ge consistent consumer behavior (Bhattacharya & Sen, 2003). Brown et al. (2005)
found identification to lead to consumer commitment to a particular organization
and to encourage positive word-of-mouth communication. Because commitment
leads to further customer-company relationships (e.g., customer loyalty, repurcha-
se behavior), CCI plays a mediating role in bank customers’ perceived CSR and their
organizational attachment. As a result, Hypothesis 7 (H7) has been formulated as

follows:

H7: CCI has a mediating role in the effect of bank customers’ perceived CSR on

commitment.

Figure 1 presents the research model for the hypotheses that are based on soci-
al identity theory, organizational identification theory, signaling theory, and orga-
nizational commitment theory and that have been formed in the light of previous

studies in the literature.
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Figure 1: The research model

Methodology

Scales, Sample, Data Collection Procedure, and Research Model

This descriptive study quantitatively examines the effects of customers’ perceived
CSR on their trust, CCI, and commitment to their preferred bank. Due to the fact
that one of the researchers resides in Pristina, Kosovo and the time-cost constraints
this caused, the study used the convenience sampling method and a questionnaire
form to obtain data from customers over the age of 18 who live in Pristina city
and who had made at least one bank transaction. With the permission of the Cag
University Scientific Research and Publication Ethics Committee (E-81570533-
044-2300011059), the online questionnaire was prepared using Google Forms and
a QR code, with data being collected between December 27, 2023-May 25, 2024.

The questionnaire consists of three sections. The first part benefited from
Brown and Dacin (1997) and Klein and Dawar (2004) to measure customers’ per-
ceived corporate social responsibility (four statements), from Morgan and Hunt
(1994) to measure customer trust (four statements), from Meyer and Allen (1997)
to measure loyalty (four statements), and from Stokburger-Sauer et al. (2012) to
measure customer-organization identification (CCI; four statements). The answers
are rated using a 5-point Likert type scale (1-Strongly Disagree; 5-Strongly Agree).
The questionnaire additionally asked about status of transactions with the bank
and the type of banking (physical, digital, or both) as a control question. The last
section includes demographic and descriptive questions. A total of 345 questionna-

ires were received through online channels and face-to-face questionnaires. Howe-
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ver, 24 questionnaires were excluded from the sample due to being filled out incor-
rectly or incompletely. The research hypotheses were tested on the data collected

using 321 valid questionnaires.

Table 1 presents the statements and codes from the questionnaire form. Table
1 also provides mean, standard deviation, loading, and variance inflation factor

(VIF) values for each observed variable in the study.
Table 1

Scale Items and Descriptive Statistics

Construct Item Items Loading VIF M SD
Code

Perceived Cor-  CSR1 My bank is socially 0.799  2.848 4.183 0.763

porate Social responsible.

Responsibility ~ CSR2 My bank contributes to 0933  3.029 4.055 0.839

(CSR) community welfare.

CSR3 My bank contributes to 0.737  2.169 3.912 0.938

the donation program.

CSR4 My bank does not harm 0.764  1.934 4.095 0.924
the environment.

Trust TRST1  Itrust the quality of this 0.828 2.807 4.180 0.770
banking campaign.

(TRST)
TRST2 My bank takes care of its ~ 0.885  3.466 4.250 0.792
customers.
TRST3 My bank is honest withits 0.900  3.092 4.171 0.874
customers.
TRST4 My bank makes me feel 0823 2.771 4.168 0.761
safe.
Custom- CCI1 I strongly identify myself  0.821  2.910 3.622 1.078
er-Company with my bank.
Identification  ccCI2 My bank is like a part of 0921  3.555 3.482 1.155
(ccn me.

CCI3 My bank has great person- 0919  2.478 3.485 1.145

al meaning for me.

CCl4 I feel a strong sense of 0914 2422 3476 1.107
belonging to my bank.
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Customer CCOM1 Ireally feel that the prob- 0.847  3.709 3.518 1.161
Commitment lems of my bank are my
(CCOM) problems.
CCOM2 Inmy bank, I feel like part 0.873  4.194 3.543 1.173
of the family.

CCOM3 Ifeel that I have very few  0.753  4.112 3.390 1.132
options to leave this bank.
CCOM4 Iwould happily spendthe 0.838  4.224 3.488 1.036

rest of my life with this
bank.

Findings

The second part of the questionnaire involves descriptive characteristics, and the
last part includes demographic information. Tables 2 presents the data collected
about the participants.

Table 2

Participant Demographic and Descriptive Characteristics

Variables n =321 Variables n=2321
Gender % n Education % n
Female 42.9 138 Primary School 3.12 10
Male 57.1 183 Middle/High School 1589 51
Age % n Bachelor’s degree 60.75 195
18-29 29.60 95 Postgraduate 20.25 65
30-44 4891 157 Banking service preference % N
45 -65 1745 56 Physical Banking 17.45 56
>65 4.05 13 Digital Banking 45.79 147
Both 36.76 118

When analyzing Table 2, 57.1% of the participants are seen to be male and 42.9%
to be female. Of the participants, 29.60% are between the ages of 18-29, 48.91%
are between the ages of 30-44, 17.45% are between the ages of 45-65, and 4.05%
are over 65; 3.2% are primary school graduates, 15.89% are secondary/high school
graduates, 60.75% are university graduates, and 20.25% have postgraduate degre-
es. In addition, 17.45% of the participants only use physical banking, 45.79% only
use digital banking, and 36.76% use both.
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Statistical Analysis Technique and Measurement Model Evaluation

Partial least squares structural equation modelling (PLS-SEM) is frequently prefer-
red in marketing and has been used to analyze the data. PLS-SEM is an appropriate
method for analyzing complex structures and examining mediation effects (Chin,
1998). This method has been preferred because this research involves a complex
model and aims to determine mediating relationships. Before testing the hypothe-
ses in the research model, we examined the measurement model to test each sca-
le’s construct reliability and validity. In this framework, we examined the internal
consistency reliabilities and convergent and divergent validities of the scales, with

Table 3 reporting the measurement model results.
Table 3

Construct and Discriminant Validity

Fornell-Larcker criteria

a CR AVE CSR CCOM  TRST ca
CSR 0.883 0.884 0.659 0.812*
CCOM 0.897 0.898  0.687 0.663 0.829*
TRST 0919 0920 0.739  0.789 0.774 0.860"
CCI 0.941 0.941 0.800 0.549 0.817 0.624 0.895*
HTMT criteria
CCOM 0.661
TRST 0.791 0.773
CCI 0.547 0.816 0.625
*The square root of AVE.

Table 3 shows the composite reliability (CR) and Cronbach’s alpha (a) coeffi-
cients for the scales’ reliability analyses. According to Hair et al. (2010), scale reli-
ability can be discussed when the coefficient for both values is greater than 0.70.
Because the Cronbach a values for this dataset range between 0.886-0.941 and the
CR values range between 0.870-0.943, the scales have been determined to be suffi-
ciently reliable. In order to assess the appropriateness of the measurement model,
factor loadings for each statement were analyzed prior to measuring the construct
validity. According to Henseler and Ringe (2009), each external indicator factor
load in the reflective structure of the PLS-SEM should explain at least 50% of the
variance. In this case, the factor loading for each statement should be greater than
0.708. In this context, the loadings for all items were calculated as a result of bo-

otstrapping sampling applied to the indicator loadings by choosing a derivative
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sample size of 1,000. All loading values were observed to be above the threshold
value and statistically significant. This shows the scale expressions to have been

successful in measuring the relevant constructs.

After evaluating the loading values for the scales’ statements, we examined
the convergent and discriminant validities to ensure construct validity. Fornell and
Larcker (1981) stated that a scale fulfills the convergent validity condition when
its CR value is greater than 0.70 and the average variance extracted (AVE) value is
greater than 0.50. Accordingly, the conducted analyses conducted have determined
the AVE and composite reliability values of the scale to be above the recommended
threshold values, with convergent validity having been achieved for all scales (Table
3). We use the criterion proposed by Fornell and Lacker (1981) and the heterotra-
it-monotrait (HTMT) ratio proposed by Henseler et al. (2015) to examine the disc-
riminant validity. Firstly, according to Fornell and Lacker (1981), the correlation
values between the constructs in the study should be lower than the square root
of the AVE values. When analyzing Table 3, this criterion is also seen to have been
met. We then utilized Henseler et al’s (2015) HTMT ratio. To discuss the proposed
discriminant validity, the HTMT values calculated based on the theoretical relati-
onships between the constructs should be less than 0.85. Table 3 shows the scales’
HTMT values to be less than 0.85. In this context, validity has been met. Within
the scope of the analyses, all scales are seen to have provided discriminant validity.
As a result, construct validity is shown to have been provided for all dependent and

independent variables in the measurement model.

Evaluating the Structural Model

After assessing the measurement model, we then evaluated the structural model of
the research. In this context, we analyzed the VIF value as a key indicator, as well
as other factors (e.g., coefficient of determination [R?], effect size [f*], and predic-
tive power [Q?]). Before delving into the structural model, a relationship analysis
involving determining multicollinearity statistics and effect coefficients should be
performed. Multicollinearity is the correlation among three or more independent
variables (Hair et al., 2010) and is detected using the variance inflation factor (VIF),
a collinearity statistics test value. Some sources (Diamantopoulos et al., 2008) have
stated that a compatible value for VIF should be less than 4 (VIF < 4). VIF has two
groups of values (i.e., inner and outer), and because this study uses a reflective mo-
del, we have taken inner VIF values into consideration, with Table 4 showing the
VIF values of the research. Due to the VIF values being below the recommended

value, no linear correlation problems are seen to be present among the variables.
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The second stage of the structural model evaluation analyzes the R* and Q?
values in order to reflect the model’s predictive power. R? plays a significant role
in reflecting a model’s predictive power. According to Falk and Miller (1992), an
appropriate R? value should be greater than 0.1. Chin (1998) stated an explana-
tory power of 0.67 or greater to be high, between 0.33-0.67 to be moderate, and
between 0.19-0.33 to be weak. R” reveals the explanatory power of the internal
variables of the structural model, and according to research disciplines in the social
sciences, an explanatory value of 0.25 < R? < 0.50 is said to be weak, of 0.50 < R? <
0.75 to be moderate, and of R* > 0.75 to be strong (Hair et al., 2021). When eval-
uating the R” values of the study according to Table 4, the exogenous variable CSR
explains 62% of trust and 78% of corporate commitment among the endogenous
variables. Accordingly, according to the latent variable threshold level, a moderate
relationship exists for trust and a strong relationship for corporate commitment,

indicating the model to have strong predictive power.

Sharma et al. (2022) emphasized relying solely on the R? coefficient for
evaluating the structural model to be insufficient, due to R* only serving as an
in-sample evaluation metric. To address this, we implemented the PLSpredict pro-
cedure (Shmueli et al. 2016), which is known for its advanced out-of-sample predic-
tive capabilities. Q* values were derived through PLSpredict analysis. According to
Hair et al. (2021), for a model to be considered to have effective predictive power,
Q? values should be greater than 0.1. Analyzing Table 4 reveals the calculated Q?
values to range between 0.245-0.504. The values of Q?> 0.15 indicate the model
to possess medium-to-high predictive power (Hair et al., 2021), highlighting the
crucial role of Q? in assessing predictive strength. In order to assess the fit of the
structural model, the final phase examines the f* effect size values, which reflect
the influence of exogenous variables on explaining the endogenous variables (see
Table 4). Cohen (1988) classified f* values as: 0.02 > f2 > 0.15 represents a low ef-
fect, 0.15 > f* > 0.35 indicates a medium effect, and > > 0.35 suggests a high effect.
Table 4 details the effect sizes of the independent variables in relation to the de-

pendent variables.

Testing the Hypotheses

The PLS-SEM method was used to test the research hypotheses related to the struc-
tural model. Table 4 presents the results regarding the hypotheses in the model.
Accordingly, perceived CSR (B = 0.057, t = 0.750, p > 0.10) does not affect corporate
commitment but positively affects trust (B = 0.789, t = 16.702, p < 0.01) and CCI
(B =0.549, t =9.944, p < 0.01). Trust (B = 0.390, t = 4.386, p < 0.01), and CCI (B =
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0.542,t=8.200, p < 0.01) positively affect corporate commitment. When analyzing
the results, H2, H3, H5, and H6 are seen to be accepted, while H1 is not.

Table 4
PLS-SEM Analysis Evaluation (Number of Bootstraps = 1,000)

Endogenous variables PLS-SEM evalu-

. L. Model Fit Criteria
ation criteria
R’ Q’ SRMR NFI  Gof
CSR - - 0.031 0.926 0.640
TRST 0.623 0.504
CCI 0.302 0.245
CCOM 0.783 0.343
Direct Relationship Inner
3 t f Result
Hypotheses VIE
H1: CSR-> CCOM 0.057 0.750 2.690 0.006 Not supported
H2: CSR - TRST 0.789 16.702* 1.000 1.653 Supported
H3: TRST - CCOM 0.390 4.386* 3.077 0.228 Supported
H5: CSR - CCI 0.549 9.944* 1.000 0.432 Supported
Hé6: CCI- CCOM 0.542 8.200* 1.661 0.816 Supported
Mediation Hypotheses f3 t VAF Result
((0.308/
Supported
H4: CSR-> TRST - CCOM 0.308 4.221* (0.308+0.057)) = L
(full mediation)
0.843
((0.298/
Supported
H7:CSR-> CCI-> CCOM  0.298 5.839* (0.298+0.057)) = o
0.839 (full mediation)

Note: Effect sizes are 0.0 < Q* < 0.15 for small, 0.15 < Q” < 0.35 for medium, and Q* > 0.35

for large.

After testing the direct effect hypotheses (H1, H2, H3, H5, H6), we tested the
mediation hypotheses (H4, H7). If the mediating variable fully reflects the relati-
onship between the independent and dependent variables, it can be said to fully
mediate the relationship; if it partially reflects the relationship, it can be said to
have a partial mediating effect (Yilmaz & flhan-Dalbudak, 2018). Table 4 shows

the evaluation of the analyses regarding the structural equation model. After eva-
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luating the structural model, partial least squares path analysis (PLS-SEM) was
used to measure the significance of the research hypotheses. Indirect effects were
analyzed to determine whether the mediating variable is a full or partial mediator.
The variance accounted for (VAF) coefficient should be calculated to determine the
indirect effects. VAF is calculated using the ratio of the indirect effect to the total
effect (Hair et al., 2021). A value of VAF > 0.80 represents a fully mediating effect,
of 0.20 < VAF < 0.80 represents a partial mediating effect, and of VAF < 0.20 rep-
resents no mediating effect. In order to evaluate the significance of the PLS path
coefficients, t values were calculated by taking 1,000 sub-samples from the sample
by resampling (bootstrapping). Table 4 presents the hypothesis test results, with
the VAF for H4 and H7 having been calculated as 0.843 and 0.839, respectively. In
this context, trust and CCI have been determined to fully mediate the quality com-

mitment of perceived CSR. Accordingly, H4 and H7 have been supported.

Discussion

The purpose of this study is to determine how customers perceive their banks’
corporate social responsibility practices and how these perceptions affect their
commitment to their banks. The study has additionally aimed to understand whet-
her customers’ trust in their banks and how they identify with their banks mediate

the CSR-commitment relationship.

The study’s hypothesis regarding the effect of consumers’ perceived CSR on
their commitment to their banks was not significant. In other words, customers’
perceptions of CSR activities alone did not affect their commitment. This finding
contradicts the result of Aljarah et al. (2020), which stated CSR to positively af-
fect corporate commitment. According to Servera-Francés and Arteaga-Moreno
(2015), however, CSR by its very nature will only create customer satisfaction and
commitment through relational variables such as building trust and commitment.
As a matter of fact, our study found the hypothesis (H3) that customers’ trust
in the bank positively affects their commitment to the bank to be significant. In
addition, Hypothesis 4, which states that trust mediates between perceived CSR
and commitment, was confirmed and shows a fully mediating effect. According to
Srouji et al. (2019), whether the mediation is partial or full, this means that trust is
in fact one of the main and primary variables that constitute the performance and

satisfaction of all businesses and especially banks.

Therefore, we can state that bank customers’ perceptions of their bank’s CSR

activities create a sense of trust toward the bank, and this sense of trust leads
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them to feel loyal to the bank. In support of these results, Zhao et al. (2021) found
trust to mediate the effect of perceived CSR on corporate reputation and brand va-
lue in the Pakistani banking sector. Srouji et al’s (2019) study examining the CSR
activities of 24 banks in Jordan also found trust to mediate the effect of CSR on
both customer satisfaction and financial performance. As Farid et al. (2019) stated,
trust acts as a social glue in the establishment of business ties, enabling business
partners who trust each other to spend less effort and energy to protect themsel-

ves from exploitation, which in turn benefits the parties financially.

As another mediating variable, the effect of customer-company identification
on commitment was found to be positive and significant. This is in line with the
findings of Bhattacharya & Sen (2003) and Currds-Pérez et al. (2009). Similarly,
customers’ organizational CCI was found to have a fully mediating effect on the
relationship between CSR perception and commitment. Bank customers’ positive
perceptions toward CSR activities lead them to identify with the organization, and
customers who find answers to their self-identification needs through their banks

are more committed to their organizations.

In support of our findings, Raza et al. (2019) showed organizational CCI to
play a mediating role in the effect that positive perceptions of CSR activities have
on customers’ organizational commitment in the Pakistani banking sector. Fatma
et al’s (2022) study also identified the mediating role of identification regarding
the effect of CSR activities on customer citizenship behavior, thus indicating a
long-term relationship in the field of marketing through bank customers in In-
dia. According to Fatma et al., one way for banks’ CSR activities to create cognitive
and relational benefits in the eyes of consumers is to increase organizational CCI.
When banks undertake voluntary practices for the benefit of society, the public
will appreciate the institution. This situation may pave the way for consumers to

identify with the institution and facilitate their commitment.

In general, this study’s findings align with previous studies’ results and provide
empirical results regarding the importance of CSR in the sector from the perspecti-
ve of bank customers. These results are seen to contribute to the literature, especi-
ally by confirming the propositions (Perez, 2009; Jamali & Karam, 2018; George et
al., 2020; Ahn & Kohn, 2020) that CSR may have an effect through the regulation
or mediation of various variables rather than having a direct effect on corporate
commitment. In the future, the effects of perceived CSR on organizations can be

examined using different variables.
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Conclusion

Customers’ commitment to the businesses from which they receive services is one
of the most important arguments of marketing understanding. In the service se-
ctor, the concept of relationship marketing came to the fore in the 1980s. This
concept suggests that businesses should offer activities that create customer com-
mitment in order to overcome the unique challenges of the service sector, such
as attracting new customers to the business, protecting existing customers, and
strengthening relationships (Tanyeri & Barut¢u, 2005). Among the variables em-
phasized within the framework of this understanding are concepts such as trust,
customer-company identification, customer satisfaction, and loyalty. In addition,
corporate social responsibility is another concept that has come to the fore in re-
cent years due to its various contributions, and CSR is thought to affect commit-
ment. Carroll (1991) classified the CSR activities businesses carry out, and his
proposed model emphasized that businesses should first fulfill their economic
responsibilities before realizing their other responsibilities. Fulfilling the economic
responsibilities of a business is vital for its survival. Studies have generally shown
CSR activities to have positive effects on short-term financial results as well as
on long-term financial performance indicators such as brand value (Zhang & Liu,
2023). Fulfilling social responsibilities can lead to better financial performance by
increasing stakeholder satisfaction. Meanwhile, CSR activities are also thought to
create customer loyalty by creating customer engagement. Customers are observed
to be more interested in the social responsibilities’ businesses undertake, and this
affects customers’ purchasing decisions. However, the literature has limited stu-
dies that have considered trust and identification together as mediating variables
in explaining customer commitment and measuring the effect of customers’ perce-

ived CSR. Studies on samples in developing countries are also limited.

Accordingly, our research is a quantitative study that has aimed to reveal the
CSR activities of banks in Kosovo as a fast-growing, competitive sector, how their
activities affect customers’ commitment to their banks, and what causal link exists
regarding the role of trust and identification in this process. The findings have
shown consumers in these economies to view CSR positively. Moreover, the study
has revealed CSR activities to increase customers’ organizational commitment th-

rough organizational trust and organizational identification.

For a bank, CSR activities and initiatives are the responsibility of all units of
the organization that interact with targeted stakeholders (e.g., customers, supp-

liers, employees, civil society) with the support of relevant internal functions. Or-
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ganizations are expected to voluntarily engage in a wide range of activities, starting
from ethical practices to protecting the environment, combating climate change,

promoting respect for human rights and improving the living standards of society.

Kosovo is a newly established country in which the bank branches, large shop-
ping malls, fuel stations, car dealerships, and hotel parking lots of many cities,
especially in the capital, host electric vehicle stations that have been donated by
banks. Banks can use these stations as CSR indicators as well as advertising and

image projects.

From this point of view, the research results draw the attention of practitioners
to the importance of the issue, especially in Kosovo and the banking sector, and
shows the need to exist for new studies on new businesses, financial institutions,
and banks that want to contribute to sustainable development. This is because CSR
activities can both produce social benefits as well as contribute to advertising and
image activities.

Ahn and Kwon (2020) emphasized the importance of relationship-based vari-
ables in successful marketing strategies, but few studies are found to have exami-
ned the effect of multiple mediators in the context of CSR. The current study has
examined the mediating effects of trust and identification (CCI), which are relati-
onship-based variables, on the impact CSR has on customer commitment. In parti-
cular, the study contributes to the literature by providing confirmatory evidence to

the question of why and how CSR activities affect commitment.

Due to time and cost constraints, data collection in a single city and the
cross-sectional design of the study can be seen as limitations. Future studies can
be conducted with different mediating and moderating variables, as well as with

longitudinal data analyses.
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Legitimacy in the Eyes of the Beholders: Public
Expectations from Aviation Organizations During
Earthquakes

Leyla Adiloglu-Yalcinkaya

Abstract: This study examines public legitimacy judgments toward airlines and aviation authorities during the
most severe earthquakes in Tirkiye by analyzing social media posts. The research explores public expectations
and reactions during disasters using content analysis of posts tagging these organizations. The study shows that
the public expects aviation organizations to go beyond their traditional air transportation services, highlighting a
heightened demand for their role in corporate social responsibility. The study contributes to the legitimacy literature
by demonstrating that legitimacy is divided into two judgments -perceived appropriate or inappropriate- and that
this situation changes rapidly as expectations beyond traditional service are formed during disasters. By analyz-
ing real-time data shared during the disaster, this research provides critical insights for aviation organizations to
address societal needs in future crises proactively. Moreover, it highlights the essential role of transportation in
ensuring public welfare and calls on scholars to further explore this critical intersection of corporate social respon-
sibility, legitimacy, and disaster response, urging more proactive engagement with these urgent societal challenges.

Keywords: Aviation, Legitimacy, Social Media, Earthquake, Tiirkiye

02z: Bu ¢alisma, sosyal medya paylasimlarim analiz ederek, Tirkiye'deki en siddetli depremler esnasinda havayol-
lar1 ve havacilik otoritelerine yénelik megruiyeti yargilarini incelemektedir. Aragtirma, s6z konusu havacilik organi-
zasyonlarim etiketleyen paylagimlarin icerik analizini yaparak, afetler sirasinda halkin beklentilerini ve tepkilerini
aragtirmaktadir. Caligma, kamuoyunun havacilik organizasyonlarindan geleneksel hava tagimacihigi hizmetlerinin
Stesine gegmelerini bekledigini géstermekte ve kurumsal sosyal sorumluluk rollerine yénelik artan talebi vurgula-
maktadir. Calisma, mesruiyetin uygun ve uygunsuz olarak algilanan iki yargiya ayrilabildigini ve afetler sirasinda ge-
leneksel hizmetin 6tesindeki beklentiler olustuk¢a bu durumun hizla degistigini géstererek megruiyet literatiiriine
katkida bulunmaktadir. Bu arastirma, afet sirasinda paylagilan gercek zamanh verileri analiz ederek, havacilik or-
ganizasyonlarinin gelecekteki krizlerde toplumsal ihtiyaglari proaktif bir sekilde ele almalar icin kritik icgériiler
saglamaktadir. Ayrica, ulagimin kamu refahim saglamadaki temel rolinii vurgulamakta ve aragtirmacilar: kurumsal
sosyal sorumluluk, megruiyet ve afet miidahalesi kesisiminde daha fazla aragtirmaya ¢agirarak, acil toplumsal zor-
luklarla daha proaktif bir sekilde ilgilenmeye tesvik etmektedir.
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Introduction

In recent years, new institutional theory has been one of the most widely used
theoretical perspectives for examining corporate social responsibility (CSR) (Risi,
Vigneau, Bohn, & Wickert, 2023). Discussions on CSR, which extend to the 1950s
(De Bakker, Groenewegen, & Den Hond, 2005; Jamali, Lund-Thomsen, & Khara,
2017), highlight organizations’ awareness of their responsibilities and their efforts
to address their societal impact (Wang et al., 2016). Organizations also communi-
cate their CSR practices through various forms, including corporate social respon-
sibility reports (Kuo et al., 2016) and sustainability reports (Kilig, Uyar, & Kara-
man, 2019). Major international organizations, such as the United Nations, World
Bank, Organization of Economic Cooperation and Development, and International
Labor Organization, have promoted and supported organizations in implementing
corporate social responsibility practices (Lee, 2008). The Global Reporting Initiati-
ve (GRI) and the International Organization for Standardization provide worldwi-
de guidance and standards for reporting activities (Mayer, 2018). Also, GRI, the In-
ternational Air Transport Association (IATA), and the International Airlines Group
published the “Airline Sustainability Reporting Handbook,” related to field-specific
reporting connected to the United Nations (UN) Sustainable Development Go-
als (SDGs) (IATA, 2020; Perryman et al., 2022).

However, reporting the activities by the organizations themselves has also
been criticized by scholars due to the efforts of the organizations to show only the
good sides of the actions and not report other details or use the reports as tools
for marketing (Zieba & Johansson, 2022). It is essential to understand how organi-
zations assume greater responsibility during the crisis (De Bakker, Groenewegen,
& Den Hond, 2005). Considering that legitimacy “lies in the eyes of the beholder”
(Ashforth & Gibbs, 1990) and social media has the potential to extend the unders-
tanding of legitimacy based on the point of view of various evaluators (Etter et al.,
2018), this study aims to explore society’s legitimacy judgments regarding airlines’
corporate responsibility practices for their communities during the earthquakes,

using posts extracted from a well-known social media platform.

The crisis was triggered by two major earthquakes, measuring magnitudes (Mw)
7.8 and 7.5 that occurred in the southern region of Turkiye on February 6, 2023,
causing widespread damage in 11 provinces (Gunasekera et al., 2023). These provin-
ces were Adana, Adiyaman, Diyarbakir, Elazig, Gaziantep, Hatay, Kahramanmaras,
Kilis, Malatya, Osmaniye and $anliurfa (SBB, 2023). As a result of these earthquakes,
approximately 50.000 people died, and 108,068 were seriously injured (Gunasekera
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etal., 2023; Samson, 2023). These earthquakes were the worst in Tirkiye since 1939
(England, Smith, Parrish, & Bernard, 2023). It was noted that the extent of the af-
fected area was twelve times the size of Belgium, and in terms of magnitude, it was

recorded to be the largest in the region this century (England et al., 2023).

In this context, this paper explores legitimacy judgments regarding airlines
and authorities during Tirkiye’s worst earthquakes and provides insights into the
boundaries of corporate social responsibility while maintaining legitimacy. The
research question of the study is: “How have legitimacy judgments toward aviation

organizations been produced by society during the disaster?”

This study contributes to the literature by analyzing public comments to en-
hance our understanding of society’s legitimacy judgments, highlighting what is
considered ‘appropriate’ and ‘inappropriate’ under conditions of uncertainty. It
also offers insights into future disaster responses by identifying people’s needs du-
ring earthquakes and the challenges faced by organizations. The following section
briefly presents the literature on legitimacy, followed by the results of the analysis

and discussion.

Theoretical Background

Legitimacy, a core concept in organizational institutionalism (Deephouse et al.,
2017), is defined as “the extent to which an entity is appropriate for its social con-
text” (Bitektine, 2011). Similarly, Suchman (1995) defines legitimacy as “a gener-
alized perception or assumption that the actions of an entity are desirable, proper,
or appropriate within some socially constructed system of norms, values, beliefs,
and definitions.” Scott (2008) elaborates on legitimacy by emphasizing its key di-
mensions: compliance with relevant rules, laws, normative pressures, and cultur-

al-cognitive frameworks.”

In recent years, scholars have explored the process of legitimation across vari-
ous research domains, particularly the role of communication in shaping legitima-
cy (Vaara, Aranda, & Etchanchu, 2024). Vaara et al. (2024) note that legitimacy has
been a central term in the social sciences since Weber’s works and highlight the im-
portance of discursive legitimacy by showing how it relates to the communication

of what is seen as legitimate or by discussing studies in this direction.

New institutional theory—which is increasingly used as a theoretical lens to
understand corporate social responsibility practices (Risi et al., 2023)—generally

argues that organizations need to gain acceptance in the field in which they oper-
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ate, as achieving legitimacy increases their chances of sustainability (Deephouse
& Suchman, 2008; Meyer & Rowan, 1977). Scholars suggest that CSR practices
and corporate communication are strategic tools for organizations to establish
and maintain legitimacy (Beddewela & Fairbrass, 2016; Du & Vieira, 2012; Vaara
et al., 2024). Over time, CSR practices have expanded and become institutional-
ized across various industries (Alakavuklar, Kilicaslan, & Oztiirk, 2009; Risi et al.,
2023). Researchers have analyzed the efforts of organizations and their interacti-
ons with society through their reports. Therefore, the analysis has been done from
the organizations’ point of view (Kuo, Chen, & Meng, 2021; Lee, Seo, & Sharma,
2013; Lee & Park, 2016; Li et al., 2023; Tsai & Hsu, 2008; Yang & Baasandorj,
2017). However, while organizations often engage in CSR reporting to enhance
their legitimacy, studies suggest that such reports may not always reflect actual

performance, potentially undermining legitimacy (Velte, 2003).

Since legitimacy is socially constructed (Suchman, 1995), it is essential to ex-
amine legitimacy from the perspectives of various stakeholders (Etter et al., 2018;
Haack, Schilke, & Zucker, 2021). Over the past decade, social media has enabled
ordinary citizens to publicly express their judgments, offering a valuable source
for assessing organizational legitimacy (Etter et al., 2018). Consequently, scholars
use social media to explore organizational legitimacy judgments (Castell6, Etter,
& Arup Nielsen, 2016; Colleoni, 2013). For example, Etter et al. (2018) emphasize
the importance of analyzing society’s judgments through social media to compare
them with other sources of judgments and to deeply analyze affect-based respons-
es to the actions of the organizations by citizens. However, although legitimacy
has been a significant research area in organization studies, detailed legitimation
assessments are still rare (Kassem, Salama, & Ganepola, 2022; Lee, Yoon, & O’Don-
nell, 2018; Vaara, Tienari, & Laurila, 2006).

To this end, this paper aims to explore society’s comments regarding airlines’
responses during the worst earthquakes through the content analysis of real-time
data.

Methodology

This study explores the legitimacy judgments of society regarding airlines’ operati-
ons under the uncertainty that occurred due to the worst earthquakes in Tiirkiye in
2023. The research question of this study is: “How have legitimacy judgments toward
aviation organizations been produced by society during the disaster?”
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Considering that social media platforms may play an essential role in legitima-
tion (Glozer, Caruana, & Hibbert, 2019) and might be used as a tool during natural
disasters (Reynard & Shirgaokar, 2019), the data were gathered via a well-known
social media platform. In addition, the scholars mentioned that social media plat-
form might create a platform for better understanding judgments about organi-
zations during sudden changes, and it is visible to explore legitimacy judgments
(Etter et al., 2018; Haack, Schilke, & Zucker, 2021) due to the opportunity for ordi-
nary citizens to make their judgments public (Etter et al., 2018).

Posts tagged with the social media platform accounts of Turkish Airlines, Sun
Express Airlines, Pegasus Airlines, MNG Airlines, Anadolujet, Corendon Airlines,
ULS Airlines Cargo, Air Anka, Mavi Gok Airlines, Southwind Airlines, Directora-
te General of Civil Aviation, General Directorate of State Airports Authority were
included in the dataset. These airlines, authorized by the Directorate General of
Civil Aviation (DGCA) (DGCA, 2023), are based in Turkiye. Furthermore, the Ge-
neral Directorate of State Airports Authority and the Directorate General of Civil
Aviation posts were added to the dataset to follow society’s requests. The posts
were automatically imported from a social media platform tool of the MAXQDA
software (Woolf & Silver, 2017). The word ‘MAXQDA’ begins with a reference to
the German sociologist Max Weber and ends with the abbreviation ‘QDA, which
stands for ‘Qualitative Data Analysis’ (MAXQDA, 2025). This software supports
researchers throughout the research process, from data preparation to represen-
tation. It enables users to import various data types, including videos, posts, and
documents. It helps to code the data, review them, and organize and compare pat-
terns. Additionally, MAXQDA supports data representation through various visua-
lizations (Creswell & Poth, 2018; Kuckartz & Radiker, 2019, 2022).

In this study, I used MAXQDA to export posts from a social media platform. I
exported 4,597 posts that mentioned airlines and were shared between February
6, 2023, and February 24, 2023, by using this MAXQDA'’ social media tool. All the
posts were analyzed based on the content analysis method (Yin, 2016), a frequent-
ly preferred technique in legitimacy studies (Suddaby, Bitektine, & Haack, 2017).
It should be noted that 3646 posts were in Turkish, and 490 posts were in English,
read by the author(s) individually. The posts written in other languages could not
be added to the dataset and they were excluded due to the language barrier.

After importing all the posts, I conducted a comprehensive review and coded
them based on their underlying meaning, expressed emotions, requests, or criti-

cisms. In the initial phase of coding, I assigned codes according to the content of

84



Leyla Adiloglu-Yalcinkaya
Legitimacy in the Eyes of the Beholders: Public Expectations from Aviation Organizations During Earthquakes

the messages, such as ‘flights’ and ‘baggage.’ I tried to explore how legitimacy ju-
dgments were developed during the earthquake. I followed an inductive process
to identify the discourses reflecting the legitimacy perceptions of the post-holders
and then derived categories. However, upon further analysis, I identified distinct
expectations within the data, such as requests for ticket changes or comments re-
garding fixed and free tickets. Consequently, I refined the coding to capture these
nuanced distinctions, resulting in codes such as ‘Comments on extra flights’ and
‘Comments on minimum/fixed price.” Subsequently, by examining emerging pat-
terns within the statements and following an iterative process, I grouped the codes
into broader categories such as ‘Passenger transportation’ and ‘Catering.’ Further-
more, statements expressing approval of the organization’s actions and decisions
were classified under the ‘Appropriate’ theme, whereas critical remarks were cate-
gorized under the ‘Inappropriate’ theme.” Transitions from the quotations to the

categories and themes are presented in the appendices.

To ensure trustworthiness, I followed some of the strategies proposed by
Creswell and Poth (2018), such as prolonged engagement, peer review, external
audits, and consultation and discussions with academics during the research pro-
cess. [ received peer feedback on the emerging codes, categories, and themes throu-
ghout the data analysis. I remained engaged for an extended period, revising and
merging similar codes until the final decision. Additionally, I discussed the results
with instructors and incorporated their feedback into the study. The findings with
representative quotations are presented below, but the post owner was written as

‘Follower’ to protect people’s personal data.

Findings

This section of the study presents the research results in three main categories. The sta-
tements are sometimes supportive of the aviation organizations and sometimes very
critical. The research findings based on real data are presented below with representati-

ve quotations. More detailed examples are given in Appendix-I and Appendix-II.

Transportation-Related Requests

Unsurprisingly, content analysis of the posts revealed that most people wanted to
transport from the earthquake zone to other locations due to fear of earthquakes.
Subsequently, people who wanted to fly to the earthquake zone started to write to
airlines. The first interaction with an airline via social media platform was a post
posted two hours after the earthquake, tagging Turkish Airlines:
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“I'm in the earthquake zone; please reach me”

—PFollower, 06/02/2023, 06:27

Most posts were written to organize extra flights to transfer relatives or friends
from the affected provinces to safe places. Given that air transportation in this
area is lower than airports in Western cities, this meant increasing the number of
flights to these areas and operating under bad weather. On the other hand, for the
airport operator(s), it means increased airport demand and the need to be ready
for safe flights. The first post for calling airlines to organize extra flights was posted

as follows:

“...organize extra flights to Sanliurfa” —Follower, 06/02/2023, 07:11

As the devastating effect of the earthquake became apparent, findings revealed
that people started to warn airlines about the need for rescue teams to be transpor-

ted from other cities to the earthquake zone. One example is:

“You should fly from West to East to transport professionals there! People are going by
their cars!” — Follower, 06/02/2023, 07:24

[t is important to note that Kilis and Osmaniye lack airports, obligating resi-
dents to travel to other cities for air transportation. Additionally, the earthquakes
damaged the airports in Hatay, Gaziantep, and Kahramanmaras, preventing flights
to these airports in the early days of the disaster (DailySabah, 2023). This was a
critique regarding the first aid response. Furthermore, earthquake victims needed
to fly from one city to another multiple times due to various reasons, including the
search for accommodation or efforts to cope with ongoing uncertainty about the-
ir situation. This posed an additional challenge for airlines, but people continued

posting such requests:

“Thank you for the free flight from Elazig to Istanbul. Could you please transfer me from
Istanbul to Trabzon?” —Follower, 12/02/2023 00:23

Although the number of flights increased, ticket prices frustrated people, lea-
ding to criticisms and suggestions for airlines. One common request was for fixed
pricing:

“Could you please set a fixed price for the flights from the earthquake zone to other pla-

ces? Do not expect the people who lost everything to buy the ticket for 2,000t1.”

—Follower, 06/02/2023 22:26

However, offering fixed prices for specific routes was also criticized by some

people, with most asking for free evacuations. Additionally, people who had tickets
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wanted to cancel or change the dates. Although airlines announced opportunities
for changing tickets, the requests by society were variable and limitless. Many har-
shly criticized the airlines for deductions and demanded refunds. Initially, people
wanted to cancel flights to/from the earthquake zone, then those upset by these
situations wanted to change their tickets. On the other hand, students whose edu-
cation calendars were revised also wanted to change their tickets. Apart from these
requests, data showed that airlines received requests for changes unrelated to eart-

hquakes. One example of the variety of requests is:

“Are you planning to do something about the tickets of civil servants whose holidays have
been canceled and who were called to duty due to the extraordinary situation?

—Follower, 06/02/2023 19:24

Passengers expressed frustration over the lack of timely updates on flights
through websites and other communication channels. Even call centers could not
answer all questions or were not reachable. Therefore, passengers waited a long
time for information about flights or ticket changes. Another important finding
is the need for inclusivity. During the disaster, airlines shared information about
their decisions with images and videos, but some content was criticized by disabled

people, highlighting an essential topic of inclusivity. For instance:

“Could you please write explanations readable for visual impairments, please.”

—Follower, 07/02/2023 19:01

Similarly, passengers criticized staff for not paying attention to disabled peop-
le, older people, or kids during evacuations. Although this issue is related to societ-
y’s awareness, it addresses the need to prioritize people for evacuation during the
disaster. Airlines should evaluate expectations and feedback for future disasters.
The boundaries for corporate social responsibilities should be determined, and

information flow between departments and between organizations and society

should be clarified.

Airport-Related Comments

The analysis of people’s comments shows contradictions among demands. Society
shared the need for evacuation and the demand for extra flights. However, some
people criticized airlines for long waiting times at the airport or lack of food. One

passenger even asked to cancel evacuations due to the intensity at the airport:
“Please stop evacuations; people with flight tickets cannot fly.”

—Follower, 11/02/2023 19:57
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The postponement or cancellation of flights led to long waits at airports. Given
that airports in the region are smaller and less equipped than those in Western
countries, food and beverage services were limited. As a result, many people comp-
lained about the lack of food and drinks, as well as the overcrowding. One Follower
expressed their frustration:

“You announced that you will transport people for free; we are waiting for six or seven
hourswithout food or water...how will you explain this inhuman treatment #earthquake.”

—Follower, 08/02/2023 23:32

This sentiment reflects the broader dissatisfaction with the lack of adequate
resources and the prolonged delays at airports during this critical time. This also
underscores the importance of coordination between airlines and airport authori-
ties. Undoubtedly, airport operators should be prepared for safe operations and ca-
tering during disasters. However, the Airport Authority announced that their em-
ployees also died due to the earthquakes (AirportHaber, 2023). However, despite
these difficulties, such as increased operations and a limited number of employees,
the efforts of Airport Authority staff were noticed by society, and many expressed
their gratitude on social media. One Follower shared:

“You should change your name to ‘Disaster and Emergency Management Authority’ be-
cause your employees work perfectly. God bless you.”

—Follower, 08/02/2023 23:32

Other Requests

In addition to expressing reactions, people utilized social media platforms to tag
airlines, requesting assistance with transporting aid from various locations around
the world and volunteering in the earthquake-affected regions. One such example

was a request made from the USA:
“Is there a way to send winter supplies to earthquake locations from the USA.”

—Follower, 07/02/2023 04:18

Moreover, the findings reveal that airlines were asked for donations, support,

or organizing campaigns. For instance, a post to SunExpress Airlines:

“You transported millions of passengers., you earned money. No donation?”

—Follower, 09/02/2023 18:04

These social media interactions underline a widespread societal demand to

support the earthquake victims. To better address such needs in future disasters, it
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would be beneficial to establish formal agreements between social welfare organi-
zations and aviation companies. While some positive steps were taken during this
particular crisis, such as the collaboration between SunExpress Airlines, Lufthansa
Cargo, DPD, FIEGE, time:matters, and CB Customs Broker GmbH to deliver relief
supplies, it is important that such partnerships be sustained for future emergen-

cies (Sunnexpress, 2023).

Discussion

Taken together, the findings described above reinforce propositions by scholars
that corporate social responsibility actions may transcend the traditional scope of
the approach that fits into a regular reality during disasters (Albers & Rundshagen,
2020; Forcadell & Aracil, 2021).

As highlighted by scholars, the legitimacy judgments of evaluators depend on
the view of appropriateness of the practices (Suddaby, Bitektine, & Haack, 2017).
If evaluators believe in the appropriateness of practice, they judge it as legitimate;
if they doubt the appropriateness of practice, they do not judge it as legitimate
(Hoefer & Green Jr, 2016).

In this context, the paper contributes to the literature by explaining what is
appropriate for society, especially under uncertainty (see Appendix-I and Appen-
dix-II). To this end, based on the data, Figure 1 shows what is appropriate for so-
ciety and what is not. As shown in Figure 1, expectations can be seen as appropriate
and inappropriate for the same decisions and actions at the same time. Reactions
to business actions can change instantaneously, and what is seen as legitimate in
one’s own experience may be seen as illegitimate by others. Some decisions, such
as the decision to set a single price, may be considered appropriate by some but

unacceptable to others in a catastrophic situation.

This study contributes to the legitimacy literature by highlighting society’s per-
ception of corporate social responsibility (CSR) during times of crisis. It reveals
that societal expectations toward CSR actions transcend conventional norms du-
ring emergencies, aligning with and extending prior research on legitimacy and
stakeholder expectations in unexpected contexts (Etter et al., 2018; Palazzo & Sc-
herer, 2006). Specifically, it demonstrates that society expects airlines to go beyond
their core function of air transportation and take on broader social responsibilities

in times of need.
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Jud, of Appropri:
Main Categories
Appropriate

Transportation-Related Comments
Transportation of passengers & pets Free Min. Price | Fixed Price Fixed Price I Normal Price | Expensive
Baggage-related Free Normal Price
Ticket-related Limitless Limited
Onboard Catering Free | Discounts Normal Price Expensive
Airport-Related Comments
Catering at airports Free | Discounts Normal Price | Expensive
Operations at airports. Appreciation of Operational Efficiency Operational Inefficiencies
Other Comments
Campaigns Should be done Not doing
Donations Should be done Not doing
Support Should be done Not doing

Inappropriate

Figure 1: Legitimacy judgments of society during the disaster derived from the
data

Building on previous work that identifies CSR as a strategic tool for organiza-
tions to gain or maintain legitimacy (Beddewela & Fairbrass, 2016; Du & Vieira,
2012), this study advances theoretical understanding by showing that public ex-
pectations in crisis contexts are highly dynamic and virtually limitless. This insi-
ght underscores the importance of proactive CSR strategies tailored for disaster
scenarios. Moreover, the study points to the critical role of inter-organizational
collaboration—between airlines, governments, ground service providers, airport
operators, and social welfare agencies—in shaping effective risk mitigation and di-
saster response frameworks. By suggesting that the boundaries of CSR practices
must be strategically defined to balance social demands and financial sustainabi-
lity, this research offers both theoretical and practical implications for the CSR and
legitimacy literature. It calls for a re-evaluation of organizational responsibilities in

light of society’s evolving expectations, especially during large-scale crises.

Conclusion

This study aims to explore the legitimacy judgments of people regarding the air-
lines’ operations during the disaster. The disaster resulted from the worst eart-
hquakes in Tirkiye in 2023. A close look at the literature shows that responses of
organizations are generally analyzed from the organizations’ point of view (Albers
& Rundshagen, 2020; Scheiwiller & Zizka, 2021; Skouloudis, Evangelinos, & Mora-
itis, 2012). This study explores legitimacy from the beholders’ perspectives regar-

ding aviation organizations’ operations during sudden, short-lived but devastating
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earthquakes, in line with the idea that “legitimation of organizations is based on
civil society discourses” (Etter et al., 2018; Palazzo & Scherer, 2006).

This study contributes to the literature by examining perceptions of legitimacy
regarding aviation organizations’ actions and decisions during unexpected events.
The results indicate that society expects aviation organizations to provide more
services and flexibility beyond their standard operations during crises. These expe-
ctations include increasing the number of flights, offering free and unlimited ticket
changes, additional baggage allowances, aid transfers, and organizing campaigns
and donations. Citizens use the social media accounts of the studied organizations
both to express support and to voice criticism. These findings help us understand
how societal expectations and perceptions of legitimacy evolve rapidly during cri-
ses and provide insights for organizations and governments to take a more proac-

tive approach to future disasters.

The high number of posts shared in a short period indicates the necessity of
developing in this direction. Enhancing the technical infrastructure of social media
platforms may help prioritize emergency posts from earthquake zones and filter out
non-emergency posts (such as messages of good wishes), and enable organizations to
respond to urgent needs more quickly. However, this also highlights the need for pub-

lic awareness. People should refrain from sharing unnecessary posts during crises.

We complement the literature on airline responses to crises (Albers & Runds-
hagen, 2020; Amankwah-Amoah, 2020; Kassem, Salama, & Ganepola, 2022) and
the corporate social responsibility approach (Karaman & Akman, 2018) by sha-
ring society’s views instead of the organizations’ explanations. This study extends
the theoretical discussion about legitimacy judgment (Colleoni, 2013; Etter et al.,
2018; Lee, Yoon, & O’Donnell, 2018) by showing more details about the society’s
approach and expectations during the crises. As a result, we present the common
perspective that society constructs socially by using social media in a disaster si-
tuation by bringing together people’s comments. Importantly, this study explores
people’s needs, providing clues for the future. This study highlights the critical role

of transportation—particularly air travel—in supporting societal well-being.

Future research could examine aviation managers’ perspectives on their socie-
tal responsibilities. Lastly, as mentioned before, the data were inductively coded;
it represents the claims of the people who posted between February 6, 2023, and
February 24, 2023. Researchers could conduct face-to-face interviews with people
who experienced this disaster to explore legitimacy judgments. This would be ano-

ther interesting path for future research.
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Limitations

It should be noted that although the accounts of MNG Cargo, ULS Cargo, ACT
Airlines, and Corendon Airlines were added to the dataset, the findings reveal that
people mainly wrote to THY, Pegasus, SunExpress, Anadolujet. This does not mean
that these airlines did not play a role in supporting society. This issue addresses
the first limitation of this study. In addition, due to the lack of a list of internati-
onal airlines, the dataset covers only posts with hashtags for national airlines and
civil aviation authorities. However, as reported by some national newspapers, 690
foreign aircraft flew to these areas for humanitarian aid purposes (AirportHaber,
2023b). This issue points to the second limitation of this study. Finally, the third
limitation of the study is that it analyzes only Turkish and English posts and exclu-
des posts in other languages.
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Appendix-I: Transitions from the quotations to first theme

Theme: Appropriate

Representative quotations

Codes

Categories

“@TK_TR organize extra flights to Sanlurfa.”

[Follower, 06/02/2023, 07:11]

Transportati-

on of passen-

Transporta-

tion-related

gers & pets comments
“@ucurbenipegasus @anadolujet @ TK_TR please
organize extra flights for Urfa Siirt Diyarbakir ~Comments on
Malatya Adana to make our loved ones come.” extra flights
[Follower, 06/02/2023 22:10]
“@ucurbenipegasus people are struggling for Transportati-
their lives... Offer the flights for 50-100¢l!” on of passen-
[Follower, 07/02/2023 01:21] gers & pets
-Comments
on min. | fixed
price
“@ucurbenipegasus You are a king; I flew from Transportati-
the earthquake zone to Izmir, I paid nothing... | on of passen-
You are the number one in Tiirkiye #earthquake | gers & pets
#Ttirkiye.” [Follower, 11/02/2023 22:46] Comments on
free flights
“@SunExpress... The tent and other essentials Baggage-rela- | Transporta-

are heavy. Our tickets allow us to take only 20
kg; please let us take what we can.” [Follower,
11/02/2023 16:10]

“@ucurbenipegasus @pegasusdestek Will the
Trabzon-Gaziantep flight take place today, or
has it been canceled? If it is not canceled, we
kindly request your help with extra luggage

allowance for our relatives. #earthquake.”

[Follower, 13/02/2023 16:05]

ted

tion-related

comments
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“@ucurbenipegasus @pegasusdestek I would like

to cancel the trip from Istanbul to Barcelona

Ticket-related

Transporta-

tion-related

-Comments
due to the earthquake.” [Follower, 13/02/2023 . comments
on limitless
13:58]
changes
“Thank you for the free flight from Elazig to
Istanbul. Could you please transfer me from
Istanbul to Trabzon?”
[Follower, 12/02/2023 00:23]
“ @ucurbenipegasus...Thank you for free hot On-board Transporta-
meal and drinks.” catering tion-related
[Follower, 11/02/2023 01:01] “Comments | <Omments
“ @ucurbenipegasus...You didn’t charge for on onboard
catering

my mother’s meal, thank you.” [Follower,
09/02/2023 20:02]

“@ucurbenipegasus This nation owes you a debt
of gratitude for the attitude you have shown as
your company... I am at Sabiha Gékgen airport
right now, may God give patience to your emp-
loyees, instead of thanking them, they are being
attacked and insulted.”

[Follower, 13/02/2023 16:05]

“‘@dhmikurumsal, you should change your name
to ‘Disaster and Emergency Management Aut-
hority’ because your employees work perfectly.
God bless you.”[Follower, 08/02/2023 23:32]

Operations at

airports

-Appreciation
of Operational
Efficiency

Airport-related

comments

“TK_TR if it is necessary for this nation, you
will not earn money for six months, you will heal
the wounds of these difficult days because you
owe it to this nation.” [Follower, 11/02/2023
12:20]

“@TK_TR Chairman of the Board Ahmet Bolat
announced that they will construct of 1,000
homes in the earthquake-affected, thanks God”
[Follower, 11/02/2023 20:03]

Comments on

support

Other comments
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Appendix-lI: Transitions from the quotations to second theme

Theme: Inappropriate

Representative quotations

Codes

Categories

“@TK_TR, you set 100tl for the tickets! You are the
biggest company in the world; are you kidding?”

Transportation

of passengers &

Transporta-

tion-related

19.02.2023, we had to pay extra baggage fees for

3 suitcases with 20 sleeping bags to help earthqu-
ake victims. Helping people shouldn’t be this hard
#Tiirkiyeearthquake2023” [Follower, 24/02/2023
12:57]

“@TK_TR Dear Turkish Airlines, today I traveled

to Adana with four suitcases of supplies to support
about 100 people. However, your team told me

they couldn’t accept four suitcases due to a lack of
capacity. Yet, somehow, the capacity increased when

I paid the extra fee!”

[Follower, 13/02/2023 16:05]

[Follower, 07/02/2023 01:02] pets comments
-Criticizing the
fixed prices

“@ucurbenipegasus I'm trying to go to my family in | Transportation

Kahramanmaras and you increased the ticket prices. | of passengers &

We need solidarity” [Follower, 06/02/2023 11:37] | pets

“@ucurbenipegasus Extra flights with these prices? | -Criticizing nor-

You must fear from the God! vultures!” [Follower, mal/expensive

07/02/2023 01:21] prices

“@ucurbenipegasus and @ TK_TR could you please

set a fixed price for the flights from the earthquake

zone to other places? Do not expect the people who

lost everything to buy the ticket for 2.000tl.” [Fol-

lower, 06/02/2023 22:26]

“@SunExpress On our Nurnberg-Izmir flight on Baggage-related | Transporta-

tion-related

comments
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“@ucurbenipegasus I had a flight from Bingol to Ticket-related | Transporta-
” tion-related

Istanbul. I got a refund of only 62 TL Shame on you Criticizing for )

[Follower, 06/02/2023 22:49] comments
refunds

“@SunExpress Your current refund policy only

allows receiving only 120 TL for 3 tickets. This puts

our earthquake-affected guests in a difficult situati-

on.” [Follower, 23/02/2023 20:07]

“@TK_TR You announced that you will transport Catering at Airport-

people for free; we are waiting for six or seven airports related

hours without food or water...How will you explain e Comments
-Criticizing cate-

this inhuman treatment #earthquake.” [Follower, . .
ring at airports

08/02/2023 23:32]

“‘@dhmikurumsal won'’t you stop the robbery at this

airport, we can’t drink a cup of tea, isn’t it a sin

in our own country, we go hungry and come back

hungry?” [Follower, 24/02/2023 12:57]

‘@dhmikurumsal Adiyaman Airport is being flooded | Operations at

with people.” airports

[Follower, 13/02/2023 16:05] -Criticizing

@SunExpress Instead of doing this, wouldn’t it be operational

. . inefficiencies

nice to get your plane on time and not embarrass

your passengers at the airport at a time like this?

[Follower, 13/02/2023 16:05]

“@SunExpress, You transported millions of passen- | Comments on | Other
donation comments

gers, you earned money. No donation?” [Follower,
09/02/2023 18:04]

“@ucurbenipegasus No donation Ali Sabanci?”

[Follower, 15/02/2023 21:58]
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0z: Bu caligma Ibrahim M. Turhan'm editérliigini yaptigi ve sekiz bolimden olusan “Gegmisten Bugiine Miislii-
man Toplumlarda Para ve Faiz” adli eser icerisinde Turhan tarafindan kaleme alinan “islam ktisadi ve Para: Nasil
Bakilmal1?” baslikli kitap boliimii esas alarak bir degerlendirme sunmaktadir. Zira, kitabin diger bolimlerinde Islam
iktisadinin para ve faiz ile irtibatim ele alan tarihsel ve uygulamaya déniik meselelerden ziyade bu bélum kitabin
temel felsefesini etraflica ele almaktadir. Turhan, ilgili bsliimde modern Islam iktisat diisiincesinin metodolojik ve
kuramsal temellerini ele alarak, bu alandaki ¢agdas yaklasimlar1 degerlendirmektedir. Turhan, Islam iktisadinin ana-
akim iktisattan tamamen farkli ve 6zgiin olma iddiasini elestirmekte, bu beklentinin tarihsel gercekliklerle értiis-
medigini savunmaktadir. Ona gore, Islam iktisad1 ¢aligmalarinin 6nemli bir kismi, normatif alanin disina ¢ikmaktan
kaginarak soyut ve iitopik bir iktisadi sistem énerisinin 6tesine gecememektedir.

Turhan, Islam iktisadinin modern dénemdeki metodolojik cikmazlarini vurgulayarak, alandaki literatiirde episte-
molojik ve ontolojik katkilarin zayif oldugunu belirtir. Islam iktisadinin, neoklasik iktisada kars: bir alternatif olma
¢abasi i¢cinde oldugunu, ancak bu ¢abayi sosyal bir disiplin olmanin gerektirdigi bilimsel cercevede sunamadigi ve bu
yiizden bilim felsefesinde izdiisiimii olmayan tartismalarin yer aldigini ifade eder. Turhan, Islam iktisadinin pozitif
bir yaklagimla ele alinmasi gerektigini isaret ederek, nesnel ve kamtlanmis gerceklikler tizerine kurulu bir model
gelistirilmesi 6nerisinde bulunur.

Yazar, Islam iktisadinin metodolojik olarak 6zgiin bir yaklagim gelistirirken Batr'nin iktisadi paradigmasindan farkl
olma 1srarinda bagarisiz oldugunu iddia eder. Islam iktisadinin, fikhin kat1 kurallarina sikistigii ve bu durumun
iktisadi sorunlara pratik ¢6ziimler iiretme kapasitesini kisitladigini belirtir. Turhan’a gére, Islam iktisadinin gercek-
likten kopuk soyut 6nermeleri, onu kapitalizme kars: etkili bir alternatif olmaktan uzaklastirmaktadir.
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Turhan, kitabin sonunda, faiz yasag1 konusunu ele alarak, modern islam toplumlarinda bu yasagin uygulanabilirli-
gini tartigir. Faizin, tarihsel ve ekonomik baglamda yeniden degerlendirilmesi gerektigini savunan yazar, bu konuda
cagdas maslahatci bir yaklagim benimser.

Turhan’in ¢aligmast, Islam iktisadi alanindaki mevcut yaklagimlarin yeniden gézden gegirilmesi ve daha rasyonel,
bilimsel temellere dayanan bir metodolojinin gelistirilmesi gerektigini ortaya koyarken, dolayh olarak Islam iktisa-
dina 6zgii metodolojik kaygiy1 tamamen ortadan kaldirmigtir. Bunun yerine, anaakim iktisat ¢evrelerince benimse-
nen pozitivist ve realist metodolojiyi ortak medeniyet bashg altinda kanitlanmig nesnel gerceklik tizerinden teklif
etmektedir.

Anahtar Kelimeler: islam Ekonomisi, Para, Faiz (Riba), Metodoloji, Epistemoloji, Fikih.

KURAMER Yayinlar: tarafindan ve Ibrahim Turhan editorliiginde birinci basimi
2023 yilinda gerceklestirilen eser Miuisliman toplumlarin iktisadi iligkilerinde kul-
landig1 paranin tarihsel stireg icerisinde mahiyeti ve dontusiimine dair temel tartig-
malar ele almakta ve bu stirecte para ve faiz iligkisini kapsaml gekilde incelemek-
tedir. Eserin alt baglig: olarak belirlenen 'gerceklik, algi, kuram, uygulama' vurgusu
para ve faiz konusunda tarihsel tecriibeden yola ¢cikarak gerceklikle alg: arasinda ve
kuramla uygulama arasinda kitabin bir kopukluga ve tezata igaret ettigi izlenimini

okuyucuya en bagta vermektedir.

Kitabin ortaya ¢ikis siireci 2018 yilindan itibaren KURAMER 'de iktisadi mese-
lelere dair duzenli olarak devam eden atélye ¢alismalarina dayanmaktadir. Kitaba
katki sunan yazarlarin bolimleri sekiz farkl baglkta ele alinmigtir. fbrahim Tur-
han tarafindan kaleme alinan 'fslam iktisadi ve para: nasil bakmali' baslikli birinci
boliim modern Islam iktisat caligmalarinda gorece en az ilgi goren ve katki bulan
iktisat metodolojisi baglaminda Tirkce ve Ingilizce kaynaklar arasinda yazilms az
sayida ¢caligmay: kapsamli ve derinlikli sekilde 6zetleyen ve yeni fikirler sunan bir
icerige sahip olmasi acisindan oldukea dikkat cekicidir. Hatta, Tiirkee literatiire Is-
lam iktisat metodolojisi baghigi altinda katk: sunan ¢alismalarin bankacilik ve finans
gibi popiiler alanlara nispetle ¢cok sinirli olmasi dikkate alindiginda konuyu iktisadi,
fikhi, tarihsel ve felsefi boyutlariyla bir arada degerlendiren toparlayic1 bir bolim
olmas: bakimindan ilk bélum para ve faiz tartigmalarinin Miisliman toplumlar-
da bir metodoloji ¢itkmazinin uzantis: olarak degerlendirilmesi gerektigini dolayl
bir sekilde ima etmektedir. Birinci boliimiin 6nemli bir kismi Islam iktisadina dair
metodolojik bir tartigmayi ele alirken ikinci kismi para ve faiz iligkisinin ¢agdas

Miisluman toplumlarda yorumlanmasina dair farkh yaklagimlar: incelemektedir.

‘Tarihi siirecte para ve orijinine dair tartigmalar' baghig: tasiyan kitabin ikinci
bolimiinde yazar Hiiseyin Al paranin zaman icerisinde cesitli toplumsal tecriibe-
lerden bagimsiz olarak kullanim alanlarinin farkliliklarindan 6tura degisen nite-

ligini ele almaktadir. Paraya tarihsel bir olgu olarak yaklagan bélum bor¢ ve para
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iligkisine ve bu iligkinin ¢agdas para yaklagimlariyla olan irtibatina deginmekte-
dir. Daha sonra, bu irtibat1 ortodoks para teorisi, paranin devlet ve kredi teorile-
ri ve imgesel para teorileri gibi yakin dénemde paranin kékeniyle ilgili teorilerle

detaylandirmaktadur.

Genel olarak paranin ortaya cikisy, islevi ve dontstmi hakkinda bilgiler sunan
bu béliimden sonra Hakan Sahin tarafinda kaleme alinan ticiincii béliim 'Islam'in
erken déneminde parasal uygulamalar ve kagit para' baghgiyla ilk Islam toplumla-
rinda para tanimin ve standardizasyonunu aragtirmaktadir. Buradaki temel iddia,
faiz yasagina konu olan parasal iligkilerde kullanilan para ile kagit paraya gecis-
ten sonra yasaklanan faizin mahiyet agisindan farkli oldugu ve riba yasaginin bu
kapsamda degerlendirilmesi gerektigiyle alakahdir. Oyle ki, iddiaya gére, kagit para
tahmin edilenin aksine ilk Islam toplumlarindan itibaren siklikla kullanilmis ve
bagka devletlerin paralar1 herhangi bir engel konmaksizin Islam diinyasinca kabul
edilmistir. Buna gore, slami para endisesi tarihsel dayanag: olmayan bir iddiadan

ibarettir.

Dérdinca bolimde Sevket Kamil Akar 'Osmanli para tecriibesi' iizerine genel
bilgi vermektedir. Zamansal olarak Islam'n ilk dénemlerinden Osmanli tecriibe-
sine gecisi ve bu tecrtibenin detaylarini aktaran béliim metal paraya dayali para
sistemlerinden 19. yuzyila gelindiginde kagit paranin hakim oldugu bir ticari ha-
yattaki paranin islevinden bahsetmektedir. Ozel olarak, Osmanli paralarinin tipik
Orta ¢ag para sistemlerine benzerligine deginen bélium madeni paralarin zamanla
6nemini yitirmesi ve kagit paranin 19. yiizyillin ortasindan itibaren Osmanh din-
yasindaki zaferini incelemektedir. Déniisime ugrayan paranin ayni zamanda para-
sal iligkilerde ortaya ¢ikabilecek faiz etkenini de degistirdigini ve bu baglamda riba
yasagina dair tekrar sorgulama yapmak gerektigini 6ne sirmektedir.

Omer Karaoglu tarafindan yazilan bir sonraki béliim énceki boliimde yer alan
genel tartigmay1 daha 6zel bir alanda degerlendirerek 'Osmanli para vakiflar tecrii-
besi ve faiz tartigmalari etrafinda degerlendirmeler' sunmaktadir. Osmanh iktisadi
tarihinde 6zel bir yeri olan para vakiflarinin daha ¢ok fikhi ve iktisadi degerlendir-
mesini yapan bu bélim, Osmanli ulemas: tarafindan para vakiflarinin megruiyeti-
ne dair 6ne siirillen farkli bakiglar1 incelemis ve para vakiflarinin bu tartigmalarin
ortasinda isleyisini, gelisimini ve akibetini aktarmigtir. Ribh ve riba arasinda para
vakiflarini sorgulayan bélim yazar: tarihin bu déneminde para vakiflarini ortaya
cikaran etkenleri Avrupa'daki gelismelerle irtibatlandirmigtir. Avrupa tarihi agisin-
dan faizi 6nce gizleme, daha sonra 6rtiik sekilde uygulama ve nihayetinde mesru-

lagtirma strecini aktaran Karaoglu, Osmanl para vakfi etrafinda yapilan tartig-

103



Turkish Journal of Business Ethics (TJBE)
is Ahlaki Dergisi

malarn 6zetleyerek para vakiflarinin fikhi agidan degerlendirmesini yapmaktan ¢ok
mevcut uygulamay: tarihsel agidan degerlendirmistir. Bu manada, bélimtn son
kisminda 18. yuzyilda Eytip Vakiflari muhasebesi tizerinden para vakiflarinin hu-
kuki olarak faize benzeyen yonleri izerinin mesruiyeti tizerine bazi tespit ve deger-

lendirmelerde bulunmustur.

'Osmanli devletinde modern bankaciligin gelisimi, beklentiler ve realiteler'
baslikli altinai bélimde Erol Ortabag ve Huseyin Al 6nceki bélume katk: olacak
sekilde Osmanli tecribesinde bankaciligin gelisiminden bahsetmektedir. Faizin
cereyan ettigi en yaygin alanlardan biri olan bankacilik uygulamalari Avrupa'dan
¢ok sonralar1 Osmanl dinyasinda gelisim gosterirken savas maliyetleri, kayiplar
ve Tanzimat dénemi gibi yenilikci diisiincelerin etkisi altinda kalmigtir. Osmanli'da
milli banka tecriibeleri, ¢esitli sandiklar ve yabanci sermayeli diger bankalarin cog-
rafyada agirlik kazanmasiyla para ve faiz iligkileri geleneksel bir boyut kazanarak
Batidan ¢ok farkli olmayan iktisadi tecriibeler yagsatmigtir. Devletin kendisinin bi-
zatihi bankacilik sistemini talep etmesi, kamu maliyesi ve para politikasinda istik-
rar arayisi ve tarim kesiminde murabaha ve selem anlagmalar: tizerinden tefecilik

yapan kitlenin éntine ge¢mek adina bir ¢caba olarak goriilmektedir.

Yedinci béliumde Esma Giil Yetis Dogan ve Sevket Kamil Akar 'Osmanli déne-
minde modern bor¢lanmanin gelisimi' iizerine bir tartigma yiriittmektedir. Osman-
li'da bankacilik sisteminin 18. yuzyilla birlikte yayginlagsmasi sonras: devletin savag
kayiplarini fonlama mecburiyeti dogrultusunda i¢ ve dig bor¢lanma ara¢larinda bir
modernlegme s6z konusu olmugtur. Bu dénemde yaganan borg krizleri para ve faiz
iligkilerini dogrudan etkilemis ve 6nerilen ¢éztimler paranin degisen karakterine
paralel olarak faiz dig1 ¢6ztimleri miimkiin kilmamigtir. Bunun yerine, Osmanl i¢
bor¢lanmasinin menkul kiymet ihracina dayali ilk sekli olan esham tarzi ¢6zumler-
de goruldugu uzere talep edilen fazlaligin faiz olarak degerlendirilip degerlendirile-

meyecegi tartigilmaktadur.

Son béliimde M. Fatih Ulu 'Yakin dénem para ve enflasyon teorileri' iizerine
kavramsal bir ¢erceve geligtirerek mevcut tartismalarin bir ézetini sunmaktadar.
Onceki béliimlerden farkl olarak Miisliiman toplumlar 6zelinde bir inceleme yap-
mak yerine bu bélim paranin yansizlig1 iddiasini farkli gértslerden deliller geti-
rerek mukayese etmistir. Bu gorugler arasinda guncel yaklasgimlardan Keynesyen
iktisat, neoklasik iktisat, parasalci ekonomi ve reel konjonktiir teorisi yer almak-
tadir. Daha sonra enflasyon konusuna deginilmis ve para-faiz iligkisi ¢ercevesinde

cereyan eden enflasyon olgusu bu yaklagimlar etrafinda incelenmisgtir.
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Sekiz bélumden olugan kitabin ilk bélumii diger tiim bélumlerin kuramsal arka
planini olusturmasi agisindan dikkat cekicidir. Ornegin, faiz gibi oldukga popiiler
bir konu hakkindaki modern tartigmalar: ele alirken Turhan faiz ve riba ayrimina
giderek, “yasagin degil, yasaklanan olgunun” (Turhan, 2023: 66) tarih boyunca hi¢
degismeden kaldigini iddia etmenin anlamsiz oldugunu dile getirmektedir. Yazar
oldukga pozitivist bir temele dayanan bu yaklagimin arka planinm epistemolojik ve
metodolojik diizeyde ilk bolimde tartigmaktadir. Bu yuzden, ilk bélamde yazarin
modern Islam iktisatgilarina dair yonelttigi elestiri ve degerlendirmeler ilgili alanin

kuramsal gelisimi acisindan 6nem arz etmektedir.

Turhan, éncelikle modern Islam iktisadinin anaakim yaklasimdan 'tamamen'
farkli ve 6zgtn olma iddiasini degerlendirmektedir. O'na gére bu beklenti tarihsel
gercekliklerle 6rtiisen bir durum degildir. Zira, iktisadin normatif boyutuna vurgu
yapan Islam iktisatgilar1 Islam iktisadin iitopik bir diinyada homoislamicus 6zel-
likler sergileyen insan topluluklarinin iktisadi iligkilerini diizenleyen bir sistem ola-
rak gordikleri icin bu soyutlamanin 'kanitlanmig nesnel gercekliklerden kopuk' ve
gerceklesmesi zor bir beklenti oldugunu vurgulamaktadir. Ustelik, mevcut kapita-
list ekonomiden Islami bir ekonomiye gegisin nasil gerceklesecegine dair Islam ikti-
sat¢ilarinin somut hicbir politika 6nerisi sunmamasi ve stireci tamamen utopik bir
zeminde tartigmalari beklenen déntgimiin 'kendiliginden' gerceklesecegi zannini
olusturmaktadir. Yazar, kapitalizme alternatif olabilecek sistemlerden sosyalizmin
dahi Islam iktisadina gére daha saglam argiimanlara sahip oldugunu belirtmekte-
dir. Buna gore, Marx'in sadece 6zel mulkiyet hakkindaki gérast dahi kapitalizm
kargisinda Islam iktisatgilarinin ahlakli olma, faiz yasagi, Homoislamicus birey tipi
gibi zayif ve soyut 6nermelerinden daha giiglii ve somut bir karg: cikistir (Turhan,
2023: 27).

Islam iktisadinin soyut bir diinyada gerceklikten uzak titopik énermeler sun-
masin: elegtiren Turhan, benzer yaklasimi kitabin benimsedigi yonteme dair agik-
lama yaparken kitabin hentiz girig kisminda yapmaktadar:

... Islam iktisadini “barisin, esenligin ve adaletin egemen oldugu, insanca yasanan top-

lumsal diizende iktisadi faaliyetin teorik ve pratik ilkeleri” seklinde anlamaya ¢calisan bir
yontem kullanmaktadir. (Turhan, 2023: 4)

Yine benzer sekilde, Islam iktisadinin kapitalist sorunlara kars: normatif ahlaki
6nermelerle 'kendiliginden ¢éztimler' sunarak kestirme bir cevap urettigini ve bu
yuzden dikkate deger bir gelisme kaydedemedigini tartisan yazar klasik iktisadin
homoeconomicus birey tipolojisini ve Adam Smith'in pozitif bir ahlaki énermenin

sonucu olarak gériinmez el teorisi tizerinden piyasalarin 'kendiliginden' dengeye

105



Turkish Journal of Business Ethics (TJBE)
is Ahlaki Dergisi

ulagacag goriistinii aym1 cercevede degerlendirmemekte ve elestirmemektedir. Is-
lam iktisat¢ilarinin soyutlamalar yoluyla kapitalist sorunlara kendiliginden ¢6zim-
ler sunmasi bir tur kestirme ¢6ziim olarak yargilanirken, bir ahlak filozofu olarak
Smith'in bireysel ¢ikarlar ile toplumsal ¢ikarlar: miibadelelerin kesin kanunlariyla
uzlagtirma ¢abasi yazar tarafindan kadim bir tartigma olan toplumsal diizen sorun-

salina bagka bir kestirme cevap olarak dile getirilmez.

Bu 6rnekten anlagilacag: tizere, Turhan Islam iktisadinin 6zginlagii tartis-
masini birinci bélim boyunca siklikla dile getirmektedir. Kuramsal olarak bu tar-
tismay1 Miisliman diinyanin ge¢miste bilgiyi inga ederken metodolojik 6zgin-
liik, ontolojik ve epistemolojik farklilasma arayislariyla iliskilendiren yazar, Is-
lami digtincenin modern dénemde ihya ve inga stureclerinde Avrupa'nin Ortacag
karanliginda yasadig: tikaniklig: tekrar ettigine isaret etmektedir. Aydinlanmac
dugtunurler tarafindan Ortagag Avrupa'sinda kilisenin toplumsal hayatin her
agamasinda egemen oldugu Hristiyan dogmatizmiyle hesaplagsmaya girisildigi ve
aklin mutlak zaferiyle sonuglanan Aydinlanma dénemine dek yasanan tecriibe,
yazara gore, Musluman diunyada ¢agdas dénemde yasanmaktadir. Ortacag bilgi
felsefesinin ortak ozelliklerinden akli tarihin bir dénemine hapseden ya da don-
duran yaklasimin imam Safii ekoli tizerinden giiniimiizde selefiligi ortaya ¢cikar-
masi1 (Turhan, 2023: 31) ve islam iktisadinin bu selefi gorigin siyasal [slamci bir
uzantist oldugu gorisuni (Turhan, 2023: 11) dile getirirken Turhan aslinda bu
benzerligi vurgu yapmaktadir. Ayni sekilde, akli ve deneyi iptal eden, bunun yeri-
ne dogmatik bir yaklagimi vurgulayan érnek olmas: agisindan siklikla dile getiri-
len atin agzindaki dis sayisinin tahmin edilmesine dair Francis Bacon'a atfedilen
rivayetin yazar tarafindan Islam iktisadi ve fikih iliskisinde 6rnek gosterilmesi
bu analojinin bagka bir yansimasidir. Anlatiya gére, Ortacag'da bir kilisede atin
agzinda kag digin oldugu tartigilirken atin agzini acip dislerini saymak yerine eski
yazitlara bakarak cevabi bulmaya calisan kilise sinifinin tutumu giiniimuzde fikih
icra eden ¢agdag fakihlerin yaklagimlariyla es tutulmaktadir (Turhan, 2023: 33).
Bu kimseler yazara gore tarihte Es'ari okulun Hanefi-Maturidi okulunu baskilaya-
rak olusturdugu fikri egemenligi giiniimiizde Islam iktisadinda icra etmektedirler
(Turhan, 2023: 34).

Ortagag skolastik zihniyetini temsil eden ruhban sinifinin dogmatik gériigleri-
ni iptal eden Aydinlanmaci si¢rayisin bir benzerinin Islam diinyasinda giniimiizde
sergilenebilmesi i¢in akla olan giiveni, deney ve gézlemciligi sart kosan Turhan, bu
sebepten 6tiiri ilgili béliim boyunca 1srarla 'kanitlanmig nesnel gerceklik' (Turhan,

2023: 34) séylemine bagvurmaktadir. Pozitivist digtinceyi hatirlatan bir ifade gekli
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olan bu séyleme gore teoriden yola ¢ikarak tarihsel fenomenleri ya da olgular agik-
lamak yerine “tarihi tecriibeyle dogrulanmis olgulari” (s.46) esas alarak teori inga
etmeyi benimseyen bu gériis realist metodolojinin vazgecilmez ama post-modern
dustnceyle birlikte olduk¢a modasi ge¢mis bir uzantisidir. Zira, giniimuzde do-
gal yasalara tabi olan fizikte dahi bu kesinlikte kanitlanmig nesnel gercekliklerden
bahsedemiyorken, icerisinde 6znel deger yargilarimin siklikla yer aldigi ve sosyal
bilimler kategorisinde yer alan ekonomi bilimi i¢in kanitlanmis nesnel gerceklik-
lerden bu denli net gekilde bahsediyor olmak olduk¢a zordur. Yine de, yazarin bu
durugunun iktisadi “toplumsal alanin en somut ve matematiksel kismi1” (Turhan,
2023: 34) olarak tamimlamasindan ileri geldigi iddia edilebilir. Karl Polanyi'nin
(1957) formalist ve 6zcti iktisat ayrimim hatirlatan bu yaklasima gére, Turhan ikti-
sadin formalist tanimindan yola ¢ikarak evrensel gegerli ve bes duyu ile ispatlanan
nesnel olgularin pesine diigmektedir. Yazar, ginimizde bircok yeni politik iktisat
tartigmalarina ragmen, anaakim iktisadin 1970'lerden itibaren kendi i¢ tartigma-
sinda dahi tizerinde uzlagamadig: -hatta biiyiik oranda terk edildigi- gorilen bu

olguculuk anlayigini halen egemen yaklagim olarak takdim etmektedir.

Kuram ve uygulama arasinda realist metodolojiyi benimseyen bir bagka dusu-
niir olan rahmetli Sabri Orman da Islam iktisat metodolojisi énerisi su veya bu
sekilde bilginin Islamilestirilmesi iizerinden medeniyetler arasi tevariis ve insa
baslig: altinda bir metodoloji énerisi sunmaktadir (Orman, 2019). Oysa Turhan,
bilginin Islamilestirilmesi cabasinin metodolojik bir spekiilasyondan 6teye gege-
medigini iddia ederek (Turhan, 2023: 43) 6zgiin medeniyet arayisi yerine ortak
medeniyet séylemini benimsemekte ve Islam'a ait bilgi arayisin1 beyhude bir caba
olarak gormektedir. Ortak medeniyet vurgusunu temsilen insan Haklar1 Evrensel
Bildirgesi'ni 6rnek veren yazar “ontolojik-epistemolojik temelli siyasi ve toplumsal
diizen distincesinin 6zgiin bir medeniyetten daha ¢ok ortak bir medeniyet yaklas:-
mini destekledigini” (Turhan, 2023: 41) iddia etmektedir.

Yazar, diger yandan, metodolojik bir kaygiyla Islam iktisadina 6zgiin bir temel
bulmaya calisan cabalar1 kendi icinde tutarsiz bulmaktadir. islam medeniyetinin
ozgunligi, tevhid inancinin 6zgun bir varlik felsefesine sahip olmasi ve bu yuz-
den Islami bir epistemoloji ve toplumsal diizenin dogalliginda 6zgiin bir iktisadi
sistemi gart kogmasina siipheyle yaklagsan Turhan (Turhan, 2023: 41), béyle kabul
edilse dahi bilim felsefesi sinirlar i¢erisinde Islam iktisat metodolojisine dayanak
olusturabilecek bir metodolojinin olmadigina vurgu yapmaktadir. Modern Islam
iktisatcilarinin Islam iktisadini '6zgiin' bir iktisat modeli olarak sunma 1srarlari

yazara gére aslinda Islam iktisadinin paradigmatik olarak Batinin gelistirdigi ana-
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akim iktisat yaklagimindan farkli olmak zorunda oldugu varsayimina dayanmakta-
dir. Béylece, Islam iktisatcilar: tarafindan, birbirinden tamamen ayristirilabilir bir
ekonomik model 6nerisi ortaya ¢ikmaktadir. Bu zorunlulugun tizerine gidildiginde,
asil cabanin neoklasik iktisat 6gretilerinin evrensel olma iddiasini sorgulayan ve
post-modern ¢ogulculugu cagristiran bir alternatifin teorik imkén: oldugu gozlen-
mektedir. Bir diger ifadeyle, nasil ki Einstein fizikte devrim niteliginde bir gelis-
meyle Newton fiziginin evrenselligini alt iist etmisse, modern Islam iktisat¢ilar1 da
benzer bicimde evrensel gecerli kabul edilen neoklasik iktisadin gercekte géreceli,
sorgulanabilir ve ancak zamanin sartlariyla dogrulugu ispatlanabilir bir iktisadi
onerme oldugunu ve bu énermenin artik miadini doldurdugunu iddia etmektedir
.Uretim, titketim, tasarruf, yatirim ve biiyiime gibi konularda mevcut neoklasik
yaklagimlarin 6tesinde Islam iktisadinin epistemolojik bir farkliliga vurgu yaptigini
ve bu farkliligin islami 6zgiinligi saglayacagini diisiinen bu goriis, yazara gére, ma-
alesef bilim felsefesi sinirlari icerisinde metodolojik olarak hicbir yaklagimla tutarl
gozukmemektedir (Turhan, 2023: 24). Ornegin, Islam iktisadi Kuhn'cu tarzda bir
metodolojik cercevede inga edilmek istendiginde Kuhn'un paradigma kavrami hic-
bir iktisadi gérusun digerinden daha istiin olamayacag: varsayimindan hareketle
nihilist bir ¢éztim sundugu icin Islam iktisadinin evrensel gecerli islami ilkelerini
sorgulanamaz olmaktan ¢ikarmaktadir. Zira Aydinlanma sonras: bilimin dogrusal
ve suirekli olmadigi, aksine birbiriyle karsilastirilamaz bilimsel paradigmalarin bir-
birine iistunlik saglama ¢abas: seklinde ilerledigi géruigit Kuhn'a gére bu paradig-
malar arasinda yargiya varmak icin mutlak bir él¢iit olmadigini sart kogmaktadir.
Islam iktisad1 ana akim iktisada kars1 tistiinligtni ve 6zgiinligini iddia edecekse,

Kuhn'un paradigmasina yaslanmasi bu agidan tutarsizdir.

Alternatif olarak, Feyerabend'in anarsist metodolojisi Islam iktisads i¢in savu-
nulacak bir goris olabilir mi sorusu akla gelmektedir. Feyerabend bilim kurami ko-
nusunda herhangi bir kuralla sinirlanmanin gerekli olmadig: ve her gériigin -hatta
dogmatik yaklagimlarin dahi- bilim denen alana girme potansiyeli oldugunu iddia
eder. Kendi ifadesiyle bilim kilisesinin sinirlarini zorlamak gerektigini savunan
Feyerabend anarsist bir bilim metodolojisi énermektedir. Her ne kadar bu anar-
sizm Islam iktisadin1 metodolojik olarak Feyerabendci bir yaklasima kapi aralasa da
metodolojik anarsizmin kendisi Islami ilkelerden uzaklagmay1 gerektirir. Dahasi,
Lakatos'un 'mutlak dogru yerine imkanlar dl¢tisiinde dogru' yaklagimi da Islam ik-
tisadina bilim felsefesi sinirlari igerisinde bir metodoloji yakistirmanin zorlugunu
gostermektedir (Turhan, 2023: 21).
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Turhan'im Islam iktisat metodolojisine dair bu tespitleri ve énemli sorgulama-
lar1 cagdas Islam iktisat¢ilarinin tizerinde durmasi gereken 6nemli hususlardandir.
Bu sorgulamalara verilecek ilk yanit tartigmay: bilim felsefesinin sinirlari icerisinde
ele almanin 6tesine gegmek gerektigi olabilir. Nitekim, bu konuda Addas'in (2010)
[slam iktisadinin metodolojisine dair yaptig1 ayrim oldukg¢a 6nemlidir. Addas'a gore
metodolojik bir arayis Islam iktisadi i¢in 'sekiiler-islami celiskisi' dogurmaktadir.
Bilim felsefesinin sinirlar: sekiler olanin tesine ge¢meye muisaade etmemektedir.
Bu yuzden, belki de cagdas Hiristiyan ekonomi aragtirmalarinda Hiristiyan deger-
lere uygun bir iktisat modelinin benimseyecegi iktisat metodolojisinin sekiiler ol-
mayan bir bicimde nasil inga edilebilecegi tartigmalarina odaklanmak gerekir. Zira,
Islam iktisadi ahlak temelli bir iktisadi sistem olarak tasarlandiginda yasanan me-
todolojik zorluk benzer sekilde Hiristiyan ekonomi ¢alismalarinda da gozlenebilir.
Bu konuda Hiristiyan iktisat ¢aligmalarina odaklanan akademik dergiler mercek

altina alinabilir.

Metodoloji konusu disinda, Turhan'a gére, Islam iktisadinda nesnel bilginin
ne 6l¢iide saglanabilecegine dair itirazlar Islam iktisat¢ilarini post-yapisalci bir dile
mahkdm etmistir. Hatirlatmak gerekirse, Foucault, Habermas ve Derrida gibi isim-
ler modernitenin evrenselci séylemini sorgularken, Aydinlanmaa ve ilerlemeci go-
riigleri de yadsimig ve nihayetinde post-modernizmin diliyle gercekligin neredeyse
tiimiiyle bilinemezligi sonucuna varmistir (Turhan, 2023: 16). Ozel olarak, neokla-
sik iktisadin evrensel gecerli ve deger bagimsiz bir bilim olma iddiasini sorgulayan
¢agdas Islam iktisatcilari, kapitalizmin hegemonik gorisii karsisinda yer alirken
egemen iktisadi gériisii post-yapisala tarzda yap: sékimine (dekonstriksiyon)
ugratmislardir. Ancak yeniden kurma (rekonstriiksiyon) stirecine ge¢gmeden 6nce
bu tarz bir yap1 sékiimiin {slam iktisadinin temel prensipleriyle olan i¢ tutarsizlik-
larin1 goz ard1 etmiglerdir. Ornegin, neoklasik iktisadin aslinda deger-bagimsiz ol-
mamasi ve bu yizden subjektif bir alandan hitap etmesi sistemsel olarak neoklasik
iktisadi 6nermeyi sorgulamaya agmaktadir. Ancak, Islam iktisadinin benimsedigi
prensiplerin evrenselligi iddiasi, bilim felsefesi acisindan, bagka bir stubjektiviteyi
evrensel hakikat olarak sunmak olarak yorumlanmaya musaittir. Bir diger ifadey-
le, bilimin vermis oldugu sinirlar icerisinde Islam iktisadi disiplini insa etme ca-
basi neoklasik iktisadin evrenselligini sorgularken kendi siibjektivitesini evrensel
hakikat olarak dayatmis ve kendi evrenselci modernizmini yaratarak tutarsizliga
digmiustiir. Bu yaklagima gore, yeniden kurma (rekonstriiksiyon) stirecinde mo-
dernizmin evrenselciligine tutunan bu ¢aba, geriye déntk olarak kapitalizmi yap:

sokiimiine ugratirken oldukea post-yapisalct bir tutum sergilemektedir.
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Evrenselci bir dili kendi epistemolojisi icerisinde sosyal bir bilim olarak yeniden
sunan Islam iktisad1 bir tiir nihilizm ¢agrisi yapan post-yapisalcilarin argiimaniyla
alternatif bir iktisat metodolojisi 6nerecekse 6ncelikli olarak bu tezat gibi géri-
nen durumu agmalidir. Zira, evrensel bir dine mensup bireylerin iktisadi iligkilerini
belirlemede rehber olan Islami prensipler bu bilinmezligin karsisinda dogrulugu
apagik bir bilgi kaynag: olarak kabul edilir. Turhan'a gére burada sorun, hakika-
ti temsil eden bilginin iktisadi alanda nasil tezahiir ettigidir. Cagdas Islam iktisat
caligmalarinda bu soruna karg: dini kéktencilikle ¢6ziim bulunmaya cahigilmigtir.
Modern fikhin bu noktadaki tutumunu kesin olarak yargilayan Turhan, imam Sa-
fii'yi isaret ederek “hayatta kargilasilabilecek her konuya naslar cercevesinde ¢6-
ziim bulmayi zorunlu olarak gerektirdigi seklinde ¢zetlenebilecek anlayig1” elestirir
(Turhan, 2023: 11). Bu yaklagimi bir tir dini kéktencilik olarak tanimlayan Turhan,
¢agdas donemde Mevdudi ve Kutup gibi isimlerin eserlerinde islam iktisadina dair

¢6ziimlemelerin bu anlayigtan beslendigini iddia eder.

Turhan'in 6nerisi, bu durumda, 6rtitk olarak evrenselci modernist yaklagimi
tekrar benimsemekten gecer. Ortiik olarak pozitivizmin temel 6nciillerinden besle-
nen Turhan, kanitlanmis nesnel gerceklikler hipotezi tizerinden fikhi, bilimin kabul
ettigi hizaya getirmeyi amaglarken bunun karsisinda olanlar1 post-yapisalcilarla eg
tutma egilimi géstermektedir. Oysa, burada kritik olan, post-yapisalcilarin nihi-
lizminden uzaklagmak isterken modernistlerin evrenselci tuzagina digmekten de
aymni 6l¢iide sakinmaktir. Turhan, hakli olarak, Islam iktisadinin giincel tiim sorun-
larina naslar cercevesinde ¢6ziim bulma gayretinin Islam iktisadini fikha hapsetti-
gini ileri sirmektedir. Ancak, bu durumun kargisina koydugu alternatif, deneysel
ampirizmin kutsandig: 6rtitk bir pozitivizmden bagkas: degildir. Nesnel gerceklik
konusunda Turhan'in Gazali'ye atfen aktardig1 “geometri, uzay bilimi vb. alanlarda
seriata atif yapmaya gerek yoktur” ifadesi doga bilimlerinde yakalanan kesinligin
sosyal bilimlerde de benimsenmesi gerektigini ima eder. Bir diger ifadeyle, nasil ki
doga bilimlerinde yer alan disiplinler 'fslami' 6n eki gerektirmeden kullanilmigtr,
benzer sekilde sosyal bilimler icerisinde de bu fazlaliga gerek yoktur. Oziinde natii-
ralizm tartigmalarina dayanan bu yaklagima heterodoks iktisat icerisinden bakmak
meselenin bu kadar kolay ¢6ziime ulagsmayacagini géstermesi agisindan yeterli bir

izah olur. Bu ¢aligmanin kapsami geregi, bu tartigsmaya girilmeyecektir.

Buraya kadar yapilan degerlendirmeler Turhan'm ¢agdas Islam iktisadinin
metodolojik ve epistemolojik agidan ¢ikmazlarina dair gérislere yer vermektedir.
Yazarin 6nemli noktalara temas ettigi ve bu noktalarin alandaki ¢caligmalar agisin-

dan daha fazla caligilmaya muhtag¢ oldugu bir gercektir. Metodolojik ve epistemo-
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lojik agilarla birlikte, meselenin uygulama kismi da olduk¢a énemlidir. Bélimiin
sonlarina dogru Turhan faiz yasag: tizerinden uygulama kismina 1s1ik tutar. Faizin
gecmis toplumlarda varhgini delillendirmek icin bagvurdugu gerekcelendirme su
soruyla baglar: tretim faktorlerinden emek ve topragin yatirimin kar edip edilme-
digine bakilmaksizin tcret ve rant (kira) olarak getiri saglamasi megru iken treti-
min bagka bir faktérii olan sermayenin bu durumun bir istisnasini olugturmasini
nasil agiklariz? Yani emek ve toprak getiriden bagimsiz olarak ticret ve rant1 ga-
ranti ederken neden sermaye getiriden bagimsiz olarak faizi garanti edemez? Bu
sorunun yaniti yazara gore 16. yuizyila kadar sermayenin verimliliginin ¢cok distik
olmasindan kaynaklanmaktadir. O déneme dek arz yonla bir fiyat mekanizmasi
gecerli oldugundan, 16. yiizyil sonrasinda parasal ekonomiye gecis gibi degisimle-
rin mecburen uretimde sermayenin kargilig1 olarak faizi megru kildig1 yénindedir.
Bu gorusi desteklemek i¢in Turhan, Osmanh topraklarinda 16. yuzyil sonrasinda
para vakiflar1 gibi bir kurumun ihdas edilmesini 6rnek gosterir. Bu géris Baka-
ra suresinde yer alan faiz yasag: ile alakali ayette “...gercekten iman etmis iseniz
faizden kalani birakin” ifadesindeki 're'sul mal'in sermaye olarak yorumlanip yo-
rumlanamayacagina dair fikhi bir tartigmaya kapi aralamaktadir. Yine bu husus, bu
degerlendirmenin sinirlarinin 6tesine ge¢mektedir. Ancak faiz eksenli caligmalarda
dikkate alinmas: gereken 6nemli bir husustur. Son olarak, yazarin giniimizde faiz
yasag1 konusunda maslahatci bir tutum icerisinde olmak gerektigi iddias: (Turhan,
2023: 66) akillara modernist vs. post-modernist gerilimini getirmektedir. Maslaha-
t1 basit bir kamu faydas: olarak yorumlarsak, faiz yasagi konusunda ¢ok esnek bir
tutum icerisine girilebilir ve bu durum gercekligin hicbir zaman kegfedilemeyecegi
post-modern varsayimina yaslanarak mevcut Islami ilkelerin ihlallerine kadar va-
rabilir. Ote yandan, maslahatin geleneksel fikhi anlayis ¢ercevesinde degerlendiril-

mesi halinde giincel sorunlara yénelik kalic1 bir ¢6zim olugturabilir.
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Methodological and Theoretical Foundations

The first chapter by Ibrahim Turhan is a crucial starting point for the entire book,
as it provides a thorough overview of the methodological landscape of Islamic eco-
nomics. This chapter is of significant importance for its depth in summarizing both
Turkish and English sources on economic methodology, a subject often neglected

in modern Islamic economic studies.

Turhan argues that the debates around money and interest should be seen as
an extension of a broader methodological dilemma within Muslim societies. He
critiques modern Islamic economics for presenting utopian and abstract proposi-
tions that are detached from “proven objective realities”. He suggests that Islamic
economists have failed to offer concrete policy proposals for transitioning from
the current capitalist system to an Islamic one, creating a belief that the expected
changes will occur spontaneously. Turhan also points out that even socialism pro-
vides a more concrete opposition to capitalism than the abstract ideas of Islamic

economists.

Turhan links the methodological debate in Islamic economics to the broader
Muslim world's quest for epistemological and ontological differentiation. He draws
an analogy between the current state of Islamic thought and the period of stagna-
tion in medieval Europe before the Enlightenment. He argues that, like Enlighten-
ment thinkers, modern Muslim scholars must embrace reason, experimentation,

and observation.

Historical Evolution of Money and Monetary Practices

Other than the first chapter which deals with the methodological issues in Is-
lamic economics, following chapters elaborate on the historical appearance, inte-
raction and transformation of the institutions of money and interest (riba) throu-
ghout ages in the Muslim world.

The second chapter, accordingly, debates the changing nature of money. Writ-
ten by Hiiseyin Al, this chapter discusses how money has evolved over time due to
varying uses. It also explores the relationship between debt and money and how
they relate to contemporary theories of money, such as orthodox monetary theory,

state and credit theories of money, and imaginary theories of money.

Contributing on the early Islamic monetary practices, Hakan Sahin's chapter

challenges popular beliefs by asserting that paper money has been widely used sin-
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ce early Islamic societies, and that Islamic societies accepted money from other
states without issues. This chapter argues that the money used in early Islamic
societies, subject to the prohibition of interest, is fundamentally different from the
paper money used later, suggesting that the prohibition of riba should be viewed
in this historical context. The chapter concludes that the concept of a specifically

“Islamic money” lacks a historical basis.

Following this, chapter 4 by Sevket Kamil Akar provides an overview of the
Ottoman monetary system, from metal-based systems to the dominance of paper
money in the 19th century. The author shows that Ottoman coins were similar
to medieval systems and highlights the shift to paper money from the mid-19th
century. This shift, he argues, transformed the nature of interest and calls for a

re-evaluation of the prohibition of riba.

Omer Karaoglu's chapter focuses on money wagfs, examining different views
among Ottoman scholars on their legitimacy. He explores the functions, develop-
ment and the controversies that arose regarding these wagqfs, especially with res-
pect to the permissibility of these foundations given their resemblance to interest
bearing instruments. The author does not take a firm stance, but rather examines
the different views, especially in the context of the legal aspects of money waqfs by

referencing the Eyup Foundations.

Modern Banking and Borrowing in the Ottoman State

In chapter 6, Erol Ortabag and Huseyin Al discuss how banking developed in
the Ottoman Empire much later than in Europe, influenced by war costs and mo-
dernization efforts. The establishment of national and foreign banks led to the con-
ventionalisation of money and interest relations, making them similar to practices
in the West. The Ottoman state sought a stable banking system to manage public
finance and to prevent usury by introducing murabaha and selem agreements in

the agricultural sector.

Esma Giil Yetis Dogan and Sevket Kamil Akar analyse the modernisation of
borrowing instruments in the Ottoman period after the banking system had be-
come widespread. The need to finance war losses led to the adoption of domestic
and foreign borrowing instruments which were interest based. This chapter further
explores the debate over whether the excess demanded can be considered interest,

especially in esham-style solutions.
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Contemporary Theories and Debates

The last chapter written by M. Fatih Ulu provides a conceptual framework on recent
theories of money and inflation, comparing different views including Keynesian,
neoclassical, monetarist, and real business cycle theory. This chapter analyses the
phenomenon of inflation within the framework of the money-interest relationship

and does not focus specifically on Muslim societies.

After providing a summary of eight chapters in the book, this paper focuses
exclusively on the first chapter: “Islamic economics and money: how to look?” by
fbrahim Turhan. Turhan critiques the originality of Islamic economics and chal-
lenges the notion that it is completely different from mainstream economics. He
argues that the effort to Islamize knowledge is futile and suggests adopting a com-
mon civilizational approach. He finds the efforts to find a unique basis for Islamic
economics to be methodologically inconsistent, highlighting the tension between
the search for an original Islamic economic model and the principles of the philo-

sophy of science.

Turhan criticizes the reliance of Islamic economists on post-structuralist ideas
while simultaneously trying to introduce a universalist language. He points out
that while Islamic economics deconstructs neoclassical economics, it risks incon-
sistency by creating its own form of universalism. He finds the attempts to find so-
lutions to all contemporary problems of Islamic economics within the framework
of the Qur'an to be limiting. Instead, he suggests re-adopting a modernist appro-
ach, implicitly drawing on positivism, arguing that “proven objective realities”

should be the basis for understanding economic phenomena.

Key Arguments and Debates

Turhan distinguishes between interest and riba, arguing that the prohibition
is on the phenomenon, not the term itself. He asks why capital cannot guarantee
interest, while land and labour provide returns regardless of profitability. He su-
ggests that the low productivity of capital before the 16th century is the reason
that interest developed as a return for capital in production after the 16th century.
Additionally, he suggests adopting a maslaha-oriented stance on the prohibition
of interest. This approach, however, raises questions about the balance between
flexibility and adherence to established Islamic principles. Depending on whether
maslahah is interpreted in a modern or traditional framework, it can lead to diffe-

rent and even contradictory approaches.
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Turhan's book provides a comprehensive examination of the relationship
between money and interest in Muslim societies, spanning historical, theoretical,
and practical perspectives. The book challenges conventional thinking within Isla-
mic economics and raises crucial questions regarding methodology, epistemology
and the feasibility of constructing an alternative, “original” economic model. It
is essential for Islamic economists to address the methodological concerns that
Turhan raises, and consider the role of historical context, and practical realities in
shaping economic discourse. Turhan calls for a re-evaluation of the field of Islamic
economics, urging a more robust engagement with both historical context and the

demands of contemporary economic realities.

This review, accordingly, underscores the methodological and epistemological
challenges in Islamic economics. While it admits Turhan's critique on the need for
Islamic economists to engage more deeply with the philosophy of science and to
reconcile their approach with empirical realities, the overemphasis on studying Is-
lamic economics through a positive methodology should be approached with some
caveats.
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1686 yil1 diinya bilim tarihi acisindan bir déniim noktasidir. “Dogal Felsefenin Ma-
tematiksel Prensipleri” adli eserinde Newton, evrensel yercekimi yasasini bulmus;
Kepler'in gezegenlerin bilimsel hareket yasalarini ve Galileo’nun yerytiziindeki ci-
simlerin matematiksel hareket yasalarini da biiytk 6lctude geligtirmis durumdayda.
Bilimsel devrim olarak anilan bu Newtoncu bilim dénemi doganin diizenleyici ve
gérunmez el giicii kavraminin da temellerini olusturacakti. Eger Tanr1 uyumlu ve
hicbir mudahaleye gerek kalmadan otomatik olarak ¢alisan bir mekanizme yarat-
tiysa, birakiniz yapsinlar (lasisez-faire) prensibi, sosyal bilimlerde de erdemin en
yitksek formu olarak kabul gorebilirdi, ki nitekim de 6yle oldu. Newton'un fikirleri
klasik iktisadi distinceyi derinden etkilemis; dogal yasalar iktisadi sisteme ve in-

sanlarim eylemlerine y6n veren en 6énemli giic konumuna gelmisti.
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Smith, yasadig: dénemin bilimsel gelisimi ve Newton etkisiyle, ahlak felsefesi
ve ekonomiyi “Newtonian” yéntemlerle kendine has gekilde agiklamaya caligmig-
t1 (Montes, 2003, s. 235). ‘Gériinmez el’ metaforu bu kanunlarin en bilinenidir.

Smith bu simgeyi ilk olarak “Astronomi Tarihi” adl ¢calismasinda kaleme almigt.

Bir iktisat¢idan astronomi kitabi yazmasini beklemek ginimuz i¢in pek bek-
lenmedik bir durum gibi gézikse de bir politik iktisat¢1 ve ahlak felsefecisi olarak
Smith i¢in bunu séylemek kendi dénemi ve ézellikle Isko¢ Aydinlanmasi biinye-
sinde ¢ok da yadirganmamgti. Cunka benzer cesitliligi ddnemin diger dusunur ve

bilim insanlar: arasinda da gérmek mimkindi.

Eserlerinin ¢ogunu yakmamis olsa Smith i¢in disiplinler aras: bu cesitlilikten
¢ok daha fazla bahsetme imkanimiz olabilirdi. Calismalarini yakma hadisesi ha-
yatinin sonunda, yani 1790°’da meydana geldi. En yakin iki arkadasi, kimyac1 Jo-
seph Black ile jeolog James Hutton’a dlumunden kisa siire 6nce, yayin i¢in hazir
oldugunu dusindiigi birkag: hari¢ yayimlanmamig tiim makalelerini yok etmeleri
i¢in vasiyette bulundu. Ayni vasiyetini 17 yil énce David Hume’a, yayinlamadig:
caligmalari icin, “hi¢ incelemeksizin yok etmesi, astronomi tarihi iizerine olan not
haric, geriye hicbir sey birakmamasi” talimatini vermisti. Belki mahremiyet belki
de bagka bir endiseydi fakat bu vasiyete dair asil sebep asla 6grenilemedi. Nihayet
tim cabalara ragmen Smith ikna edilemedi ve O’na ait elyazmalariyla birlikte ne

var ne yoksa her geyi yaktilar (Bocutoglu, 2019).

Yasadig1 dénemde yayinlanan ve ilk eseri olan “Ahlaki Duygular Kurami'ni” 1759
yilinda fikir dinyasina sundu. En etkili olan “Milletlerin Zenginliginin Sebepleri ve
Dogast Uzerine Bir Deneme” isimli meshur eseri ise 1776 yilinda yayinladi. Yakilan
pek ¢ok seye ragmen, sans eseri, hukuk dersleri tizerine ayrintili 6grenci notlar:
1958'de kesfedildi ve daha sonra “Hukuk Uzerine” adiyla yayimlandi. Diger bir ese-
ri ise “Felsefi Konular Uzerine Denemeler” (Essays on Philosophical Subjects) baglk-
I1 olan eseriydi: Edinburg’da 1795'de Joseph Black ve James Hutton tarafindan
yayimlandi. “Adalet, Polis, Gelir ve Ordular Uzerine Notlar” (Letters on Justice, Police,
Revenue and Arms) isimli eseri de yine vefati sonrasi basilan eserlerdendi. Smit-
h’in Glaskow Universitesi'nde vermis oldugu dersler, bir 6grencisi tarafindan 1763
yilinda yaziya gecirilmis olup 1896’da Oxford University Press’te basildi. “Retorik
ve Edebiyat Dersleri Notlari” (Lectures on Rhetoric and Belles Lettres) adli eseri 1762-
1763 yillarinda yine 6grenciler tarafindan tutulan ders notlariydi. Eser, Smith’in
ogrencileri tarafindan tutulmus notlarin derlemesiydi. Bu notlar 1958'de rastlant:

eseri bir miizayedede kesfedilmis ve ancak 1963 yilinda basilabilmistir.
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Bu calismanin da konusu olan “Astronomi Tarihi” (The Principles which Lead and
direct Philosophical Enquiries; Illustrated by the History of Astronomy) adl eseri ise
1795 tarihinde Smith’in vefat: sonrasi yayimlanmasina ragmen, 1750’ yillarda
kaleme alindig1 kabul géren bir calismasidir. Oliim diistincesiyle David Hume’a
yazdig1 16 Nisan 1773 tarihli kii¢iik bir vasiyetname benzeri mektubunda bu geng-
lik caligmasinin giin 15181na cikmasini ve degerlendirilmesini istemigti. Smith’in bu

calismasi tizerinde hassasiyetle durdugu anlagilmaktadir.
“Astronomi Tarihi” kendi i¢inde giris bélumi hari¢ dért bolume ayrilir:

Bolim I: “Beklenmedik Bir Seyin Sonucu yahut Sagkinlik”. Bolum II: “Yeniligin
Sonuglar1 yahut Hayret”. Bélum III: “Felsefenin Kékeni” ve Bélum IV: “Astronomi
Tarihi”.

Adam Smith, bu eserinin girig bélimiinde “hayret”, “sagkinlik” ve “hayranhk”
kavramlarini kisaca tamimlamakta; denemesinin maksadini agiklarken bu duygu
farkliliklar1 tizerinden bir tasvirleme yapacagini ima ederek “Mesele gérindugin-

den daha karmagik.” séziiyle bu béliimi bitirmektedir (s. 9).

“Beklenmedik Bir Seyin Sonucu yahut Sagkinlik” baglikli 1. béliimde sagkinligin
turlerine, niteliklerine tipk: bir roman yazari edasiyla betimlemeler ve 6rnekleme-

ler egliginde agiklama yoluna gitmisgtir.

Benzer yontemle “Yeniligin Sonuglari yahut Hayret” baglikli 2. bélum icerisinde
hayret etme kavraminin 6zelliklerinden bahsetmektedir. Bu ilk iki béliim itibariyle
¢ok yalin bir edebi dil kullandigini séylemek mumkiin. Okuyucularda olusabilecek
“neden bu kavramlarin agiklamas: yapiliyor?” sorusunun cevabini ise 3. bélum iti-

bariyle gormekteyiz.

Yazar ilk iki bolim ve dahi girig béliimii de ilave edilirse kitabin yaklasik %20
lik dilimini bu kavramlara ayirmig durumdadir. Bagliklarin uzunlugu ise ayrica fark
edilecek hususlardan. Konu bagliklarinin adeta anlatilacak mevzunun 6zeti mahi-
yetinde olmas1 Smith i¢in aslinda aligik olunan bir durum. Milletlerin Zenginligi ki-

tabinda da benzer uzunluklu baghiklar gormek mumbkiin.

Yine dikkat edilecek bir bagka husus 3. kavram olan “hayranlik” kavraminin
ayri bir baglik altinda agiklamaya gidilmemis olmasidir. Bu duyguya sadece giris
bélumunde kisaca deginilmekle yetinilmis; fakat 6zellikle dérduncii bélim olan

“Astronomi Tarihi” kisminda siklikla kullanilmigtir.

Genel itibariyle ise bu bolumlerde aktarilan ve betimlenen kavramlara “Fel-

sefenin Kékeni” ve “Astronomi Tarihi” baglikli tictincii ve dérdiincii bélimler i¢in
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bir diisiinsel cerceve cizilmis denilebilir. Bu genis tariflerde yazarin eserine verdigi

ehemmiyeti, anlagilirhigini ve kaliciligini artirma istegini gorebiliyoruz.

“Felsefenin Kokeni” baghikli iigiincti bélumde toplumsal yagamin ilk devirlerine
dair kisa bir giris ile o dénem insanlarinin doga olaylarina yaklasim zihniyeti tarifi
yapiliyor. Dogaya hiirmet, endise hissi, ¢cok tanriciligin kékleri, felsefenin olusumu
icin gerekli sartlar, hayret duygusu ile felsefenin bag: gibi konular olduk¢a yalin
ve anlagilir bir sekilde okuyucuya yansitiliyor. Bu bélimiin Adam Smith tarihcesi
agisindan en 6nemli kismi ise meghur “gérinmez el” kavraminin ilk kez bu kitapta
ve bu bélumde zikrediliyor olmasidir (s. 33). Smith’in burada bu simgesel kavram
i¢in kullandig: anlami ise evrenin dogal dizenine referans yapma maksadini tasi-
masidir. Esasinda da bu simgesel kavramin Smith’in eserlerinde sadece ti¢ kez ve g
farkl eserde (Astronomi Tarihi, Ahlaki Duygular Kurami ve Milletlerin Zenginligi)
geciyor olmasi (Rothschild, 1994, s. 319), Astronomi Tarihi adli eserin erken agsama

ilk eserlerinden biri olmasi anlaminda énemini daha da artiriyor.

Dérduncii ve ana temay: tegkil eden “Astronomi Tarihi” baglikli bliimde Smith
varsayimlarini ve iddialarini 6rneklendirmek adina kendi zamanina kadar gorilen
g6kyuzi fenomenlerini ve bunlar tizerine inga edilmis olan tiim temel astronomi
sistemlerini agama agama incelemekte ve de tartigsmaktadir. Bu sistemler Antik Yu-
nandan baglayarak Newton’a kadar gelen cesitli filozoflarin, ki bunlar: fyonya ve
1ta1ya Okulu, sonrasinda Aristotales, Platon, Eudoksos, Kallippos, Ksenophanes,
Miletli Thales, Apollonios, Hipparkhos, Ptolemaios, Kleanthes ve ondan sonra ge-
len Stoacilar, Cicero, Seneca, Ibn Sina, Ibn Riist, Peurbach, Regiomontanus, Koper-
nikus, Tycho Brache, Galileo, Gassendi, Kepler, Descartes, Ward, Bouilliau, Cassini
ve nihayet Sor Isaac Newton gibi olduk¢a genis yelpazedeki dugtntr ve astronom-
larin katkilarini, yaptiklar: icatlar: icerir. Bu anlamda Smith’in yaptig: bu derleme
bir anlamda bibliyografik bir ¢caligma olarak da degerlendirilebilir.

Bu bglium i¢in diigiincelerini yazarken “Muhayyilenin huzur ve siikuneti felsefenin
nihai amacidir.” diyor Smith (s. 49). Bahse konu bu filozoflarin ve bilim insanlarinin
hayal gii¢leri, tiim tarihsel siire¢ icerisinde, en kopuk tezahtrler olarak nitelene-
bilecek gezegenler, yildizlar, kuyrukluyildizlar, giines ve ay tutulmalar: gibi goksel
cisim ve devinimler hakkinda sistemli agiklamalar olusturmaya ¢aligan; yeri geldi-
ginde dinsizlik ve kifiir su¢lamalarina maruz kalan; cogu zaman ise her ilerlemede
yaraticinin dizaynina hayran, hayret ve sagkinlik duygulari ile hislenen bir boyutu
anlatiyor aslinda bize. “Baltay1 cezalandiran” bir zihin dinyasindan, dizensiz gibi
goziiken vakalarin birbirine nasil bir zincirle bagh oldugunun kesif sturecindeki ha-

yal giicii zihniyetine nasil gelindiginin de hikayesini aktariyor.
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Smith bir sistem arayisindaki filozoflarin detaylara indik¢e ve evrenin yaptig:
fantastik hareketlerin bir ahenk ve diizen icerisinde, tipk: bir makina gibi, isledi-
gini gordiklerinde buyiik bir keyif aldiklarini vurgulamaktadir (s. 49). Karsilag-
tiklar1 bu manzaray: bir sanat ingas1 olarak tanimlamakta; bu detaylarla birlikte
disunildiginde ise Smith’in, bu eser tizerinden, genel felsefe anlayigsini yansitan
paragraflara ulagsmak mumkan olabilmektedir. Bunlar arasinda “sistem”, “mekanik
diizen”, “kompleksite”, “belirsizlik”, “maddesiz gii¢”, “gériinmez zincir”, “gériinmez
el”, "kiitle ¢ekimi” ... ve de bunlarin Smith tizerinde uyandirdig etki onun diigiince
dinyasini daha iyi anlayabilmek adina tespitlere imkan vermektedir. Elbette ki bu
imkan dugtniiriin digiince dinyasini daha iyi anlayabilmemize; hatta “Das Adam
Smith Problem” mevzusuna dahi 1g1k tutabilecek nitelikte kanitlar tagidigi sonucuna
bizi goturebilir.

Smith’in bilimsellik anlayig1 déneminin Newtoncu mekanigini takdir ederken,
bu mekanik sistem ile uyum i¢inde; fakat tiimuyle Newtoncu bilimsellik kriterlerini
izledigini séyleme noktasinda ise gtiphelidir (Levent, 2021, s. 57). Ama Astronomi
Tarihi, antik ¢aglardan Newton’a uzanan tarihsel surecte, Smith’in astronomi ala-
nindaki gelismeleri detaylari ile anlatmasi bakimindan déneminin doga bilimlerine
olan yakin ilgisini ve Newton’a dair derin bilgisini bizlere fazlasiyla gostermektedir.
Aristotales ve ardillarinin katmanl kainat tasviri, yerini, Newton'un “diinya maki-

nesi'ne” birakmigtir.

Kitap degerlendirmesine dair son bir anektod ise Smith’in Islam Medeniyetine
dair gorusleri olacaktir. Doganin baglant: ilkelerinin aragtirma siirecinin anlatil-
dig1 dordiincii bolamde Smith, Roma Imparatorlugu'nun yikilmasi sonrasi olusan
kanun, nizam ve guvenlik boslugunun, ki bunlarin bog zaman ile birlikte felsefi/
bilimsel bilgi tiretiminde elzem olduguna vurgu yaparak, Musliiman devletlerce ge-
rekli sitkunetin saglandigini belirtmektedir. Cémert ve muazzam hiitkiimdarlarin
ozverisiyle felsefe ve astronominin Doguda ihya oldugunu, Abbasi Devletinin bu
anlamdaki 6nemini, Dogu ilminin Ispanya’ya tasinmasini minnettar sézlerle ifade
etmektedir (s. 56-57-58). Bat1 dusiintrlerinde aligik olmadigimiz bu kadirginaslik
Smith’in tek vakias1 da degildir. Milletlerin Zenginligi kitabinda Hz. Isa’ya atifta

bile bulunmadan Hz. Muhammed'den 6vgi ile bahsetmesi bunlardan biridir.

Sonug itibari ile “Astronomi Tarihi” adli eser felsefe kategorisinde Adem Beyaz
tarafindan olduk¢a anlagilir bir sekilde Tiirkcelestirilen ve Ketebe Yayinlar: tarafin-

dan okurlara sunulan énemli bir eserdir.
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