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Tiirkiye'de Faaliyet Gosteren Basarih Sirketlerin
Cevresel Siirdiiriilebilirlik Yaklasimlarina Dair Bir

Arastirma

Esra Dil, Zeynep Talas

02z: Bu calismanin amaci, Tiirkiye'de basarih 100 sirket icerisinde sirdiiriilebilirlik raporu hazirlayan isletmelerin,
cevresel siirdiiriilebilirlige bakis agilarini ortaya koymaktir. Zira isletmelerin ¢evresel etigi ne kadar i¢sellegtirdikle-
ri, raporlama bigimleri ortaya konularak ¢éziimlenebilir. Bu baglamda aragtirmaya konu edilen 19 igletmenin, GRI
standart 6l¢utlerinde hazirlanmus siirdiiriilebilirlik raporlar veya faaliyet raporlar, ¢cevresel stirdiiriilebilirlik uyum
etkinlikleri ve cevresel siirdiiriilebilirlik farkindaliklar1 agisindan icerik analizine tabi tutulmugtur. Analiz sonucunda
isletmelerin ¢evresel tutumlarimi raporlamada, raporlama tiiriinden sunacaklar1 veriye kadar birbirlerinden tama-
men farkli olan yaklagimlarla karsilagilmistir. Raporlamadaki verilerin icerik zenginligi bakimindan farklilhginin,
standardizasyonu saglama yaptirimindaki eksiklikle dogrudan iligkili oldugu distintilmektedir. “Tiirkiye'deki basa-
il 19 isletmenin cevresel strdirilebilirlige yaklagimi”, cevresel tutumlarimi raporlamalarindan hareketle degerlen-
dirildiginde; isletmelerin seffaf olmak istemedigi, cevresel temalara hi¢ deginmedigi ya da bu temalarda net olmayan
agiklamalar beyan ettigi gériilmustiir. GRI standardinin bir yaptirim giicii olmasa dahi igletmeleri daha seffaf bil-
gi paylagimi konusunda standardize etmesi ve hesapverebilirligi artirmasi nedeniyle, sosyal sorumlu davramslara
yonelttigi distiniilmektedir. Yine isletmelerin “stirdiiriilebilirlik raporlarinin kriterler bazinda isletmeler arasinda
farklilasma” sebebinin, tamamen ¢evresel raporlamanin goniilliiliik esasina dayanmasiyla iligkili oldugu sonucuna
varilmigtir.

Anahtar Kelimeler: Cevresel sirdiiriilebilirlik, GRI Indeksi, Tiirkiye'de basarili isletmeler listesi, nitel analiz.

Environmental Sustainability Approaches of Successful Companies in Turkey

Abstract: This study aims to reveal the perspectives of enterprises that prepare sustainability reports among the
top 100 companies in Turkey have on environmental sustainability. The extent to which businesses internalize en-
vironmental ethics can be analyzed by revealing their reporting styles. In this context, this study subjects 19 top-
100 enterprises’ sustainability or activity reports prepared following the Global Reporting Initiative (GRI) Standard
criteria to content analyses regarding their environmental sustainability compliance activities and environmental
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sustainability awareness. As a result of the research, completely different approaches were encountered in how en-
terprises report their environmental attitudes of the enterprises based on their reported data. We consider the
difference in the richness of the reported datasets to be directly related to the lack of sanctions ensuring standardi-
zation. When evaluating these companies approaches based on how they report on their environmental attitudes,
enterprises have been revealed to vaguely explain or not mention at all the environmental themes about which they
don’t want to be transparent. Although the GRI standard has no enforcement power, we believe it guides busines-
ses toward socially responsible behaviors as it standardizes information sharing more transparently and increases
accountability. In conclusion, the differences in criteria-based sustainability reports among enterprises is related to
the voluntary basis of environmental reporting.

Keywords: Environmental sustainability, GRI index, top enterprises in Turkey, qualitative analysis.

Giris
Sirketler; gurulti kirliligi, su kirliligi, hava emisyonu, topragin kirlenmesi, ulagimla
iligkili cevresel problemler ve imalat atiklarinin yok edilmesi gibi cevreyi kirletici
bircok faaliyetten sorumludur (European Comission, 2001, s. 11; Karacan, 2002,
s. 5). Doga tizerinde dogrudan veya dolayli etkisi olan isletmeleri, Turkiye bagla-
minda inceleyen bu ¢aligma igletmelerin bu konudaki farkindaliklarini degerlendir-
mektedir. Bu baglamda Tirkiye'de ilk 100’e giren biiytik ve bagarili 19 igletmenin
cevresel sirdurilebilirlik raporlarindan hareketle cevresel farkindaliklar: konusu

incelenmektedir.

Cevresel, sosyal ve ekonomik olmak tizere ¢esitli katmanlar: olan siirdiiriilebi-
lirlik kavrami; kaynaklar, devletler, sirketler, kamuoyu, ¢alisanlar gibi analiz birim-
leri ile farkli dizeylerde ele alinabilecek derinlige sahiptir. Bu nedenle alanyazinda
yogun bir ilgi ile karsilanmaktadir. Bu ¢aligma kapsaminda ise Tirkiye baglaminda
iilke ekonomisine etkisi yiiksek olan buyiik isletmeler ele alinarak, ¢evresel sorun-

lara kars1 duyarhiligin durumu hakkinda genel bir ¢éziimleme yapilmaktadur.

Bu ¢alismada, Tiirkiye’de bagarili 100 sirket siralamasini yapan Fortune, Capi-
tal, ISO kaynaklarinda ortak oldugu tespit edilen 25 isletmeden sturdurulebilirlik
raporu hazirlayan 19'u tizerinden ¢evresel siirdiiriilebilirlik konusu ele alinmakta-
dir. Bu igletmeler, GRI standart (Global Reporting Initiative- bundan sonra GRI
olarak anilacak) él¢uitlerinde hazirlanmig surdurilebilirlik raporlari, cevresel siir-
dirulebilirlik uyum etkinlikleri ve cevresel siirdiirtlebilirlik farkindaliklar: agisin-

dan icerik analizine tabi tutulmaktadir.

Calismanin katkisi, Turkiye'de etkili olan isletmeler agisindan ¢evresel strdii-
riilebilirlik uygulamalarini serimleyerek, bu 6nemli konunun sektérlerin éncileri
tarafindan nasil algilandigini ortaya koymaktir. Boylece ana aktérlerin davranigla-

11 izerinden Tirkiye'deki bagarili igletmeler baglaminda cevresel konulara iligkin
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duyarhiliga dair bir ¢ikarsama yaparak alanyazina katki sunmak beklenmektedir.
Zira gerek cevre konusundaki etik davranislar gerek kurumsal sosyal sorumluluk

uygulamalari, bu farkindaligin bir tezahiirt olarak okunabilir.

Caligma kapsaminda, énce ¢evresel siirdiiriilebilirlik ve standartlarin olugumu
konusunda kisa bilgi verilirken, ardindan isletmelerin ¢evresel yaklagimlarina dair
elestirel alanyazin degerlendirilmektedir. Nitekim cevresel surdiirtlebilirlik konu-
su her ne kadar popiiler bir konu olsa da mevzu igletmelerin cevresel tutumlar
oldugunda, gelecek nesillere aktaracagimiz dogal kaynaklarin kullaniminda litera-
turde goris ayriligi s6z konusudur. Béylece degerlendirme sonrasinda, aragtirmaya
konu edilen igletmelerin cevresel strdiirilebilirlik raporlari, icerikleri bakimindan
analiz ederken hem bu konudaki belli bagh gériisleri sunmus hem de seffafhigin

onemli adimlarindan cevresel raporlarin giivenilirligini degerlendirmis olacagz.

Cevresel Siirdiiriilebilirlik ve Standartlar

Cevresel stirdiirtilebilirlik; firmalarin emisyon, kirlilik ve atik yoluyla ¢evreye verdik-
leri zararlar1 minimize etmeyi amaclayan cevre dostu uygulamalarla, eylemlere, po-
litikalara ve girigimlere atifta bulunurken, ¢evresel stirduriilebilirlige uyum (ESO)
ise cevresel kaygilar isletmenin stratejisine dahil etmeyi amaglayan genel proaktif
stratejik bir durusu kapsar (Roxas ve Coetzer, 2012; Swaim ve digerleri, 2014). Ta-
kigawa ve digerlerinin belirttigi tizere surdurilebilirlik, gelecek i¢in ¢esitli vizyonlar
ve fikirler saglamaktadir (2015). Kiiresel, toplumsal ve insani sistemler arasindaki
karmagik, dinamik etkilesimleri, disiplinlerarasi baglantilar yoluyla kesfetmek stir-
dirulebilirlige giden yolda yardima olacaktir.

Stirdiiriilebilirlik raporlary, dinyanin her kosesinden cesitli sektorlerde fa-
aliyette bulunan farkl buytklitkteki isletmeler ve kuruluslar tarafindan yayin-
lanmaktadir. Kiiresel Raporlama Girigimi dinyada ekonomik, sosyal ve cevresel
siirdariilebilirlik konusunda standartlari koyan ve degerlendiren bir platformdur
(GRI, 2020). Bu standartlar, siirdiirtilebilirlik raporlamasi i¢in ilk ve en yaygin ka-

bul géren kiiresel standartlardar.

GRI'min 1997deki baglangicindan bu yana standartlar, pek ¢ok kurulus tara-
findan benimsenen bir 6l¢iit olmustur. isletmelerin ve hitkiimetlerin iklim degisik-
ligi, insan haklari, yonetisim ve sosyal refah gibi kritik surdurilebilirlik konularina
etkilerini anlamasi hususunda farkindalik yaratir. GRI'nin son dénemde paylastig:
verilere gére, dilnyanin en biytik 250 sirketinin %9’u siirdiiriilebilirlik performans-

lar1 hakkinda GRI'ya rapor sunmaktadir (2019). GRI standartlari; raporlama ile bi-
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yiik ve kiictik, kamu ve 6zel sektor sirketlerini destekler, cevreyi korur ve toplumu
iyilestirirken, ayn1 zamanda y6netisim ve paydas iligkilerini gelistirmeyi ve itibarla-
rin1 artirarak ekonomik anlamda gelisimi hedefler (GRI, 2017; GRI, 2019). GRI'nin
Surdurilebilirlik Yayinlama Veritabani, GRI tarafindan kabul edilen élgiitlere uy-
gun tum surdarilebilirlik raporlarini icerir. Surdurilebilirligin raporlamasina reh-
berlik eden yapilar su sekilde siralanabilir (GRI, 2020):

+  GRI Surdurilebilirlik Raporlama Standartlar:

«  Ekonomik Isbirligi ve Kalkinma Tegkilatinin Cok Uluslu Sirketler icin
OECD Kilavuz Ilkeleri

+  Birlesmis Milletler Kiresel lkeler Sozlesmesi Ilerleme Bildirimi

«  Uluslararasi Standardizasyon Orgiitiiniin ISO 26000, Sosyal Sorumluluk

icin Uluslararasi Standardi

Bu ¢aligma, siirdiiriilebilirlik kavrami baglaminda GRI standartlarinin sosyal ve
ekonomik olan kismina degil cevresel olan kismina odaklanmaktadir. Bu baglamda
GRI standartlarinin cevresel strduriilebilirlik boyutunda; malzemeler, enerji, su,
biyocesitlilik, atik, emisyon y6énetimi ve cevresel uyum, tedarikgi cevresel degerlen-

dirmesi 6l¢itleri esas alinmaktadir.

Arastirmanin Arka Plani ve Gerekgesi

23 Eylil 2019'da ABD’nin New York sehrinde Birlesmis Milletler 74. Genel Kurulu,
fklim Zirvesine ev sahipligi yapt1 (Iklimhaber, e.t:3.3.2021). Geng aktivist Greta
Thunberg, dinya gindeminin en sicak ve sorunlu konular1 olan ¢evre, ekoloji ve
iklim degisikligine iligkin ¢arpici konugmas ile buyiik bir etki uyandirdi (United
Nations News, e.t:3.3.2021). Ancak diinya giindemini Covid-19 salgini1 Mart 2020
itibariyle hizh sekilde degistirmis, iklim krizi ve ¢evre sorunlari konusunda olusan
sicak giindemi de ikinci plana itmistir. Birlesmis Milletler Tklim Degisikligi Cerceve
Soézlesmesi icinde imzalanan Kyoto Protokoli, kuresel 1sinma ve iklim degisikligi
konusunda miicadeleyi saglamaya yonelik uluslararas: tek cercevedir. Protokolin
ikinci taahhiit dénemi 2013-2020 yaillar: olarak belirlenmigtir (Disisleri Bakanligy,
e.t:3.3.2021). Pandeminin getirdigi sinirlamalarin etkisi ile karbon emisyonunda
bir disiis gerceklesti ise de normallesme stireci ile birlikte yeniden ciddi bir artig

s6z konusu olmugtur (Kaya, e.t:3.3.2021).

Salginin etkilerinin azalmasindan sonra éncelikli sorunun, yaganan iklim krizi

oldugunu séylemek, bu gelismeler 1s181nda yerinde olacaktir. Zira Milenyum Eko-
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sistem Degerlendirmesi'ne (Millennium Ecosystem Assessment, 2005) gére, doga
diinyanin ekolojik hizmetlerinin tcte ikisini saglamakta ancak temiz hava ve su gibi
tabii kaynaklar bozuldugu veya tiiketildigi icin stirdiirilemez hale gelmistir. Ote
yandan son dénemde ciddi boyutlara ulasan, buyiik oranda endistriyel atiklarin
sebep oldugu misilaj sorunu, Tirkiye acisindan bu duruma érnek verilecek kritik
ve en giincel ¢evresel krizlerden yalnizca biridir. Turkiye'de miisilaj ilk defa 2007
sonbaharinin ortalarinda Marmara Denizi'nin kuzeydogu kesiminde gézlenmistir.
O donemde Izmit Korfezinden Canakkale Bogazi'na kadar uzanabilirken; yogun
sanayi faaliyetinden etkilenen ve zayif bir sirkiilasyona sahip olan Izmit Korfe-
zi'nde daha ciddi dizeylerde daha uzun siire devam etmistir (UNESCO, 2008, s.
1). Mart 2021'de Turkiye'de tekrar ortaya ¢ikan misilajin, potansiyel olarak deniz
canlilarinda yiiksek 6lim riskini getirdigi belirtilirken; kiiresel 1sinmanin Canak-
kale Bogaz: tizerindeki ana etkilerinden biri olup olmadig: halen aragtirilmaktadir
(Ozalp, 2021, s. 59). Bunlar gibi pek ¢ok acil ¢oziim gerektiren ¢evresel konularin,
diinyada ve Turkiye'de nasil ele alindig: bu aragtirmay: mamkiin kilan motivasyon
olmustur. Bu nedenle, Turkiye baglaminda herhangi bir sektére veya isletmeye
odaklanmak yerine, Tirkiye ekonomisinde gii¢lii olan aktérlerden en buyuk fir-
malar1 inceleyerek, cevresel yaklagimlarindaki seffafliklari, yayimladiklar: raporlar

bazinda ¢6ziimlenmek istenmistir.

Diinya ve Tiirkiye Baglaminda Cevresel Siirdiiriilebilirlik Olgusu

Genel olarak alanyazin incelendiginde, cevresel strdirilebilirlik konusunun iki
farkl yaklasim ekseninde ele alindig1 séylenebilir. Bunlardan ilki, cevresel sorum-
luluklarini géniilli olarak iistlenen kurum ve igletmelere ait perspektiftir. Burada
isletmeler, tiim paydaglarin kazanacag: bir diinya tasarlamak icin génulli olarak
cevresel sorumluluklarini yerine getiren aktorlerdir (Gibbs, 2000; Mol ve Spaar-
garen, 2000). Ikinci yaklagim ise 6rgiitlerin cevresel siirdiiriilebilirlik ile ilgili so-
rumluluklarini devlet veya uluslararas: 6rgitlerin yaptirimlari sonucunda hayata
gecirdigini dile getirmektedir (Gould ve digerleri, 2004; Konak, 2009; Schnaiberg,
2002). Bu noktada, taraflarin ¢ikarlarinin catigtigi bir durum s6z konusudur ve bu
meseleyi etik baglaminda degerlendirmeyi gerekli kilmaktadir. Cevresel etik, Curi’ye
gore etikten farkli olarak yalmizca insanlararasi iligkileri degil doga ve hentiz var
olmayan gelecek nesilleri de kapsamina almaktadir (2015, s. 83-84). Boylece cev-
resel etik, insanlarin kendilerini evrenin merkezine koyarak keyfi davranmalarini
elestirmekte “evrenin efendileri” olmanin aksine tiim evrenin menfaatini ve hak-

larini dagtuniip sayg: duymalari (Curi,2015:83-84) gerektigini ¢giitlemektedir. Do-
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layisiyla cevresel etik, imaj olusturma kaygisindan uzak; samimi, nesnel ve tutarh
olmalidir. Cevre etigi, cevreye duyarli ahlaki sorumluluklar ve dogru eylem gercek-
lestirme gayesi tasiyan faaliyetlerle ekonomi de dhil her alanda benimsenmelidir
(Curi, 2015, s. 88-89).

Isletmelerin varliklarin siirdiirebilmesinin, yalnizca ekonomik amaglarini ger-
ceklegtirerek degil, faaliyette bulunduklar: baglamin ve diinyanin sosyal ve ¢evresel
amagclarina da hizmet etmeleri ile miimkin olabilecegini hentz 1991 yilinda dile
getiren Carroll, igletmelerin sosyal sorumluluklarini ekonomik, yasal, etik ve hayir-
severlik sorumluluklar olarak simiflandirmistir (Carroll, 1991). Gegtigimiz 30 yillik
siireg icerisinde bugiin artik igletmeler, cevresel, sosyal ve ekonomik siirdurilebilir-
liklerini bu sorumluluklar: ekseninde yerine getirmeye ¢calismaktadir. Bu baglamda
cevreye iligkin sorumluluklar: yerine getirmek, kurumsal sosyal sorumlu igletmele-
rin, etik davraniglarindan biri olarak belirmektedir. Cevreye iligkin sorumluluklar-
da etigin ¢evresel boyutu daha keskin sinirlarda insanin dogaya etkisini ve yaklasi-

mini elegtirmektedir.

Sirket tarihinin koékeninde rolii buyiik olan yéneticilerden Milton Friedman’a
gore, igletmeler, merkeze paydaglarinin menfaatlerini oturtarak sosyal sorumlu-
luk davraniglarini yiiratiirler (Bakan, 2007). Bu anlamda igletmeler, dezavantajina
sonuclanacak raporlamada geffafliktan uzak yaklagim sergileyebilmektedir. Cog-
kun’un ve Ulgen’in de belirttigi tizere, bu gibi durumlarda 6rgiitiin cevreye verdigi
zararlarin kamuoyundan yahut resmi otoritelerden gizlenmesi gibi sosyal normlara
aykir1 ancak 6rgiitiin menfaatine olan bu tir ahlaki olmayan davraniglar érgutte sik
gorilebilmektedir (2017, s. 179).

Friedman, sirketlerin sosyal sorumluluk gérevine yalnizca hissedarlarinin ser-
vetlerini maksimize etmeyi atfeden yoneticilerin hatali davranmadifi ve sosyal so-
rumluluk faaliyetlerinin de ancak sirketin 6z-¢ikarina hizmet etmesi halinde hos
gorilebilecegi kanisindadir (Bakan, 2007). Bu nedenle, isletmelerin etik davranig-
larin1 degerlendirmenin zemini olarak stirduriilebilirlik konusundaki eylemlerini
inceleme gerekliligi bu ¢alismay1r miimkan kilmigtir. Cevre ve surdurilebilirligine
iligkin literatiirdeki belli bagh ¢alismalardan bahsetmek, ¢cevresel stirdiiriilebilirlik-
te igletmelerin yaklagimlarina dair gorigleri konumlandirabilme agcisindan degerli
olacaktir. Takigawa ve digerlerine gore, insan eylemleriyle; iretme, dagitma, boliis-
tiirme ve tim bunlar1 yikma yetisine sahip bir canhidir (2015, s. 91). insan eliyle
kurulan medeniyetler ilerlerken, kentlesme, sanayilesme ve nifusun artmasi bir-
takim sorunlar1 beraberinde getirmigtir. Sorunlar, diigiince sisteminde degisim ve

dinamik bir sistem yaklagimi ile zaman i¢inde dengelenmeye ¢aligilmalidir.
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1990’]arla birlikte, cevresel hareketlerin ve iklim degisikliginin taleplerini ve
endigelerini kabul eden bir¢cok kiresel sirket yesil tiriinler ve surdurilebilir ope-
rasyonlar yapma konusunda stratejilerini degistirmistir (Bergquist, 2017, s. 1).
Benzer sekilde Shastri, ABD’li girisimcilerin olugturdugu TIE (The IndUS Entrep-
reneurs) topluluk iyelerinin, sosyal girigsimcilik alanindaki temel deneyimlerine
iliskin akademik eserlerini ve uygulama 6rneklerini bir araya getirerek derledigi
eserinde ¢evresel siirdiiriilebilirligi ele almigtir (2010). Buna gére, ABD’de ulusal
olcekte eyaletler ve yerel huikametler iiretim sonucunda ag1ga ¢ikan kati atig1 azalt-
mak i¢in zorunlu geri dontsim programlar: gelistirmesinden bahsetmistir. Bu
programlar, teknik ve mali agidan bagarili geri déniigiim is modelleri ile desteklen-
mistir. Béylece paydaslara yonelik hizmetleri etkin bir sekilde degistirip, onlarin
farkindaliklarini arttirma ihtiyaa tetiklenmistir (Shastri, 2010, s. 103).

1990’1 yallarda Nike, Royal Dutch Shell, The Gap, Unocal ve Rio Tinto gibi bii-
yiik sirketlerin insan haklari, emek ve ¢evre suistimallerinin ifsalariyla birlikte iti-
barlarini diizeltme istekleri ve yenilenecek hitkiimet diizenlemeleri olasiligindan
kendilerini kurtarma kaygilari, diger sirketleri de bu alanlarda savunmaya zorla-
mistir (Enoch, 2009, s. 41).

Cevresel surdurilebilirlik konusu, yukarida bahsi gegen tiir uygulamalarin be-
raberinde getirecegi cikar catigmalari ekseninde ele alinabilir. Zira ¢evreyi korumak
i¢in yapilan her tiir uygulama bir yandan isletmeye yeni rekabet alanlar1 agmakta
ve yeni firsat alanlar saglamaktadir. Bunun farkina varan igletmeler i¢in cevresel
konulara iligkin firma davraniglarinda gelistirilen hassasiyet etik bir tercih midir
yoksa yeni bir rekabet oyunu mudur, sorusu bu noktada énem arz etmektedir. s-
letmelerin, is hayatinda cevresel siirdiiralebilirlik uygulamalarini kendi ¢ikarlarn
dogrultusunda sekillendirdigini gosteren elegtirel bir literatirden s6z edilebilir.
Buna gore Hedstrom, biiytime ile kaynak kullaniminin deger zincirinin tamami bo-
yunca ayrigtirilmas: gerektigini belirtmigtir (2018, s. 30). Zira strdurilebilirligin
ve dongiisel ekonominin temel dayanagini bu olugturur. Ancak Portney, firmalarin
karlarini en ust dizeye ¢ikarmak amaciyla bu ¢abaya giristigini iddia etmektedir
(2015, s. 118). Diger bir ifade ile firmalarin ¢evresel siirdiiriilebilirlik faaliyetlerini
ciddi bulmamaktadir. Yazara gore sturdurilebilirlik kavrami icin tlkelerin, isletme-
lerin, sehirlerin ve insanlarin uygulamalar1 da dahil olmak tizere tim tutumlarina

iliskin genel bakis edinilmelidir.

Dauvergne ve Lister biiyik ¢ok uluslu sirketleri konu edindikleri ¢aligmala-
rinda, Walmart, Nestlé, Nike, McDonald’s, Coca-Cola ve benzeri biyiik sirketlerin

kurumsal faaliyetlerinde daha siirdurilebilir olabilmeleri i¢in énemli degisiklikler
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yaptiklarini tespit etmistir (2013, s. 148). Ancak yazar kiiresel ekonomide daha ¢ok
bliytimenin ve kontrolleri arttirmanin, bu degisimin ardindaki motivasyon oldugu-

nu tespit etmistir.

Gevresel suirdiiriilebilirlik uygulamalari, mugteri sadakatinin derinlegtirilmesi,
devletten hibe alinmasi, sektore giris bariyerlerinin yiikseltilmesi, duyarh tiiketi-
cilerin firma imaj1 hakkinda olumlu dustnceler elde etmesi gibi birtakim firsatlar
beraberinde getirebilir (Senocak ve Bursali, 2018, s. 164). Bu firsatlardan yararlan-
mak isteyen isletmeler icin cevresel strdurilebilirlik uygulamalari, bir duyarliligin
sonucu olmaktan ¢ok rekabette ustinlugu korumakla iligkilendirilebilir. Bu bag-
lamda Khanna, sayet firmalar kendileri inisiyatif alip, proaktif ¢cevresel programlar:
yurutiirlerse, bunun yaptirim olarak uygulanacak cevre standartlari zorunlulukla-
rina kiyasla onlarin lehlerine olacagini dile getirmistir (2001). Aymi zamanda bir
sekilde miisteri sadakati tesis edilmis ve sektére potansiyel yeni giriglerin 6niine

gecilmis olur.

Gevresel siirdurilebilirligin pek ¢ok paydas icin cazip hile getirilmesinin, fir-
malarin ¢evreye duyarl tiiketicileri ¢ekmesini sagladigi, kamuoyunun genellikle
cevresel surdiirilebilirligi takip eden firmalar hakkinda olumlu gériise sahip oldu-
gu gorulmektedir. Bu tur programlar sayesinde firmalar, cevreci tedbirlerle baglan-
tili trtinleri icin halkin algilarini degistirebilmekte ve daha yiiksek fiyatlarla trtn-
lerini satabilmektedir (Khanna, 2001; Khanna ve Brouhle, 2009).

Surdurilebilirlik konusunda kendi kararlarini almay1 benimseme ve uygulama,
beraberinde bazi maliyetleri de getirmektedir. Cevresel siirdiiriilebilirlik uygulama-
larinin standardizasyon eksikligi ve bircok inisiyatifin génllii olarak bu uygulama-
lar1 sirdirmesi, bazi firmalarin yonergeleri iptal etmesi veya raporlamada kolaya
ka¢masina sebep olmaktadir (The Economist, Temmuz 2016). Bunun sonucunda
firmalar, emisyon azaltma hedeflerini veya yenilenebilir enerji kullanimina dair
tedbirlerini géz ardi edebilirler. Buna bagh olarak, rakiplerinin cevresel platform-
lardan finansal destek saglayarak elde ettikleri yeni rekabetci gi¢leri karsisinda
zayiflayan igletmeler, géz ardi ettikleri cevresel uygulamalarla rekabet ortaminin
icinde kalabilmektedir (Amankwah-Amoah ve Syllias, 2019).

Shastri’ye gore, herkes icin cevresel siirduriilebilirligi optimum kilacak tek bir
“anahtar” yoktur (2010). Sosyal sorumluluk ve ¢evresel stirdiiriilebilirligin bagarisi,
hitkimet ile paydaglar veya endiistri ile paydaglar arasindaki karmasgik etkilegimle-
re baghdir. Bu etkilesim,; esitligi, karsilanabilirligi ve karlilig: saglamak icin ekono-
mik, cevresel ve sosyal nedenleri birbirlerine entegre stratejilerin gelistirilmesini

gerektirir. Bunun sonucunda siirdiriilebilirlik saglanmis olur. Ancak strdiirilebi-
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lirlige gostermelik olarak katilmak miimkindiir. Isletmeler siirdiiriilebilirlik stan-
dartlarinin kesin olmamasinin sagladigi bosluktan yararlanarak, keyfi davranislar-
da bulunabilir ve ¢evresel sorumluluklarini azaltabilirler. Uciincii taraflarca kamu
hesap verebilirliginde ve gozetiminde yetersizlik veya cevresel performansta gercek
iyilegtirmelerin yetersizligini firsat bilerek firmalar kamusal imajlarin iyilegtirebi-
lir (Khanna ve Brouhle, 2009, s. 145).

Surdurilebilirligin raporlamasinin temel nedenlerinden biri de yasal gerekliligi
yerine getirmektir. Zrnic ve digerlerine gére kurumsal raporlar, surdurilebilirligin
zayif bir gostergesidir (2020, s. 278). Cunki sturdirilebilirlik olgusu, strdiriilebi-
lirlik raporlarina hentiz yansimamus bir stiregtir. Stirdarilebilirligin raporlama kali-
tesi nispeten hala dusik olmakla birlikte, bu konudaki mevzuatin yapilandirilmas:

stirecini olumlu etkilemektedir.

Turkiye baglami ele alindiginda, yapisal cercevesi geliskin dinya tlkelerine
kiyasla uygulamada ve yaptirimlar konusunda hal4 kat edecek mesafenin oldugu
gorulmektedir. Tirk sirketleri Batilh muadilleriyle karsilagtinldiginda, siirdiriile-
bilirlik uygulamalar: ve raporlamalarini ge¢ benimseyen igletmeler arasinda deger-
lendirilmektedir (Dénmez Mag ve digerleri, 2020, s. 158; Capital Markets Board,
2003, s. 35). Karbon Salinimi Projesi (CDP-Carbon Disclosure Project) (2019) Ttir-
kiye'deki girketlerin, bilime dayali hedefler inga etmede, karbona fiyat koyma veya
yenilenebilir enerji hedefleri belirleme gibi iklimle ilgili faaliyetleri gelistirme nok-
tasinda isteksiz oldugunu ifade etmektedir. CDP Tiirkiye 2019 yili aragtirmasinda,
i¢ karbon fiyat: kullanan sirketlerin oraninin %27 oldugunu (2018 yilinda %18)
tespit etmigtir. Ayrica, aragtirma katibmalarinin sadece %10unun yenilenebilir
enerji tiketimi hedefi belirledigi gérilmugtir (CDP, 2019, s. 10).

Her ne kadar mikro ¢apta igletmelerin cevresel strdiirilebilirlik hususunda
henuz genel bir katilimi gértilmese de makro ¢apta devletin yirittagi baz: proje-
ler devam etmektedir. Ornegin, Strdiiriilebilir Kalkinma Derneginin (SKD) faali-
yetleri dogrultusunda, kiiresel ¢apta 6diillii “Materials Marketplace”, 2016 yilinda
Turkiye'ye getirilmigtir. Bu platform, bir isletmenin iiretiminden artakalan ham
maddelerin, yan uriinlerin, tiretim fazlalarinin ve kullanilmig malzemelerin bagka
bir isletmenin tretimine girdi olmasi i¢in yaratilan djjital bir platform olarak hiz-
met vermektedir. Boylelikle kaynaklarin etkin kullanimi ile karbon ayak izi oranin
distrilmesi hedeflenmektedir (SKD, 2016).

OECD raporuna gore, Tiirkiye, buyiik oranda benzin ve dizel yakitlara getirilen
yitksek vergiler nedeniyle OECD iilkeleri arasinda GSYH yuizdesi oraninda gevre ile
ilgili vergilerin en yiiksek oldugu tlkeler arasinda yer almaktadir (2019, s.17). Sa-
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nayi dahil olmak tzere ekonominin diger sektérlerinde uygulanan enerji vergileri
dusiik duzeyde kalmaktadir. Tarkiye'nin tagit vergilendirme sistemi cevreye yone-
lik baz: tegvikler sunmakla birlikte, tiiketicileri daha yuksek salinim yapan daha
eski ve ikinci el araglara yoneltmesi ¢arpici bir bulgudur. Emisyon kriterlerinin
motorlu tagitlar vergisi oranlariyla entegre hale getirilmesinin, daha temiz enerjili

araclarin alinmasin tegvik edecegi de bulgular arasindadar.

Goruldigu tzere, Tirkiye 6zelinde cevresel stirduriilebilirlik konusu, diinya-
daki gelismelere ayak uydurma ve gelecek nesillere yaganabilir bir diinya birakma
anlaminda aciliyeti yiiksek bir meseledir. Cevresel suirduriilebilirlik raporlamasinin
yayginligi meselesi bu konunun Turkiye’de ne kadar énemsendigini gdstermesi
bakimindan kiymetlidir. Bozaykut'un, Turkiye'deki sirketlerin sturdirilebilirlik
raporlamasi ve uygulamalarini inceledigi ¢calismasinda, isletme gruplardan sadece
%21’'inde siirdirilebilirlik raporunun yayinladigini ortaya koymustur (2020). Bu
durum surdiirilebilirlik raporlamasinin Tirkiye’de isletme gruplarinca yaygin bir
sekilde benimsenmedigini gostermektedir. Ayrica, baglamin yasal ve yapisal cerce-
ve yetersizlikleri tizerinde de durulmasi gerektigini saptamistir. Ote yandan Tiirki-
ye'de firmalarin stardurilebilirlik raporlarini yayimlanmasinin génillilik esasina
dayanmaktadir (Esen ve Esen, 2018, s. 839). Raporlarin finansal avantaj ve marka
imaji saglamak amacyla tercih edilmesi cevresel sturdiirtlebilirlikte etkinligi sag-
layamazken, raporlamada caydiriciligy arttirmaktadir (PWC, 2012). Surdurulebilir
Kalkinma Derneginin (SKD) 2020 yili verileri, kargilagtirmali sonuglar, cevresel
surdirilebilirlik raporlamasi yapan sirketlerde kayda deger bir ilerleme oldugunu
gostermektedir (akt. PWC, 2020).

Gumrah'in ve Buyukipek¢inin aragtirma bulgular, siirdurilebilirlik konu-
sundaki uygulamalar1 géstermesi bakimindan carpicidir (2019). Bu aragtirmada,
Tirkiye’de 2008-2017 yillar: arasinda yayimlanan siirdiiriilebilirlik raporlar: ince-
lenmis ve stirdiiriilebilirlik bahsine iligkin en fazla kurulus icerisindeki enerji titke-
timi konusuna odaklanildig: tespit edilmistir. Firma uygulamalarinda en az resmi

¢6zim masalarina iligkin bilgilerin yer aldig: saptanmustir.

Gevresel strduriilebilirlik konusunda ele alinan diger konu bagliklari ise, strdu-
riilebilir kalkinma, biytime ve gelisim, maliyet hesaplama, yesil isletmecilik gibi alt
aragtirma alanlar ile ilgilidir. Ornegin, cevre muhasebesi (Altinbay, 2007; Lazol ve
digerleri, 2008; Yildiztekin, 2009), BIST’de (Borsa Istanbul AS) islem géren isletme-
ler (Gengoglu ve Aytac, 2016; Ozdemir ve Pamukeu, 2016), siirdiiriilebilir gelisim
ve kalkinma i¢in takip edilen ¢evre yonetimi politikalar: (Emeksiz, 2007), siirdi-

rilebilir turizm ve yesil pazarlama i¢in benimsenen yesil isletmecilik uygulamalar:
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(Seyhan ve Yilmaz, 2010; Senocak ve Bursali, 2018), kurumsal siirdiriilebilirligin
izlenmesinde kullanilan entegre raporlama sistemleri (Tokgéz ve Once, 2009), eko-
lojik denge ve ekonomik biiytime iligkisi (Altinbay, 2007; Camlica ve Akar, 2014) bu
kapsamda degerlendirilebilecek baz: caligmalardar.

Siralandig: tizere, cevresel siirdurilebilirlik alanyazini incelendiginde, baglama
iligkin ¢aligmalarin siirdiriilebilirlik konusunu odaga almak yerine agirlikli olarak
cevresellik kavrami tizerinden bir yaklagim benimsedigi gortilmektedir. Siirdiru-
lebilirligi konu edinen aragtirmalarda ise, sosyal, ekonomik ve ¢evresel alt surdii-
riilebilirlik boyutlarini birlikte ele alan ¢aligmalar oldugu gibi sosyal ve ekonomik
alt boyutunun daha popiiler oldugu siirduriilebilir cevre raporlamasinin ise gézardi
edildigi gorulmustiir (Go¢ ve Kusku, 2020; Esen ve Esen, 2018; Ertuna ve Tikel,
2009; Kili¢, 2016; Kilig ve digerleri, 2016). Dolayisiyla ¢cevresel stirduriilebilirlik ko-
nusunu derinlemesine ele almak alanyazindaki boglugu doldurmak adina bu arag-

tirmanin tasariminda 6nemli bir motivasyon olmugtur.

Gevresel surdirilebilirlikle ilgili arastirma bulgularina ve uygulama sonugla-
rina bakildiginda, Turkiye'de uygulamalarda bir usulsiizlikten ziyade farkindalik
yetersizliginin oldugu séylenebilir. Ayrica hem diinyada hem de Tiirkiye'de, cevre-
sel strdurtlebilirlik olgusunun popilaritesinden yararlanarak gii¢cli firma imaji ve
karlihig: icin uyum gosteren firmalarin varligi da yadsinamaz. Bu kogullar 1s181nda,
Tiirkiye'de sektérlerinde éncii konumda olan biiyiik ve bagarili igletmelerin, cevre-
sel strdiiriilebilirlik konusundaki firma davraniglarinin ¢6ziimlenmesi, meselenin
yerel baglamdaki aktiiel karsiligini anlamak bakimindan kiymetlidir. Bu dogrul-
tuda, aragtirmamizda GRI standartlarinin cevresel siirdiiriilebilirlik boyutunda;
malzemeler, enerji, su, biyogesitlilik, atik, emisyon yénetimi ve cevresel uyum, te-
darikgi cevresel degerlendirmesi 6l¢ttleri, 19 isletmenin strdurtlebilirlik raporlar:
tizerinden incelenmektedir. Nitekim Bozaykut (2020) ve CDP (2019), bulgularina
gore Turkiye'de cevresel siirdirilebilirligin sekiz él¢iitintn de etkin olarak izlenip,

yonetilmedigi goriilmekte ve bu aragtirmayi gerekli kilmaktadar.

Arastirmanin Yontemi

Bu caligma, Turkiye'deki bagarili sirketler listesine girmeyi bagarmisg igletmelerin
cevresel siirduriilebilirlik yaklasimini ortaya koymay: amaclamaktadir. Bu kap-
samda 19 bagarili igletmenin, GRI standart 6l¢utleri cercevesinde hazirladif: str-
dirulebilirlik raporlar: analiz edilmektedir. Aragtirmaya yon veren soru, Turkiye'de
faaliyette bulunan buyiik ve bagarili isletmelerin, diinyada kabul géren ¢evresel stir-

dirulebilirlik kriterlerine ne denli uyum sagladigidir. Diinya genelinde uygulanan
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GRI standart 6lgiitleri bu uyumlagmay: gosterebilecek en énemli enstriimanlardan
biridir.

Bu aragtirma, yorumlamaci bir bilim mantigi ile nitel aragtirma yéntemini be-
nimsemistir (Merriam, 2015). Orneklem secimi tekniginde, GRI standart lciit-
lerinden faydalanan buyuk ve bagarili igletmeler aragtirilmak istendigi i¢in kasti
ornekleme teknigine bagvurulmugtur (Patton, 2014). Bagaril sirketler listelerinde
(Fortune, Capital, ISO) ortak olan 25 isletmeden siirdiirilebilirlik raporu hazirla-

yan 19 igletme, aragtirmanin érneklemini olugturmaktadir.

Aragtirmanin veri edinme siirecinde, igletmelerin hazirladiklar: raporlar olan
ikincil verilerden yararlanilmigtir. Bu baglamda ¢ncelikle Fortune, Capital ve ISO
siireli yayinlarinin son yillardaki yayin listesi taranmistir. Dergiler en basarih iglet-
meleri her yil diizenli olarak listelediklerinden, en son yayinlanmig giincel listenin
kag yilina ait oldugu tespit edilmigtir. Tiirkiye'nin en buyuk sirketleri baghgi altinda
olusturulan giincel listelerin en son 2019 yilina ait oldugu gérillmiistiir. Bu nedenle

veriler 2019 y1lh baz alinarak ¢6ziimlenmistir.

Fortune ve Capital dergileri en bityitk 100 isletmeyi siralarken, ISO Tiirkiye'nin
500 buyiik sanayi kurulugu siralamasini yayimlamaktadir. Bu listeler, farkli bagar:
kriterleri esasinda yapildigindan her ticiinde ortak olan igletmelerin, Turkiye bagla-
mini temsil etmesi bakimindan 6nemli aktorler oldugu distinalmustir. Bunedenle
aragtirmacilar bu listelerde ilk 100 icerisinde ortak olan igletmeleri tespit etmistir.
Her ig listede yer alan igletmelerin 25 adet oldugu goralmistiar. Ancak ekonomi-
nin énemli aktérleri olan bu igletmelerin tamamu siirdiiriilebilirlik raporu hazirla-
mamaktadir. Buytk ve basarili 25 isletmeden, siirdirilebilirlik raporu yayimnlayan
19’una aragtirma kapsaminda odaklanilmaktadir. Siirdirilebilirlik raporu olan ig-
letmeler, raporlarini kamu ile acik sekilde paylastigindan analizlerde isimleri agik
sekilde ifade edilmigtir. Asagidaki tablo isletmeleri, siirdirilebilirlik raporlarinin

niteligine gére dort ana kategoride sunmaktadar:
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Tablo 1. Sirdiiriilebilirlik Raporlarmin Niteligine Gére Biiyiik ve Bagarili [sletmeler
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Tablo 1’de gérilldugii tizere, en bagarili isletmeler listesinde 6 isletme siirdiri-
lebilirlik raporu yayimlamamaktadir. Siirdirilebilirlik raporu bulunmayan katego-
risinde yer alan alt1 igletme analiz dig1 kalmig ve etik ilkeler geregi isimleri anonim-
legtirilerek gosterilmistir. Bu firmalardan 2’si ne ¢evre temasina iligkin bir yazil
icerik iiretmis, ne de siirdiriilebilirlik raporu hazirlamigtir. 4’ ise stirdurilebilirlik
raporu hazirlamadig: halde cevre temasina dair yazil icerikler Gretmistir. Ancak
bunlar analize uygun niteligi haiz degildir. Bu nedenle analiz surdurulebilirlik ra-
poru olan 19 isletme tizerinden yapilmaktadir. Ancak burada belirtmek gerekir ki
stirdiiriilebilirlik raporlarina verilen isimler muhteliftir. Ornegin; faaliyet raporu,
surdirilebilirlik raporu, Turkiye ilerleme raporu, entegre faaliyet raporu, sirdiri-
lebilir yagam plani gibi bagliklarla yayimlanan raporlar s6z konusudur. Bu raporla-
rin icerigi stirdurilebilirlik olgusuna iligkin bélumleri kapsayabilecegi gibi raporun
tamami bu konu temelinde hazirlanmig da olabilmektedir. Aragtirma verileri, 19
igsletmenin kurumsal web sitelerinde yayimladiklar: siirdiiriilebilirlik raporlarinin
cevresel siirdiiriilebilirlik kategorisinden veya kurumsal web-sitesinin i¢inde ilgili bo-
limlerden ve kurumsalsurdurulebilirlik.com adresinden elde edilmigtir. Burada en
giincel raporlarin analiz edilmesine ¢zen gésterilmistir. 19 firmadan yalnizca Bo-
rusan’in verileri 2018 yilina aitken, diger tiim firmalarin verileri 2019 yilina aittir.

Raporlarin yayimlanmasi genellikle takip eden yilda olmustur.

Aragtirmaya konu edilen 19 igletme ise strdurilebilirlik baglaminda GRI in-
deksini sunanlar ve sunmayanlar olarak tasnif edilmigtir. GRI indeksi sunan iglet-

meler ise holding yapisina baglh olanlar ve holdinge bagli olmaksizin kendi raporla-
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rin1 hazirlayan igletmeler olmak tizere iki kategoride ele alinabilir. Diger bir ifade ile
holding biinyesinde faaliyet gosterip, sadece sirketi adina GRI indeksi yayinlayan
isletmeler oldugu gibi holding catis1 altindaki GRI indeksine bagh olarak ayr1 rapor
sunmayan isletmeler de s6z konusudur. Bu ayrim verilerin ¢6ziimlenmesi sirasinda
dikkat edilen bir baglik olarak ileride ele alinmaktadir.

Veri ¢éziimleme teknigi olarak icerik analizinden yararlanilmistir. Icerik ana-
lizi, dokimanlarin, milakat dékimlerinin veya kayitlarinin karakterize edilmesi
ve mukayese edilmesi amaciyla kullanilmaktadir. Icerik analizindeki temel goriis,
bir calisma metnindeki kelimelerin-bslumlerin daha az sayidaki icerik kategorisine
indirgenmeye caligilmasidir (Altunigik ve digerleri, 2005, s. 258-259). Bu ¢aligma-
da yazili materyal olan GRI siirdiirtlebilirlik icerikleri baglaminda incelenmektedir
(Yildirim ve Simgek, 2011, s. 187). Bu baglamda analiz tinitesinin tanimlanmasi,
kodlarin ve kategorilerin segilmesi, dokiimanlarin kodlanmas: ve gérsel gekiller
aracihigiyla ifadesi agamalar: takip edilmektedir (Altunisik ve digerleri, 2005, s.
261).

Bu ¢aligmada icerik analizi tekniginin, bir séylemin veya iletisimin iceriginin
tarafsiz, sistematik ve kantitatif tanimlanmasina yénelik olan versiyonu kullanil-
mugtir (Giiler ve digerleri, 2015, s. 332). Daha 6nce de belirtildigi tizere Turkiye'de
raporlamanin gonillilitk esasina dayanmas: (Esen ve Esen, 2018, s. 839) ve finan-
sal avantaj, marka imaj1 saglamak amaciyla tercih edilmesi nedeniyle stirdiiriilebi-
lirlik raporlarinin icerdigi mesajlarin yorumlanmasina dayali bir icerik analizinden
kagimilmigtir (PWC, 2012). Boylece kodlarin sayisal sikliklar: tzerinden Turkiye

baglaminda uygulamada daha ¢ok 6ne ¢ikan kavramlar gésterilmis olacaktir.

Kodlama Siireci

GRI standartlar cercevesinde GRI-300 cevresel siirdiiriilebilirlik; malzemeler, enerji,
su ve atiklar, biyogesitlilik, emisyon, atiksular ve atiklar, cevresel uyum, tedariki cevresel
degerlendirme olmak tizere 8 temada ele alinmaktadir (GRI, 2020). Tema ve kod
listesi olugturulurken yaptirim gict dinya genelinde yiksek olan GRI standardi-
zasyon ¢ercevesinin bu 8 boyutu ve alt boyutlar: oldugu sekliyle kod listesi olarak
tamimlanmigtir. Herhangi bir agik kodlama yapilmamistir. Tema ve kodlar, hem GRI
icerik endeksini kullanan hem de kullanmayan isletmeler i¢in ortak sekilde benim-
senmigtir. Zira GRI indeksi sunmayan igletmelerin raporlarinda da bu cerceveyi
ayn1 sekilde kullanmasalar dahi ayni1 kodlar: tespit etmek miimkiin olmugtur. Asa-

g1da aragtirmanin kod listesine yer verilmigtir:
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Gorsel 1. Arastirmanin Tema ve Kod Listesi

Nitel aragtirmada gegerlik, aragtirmacinin arastirdig: olguyu oldugu sekilde ve
olabildigince tarafsiz gézlemlemesi halinde saglanabilir (Kirk ve Miller, 1986’dan
akt: Yildirim ve $imgek, 2011, s. 255). Merriam’a gore tg¢genleme, ortaya ¢ikan
aragtirma bulgularinin dogrulugunun ve gercekliginin kontrol edilmesi ile ilgili ola-
rak guvenilirligi geligtiren bir stratejidir (2015, s. 221). Burada birden fazla aragtir-
maci, ¢oklu veri kaynag: ya da ¢oklu veri toplama yéntemi kullanimi gibi kriterler
one gikmaktadir. Bu ¢alismada ise birden fazla aragtirmacinin kodlama yapmasi ve
coklu veri kaynag ile cevresel sturdiirtlebilirlik olgusunun ele alinmas: ile aragtir-

manin gegerlik ve giivenirligi gelistirilmeye ¢aligilmigtir.

Kodlamadan 6nce, raporlarda gecen teknik anlamlar1 6grenilerek kodlama islemi
baglatilmigtir. Kodlama yapilirken, aragtirmacilar tema ve kodlar: GRI indeksinde ilgi-
li bagliklar altinda kolaylikla tespit edebilmistir. Ancak, indeks sunmayan igletmelerin
raporlar kodlanirken iki aragtirmaci raporlar ayr1 ayri kodlayip, sonra kodlarin értis-
tugtinden emin olarak ilerlemistir. GRI indeksi sunsa dahi tiim igletmelerin raporlar
bagtan sona taranmusg ve rapor iceriklerinde de ifadeler kodlanmigtir. Béylece ¢aligma-

nin inandiriahk ve givenirlik diizeyinin yikseltilmesi saglanmigtir.

Aragtirma kapsaminda, Turkiye baglaminda bagarili igletmelerin cevresel siir-
durilebilirlige yaklagimlarinin detaylar: inceleneceginden, surdurilebilirlik rapor-

larinin ¢evresel boyutuyla ilgili ne tir uygulamalari benimsedikleri ¢éziimlenmistir.
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Isletmeler farkh sektorlerde faaliyette bulunduklari icin ¢evresel siirdiiriilebi-
lirligin sekiz boyutu isletmeden igletmeye degisen 6nem derecesine sahip olabilir.
Bu nedenle GRI cevresel sturduriilebilirlik temalarindan hangisinin 6ne ¢iktig1 bag-
lica sorunsaldir. Bu sorunsalin cevaplanmas: i¢in cevresel strdiirilebilirlik rapo-
ru hazirlayan 19 firmanin en giincel raporlarinin tamami incelenmigtir. Kodlama
islemi Maxqda (2020) paket programindan yararlanmilarak yapilmigtir. Kodlarin
sikliklarini géstermek i¢cin Maxqda paket programinin gérsel araglarindan yarar-
lanilmigtir (2020).

Kodlama sirasinda rapor iceriklerinin bahsi gecen 8 tema tuzerinden yazildig:
gorulmisgtiar. Ancak her temanin altinda yer alan kodlarin, raporda ayr1 bagliklar
da verilmedigi durumlarla da karsilasilmistir. Ornegin, malzeme temas ti¢ koddan
olusmaktadir. Raporlar hazirlanirken, malzeme baglig: ele alinmig ancak bu temaya
baglh kodlar alt bagliklar olarak incelenmemistir. Bu durumda aragtirmacilar kod-
lar1 metin igerisinden kendileri ayiklamigtir. Aragtirmanin 6rneklemine bakildi-
ginda bu 8 kategorinin tamamina ayni zamanda uygunluk gésteren bir igletmeye

rastlanmamigtir.

GRI indeksi sunmayan beg (Unilever, Stitas, ipragaz, Tirk Traktor, Aselsan)
isletme mevcuttur. Bu isletmelerden Aselsan, Ipragaz ve Unilever giincel sirdiirii-
lebilirlik raporlarini hazirlarken Birlesmis Milletler Kiiresel {lkeler Sozlesmesi Iler-
leme Bildirimi’'ni referans aldiklar: gérillmustiir. Bu referans ¢ercevenin, GRI icerik
endeksi ile uyumlu bagliklar: tagimas: nedeniyle kodlama iglemi sorunsuz sekilde
yapilabilmistir. Ko¢ Holdinge bagli olmasina ragmen Tirk Traktér firmasi, holding-
den bagimsiz raporlama yapan bir igletmedir. Bu igletmenin GRI ¢ercevesini takip
etmesine kargin rapor sonunda indeks yayinlamadig: gérillmustiir. GRI cercevesine
bagl kalmas: nedeniyle kodlama sorunsuz yapilabilmistir. Stutas firmas: ise GRI
cergevesini takip etmeyen bir isletme olup, raporlamasini bir ¢erceveden bagimsiz
olarak sunmugtur. Burada aragtirmacilarin rapor metnini ¢ercevedeki temalar bag-

laminda kodlamasiyla stire¢ yuratalmigtuar.

Temalara baglh kodlar ¢éziimlenirken iki acidan konu ele alimmugtir. lk olarak,
temanin en fazla siklik degerine sahip kodlar: ve bu koda sahip firmalarin profili ele
alinmigtir. Tkinci olarak, kodlarin sikliklar1 degerlendirilmistir. Béylece bityiik ve
bagaril igletmelerin hem ilgili tema kapsaminda paylastiklar: verilerle sagladiklar
seffaflik hem de temaya bagh kodlarin cesitliligi ile cevresel surdurtlebilirlik uygu-

lama spektrumunun genisligi degerlendirilebilmigtir.
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Analiz ve Bulgular

Isletmelerin strdiiriilebilirlik raporlari incelendiginde, raporlamanin baslangi¢ yili
ve guncelligi konusunda bir ortakligin bulunamadig: ilk tespit edilen husustur. Bir
bagka deyisle, firmalar hem ¢evresel strduriilebilirlik raporlama uygulamalarina
farkli dénemlerde baglamig hem de raporlarin kesintisiz olarak guncelliginin ko-
runmasi durumunda farkli tutumlar izlemistir. Ornegin, Tiipras ve Arcelik 2007
yilindan beri ¢evresel suirdiirilebilirlik raporu yayimlamaktadir. Son bes yillik si-
reg icerisinde raporlamanin tiim firmalar icin 6nem kazandig: gorilmugtir. Ancak
giincel raporlar konusu ele alindiginda, tim firmalar icin giincel raporlarin 2018-
2019 dénemlerine ait oldugu tespit edilmistir. Orneklemi olusturan firmalardan
Borusan Holdinge bagh Borgelik firmasinin gincel raporu 2018 yilina, diger tim
firmalarin giincel raporlari ise 2019 yilina aittir. Bu raporlarin iceriginin, genellikle
cevresel performans baghg: altinda paylagilmig olmasi, strdiirilebilirlik konusu-
nun performans ile iligkisini gostermesi bakimindan onemlidir. Isletmeler cevre-
sel stirdiiriilebilirlik uygulamalarini birer yitksek performans kriteri olarak sunma
egilimindedir.

Isletmeler raporlarinda GRI standardizasyon cercevesinin tiim boyutlarina
iliskin veri paylagsmak zorunda degildir. Zira raporlama goniillilik cercevesin-
de yazilmakta ve surdiirlebilirlik uygulamalar: bu anlamda isletmelerin éncelik
verdigi konu bagliklarindan turetilmektedir. Bu durum GRI indeksini yayinlayan
firmalarda acik sekilde goralmektedir. Ancak GRI indeksi sunmayan igletmelerde
raporlamanin ¢ok daha kisa metinler olarak tasarlandifi veya bir¢ok koda iligkin
verinin paylagilmadigi géralmustir. Bu durum, GRI standardizasyonunun bir ¢er-
ceve olarak 6nemini ortaya koymasi bakimindan énemlidir. Zira bu cerceveyi be-
nimseyerek, raporlama yapma ve indeks hazirlamanin igletmeleri daha hesap vere-
bilir uygulamalara yonlendirdigi agiktir. Indeks sunmayan isletmelerin, daha keyfi
bir tutumla rapor hazirlamasi, ¢evresel duyarliliklari konusunda daha seffaf bilgi

edinmenin éniine ge¢mektedir.

Tam veri setinde, temalar ve kodlara iligkin toplam 718 adet kodlama yapil-
mustir. Verilerin tematik analizden énce genel durum hakkinda bilgi verilmesi i¢in

kodlarin dagilimini géstermek yerinde olacaktir:
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Gorsel 2. Siirdiiriilebilirlik Raporlarinin Niteligine Gére Kodlarin Tematik Dagilimi

Atiksular ve atiklar, emisyon ve enerji tiim analizde éne ¢ikan ii¢ temadir. Bunla-
71 su ve atik yonetimi ve cevresel upum temalar: takip etmektedir. Isletmeler atik-
sular-atiklar konusunda, degistirdikleri ambalajlama sistemlerine, atiklarin nasil
bertaraf edildigine ve atik tiirlerine ait verileri paylasma yénelimindedir. Enerji
temasina iligkin, tiretim teknolojilerinde kullanilan enerji tarlerinin degistirilmesi
yoluyla tasarruf edilen enerjiye iligkin paylagimlar yogunluktadir. Atiksular-atiklar
ve enerji kullanimi, dogrudan karbon emisyonunu etkileyen bir konu oldugundan,
yapilan iyilestirmelerin sonucu emisyon rakamlari azalmaktadir. Su kullanimi ve
cevreye uyum temalar: da genelde yapilan iyilestirmelerin sonuglar1 olarak yan-
simaktadir. Bu genel yorumlar ilerleyen kisimlarda her bir tema icin ayr ayr ele
alinmaktadar.

Tematik incelemeye ge¢meden énce belirtilmesi gereken husus, indeks sunma-
yan isletmelerin, sayisal degerleri nasil sunduguna iligkin bulgudur. Bu isletmele-
rin rapor yazim dilinde genel ifadeler kullanmay: sectikleri ve elde edilen tasarruf
miktarlarina odaklanarak, net titketim verilerini paylasmaktan ¢ekindikleri tespit
edilmigtir. Asagidaki ifadeler, igletmelerin net rakamlar vermeden konuyu nasil ge-
nel sekilde ele aldiklarini temsil eden érneklerdir:

Uretilen Arac Basina Taze Su Tiiketimi (m3/arac); Ciro Basina Enerji Tiketimi,
Ciro Bagina Sera Gazi Emisyonu (Turk Traktér, 2019 faaliyet raporu).

Uretim tonu basina toplam atik miktarimiz %96 azaldi (Unilever, Unilever Siirdiirii-
lebilir Yagam Plam 10. Yil)

Analizin bundan sonraki kisminda her bir ¢cevresel stirdiirilebilirlik temas1 ayr1

ayr1 ele alinmaktadir.

Malzemeler

Bu standart, 1 Temmuz 2018'de veya sonrasinda yayimlanan raporlar veya diger

materyaller i¢cin gecerlidir. Standardin daha erken benimsenmesi tegvik edilmek-
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tedir (GRI 301: Materials, 2016, s. 2). Bu temanin sundugu standardizasyon GRI
olctitlerine gére Tablo 2'de gosterilmigtir. Olctitlerin her biri analizin kodlarini

olusturmaktadir.

Tablo 2. GRI-Malzemeler Temas: ve Bagh Kodlar

Malzemeler 301 Detay

301-1 Agirhik veya hacim olarak kullanilan malzemeler
301-2 Kullanilan geri dénistiirilmiis girdi malzemeleri
301-3 Geri kazanilmig Grtinler ve ambalaj malzemeleri

Analiz edilen raporlar neticesinde en sik tekrar eden ve 6ne ¢ikan tek bir kod
olmadigy, her kod i¢in dagilimin esit oldugu gorilmistiir. Bu ¢alismaya konu 19

igsletmenin malzemeler temasina iligkin ¢6ztimlemesi Gérsel 3’te sunulmustur.

Kod Sstemi alsan ipragaz | sitas  tUrktrakdor unilever | arceik assan | aygaz enefjsa ford | kardemir | tofas tipras  borcelic. edemr. | igdas. jti. takjacam.. vestel. ..
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Gorsel 3. Malzemeler Temasi ve Kod Dagilim Gérseli

Incelenen igletmelerden yalnizca 10’'u GRI i¢erik indeksi kapsaminda malzeme-
ler temasina uygun olarak veri paylagmistir. Arcelik firmasi malzemeler temasinda
6ne ¢ikan igletmedir. Temaya bagh ti¢ kodda siklik bakimindan toplamda 25 siklik
degeriyle Arcelik, incelenen diger firmalardan daha fazla veri paylagmigtir. Diger
bir ifade ile ham madde, geri dénugtirilmis girdiler ve geri kazanilmig iriin ve
ambalaj malzemeleri konusunda diger firmalardan daha fazla uygulamasi olan bir
igletmedir. Bu firmayi, tim kodlar baglaminda veri paylagmas: bakimindan Trak-
yacam, Kardemir, Erdemir ve Assan firmalari izlemektedir. I¢das firmasi malze-
meler temasinda yalnizca kullanilan geri dénistirilmiis girdi malzemelerine ilig-
kin veri paylasarak, bu kod baglaminda ¢éne ¢ikan firmadir. Tiim igletmeler birlikte
degerlendirildiginde, ham madde ve geri kazanilmisg tirtin ve ambalaj malzemeleri
kodlarinda Arcelik, kullanilan geri dénistirilmiis girdi malzemeleri kodunda ise
I¢cdas, siklik bakimindan en yiiksek degere sahip isletmelerdir. Raporlarin detaylari
incelendiginde, Arcelik ve Kardemir firmalarinin malzeme tiirii ve niteligine iligkin

bilgi paylasim: konusunda daha ayrintili raporlama yaptiklar: géralmigtar.
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Enerji

Enerji temast, beg koddan olugan bir tema olup, yine 1 Temmuz 2018'de veya son-
rasinda yayimlanan raporlar veya diger materyaller i¢in gecerlidir (GRI 302: Ener-

gy, 2016, s. 2). GRI 6l¢iitlerine gore enerji temasinin detaylar: Tablo 3’teki gibidir.

Tablo 3. GRI- Enerji Temas: ve Bagh Kodlar

Enerji- 302 Detay

302-1 Kurum i¢inde tiiketilen enerji

302-2 Organizasyon digindaki enerji titketimi

302-3 Enerji yogunlugu

302-4 Enerji Tuketiminin Azaltilmas:

302-5 Uriin ve hizmetlerin enerji gereksinimlerindeki azalmalar

Enerji temasina bagli 302-1 ve 302-2 numarali kodlarin, rapor iceriklerinde
kurum ici-kurum dis1 enerji titketim verileri olarak bir arada verilmesi nedeniyle,
“enerji tiiketimi” kodu altinda toplanmasina karar verilmigtir. Bu ¢aligmaya konu

edilen 19 igletmenin enerji temasina iligkin ¢6ziimlemesi Gérsel 4’te sunulmustur.
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Gorsel 4. Enerji Temas: ve Kod Dagilimi Gorseli

Veriler incelendiginde, 19 firmanin 17’sinde enerji temasina iligkin verilere
rastlanmigtir. Ancak veri iceriklerinin standardizasyonundan s6z etmek mumkin
degildir. Ornegin, enerji titketimine iligkin veriler ile enerji titketiminin azaltilma-
sina iligkin veriler iki ayr1 koda igaret etmektedir. Aragtirmacilar bu hususlar dik-
kate alarak kodlama yapmistir. Bunun sonucunda, GRI indeksi sunan igletmelerin
kodlara iligkin daha ayrintili veriler paylastig, indeks sunmayan igletmelerin ise
enerji tiketiminde ne kadar tasarruf yaptiklar: konusunda bilgi vermeye egilimli

olduklar1 gérilmustiir.
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Enerji temasina iligkin 127 kod icerisinde 74 siklik degeri ile enerji tiketimi
kodu birinci sirada yer almaktadir. Enerji tuketimi kodunda Assan 12 siklikla ile
en yiksek siklik degerine sahip firmadir. Enerji titketim kodunda en yiiksek siklik
degerine sahip diger firmalar ise sirasiyla 9 siklikla JTI ve 8 siklikla Trakyacam fir-
masidir. Tupras enerji temasinda, toplamda 27 siklik degeri ile tiim kodlar arasinda
dagilim gostermis en yitksek derinlige sahip firmadir. Tuprag’ sirasiyla her enerji
kodunda paylagim yapan 8 siklik degerleri ile Enerjisa ve Borgelik firmalar1 takip
etmektedir. Ozetle, 17 firmanin iki temel sekilde raporlama yolu izledigi gorillmek-
tedir. Bunlardan ilkinde, enerji tasarruflarinin, tiketiminin veya yogunlugunun
yillar itibariyle trendinden bahsedilmektedir. ikincisinde ise GRI enerji temasinin
tim kodlarina (yogunluk, tasarruf, titkketim) yer verilerek daha seffaf bir raporlama
yapilmaktadir. Bu anlamda Tupras en seffaf raporlama yapan igletme olarak gériile-
bilir. Ote yandan Aselsan ve Vestel firmalarinin raporlarinda enerji temasina iligkin

veri saptanmamisgtir.

Su ve Atiklar

Su ve atiklar temasi, bes koddan olugan bir tema olup, 1 Ocak 2021 veya sonrasin-
da yayimlanan raporlar veya diger materyaller i¢in gecerli gorillmusgtiir. Ne kadar
erken benimsenirse o kadar faydali olacag: dustnilen bir 6l¢iit olarak degerlendi-
rilmektedir (GRI 303:Water and Effluents, 2018, s. 2). GRI él¢iitlerine gére su ve
atiklar temasinin detaylar: Tablo 4'deki gibidir.

Tablo 4. GRI-Su ve Atiklar Temasi ve Bagh Kodlar

Suve Atiklar- 303  Detay

303-1 Kaynaga gore su ¢ekimi

303-2 Su ¢ekiminden belirgin él¢ude etkilenen kaynaklar
303-3 Geri dontstirilen ve tekrar kullanilan su

303-4 Desarj edilen suyun kullanilmasi

303-5 Su deposundan kullanilan su miktar:

Su ve atiklar temas: 19 isletmenin tuminde de saptanmigstir. Bu ¢caligmaya
konu edilen 19 igletmenin su ve atiklar temasina iligkin ¢éziimlemesi Gorsel 5’te

sunulmugtur.
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Gorsel 5. Su ve Atiklar Temas: ve Kod Dagilim Goérseli

Su ve atiklar1 temasina iliskin 108 kod icerisinde 52 siklik degeri ile kaynaga
gore su cekimi kodu birinci sirada yer almaktadir. Kaynaga gore su ¢ekimi kodu,
raporlarda firmalarin kullandiklar: su kaynaklarinin miktarlariyla yillar bazinda
performanslarini ggstermektedir. Bu baglamda kodun siklik degerinin yiiksekligi,
isletmelerin su titkketim egilimlerine iligkin durumun kavranmasinda énemli bir
gostergedir. Tuprag ve Sisecam, 6 siklik degeri ile tiikettikleri suyun kaynagiyla il-
gili en yiiksek veri paylagimina sahip firmalardir. Bunlar: sirasiyla, 5 siklik degeri
ile Arcelik, Tofas, Borusan, JTI, Vestel takip etmektedir. Su ve atik temasina bagh
tam kodlar birlikte degerlendirildiginde, 16 siklik degeri ile Tupras 6ne ¢ikan firma
olmustur. Kaynaga gore su ¢ekimi ve geri dénustiriilen ve tekrar kullanilan su kod-
larinda Tiipras siklik degeri en yiiksek firmadir. Ote yandan, GRI indeksi sunmayan
isletmelerin su ve atik yénetiminde en diigtik veri sikligina sahip firmalar arasinda

olduklar1 saptanmigtur.
Biyocesitlilik

Biyogesitlilik temasi, dért koddan olugsan bir tema olup, yine 1 Temmuz 2018’de
veya sonrasinda yayimlanan raporlar veya diger materyaller i¢cin gecerlidir (GRI
304: Biodiversity, 2016, s. 2). Biyogesitlilik temas: firma raporlarinda, ¢evre tema-
lar1 arasinda en az karsilagilan temalardan biridir. GRI 6l¢ttlerine gére biyogesitli-
lik temasinin detaylar: Tablo 5’teki gibidir.
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Tablo 5. GRI- Biyogesitlilik Temasi ve Bagh Kodlar

Biyocesitlilik-304  Detay

304-1 Biyolojik cesitlilik degeri ytksek bolgelerdeki faaliyet yerleri

304-2 Faaliyetlerin, trunlerin ve hizmetlerin biyolojik cesitlilik
tizerindeki 6nemli etkileri

304-3 Korunan veya restore edilen habitatlar

304-4 Faaliyetlerden etkilenen bélgelerde habitatlar1 olan IUCN

Kirmizi Liste tiirleri ve ulusal konusma listesi tiirleri.

Tirkiye'de firmalarin biyocesitlilik uygulamalarinda yaygin olarak, yiruttik-
leri cevre proje sayilar1 ve fidan dikim sayilari tizerinden raporlama yaptig: tespit
edilmigtir. Bu calismaya konu edilen 19 igletmenin biyocesitlilik temasina iligkin

¢6ziimlemesi Gérsel 6'da sunulmustur.
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Gorsel 6. Biyogesitlilik Temas: ve Kod Dagilim Gérseli

Biyogesitlilik temasina iligkin 55 kod icerisinde ¢evre projeleri kodu, 40 siklikla
en yiksek siklik degerine sahip koddur. Cevre projeleri kodu, raporlarda firmalarin
giincel olarak sturdurdiikleri ve yeni faaliyetlerine yon yeren, cevreye iligkin proje-
lerini ve dogaya yapilan yatirimlarini géstermektedir. Bu baglamda kodun siklik
degerinin yuksekligi, isletmelerin cevre gelisimine katkisi1 bakimindan énemli bir
gostergedir. Tam kodlar birlikte degerlendirildiginde siklik skoru en yuksek iki fir-
ma I¢das ve Vestel olmustur. Ancak 8 siklik degeri cevre projeleri uygulamalari
kodu dikkate alindiginda Ford firmasinin da yiiksek bagar sergiledigi goralmustiir.
Trakyacam firmasi fidan dikimi konusunda, biyogesitlilik temasinda 6ne ¢ikan fir-
ma olmustur. Biyocesitlilik temasinda hi¢ veri sunmayan igletmeler arasinda, in-

deks listesi sunmayan isletmelerin yaygin oldugu yine tespit edilmisgtir.
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Emisyon

Emisyon temasi, yedi koddan olusan bir tema olup, yine 1 Temmuz 2018'de veya
sonrasinda yayimlanan raporlar veya diger materyaller i¢cin gecerlidir (GRI 305:
Emissions, 2016, s. 2). GRI standardizasyonunda yedi alt koddan olusan bu tema,
yapilan bu analizde ilk beg kodda incelenmistir. Nitekim son iki alt kodun belirlen-
mesi mikro bazda spesifik bilgi hesaplamalari icermesi sebebiyle analizin diginda
birakilmigtir. Emisyon temas: firma raporlarinda, cevre temalar: arasinda en sik
kargilagilan temalardan biridir. GRI él¢iitlerine gére emisyon temasinin detaylar:

Tablo 6’daki gibidir.

Tablo 6. GRI —-Emisyon Temas:1 ve Bagli Kodlar

Emisyon- 305 Detay

305-1 Dogrudan (Scope 1) sera gazi emisyonlari

305-2 Dolayli Enerji (Scope 2) sera gaz1 emisyonlar:

305-3 Diger Dolayli sera gazi emisyonlar1

305-4 Sera gaz1 emisyonlar1 yogunlugu

305-5 Sera gaz1 emisyonlarinin azaltilmas:

305-6 Ozon tabakasini incelten maddelerin (ODS) emisyonlar:
305-7 Azot oksitler (NOx), siilfiir oksitler (SOx) ve diger énemli

hava emisyonlar.

Bu ¢alismaya konu edilen 19 igletmenin emisyon temasina iligkin ¢éztimlemesi

Gorsel 7'de sunulmusgtur.
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Gorsel 7. Emisyon Temasi ve Kod Dagilim Gorseli

Emisyon temasina iliskin 128 kod icerisinde sera gazi emisyonlarinin azaltil-
mast kodu, 48 siklikla en yiiksek siklik degerine sahip koddur. Firmalarin emisyon
azaltimini hedefledikleri faaliyetleri bazinda, gerceklesen durumun nihai degerleri

bu kod ile tanimlanmaktadir. Bu baglamda, firmalarin saldiklar: emisyon miktar-
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larina karsin, sagladiklar1 emisyon tasarruf miktarlarini belirtmesi bakimindan
onemli bir gostergedir. Sera gaz1 emisyon azaltimi kodunda, 9 siklik degeriyle Ipra-
gaz en yiiksek skora sahip firmadir. Bu firmay: sirasiyla 7 siklik degeriyle Tiipras, 5
siklik degeriyle Unilever takip etmektedir.

Kardemir temaya bagh tim kodlar esas alindiginda, 10 siklik degeri en ¢ok
one ¢ikan firma olmugtur. 6 siklik degeriyle Aselsan ikinci sirada yer almaktadir.
Emisyon temasinin, gerek siklik gerek alt kodlarin icerigi bakimindan, en fazla veri
paylasilan tema oldugu tespit edilmistir. Aragtirmacilar bu durumu sanayi ve enerji
iretim tesislerinin faaliyetlerinde kars: karsiya olduklar: siki emisyon kontrolleri

ile iligkilendirmisgtir.
Atik Sular ve Atiklar

Atik sular ve atiklar temasi, beg koddan olusan bir tema olup, 1 Temmuz 2018'de
veya sonrasinda yayimlanan raporlar veya diger materyaller i¢cin gecerlidir (GRI
306: Effluents and Waste, 2016, s. 2). GRI él¢titlerine gore atik sular-atiklar tema-
sinin detaylar: Tablo 7'deki gibidir.

Tablo 7. GRI- Atik Yonetimi Temasi ve Bagh Kodlar

Atiksular ve Detay

Atiklar-306

306-1 Kalite ve hedef bazinda atik su desarj:

306-2 Tiiriine ve bertaraf yontemine gore atik

306-3 Atik yogunlugu

306-4 Biyiik atiklarin nakliyesi

306-5 Su desarjlarindan ve / veya su akigindan etkilenen su kiitleleri

Atik sular-atiklar temas: analizde 157 siklikla en yiiksek kod siklik degerine
sahip temadir. Bu calismaya konu edilen 19 igletmenin atik sular-atiklar temasina

iligkin ¢éztimlemesi Gorsel 8'de sunulmustur.
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Gorsel 8. Atik sular ve Atiklar Temas: ve Kod Dagilim Gérseli

Atik sular-atiklar temasina iliskin 157 kod icerisinde, 84 siklik degeri ile ber-
taraf yontemine gore atik kodu 6ncelikli uygulama olarak kargimiza ¢ikmaktadir.
Bertaraf yontemine gore atik kodu, firmalarin atiklarini déntstirme, bertaraf
etme, yakma, kullanma benzeri faaliyetlerine iligkin atigin niteligini degistiren
tim etkinlik verileri kapsaminda olugturulmustur. Bu kod, firmalarin toplam atik
tuketimlerine karsin bertaraf edilenlerine yénelik veri sunmas: bakimindan énemli
bir referans degerdir. Tiirtiine gére atik kodu 46 siklik degeri ile firmalarin tim atik

miktarlarinin detay: hakkinda bilgi veren bir kod olarak 6ne ¢ikmaktadur.

Bertaraf yontemine gore atik kodunda 13 siklik degeriyle Trakyacam ve 12 sik-
lik degeriyle Borgelik uygulamada 6éncti olan firmalardir. Turiine gore atik kodunda
ise 6 siklik degeriyle Borcelik ve icdas 6ne ¢ikmakta, Tiipras ve Kardemir ise bu

firmalarn takip etmektedir.

Atik sular ve atiklar temasinda tiim kodlar bir arada degerlendirildiginde Bor-
celik firmasinin 20 siklik degeri ile raporlamada en ¢ok uygulamaya yer veren firma

oldugu gorulmigtur.

Stirdiiriilebilirlik raporu hazirlayan ve GRI indeksine gore veri sunan tim ig-
letmelerin atik sular-atiklar temasinda veri sunma hususunda paylagima oldugu
tespit edilmistir. Ancak firmalarin atik miktarinin rakamsal net degerini vermek
yerine, atik bertarafina iligkin verileri paylagtiklar: gérulmustir. Buna kargin top-
lam atik titketimini raporlarina yansitmayan firmalarin da oldugu goérilmektedir.
Bu durumun, 6zellikle cevre kirliligine sebep olma konusunda hesapverebilirligi ol-

mayan uygulamalar karartma iglevi gérdigu disiinilmektedir.

Cevresel Uyum

Gevresel sosyal sorumluluk, tretim i¢in hammaddelerini dogadan karsilayan ve
gerceklestirdikleri faaliyetlerle yine dogay: etkileyen sanayi kuruluslarinca cevreyi

korumaya yonelik gerceklegtirilen sosyal sorumluluk ¢aligmalaridir (Tarhan, 2011,
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s. 540). Cevresel uyum temast, tek koddan olusan bir tema olup, 1 Temmuz 2018'de
veya sonrasinda yayimlanan raporlar veya diger materyaller i¢cin gecerlidir (GRI
307: Environmental Compliance, 2016, s. 2). GRI él¢ttlerine gére cevresel uyum
temasinin detaylar1 Tablo 8deki gibidir.

Tablo 8. GRI- Cevresel Uyum Temas ve Bagh Kodlar

Cevresel Uyum-307 Detay

307-1 Cevre yasa ve diizenlemelerine karsi uyumsuzluk durumlar:

Personelin ¢evresel farkindaligina iligkin yuiz ytize veya online egitimlerin veril-
mesi, bu temaya iliskin olarak tim isletmelerin ortaklik sagladig: bir uygulamadar.
Cevreye yapilan yatirim ve harcamalar ya da cevresel etki sikayetleri, cevre yasala-
rina uyumsuzluk cezalar1 vb. konularda kisi bagina veya saat birimine diigen uy-
gulama miktar: nispetince firmalarin ¢evresel adaptasyonlarini somutlagtirdiklar:
gorulmiigtir. Cevre yatirim ve harcamalari, egitimleri ve yasa diizenlemelere uyum
verilerinin ve bilgilerinin paylagim siklig1 dikkate alinarak kodlama yapilmigtir. Bu
calismaya konu edilen 19 igletmenin ¢evresel uyum temasina iligkin ¢6ziimlemesi

Gorsel 9da sunulmugtur.
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Gorsel 9. Cevresel Uyum Temasi ve Kod Dagilim Gérseli

Gevresel uyum temasina iligkin 73 kod icerisinde, 39 siklik degeriyle cevre egi-
timleri kodu birinci sirada yer almaktadir. Bu kod, personelin hem kurumsal hem
de bireysel olarak faaliyetlerinde cevreye yaklagimlarinda iyilestirici etki uyandir-
may1 hedeflemesi bakimindan tesvik edici bir niteligi haizdir. Cevre egitimleri ko-
dunda 6 siklik degeriyle Tofas diger firmalarin 6niine ge¢mistir. Bu firmayz, Tupras,
Tiirk Traktor, Assan, Ford, Erdemir, Trakyacam firmalar takip etmektedir.

Tum kodlar birlikte degerlendirildiginde éne ¢ikan firma ise 10 siklik degeriyle
Tipras firmas: olmugtur. Bu tema kapsaminda, énemine ragmen 6 siklik degeriyle
en az paylasimda bulunulan kod, ¢evre yasa ve diizenlemelerine karsi uyumsuzluk

durumlar1 kodudur. 19 firma icerisinden yalnizca 5 firmanin raporunda bu koda
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iligkin veri paylagilmigtir. Analizin ¢éziimlenmesinin bir diger bakis acisina gore,
Tofas 9 siklik, Enerjisa 6 siklik, Ford 6 siklik, Arcelik 4 siklik degeriyle, cevresel
uyum temasinda, tim kodlar arasinda dagihm géstermis en ytksek uygulama sa-

yisina sahip firmalardir.

Tedarikgi Cevresel Degerlendirme

Tedarikgi cevresel degerlendirme temasi, iki koddan olusan bir tema olup, 1 Tem-
muz 2018'de veya sonrasinda yayimlanan raporlar veya diger materyaller icin ge-
cerlidir (GRI 308: Supplier Environmental Assessment, 2016, s. 2). GRI él¢iitlerine
gore tedarikei cevresel degerlendirme temasinin detaylar: Tablo 8'deki gibidir.

Tablo 9. GRI- Tedarikg¢i Cevresel Degerlendirme Temas: ve Bagh Kodlar

Tedarik¢i Cevresel ~— Detay
Degerlendirme-308

308-1 Gevresel kriterler kullanilarak taranan yeni tedarikgiler
308-2 Tedarik zincirinde olumsuz cevresel etkiler ve alinan
6nlemler

Bu ¢aligmaya konu edilen 19 igletmenin tedarike¢i cevresel temasina iligkin ¢6ztum-

lemesi Gorsel 10'da sunulmustur.
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Gorsel 10. Tedarikgi Cevresel Degerlendirmesi Temasi ve Kod Dagilim Gérseli

Tedarikci cevresel degerlendirme temasina iligkin elde edilen toplam 10 kod
icerisinde en sik tekrar eden ve 6ne ¢ikan tek bir kod olmadigi, her kod icin dagili-
min esit oldugu gorilmiistiir. Temaya bagh iki kodda siklik bakimindan toplamda
5 siklik degeriyle Unilever, incelenen diger firmalardan daha fazla veri paylagmigtir.
Oysa bu kod, ¢evresel surdirtlebilirlik i¢in tedarik zincirinde yayilmis bir strdiira-
lebilirlik anlayisinin 6nemine vurgu yapmas: bakimindan olduk¢a 6nemli bir gos-
tergedir. One ¢ikan igletme 6rneginin Unilever olmasi, global 6lgekteki bir firmanin
tedarik zinciri yénetimi tizerinden siirdiiriilebilirlik konusuna daha fazla yatirim

yaptigini diigiindiirmektedir.
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Bulgular genel olarak bir araya getirildiginde; bu ¢alismaya konu olan 19 iglet-
menin sektérleri; enerji-petrol, otomotiv, elektrik-elektronik, demir-¢elik, ingaat,
cam-seramik, dis ticaret, hizli tuketim, gida-icecektir. Bu igletmelerin, GRI icerik
indeks kodlar1 veya raporlama temalarindan farkli adlarla ve yapida faydalandi-
g1 gorilmistir. Ancak her temanin kullamilmadigi gérilmistiir. Bunlar arasinda
“emisyon ile su ve atiklar” temalar, tim igletmelerin raporlamalarinda yer verdigi
ortak temalardir. Cevre temalar igerisinde “atik sular ve atiklar, emisyon ve enerji”
temalarinin en sik; “tedarikgi cevresel degerlendirmesi, biyogesitlilik ve malzeme-
ler” temalarinin ise isletmeler arasinda en az yer verilen temalar oldugu goralmius-
tir (Gorsel 2).

Surdurilebilirlik raporunun yayimlanmas: tercihe bagh iken; rapor iceriginin
ve cevresel surdiirilebilirlik konusunun islenisinde de genel bir kistas olmadig: g6-
rillmektedir. Bu durum firmalarin cevresel siirdiiriilebilirlik faaliyetlerinde de gef-

fafliklarinda da nispi paylasimi beraberinde getirmektedir.

Gergeklegtirdikleri ve hedefledikleri sayilarla isletmeler, raporlarinda her bir
temadan farklh dizeyde bahsetmektedir. Isletmeler cevresel siirdiiriilebilirlik tu-
tumlarinda cevre temalarindan bazilarina nicel bazilarina ise sézel ifadelerle de-
ginmigtir. Nitekim bazilar1 yalnizca tasarruf yéninde ¢aligmalar1 oldugunu uygun
gordiigu verilerle aciklarken bazilariysa hem tiketim verilerini acik¢a ifade etmis
hem de tasarruf yaptig1 alanlar1 da verilerle agtklamigtir. Bu durum igletmelerin
raporlamalarinda GRI él¢utlerini baz almalarina karsin veri ve agiklama hususunda

keyfi davranabildiklerini géstermektedir.

Sonug

isletmelerin tutumlarinda, seffafligi ve hesap verilebilirligi arttiran raporlama fa-
aliyetleri, cevresel yaklagimlar agisindan kamuyu aydinlatarak megruiyet kazanma
islevi gérmektedir. Sturdirilebilirlik raporlar: hem cevresel etik hem de kurum-
sal sosyal sorumluluk davramglarinin bir karinesi olarak da diginulebilir. Dola-
yisiyla raporlama, igletmelerin cevresel tutumlarim iyilegtirmede tegvik edici rol

oynayabilmektedir.

Kagnicioglu (2009, s. 127), Yanik'in ve Tirker’in de caligmalarinda belirttigi
izere, raporlama uyum streci baglangicta igletmeler tizerinde bask: yaratirken,
uzun vadede isletmelerin faaliyetlerinde istikrar ve giivenilirligi arttirmaktadir
(2012, s. 297). Bu aragtirmanin bulgular1 da bu durumu destelemektedir. Incele-

nen isletmelerin ¢evre raporlamasina yeni bagladig: yillarda raporlarinda muglak
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bir anlatim benimsedikleri, ilerleyen yillarda ise ¢evresel verilerin yil bazinda daha
belirli kategoriler icinde ve net rakamlarla ifade edildigi tespit edilmistir. Ozellikle,
diizenli olarak cevresel tiikketim ve tasarruf tutumlarini paylagan isletmelerin yillar
bazinda yaklagimlarina bakildiginda, raporlama dilindeki degisim fark edilmekte-
dir. Yillar i¢inde kapasite olarak biiytimesine karsin titketim verileri degerlerinin
azaldig, tasarruf veri degerlerinin arttig: igletme 6rnekleriyle karsilagilmigtir. Ra-
porlamanin yarattig: baski, uzun vadede olumlu sonuglar dogurmaktadir. Cevresel
yaklagimlarinda raporlamaya yoénelen isletmelerin, uyum stirecini 6zellikle “geri
dontstim ve ham madde temini” benzeri temalar i¢in 6ne ¢ikararak yénetmeleri,

kendi ¢ikarlarina da hizmet etmektedir.

Ote yandan, Tirkiye'deki bagarili 19 isletmenin cevresel siirdiiriilebilirlige
yaklagimi, cevresel tutumlarini raporlamalarindan hareketle degerlendirildiginde,
isletmelerin geffaf olmak istemedigi ¢evresel temalara hi¢ deginmedigi ya da bu te-
malarda net olmayan (ytuzdelik dilim ifadeleri, dolayl anlatimlar, ustunlik ifade
eden so6zel agiklamalar vb.) agiklamalar beyan ettigi gérulmiistiir. Bu isletmelerin
kendi sektorlerinde cevresel tutumlarini raporlamada 6ncit kurumlar olmalarina
ragmen ¢evresel raporlamada kullandiklar: verilerin cinsi 6nemli bir noktaya isaret
etmektedir. Isletmeler kaynaktan tiiketim yerine yalnizca nihai kullanicinin titke-
tim aligkanliklar: iizerinden elde edilen verilere yogunlagmakta ve béylece ¢evresel
etkilerinin bir kismini karartmaktadir. Her ne kadar “cevreyi kirleten tiketim top-
lumu” olgusu dikkate alinarak bu tir bir yaklagimin benimsendigi distniilebilse
de Tiirkiye'de her yil yaklasik 30.000 insanin hava kirliligi sebebiyle 6ldiigi ve Is-
tanbul, Ankara, Bursa, Kocaeli, Sakarya gibi illerin havay: kirleten baglica sehirler
oldugu bilinmektedir (TMMOB, 2019a, s. 4). Endiistriyel faaliyetlerin kontrolsiiz
surduriilmesi ve yeterince denetlenmemesi, bolgedeki igletmelerin kontrolsiizce
her tirla atig: yakma egilimi vb. tutumlar kirliligin ana kaynagim olusturdugun-
dan, igletmelerin ¢evresel tutumlarindaki duyarhilifs, inisiyatif alma kararlili1 ve
raporlama bicimleri daha da énemli hale gelmektedir (TMMOB, 2019b, s. 35).

Isletmelerin cevresel yaklagimlarini raporlama arzusu ve aligkanliklari, pay-
daslarina bu alandaki bagarilarini takip etme firsati verse de raporlarda paylasilan
verinin tirinde ve geklinde tarafsizlik ve geffaflik ancak standardizasyon zorun-
luluguna baglidir. Aragtirmanin analiz agamasinda, raporlama turtinden sunulan
veriye kadar birbirlerinden tamamen farkli olan igletme raporlariyla kargilagilmig-
tir. Incelenen siirdiiriilebilirlik raporlarinin kriterler bazinda farklilasmasinin se-
bebinin, ¢evresel raporlamanin tamamen géniillilitk esasina dayanmasiyla iligkili

oldugu kanisina varilmigtir. Cevresel raporlamanin zorunlu hale getirilmesi bu ba-

230



Esra Dil, Zeynep Talas
Turkiye'de Faaliyet Gosteren Basarili Sirketlerin Cevresel Stirdurtlebilirlik Yaklagimlarina Dair Bir Arastirma

kimdan 6énemli gériilmektedir. Ancak zorunlu standartlarin varliginin tek bagina
yeterli olamayacagi, siki denetimlerin ve yitksek cezai mueyyidelerin gerekliliginin

ve goniillit uygulamalarinin tegvik edilmesinin énemi de vurgulanmalidur.

Diger yonden Tirkiye'de faaliyette bulunan biiyiik isletmelerin, GRI temala-
rinda hangi kategorilere agirlik verdigi hususu, siklik degerine bakilarak ele alin-
diginda ise “atik sular ve atiklar, emisyon ile enerji” temalarinin 6ncelikli oldugu
gorilmustir. Bu durum Dénmez Mag ve digerlerinin ¢caligmasin bulgulariyla da 6r-
tasmektedir (2019, s. 224). Yazarlar calismalarinda Turkiye'de isletmelerin cevre,
enerji maliyetleri, enerji verimliligi hususunda buiytik adimlar attigini belirtmigler-
dir. Bunun sebebinin, bu ti¢ temanin sanayi ve enerji tretim tesislerinin faaliyet-
lerinde karg: karsiya olduklar: ¢evrenin korunmas: ve kirliligin 6nlenmesi husu-
sunda alinacak tedbirlere ve belirlenen esaslara en sik konu olan temalar olmasiyla
iligkilendirilmektedir.

Turkiye’de 2008-2017 yillar1 aras1 en ¢ok strdiirilebilirlik raporu yayimlayan
sektor ve firmalar sirasiyla holdinge bagh faaliyet gésteren firmalar, finans sekto-
ri, enerji sektoradiir. 10 yillik siirecte diger sektorlere gore en az strdurtlebilirlik
raporu yayinlayan sektorler ise kar amac gitmeyen kuruluslar ve elektronik sek-
torleridir (Giimrah ve Biiyukipekei, 2019, s. 315). Bu durum bir kez daha yaptirim
ve standardizasyon iligkisinin, ¢evresel yaklagimlarin samimi, nesnel ve tutarh ge-

kilde yansitmalarindaki etkisinin énemini gostermektedir.

Bu aragtirma yalnizca biiyiik ve bagarili igletmelere odaklanmaktadir. Toplam
ihracatin %36,6s1, ithalatin ise %21,5'ini gerceklestiren (TUIK, 2019 verileri), kii-
ciik ve orta buytklikteki isletmelerin ¢evre konusundaki uygulamalarinin ilerleyen
calismalarda ele alinmasi, Tirkiye baglaminin daha derinlikli sekilde anlagilmas:
icin onemli goriilmektedir. Hof ve Hostut, KOBI'lerde KSS algisinin karlilik, cevre
ve toplumsal duyarlilik cercevesinde ele alindig1 ve enerji verimliligi, cevreci tiretim
sistemlerinin ve ¢evreci iirtinlerin geligtirilmesi gerektigini ifade etmiglerdir (2018,
s.118). Ancak KOBTler 6zelinde cevresel sirdirilebilirligin raporlanmasina iligkin

alanyazindaki bogluga isaret etmek yerinde olacaktur.
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Enterprises are responsible for many activities that pollute the environment, whet-
her it be noise pollution, water pollution, air emissions, soil pollution, transporta-
tion-related environmental problems, or manufactured waste disposal (European
Commission, 2001, p. 11; Karacan, 2002, p. 5). The literature approaches the topic
of environmental sustainability in two ways. The first is the viewpoint of insti-
tutions and enterprises that willingly take on environmental responsibility. Here,
businesses involve actors who voluntarily fulfill their environmental responsibili-
ties to design a world where all stakeholders win (Gibbs, 2000; Mol & Spaargaren,
2000). The second approach states that organizations realize their responsibilities
regarding environmental sustainability due to sanctions from states or interna-
tional organizations (Gould et al., 2004; Konak, 2009; Schnaiberg, 2002). At this
point, a situation occurs where parties’ interests come into conflict, and this issue
should be evaluated ethically. According to Curi (2015, pp. 83-84), environmental
ethics, unlike ethics, not only deals with interpersonal relations but also involves
nature and future generations that have yet to be born. Thus, environmental ethics

criticizes the arbitrary human behavior of putting themselves at the center of the
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universe and advises respecting and taking into consideration the interests and
rights of the entire universe as opposed to being “masters of the universe” (Curi,
2015, pp. 83-84).

Methodology

This study uses the content analysis method to analyze sustainability reports that
19 top-100 (as listed by Fortune, Capital, ISO) companies in Turkey have prepa-
red within the framework of the GRI Standard criteria. The question guiding the
research is how well large successful enterprises operating in Turkey comply with
the environmental sustainability criteria accepted in the world. The GRI Standard
criteria applied worldwide are one of the most important instruments that can

demonstrate this harmonization.

Data Analysis

This study performs a content analysis of written documents in the context of GRI
sustainability by adhering to the following stages: defining the analysis unit, se-
lecting codes and categories, coding the documents, and expressing them using
figures (Yildinnm & $imsek, 2011, p. 187; Altunigik et al., 2005, p. 261). The study
uses the content analysis version for objectively, systematically, and quantitatively
describing the content of discourse or communications (Giiler et al., 2015, p. 332).
We have avoided basing our content analysis on interpreting the messages contai-
ned in the sustainability reports because reporting in Turkey is voluntary (Esen &
Esen, 2018, p. 839) and chosen for enabling a financial advantage and branding an
image (PricewaterhouseCoopers [PwC], 2012). Thus, the more prominently applied
concepts in the context of Turkey will be shown through the numerical frequencies
of the codes.

Coding Process

GRI-300 environmental sustainability within the framework of the GRI standards
involves materials, energy, water and effluents, biodiversity, emissions, effluents
and waste, environmental compliance, and supplier environmental assessment
(GRI, 2020). We defined these eight dimensions and sub-dimensions of the GRI
standardization framework, which has high sanctioning power worldwide, as the
code list while creating the themes and codes. We did not perform any open coding.
Themes and codes were adopted jointly for businesses that do and do not utilize the
GRI content index. We have been able to detect the same codes despite businesses

not using the GRI framework in the same way.
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Trustworthiness

Trustworthiness and reliability in qualitative research can be achieved if the re-
searcher observes the researched phenomenon as is and as objectively as possible
(Kirk & Miller, 1986 as cited in Yildirim & Simsek, 2011, p. 255). According to
Merriam (2015, p. 221), triangulation is a strategy that improves the credibility in
checking the accuracy and authenticity of the research findings that emerge. Using
criteria such as multiple researchers, multiple data sources, or multiple data colle-
ction methods come to the fore here. In this study, we have attempted to improve
the trustworthiness of the research by having more than one researcher code the
data and by considering the environmental sustainability phenomenon through

multiple data sources.

Results

+ Companies start their environmental sustainability reporting practices at dif-
ferent times and observe various behaviors when the reports are kept up-to-
date without interruption.

«  We have coded a total of 718 codes for the themes and codes in the entire data
set.

+  When considering the study sample, we have found no enterprise to comply

with all eight categories simultaneously.

+ Businesses tend to present environmental sustainability practices as high-per-

formance criteria.

+ Businesses that do not offer a GRI index design much shorter reports or don’t
share data regarding many codes. This is important in terms of demonstrating
the importance of GRI standardization as a framework. This is because adopt-
ing this framework of reporting and preparing indexes clearly leads business-
es toward greater accountability in their practices. Companies not submitting
an index prepare reports with a more arbitrary attitude; this makes obtaining
more transparent information about their environmental sensitivities more
challenging.

+ The three most prominent themes in the entire analysis are effluents and waste,
emissions, and energy, followed by water and effluents, and environmental
compliance. Regarding effluents and waste, businesses tend to share data on
how to transform packaging systems, how to dispose of waste, and the types of

waste.
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+ Regarding the theme of energy, more frequent data are found on how energy is

saved by changing the type of energy used in production technologies.

+ The themes of water and environmental compatibility also get reflected as a

result of these improvements.

+ Businesses that do not submit an index prefer to use general expressions in
the language of the reports and refrain from sharing net consumption data by

focusing on the amount of savings achieved.

+ Businesses that do offer the GRI index share more detailed data regarding the
codes, while businesses that do not provide the index tend to provide informa-

tion on how much energy they save.

+ Companies that do not offer the GRI index are among those with the lowest

data frequency expressing the theme of water and effluents.

+ Businesses that submit no data regarding the theme of biodiversity theme typ-

ically do not provide an index list.

+ The theme of emissions has the most common data both in terms of fre-
quency and sub-code content. Researchers have linked this to the stringent
emission controls that industrial and power generation facilities face in their

operations.

+ All enterprises that prepare sustainability reports and present data according
to the GRI index present common data regarding the theme of effluents and
waste. However, companies were observed to share data on waste disposal in-

stead of providing the numerical net value of their waste amounts.

Discussion

Sustainability reports can also be presumed as both behaviors befitting environ-
mental ethics and corporate social responsibility. Therefore, reporting can play an

encouraging role in developing enterprises’ environmental attitudes.

As Kagniaioglu (2009, p. 127) and Yanik and Tiirker (2012, p. 297) stated in
their studies, compliance reporting initially creates pressure on businesses while in
the long run increases stability and reliability in businesses’ activities. The findings
from our study also support this. The examined enterprises adopted ambiguous
expressions in their first environmental reports while expressing their environ-
mental data in more specific categories and with more precise annual figures in the

following years.
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The study’s findings show enterprises to avoid mentioning environmental themes
they’d rather not be transparent about or make ambiguous explanations such as
expressing in percentages, using indirect expressions, or making verbal explana-
tions with an air of superiority. Instead of source-based consumption, businesses
only concentrate on the data obtained from end-users’ consumption habits, thus

obfuscating some of their environmental impacts.

Due to the uncontrolled forward motion of industrial activities and preliminary
inspections, Turkish enterprises’ tendency to burn all kinds of waste uncontrollab-
ly (Union of Chambers and Turkish Engineers and Architects [TMMOB], 2019b,
p. 35) constitutes the main source of pollution. The sensitivity enterprises have in
their environmental attitudes, their determination to take the initiative, and their
reporting style have become even more critical. Effluents and waste, emissions, and
energy are the prominent themes. This situation coincides with the findings from
Doénmez Mag et al. (2019, p. 224), who stated enterprises in Turkey to have taken
significant steps in terms of environment, energy costs, and energy efficiency. This
corresponds to these three themes occurring the most often among the measures
industrial and energy production facilities take in their activities and the principles

they have specified for environmental protection and pollution prevention.

Between 2008-2017 in Turkey, the most influential sectors and companies to
release sustainability reports were corporations and companies in the finance and
energy sectors. Non-profit organizations and businesses in the electronics sector
are the sectors publishing sustainability reports showing the lowest efficiencies
(Gumrah & Biyiikipekgi, 2019, p. 315). This situation once again shows the im-
portance of the effect sanctions and standardized relationships have in reflecting

environmental approaches sincerely, objectively, and consistently.

Conclusion

The 19 analyzed enterprises involve the energy-oil, automotive, electricity-electro-
nics, iron-steel, construction, glass-ceramic, foreign trade, fast-moving consumer
goods, and food-and-beverage sectors. These businesses benefit from GRI-content
index codes or by reporting themes using different nomenclatures and structu-
res. Among these, emissions and water are the common themes that all businesses
include in their reports. The most frequently reported themes were effluents and
waste, emissions, and energy while the least reported were supplier environmental
assessment, biodiversity, and materials (see Figure 2).
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Publishing a sustainability report is optional. No general criteria exist regarding
how to handle report content and environmental sustainability. This situation can
negatively affect companies’ transparency regarding their environmental sustaina-

bility activities.

Although businesses’ desire and habits for reporting their environmental ap-
proaches allow their stakeholders to monitor the business’ success in this field,
objectivity and transparency regarding the types and forms of data shared in the-
se reports only depends on obligations resulting from standardization. The diffe-
rences in the examined criteria-based sustainability reports are related to the vo-
luntary nature of environmental reporting. In this regard, making environmental
reporting mandatory is considered essential. However, the insufficiency of just
having mandatory standards should be emphasized, as well as the need for strict
controls and costly sanctions and the importance of encouraging their voluntary

implementation.
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Abstract: In this study, it is aimed to draw the general view of marketing ethics literature by evaluating the field
via trend analysis with the journal-based evaluations obtained from a bibliometric approach. SCOPUS was select-
ed as the database to search academic studies published between 2000-2020 via the keywords “Marketing” and
“Ethics”. After this process, which is called preliminary search, predetermined 55 topics related to marketing mix
were searched among 6.254 articles and assigned to a specific concept list. Accordingly, 1.181 unique articles were
analyzed to reveal the inferences of the marketing ethics literature. The results show that the publication trend of
the marketing ethics field is rising over the fifty years. On the other hand, the increasing number of the published
articles in the field needs an international journal named ‘marketing ethics’ for researchers to publish in a tar-
get-specific way. Additionally, the importance of some topics such as greenwashing, product design and safety, so-
cially controversial products, sexuality advertising, and planned obsolescence come to the forefront with parallel to
nowadays unethical behavior of practitioners. The findings also contribute to the Ethical Theory and Theory of Moral
Development by identifying the ethical issues in the topic-specific level that match with the variables Perceived Eth-
ical Problems, Ethical Intentions, and Corporate Ethical Values. In brief, the presence of unethical business practices
in all areas of marketing makes ‘marketing ethics’ a substantial area for researchers.

Keywords: Marketing ethics, bibliometric analysis, systematic review, ethics literature, marketing mix, content
analysis.

Pazarlama Etigi Literatiiriiniin Kapsamh Incelemesi: Bibliyometrik Bir Yaklagim

0z: Bu galigma, alandaki dergilerden elde edilen verilerin bir trend analizini bibliyometrik yaklasim esasinda deger-
lendirerek, pazarlama etigi literaturiiniin genel bir gériiniimunu ortaya ¢ikarmak amaciyla gerceklestirilmistir.
2000-2020 yillar arasinda yayinlanan akademik ¢alismalarin taranmasinda veritabani olarak SCOPUS secilmis ve
“Pazarlama” ile “Etik” anahtar kelimeleri kullanilmistir. On tarama olarak adlandirilan bu siirecin ardindan, daha
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6nceden belirlenen ve pazarlama karmasiyla dogrudan iligkili olan 55 konu baghg1 6.254 makale arasinda taratilarak
belirli bir listeye aktarilmistir. Bu dogrultuda, pazarlama etigi literatiiriine ait ¢ikarimlara ulagabilmek amaciyla
1.181 makale analiz edilmistir. Bulgular, pazarlama etigi literatiiriinde basilan makale say1sinin yillar icinde arttigini
gostermektedir. Diger taraftan, bu artig, alan aragtirmacilarinin hedefe yonelik bir makale yayinlayabilmeleri i¢in
‘pazarlama etigi’ kapsamli uluslararasi bir derginin varhgina ihtiya¢ dogurmustur. flaveten, yesil goz boyama, iiriin
tasarimi ve guvenligi, sosyal agidan tartigmali tiriinler, reklamda sex égesi ve planh eskitme gibi konular, giintimiiz
isletmelerinin gerceklestirdigi etik dis1 uygulamalara paralel olarak 6n plana ¢ikmaktadir. Bulgular, Algilanan Etik
Problemler, Etik Niyetler ve Kurumsal Etik Degerler degiskenleri ile eslesen etik problemlerin konu seviyesinde
tanmimlanmasini saglayarak ayni zamanda Etik Teorisi ve Ahlaki Gelisim Teorisine de katkida bulunmaktadir.
Ozetle, pazarlamanin her alaninda gerceklesen etik dis1 uygulamalarin varhig ‘pazarlama etigi'ni oldukga 6nemli bir
calisma alani haline getirmektedir.

Anahtar Kelimeler: Pazarlama etigi, bibliyometrik analiz, sistematik inceleme, etik literatiirii, pazarlama karmasz,
icerik analizi.

Introduction

“Marketing is the art of persuasion and some manipulation” says Kotler, Kartajaya & Se-
tiawan (2010: p.31). In that case, all marketing activities may be considered as prac-
tices that involve some persuasive methods. There is no problem when the artists -in
other words companies- perform this process in accordance with the rules. However,
when it comes to convincing consumers in an increasingly competitive marketplace,
companies may frequently approach some tricks via different tools related to the 4Ps
of marketing and others. Ambition for more profit, to gain more market share, and
to beat competitors may force managers/marketers, especially those who have Fried-

man’s perspective (Friedman, 1970), to practice in an unethical way.

This orientation makes ethics insight and being socially responsible in marke-
ting vital due to the reflection of its practices on the society directly (Singhapakdi,
1999). Furthermore, it is the key element for managers to enlarge the boundaries
of the company’s market; because, consumers tend to trust companies that see
them as humans to care, not as just people to sell to (Kotler et al., 2010). That’s why
companies should turn their focus from sales to act ethically. This tendency puts
the issues of “ethics” in marketing to the center. Actually, the issue of “ethics” in
marketing is a concept that has been at the center for a long time. As Tosun (2020)
asserted, what makes it more critical stems from the increasing level of unethical

and deceptive marketing practices.

The above-mentioned change can also be seen in the scopes of marketing ethics
definitions. For instance, while marketing ethics were defined as “the judgment of
marketing activities as morally right and wrong” (Smith & Murphy, 2012: p.2) from a
narrow perspective, now it refers to “practices that emphasize transparent, trustwort-
hy and responsible marketing policies and activities that embodies all the stakeholders”

(Murphy, 2017: p.85). Starting from this crossroad, marketing ethics is not simply
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evaluating the business practices as right and wrong. Conversely, it is the compass
that guides businesses’, consumers’, and other stakeholders’ behavior. Thus, marke-

ting ethics becomes more important owing to the increased level of coverage today.

The increased level of unethical business practices and the expanding coverage
of marketing ethics field in recent years also attracted the attention of researchers.
According to the research conducted by Eagle, Dahl, De Pelsmacker & Taylor (2020),
based on Google Scholar data, the number of the published articles related to marke-
ting ethics are increasing over the years. Although there were only 29 articles publis-
hed before the 1970s, the number reached 1.100 up to 1999 over the ongoing years.
From the beginning of the 2000s to the end of 2019, 11.300 published articles were
reported, which means that marketing ethics is a potential field to research and will

continue to be a promising field for researchers in the future as well.

Despite this increase in the number of articles, the field has to be investigated
deeply from the perspective of topics related to 4Ps of marketing to reveal the gaps
and saturated points in the literature for researchers, including marketing mana-
gers and policymakers. Because this field involves many categories and sub-topics
from the issues related to the product (e.g., counterfeit products, label misleading,
deceptive packaging), price (e.g., misleading pricing, predatory pricing, price gou-
ging), place (e.g., slotting fee, commercial bribery, grey market) and promotion
(e.g., deceptive ads., women presentation in ads., fake news) (Kaufmann, Smith
& Ortmeyer, 1994; Chonko, 1995; Levy & Weitz, 2004; Parsons, 2008; Zwolinski,
2008; Yildirim & Mert, 2020). To this end, a better understanding of the area via
a comprehensive literature review of the marketing ethics field may guide researc-

hers and companies on what to do or not.

Literature reviews are highly valued studies in academia since they present
the general view and orientation of a certain field (Bhimani, Mention & Barlatier,
2019). Hence, these studies are classified as publication and concept-oriented. In
publication-oriented studies, assertions of a publication on a particular subject are
evaluated, while in concept-oriented studies, the collective evaluation of publicati-
ons categorized under certain fields is made (Webster & Watson, 2002). Especially
in recent years, concept-oriented studies have come to the fore as a natural result of
the easy access to academic publications with online technologies and the presence

of many new open-access resources.

Table 1 delineates the literature reviews related to marketing ethics in the
field. Considering the table, the research done by Tsalikis & Fritzdche (1989) is the
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most comprehensive publication-oriented review study in terms of both coverage
in the marketing ethics field and the number of studies examined. They examined
approximately 300 articles in terms of normative (ethical codes, normative ethi-
cal decision models, specific area of marketing and ethical abuses) and positive
approaches (causes of unethical behavior, the ethics of future executives, the re-
lationship between ethical behavior and profitability, social marketing ethics and

cross-cultural studies).

Table 1. Literature Reviews Related to Marketing Ethics

Review Approach
Author, Title Sample Methodology Journal Concept
Year Size Based Based
Tsalikis &  Business Ethics: ~300 Manual No All related
Fritzdche, A Literature concepts of
1989 Review with a marketing eth-
Focus on Mar- ics theory
keting Ethics
Nill & Schi- Research on 421 Manual Yes, 22 Topics in
browsky, Marketing (58 3 categories
2007 Ethics: Journal) (Functional
A Systematic areas (4Ps),
marketing

Review of the
sub-discipline,

ethics-related)
Schlegel- Half a Century 538 Manual Yes, 18 Marketing
milch & of Marketing

Literature

ethics topics

N (58
Oberseder, Ethics: Shifting
Journal)
2010 Perspectives
and Emerging
Trends
Javalgi &  International = 83 Manual Yes, 6 Marketing
Russel, Marketing Ethi- (58 ethics topics
2018 cs: A Literature
Journal)
Review

and Research
Agenda
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On the other side, the research made by Nill & Schibrowsky (2007) can be con-
sidered the most basic example of concept-oriented studies in marketing ethics.
The researchers generated a topical categorization based on the functional areas
of marketing (4Ps), marketing sub-disciplines, and ethics-specific topics relevant
for marketing. Consequently, they evaluated 421 published articles from the pers-
pective of the 22 main headings (including 4Ps, topics from sub-disciplines, and

specific ethics topics) related to marketing ethics.

The topics determined by Nill & Schibrowsky (2007) have also provided the
basis for Schlegelmilch & Oberseder (2010) and Javalgi & Russel (2018) to prepare
literature reviews. The authors Schlegelmilch & Oberseder (2010) did concept-ori-
ented research based on the list (including 18 marketing ethics topics) they deter-
mined. This study, in which 538 articles were examined, stands out as the most
representative article in the field of marketing ethics. In the meantime, Javalgi &
Russel (2018) evaluated marketing ethics topics from the perspective of interna-
tional marketing and examined the articles in consideration of 6 topics (culture
and ethics, ethical problems and judgments, moral philosophies, deontological and
teleological evaluation, marketing education, and corporate ethical values) related

to marketing ethics.

To draw the general view, and determine the orientation of a certain field, a
literature review has to be carried out in a holistic way by including as many articles
as possible from the field. However, conducting this process via traditional analysis
methods leads to the waste of time and effort. The bibliometric analysis method
provides a systematic evaluation of the field (Xu, Chen, Jia, Brown, Gong, & Xu,
2018). In recent years, bibliometric studies have come to the fore thanks to collec-
tive evaluation and analysis approaches (Eskin & Kurt, 2020). Especially, thanks to
the emergence of free software and the fact that academic publication databases
such as SCOPUS and WOS offer collective outputs suitable for such analysis, pub-
lications based on bibliometric analysis are seen in many fields (Feng, Zhu & Lai,
2017). In the field of marketing ethics, such a systematic literature review based on

bibliometric analysis has not been encountered.

Considering the previous literature reviews that are seen as limited in terms of
the examined articles, it is believed that bibliometric tools particularly can enhance
the representation ability of the marketing ethics field. Since these tools offer dif-
ferent perspectives, the present study provides a concept-oriented and systematic
literature review on the articles about marketing ethics which were published in

business literature between 2000-2020. In this study, it is aimed to reveal a com-
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prehensive view of the field and provide some hints that illustrate the change of
the field within this 20-year process for academics and professionals. To this end,
the issues related to marketing ethics will be presented from the perspective of the
marketing mix in the ongoing sections. Then, some evaluations based on the fin-

dings will be made after explaining the systematic literature review method.

Methodology

Literature reviews are an essential approach in determining the general situation
and future trends of a specific area. If the area to be reviewed in given studies can
be narrowed sufficiently, the approach where the studies are evaluated one by one
in a certain system can be preferred. However, if a broader field survey is planned,
informatics-supported semi-automatic analysis processes may be needed. In ge-
neral, field studies supported by statistical analysis, which are called Bibliometric
(scientometrics or citation analysis) analysis, have been preferred in recent years
because they can facilitate the examination of many documents. In this study, bib-
liometric approaches were preferred to explore the general situation, orientation,
and future trends of marketing ethics in 2000s. The field research method to be

followed in the study is presented in Figure 1 below.

SCOPUS Search for "Marketing" and "Ethics" from 2000

Preliminary Search to 2020 (only journal articles)

Literature Review Detailed review of 19 source for creation of concept list

Marketing mix based topic list

Concept List (4 main category, 55 sub-category)

it

Concept Concept Concept 55 independent search within preliminary search
Based Based Based

Concept J

Based (1653 results returned)

Search

Search Search Search

L [

Aggregation of concept based search results

Search Aggregation (1181 unige document with multiple concept labes)

i

Situation and trend analysis of result, bibliometric analysis

Analysis Analysis with R (bibliometrix package)

Situation and Trend l Bibliometric l

Current state and trends of marketing analytics literature

(Journal and concept based detailed results)

Figure 1. Systematic Review Methodology of Marketing Ethics Literature
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In order to conduct a concept-oriented field search in the area of marketing ethics,
itis necessary to select suitable studies to evaluate the total number of publications
in the field and create a concept list by making a pre-search among these publicati-
ons. The first step in this stage, which is called Preliminary Search, is to determine
the search word criteria and select the appropriate academic publication database.
At this point, SCOPUS, which indexes a wide range of academic publications, has
been selected as the database at the stage of data collection. The preliminary search
was finalized by filtering the obtained results by searching the keywords “Marke-
ting” and “Ethics” and choosing academic articles published in English between
2000-2020. Abstracts and bibliometric data of a total of 6.254 articles have formed

the first review.

In the second stage, an evaluation was made on the resources obtained from
the literature search, and then the necessary lists were created for the concept-o-
riented searches. Afterwards, in the next stage, the marketing ethics topics based
on the marketing mix are determined in Table 2. Finally, indexing was performed
from the perspective of the four main topics. These topics were divided into 55 (10
topics from product, 16 topics from price, 13 topics from place, and 16 topics from

promotion) sub-topics in total.
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Table 2. The Marketing Ethics Topics Based on the Marketing Mix

123 45 6 7 8 91011121314

Product design and safety V

Misleading or missing information on labels /

Label misleading

Warning labels

Package misleading / Deceptive packaging

Product recalls

Void warranty

Counterfeit products

Socially controversial products

Product- Related Topics

Environmentally incompatible products

Planned obsolescence

Non-price price increase

Price discounting

Price advertising / Bait and switch pricing

Price fixing / Resale price maintenance

Predatory pricing

Discriminatory pricing / Price discrimination

Misleading pricing (High-low pricing & Compa-

<L [ ] =

rative pricing)

Pricing cartels / Price fixing agreement V

Dumping v

Price displays / Price tags

Price gouging / Excessive pricing v

Price- Related Topics

Abuse of dominant position N

Black markets N

Odd-ending pricing / Odd-even pricing/Fracti-

onal pricing

Price differentiation / Price disparity Vv

Price discrepancy / Shelf and cash register price

< ] 2 2 ||| 2 ] ==

mismatch
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Continued

1 23 45 6 7 8 91011121314

Slotting fee / Slotting allowance / Trade spending

Commercial bribery

Gray market / Parallel import

Exclusive territory / Territorial restrictions

Exclusive dealing agreement

Tying contracts

Refusals to deal

B I S R B

Dual distribution

Backdoor selling

Place- Related Topics

Offering bribe

Business espionage / Corporate espionage v

Unfair recruitment

< ==

Trade libel / Competitor defamation

Deceptive advertising

Puffery / Exaggerating advertising

S I S - N S I S I I I N S .

Comparative advertising v

Using children in advertising / Advertising to

children

<
<

Women presentation in ads. / Image of women / Body

<
<

portrayals / Body image ads.

Sexuality advertising

Coupon fraud

Sweepstakes, contests, and games

High-pressure persuasion

Customer discrimination

Promotion- Related Topics

Misinterpretation

Offering gifts

Exclusionary behavior

S I R I N B

Interfering with competitive offerings

Offering deceptive information

< =

< | =

False agenda / Fake news

Sources: Chonko, 1995%; Kaufmann et al., 19942 Kaplow, 2013?%; Delener, 1998% Zwolinski, 2008° Maca-
tangay, 20015; Robie, Kidwell Jr. & King, 20037; Choi, Li, Rangan, Chatterjee & Singh, 2014%; Fassnacht
& Unterhuber, 2016°% Levy & Weitz, 2004'°; Budiono & Sawitri, 2017*; Varinli, 2013*%; Parsons, 20083
Yildirim & Mert, 2020,
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In the concept-based research stage, sub-topics in Table 2 were searched among
6.254 articles obtained from preliminary search and assigned to a specific concept
list. Then, 1.653 unique articles were cataloged according to the concept index lists
of marketing ethics. This list is repetitive because some articles contain more than
one topic. In the next stage, the integration process was carried out to get rid of the
above-mentioned repetition. Finally, the corpus creation stage was completed by
determining 1.181 articles as ready for the analysis. Thanks to the concept-based
search model, since each article is cataloged according to 55 sub-topics during the

collection stage, there was no need for a new coding afterward.

The analysis phase includes three different types of analyses. First, the situa-
tion analysis includes detailed frequency tables and their derivatives prepared as
concept-oriented. The current status of the marketing ethics literature is evaluated
on a yearly basis with the help of this analysis. In trend analysis, it is aimed to make
inferences about the future of the marketing ethics literature by determining the
direction of the change in the current situation by using time series modeling with
the regression method. In the bibliometric analysis, the bibliometric package and
Biblioshyny interface within the R software language were used to perform jour-

nal-oriented comparative analyses.

The last part (findings) aimed to make an aggregated assessment on the field
of marketing ethics by combining the subject-oriented analysis results from the
situation and trend analysis with the journal-based evaluations obtained through

bibliometric analysis.

Findings

This section is categorized by narrowing from general to specific as General Perspec-
tive, Journal Perspective, and Topic Perspective to draw the orientation of the marke-

ting ethics field more accurately for researchers and practitioners as well.

General Perspective

Considering Table 3, 1.181 articles (1.373 articles due to multiple indexing) were
published in the field of marketing ethics during the process beginning from 2000
up to 2020/Q3. Thus, the number of the published articles related to marketing
ethics is on the rise during the 20-year period.

This tendency can also be seen in Figure 2 more clearly. The first two marke-

ting mix elements most studied emerged as promotion (38%) and product (35%),
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Table 3. The Numbers and Percentages of the Published Articles in 20 Years

Years Product Price Place Promotion Total
2000 2 (0,20) 2(0,20) 2(0,20) 4(0,40) 10
2001 4(0,29) 6(0,42) 0() 4(0,29) 14
2002 1(0,08) 6 (0,46) 1(0,08) 5(0,38) 13
2003 0(@) 0() 0() 6 (1,00) 6
2004 3(0,19) 3(0,19) 2(0,13) 8(0,49) 16
2005 8(0,57) 1(0,7) 1(0,7) 4(0,29) 14
2006 6 (0,30) 7(0,35) 1(0,05) 6 (0,30) 20
2007 11 (0,37) 5(0,17) 4(0,13) 10 (0,33) 30
2008 7(0,21) 10(0,29) 5(0,15) 12 (0,35) 34
2009 26 (0,41) 15(0,23) 5 (0,08) 18 (0,28) 64
2010 15(0,28) 6(0,11) 8(0,15) 24 (0,46) 53
2011 22 (0,39) 9(0,16) 1(0,02) 25(0,43) 57
2012 20 (0,40) 9(0,18) 4(0,08) 17 (0,34) 50
2013 22 (0,31) 14 (0,19) 7(0,10) 29 (0,40) 72
2014 32 (0,31) 19 (0,18) 7 (0,07) 45 (0,44) 103
2015 34 (0,38) 15(0,17) 5(0,05) 36 (0,40) 90
2016 50 (0,43) 18 (0,16) 5(0,04) 43(0,37) 116
2017 38(0,33) 17 (0,15) 11 (0,09) 50 (0,43) 116
2018 37 (0,30) 29 (0,24) 8(0,07) 49 (0,39) 123
2019 75 (0,39) 40 (0,21) 7 (0,04) 72 (0,36) 194
2020 61 (0,35) 49 (0,27) 8 (0,04) 60 (0,34) 178

Total 474 (0,35) 280 (0,20) 92 (0,07) 527(0,38)  1.373*
Q1 195 (0,35) 121 (0,21) 36 (0,06) 213 (0,38) 565

Q2 96 (0,34) 52(0,19) 16 (0,06) 117 (0,41) 281
Q3 19(0,27) 14 (0,20) 5(0,07) 32(0,46) 70
Q4 2 (0,20) 1(0,20) 1(0,10) 6 (0,60) 10
M** 312 (0,34) 188 (0,20) 58 (0,06) 368 (0,40) 926
o** 162 (0,36) 92 (0,21) 34 (0,08) 159 (0,35) 447

* The total number of unique articles is 1.181. There are articles indexed within
more than one marketing mix element at the same time. ** M: Marketing journals,
O: Other journals.
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respectively. On the other hand, place (7%) was not preferred by researchers as
much as others in marketing ethics. This finding might originate from the fact that
the place (distribution of the products) as an element of the 4Ps of marketing is
an interdisciplinary area. It is also studied in the field of logistics, supply chain
management, and manufacturing which can be regarded as the sub- disciplines of

engineering (Huang, Wang & Dismukes, 1970).

150-

100-

Published Articles

50-

2000 2002 2004 2006 2008 2010 2012 2014 2016 2018 2020

Year

Figure 2. The Change in the Number of the Published Articles in 20 Years

As mentioned above, the rise of publishing in marketing ethics continues up to
2020, although there are some minor declines in the 20-year period. Nevertheless,
almost an 18-fold increase from 2000 to 2020/Q3 indicates that marketing ethics

is a promising area for researchers even if 2020 is not completed yet.

Table 4. Published Article Numbers and Percentages Based on the 5-Year Period

2000-2005 2006-2010 2011-2015 2016-2020 Total

Product 130 (0,27)
Price 66 (0,24) 280
Place 24 (0,26) 92

Promotion 152 (0,29)
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Table 4 aims to reveal the rise of publishing in marketing ethics prominently. It
represents the numbers and percentages of the published articles from the 5-year
period perspective. Considering the publishing trend, the elements of the product,
price, and promotion have a 2-fold increase in every 5-year group while the pla-
ce has less. This normalcy may be explained via the increased access to electronic

sources at the same time.

Journal Perspective

Journal, author, and subject-oriented analyses are used while making the general
assessment of the field in comprehensive literature reviews. In this section, a jour-

nal-based evaluation of the marketing ethics literature is made.

Table 5. The Most Publishing Journals in the Area of Marketing Ethics

Sources Articles Q?
JOURNAL OF BUSINESS ETHICS** 57 Q1
EUROPEAN JOURNAL OF MARKETING* 39 Q2
JOURNAL OF BUSINESS RESEARCH* 37 Q1
JOURNAL OF MARKETING MANAGEMENT* 35 Q1
JOURNAL OF THE ACADEMY OF MARKETING SCIENCE* 32 Q1
JOURNAL OF MACROMARKETING* 30 Q2
JOURNAL OF ISLAMIC MARKETING* 29 Q2
JOURNAL OF PUBLIC POLICY AND MARKETING* 29 Q1
ASIA PACIFIC JOURNAL OF MARKETING AND LOGISTICS* 28 Q1
JOURNAL OF MARKETING* 23 Q1
JOURNAL OF CLEANER PRODUCTION** 21 Q1
INDUSTRIAL MARKETING MANAGEMENT* 20 Q1
JOURNAL OF CONSUMER MARKETING* 20 Q2
MARKETING THEORY* 18 Q1
BRITISH FOOD JOURNAL** 17 Q1
JOURNAL OF MARKETING COMMUNICATIONS* 17 Q1
MARKETING INTELLIGENCE AND PLANNING* 16 Q2
PSYCHOLOGY AND MARKETING* 16 Q2
JOURNAL OF RETAILING AND CONSUMER SERVICES* 15 Q1
AUSTRALASIAN MARKETING JOURNAL* 14 Q2

* Marketing journals; ** Other journals
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Table 5 represents the most preferred 20 journals from the area of marketing
ethics. The Journal of Business Ethics is at the top with 57 published articles in terms
of article numbers, which proves that researchers mostly prefer to publish articles
related to marketing ethics in a journal indexed out of the marketing field. In this
manner, the lack of a marketing ethics journal pushes researchers to choose a journal
outside the field. In addition to this, 95 published articles outside the field of a total
of 513 show that almost one of every five article is submitted to journals outside the
field by researchers. Combining these findings with the total number of published ar-
ticles related to marketing ethics from journals only in the business area till 2020/Q3

(178 articles), this marketing ethics journal may have an excellent article repository.

JOURNAL OF BUSINESS RESFARC

Trend

2000 2002 2004 2008 2008 2010 2012 2014 2018 2018 2020

Year
Figure 3. 20-Year Trend for the most Publishing 5 Journals

Figure 3 also supports the above-mentioned findings related to the shifting of
researchers from marketing journals to outside the field. Considering the last five
years, researchers canalize publishing their articles from the two leader marketing
journals: the European Journal of Marketing and the Journal of Business Research
(see also Table 5) to the Journal of Business Ethics. The acceleration of publishing

at the Journal of Business Ethics is outstanding, particularly in the last two years.

On the other hand, considering the number of citations from Figure 4, the

journals indexed in the marketing area (e.g., Journal of the Academy of Marketing
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Science and Journal of Marketing), which fall behind the journals from outside the
field, come into prominence this time. Meanwhile, the Journal of Business Ethics
at the second place emphasizes the importance of the ‘ethics’ issue and highlights

the need for a marketing ethics journal once again.

JOURNAL OF THE ACADEMY OF MARKETING SCIENCE
JOURNAL OF BUSINESS ETHICS

JOURNAL OF MARKETING

EUROPEAN JOURNAL OF MARKETING

JOURNAL OF BUSINESS RESEARCH

JOURNAL OF MACROMARKETING

JOURNAL OF MARKETING RESEARCH

JOURNAL OF CONSUMER MARKETING

TOURISM MANAGEMENT

JOURNAL OF MARKETING MANAGEMENT
INFORMATION SYSTEMS RESEARCH

JOURNAL OF CLEANER PRODUCTION

INDUSTRIAL MARKETING MANAGEMENT

JOURNAL OF PUBLIC POLICY AND MARKETING
JOURNAL OF ISLAMIC MARKETING
INTERNATIONAL JOURNAL OF CONSUMER STUDIES
INTERNATIONAL MARKETING REVIEW

JOURNAL OF INTERNATIONAL MARKETING
MARKETING SCIENCE

JOURNAL OF SUSTAINABLE TOURISM

(=]
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Figure 4. Top 20 Journals in terms of Citation Numbers

[t is an undeniable fact that the trend in publishing in the field of marketing
ethics is increasing over the past 20 years. However, researchers are obliged to su-
bmit their manuscripts to other journals with different scopes due to the lack of
marketing ethics journals. Articles are widespread among the journals from the
business area, although the field has many topics inside. Therefore, examining the

field in terms of topics of marketing ethics can lead to clearer results.

Topic Perspective

In order to draw the picture of the marketing ethics field more clearly, it has to be
reduced to the topic perspective from a general standpoint. This process is found
to be very important due to reveal the gaps in the literature and gives researchers
insight into the publishing tendency of the topics.

According to Table 6, researchers mostly prefer to study the topics related
to marketing ethics coming from the product, promotion, and pricing elements,

N
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respectively. However, considering the table’s left column, ‘product design and sa-

fety’ and ‘greenwashing’ are the most challenging topics among researchers. This

finding may be due to the interdisciplinary nature of these topics; additionally,

the significant effects of companies’ sustainability claims on green consumerism

owing to the rapid growth in the green product market, as Urbanski & ul Haque
(2020) mentioned.

Table 6. Publishing Preferences of Marketing Ethics Topics in Journals

The most studied 10 topics

The least studied 10 topics

.1

Slotting fee / Slotting allow-

1 Product design and safety?*
& Y ance / Trade spending??
2 Greenwashing? 0,965 2 Commercial bribery?®
o ) Offering deceptive
3 Price discounting?? 0,606 3 .
information®*
Misleading pricing (High-
o 8P 8 g’ Exclusive territory / Territo-
4 low pricing & Comparative 0,555 4 | o
. rial restrictions?®
pricing)P?
Women presentation in ad-
vertising / Image of women . o
5 0,535 5 Non-price price increase??
/ Body portrayals / Body
image advertising?*
Sweepstakes, contests and )
6 0,508 6 Tying contracts®
gamesP*
Misleading or missing in-
7 formation on labels / Label 0,503 7 Offering gifts?
misleading?”
Puffery / Exaggeratin
8 Sexuality advertising?* 0,436 8 y . 88 &
advertising?
9 Product recalls?* 0,414 9 Customer discriminationP* 0,096
Socially controversial Price fixing / Resale price
10 0,381 10 ) 0,100
products?? maintenancer?
pl: product, p2: price, p3: place, p4: promotion

On the other hand, as can be seen from the right column of the table, the topics

related to place are not studied as much as others. ‘Slotting fee’ and ‘commerci-
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al bribery’ lead among the least studied ten topics. This present finding does not
show that these topics have less importance. Conversely, they have a great poten-

tial for researchers.

Table 7. Publishing Preferences of Marketing Ethics Topics in Marketing

Journals

The most studied 10 topics The least studied 10 topics

Using children in advertising . .
1 o ) 1 Commercial bribery?
/ Advertising to children*

2 High pressure persuasion® [0,900 2 Greenwashing?

Socially controversial . o
3 0,852 3 Non-price price increase?? 0,471
products?!

. Slotting fee / Slotting allow-
4 Warning labels* 0,850 4 . 0,500
ance / Trade spending??

) o Exclusive territory / Territo-
5 Comparative advertising?* 0,833 5 o 0,545
rial restrictions?®

Women presentation in ad-

vertising / Image of women

6 0,828 6 Product design and safety?* 0,587
/ Body portrayals / Body
image advertising?*
Offering deceptive

7 ) 0,818 7 Planned obsolescencer! 0,606
information®*
Puffery / E . Misleading or missing in-

ery / Exaggeratin

8 ° Y ) g8 & 0,813 8 formation on labels/Label | 0,636

advertising?*

misleading?*

Price fixing / Resale pri
9 Counterfeit products?* 9 rice Tdng £ mesate price

maintenanceP?

10 Sexuality advertising?* 10 Tying contracts?®

pl: product, p2: price, p3: place, p4: promotion

Table 7 aims to indicate the publishing preferences of marketing ethics topics
from the perspective of marketing journals. Considering the most studied topics,

70% of titles come from the promotion element and the rest from the product. In
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this manner, the topics related to promotion and product elements are outstan-

ding among researchers who prefer to publish their articles in marketing journals.

Ethical issues related to advertising are not surprising due to the significant
effect of ‘persuasion on target audience’. Companies frequently approach this met-
hod to sell their products and services. Besides, the other remarkable point is ‘wo-
men presentation in advertising’, ‘sexuality advertising’ and ‘socially controversial
products’ are the mutual topics studied both in general and marketing journals. Es-
pecially, the fact that ‘socially controversial products’ topic is being published more
frequently in marketing journals. It is possible to interpret this as both researchers
and businesses act together with the UN Sustainable Development Goals and try

to create environmental awareness.

On the other side, the topics ‘greenwashing’ and ‘product design and safety’ are
the most studied titles in general journals (see also Table 6), which are not preferred
by researchers to publish in marketing journals. The present situation may stem
from that greenwashing is preferred to be published in journals with environmen-
tal and sustainable scopes. According to Gatti, Seele & Rademacher (2019), gre-
enwashing is mainly published in the Journal of Business Ethics and others outside
the marketing field. Moreover, only 32 of 94 greenwashing papers (34%) fit with
journals’ scope from the marketing field, which means it is also studied in the fields
such as corporate communication, management, law, etc. In addition to this, ‘pro-
duct design and safety’ may be considered as a topic studied by researchers from
the engineering field. The article made by Pessoa & Becker (2020) supports this

finding from the technical aspect.

When it comes to Q1 indexed marketing journals, there are some changes in
the ranking. As can be seen from Table 8, the top three most studied topics come
from the promotion element. Especially, the presence of ‘offering deceptive infor-
mation’ in the first place is not surprising due to the misrepresentation nature of
the promotion elements. As mentioned before, companies may approach this met-
hod to convince their customers via advertising, personal selling, sales promotion,

or public relations, regardless of which method is used.
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Table 8. Publishing Preferences of Marketing Ethics Topics in the Best Marke-

ting Journals (Q1 Indexed)

The most studied 10 topics The least studied 10 topics

1 Offering deceptive 1 Slotting fee / Slotting allow-
information?* ance / Trade spending?®

Using children in advertising . .
2 . . 0,690 2 Commercial bribery?® 0,250
/ Advertising to children®*

o Puffery / Exaggerating
3 Customer discrimination® 0,579 3 . 0,250
advertising?*

Product recalls?* 0,566 4 Greenwashing?* 0,250
High pressure persuasion® 0,550 5 Planned obsolescence?* 0,303
Grey market / Parallel ] ]

6 0,522 6 Offering gifts** 0,308
import??

o - Package misleading / Decep-
7 Price discounting? 0,521 7 . . 0,333
tive packaging?*

Misleading or missing in-

8 Deceptive advertising?* 0,514 8 formation on labels/ Label
misleading?*
9 Counterfeit products?* 0,514 9 Tying contracts?®

. Socially controversial
10 Warning labels?* 10
products??

pl: product, p2: price, p3: place, p4: promotion

The other remarkable points here are the presence of ‘grey market/parallel im-
port’ -a topic from the place element- for the first time and ‘price discounting’ that
comes from the pricing element. However, it is not ranked in the most studied ten
topics published in the marketing journals. These topics may be valuable to be pub-
lished by Q1 journal editors because they are important up-to-date marketing is-
sues. Nowadays, consumers are price-sensitive, and this feature may forward them
to look for high-quality cheaper products such as parallelly imported (Rojanasing-
sawad, Ryding, & Barnes, 2020) or discounted priced.

Considering the right column of the table, there are two topics, ‘slotting fee’
and ‘commercial bribery’ from the place element. This may be due to the topics
which are related to place are generally the least studied among researchers. Addi-

tionally, ‘greenwashing’ is not preferred mainly by researchers to study again.
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Considering Table 9 and Figure 5 together, the number of citations show that
the marketing ethics field has come up to the 2007s with a rising trend. Although it
tries to recover again after a fall sharp, its popularity has shrunk in the past years.
As a matter of fact, this result may stem from the decline of the citation numbers of
price, promotion, especially place except product up to 2014. When we come to the
present, the field started to get fewer citations than usual, especially after 2017.

Table 9. Average Number of Citations per Publication Based on the 5-Year Period

2000-2004 2005-2009 2010-2014 2015-2019* Total™*

Product 3,27 4,89 5,24 2,88 3,45
Price 3,29 5,57 5,06 2,73 3,31
Place 2,79 2,72 1,97 1,85 1,99
Promotion 1,86 4,86 4,35 2,67 3,14

* The number of citations of 2020 could not be calculated as the year has not yet

been completed.

** Total average number of citations from 2000 up to 2019 is 2,97.

7.5

5.0-

2.5-

Average Number of Citations

0.0-

2000 2002 2004 2006 2008 2010 2012 2014 2016 2018 2020

Year

Figure 5. The Change in Annual Average Number of Citations per Year
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However, some topics still maintain their popularity from the citation perspe-

ctive although the downward trend. As can be seen from the left column of Table

10, all the average numbers of citations are over the total average number of 2,97

(see also Table 9). This result proves that the marketing ethics field has to change its

point of view from traditional scopes to today’s modern topics that fit consumers’

needs and priorities, such as the topics presented below.

Table 10. The Best 10 Topics in terms of Average Number of Citations

Based on 20 Years

Based on Last 5 Years
(2015-2019)

Planned obsolescencer?

457 1

Dumping?? -

Product design and safety?* 4,29 2 Greenwashing? 2,43
Greenwashing?* 425 3 Product recalls™ 2,20
Misleading or missing in-
4 Customer discrimination®* 402 4 formation on labels / Label 1,66
misleading??
. Discriminatory pricing / Price
5 Dumping?? 394 5 1,63
discrimination??
Misleading or missing in-
6 formation on labels / Label 3,86 6 Price discounting?? 1,54
misleading?*
7 Personal selling?* 3,71 7 Product design and safety?* 1,53
8 D'iscr'im.inat'ory pricing / Price 8 Planned obsolescence! 1,52
discrimination??
Misleading pricing (High-
9 low pricing & Comparative 9 False agenda / Fake news? 1,48
pricing)??
10 Price discounting?? 10 P.ackage mifleading / Decep- .
tive packaging?

pl: product, p2: price, p3: place, p4: promotion

Interestingly, ‘planned obsolescence’ is ranked as one of the least studied topi-

cs in marketing journals. However, it has the highest average number of citations,

which means that it has a great potential to be a value-added field of study for

researchers. Another point to be emphasized is the high number of citations of
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the topics ‘product design and safety’ and ‘greenwashing’. It can be noted that the-
se two topics always have popularity, although they are not studied in marketing
journals, since they are interdisciplinary topics studied in many fields. Moreover,
they are going to get a remarkable number of citations during the downward trend,

including the last five years.

Discussion and Conclusion

With the development of technology in recent years, the increase in the number of
open access resources has naturally led to the rise in the number of publications in
the field of marketing ethics, similar to other academic fields. However, this increa-
se has not occured at the same rate in all dimensions of marketing ethics literature
evaluated within the scope of the marketing mix. Especially the ‘place’ dimension
(7%), which can be regarded as the subject of logistics, supply chain management,
and manufacturing (Huang et al., 1970), can be shown as an example of this situa-
tion. This topic attracts researchers from other fields rather than marketing acade-

mics due to its interdisciplinary nature.

The other remarkable point is that one-third of the publications in the field of
marketing ethics shift towards academic journals outside the field. The reason for
this situation is the absence of a journal that has a scope of ‘marketing ethics’ dire-
ctly in the area. Considering the number of publications in the last five years, there
is an academic publication repository with an average of approximately 150 articles
per year. In order to evaluate this academic repository effectively and accurately, it
is necessary to have an internationally active journal under the name of ‘Marke-
ting Ethics’. Furthermore, starting such a journal will contribute to a more detailed
investigation and development of the field itself; because the subject-oriented in-

vestigation of the field help researchers to see which topics to study, more clearly.

To this end, subject and topic-oriented analyses were made. The results show
that the topics such as ‘product design and safety’ and ‘greenwashing’ are prima-
rily preferred in the marketing ethics literature; however, they are mostly publis-
hed in journals outside the field such as engineering, technology, and innovation.
This may be owing to the topic ‘greenwashing’ is more appropriate for the journals
with the scope of sustainability, as Gatti et al. (2019) stated. Besides, improvement
in environmental awareness and increasing level of education has led to skepti-
cism (Sobande, 2019). This is why greenwashing is one of the best ten topics to
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study among researchers. Furthermore, companies benefit from Corporate Social
Responsibility (CSR) activities to reflect themselves as socially conscious of gaining
the public’s approval and increasing their profit. Neverthless, this is perceived as
marketing tricks as Dinger, Yildirim & Arslan (2021) stated. Additionally, the topic
‘product design and safety’ about innovation and has a technical aspect may be
regarded as the field of study of engineers as Pessoa & Becker (2020) expressed.
Considering that these areas are at the forefront in terms of citation, these topics
need to be studied more in the field of marketing. To fulfill this need, the need for

an international ‘marketing ethics journal’ comes to the fore again.

The results of the topic-oriented analyzes also indicate that the publication
density in the marketing journals is mostly in the ‘promotion’ dimension from
the perspective of the marketing mix. This is hardly surprising because it contains
methods suitable for providing deceptive and misleading information (Emamaliza-
deh, 1985) to stimulate purchasing desires in consumers. In this manner, the rising
number of companies that benefit from such unethical business practices related
to promotion, particularly advertising, attracts researchers to study this sub-topic
of the marketing ethics field. An essential part of these publications in this area oc-
curs especially in the topics such as women’s presentation in advertising, sexuality
advertising, and socially controversial products. This may be due to the extensi-
ve usage of women bodies in advertising via sexuality and representation of their
roles as homemaker and mother as Tuchman (2000) said, and the perception of
‘sex really sell’ still gains acceptance among a remarkable number of practitioners
(Business News Daily, 2020; Gong, Holiday & Cummins, 2020). On the other hand,
Eliasson & Rakocevic (2018) state that as changing norms, sexuality in advertising
is not widely accepted in society, particularly by females. This counter-view also

makes the topic more attractive to researchers.

Besides, the topic ‘socially controversial products’ has been frequently studied
in marketing journals in recent years. This situation shows parallelism with the in-
creasing awareness of researchers in the field of marketing ethics through the top-
ics such as ‘Responsible Consumption and Production’, ‘Affordable and Clean Ener-
gy’, and ‘Climate Action’ of the UN Sustainable Development Goals. Although this
issue is frequently studied by researchers, expressing that there are many unethical
practices in this field, it will contribute to creating and maintaining a sustainable
world with the awareness generated. As Nielsen, Holmberg & Stripple (2019) men-
tioned, the growing concerns about plastic pollution among companies make them

restrict the usage of that kind of material.
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Last, although some topics (e.g., planned obsolescence) are just beginning to
appear in the marketing ethics literature, publications in this scope are valuable in
terms of citations obtained. The case of Apple for iPhone can be a good example of
this unethical business practice. Apple was fined $25 for each phone ($500 million is
expected in total) for slowing down old iPhones (BBC, 2020) to enable iPhone users
to purchase newer models. The increasing number of these kinds of cases in recent
years has a remarkable potential for those who want to study in the field of market-

ing ethics.

The study also has theoretical contributions. First of all, revealing the cur-
rent and promising topics shed light on marketers’ main ethical problems, values,
and decision-making processes. The results provide practitioners an orientation
on what to do or not. As the 55 topics related to marketing mix mostly cover the
marketing ethics literature, the findings provide a better understanding of Ethi-
cal Theory. Recognizing the most studied unethical activities specifically in terms
of topics, make the variables Perceived Ethical Problems, Ethical Intentions and Cor-
porate Ethical Values (Singhapakdi, Gopinath, Marta & Carter, 2008; Singhapakdi,
Higgs-Kleyn & Rao, 1999) easier to understand. The identification of unethical
business practices at the topic-specific level has great importance in overcoming

these issues.

Considering the unethical business practices via the promotion tool, which is
mostly studied among researchers, most of the topics match with the ethical codes
of the European Association of Communication Agencies. The valuable findings of
such studies put society and citizens, consumers, media, clients, employees and
colleagues, competitors, suppliers, and investors under protection (EACA, 2016).
The studies made by researchers force practitioners to create advertisings in line
with society’s expectations, to perform in a sustainable way, to operate not be-
cause it is mandatory by law but because they have ethical norms, in parallel with
the postconventional stage of Theory of Moral Development (Kohlberg & Hersh,
1977), to broadcast accurate and reliable information via media, to compete and

deal fairly with the inner and outer stakeholders.

The latter is this research comes to the forefront with its sampling size and
topics coverage. The studies conducted by Nill & Schibrowsky (2007) and Schlegel-
milch & Oberseder (2010) approach the marketing ethics literature by means of
main topics such as ethical issues related to price, related to the product, related to
sales, etc. while Javalgi & Russel (2018) focuses on the primary areas of study such

as culture and ethics, ethical problems, ethical decision making, etc. Moreover,
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these studies investigate only 58 journals. However, the present study discusses
marketing ethics literature from a detailed topic perspective in each marketing mix
category by analyzing 1.181 unique articles from 296 journals. The extensity of the
investigation area fills the void by removing the missing aspects of the 4P perspec-

tive in the marketing ethics literature.

Limitations and Implications for Further Research

The study’s main limitation is to determine SCOPUS as the database for academic
publications subjected to the literature review. At this point, researchers can ex-
pand the academic publication repository by including other databases like the
Web of Science. However, SCOPUS is well accepted as an extensive database index-
ing many academic journals. In addition, abstracts and bibliographic information
of articles were used in this study due to the open-access restriction of the journals.

For more detailed evaluations, full texts of the articles can be used as well.

The other limitation is to use the ‘marketing ethics’ keyword for selecting ac-
ademic publications. This search was filtered by the ‘business, management, and
accounting’ category. This filter can be expanded to include topics (e.g., advertising
ethics) that may be the subject of collaboration with other fields. Besides that, 55
ethics topics and their alternatives related to the marketing mix were used as the
search keyword. In this manner, the semi-automatic clustering technique process
can be extended in terms of text mining. Additionally, the number of marketing
ethics topics can be increased by covering other marketing areas such as digital

marketing, social media marketing, marketing management, etc.

While examining the current situation of the marketing ethics literature with bib-
liometric analyses, citation-oriented and topical modeling was preferred. However, the
study can be extended with other analytical approaches such as co-citation and net-
work analysis. Moreover, literature review and marketing mix-oriented manual coding
were performed in topic modeling. In this regard, a different perspective can be gained

to the article by automatic topical modeling with machine learning techniques.
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Employees’ Perceptions of Justice and Workplace
Deviance: A Moderated Mediation Model of Ethical
Work Climate and Task Type

Deniz Ozturk, Suna Yuksel Poyraz

Abstract: Despite considerable prior research examining the negative influence of perceptions of organizational
justice on workplace deviance across different contexts, little attention has been paid to the underlying mechanisms.
This study attempts to fill that void by examining the mediating role of different types of ethical work climates and
the moderating role of task type in the relationship between organizational justice perceptions and deviant work be-
haviour among public sector employees in Turkey. The findings show that organizational justice perceptions are neg-
atively related to workplace deviance and that this relationship is mediated by benevolence and principle climates.
We further demonstrate that the nature of the tasks employees performed provided an explanation for the strength
of the positive impact of benevolence and principle climates on deviant work behaviour and that the indirect effect
of employees’ perceptions of justice on deviance (via benevolence and principle climates) was weaker when the task
type was technical rather than non-technical.

Keywords: Organizational justice perceptions, deviant work behaviour, ethical work climate, task type.

Calisanlarin Adalet Algilamalari ve Is Yeri Sapkin Davranuslari: Etik Is iklimi ve Gorev Tiiriine Yonelik
Diizenlenmis Aracilik Modeli

Ozet: Orgiitsel adalet algilamalarinin farkli baglamlarda isyeri sapkin davranislar tizerindeki olumsuz etkisini inceley-
en énemli aragtirmalara ragmen, ilgili yazin bu baglantinin altinda yatan mekanizmalara gorece az ilgi gostermektedir.
Bu ¢alisma, Turkiye'de kamu sektérii ¢aliganlar tizerinden alinan 6rneklemde, cahiganlarin 6rgiitsel adalet algilamalar1
ile igyeri sapkin davranis1 arasindaki iliskide farkl etik is iklimlerinin aracilik roliinii test ederek bu boglugu doldurmay:
amaglamaktadir. Bununla birlikte, etik is iklimleri ile isyeri sapkin davranis: arasindaki iligkinin farkh gérevleri (teknik
ve teknik olmayan gérevler) yerine getiren kisiler icin farklilagacag: goriisii ile caliganlarin gorev tiplerinin de diizen-
leyici rolii incelenmektedir. Bulgular, 6rgiitsel adalet algilarimin igyeri sapkinhig: ile olumsuz sekilde iligkili oldugunu
ve bu iligkiye yardimseverlik ve ilkelilik etik is ikliminin aracilik ettigini géstermektedir. Bunun yam sira, ¢aliganlarin
gerceklestirdikleri gérevlerin dogasinin, yardimseverlik ve ilkelilik iklimlerini sapkin is davranis: tizerindeki olumlu
etkisinin giiciine agiklama getirdigi ve ¢alisanlarin érgiitsel adalet algilamalarimin isyeri sapkin davramslar tizerindeki
dolayh etkisinin (yardimseverlik ve ilkelilik iklimi araciligiyla) ¢aliganlarin teknik olan gérevleri yurittiikleri durumda,
teknik olmayan gérevleri yapan ¢alisanlara kiyasla daha zayif oldugunu ortaya koymaktadir.

Anahtar kelimeler: Orgiitsel adalet algilamalar, isyeri sapkin davranis, etik is iklimi, gorev tirii.
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Introduction

Workplace deviance, or intentional behaviour undertaken to damage an organi-
zation or its members, is highly prevalent and bears serious consequences for or-
ganizations. As deviant actions in the workplace violate organizational standards,
they generate adverse consequences for organizational functioning (Kuo, Su, &
Chang, 2014). Relatedly, deviant work behaviour in the public sector is also found
to influence organizational outcomes by decreasing the standards of public service
delivery (Shaheen, Bashir, & Khan, 2017). To reduce deviant behaviour in organ-
izations, it is necessary to have an in-depth understanding of the dynamics that

affect an employee’s likelihood of committing deviant acts.

There has been a plethora of research to identify the determinants of deviant be-
haviour in the workplace (Bennett & Robinson, 2003; Berry, Ones, & Sackett, 2007).
In an effort to reveal the underlying causes of deviant behaviour, individuals’ justice
perceptions are among the constructs that have generated extensive support (Ben-
nett & Robinson, 2000; Cohen-Charash & Spector, 2001). According to the principles
of tit-for-tat and restoration of equity, employees who feel unfairly treated may inc-
reasingly engage in different types of deviant work behaviour. Although research has
highlighted the role of injustices in leading to deviance, we know relatively less about
the dynamics underlying the relationship between perceived injustices and workpla-
ce deviance. To date, very few studies have cited self-determined intrinsic motivation
(Michel & Hargis, 2017) or social exchange (El Akremi, Vandenberghe, & Camerman,
2010) as mediating mechanisms linking justice perceptions and deviance in organi-
zational settings. This study is intended to add to the nascent body of literature on
the ethical work climate as one of the situational mechanisms in which employee

perceptions of injustice trigger workplace deviance.

By investigating the relationship between justice and workplace deviance and
incorporating ethical work climate and task type as additional variables, the aim of
this study is twofold: (i) to analyse the link between the justice perceptions of public
sector employees and their propensity to engage in deviant behaviours in the workp-
lace and (ii) to reveal ethical work climate as a mediating and task type as a modera-
ting mechanism to better discern the relationship between justice perceptions and
workplace deviance. Thus, the main objective of this study is to enhance the existing
research on individual justice perceptions and deviant work behaviour by examining
the ethical work climate as an explanatory mechanism through which perceptions
of injustice create deviance among employees. We regard different types of ethical

climates based on benevolence, principle, and egoism as mediating mechanisms for
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the justice-workplace deviance relation. We further explore the moderating influen-
ce of task type on the relationship between ethical work climate and deviant work
behaviour (Figure 1). This study makes a theoretical contribution to the workplace
deviance literature by illustrating employee justice perceptions as antecedents. More
specifically, it empirically shows the mediating effect of ethical work climate and the
moderating effect of task type on the relationship between organizational justice and
workplace deviance by using cross-sectional data from a survey of public sector emp-
loyees in Turkey. Our research also makes a practical contribution and adds to mana-
gerial practice by elaborating the role of justice perceptions and different dimensions

of ethical climates in determining deviant behaviour in work settings.

Procedural Justice Ethical Work Climate Organizational
Perceptions Deviance

Distributive Justice
Perceptions

Task Type

Interactional Justice
Perceptions

Figure 1. Overview of the hypothesized model

Theoretical Background and Hypotheses

Organizational Justice and Workplace Deviance

Workplace deviance is defined as “voluntary behaviour that violates significant or-
ganizational norms and threatens the well-being of the organization, its members
or both” (Bennett & Robinson, 2000, p. 556). Deviance among employees compri-
ses certain behaviours that are against organizational policies, procedures, norms,
and values. It encompasses a wide range of actions including theft, arriving late to
work, failing to conform to instructions, gossiping, or even violence (Ferris, Spen-
ce, Brown, & Heller, 2012). Workplace deviance is commonly conceptualized as or-
ganizational or interpersonal deviance, categorized according to the two targets of
individuals’ reactions against the workplace. The former refers to any behaviour
directed at the organization that aims to violate organizational norms, whereas
the latter is directed at individual members of the organization (i.e., supervisors

or co-workers).
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In Turkey, especially in the last decade, research about workplace deviance has
attracted scholarly interest among academics. Although the number of studies
on this subject still remains limited, work to date has focused on exploring the
mechanisms underlying deviant behaviours, including cultural value orientations
(Kalemci, Tiziin-Kalemci, & Ozkan-Canbolat, 2019), the role of organizational
support and self-efficacy (Tuziin, Cetin, & Basim, 2017), the effects of the per-
ceived external prestige of the organization (Tuna et al., 2016), ethical leadership
(Yesiltag, Ceken, & Sormaz, 2012; Gok et al., 2017), performance appraisal effec-
tiveness (Tiziin & Kalemci, 2018), relationships with authentic leadership (Erkut-
lu & Chafra, 2013), organizational citizenship behaviour (Apaydin & Sirin, 2016),
and abusive supervision (Ucok & Turgut, 2014).

Injustices in the work setting are perceived to be among the most important
reasons why employees undertake deviant work behaviour. “Organizational justi-
ce” connotes the individual’s perception of and reaction to fairness within an or-
ganization (Byrne & Cropanzano, 2001) and it involves three dimensions. First,
distributive justice refers to the perceived fairness of the outcomes that employees
receive. It highlights the extent of fairness in the distribution of resources and the
corresponding input provided. Second, procedural justice captures the perceived
fairness of the means employed in determining outcomes. It involves perceptions
of inequality in the application of rules, regulations, and policies in the organizati-
on. Finally, interactional justice points to the perceived fairness of the interperso-
nal treatment of employees by the organization. Interactional justice perceptions
further involve the essence of the interpersonal treatment that employees receive

from their supervisors during the enactment of organizational procedures.

Organizational justice is shown to be significantly related to a wide range of
deviant behaviours such as theft and sabotage (Wilkin & Connelly, 2015), coun-
terproductive behaviours (Cohen & Diamant, 2019), and workplace aggression and
retaliation (Siegel Christian, Christian, Garza, & Ellis, 2012). Some other empiri-
cal studies have revealed that employees’ positive perceptions of justice mean that
they will be less likely to engage in organizational deviance (e.g., Berry et al., 2007,
Demir, 2011; Hashish, 2020). There are several theories that provide an explana-
tion for the link between perceived injustice and workplace deviance. According
to the foundational equity theory established by Adams (1965), individuals gauge
the degree of fairness of outcomes in relation to the inputs they provide. In the
case of a perceived imbalance, they engage in acts to restore the balance. Therefore,

employees perceiving unfair treatment as a result of comparisons of their percei-
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ved outcomes to their perceived contributions may develop feelings of resentment
and anger and accompanying behavioural counter-reactions, such as deviant work

behaviour, with a view towards restoring equity.

Blau’s (1964) social exchange theory also provides useful grounds for explain-
ing deviance by defining social exchanges as “voluntary actions of individuals that
are motivated by the returns they are expected to bring and typically do in fact
bring from others” (p. 91). As explained in detail by Cohen-Charash and Spector
(2001), relationships established in the workplace are relationships of social ex-
change. In this respect, employees are expected to react to perceived unfairness in
the workplace by directing “voluntary” retaliatory behaviours against others or the

organization to restore justice.

Folger’s (1987) referent cognitions theory also supports the link between per-
ceived justice and deviance by postulating that fairness perceptions are formed by
making comparisons with others and that perceived inequalities trigger negative
behaviours. Thus, when employees perceive unfairness in the distribution of out-
comes, in the development of procedures, or in the way that they are treated, they
may direct retaliatory behaviours against others or the organization to restore jus-
tice. Studies revealing the relationship between deviant work behaviour and each
of the three dimensions of justice have revealed conflicting results. For instance,
it was found that unfairness in outcomes, or a low perception of distributive jus-
tice, generates higher levels of deviance (Henle, 2005). On the contrary, several
other studies failed to find any significant relationship between perceptions of dis-
tributive justice and deviant reactions (O’Neill, Lewis, & Carswell, 2011). In other
studies, procedural justice and interactional justice were also found to be linked
to workplace deviance (Barclay, Skarlicki, & Pugh, 2005). Previous research in the
Turkish context revealed a significant relationship between all dimensions of or-
ganizational justice and deviant work behaviour (Yesiltas et al., 2012). In contrast
to these studies that consider all dimensions of organizational justice perceptions
(Demir, 2011) as a whole, we take a common stance with other studies (Henle,
2005; El Akremi et al., 2010; Yesiltas et al., 2012) that have argued the specific
relationships between different dimensions of justice and organizational deviance.

Therefore, we hypothesize the following:

Hypothesis 1la: Procedural justice perceptions are negatively associated with deviant

work behaviour.

Hypothesis 1b: Distributive justice perceptions are negatively associated with deviant

work behaviour.
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Hypothesis 1c: Interactional justice perceptions are negatively associated with deviant

work behaviour.

The Mediating Role of Ethical Work Climate in the Relationship between Organizational
Justice Perceptions and Workplace Deviance

In order to explain the negative relationship between perceptions of justice and em-
ployees’ deviant behaviour, previous studies have examined trust (Aryee, Budhwar,
& Chen, 2002), fear of formal punishment (Zoghbi Manrique de Lara, 2006), organ-
ization-based self-esteem levels (Ferris et al., 2012), and negative affectivity (Chen,
Chen, & Liu, 2013) as mediating variables. In this study, we postulate that an ethical
work climate may mediate the effect of justice perceptions on employees’ workplace
deviance. Perceptions of unfairness give employees an understanding of how ethical
issues are dealt with in implementing policies and procedures (Sabiu, Kura, Mei, Rai-
han Joarder, & Umrani, 2019). This relationship can be explained by social informa-
tion processing theory (Salancik & Pfeffer, 1978), which indicates an explicit link be-
tween the social environment and information processing in the development of job
attitudes. It argues that individual attitudes are the results of processing information
about behaviours in a social context; hence, individuals “adapt attitudes, behaviour,
and beliefs to their social context and to the reality of their own past and present be-
haviour and situation” (Salancik & Pfeffer, 1978, p. 226).

This theory further suggests that employees search for cues in their environ-
ment to characterize their work context and to make sense of how to act (Mayer,
Kuenzi, & Greenbaum, 2010, p. 9). That is to say, the type of ethical climate pro-
vides signals for employees about behavioural appropriateness in the organization-
al setting. Work climates give individuals hints about group norms regarding ac-
ceptable or unacceptable behaviours. If the organization is primarily characterized
by climates of benevolence and principle, where the former prioritizes the well-be-
ing of others in resolving ethical problems and the latter focuses on the application
of rules and law and universal moral values as the dominant form of reasoning,
then we might expect employees to be less inclined to adopt deviant behaviours.
On the contrary, in an egoistic climate, the consideration of self-interest might

trigger greater workplace deviance (Victor & Cullen, 1988, p. 105).

Although there is plentiful evidence on the negative link between justice percep-
tions and workplace deviance, the role of the ethical climate as a mediator between
individual justice perceptions and deviant behaviour has not received scholarly at-

tention. Ethical climates in general have been regarded as mediating mechanisms
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in several studies on the relationships between ethical leadership and employee
misconduct (Mayer et al., 2010), performance appraisal and organizational per-
formance (Sabiu et al., 2019), and ethical leadership and firm performance (Shin,
Sung, Choi, & Kim, 2015). In Turkish context, studies have also found the medi-
ating effect of ethical climate on the relationship between justice perceptions and
burnout (El¢i, Karabay, & Akyiiz, 2015); ethical leadership behaviour and affective
commitment (Demirtag & Akdogan, 2015), and organizational silence behaviour
and trust in the leader (Karabay, Sener, & Tezergil, 2018).

We presuppose the ethical work climate to be a mediator between individuals’
justice perceptions and workplace deviance. Ethical work climates may aid in illus-
trating the processes that employees use to make sense of their work environments.
An employee’s perception of the ethical climate is very critical because the ethical
climate generates and imbues ethical beliefs among employees that subsequently
shape their behavioural decisions. Perceptions of unfair treatment by superiors or
perceptions of injustice with respect to the distribution of rewards or the ways in
which procedures are set by management may influence perceptions of the ethical
work climate among employees who experience organizational injustice. This study
posits that perceptions of organizational injustice may not directly lead to deviant
workplace behaviour; rather, the ethical work climate perceptions of employees me-

diate the relationship between these constructs. Hence, we propose the following:

Hypothesis 2a: A benevolence climate mediates the relationship between employee proce-

dural justice perceptions and deviant work behaviour.

Hypothesis 2b: A benevolence climate mediates the relationship between employee dis-

tributive justice perceptions and deviant work behaviour.

Hypothesis 2c: A benevolence climate mediates the relationship between employee inter-

actional justice perceptions and deviant work behaviour.

Hypothesis 3a: A principle climate mediates the relationship between employee procedur-

al justice perceptions and deviant work behaviour.

Hypothesis 3b: A principle climate mediates the relationship between employee distribu-

tive justice perceptions and deviant work behaviour.

Hypothesis 3c: A principle climate mediates the relationship between employee interac-

tional justice perceptions and deviant work behaviour.

Hypothesis 4a: An egoism climate mediates the relationship between employee procedur-

al justice perceptions and deviant work behaviour.
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Hypothesis 4b: An egoism climate mediates the relationship between employee distribu-

tive justice perceptions and deviant work behaviour.

Hypothesis 4c: An egoism climate mediates the relationship between employee interac-

tional justice perceptions and deviant work behaviour.

The Moderating Role of Task Type in the Relationship between Ethical Climate and
Workplace Deviance

Task type has been considered to have a moderating effect among diverse types of
conflict and organizational outcomes (Puck & Pregernig, 2014; De Dreu & Wein-
gart, 2003). The structural aspects of a task might also have a negative influence
on deviant behaviour. In line with the formulation of behavioural versus concep-
tual tasks in the study of Stewart and Barrick (2000), we also take technical and

non-technical tasks as two task types for our empirical setting.

Peculiar to our context, employees in vertical units are engaged predominant-
ly in technical and routine tasks, and there is a clear division of labour among unit
members. The nature of the work necessitates technical knowledge and skills, while
planning, deciding, or negotiating with managers or colleagues is seldom necessary.
Hence, work in these units does not usually require interaction or coordination
with co-workers. In the event that interaction is required, it is mostly mundane and
non-problematic, such that it does not lead to any interpersonal problems. Moreo-
ver, the ends and means of production and tasks are very clear and unit members do

not interact in novel ways to decide how to proceed (Stewart & Barrick, 2000, p. 137).

On the contrary, in horizontal units there is less clarity about which behavioural
tasks are to be completed, so organizational members spend more time on coordina-
tion and interaction. What is more, since these tasks are non-technical, non-routine,
and more behaviourally oriented, the ways in which procedures are chosen and im-
plemented or interactions are managed may create perceptions of (in)justice among
employees more so than in vertical units. Issues regarding the quality of interperson-
al treatment and informal social interactions or altruistic behaviour are more signif-
icant for employees working in horizontal units where their tasks are more defined
by a lack of clarity and a need for more coordination skills and non-technical knowl-
edge. Task type may moderate this relationship, as employees’ tasks are expected to
influence the link between different dimensions of ethical climate and deviant work

behaviour. Therefore, we hypothesize the following:

Hypothesis 5a: The relation between a benevolence climate and deviant work behaviour
will be moderated by task type. For employees performing technical tasks, the negative
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relationship between benevolence climate and deviant work behaviour will be less prom-

inent than for employees who perform non-technical tasks.

Hypothesis 5b: The relation between a principle climate and deviant work behaviour will
be moderated by task type. For employees performing technical tasks, the negative rela-
tionship between principle climate and deviant work behaviour will be less prominent

than for employees who perform non-technical tasks.

Hypothesis 5c: The relation between an egoism climate and deviant work behaviour will
be moderated by task type. For employees performing technical tasks, the positive rela-
tionship between egoism climate and deviant work behaviour will be less prominent than

for employees who perform non-technical tasks.

As we hypothesize that task type moderates the effects of ethical climate percep-
tions on workplace deviance, we might expect that task type will conditionally influ-
ence the strength of the indirect relationship between organizational justice percep-
tions and workplace deviance, showing a pattern of moderated mediation between
the variables in our study as displayed in Figure 1. Since we propose a weak (strong)
relation between benevolence climate and workplace deviance for employees per-

forming technical (non-technical) tasks, we hypothesize the following:

Hypothesis 6a: The strength of the mediated relation between procedural justice percep-
tions and deviant work behaviour (through benevolence, principle, and egoism) will de-
pend on task type; the indirect effect of justice perceptions on deviant behaviour will be

weaker when the task type is technical.

Hypothesis 6b: The strength of the mediated relation between distributive justice per-
ceptions and deviant work behaviour (through benevolence, principle, and egoism) will
depend on task type; the indirect effect of justice perceptions on deviant behaviour will be

weaker when the task type is technical.

Hypothesis 6¢: The strength of the mediated relation between interactional justice per-
ceptions and deviant work behaviour (through benevolence, principle, and egoism) will
depend on task type; the indirect effect of justice perceptions on deviant behaviour will be

weaker when the task type is technical.

Method

Participants and Procedure

In order to test our hypotheses, we conducted a survey in a public institution in Tur-
key in March 2011. The survey included all employees of the institution regardless of
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their positions. At the time of the research, the institution had 247 employees. Data
were collected via a paper-and-pencil questionnaire in Turkish, which was self-ad-
ministered by employees during office hours. The second author visited all offices
in the institution and distributed surveys to 219 people who were available in their
offices and agreed to participate in the study. The questionnaires were collected one
week after delivery in a ballot-like box sealed all around the corners. In order to en-
sure anonymity, participants were asked to personally put their responses into the
box in sealed envelopes. Of the 219 distributed questionnaires, 171 were returned,
representing a response rate of 78%. Upon checking for missing responses, 5 ques-
tionnaires having more than 10% missing items were excluded from the analyses.
The total remaining sample included 166 respondents. The demographic data of the
participants were as follows: 60% were female and the majority of the respondents
(86%) were between 25 and 44 years of age. Regarding education level, only 12% of
the participants held less than a university degree, while 88% of them had either
undergraduate or graduate degrees. The average tenure of the participants was 26

months.

Measures

Workplace deviance. Workplace deviance was measured using the scale developed
by Bennett and Robinson (2000). Permission was received from the original authors
to use the scale and to adapt certain items if required. The scale was first translated
into Turkish by the researchers and then back-translated with the help of an English
language instructor. The questionnaire was pilot-tested with a small sample from
the institution to check for the applicability of the statements. Some items were ad-
justed to the setting, such as changing “Worked slowly to get overtime payment”
to “Worked slowly to make use of the overtime benefits”. Before finalization of the
translation, the English and Turkish versions were assessed comparatively by a fluent
speaker of English. The scale comprises 19 items; 12 items assess deviant behaviour
aimed at the organization (i.e., organizational deviance) and 7 items address acts
targeting members of the organization (i.e., interpersonal deviance). We used items
that measure organizational deviance (e.g., Neves & Story, 2015; Sayed-Mostafa &
Shen, 2020; Tiiziin & Kalemci, 2018). These items measure the frequency with which
the respondents engage in specific behaviours that are harmful to the organization
or to other employees on a 5-point Likert-type scale ranging from 1 (“never”) to 5
(“daily”). The scale’s alpha reliability coefficient was computed as 0.78.

Organizational justice. Justice perceptions were measured with the 20-
item scale developed by Niehoff and Moorman (1993). The Turkish version of the
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scale was directly adopted from Pirali’s (2007) master’s thesis with the author’s
permission. The first six items of the scale refer to the extent of fair procedures
in managerial decisions about the respondent’s job to assess procedural justice
perceptions (e.g., “My general manager makes sure that all employee concerns are
heard before job decisions are made”). The following nine items measure interac-
tional justice perceptions concerned with the perceived quality of supervision and
communication (e.g., “When decisions are made about my job, the general manager
shows concern for my rights as an employee”). The final five items detect percep-
tions of fairness of employees’ compensation, salary, and benefits, namely distrib-
utive justice (e.g., “Overall the rewards I receive here are quite fair”). Each item was
assessed on a 5-point Likert-type scale ranging from 1 (“strongly disagree”) to 5
(“strongly agree”) with higher scores revealing higher levels of perceived justice.
The scale’s procedural, distributive, and interactional alpha reliability coefficients

were computed as 0.94, 0.97, and 0.89, respectively.

Ethical work climate. The ethical climate was measured with the 26-item
scale developed by Victor and Cullen (1988). The Turkish version of the scale was
directly taken from Asgcigil and Parlakgiimiig’s study (2012) after receiving their
consent. The respondents rated their perceptions on a 6-point Likert scale ranging
from 1 (“completely disagree”) to 6 (“completely agree”). The questionnaire includ-
ed five dimensions: caring, instrumental, independence, law and code, and rules
climates. The caring climate was assessed with seven statements (e.g., “The most
important concern is the good of all the people in the company as a whole”). There
were seven items for the instrumental climate (e.g., “In this institution, people pro-
tect their own interests above all else”) and four items for the independence cli-
mate (e.g., “Each person in this institution decides for themselves what is right and
wrong”). For the law and code climate, four statements were included to address
adherence to laws and regulations (e.g., “In this institution, people are expected to
strictly follow legal or professional standards”). Similarly, four statements depict-
ed a rules climate (e.g., “Everyone is expected to stick to the organization’s rules
and procedures”). To test the mediation effects, in line with the extant literature
(Bulutlar & Oz, 2009), three categories of ethical criteria of ethical work climates
were separately considered. These dimensions were egoism, referring to the maxi-
mization of one’s own interest; benevolence, or the maximization of the interests
of as many people as possible; and principle, highlighting adherence to universal
standards and rules. The internal reliability of the benevolence, principle, and ego-

ism climate scales were 0.87, 0.88, and 0.65, respectively.
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Task type. Employees indicated whether they worked in a horizontal or verti-
cal department. The task type in vertical departments is technical, requiring tech-
nical knowledge and expertise. In contrast, employees in horizontal departments
perform non-routine and more behavioural tasks that do not necessitate technical
knowledge, involving coordination of the work of other departments. Task type

was dummy-coded as non-technical = 1 and technical = 0.

Control Variables

Prior studies suggested a significant relationship between several demographic
variables and workplace deviance. For instance, males were found to be more likely
to engage in deviant behaviour in the workplace (Henle, 2005; Marasi, Bennett, &
Budden, 2018). Tenure and education level were also found to be significantly re-
lated to workplace deviance (Robinson & O’Leary-Kelly, 1998). Therefore, we con-
trolled for gender, age, level of education, and tenure in this study. We controlled
for individual employees’ gender with two response categories (1 = male; 2 = fe-
male) and education levels with seven response categories (1 = elementary school;
2 = middle school; 3 = high school; 4 = 2-year degree; 5 = bachelors; 6 = masters; 7

= doctorate). Tenure was self-reported in months.

Analytic Strategy

The statistical analyses of this study were performed using the IBM SPSS Statistics
24.0 and AMOS 24.0 software packages. We conducted confirmatory factor anal-
ysis with maximum likelihood estimation using AMOS 24.0 to examine whether

employees’ scores on self-report measures captured our distinctive constructs.

The hypothesized mediation and moderation models were tested by following
a two-stage procedure (Anderson & Gerbing, 1988). First, a measurement model
was fit to the data, and second, the structural model was tested. In line with the
literature (Hu & Bentler, 1999), the fit of the measurement model and alternative
models to the data was assessed examining the Tucker-Lewis index (TLI), root-
mean-square error of approximation (RMSEA), and comparative fit index (CFI). A
good fit is indicated by TLI and CFI values of greater than 0.90 and RMSEA values
no higher than 0.08. The results in Table 2 indicate that the fit of the seven-factor
measurement model was good (CFI = 0.85, TLI = 0.84, and RMSEA = 0.06), and this
model fit the data better than the one-factor model that loaded all the indicators to
one latent factor (CFI = 0.57, TLI = 0.86, and RMSEA = 0.11).

The hypothesized mediation model was first tested following Baron and Ken-

ny’s (1986) procedures. As some studies (Preacher & Hayes, 2004; Hayes & Preacher,
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2010) have suggested a bootstrapping approach to attain confidence intervals, we
also tested the mediation effect using a bootstrapping test by the PROCESS macro.
Nonparametric bootstrapping procedures make no assumptions about the sampling
distribution, eliminating this problem (Shrout & Bolger, 2002). The indirect effects
were tested using bias-corrected bootstrap 95% confidence intervals based on 5,000
samples by the PROCESS macro developed for SPSS. The moderation model was as-

sessed by hierarchical regression by creating an interaction term.

Results

Regression Analyses

Descriptive statistics, reliabilities, and correlations are presented in Table 1. Hi-
erarchical regression was performed to test all hypotheses of the present study.
The results in Table 3 show that Hypotheses 1a, 1b, and 1c are supported (Table 3,
Model 3: B, = -.36, p < .001; B, =-.17, p < .05; B,,=-.29, p < .001).

Descriptive Statistics, Reliabilities, and Zero-Order Correlations

M SD 1 2 3 4 5 6 7 8
1.PJ 345 137 (0.94)

2.1 391 135 .84%F  (0.89)

3.DJ 368 137 .62%% 6% (0.97)

4. DWB-O 136 030 -28%  -18% 06  (0.79)

5.Benevolence  3.88 098  .66%*  .62%%  S4xx 27 (0.87)

6. Principle 393 0.82  .61% 58k s4%k  _26%  65%F  (0.88)

7. Egoism 329 072 37 28%F 3s5%2 09 39% 13 (0.65)
8. Task Type 134 047  26%  20% 14 -05 16 07 17+ -

Note. DWB-O= organizational deviance; PJ= procedural justice; IJ= interactional justice; DJ= distributive

justice. Reliability (Cronbach’s alpha) scores are reported in parentheses on the diagonal. *p <.05. **p <.01.
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Results of Confirmatory Factor Analysis

Models CFI TLI RMSEA
1 factor model (all latent constructs loaded on one factor) 0.57 0.56 0.11
2 factor model (loading PJ, DJ, 1J, benevolence, principle and egoism on one 0.61 0.60 0.10

factor, DWB-O loaded on another factor)

3 factor model (PJ, DJ, 1J loaded one factor; benevolence, principle and 0.72 0.81 0.09

egoism on another factor, DWB loaded on another factor)

5 factor model (PJ, DJ, 1J loaded on one factor; benevolence, principle, 0.77 0.76 0.08

egoism and DWB-O as separate factors)

7 factor model (PJ, DJ, 1J, benevolence, principle, egoism and DWB-O as 0.90 0.84 0.06

separate factors)

Note. CFI= comparative fit Index; TLI= Tucker-Lewis index; RMSEA= root-mean-square error of
approximation; DWB-O= organizational deviance; PJ= procedural justice; IJ= interactional justice; DJ=

distributive justice.

Hypotheses 2, 3, and 4 proposed that i) benevolence, ii) principle, and iii) ego-
ism climates mediate the relationship between separate dimensions of organiza-
tional justice perceptions and organizational deviance. The hypothesized mediated
models provided a good fit to the data with i) CFI = 0.91, TLI = 0.90, and RMSEA
= 0.06; ii) CFI = 0.88, TLI = 0.88, and RMSEA= 0.07; and iii) CFI = 0.91, TLI =
0.90, and RMSEA= 0.06. The mediation hypothesis was first tested by hierarchi-
cal regression analysis following the procedures of Baron and Kenny (1986). Four
conditions need to be satisfied in order to support the mediation effect. First, or-
ganizational justice perceptions (procedural, distributive, and interactional) were
found to be negatively related to organizational deviance (Table 3, Model 3: 3, =
-.36,p <.001; B,,=-.17,p < .05; B, =-.29, p < .001). Second, organizational justice
perceptions (procedural, distributive, and interactional) were found to be signifi-

cantly associated with each dimension of ethical work climate (Table 3, Model 2:
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By senevsionce = <64 p < .001; Table 4, Model 2: B
2: Bp}egm-sm =-.40, p < .001) (Table 3, Model 2:

=.58, p < .001; Table 5, Model
= .53, p < .001; Table 4,

PJ-principle

DJ-benevolence

Model 2: BD}prl_miﬂe =.52, p < .001; Table 5, Model 2: BD}Egoism =-.36, p < .001) (Table
3,Model 2:B8,, =.60,p <.001; Table 4, Model 2: Bl}pﬁndﬂe =.55,p <.001; Table
5, Model 2: BIJ-egnism =-.31, p <.001). Third, benevolence, principle, and egoism work

climates were significantly related to organizational deviance (Table 3, Model 4: {3
= -.33, p < .001; Table 4, Model 4: § = -.30, p < .01; Table 5, Model 4: # = .23, p <
.05). Finally, when organizational deviance is regressed on each dimension of both
organizational justice perceptions and ethical work climate separately, the latter
should be significantly related to workplace deviance but the previously significant
relationship between organizational justice perceptions and workplace deviance
should become statistically insignificant. The statistical results are shown in Table
3 for benevolence climate (Table 3, Model 5: B, =-24,p > .05,8, = ~'=-17,p>
.05; B,,=.00,p> .05, . =-33p<001;B,6=-15p>0528,  =-24,p
<.05), in Table 4 for principle climate (Table 4, Model 5: 8, = -.27, p < .001, Bpn,m_ple
=-14, p > .05; Table 4, Model 5: B = -.02, p > .05, Bpmmle =-.29, p <.001; Table 4,
Model 5: B, =-.18,p > .05, Bpn.m.ple =-.20, p < .05), and in Table 5 for egoism climate
(Table 5, Model 5: B, =-.31, p < .001, Begoism =-.11,p > .05; Table 5, Model 5: B, =
-10,p> .05, 3 =-.19,p > .05; Table 4, Model 5: BU =-.24,p< .05,

.05). These results indicate that benevolence and principle climates fully mediated

=-15,p>

egoism egoism

the relation between distributive and interactional justice perceptions and organi-
zational deviance. However, for egoism climate, the regression results indicated no

mediating effect.
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Regression Results for Testing Hla, H1b, Hlc, H2a, H3a, H4a, H5a, H6a

Variable Benevolence Climate Organizational Deviance
Model 1 Model 2 Model 3 Model 4 Model 5 Model 6 Model 7
Independent variables
PJ L64%%* -36%E -.24
DJ 53k - 17* .00
) L60*** =20k -.15
Mediator
Benevolence - 33k (-17, - 30%H* -.14
climate =33k,
-24%
Moderator
Task-type -.05 93%*
Cross-level interaction
Benevolence -.1.05%*
x Task type
Indirect effects of PJ and DWB-O LL 95% CI, UL 95% CI [-.280,.021]
Indirect effects of DJ and DWB-O LL 95% CI, UL 95% CI [-.275, -.073]
Indirect effects of IJ and DWB-O LL 95% CI, UL 95% CI [-.319,-.012]
Moderated mediation effect coefficients (Boot SE) -.065 (.036)
LL 95% CI, UL 95% CI [-.141, -.004]

Note. OJ= organizational justice; DWB-O = organizational deviance. Bootstrap sample size = 5,000. CI=

confidence interval; LL = lower limit; UL= upper limit. *p <.05. **p <.01. ¥**p < .001.
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Regression Results for Testing H1b, H2b, H3b, H4b, H5b, H6b

Variable Principle Climate Organizational Deviance

Model 1 Model 2 Model 3 Model 4 Model 5 Model 6 Model 7

Independent variables

PJ '58*** _'36*** _.27***
DJ 5k - 17* -.02
I 55k - 20% -.18
Mediator
Principle -.30%* -.14, - 21%** -.06
climate =29k
-.20%)
Moderator
Task-type -.08 1.13%*

Cross-level interaction

Principle x -1.27%x*
Task type

Indirect effects of PJ and DWB-O LL 95% CI, UL 95% CI [-.200, .025]

Indirect effects of DJ and DWB-O LL 95% CI, UL 95% CI [-.246, -.063]

Indirect effects of 1IJ and DWB-O LL 95% CI, UL 95% CI [-.227, -.008]

Moderated mediation effect coefficients (Boot SE) -.050 (.026)

LL 95% CI, UL 95% CI [-.103, -.004]

Note. OJ= organizational justice; DWB-O = organizational deviance. Bootstrap sample size = 5,000. CI=

confidence interval; LL = lower limit; UL= upper limit. *p <.05. **p <.01. ***p <.001.
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Regression Results for Testing Hlc, H2c, H3c, H4c, H5c, H6c

Variable Egoism Climate Organizational Deviance

Model 1 Model 2 Model 3 Model 4 Model 5 Model 6 Model 7

Independent variables

PJ - 40FH* -36%F* S 3 HE
DJ - 36wk - 17%* -.10
1J R =20k -.24%
Mediator
Egoism 23% -.11 23%k 12
climate -.19
-.15
Moderator
Task-type -.07 -.70

Cross-level interaction

Egoism x .15
Task type

Indirect effects of PJ and DWB-O LL 95% CI, Ul 95% CI [-.022, .003]

Indirect effects of DJ and DWB-O LL 95% CI, Ul 95% CI [-.137,.008]

Indirect effects of 1IJ and DWB-O LL 95% CI, Ul 95% CI [-.110, .001]

Note. OJ= organizational justice; DWB-O = organizational deviance. Bootstrap sample size = 5,000. LL = lower

limit; UL= upper limit. *p < .05. **p < .01. ***p < .001.

In line with the procedures of Hayes and Preacher (2010), we further tested the
significance of indirect tests by bootstrapping. We estimated bias-corrected 95%
confidence intervals for indirect effects by bootstrapping 5,000 samples. As argued
by Shrout and Bolger (2002), if zero is not in the bootstrap bias-corrected 95%
confidence interval then it can be concluded that the indirect effect is not zero.
As illustrated in Table 3, the confidence intervals are found to be between [-.275,
-.073] and [-.319, -.012] for benevolence climate, which ultimately suggests that
the indirect path of distributive and interactional justice via benevolence climate
to organizational deviance is statistically different from zero and significant. Thus,
only Hypothesis 2b and 2c are fully supported. The confidence intervals of princi-
ple climate, being [-.246, -.063] and [-.227, -.008], also suggest the full mediation
of the principle climate between distributive and interactional justice perceptions
and organizational deviance (Table 4). Hypotheses 3b and 3c are fully support-
ed. The confidence intervals of the egoism climate suggest no mediation between
different dimensions of organizational justice perceptions and deviance (Table 5).

Thus, Hypotheses 4a, 4b, and 4c are not supported.
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To test Hypotheses 5a, 5b, and 5¢, moderated regression analyses were per-
formed to examine the moderating effects of task type on the relationships be-
tween different dimensions of ethical climate and workplace deviance. The mod-
eration results in Tables 3, 4, and 5 separately show that task type moderated the
proposed relationship between both benevolence and principle climates and organ-
izational deviance (Table 3, Model 7: =-.1,05, p < .001; Table 4, Model 7:
B =-1.27, p < .001). Employees performing non-technical tasks and perceiv-

IntPrinciple

IntBenevolence

ing benevolence and principle climates are less likely to engage in deviant behav-
iour than other employees performing technical tasks. The results did not generate
significant support for the moderating effect of egoism climate (Table 5, Model 7:
=.15, p > .05). Thus, only Hypotheses 5a and 5b are supported.

BIrxtEgaism

To test Hypothesis 6, we used the PROCESS macro to calculate normal distri-
bution-based 95% confidence intervals for the indirect effects of organizational
justice perceptions on workplace deviance via benevolence climate with “technical”
and “non-technical” values of task type, as well as the difference between condi-
tional indirect effects. The indirect effect of interactional justice via benevolence
climate on workplace deviance is stronger when the task type is non-technical,
with b =-.078, SE =.039, and CI [-.162 -.020], than when the task type is technical,
with b = -.013, SE = .016, and CI [-.048, .015]. The indirect effects of interactional
justice perceptions via benevolence climate on workplace deviance differ signifi-
cantly when the task type is technical versus non-technical (difference between
conditional indirect effects: b = -.065, SE = .036, and CI [-.141, -.004]).

The indirect effects of distributive justice perceptions on workplace deviance
via principle climate differ significantly when the task type is technical versus
non-technical (difference between conditional indirect effects: b = -.050, SE = .026,
and CI [-.103, -.004]). Similarly, the indirect effects of interactional justice percep-
tions via principle climate on workplace deviance differ significantly when the task
type is technical versus non-technical (difference between conditional indirect ef-
fects: b =-.051, SE = .030, and CI [-.121, -.006]).

Across workplace deviance measures, the 95% confidence intervals of the in-
direct effects of organizational justice via benevolence climate included zero when
the moderator (task type) was technical but excluded zero and became statistically
significant when the moderator signified non-technical tasks. In other words, the
indirect effect of distributive and interactional justice perceptions on organization-

al deviance became stronger for non-technical tasks.
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Discussion

In this paper, we have analysed the linking mechanism between organizational
justice perceptions and workplace deviance in a sample of Turkish public sector
employees. Grounded in social exchange theory, we have focused on the mediating
effect of ethical work climate and the moderating effect of employee task type. We
conclude that organizational justice perceptions positively affect benevolence and
principle climates and negatively affect egoism climates. The mediation effect has
been found to be significant only for benevolence and principle climates, entailing
the decreasing possibility of engaging in deviant behaviour in the work setting.
Moreover, the nature of the tasks that respondents performed provided a signifi-
cant explanation for the strength of the positive impact of benevolence and prin-
ciple climates on deviant behaviour, and the indirect effect of justice perceptions
on deviance (via benevolence climate and principle climate) was stronger when the

task type was non-technical rather than technical.

By taking a sample of public sector employees in Turkey as a case study, this
work has examined workplace deviance as a behavioural outcome of employees’
perceptions of unfairness. Responding to the question of why employees harm
their organizations, we first suggested that employees often engage in such be-
haviour to restore equity in their organizations (Adams, 1965). We have support-
ed this claim further by showing how perceptions of justice (injustice) lead to the
generation of benevolence and principle work climates and how these ethical (un-

ethical) contexts are less (more) likely to promote such harmful acts by individuals.

This research has several theoretical implications. First, this study contributes
to the literature on workplace deviance by showing that the tendency of public sec-
tor employees in a collectivist country to engage in deviant work behaviour is nega-
tively influenced by their justice perceptions in the work setting. Although previous
research on workplace deviance (Holtz & Harold, 2013) empirically examined the
association between organizational justice perceptions and workplace deviance, our
study has shown that only interactional and distributive justice perceptions of public
sector employees were significant in the mediation relationship. This finding is criti-
cal for public sector settings defined by high degrees of formalization and bureaucra-
cy. In the public sector, rules and procedures are clearly established through strictly
defined processes. Therefore, in the present research context, employees are largely
subject to uniform procedures that are generally backed by official documents with a
legal basis. For this reason, it is probable that perceptions about the fairness of pro-

cedures may not be a major concern and may not have explanatory power.
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As our study highlights the importance of justice perceptions of employees
in the determination of workplace deviance, it differs from the extant literature
by introducing the ethical work climate as a mediator in the relationship between
organizational justice and deviant work behaviour. Workplace deviance has gen-
erally been addressed by research on social psychological factors (i.e., justice and
social exchange perceptions) aimed at explaining why employees engage in such
acts. Despite the recent proliferation of such research, we do not know much about
the process behind such behaviour (Michel & Hargis, 2017). Therefore, the pres-
ent study has expanded this literature by integrating such factors with contextual

determinants to provide a fuller understanding of why workplace deviance occurs.

The results of our analyses have revealed that with the incorporation of a be-
nevolence climate, the effects of both interactional and distributive justice per-
ceptions on workplace deviance became insignificant in comparison to the case in
which a benevolence climate was not included in the model. This supported the hy-
pothesis that a benevolence climate in an organization would play a mediating role
between employees’ interactional and distributive justice perceptions and deviant
behaviours. Perceptions of justice in the work context contributed to the formation
of a climate of social accord encouraging stereotypical good behaviour, in turn im-

pacting employees’ deviant work behaviour.

Another point to note is that, in contrast to the findings of Chen et al. (2013)
and Vardi (2001), whereby both of those studies found no significant relation-
ship between the benevolence dimension of ethical work climate and workplace
deviance, we have revealed that all dimensions of the ethical climate may pre-
dict employees’ deviant behaviour. Victor and Cullen’s (1987) conceptualization
of ethical work climates as egoism, benevolence, and principle were largely built
upon Kohlberg’s (1984) stages of moral development. In each climate, the ethical
standard used by the employees to determine the “right” behaviour is different.
Whereas in egoism and benevolence climates the reference point is self-interest
and the well-being of the group, respectively, in principle climates adherence to
universal values is the major factor in making decisions. In a benevolence climate,
management fulfils employees’ needs, values their contributions, and considers
their best interests. Furthermore, this type of climate encourages employees to
show concern for their co-workers’ well-being (Victor & Cullen, 1988). In a work
context emphasizing friendship and team interests, employees are expected to be
less engaged in negative behaviours. In a benevolence climate, both employees and

employers look beyond their self-interest while making decisions. According to
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Hofstede’s (1984) classification of national cultures, Turkey is listed among the
collectivist cultures, which refers to the importance attached to social bonds and
an emotional connection to a larger group. In the same vein, in a study of pub-
lic employees’ values in Turkey, it was concluded that the most important values
in Turkish bureaucracy are “collectivism, solidarity and harmony” in “communi-
ty” or “groups” (Omiirgoniilsen & Oktem, 2009). Parallel to these findings, it is
highly probable that the “benevolence climates” in Turkey that prioritize socially
constructed norms over individually constructed ones (Leung, 2008, p. 47), espe-
cially in the public sector, discourage deviance by emphasizing group cohesiveness
over self-interest. Furthermore, our study is unique in the sense that it showed
that for employees perceiving benevolence and principle climates and performing
non-technical tasks, which require more interaction and coordination, the tenden-
cy to engage in deviant behaviour is less than that of other employees with more

technical tasks.

Conclusion

This study has extended our understanding of the relationships among organiza-
tional justice perceptions, ethical work climate, and workplace deviance among
public sector employees. Our primary findings are that (i) procedural, distributive
and interactional justice perceptions are negatively related to workplace deviance;
(ii) benevolence and principle climates are negatively related while an egoism cli-
mate is positively related to workplace deviance; (iii) the relationship between
interactional justice perceptions and workplace deviance is fully mediated by be-
nevolence and principle climates; (iv) the relationship between distributive justice
perceptions and workplace deviance is fully mediated by benevolence and principle
climates; (iv) task type moderates the relationship between benevolence and prin-
ciple climates and workplace deviance; (v) task type also moderates the indirect
effect of interactional justice perceptions on workplace deviance through benev-
olence and principle climates among public sector employees; and (vi) task type
also moderates the indirect effect of distributive justice perceptions on deviance
through principle climates. We believe that our findings provide a deeper under-

standing of the underlying dynamics that trigger workplace deviance.
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Abstract: This study analyzes the research topics and theoretical foundations that have guided the field of business
ethics for the last two decades and, based on the analyses, addresses research topics that have the potential to con-
tribute to the field of business ethics in the future. The research uses the bibliometric research technique of co-word
analysis as well as the qualitative research method of qualitative content analysis. The research findings indicate
developments to have occurred both in research trends and the theoretical foundations of the field from the 2000-
2010 period to the 2011-2020 period. The dominant research trends and theories in the field for the 2000-2010
period have been identified as leadership, corporate governance, trust, corruption, codes of ethics, and stakeholder
theory, while the dominant research trends and theories identified for the 2011-2020 period are virtue ethics, sus-
tainability, ethical leadership, culture, religiosity, stakeholder theory, and institutional theory. Suggestions about
future research have been presented as a result of the research findings.

Keywords: Business ethics, research trends, theoretical foundations, bibliometric analysis, qualitative content
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Introduction

Business ethics developed alongside the orientation of religious happenings toward
events in the business world and management education’s interest in social prob-
lems. Even though the phenomenon of business ethics is as old as the history of
humankind, its emergence as an academic field of study is quite new (De George,
1987). Business ethics is largely a Western-oriented field; it was initially under the

influence of and discussed within the capitalist framework. De George (1987) grou-
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ped the development of this young academic field under five periods: i) Pre-1960:
The stage of ethics in the business world, ii) The 1960s: The emergence of social
problems in the business world, iii) The 1970s: The rise of business ethics as an
emerging field, iv) The first half of the 1980s: The first consolidation period, and v)
1985: Defining the field.

Business ethics involves how a business configures values, norms, and beliefs
in a way that conforms to societal values and meets its expectations (Svensson
& Wood, 2008). Economic, legal, ethical, and discretionary responsibilities are
among the things society expects from a business (Joyner & Payne, 2002). Econo-
mic responsibilities refer to the responsibility for producing the goods and services
society demands and selling them at a profit. Legal responsibilities refer to the
basic rules regulating the business world. Ethical responsibilities refer to the ad-
ditional behaviors and activities that are not necessarily prescribed by law but are
expected by the members of society from the business world. Lastly, discretionary
responsibilities refer to a business’ voluntary activities. These four responsibilities

are also known as a business’ corporate social responsibilities (CSR; Carroll, 1979).

In a similar vein to all new fields of social scientific research, the field of busi-
ness ethics also has quite an eclectic structure as it benefits from other disciplines.
This situation is deemed a significant barrier to the development of business ethics
as an independent field and arises from its extensive interaction with other discip-
lines (Ma, 2009). This interaction blurs the frontiers of business ethics and carries

over theories, concepts, and assumptions from other disciplines to this field.

Currently, the field of business ethics’ interactions with different disciplines
has not been taken into consideration; as a result, this has created disciplinary
ambiguity (De Bakker et al., 2005; Ma et al., 2012; Calabretta et al., 2011). The in-
teractions the field of business ethics has with different disciplines are important,
as they carry the concepts, assumptions, and theories from these disciplines over
to the field of business ethics. Hence, they allow the concepts, assumptions, and
theories of the field of business ethics to also carry over to different disciplines. In
this framework, examining the research topics and theories guiding the field over
the last two decades in particular has become more meaningful. On this basis, the
study aims to explore the developmental patterns in the field of business ethics in
the international literature by analyzing one of the most effective journals in the
field in depth. The study aspires to contribute to both the national literature as well
as the international literature.

297



Turkish Journal of Business Ethics (TJBE)
is Ahlaki Dergisi

In this framework, this study seeks answers to two questions: i) Which rese-
arch topics have guided the field of business ethics and ii) Which theories have
contributed to the field of business ethics? Based on these two research questions,
the contribution this study gives to the relevant literature can be summarized as
follows: It identifies the research topics and themes that have dominated the field
of business ethics through a co-word analysis as well as the theories that have cont-
ributed to the development of the field of business ethics. Thus, the study aims to
present the topics and theories that have the potential to contribute to the future
development of the field of business ethics. The research has been designed to have
five sections in addition to the introduction. The second section presents how this
study differs from previous studies in the literature by examining the literature and
analyzing the developmental patterns in the field of business ethics and the field of
corporate social responsibility. The third section then addresses the research met-
hodology, the fourth section indicates the study’s findings, and the fifth section
discusses these findings. The study wraps up with the conclusion as the sixth and

final section.

Literature Review

Various studies have analyzed the current developments of business ethics rese-
arch and can be evaluated under two groups. While the first group of researchers
presented the developmental patterns in the field of business ethics, the second
group analyzed the developmental patterns in business ethics as a phenomenon
under different disciplines. Among the researchers from the first group, De Bak-
ker et al. (2005) analyzed the theories and research patterns that contributed to
the fields of corporate social responsibility and corporate social performance du-
ring the 1970-2002 period. These authors found these two concepts to have had
a dominant effect on the field of business ethics and the field of business ethics
to have survived and developed alongside the new concepts that were introduced
to the field. Moreover, the results authors have obtained put forth that corporate
social responsibility actually emerged as a managerial and strategic area of speci-
alization. In an analogous study, Ma et al. (2012) likewise analyzed the paradigms
of contemporary business ethics research during the 2001-2008 period. To iden-
tify the most significant publications, academicians, and research themes in the
field of business ethics, these authors created an intellectual map of the field by
conducting citation and co-citation analyses. The authors’ findings indicated the
studies on business ethics to have focused on four main research themes: ethics

and social contract theory, ethical decision-making, corporate social responsibility,
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and stakeholder theory. Their study revealed the structure of the invisible network
of knowledge production in the field of business ethics and provided important
information about the current research paradigms in business ethics studies. The
different but similarly oriented study from Calabretta et al. (2011) analyzed the
Journal of Business Ethics over the 1982-2008 period using the bibliometric analy-
sis techniques of citation and co-citation analyses. The authors’ findings identified
the most effective studies in business ethics research as well as the formation and
evolution of the schools of thought in the field. Even though the findings from
each of these three studies provided data about the developmental patterns in the
field, what the advancements that have recently taken place in the field of business
ethics are about is ambiguous. Research is required on what type of developments
have occurred in the field of business ethics and what the potential research fields
can contribute to the development of the field, particularly for periods beyond the
date ranges covered by the three studies above.

Having orientations similar to these three studies, two other studies examined
the developmental pattern of the phenomenon of the institutional codes of ethics.
The first study from Helin & Sandstrém (2007) analyzed studies that had been
conducted on the institutional codes of ethics during the 1994-2005 period. The
authors’ findings inferred a lack of information to still exist about how codes of
ethics work inside organizations as well as how these codes are transmitted and
transformed. Following this study, Stevens’ (2008) analogous study reviewed stu-
dies that had been published on institutional codes of ethics since 2000. Stevens
deduced institutional codes of ethics to be able to present effective tools for sha-
ping employees’ ethical behaviors and for guiding decision-making processes. As
these two studies focused solely on the developmental patterns of the phenome-
non of the codes of ethics in the field of business ethics, they are unable to provide

information about developmental patterns throughout the entire field.

The second group of researchers examined the patterns of interactions in the
field of business ethics through different disciplines. Among these, Vitell (2003)
analyzed the phenomenon of consumer ethics in the field of marketing. Vitell anal-
yzed conceptual and empirical studies during the 1990-2000 period and reached
the finding that marketing researchers had contributed to developing the knowle-
dge base in the field of consumer ethics over that decade, particularly in the inter-
cultural context. Likewise, Tsalikis & Fritzsche’s (2013) study based on marketing
ethics developed ethical decision-making and marketing ethics models on the topic

of marketing’s departure from theories in the field of business ethics.
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Apart from the field of marketing, the second group of researchers examined
the phenomenon of business ethics in the following fields and disciplines: entrep-
reneurship (Hannafey, 2003), family businesses (Vazquez, 2018), international
marketing ethics (Javalgi & La Toya, 2015), tourism (Késeoglu et al., 2016), stra-
tegic management (Robertson, 2008; Késeoglu et al., 2013), business and manage-
ment (Ferrero & Sison, 2014; Joyner & Payne, 2002), international trade (Zhao et
al., 2018), and a critical review of the methodology in the field of business ethics
(Randall & Gibson, 1990).

Regarding evaluating the studies analyzing developmental patterns in the field
of business ethics in Turkey, Egri & Sunar (2010) are discerned to have tried iden-
tifying the situation in the field of business ethics by assessing the developments
taking place in the public and private sectors, civil society, and academia. Késeoglu
et al’s (2013) study analyzed the developmental patterns in strategic management
research in Turkey within the field of business ethics and concluded no significant
progress to have occurred in terms of business ethics in the strategic management
literature in Turkey, as well as a significant gap to exist in this field. Likewise, a si-
milar study from Akdeve & Késeoglu (2013) reviewed master’s theses and doctoral
dissertations authored in Turkey using bibliometric analyses. They found the num-
ber of theses and dissertations on the field of business ethics to have decreased
over the previous two years upon examining the findings. Again, Levent & Kinik
(2017) reviewed graduate theses that had been prepared on education and instru-
ction in Turkey, ascertaining the theses in this field to have primarily been written
between 2007-2015, the topics to be mostly studied among master’s theses, and
the most-addressed phenomenon to be school administrators and teachers. These
studies focused solely on studies performed in Turkey and analyzed the develop-
mental patterns of business ethics on the basis of master’s theses and doctoral
dissertations from the perspective of a specific discipline; they failed to provide any
finding on the theoretical foundations contributing to developments in the field of
business ethics. As can be seen, no study has comprehensively presented the rese-
arch topics or theories guiding the field of business ethics, either in the national or
the international literature. Therefore, this research aims to explore development
models in the field of business ethics in the international literature by analyzing
one of the most influential journals in this field; the study aims to contribute both

to the national literature and the international literature.
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Methodology

This research simultaneously uses quantitative and qualitative research methods
(Cark, 2020). The bibliometric analysis technique of co-word analysis and the qu-
alitative research method of qualitative content analysis have been preferred for
analyzing the research data. The research utilizes the Social Sciences Citation Index
(SSCI) from the Web of Science (WoS) database. This database was selected as it is
the one scientists in the field of management science use the most (Bagis, 2021a;
2021b; Bagig, 2020; Bags et al., 2019; Zupic & Cater, 2015). Because the research
exclusively uses this database, it has not included journals and articles from other
databases such as the Scientific and Technological Research Council of Turkey, Sco-
pus, ProQuest, and EBSCO. In addition, another limitation of the research is that
it does not analyze articles written in different languages such as Turkish, Russi-
an, Chinese, German, Japanese, or Hindi. Furthermore, the research is limited to
the review of the Journal of Business Ethics. This journal was chosen as it provides
the literature with significant publications on business ethics and has the highest
impact factor (5-year impact factor = 5.453). In addition, this journal is preferred
in data filtering processes made from the WoS database because this journal has
the highest production (2,096 articles). Many studies are found in the literature
that have been conducted by examining a single journal (Donthu et al., 2021; Ra-
mos-Rodriguez & Ruiz-Navarro, 2004; Martinez-Lépez et al., 2018; Robertson,
2008; Tsalikis & Fritzsche, 2013). This journal in the field of business ethics is the
most prestigious and has had the highest impact on the field.

The data were filtered through the WoS database. Table 1 exhibits the sequ-
ence followed in the data filtering process, which covers the 2000-2020 period.
This period has been selected for reviewing developments in the field of business
ethics over the last two decades. The data have been separated into two periods:
2000-2010 (Period 1) and 2011-2020 (Period 2). The 10-year time period has been
chosen due to the assumption that the developmental process of an academic field
can change over 10-year intervals. This logic of separation based on periods is also
found in previous studies (see Usdiken & Wasti, 2002; Bagis et al. 2019).

Meanwhile, the research has limited itself to analyzing only articles based on
the following assumptions: i) Articles are verified sources of information in scien-
tific research (Fernandez-Alles & Ramos-Rodriguez, 2009); ii) While articles go
through a process under the supervision of a referee, no problems are generally
found in terms of quality (Girbiiz & Sahin, 2014). Books and book chapters have

additionally been excluded from the analysis as they do not always have keywords.
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Table 1. Process of Retrieving Data from the WoS Database

WoS

Data

Filtering

Category

Data Filter

1- Business ethics*

2- “Business ethics”

2000-2010 (Period 1)

The number of articles

reached as a result of

2011-2020
(Period 2)

The number of ar-

ticles reached as a

1 Topi
opie these two selections: result of these two
3- “Journal of 2,790 selections: 6,130
Business Ethics”
Wos Busi d The number of articles  The number of articles
o usiness an
2 reached as a result of reached as a result of
Category management . . . .
this selection: 2,097 this selection: 3,694
D . The number of articles  The number of articles
ocumen
3 T Articles reached as a result of reached as a result of
ypes this selection: 1,693 this selection: 3,024
. The number of articles  The number of artic-
Source Journal of Business
4 ) reached as a result of les reached as a result
Titles Ethics

this selection: 1,104

of this selection: 992

TOTAL NUMBER OF ARTICLES

1-Business ethics™: 2,096 Articles,

2- Business ethics: 1,440 Articles,

3-Journal of Business Ethics 6,307Articles

Export
5 (Other file
formats)

1-Record content
(Full record and
cited references)

2-File format (ta-
b-delimited-Win)
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The search strategy is as follows: First, we searched for terms related to: i) bu-
siness ethics?', ii) “business ethics”, and iii) “Journal of Business Ethics”. The first
strategy produced 2,096 articles, the second produced 1,440 articles, and the third
produced 6,307 articles. The third research strategy was not implemented as inclu-
ding the entire publication in the analysis process is challenging. The first strategy
was employed by taking into consideration the scope of the journal, which is limi-
ted to business ethics; larger sample sizes have greater representative power; as a

result, 2,096 articles were included in the analysis process.

This study employs the bibliometric technique of co-word analysis. Bibliomet-
rics involves two processes (Gutiérrez-Salcedo et al., 2018; Lopez-Herrera et al.,
2012): i) performance analysis and ii) scientific field mapping. Performance analy-
sis is also known as citation analysis. This analytical technique aims to evaluate
the effects the activities of scientific actors or actor groups such as researchers,
journals, departments, universities, and countries have based on the data in the
bibliography. Scientific field mapping, on the other hand, enables the the infor-
mation extracted from a research area to be analyzed ad visualized based on rela-
tionship networks (Noyons & Van Raan, 1998). The scope of analysis techniques
in the scientific field mapping process includes co-citation, bibliographic coupling,
co-author (Kili¢ et al., 2019), and co-word /co-occurrence analyses as well as the
results obtained from these analyzes (Zupic & Cater, 2015).

The bibliometric analysis method of co-word analysis was performed using the
software tool VOSviewer on the Savedrecs.txt files obtained after filtering the data
from the WoS database. Table 2 shows the phases of the co-word analysis condu-
cted with VOSviewer. The co-word analysis examines the relationships between
the concepts and words used in the title, abstract, and keywords of the studies in a
research field (Ronda-Pupo & Guerras-Martin, 2012). The simultaneous use of two
keywords in different articles in a field indicates a connection between these two
keywords. With this analysis, the sub-topics in a research field can be identified by
revealing the connections between co-words. The co-word analysis aims to show
the patterns and trends of a specific field/discipline, which can also be identified
by measuring the power of relationships between words (Khasseh et al., 2017).
Co-word analysis can be done based on titles, keywords, and abstracts. This study

1 This asterisk is not a footnote. It is a wildcard used in the search to provide more inclusive results. This
asterisk will be used throughout this article to denote this first search term. The quotation marks used
in search terms ii and iii are part of the search format.
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conducts this analysis according to keywords rather than words in titles and abstra-
cts. Scholars maintain that their keywords fully reflect the content of their studies
(Hu & Zhang, 2015).

Table 2. Process and Phases of the Co-Word Analysis Conducted with VOSviewer

Co-word Analysis and Visualization from Bibliometric Analysis Techniques

Analysis Choose Choose Select Choosetype Choose Choose Visualiza-
package typeof data Files  of analysis threshold number of tion
program data source and coun- keywords

ting method

5; Of
5; Of

Read data from bibliographic database files (Supported file types

WoS)
2) 2011-2020(Minimum number of occurrences of a keyword

1) 2000-2010(Minimum number of occurrences of a keyword
the 3,446 keywords, 137 meet the threshold)

Create (Create a map based on bibliographic data)
1- Analysis Type: Co-occurrence or Co-word
2-Unit of analysis: Author keywords

the 2,154 keywords, 4 meet the threshold).

1- Number of selected keywords = 94

2- Number of selected keywords = 137

Figure 1: Network visualiza-tion for 2000-2010
Figure 2: Network visualiza-tion for 2011-2020--

DATA INTERPRETATION

Savedrecs. Txt

VOS viewer

Subsequently, the phases displayed in Table 3 were kept track of to identify
which theories contributed to developments in the theoretical foundations of the
field of business ethics. The qualitative content analysis was utilized for identifying
the theories. The analysis used a total of 500 articles and was limited solely to ar-
ticles with 30 or more citations. Ramos-Rodriguez & Ruiz-Navarro (2004) reviewed
the field of strategic management using bibliometric analysis techniques and limi-

ted their study to analyzing articles with more than 100 citations, while Acedo et
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al. (2006) limited their study to analyzing articles with more than 50 citations. In
this sense, the method is based on a subjective assessment. However, in light of the
methodology adopted by these two sets of authors as reviewing all studies would

have created a significant time constraint for small numbers of researchers, articles

with 30 or more citations were selected for review.

Table 3. Phases of the Qualitative Content Analysis

The Qualitative Research Method of Qualitative Content Analysis

Topic WoS Document Source Top 500 articles Analyzed Data
Category Types Titles with the most
citations
First Business Articles Journal of 1-2000-2010 has  Determining which
strategy: and Business 390 articles theory the article is ba-
Business = manage- Ethics sed on and tabulating
ethics* ment 2-2011-2020 the data by reading the
has110 Articles summaries and intro-

duction sections of the
articles.

In this analysis, an imbalance is found between the 2000-2010 period and the
2011-2020 period in terms of the number of articles due to the likelihood that
more recently performed studies will have fewer citations. The articles selected in
this manner were analyzed using qualitative content analysis. During the analysis,
the theories identified in the articles by reading each article’s abstract and intro-
duction have been coded in tables together with the names of the articles’ authors.
The coding was performed separately by each author of the current study to ensure
the reliability of the research. In cases where the authors differed, the coding was
applied after the researchers reached consensus (Usdiken & Wasti, 2002).

Findings
Research Topics Guiding the Field of Business Ethics

Research Topics Guiding the Field of Business Ethics during the 2000-2010 Period. The
research topics that had effects on the field of business ethics during the 2000-
2010 period have been grouped under eight clusters and 94 items as per the analy-
sis conducted with VOSviewer. The clusters and items identified as per the analysis
are exhibited in Table 4, while the clusters, items, and research topics that had effe-
cts on the field are visually depicted in Figure 1. The words in Table 4 presents the

words that have been grouped according to their relationships. A total of six groups
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were created from the words: ethical phenomena at the contextual, organizational,
and individual levels and ethical phenomena regarding discipline, country, and bu-

siness education.

From among the findings in Table 4, the ethical phenomena at the contextual level
can be grouped under the title of informal institutions. Religiosity, culture, and
Eastern and Western-oriented tenets of business ethics were discerned to have
effects on the field from among informal institutions for the 2000-2010 period.
Religiosity is the fundamental phenomenon enabling development in the field of
business ethics. However, the effect of studies from different religions (i.e., Islam,
Christianity, and Judaism) is not observed during the 2000-2010 period regarding
this phenomenon. Culture, which is within the scope of informal institutions, was
also found to have effects on the field of business ethics. The studies coming to the
forefront under the phenomenon of culture can be said to have focused on orga-
nization/company culture, national cultural elements, and intercultural compari-
sons. Eastern-oriented business ethics phenomena, which can also be evaluated
within the context of culture, can be designated as the business ethics of Confu-
cianism and guanxi. The business ethics of Confucianism is the understanding of
business ethics that values collective values and interests above individual values
and interests (Ip, 2009; Demirci, 2019). Guanxi is generally defined as the private
relationships between two persons (Alston, 1989). Guanxi refers to the network
of unofficial interpersonal relationships and exchange of favors that come about
for performing commercial activities in China and East Asia (Lovett et al., 1999).
First of all, it is a cultural concept that implies interpersonal connections; however,
its basic philosophy is based on the operational logic of social networks and social
capital. When viewed from the business perspective, guanxi refers to a coalition
of resources in which the individuals and firms share scarce resources to enhance

business performance (Su et al., 2003).

Upon reviewing Table 4, Aristotle’s business ethics, utilitarianism, Rawl’s (1971)
A Theory of Justice, corporate social responsibility, and stakeholder theory are dis-
cerned to be among the Western-oriented approaches in business ethics. First
regarding Aristotle’s business ethics, what matters is individual value and virtue;
Aristotle’s business ethics emphasizes that good institutional and social policies
promote individual virtue and integrity (Solomon, 1992). Second, utilitarianism
sets forth that the actors interested in business ethics should pay attention not just
to their own happiness but to everyone’s. The ethical approach advocated by Mill
(2005, p. 31) asserts that ethical actors should behave impartially as ‘a disinteres-
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ted and philanthropic spectator, consistent with the concept of broad reciprocity
in the process of making pragmatic decisions. Third, the theory of justice Rawls
(1971) developed as an alternative to utilitarianism is based on the doctrine of
social contracts. According to Rawls (2009), free, rational, and self-seeking humans
make their decisions with no prior knowledge about their personal characteristics
related to any status, class-based position, individual ability, or social background
in this hypothetical social contract, and these human beings are equal before so-
ciety. Fourth, Friedman (1970) stated in the context of discussions on corporate
social responsibility that the company’s responsibility is to perform activities in
compliance with the rules and laws of the game in the business world (i.e., open
and free competition without deception or fraud). Lastly, the findings in Table
4 show stakeholder theory to be used in the field of business ethics. Stakeholder
theory explains the responsibilities firms have toward individuals and groups that
are likely to be affected directly or indirectly by the firm’s behaviors (i.e., the sta-
keholders; Freeman, 2002). The employees, shareholders/investors, customers,
suppliers, government, and the community where the firm performs activities are
among a firm’s primary stakeholders. Communication media and interest groups
are among a firm’s secondary stakeholders (Clarkson, 1995).

Table 4. Research Topics in the Field of Business Ethics for Period 1 (2000-2010)

Cluster 1 Cluster 2 Cluster 3 Cluster 4 Cluster 5 Cluster 6 Cluster 7 Cluster 8

Business Ethical CSR Consumer  Ethics Sustaina-  Social Business
ethics Decision ethics bility responsi-
Making bility
Accounta-  Accounting Aristotle Adverti- Cross-cul-  Com- Accoun- Entrepre-
bility sing tural petitive ting ethics  neurship
advantage
Code of Business Case Codes of Culture Corporate  Content Small
ethics education  studies ethics responsi-  analysis Business
bility
Codes of China Confucia-  Ethical Decisi- CSR Corporate
conduct nism climate on-making citizenship
Compli- Ethical Corporate  Ethical Ethical Corporate
ance attitudes culture issues leadership  ethics
Corporate  Ethical Discourse  Ethical Justice Stakehol-  Percepti-
governance judgment  Ethics judgement der mana- ons
gement
CSR Ethical Economics Idealism Morality Strategy Students
percepti-

ons

307



Turkish Journal of Business Ethics (TJBE)

is Ahlaki Dergisi

Corruption  Ethics Globaliza- Marketing National Sustainab-
education  tion ethics culture le develop-
ment
Enron Gender Leadership Organi- Unites
zational States
commit-
ment
Ethical Guanxi Rationality Professio-  Utilitaria-
dilemmas nal ethics  nism
Ethics Hong Responsi-  Relativism
training Kong bility
Integrity ~ Moral Social Turkey
intensity contract
Manage- Moral Stakehol-
ment judgement der
Moral Moral Stakehol-
develop- reasoning  der Theory
ment
Organi- Religion Values
zational
culture
Organi- Religiosity ~ Virtue
zational
ethics
Social Teaching  Virtue
capital business ethics
ethics
Spain Virtues
Trust

Note: Words in bold type are the main topics in the field.

The ethical phenomena used in the field of business ethics at the organiza-
tional level in the period of 2000-2010 have been ascertained as CSR, corporate
responsibility, social responsibility, corporate governance, business (organizatio-
nal-corporate) ethics, corporate/organizational culture, ethical climate, organi-
zational commitment, and corporate citizenship. Ethical decision-making, moral
reasoning, ethical perceptions, moral development, ethical attitudes, moral judg-
ment, and ethical dilemmas are among the ethical phenomena that have occurred
in the field of business ethics at the individual level during the 2000-2010 period.
Of these concepts, the concept with the biggest effect on the field of business et-
hics can be asserted to be ethical decision-making. This situation stems from the
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fact that other concepts serve mostly as precursors to the phenomenon of ethi-
cal decision-making. In other words, ethical decision-making is affected by other

phenomena.

Another finding as per Table 4 is that different disciplines (e.g., strategic ma-
nagement, leadership, entrepreneurship, economics, accounting, marketing/adver-
tising, management, and business) affect the field of business ethics, and the field
of business ethics grows within these disciplines. This situation shows the intense
ambiguity about the disciplinary frontiers of the field. Cluster 6 in particular in Table
4 shows the field of business ethics to be closely related to the discipline of strategy.
The concepts of corporate social responsibility, stakeholder management, and ethi-
cal leadership from the field of business ethics are discerned to be intertwined with
the concepts of corporate social responsibility, stakeholder management, and ethical
leadership from the discipline of strategic management. This situation indicates the
phenomenon of corporate social responsibility in particular to be a source of sustai-
nable competitive advantage (Miron et al., 2011). Another concept affecting the field
isleadership, as seen in Cluster 3 from Table 4; it comes to the fore as the most frequ-
ently studied phenomenon in the field. Ethical leadership is observed to be the most
frequently studied concept under the phenomenon of leadership. Another discipline
closely related to the field of business ethics is marketing. The studies that have es-
tablished a relationship between marketing and business ethics gravitate toward the

phenomena of marketing ethics, consumer ethics, and advertising.

Another finding for the 2000-2010 period according to Table 4 is that the
countries such as the USA, China, Hong Kong, Spain, and Turkey come to the fo-
refront in studies on business ethics. The findings here show empirical findings to
have been used more frequently in the field of business ethics in these countries
during the 2000-2010 period. The Enron scandal, which was analyzed as a case
study in the field of business ethics, occurs in Cluster 1 and can be said to have
frequently occupied the agenda of research studies. The ethical phenomena coming
to the fore in regard to education have been ascertained as business education,
ethics education, ethics training, and teaching business ethics for the 2000-2010
period. These phenomena can be assessed as having entered the curricula of busi-
ness ethics and corporate social responsibility courses in business schools and the

number of studies performed on these topics to have increased.

Interpretation of the image in Figure 1 displaying the clusters and items for the
2000-2010 period is based on the size of the clusters and their distance from one

another. As per VOSviewer, larger clusters have greater effects, and the relationships
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of concepts that are close to each other are strong (Van Eck & Waltman, 2010). While
large clusters refer to the topics that are most effective and used most frequently
in the field of business ethics, the distance between clusters indicates the relations-
hip power of the relevant concepts. Concepts located in proximity to each other can
be asserted to have a close relationship, whereas a weak relationship exists between
concepts that are distant from one another. In addition, larger clusters in the figures
show a subject area that is dominant in the field. Findings showing increased usage
frequency of a concept from Period 1 to Period 2 indicate the concept to have incre-
ased effectiveness in the field, while lower usage frequencies from Period 1 to Period
2 reveal the concept to no longer be used. Therefore, this issue provides information
about how the conceptual pattern is evolving in the field.

The phenomena coming to the fore in the 2000-2010 period have been identi-
fied as business ethics, corporate governance, trust, and corruption in Cluster 1;
as ethical decision-making, gender, and moral reasoning in Cluster 2; as corporate
social responsibility, leadership, virtue ethics, and stakeholder theory in Cluster 3;

and as codes of ethics and professional ethics in Cluster 4.
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Figure 1. Research topics guiding the field of business ethics from 2000-2010.
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In terms of reviewing other clusters, ethics and culture in Cluster 5, social
responsibility and corporate citizenship in Cluster 7, and business and entrepre-
neurship in Cluster 8 are the phenomena coming to the fore during the 2000-2010
period. The concepts in each cluster are closely and strongly related to each other
and are the research topics with the largest effect on the field of business ethics.
The phenomena of business ethics in Cluster 1, corporate social responsibility in
Cluster 3, and ethics in Cluster 5 are the concepts that especially represent the
field. In addition to these concepts representing the field, leadership, social respon-
sibility, virtue ethics, corporate governance, and stakeholder theory can be stated

as concepts closely related to each other and studied most frequently in the field.

Research Topics Guiding the Field of Business Ethics in the 2011-2020 Period. The
research topics affecting the field of business ethics during the 2011-2020 period
are grouped under 10 clusters and 135 items. Table 5 shows the clusters and items
identified in the analysis, while Figure 2 visually depicts the clusters, items, and re-
search topics that had effects on the field. As in the case of Period 1, Table 5 groups
the words from the 2011-2020 period in terms of their relationships. A total of six
groups were created from these words (i.e., ethical phenomena at the contextual,
organizational, and individual levels, and ethical phenomena regarding disciplines,

countries, and education).

Table 5. Research Topics in the Field of Business Ethics for Period 2 (2011-2020)

Cluster Cluster Cluster Cluster Cluster Cluster Cluster Cluster Cluster Cluster

1 2 3 4 5 6 7 8 9 10
Corpo- | Business | Ethics Sta- Ethical | Religion | Values CSR Corpo- | Political
rate ethics keholder | decision rate philo-
respon- theory making gover- sophy
sibility nance
Commu- | Accoun- | Accoun- | CSR Budd- Beha- Adam Business | Board of
nication | ting tability hism vioral Smith directors
ethics ethics
Content | Aristotle | Codeof | Discour- | China Business | Business | Educa- | Bribery
analysis ethics se ethics educa- and tion
tion Society
Corrup- | Business | Compli- | Exe- Collecti- | Business | Dedsion | Mana- Case
tion schools ance cutive vism ethics making | gement | studies
compen- education education
sation
Cross-cul- | Catholic | Ethical Fairness | Con- Entrep- | Globali- | Privacy | Codesof
tural social . sumer reneurs- | zation conduct
teaching behavior ethics hip
Ethical Com- Ethical Finandal | Culture Ethics Market | Research | Codesof
judg- mon dedisi crisis education | failures ethics
s d ecision
ment g00 making
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Ethicsof | Corpo- Ethical Institu- | India Finance | Moral Social Confuci-
care rate leaders- | tional imagina- | contract | anism
sustaina- | hip theory tion
bility
France Empathy | Ethical Organi- | Indivi- Islam Quali- Sustai- Gender
values zational | dualism tative nability | diversity
Legiti- research
macy
Gender | Ethical | Ethics Mar- Materia- | Moral Respon- | Susta- Guanxi
judg- training | keting lism develop- | sible inable
ment ethics ment leaders- | develop-
hip ment
Human | Higher | Fraud Motiva- | Mindful- | Moral Self-in- | Teaching | Social
resource | Educa- tion ness identity | terest respon-
manage- | tion sibility
ment
Integrity | Human | Gover- Power Moral Spiritua- | Social Techno-
rights nance intensity | lity enterp- | logy
rise
Justice | Counter- | Leaders- = Recipro- | Religio- | Teaching Social Training
feiting hip city sity business | entrep-
ethics reneurs-
hip
Lite- Nards- Marke- | Ethical Whistle | Workp-
rature sism ting blowing | lace
review Sense bullying/
making Mobbing
Machi- | Organi- | Regula- | Small Utilitari-
avellia- zational | tion Business | anism
nism
Justice
Manage- | Sepa- Respon- | Sta- Wisdom
ment ration sibility | keholder
thesis
Morality | Sta- Risk Sta-
kehol- keholder
ders manage-
ment
Organi- | Virtue Sales
zational people
ethics
Sub-Sa- | Virtue Trust
haran Ethics
Africa
Transpa-
rency
Virtues

Note: Words in bold print indicate the main topics in the field.
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As per the findings in Table 5, the ethical phenomena used at the contextual
level in the field of business ethics in the 2011-2020 period can be grouped under
two titles (i.e., formal and informal institutions; North, 1990). The phenomena of
market failure, financial crisis, regulation, and justice are found among the formal
institutions emerging in this period. When evaluated in terms of informal insti-
tutions, the findings demonstrate phenomena such as Machiavellianism and spi-
rituality to have been used in the field of business ethics alongside the informal
institutions utilized in the previous period. Machiavellianism is a social behavior
strategy that entails manipulating other people for personal gain (Wilson et al.,
1996). This concept namely refers to the management styles of leaders and mana-
gers who are motivated to manipulate other people in order to achieve their own
ambitions (Brown & Trevifio, 2006). In addition, another finding on informal insti-
tutions unique to this period is the use of religious phenomena such as Islam, Cat-
holic social teaching, and Buddhism in the field of business ethics. As is recalled,
only the concepts of religiosity and religion had been used in the field of business

ethics in Period 1.

The ethical phenomena business ethics research had covered at the organizati-
onal level during the 2011-2020 period have been identified as CSR, social respon-
sibility, corporate responsibility, business (organizational) ethics, corporate susta-
inability, ethical values, organizational legitimacy, codes of ethics, organizational
justice, corporate governance, and board of directors. The following can be presen-

ted regarding the similarities and differences between Periods 1 and 2:

Keywords common to both periods: CSR, social responsibility, corporate

responsibility, and business (organizational) ethics.

Keywords unique to Period 1: Corporate (organizational) culture, organizatio-

nal commitment, corporate citizenship, and ethical climate.

Keywords unique to Period 2: Corporate sustainability, ethical values, organi-

zational legitimacy, codes of ethics, organizational justice, and board of directors.

The ethical phenomena used in the field of business ethics at the individual level
during the 2011-2020 period have been identified as ethical decision-making, mor-
al development, ethical judgments, empathy, ethical behavior, trust, motivation,
ethical sense-making, moral intensity, moral identity, moral imagination, narcis-
sism, and wisdom. The words that are common and unique to the two periods can

:be listed as follows
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Keywords common to both periods: Ethical decision-making and moral

development.

Keywords unique to Period 1: Moral reasoning, ethical attitudes, moral judg-

ment, ethical dilemmas, and ethical perceptions.

Keywords unique to Period 2: Ethical judgments, empathy, ethical behavior,
trust, motivation, ethical sense-making, moral intensity, moral identity, moral

imagination, narcissism, and wisdom.

Alongside these ethical phenomena, phenomena about unethical behaviors
such as corruption, fraud, self-interest, counterfeiting, whistle-blowing, and bri-
bery are moreover discerned to have been used in the field of business ethics du-

ring the 2011-2020 period but not in the previous period.

As per the findings in Table 5, disciplines and fields such as management,
human resource management, accounting, organizational theory, marketing (sa-
lespeople, marketing ethics, and consumer ethics), leadership (ethical leadership,
responsible leadership), finance, entrepreneurship, social entrepreneurship, poli-
tical philosophy, and behavioral ethics are ascertained to be intertwined with the
field of business ethics. Disciplines such as organizational theory, human resource
management, finance, political philosophy, and behavioral ethics in particular are
discerned to have had relationships with the phenomena of business ethics during
the 2011-2020 period but not Period 1. Table 5 shows that the institutional theory
from the field of organizational theory to have begun gaining a place in the field of

business ethics alongside the concept of organizational legitimacy.

With regard to the findings from Table 5, the last two groups can be categorized
under the titles of countries and education. Unlike Period 1, the empirical findings
from France, Sub-Saharan Africa, and India are firstly discerned to have been used
frequently in the field of business ethics during Period 2. Secondly, concepts such
as business education, business schools, higher education, ethics training, ethics
education, teaching business ethics, education, teaching, and training have been
identified under the title of business ethics education. These concepts indicate that
the field of business ethics had gained prevalence in tertiary education institutions

and business schools and has been acknowledged as a field.

Examining Figure 2 to identify what research topics dominated the field du-
ring the 2011-2020 period shows fields to have recently begun developing despite
having similarities to fields from Period 1. The cluster breakdown of the research

topics dominating the field of business ethics during the 2011-2020 period is as

314



Mehmet Bags, Kadir Ardi¢
Changes in the Intellectual Structure of Business Ethics: A Review on Journal of Business Ethics, 2000-2020

follows: corporate responsibility, corruption, human resource management, trans-
parency, and communication in Cluster 1; business ethics, virtue ethics, virtue, and
Aristotle in Cluster 2; ethics, leadership, ethical leadership, and trust in Cluster 3;
and CSR, stakeholder theory, and institutional theory in Cluster 4.
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Figure 2. Research topics guiding the field of business ethics from 2011-2020.

Other research topics that influenced the field of business ethics were ethical
decision-making, religiosity, culture, and consumer ethics in Cluster 5; religion, Is-
lam, and spirituality in Cluster 6; values and social enterprise in Cluster 7; CSR
and sustainability in Cluster 8; corporate governance in Cluster 9; and political
philosophy in Cluster 10. Similar to the previous period, the concepts represen-
ting the field during the 2011-2020 period were discerned to be business ethics,
ethics, and corporate social responsibility. Also, the most frequently studied con-
cepts in the field of business ethics during the 2011-2020 period were identified
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as leadership, ethical leadership, corporate governance, sustainability, virtue ethi-
cs, virtue, stakeholder theory, institutional theory, culture, religiosity, and ethical

decision-making.
Research Theories Guiding the Field of Business Ethics

Table 6 presents the theories guiding the way for the field of business ethics. In
this respect, 390 articles were analyzed for the 2000-2010 period while 110 articles
were examined for the 2011-2020 period. The imbalance in the number of articles
addressed in these two periods results from articles in Period 2 having fewer citati-
ons as well as those with less than 30 citations not being included in this research.
This situation may be deemed as a limitation of this research and actually allowed
the research to not cover an excessively large number of articles. When considering
that citations have been accepted as an effect criterion (Zupic & Cater, 2015), this

also allowed us to focus on the most valuable articles for the research.

The findings in Table 6 demonstrate that the frontiers of the field of business
ethics are unclear due to its interaction with theories from quite varied disciplines.
This situation shows the field of business ethics to have an eclectic structure. The
interaction of the field of business ethics with different disciplines can be evaluated
under two titles: basic disciplines and practical disciplines. Economics, sociology,
psychology, and politics fall within the context of basic disciplines. As per the fin-
dings in Table 6, the theories of sociology and psychology are discerned as having
more intense interactions with the field of business ethics, whereas the theories of
economics and politics interact with the field less frequently. The sociological theo-
ries affecting the field of business ethics are institutional theory and social capital
theory. As per the findings in Table 6, institutional theory is discerned to have been
used frequently in the field of business ethics, especially in Period 2, while social
capital theory in particular was utilized frequently in the field of business ethics in
Period 1.
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Table 6. Theories Contributing to the Field of Business Ethics

BD Theories 2000-2010 2011-2020
Authors Authors
E Rent-seeking theory  Su & Littlefield, 2001
Human capital Isidro & Sobral, 2015
theory
S Institutional theory ~ Chen & Bouvain, 2009; Yang &  Chua & Rahman, 2011; Tan & Wang,

Rivers, 2009;

2011; McCarthy et al., 2012; Rasche, de
Bakker, & Moon, 2013; Hah & Freeman,
2014

Agency theory Fontrodona & Sison, 2006 Isidro & Sobral, 2015
Resource-dependen-  Su et al., 2003; Dentchev, 2004  Isidro & Sobral, 2015
ce theory

Social capital theory  Spence etal., 2003; Mele, 2003; Sen & Cowley, 2013

Warren et al., 2004; Perrini, 2006;
Fuller & Tian, 2006; Maak, 2007;

Social network

theory

Zhang & Zhang, 2006; Peng
Lin, 2007

Social exchange

Warren et al., 2004; Peloza et

Farooq et al., 2014; Slack, Corlett, &

theory al., 2009 Morris, 2015
Hofstede’s Theory Sims & Gegez, 2004

of International

Cultures

Cultural fit theory Cheung & Chan, 2005

Symbolic interactio-

nism theory

Walker et al., 2012

Habermas’ commu-

nication theory

Seele & Lock, 2015
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Cognitive dissonan- ~ Koh & Boo, 2001
ce theory

Cognitive develop- Thorne & Saunders, 2002

ment theory

Social cognitive Barsky, 2008; Sparks & Pan, Isidro & Sobral, 2015

theory 2010

Behavioral decision Goles et al., 2008

theory

Ethical decision-ma- Schwartz, 2016

king theory

Social identity Turker, 2009 Yang, 2014; Farooq et al., 2014;
theory

Gender identity McCabe et al., 2006

theory

Social role theory Singh et al., 2002; Boulouta, 2013

Equity theory Kickul et al., 2005

Gender/occupati- Smith & Rogers, 2000; Roxas Dalton & Ortegren, 2011

onal socialization & Stoneback, 2004; Luthar &

theory Karri, 2005

Theory of reasoned Fukukawa, 2002; Ross & Robert- Thomas & Lamm, 2012; Tang & Liu,
action/theory of son, 2003; Carpenter & Reimers, 2012; Caruana & Chatzidakis, 2014

planned behavior 2005; Phau & Kea, 2007; Goles et
al., 2008; Goles et al., 2008; Carrin-
gton, Neville, & Whitwell, 2010

Rotter’s theory of Forte, 2004a, 2004b
internal and exter-

nal locus of control

(evolved from
Carl Jung)
Political theory Palazzo & Scherer, 2006
Social contracts Zyglidopoulos, 2002; Dunfee, McCarthy et al., 2012; Martin, 2016
theory 2006; Robertson, 2009; Weyzig,
2009
Theories 2000-2010 2000-2010
Authors Authors
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M

Stakeholder theory

Quazi & O’Brien, 2000; Gibson,
2000; Moore, 2001; Kaler,
2002; Sirgy, 2002; Snider et

al., 2003; Carson, 2003; Kaler,
2003; Crane et al., 2004; Axinn
et al., 2004; Steurer et al., 2005;
Salmones et al., 2005; Beekun
& Badawi, 2005; Garcia, 2005;
Jenkins, 2006; Maak & Pless,
2006; Perrrini, 2006; Fontro-
dona & Sison, 2006; Sacconi,
2006; Dunfee, 2006; Greenwo-
od, 2007; Perrini et al., 2007;
Jose & Lee, 2007; Pirsch et al.,
2007; Barrone et al., 2007; Su
et al., 2007; Balmer et al., 2007;
Su et al., 2007; Jamali, 2008;
Russo & Tencati, 2009; Yang

& Rivers, 2009; Arenas et al.,
2009; Arenas et al., 2009; Stieb,
2009, Weyzig, 2009; Orts &
Strudler, 2009; Russo & Perrini,
2010; Greenwood & Van Buren,
2010; Isaksson et al., 2010;
Plaza-Ubeda et al., 2010; Pies et
al., 2010

Balmer & Powell, 2011; Neville et al.,
2011; Ehrgott et al., 2011; McCarthy
et al., 2012; Miles, 2012; Perez & del
Bosque, 2012; Fassin, 2012; Sen &
Cowley,2013; Brown & Forster, 2013;
Hah & Freeman, 2014; O’Riordan &
Fairbrass, 2014;

Theory X and The-
ory Y

Bowen, 2004

Upper echelons
theory

Eisenbeiss et al., 2015

Theory of transfor-
ming leadership

Parry & Thomson, 2002

Christian, 2011

Leader-member
exchange theory

Yang, 2014

Authentic leadership

theory

Freeman & Auster, 2011

Great man theory

Hithn, 2014
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BE

Moral/ethic the-
ories (Normative,
utilitarian, justice,
deontology, moral
rights, moral virtue,
ethical work climate
theory, theories of

ethical development,

Aristotelian-infor-
med capabilities

approach)

Arjoon, 2000; Saeed et al.,
2001; Whetstone, 2001; Koh

& Boo, 2001; Peterson et al.,
2001; Mele, 2003; Pless &
Maak, 2004; Warren et al.,
2004; Lawson, 2004; Forte,
2004a; 2004b; Schwartz, 2005;
Kickul et al., 2005; Resick et al.,
2006; Dellaportas, 2006 Granitz
& Loewy, 2006; Cornelius et al.,
2007; Kaptein, 2009; Oumlil &

Freeman & Auster, 2011; Bright,
Winn & Kanov, 2014: Caruana &
Chatzidakis, 2014

Balloun, 2009; Lutz & David,
2009; Dierksmeier & Pirson,
2009; Labelle et al., 2010

Husted & Allen, 2000; Avram &
Kithne, 2008

SM Resource-based
view/Strategic Ma-

nagement Theory

MR General theory of Vitell et al., 2005; Vitell et al., Caruana & Chatzidakis, 2014
marketing ethics 2007; Sparks & Pan, 2010
Relationship Mar- Lacey & Kennett-Hensel, 2010
keting
Theory
HRM  HRM theory Greenwood, 2013

Note: BD = Basic Disciplines; E = Economy; S = Sociology; P = Psychology; PL = Politic; AD = Applied Dis-
ciplines; M = Management; BE = Business Ethics; SM = Strategic Management; MR = Marketing; HRM =

Human resource management

In addition, the use of sociological theories such as institutional theory, re-
source dependence theory, agency theory, and social network theory in the field
of business ethics firstly indicates the frontiers of the field of business ethics to
have intersected with those of organizational theory. The psychological theory that
affects the field of business ethics is the theory of planned behavior. This theory
developed with the growth of the theory of reasoned action and is based on the
assumption that variables such as attitudes, subjective norms, and perceived beha-
vioral control shape individuals’ behaviors and behavioral intentions. The findings
from Table 6 demonstrate cognitive theories and theories on decision-making pro-
cesses to have been used intensively in terms of psychology, particularly in the field

of business ethics.

Secondly, the disciplines of practical sciences that contributed to the field of
business ethics were identified as management, strategic management, marketing,

and human resource management. In the discipline of management, stakeholder
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theory has extensively affected the field in both Periods 1 and 2. Another finding
reveals the leadership theories from the management discipline to have affected
the field of business ethics extensively in Period 2. Other disciplines (i.e., strategic
management, marketing, and human resources) were also found to have intera-
ctions with the field of business ethics. However, this interaction was at a lower
level than those of the management discipline with the field of business ethics. In
this regard, the moral and ethics theories used in the field of business ethics lastly
attract attention. These theories can be generally expressed as the reverberations
of the philosophy-based approaches on the field of business ethics. These theories

arise from the efforts of the field to build its own theories.

Discussion

The findings from this study have been analyzed over the last two decades in the
field of business ethics and can be discussed under two headings: research topi-
cs and effects from theories. The findings obtained in the framework of research
topics indicate the field of business ethics to have been identified with concepts
from both business ethics and corporate social responsibility. Another finding is
that the field of business ethics has retained its vitality and developmental pro-
cess from Period 1 to Period 2 alongside new concepts entering into the field. This
finding is consistent with De Bakker et al’s (2005) study that analyzed the field
of corporate social responsibility and found the field to have maintained its deve-
lopmental process. Another finding shows philosophical discussions to have taken
place simultaneously on business ethics and on organizational practices and per-
formance. For instance, the contributions of corporate social responsibility (CSR)
practices toward sustainable competitive advantage were also discussed alongside
the doctrines of Aristotle and Confucius. These findings are compatible with those
from Calabretta et al. (2011), who set forth that the field had evolved from ethical
and philosophical discussions to the effects of ethical choices on managerial and

organizational performance.

Another finding obtained from the research is that the frontiers in the field
of business ethics had blurred through the transfer of concepts, assumptions, and
theories from different disciplines (Zahra & Newey, 2009). This finding is consis-
tent with those from Ma (2009), who put forth that the frontiers in the field of
business ethics had blurred as a consequence of the interactions of the field of bu-
siness ethics with different disciplines. Moreover, the increased interactions in the

field of business ethics with disciplines such as marketing (Vitell, 2003), entrepre-
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neurship (Hannafey, 2003), and strategic management (Robertson, 2008; Késeog-
lu et al., 2013) had also given rise to uncertainties about the field to which various
theoretical models peculiar to the field of business ethics belong. These findings

once again support Ma’s (2009) findings.

Meanwhile, the current study’s findings differ from Ma et al’s (2012) findings,
which put forth the field of business ethics to be clustered around four main rese-
arch themes (i.e., ethics and social contract theory, ethical decision-making, corpo-
rate social responsibility, and stakeholder theory), as the findings from this study
demonstrate augmented effects from research topics and theories such as leaders-
hip, entrepreneurship, sustainability, marketing, stakeholder theory, institutional
theory, and theory of planned behavior to have increased on the field of business
ethics. Another finding shows the field of business ethics to have no general the-
ory and moderate-level model development efforts to have occurred alongside the
contributions of other disciplines (Svensson & Wood, 2008). This situation shows
that business ethics’ process of maturing an evolving as a scientific field of study
to have continued. Therefore, develop a grand theory in the field appears momen-
tarily difficult.

Another finding shows the interactions the field of business ethics has with
different disciplines demonstrates the field of business ethics to have an eclectic
structure. This situation gives rise to theoretical pluralism in the field of business
ethics and indicates the phenomena in the field of business ethics to have been
analyzed through variables at macro- and micro-analytical levels as well as the in-
ternal and external organization levels of analysis. Moreover, theoretical pluralism
both brings theoretical richness to the field and gives the impression of a theore-
tical fragmentation. Dualities such as macro-micro levels, internal-external orga-
nization levels, theoretical fragmentation, and theoretical richness will likely trig-
ger methodological discussions in the field of business ethics (Randall & Gibson,
1990). However, these methodological discussions in the field of business ethics do

not fall within this study’s scope.

Conclusion

In summary, this study has analyzed the research topics and theories guiding the
field of business ethics over the last two decades and concluded the field of busi-
ness ethics to have maintained its development and interacted extensively with
different disciplines and the research topics and theories guiding the field of bu-

siness ethics to have undergone a transformation from Period 1 to Period 2. This
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section places the focus on the basic points likely to be deemed as limitations of the
research, as well as on the topics, theories, and research questions with the poten-
tial to contribute to the field of business ethics.

The issues likely to be deemed as limitations of this research have been presen-
ted where applicable in the sections devoted to methodology and findings. Nevert-
heless, the most important issue likely to be deemed as a limitation of the research
is the failure in general to find out from which concepts and assumptions the theo-
ries had drawn to contribute to the field of business ethics. Prospective studies can
explore this issue. Moreover, journals and articles about business ethics in Turkey
can be compared to the relevant international literature. This study was unable to
analyze any journal in Turkey because no databases in Turkey are compatible with

bibliometric analysis.

Additionally, prospective research topics can be gathered under a number of
titles. First, the findings obtained through this research indicate phenomena such
as Industry 4.0, artificial intelligence (AI), machine learning, financial technology
(fintech), blockchain, and the Internet of Things have yet to serve as research to-
pics. In particular, recently performed studies show Al-based machine learning to
have confronted certain setbacks in the process of moral decision-making. This si-
tuation indicates the decision-making process and moral risk problems in Al-based
machine learning (Babic et al. 2021, p. 87) may also be addressed in prospective
research. In this framework, the following questions deserve to be addressed: What
moral risk problems does Al-based machine learning create, how does this moral
risk problem affect the trust relationships between businesses and their custo-
mers, and what effect does this trust relationship have on sustainable competitive

advantage?

The findings from this research also show agency theory and transaction cost
theory to have been inadequately addressed in research studies. Concepts from
these theories (e.g., personal interest, bounded rationality, and information asym-
metries) could lead to the emergence of new research studies in the field of busi-
ness ethics. For instance, governance mechanisms based on the opportunistic and
bounded rationality assumptions in transaction cost theory are asserted to neglect
the trust factor, which is one of the most significant topics of business ethics (Ka-
lemci, 2013). In this regard, the following questions can serve as research topi-
cs: How do the phenomena of opportunism and bounded rationality affect trust
toward the board of directors, and what are the implications of these phenomena

on flawed contracts between the firms? Likewise, the following questions regar-
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ding the concept of information asymmetry under agency theory can be explored
in future research to be conducted in the field of business ethics: What sort of mo-
ral problems come into play between principal and agency? How do agencies solve
the problem of information asymmetry, and what are its implications regarding
trust relationships between principal and agency? Moreover, concepts from the
Austrian school of economics such as subjective psychology, subjective evaluati-
on, subjective experience, subjective life, subjective meaning, and subjective values
(Udehn, 2013) can provide useful tools for understanding employees’ perceptions
of business ethics in the organization. For example, the following question can ser-
ve as a research topic: What sort of an effect do the differences in subjective evalua-
tion, psychology, experience, life, and meaning have on differentiating perceptions

toward business ethics?

Additionally, the findings generally indicate ethical behaviors to have served
as topics in business ethics research. Therefore, examining unethical behaviors
more frequently in research on the field of business ethics is recommended. Even
if the findings from this study show research on unethical behaviors to have inc-
reased from Period 1 to Period 2, they also indicate that more research should be
devoted to topics such as immorality, practices of unfair competition, deceit, fraud,
whistle-blowing, espionage, software piracy, counterfeiting, softlifting, corporate

irresponsibility, Internet plagiarism, workplace bullying, mobbing, and child labor.

Moreover, increasing the number of studies about business ethics on the ba-
sis of new institutional economies in the context of developed, developing, and
undeveloped countries is important. In particular, the implications inclusive and
extractive economic and political institutions (Acemoglu & Robinson, 2012) have
on business ethics in the business ecosystem and firms can be analyzed in future
research. In conclusion, the dominant research topics in the field of business ethics
and the theories contributing to the field of business ethics have changed from Pe-
riod 1 to Period 2, and the field of business ethics continues to develop. Therefore,
new research proposals likely to contribute to maintaining the development of the
field of business ethics are needed. In this respect, the findings from this study

have also endeavored to contribute to developing the field of business ethics.

Finally, future research can examine the evolutionary pattern of the field of bu-
siness ethics using bibliometric analytical techniques involving variables such as ci-
tations, co-citations, bibliographic coupling, and co-author. These studies can also
apply the values of betweenness and degree centrality to reveal the developmental

pattern of the field. These future studies may also benefit from indicators such
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as node, connectivity, average degree, density, components, largest component
size, largest component percentage, connectivity, and fragmentation. Furthermo-
re, examining not just the Journal of Business Ethics but also journals that can be
considered influential in the field (e.g., Business Research Quarterly, Business Ethics:
A European Review, Issues in Business Ethics, and Business Horizons is important. In
closing, using other software apart from VOSviewer such as BibExcel, Pajek, Bibli-
ometrix, SciMAT, CiteSpace, or UCINET may also provide useful information for a

comprehensive analysis in the field of business ethics.

References | Kaynakca

Acedo, F. J, Barroso, C., & Galan, J. L. (2006). The resource-based theory: Dissemination and
main trends. Strategic Management Journal, 27(7), 621-636.

Acemoglu, D., & Robinson, J. A. (2012). Why nations fail: The origins of power, prosperity, and pov-
erty. Crown Books.

Akdeve, E., & Koseoglu, M. A. (2013). {5 etigi'nin akademik 6rintiisii nasil gelisiyor? Tarkiye'deki
akademik calismalar tizerine bir aragtirma. Sosyoekonomi, 19(1), 352-365.

Alston, J. P. (1989). Wa, guanxi, and inhwa: Managerial principles in Japan, China, and Ko-
rea. Business Horizons, 32(2), 26-32.

Babic, B., Cohen, I. G., Evgeniou, T., & Gerke, S. (2021). Makine 6grenimi kontrolden ¢ikarsa.
Harvard Business Review Tiirkiye, Ocak, 85-92.

Bagis, M. (2020). A longitudinal analysis on the micro-foundations of strategic management:
Where are micro-foundations going? Business & Management Studies: An International Jour-
nal, 8(2), 1310-1333.

Bagis, M. (2021a). A research on the cognitive and behavioral foundations of strategic manage-
ment: 1995-2020. Ege Academic Review, 21(3), 163-180.

Bagis, M. (2021b). Bibliyometrik arastirmalarda kullanilan bashca analiz teknikleri. (Editorler: Ogu-
zhan Oztiirk, Gokhan Giirler), Ankara: Nobel Bilimsel Eserler.

Bagis, M., Karagiizel, E. S., Kryeziu, L., & Ardig, K. (2019). A longitudinal analysis on intellectual
structure of human resource management: Theoretical foundations and research trends. Me-
hmet Akif Ersoy Universitesi [ktisadi ve Idari Bilimler Fakiiltesi Dergisi, 6(3), 796-814.

Bowen, G. A. (2009). Document analysis as a qualitative research method. Qualitative Research
Journal, 9(2), 27-40.

Brown, M. E., & Trevifio, L. K. (2006). Ethical leadership: A review and future directions. The
Leadership Quarterly, 17(6), 595-616.

Calabretta, G., Durisin, B., & Ogliengo, M. (2011). Uncovering the intellectual structure of re-
search in business ethics: A journey through the history, the classics, and the pillars of Jour-
nal of Business Ethics. Journal of Business Ethics, 104(4), 499-524.

325



Turkish Journal of Business Ethics (TJBE)
is Ahlaki Dergisi

Carroll, A. B. (1979). A three-dimensional conceptual model of corporate performance. Academy
of Management Review, 4(4), 497-505.

Clarkson, M. E. (1995). A stakeholder framework for analyzing and evaluating corporate social
performance. Academy of Management Review, 20(1), 92-117.

Cark, O. (2020). isletmelerin dijital déniisiim siirecinde “nesnelerin interneti” teknolojisinin et-
kisi. Turkish Studies-Economy, 15(3), 1247-1266.

De Bakker, F. G., Groenewegen, P., & Den Hond, F. (2005). A bibliometric analysis of 30 years
of research and theory on corporate social responsibility and corporate social perfor-
mance. Business & Society, 44(3), 283-317.

De George, R. T. (1987). The status of business ethics: Past and future. Journal of Business Eth-
ics, 6(3), 201-211.

Demirci, A. E. (2019). Aristotelian foundations of business ethics: The possibility of moral judg-
ment in organizations. Is Ahlaki Dergisi, 12(2), 1-14.

Donthu, N., Reinartz, W., Kumar, S., & Pattnaik, D. (2021). A retrospective review of the first 35

years of the International Journal of Research in Marketing. International Journal of Research
in Marketing, 38(1), 232-269.

Egri, T., & Sunar, L. (2010). Tirkiye'de i ahlaki ¢calismalari: Mevcut durum ve yénelimler. Is Ahl-
aki Dergisi, 3(5), 41-67.

Fernandez-Alles, M., & Ramos-Rodriguez, A. (2009). Intellectual structure of human resource
management research: A bibliometric analysis of the journal Human Resource Management,
1985-2005. Journal of the American Society for Information Science and Technology, 60(1),
161-175.

Ferrero, L., & Sison, A. J. G. (2014). A quantitative analysis of authors, schools and themes in vir-
tue ethics articles in business ethics and management journals (1980-2011). Business Ethics:
A European Review, 23(4), 375-400.

Freeman, R. E. (2002). Stakeholder theory of the modern corporation (introduction). In L. Hart-
man & A Chatterjee (Authors), Perspectives in business ethics (sie) (pp 38-48). McGraw-Hill

Friedman, M. (1970, September 13). The social responsibility of business is to increase profits.
New York Times Magazine (Section SM, p. 17).

Hannafey, E T. (2003). Entrepreneurship and ethics: A literature review. Journal of Business Eth-
ics, 46(2), 99-110.
Gurbuz, S., & Sahin, F. (2014). Sosyal bilimlerde arastirma yontemleri. Seckin Yayincilik.

Gutiérrez-Salcedo, M., Martinez, M. A., Moral-Mufioz, J. A., Herrera-Viedma, E., & Cobo, M. J.
(2018). Some bibliometric procedures for analyzing and evaluating research fields. Applied
Intelligence, 48(5), 1275-1287.

Helin, S., & Sandstrém, J. (2007). An inquiry into the study of corporate codes of ethics. Journal
of Business Ethics, 75(3), 253-271.

Hu, J,, & Zhang, Y. (2015). Research patterns and trends of recommendation system in China
using co-word analysis. Information Processing & Management, 51(4), 329-339.

Ip, P. K. (2009). Is Confucianism good for business ethics in China? Journal of Business Eth-
ics, 88(3), 463-476.

326



Mehmet Bags, Kadir Ardi¢
Changes in the Intellectual Structure of Business Ethics: A Review on Journal of Business Ethics, 2000-2020

Javalgi, R. G., & La Toya, M. R. (2018). International marketing ethics: A literature review and
research agenda. Journal of Business Ethics, 148(4), 703-720.

Joyner, B. E., & Payne, D. (2002). Evolution and implementation: A study of values, business
ethics and corporate social responsibility. Journal of Business Ethics, 41(4), 297-311.

Kalemci, R. A. (2013). Islem maliyeti kuraminin davranigsal varsayimlarinda giivenin yeri
tartigmast. f§ Ahlak: Dergisi, 6(2), 55-83.

Khasseh, A. A., Soheili, F, Moghaddam, H. S., & Chelak, A. M. (2017). Intellectual structure
of knowledge in iMetrics: A co-word analysis. Information Processing & Management, 53(3),
705-720.

Kili¢, M., Uyar, A., & Koseoglu, M. A. (2019). Co-authorship network analysis in the accounting
discipline. Australian Accounting Review, 29(1), 235-251.

Késeoglu, M. A., Karayormuk, K., & Barca, M. (2013). Stratejik yonetim literattriinde is etiginin
ériintiisti nasil gelisiyor? Tiirkiye'deki akademik calismalar tizerine bir arastirma. Is Ahlaki
Dergisi, 6(1), 79-110.

Késeoglu, M. A., Sehitoglu, Y., Ross, G., & Parnell, J. A. (2016). The evolution of business ethics
research in the realm of tourism and hospitality. International Journal of Contemporary Hospi-
tality Management, 28(20), 1598-1621.

Levent, F, & Kinik, E. S. E (2017). Tirkiye'de egitim-6gretim alaninda etik konulu yapilan
lisansiisti tezlerin incelenmesi. Is Ahlaki Dergisi, 10(1), 99-114.

Lopez-Herrera, A. G., Herrera-Viedma, E., Cobo, M. J., Martinez, M. A, Kou, G., & Shi, Y. (2012).
A conceptual snapshot of the first decade (2002-2011) of the International Journal of In-
formation Technology & Decision Making. International Journal of Information Technology &
Decision Making, 11(2), 247-270.

Lovett, S., Simmons, L. C., & Kali, R. (1999). Guanxi versus the market: Ethics and efficien-
cy. Journal of International Business Studies, 30(2), 231-247.

Ma, Z. (2009). The status of contemporary business ethics research: Present and future. Journal
of Business Ethics, 90(3), 255-265.

Ma, Z., Liang, D., Yu, K. H., & Lee, Y. (2012). Most cited business ethics publications: mapping
the intellectual structure of business ethics studies in 2001-2008. Business Ethics: A European
Review, 21(3), 286-297.

Martinez-Lépez, E. J., Merig6, J. M., Valenzuela-Fernandez, L., & Nicolas, C. (2018). Fifty years
of the European Journal of Marketing: A bibliometric analysis. European Journal of Market-
ing, 52(1/29), 439-468.

Mill, J. S. (2005). Utilitarianism. The Floating Press.

Miron, D., Petcu, M., & Sobolevschi, I. M. (2011). Corporate social responsibility and the sustain-
able competitive advantage. Amfiteatru Economic Journal, 13(29), 162-179.

Noyons, E. C., & Van Raan, A. F. (1998). Monitoring scientific developments from a dynamic per-
spective: Self-organized structuring to map neural network research. Journal of the American
Society for Information Science, 49(1), 68-81.

North, D. C. (1990). Institutions, institutional change and economic performance. Cambridge Uni-
versity Press.

327



Turkish Journal of Business Ethics (TJBE)
is Ahlaki Dergisi

Ramos-Rodriguez, A. R. & J. Ruiz-Navarro (2004). Changes in the intellectual structure of stra-
tegic management research: A bibliometric study of the Strategic Management Journal,
1980-2000. Strategic Management Journal, 25(10), 981-1004.

Randall, D. M., & Gibson, A. M. (1990). Methodology in business ethics research: A review and
critical assessment. Journal of Business Ethics, 9(6), 457-471.

Rawls, J. (2009). A theory of justice. The Belknap Press of Harvard University Press.

Robertson, C. J. (2008). An analysis of 10 years of business ethics research in Strategic Management
Journal: 1996-2005. Journal of Business Ethics, 80(4), 745-753.

Ronda-Pupo, G. A., & Guerras-Martin, L. A. (2012). Dynamics of the evolution of the strategy
concept 1962-2008: A co-word analysis. Strategic Management Journal, 33(2), 162-188.

Solomon, R. C. (1992). Corporate roles, personal virtues: An Aristotelean approach to business
ethics. Business Ethics Quarterly, 2(3), 317-339.

Stevens, B. (2008). Corporate ethical codes: Effective instruments for influencing behavior. Jour-
nal of Business Ethics, 78(4), 601-609.

Su, C., Sirgy, M. J., & Littlefield, J. E. (2003). Is guanxi orientation bad, ethically speaking? A
study of Chinese enterprises. Journal of Business Ethics, 44(4), 303-312.

Svensson, G., & Wood, G. (2008). A model of business ethics. Journal of Business Ethics, 77(3),
303-322.

Tsalikis, J., & Fritzsche, D. J. (2013). Business ethics: A literature review with a focus on mar-
keting ethics. In Citation Classics from the Journal of Business Ethics (pp. 337-404). Springer.

Udehn, L. (2013). Methodological individualism. Oxford University Press.

Usdiken, B. & S. A. Wasti (2002). Tiirkiye'de akademik bir inceleme alani olarak personel veya
“insan kaynaklar1” yénetimi, 1972-1999. Amme Idaresi Dergisi, 35(3), 1-37.

Van Eck, N. J., & Waltman, L. (2010). Software survey: VOSviewer, a computer program for bib-
liometric mapping. Scientometrics, 84(2), 523-538.

Vazquez, P. (2018). Family business ethics: At the crossroads of business ethics and family busi-
ness. Journal of Business Ethics, 150(3), 691-709.

Vitell, S. J. (2003). Consumer ethics research: Review, synthesis and suggestions for the fu-
ture. Journal of Business Ethics, 43(1-2), 33-47.

Wilson, D. S., Near, D., & Miller, R. R. (1996). Machiavellianism: A synthesis of evolutionary and
psychological literatures. Psychological Bulletin, 119(2), 285-299.

Zahra, S. A., & Newey, L. R. (2009). Maximizing the impact of organization science: Theory-
building at the intersection of disciplines and/or fields. Journal of Management Studies, 46(6),
1059-1075.

Zhao, H., Zhang, F.,, & Kwon, J. (2018). Corporate social responsibility research in internation-
al business journals: An author co-citation analysis. International Business Review, 27(2),
389-400.

Zupic, I, & Cater, T. (2015). Bibliometric methods in management and organization. Organiza-
tional Research Methods, 18(3), 429-472.

328



Is Ahlaki Dergisi

Turkish Journal of Business Ethics

Tiirkiye'de Is Ahlaki ve Is Etigi Uzerine Yapilmus
Lisansiistii Tezlerin Analizi: Sistematik Derlemeye
Dayali Nitel Bir Aragtirma

Fulya Almaz

02z: Bu caligma Tiirkiye'de yapilan is ahlak: ve is etigi konulu lisansiistii tezlerin genel gériiniimiinii sunmak amaciy-
la hazirlanmigtir. Tiirkiye Yiiksek Ogretim Kurumu Tez Arsivinde, 30 Ocak 2021 tarihinde, “is ahlaki” ve “is etigi”
anahtar kelimeleri kullanilarak yapilan tarama sonucu 38’1 i ahlaki, 60’1 is etigi olmak tizere toplam 98 lisanststi
teze ulagilmigtir. Calismanin érneklemini olusturan 98 lisansiistii tez tiir, yil, iniversite, enstitii, anabilim dal, bilim
dali, 6zgiin dil, danigman unvani, amag, ana odak ve yéntembilim parametreleri bakimindan, sistematik derleme
aragtirma yontemi ile degerlendirilmistir. Elde edilen veriler icerik analizine ve betimsel analize tabi tutularak
aragtirmanin sorunsallar1 dogrultusunda yorumlanmgtir. Aragtirma sonucunda en fazla lisansustii tezin 2016
yilinda yapildigy; farkh tiniversite, enstiti, bilim dali ve anabilim dali tarafindan lisansiistii tezlere konu edildigi
dolayisiyla is ahlaki ve is etigi konularinin farkli akademik disiplinlere yayilim gésterdigi tespit edilmistir. S6z konu-
su tezlere en fazla Profesér unvanli 6gretim iiyelerinin damigmanlik yaptig: belirlenmisgtir. Lisanststi tezlerin amag
ve ana odaklar: incelendiginde is ahlakinin ve is etiginin isletme konulariyla iligkilendirilmis oldugu ve inceleme
derinlestirildiginde agirhikl olarak érgiitsel davrams konulariyla iligkilendirme yapildig: tespit edilmistir. Bu calis-
ma 1996-2021 yillar1 arasinda Tiirkiye'de yapilan ig ahlak: ve is etigi konulu lisansiistii tezlerin genel gériinimun
ayrintilar ile sunmaktadir. Calismanin sistematik derleme ve degerlendirme tizerinden yapilmas: énemli sayilabi-
lecek bir girisimken ulusal baglam kapsaminda katk: sunma niyeti ¢caligmanin énemini arttirmaktadir.

Anahtar Kelimeler: ig ahlaky, is etigi, lisansustii egitim, sistematik derleme.

Analysis of Postgraduate Theses on Business Morality and Business Ethics in
Turkey: A Qualitative Research Based on a Systematic Review

Abstract: This study has been prepared to present the general view of postgraduate theses and doctorates on busi-
ness morality and business ethics in Turkey. A total of 98 postgraduate theses, 38 of which involve business morality
and 60 of which involve business ethics, were reached as a result of a search in the Thesis Archive of the Turkish
Higher Education Institution on January 30, 2021 using the keywords “business morality” and “business ethics”.
The 98 graduate theses constituting the sample of the study were evaluated using the method of systematic compi-
lation research in terms of type, year, university, institute, department, branch of science, original language, advisor
title, purpose, main focus, and methodology. The data obtained were subjected to content analysis and descriptive
analysis and interpreted in line with the problematics of the research. As a result of the research, most postgraduate
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theses were determined to have been conducted in 2016 as the subject of postgraduate theses from various univer-
sities, institutes, scientific branches, and departments. As such, the issues of business morality and business ethics
have spread to different academic disciplines. Faculty members with the title of Professor have been identified as the
advisors to these theses. When examining the purpose and main focus of the postgraduate theses and doctorates,
business morality and business ethics were determined to be associated with business subjects, and upon deepening
the analysis, these were mainly associated with organizational behavior issues. This study presents a detailed general
view of postgraduate theses and doctorates on business morality and business ethics conducted in Turkey between
1996-2021. While carrying out the study through systematic compilation and evaluation is an important initiative,
the intention of contributing within the national context increases the importance of the study.

Keywords: Business ethics, morality, postgraduate education, systematic review.

Giris
Turkiye baglaminda ahlak ve etik kavramlarinin kullaniminda ve ele alimg bigcim-
lerinde bir netlik olmadigi gérilmektedir. Ahlak; davraniglarimizi gekillendiren,
yasami nasil stirdirmemiz gerektigine isaret eden normlar, kurallar ve degerler bu-
tini olarak tanmimlanirken (Cevizci, 2014) daha soyut bir forma buiriinerek felsefe-
nin alt disiplini olarak yer bulmusg olan etik; ahlak tizerine diigiinme sanat1 olarak
tanimlanmaktadir (Erdogmus vd., 2018). Etik; toplumu olusturan bireylerin dav-
raniglarinin, ahlaka uygunlugunu bilimsel olarak inceleyen (Tinar, 1999), evrensel
normlarin olugsmasina katki sunan (Tansal, 2002) ve ahlaki davraniglar1 hukuki

yap1 icerisinde diizenleyen bir disiplindir (Hartog, 2004).

Benzer sekilde is ahlak ve is etigi kavramlar: birbirleriyle ikame edilse de hatta
her iki kavram ¢aligma hayatini disipline eden kavramlar olsalar da béyle bir ika-
me s6z konusu degildir. {s ahlaki; caligma hayatinda ahlaki dogrular ve yanlislar
tizerine odaklanan, ahlaki degerlerin ekonomik kurumlar ve onlarin davraniglarina
yansimalari iizerine yogunlasan ve ¢alisma yasamim disipline eden bir kavramdir
(Velasquez, 1992). Ahlak kurallarinin ¢alisgma yagsaminda ki iz diigimi olarak da
degerlendirilebilecek olan ig ahlaks, belirli bir 6rgiitsel amac: gerceklestirmek icin
orgiitsel faaliyetlerin yuritalmesi strecinde faydali olarak nitelendirilen kurallar
ve davraniglar biitind olarak tanimlanmaktadir (McHugh, 1992; Akbulut, 2000).
Bu baglamda is ahlaky; saygili, duriist, hakkaniyetli ve giiven verici davranmak de-
mektir (McHugh, 1992).

Is ahlakinin yol gosterici olmasmin yaninda ahlak dist davramislari énlemesi
bakimmndan érgiitlere katki sunmaktadir (Ozgener, 2004). Ozellikle is hayatinin
giderek kaotik bir forma biirinmesi, yasanan yogun rekabet ve onun dinamik yapist
bir érgiitiin farklilagmas: ve rakiplerinin 6niine ge¢mesi noktasinda is ahlakina yonelik
durus 6rgiitler icin 6nemli hile gelmistir. Bu baglamda 6rgiitlerin is ahlaki ilkelerini be-
lirledikleri, is ahlaki ve sosyal sorumluluk faaliyetlerini bir arada ele alarak sosyal érguit
yapilarini inga etmeye yonelik caligmalarda bulunduklar gérillmektedir (Giiney, 2006).
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Is etigi kavrami ise ¢alisma hayatinda gerekli faaliyetlerin yiiriitiilmesi
stiresince giiven, diiristliik, saygi ve hakkaniyetli davraniglar (Ozgener, 2009) ve
bu baglamda inga edilmis olan 6rgiitsel normlar, degerler ve ilkeleri (Ferrel, vd.,
2015) incelemek olarak tanimlanmaktadir. Orgiitlerle dogrudan ilgili olan is etigi,
bir 6rgitin faaliyetlerinden etkilenen tim paydaslar: kapsamakta ve taraflarin
iligkileri tizerinde etkili olmaktadir (Booth vd., 2005). Is etigini benimsemis ve
i¢sellestirmis olan 6rgutler hem etik dig1 davraniglarin sebebiyet verecegi risklere ve
tehlikelere kargi korunacak hem de 6rgiitsel bagariya erigebileceklerdir (McNamara,
2003; Wells ve Spinks, 1996).

Tiurkiye'de is ahlak: ve is etigi alanyazinm incelendiginde ilgili alan ¢aligmala-
rinin 2000]i yillardan sonra artig gosterdigi ancak hentz doyum noktasina ulag-
madig1 gorilmektedir (Késeoglu vd., 2013; Egri ve Sunar, 2010; Gélbagi, 2009;
Ozdemir, 2009). Gélbast 2009 yilinda yayimlamis oldugu ¢alismasinda Tirkiye
baglaminda etik ile ilgili cabalarin, etik bilincinin olugsmasiyla paralellik tagima-
digin, orgiitlerde bu konu ile ilgili uygulamalarin etik bilincinin kurumsallagmasi
yerine soniimlenme egiliminde oldugunu vurgulamstir. Is etigi ile ilgili calismalar
degerlendirildiginde etik iklim (Kirel, 2000), yazih etik kurallar (Ekin ve Tezélmez,
2000), misyon ve vizyon ifadelerinde etik vurgusu gibi konulara odaklanildig: be-
lirlenmistir (Asqigil, 2004).

Ulkemizde is ahlaki ve is etigi konulu ¢aligmalar1 degerlendiren az sayida ca-
lisma bulunmaktadir (Akdeve ve Késeoglu, 2013; Késeoglu, vd., 2013; Egri ve
Sunar, 2010; Ozdemir, 2009). Bu ¢alismalardan biri Akdeve ve Késeoglu'nun is
etigi odakl lisansiistii tezlerin nasil bir 6rintd icerisinde gelistigini sunduklar
calismadir (2013). Aragtirmacilar; lisansiistii tezleri yil, tiniversite, danigman un-
vanlari, hocalarin damigmanlik sayilari, dil, yayin tird, yontembilim, yéntem ve
orneklem parametrelerini degerlendirmiglerdir. Yazarlar ayrica doktora tezi ha-
zirlayanlardan kaginin yiiksek lisans tezlerinde de is etigi konusunu ¢aligtiklarina
ve is etiginin ana ve alt konularina gore dagilimlarini da incelemiglerdir. Bu ¢alig-
mada yontem olarak bibliyometrik analiz kullanilmigtir. Caligmanin sonucunda
is etigi konulu tezlerin 2012 ve 2013 yillar: itibariyle dugsiise gectigi, Marmara
Universitesi ve Dumlupinar Universitesinin énemli katkilar sundugu, is etigi ala-
ninda yitksek lisans tezi hazirlayan kisilerin hi¢birinin doktora tezi hazirlamadik-
lari, tezlerin ¢ok azinin teorik oldugu, tezlerde veri toplama alani olarak hizmet
sektérintn tercih edildigi ve is etigi alt alanlar: bakimindan tezlerde is etiginin
ne oldugu, sosyal sorumluluk ve 6rgiitsel vatandaslik konularinin ¢cogunlukla ¢a-

Lisildig: tespit edilmistir.
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Bir diger calisma Koseoglu ve caligma arkadaglarinin, stratejik yonetim alanya-
zininda is etiginin gelisim seyrini kitap, bildiri ve lisansiisti tezler tzerinden
bibliyometrik analiz yéntemiyle inceledikleri ¢aligmadir (2013). Aragtirmacilar
yaptiklar1 inceleme sonucunda 8 stratejik yonetim kitabina, 1 bildiriye, 1 doktora
tezine ulagmis; direkt olarak bu konuda yazilan herhangi bir makaleye ulagsama-
miglardir. Dolayisiyla Turkiye'deki stratejik yonetim literatiiriinde is etigine iligkin
onemli bir ilerlemenin olmadig: ve bu alanda 6nemli bir boslugun varligin tespit

etmiglerdir.

Egri'nin ve Sunar'in hem alanyazin incelemesi hem de goériismeler yaparak Tur-
kiye baglaminda is ahlak: alanindaki egilimleri tespit etmeye ¢aligtiklar1 aragtirma
alanyazinda yer bulan bir diger caligmadir (2010). Arastirmacilar bu makalelerinde
is ahlaki alaninda Tirkiye’de yasanan gelismeleri ve yonelimleri incelemeyi amacg-
lamiglardir. Bu baglamda kamu, 6zel sektor ve sivil toplumca ele alinan ¢aligmalar:
akademide meydana gelen gelismeler ile birlikte biitiinciil olarak degerlendirmis-
lerdir. S6z konusu ¢aligma alanyazin incelemesi ve ig ahlaki alaninda faaliyet gés-
teren 11 kigiyle yapilan yar1 yapilandirilmig milakatlar cercevesinde gekillenmigtir.
Yazarlar aragtirmalar: sonucunda, is ahlaki ile ilgili calismalarin kamu sektoriinde
yasal diizenlemeler ile yirituldugin, 6zel sektérdeki gelismelerin firmalarin pa-
zar arayigl ve artan rekabet ile paralel gittigini, sivil toplum kuruluglarinin cesitli
uygulamalar1 Gretmeye ve ig ahlakini 6zendirmeye odaklandiklarini ve akademik
alandaki ¢aligmalarin olgudan ¢ok uygulamaya, teorik olmaktan ziyade vakaya yo-

nelik oldugunu bulgulamiglardar.

Bir diger 6rnek Ozdemir’in ¢alismasi olup bu aragtirmada is etigi konusunda
ulusal baglamda hazirlanan kitaplar, terciime kitaplar, dergiler ve raporlar incelen-
migtir (2009). Aragtirmaci; alanyazin taramasina dayali bu incelemesinde ulusal
baglamda yapilan ¢aligmalari ahlak ve etik, ig ahlaki ve is etigi, isletmecilik ahlaki,
meslek ahlaki, ¢caligma ahlaki, sosyal sorumluluk, ¢cevre ve is ahlaki, kamu yénetimi
ve ig ahlaki, dini degerler ve ig ahlaks, ahilik ve ig ahlak: bagliklar1 altinda sinifland-

rarak ilgili alanin genel bir degerlendirmesini sunmugtur.

Yukarida verilen ¢aligmalar biitinciil olarak degerlendirildiginde séz konusu
calismalarin 2009-2013 yillar1 arasinda yapildigs, bibliyometrik analiz ve alanyazin
taramas ile yurituldigi ve ¢calismalardan birinin farkh bir alan ile iligkilendirildi-
gi tespit edilmistir. flgili alanyazin incelendiginde cogunlukla birbirlerinin yerine
ikame edilmelerine ragmen aslinda ayr1 kavramlar olan is ahlak: ve is etigi kav-
ramlar1 arasinda nitelik, icerik, kapsam ve anlam bakimindan farkliliklar oldugu

gorillmektedir (Gok, 2008). Is ahlaki cogunlukla dinsel inanca dayal davranis ku-
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rallarimi kapsarken, is etigi felsefe, diiginme ve hukuka dayali davranis ilkelerini
kapsamaktadir. Ote yandan toplumlarin ise dair yaklagimlar1 degiskenlik gostere-
bilecegi gibi ise dair yaklagimlar bir toplumun cesitli kesimleri tarafindan da farkli-
lik gésterebilmektedir (Arslan, 2001). Hatta ve hatta bu farkliliklar 6rgiitler arasin-
da da farklilagmakta ve bu farklilagsma orgiitsel kiltira olusturmaktadir (Downey,
1986). Oyle ki érgiit kitltiirii bir 6rgiitiin paylastigi inanglar, degerler ve davraniglar
butina olarak tanimlanmaktadir. Ahlakin, ¢calisma yasamindaki yénlendirici etkisi
kiltirden beslenmektedir (Tabakoglu, 2009). Diger bir ifade ile farkh kalturlerde
yogrulmusg olan bireyler ayni olaylara dahi farkl: yaklasabileceklerdir. Dolayisiyla
is ahlak: boylesi bir degiskenlik gosterirken, is etigi evrensel bir nitelik tagimak-
ta ve daha soyut 6zellikler gostermektedir (Gok, 2008). Bu farkliliklarina ragmen
her iki kavramin iglevsellikleri, is ortaminda barigin inga edilmesi, butiinselligin
saglanmasi, is akiginin kontroliintin saglanmasy, iligkilerde giiven olugturulmas: ve
iligkilerin duzenlenmesi 6zelinde tum ¢alisma yagamini disipline etmesi bakimin-
dan benzerlik tagimaktadir. Bu durum bizlere ig ahlak: ve is etigi alaninda farkl
orneklemelerde ele alinabilecek ve ayrintilandirilmig ¢aligmalara ihtiya¢ duyuldu-
guna igaret etmektedir. Bu noktada aragtirmaailar icin kegfedilmeyi bekleyen genis

bir alan oldugu aciktur.

Belirtilen ilhamdan hareketle bu ¢alisma da Turkiye diizleminde ig ahlaki ve ig
etigi konulu lisansiisti tez caligmalarindaki egilimlerin 1996- 2021 yillar1 itibariyle
incelenmesi amaclanmigtir. Bu baglamda Tiirkiye Yiitksek Ogretim Kurumu (YOK)
Ulusal Tez Merkezi'nde kayitl: ve erisim izni olan hem ig ahlak: hem de is etigi ko-
nulu lisansiisti tezler tiir, yil, iniversite, enstitii, anabilim dali, bilim dali, 6zgin
dil, danmigman unvani, amag, ana odak ve yontembilim parametreleri bakimindan
sistematik derlemeye dayali olarak analiz edilmektedir. Bu ¢alisma konuyu ulusal
baglamda ele almakla birlikte kullanimlarinda kargasanin oldugu is ahlak: ve is
etigi konularini baz alan lisansusti tezleri degerlendirerek ilgili alanyazina katk:

sunmay1 amaglamaktadir (Egri ve Sunar, 2010).

Yontem

Bu ¢aligma Turkiye baglaminda is ahlaki ve is etigi konulu lisansiisti tezlerin siste-
matik olarak derlenmesini amag¢lamaktadir. Aragtirmanin belirtilen amac: d4hilin-

de siirece rehberlik edecek sorular agagida belirtildigi gibidir:
«  Tezlerin tiir ve say1 bakimindan dagilimlar: nasildir?

+  Tezlerin y1l bakimindan dagilimlari nasildir?
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+  Tezlerin universite bakimindan dagilimlar: nasildir?

+  Tezlerin enstiti bazinda dagilimlar: nasildir?

+  Tezlerin anabilim dali bazinda dagilimlar nasildir?

+  Tezlerin bilim dali bakimindan dagilimlar1 nasildir?

+  Tezlerin ézgiin dil bakimindan dagilimlari nasildir?

+  Tezlerin danigman unvani bakimindan dagilimlar: nasildir?

+  Tezlerin amag, odak ve yéntembilim bakimindan dagilimlari nasildir?

Arastirma dahilinde yanitlar1 aranan sorular yasanilan diinyadan elde edilebi-
lecek veriler iizerinden yanitlanmasi gereken sorulardir. Bu yéndeki ¢cabalar aragtir-

maciy: ampirik bir caligma yapmaya itmigtir.

Tablo 1'de 6zetlendigi gibi bu arastirmada 6znel bir yéntem olan, dokiiman-
lar gibi nitel veri toplama yénteminin kullanildig1 nitel arastirma yéntemine bag-
vurulmustur. Calisma kapsaminda, bir konu hakkinda, daha énceden belirlenmig
kistaslar dahilinde, belirlenmis olan konu ile ilgili olarak énceden yapilmis bitin
aragtirmalarin yansiz ve sistemli olarak incelenmesine (Almaz, 2020; Karacam,
2013; Higgins ve Green, 2011) olanak taniyan sistematik derleme arastirma yontemi
tercih edilmigtir. Sistematik derleme yontemi; belirlenen akademik alanlarda ya-
pilmis bilimsel ¢aligmalarin biitiin olarak gérintr kilinmasina, o alanda yapilmig
calismalarin kargilagtirilmasina, o alanda en ¢ok aragtirilan veya hi¢ aragtirilmayan
konularin belirlenmesine, o alanin nasil bir devinim icerisinde oldugunun anlagil-

masina imkan veren aragtirma yéntemidir (Almaz, 2020).

Bu baglamda aragtirmanin analiz birimini is ahlaki ve is etigi konulu yuksek
lisans ve doktora tezleri olusturmaktadir. YOK Ulusal Tez Merkezi'nde 30 Ocak
2021 tarihine kadar kayit altina alinmig is ahlak: ve is etigi konulu ytksek lisans
ve doktora tezleri incelendiginde ig ahlaki konulu 37 yiiksek lisans, 1 doktora; is
etigi konulu 50 yiiksek lisans, 10 doktora olmak iizere toplam 98 lisansistii tezin
erisim iznine sahip oldugu tespit edilmigtir. Bunun yaninda ig ahlaki konulu 8 yiik-
sek lisans, 1 doktora; is etigi konulu 4 yiiksek lisans, 2 doktora olmak tizere toplam
15 lisansiisti tezin erigim iznine sahip olmadig: belirlenmigtir. Dolayisiyla ilgili ¢a-
lismanin evrenini YOK Ulusal Tez Merkezi'nde 30 Ocak 2021 tarihine kadar kayit
altina alindig tespit edilen toplam 98 is ahlaki ve is etigi konulu lisansiisti tezler
olusturmusgtur. Aragtirmanin evreni ulagilabilir oldugu i¢in evreni olugturan 98 li-
sansiistl tez ayni zamanda aragtirmanin 6rneklemini olugturmustur. Erigim izni

olan ve olmayan toplam 113 lisanststi tezin 98’1 calismaya %86,72’lik temsiliyet
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gicii kazandirmaktadir. Dolayisiyla elde edilen 6rneklemin aragtirma sorularim

yanitlamada tatminkar diizeyde oldugu gorilmektedir.

Tablo 1. Arastirma Yontemine Genel Bakig

Aragtirma Sureci

Aragtirma Yontembilimi Nitel aragtirma

Aragtirma Yontemi Sistematik derleme

YOK Ulusal Tez Merkezi'nde yer alan ve erigim

Aragtirmanin Analiz Birimi  izni verilmis ig ahlak: ve is etigi konulu, lisanststi

tezler
Arastirmanin Evreni 98 lisansiuistii tez
Arastirmanin Orneklemi 98 lisansiistii tez
Veri Toplama Yéntemi Dokiimanlar
Veri Analizi Betimsel analiz ve icerik analizi

Sistematik derleme aragtirmalari genel olarak, aragtirilabilir sorularin olug-

turulmasi, derlemeye odak olusturan konu ile ilgili alanyazin taramasi yapilma-

s1, aragtirmanin uygunluk oélciitlerinin belirlenmesi, uygun verilere erisilmesi ve

bulgularin yorumlanmasini agsamalarini kapsayan etkinlikler silsilesinin organize
edilmesini gerektirmektedir (Almaz, 2020; Aslan, 2018; Wright, vd., 2007). Tor-

rance bir sistematik derleme ¢aligmasinin asagida belirtilen stre¢ dihilinde yuru-

tulmesi gerektigini vurgulamigtir (2004):

1.
2.

Yanitlanabilir aragtirma sorusu belirtilir,

Arama terimleri tanimlanir,

. Elektronik veri tabanlarinda, elle arama yapilan dergilerde ve gri literatir

gibi sahalarda sistematik bir arama yapilir,

. Varsa 6zete yoksa baghga gére dahil etme ve hari¢ tutma kriterleri tanimlanarak

filtreleme kararlar1 alinir,

. Guvenilirligi artirmak icin birden fazla aragtirmacinin kriterleri tanimlamasi

ve toplanan verileri gézden gecirmesi saglanir,

. Go6zden gecirme sonucu daha azilgili ve/ veya diistik kaliteye sahip caligmalarile

aragtirmaya takilanan ¢aligmalar netlegtirilerek alanin haritas: belirlenir,

Son olarak yalnizca arastirma sorusuyla dogrudan ilgili olan ve yiiksek k

aliteye sahip ¢aligmalarin nihai incelemesi yapilir.
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Bu aragtirmada s6éz konusu tanimlamada igaret edilen sistematik takip edilmisg

olup agagida sunulan stire¢ izlenmigtir:

1.
2.
3.

Aragtirmanin amac ddhilinde yanitlanabilir sorular olugturulmusgtur.
Is ahlaki ve is etigi olmak iizere iki arama terimi tanimlanmistir.

Elektronik veri tabani olarak YOK Ulusal Tez Tarama Merkezi (https://tez.yok.
gov.tr/UlusalTezMerkezi/) belirlenmigtir.

. Dahil etme kriterleri olarak “tez ad1” ve erigsim durumu olarak “izinli” ve tiir

olarak “yitksek lisans” ve “doktora” kriterleri belirlenmis olup, erigim izni ol-
mayan tezler hari¢ tutulmustur. Dolayisiyla YOK Ulusal Tez Tarama Merke-
zi'ne (https://tez.yok.gov.tr/UlusalTezMerkezi/) girilmis, a¢ilan sayfada tara-
ma terimi ¢ubuguna “ig ahlaki”, aranacak alan kismina “tez ad1”, izin durumu
kismina “izinli” ve tez turi kismina “yiiksek lisans” yazilarak bul sekmesinden
ilgili tezler dokiilerek filtreleme islemi uygulanmistir. Benzer islem is ahlak:
konulu doktora, is etigi konulu yitksek lisans ve doktora tezleri icin de aym

titizlikle tekrarlanmigtir.

Guvenilirligi arttirmak icin nitel aragtirma konusunda uzman bir akadem-
isyenin bagimsiz olarak filtreleme islemi yapmas: istenmis ve kargilagtirma
yapilarak ayni sonuca ulasildig: tespit edilmigtir. Veriler 22 Kasim 2020 ve
30 Ocak 2021 tarih araliginda toplanmig ve veri toplama stirecinde tamamayla
nitel aragtirma etigine uygun olarak hareket edilmis ve tek bir verinin dahi

kaybolmamasi i¢in titizlik gosterilmigtir.

. Boylece tarama alaninin haritasi netlestirilmigtir.

Taramaya takilan lisansiisti tezler tek tek indirilerek daha énceden belirlenmig
olan tiir, yil, iniversite, enstitd, anabilim dals, bilim dali, 6zgiin dil, danigman
unvani, amag, ana odak ve yéntembilim parametrelerine gore degerlendirilmig
ve aragtirma kapsaminda ihtiya¢ duyulan bu parametrik bilgiler bir excel do-
syasina aktarilmigtir. Elde edilen kayitlar ¢6ziimleme iglemine tabi tutularak
tablolagtirilmig, biitun veriler birlegtirilerek analize hazir hale getirilmis ve

yorumlama asamasina gegilmistir.

Nitel aragtirmalarin farkli 6zellikler tagimalari nedeniyle veri analizlerinde

de farkli yaklagimlar gerektirmektedirler (Yildirim ve $imgek, 2018). Creswell ve

Poth nitel aragtirmalarda veri analiz siirecini verilerin organizasyonu, verilerin 6n

degerlendirme siirecinden gegirilmesi, temalarin kodlanmasi, verilerin sunumu ve

yorumlanmasi sarmali olarak tanimlamaktadir (2007). Buna karsin Strauss veri

analiz yontemlerinin standartlagtirilmasinin arastirmaciy1 sinirlandiracagini ve bu
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sinirlandirmanin derin ve zengin sonuglar elde edilmesini engelleyecegini vurgula-
maktadir (1987). {lgili alanyazin farkli yaklasimlar sunsa da 6nemli olan ortaya ¢1-
kan temalarin anlaml bir bi¢imde iligkilendirilmesidir (Yildirim ve Simgek, 2018).
Bu amagla veri analizinde betimsel analiz ve icerik analizi 6nerilmektedir. Betimsel
analizde elde edilen veriler 6nceden belirlenmis olan temalar dogrultusunda 6zet-
lenip yorumlanirken, icerik analizinde daha derin bir incelemeye tabi tutularak
veriler mantikl bir bicimde diizenlenerek daha anlagilir bir bicimde sunulmakta-
dir. Bu calismada elde edilen veriler betimsel analiz ve icerik analizine tabi tutularak

aragtirmanin amaglar1 dogrultusunda yorumlanmaisgtir.

Aragtirma kapsaminda yanitlari aranan sorular aragtirma temalar1 hakkinda
bilgi vermektedir. Bu baglamda elde edilen veriler aragtirma sorularini yanitlaya-
cak bicimde 6nce betimsel bir anlatim sunulmug daha sonra ortaya ¢ikan temalar
ve oruntiler derinlegtirilerek bulgularin arastirma hedefleri dogrultusunda agik-

lanmas: ve yorumlanmasi yoluna gidilmigtir.

GCalismanin uygunlugunun saglanmasinda inandinalik, aktarilabilirlik, tu-
tarlilik ve teyit edilebilirlik ol¢titleri kullanilmistir. {lgili alanyazin incelendiginde
inandirialik i¢in aragtirma sonuglarina nasil erigildiginin acikca ortaya konulmas:
gerekliligine, aktarilabilirlik i¢in aragtirma sonuglarinin analitik genellemeye im-
kan vermesi gerekliligine, tutarhlik ve teyit edilebilirlik icin ¢aligmanin bagka bir
aragtirmac tarafindan tekrar edildiginde aym sonuglara ulagilabilmesi gerekliligi-
ne isaret ettigi gorilmektedir. Bu kapsamda s6z konusu ¢alismada inandiriciligin
saglanmas: noktasinda temalar belirlenmis ve bu temalar arasindaki 6runtiler
sunulmugtur. Aktarilabilirlik icin elde edilen sonuglar analitik genelleme teme-
linde tartigilmig, konu ile ilgili alanyazinda yer alan diger aragtirmalarin sonuglar
ile karsilagtirilarak degerlendirmelerde bulunulmustur. Tutarhilik icin elde edilen
verilerin dogasina sadik kalinarak énce yorumlanmadan verilmigtir. Ayrica nitel
arastirma konusunda deneyimli bir akademisyen ile bagimsiz tarama ve kodlama
yapilarak sonugclar karsilagtirilmis ve degerlendiriciler arasindaki uyum ile tutarl-
ik saglanmgtir. Teyit edilebilirlik i¢in aragtirmaci tiim stireci séz konusu uzman
akademisyene sunarak teyit incelemesi yaptirtmis ve bu noktada uzlasilabilir so-

nuclar elde edilerek calismanin teyit edilebilirligine kanaat getirilmigtir.

YOK Ulusal Tez Tarama Merkezi'nde bazi tezlerin (is ahlaki konulu 8 yiiksek
lisans, 1 doktora; is etigi konulu 4 yiiksek lisans, 2 doktora tezi) erisim izinlerinin
kisitlanmig olmasi sonucu séz konusu tezlerin aragtirmaya dahil edilememesi bu

aragtirmanin hem kisit ve simirhligini hem de harig tutma kriterini olusturmaktadar.
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Yiratilen aragtirmanin raporlanmasi noktasinda okuyucunun anlamasini ko-
laylagtirmak adina ve nitel aragtirmalarin izin verdigi 6l¢ctide, toplanan veriler ba-
sit tanimlayia istatistiksel ifadeler ve tablolar kullanilarak sunulmugtur. Béylece
erisilen verilere dayali olarak Turkiye Yitksek Ogretim Kurumu (YOK) Ulusal Tez
Merkezi'nde kayitli ve erisim izni olan i ahlaki ve is etigi konulu lisansiistii tezlerin

genel 6runtisi karsilagtirmal olarak resmedilmistir.

Bulgular

Is Ahlaki ve is Etigi Etiketli Tezlerin Tiir ve Sayi Bakimindan Dagilimlari

Orneklem dahilinde yer alan is ahlaki etiketli tezlerin tiirleri degerlendirildiginde is
ahlaki konusunun doktora tezlerine (1 adet tezde) kiyasla yiiksek lisans tezlerinde
(37 adet tezde) daha fazla ele alindig: tespit edilmistir (Tablo 2). is etigi etiketli
tezlerin tirleri degerlendirildiginde benzer sekilde is etigi konusunun doktora tez-
lerine (10 adet tezde) kiyasla yiiksek lisans tezlerinde (50 adet tezde) daha fazla ele

alindig1 goralmustiir.

Tablo 2. Is Ahlaki ve s Etigi Etiketli Tezlerin Tiir ve Say1 Bakimindan Dagilimlari

Etiket Tezlerin Tiirleri Tezlerin Sayilar: (adet) Toplam

. Yiiksek Lisans 37

Is Ahlak: 38
Doktora 1

. Yiiksek Lisans 50

is Etigi 60
Doktora 10

is Ahlaki ve Is Etigi Etiketli Tezlerin Yillara Gére Dagilimlari

Tablo 3’te sunuldugu tzere is ahlaki etiketli yiksek lisans tezlerinin en fazla 2011
yilinda (6 adet tez) ¢alisildig: ve taramanin yapildigi 1996-2020 yillar1 arasinda sa-
dece 2000 yilinda 1 adet doktora tezinin calisildig1 tespit edilmistir. Is etigi etiketli
yiksek lisans tez ¢aligmalar1 degerlendirildiginde 2016 ve 2018 yillarinda en fazla
(6 adet tez) tezin tretildigi saptanmigtir. 2019 yilinda (3 adet tez) ise diger yillara
nazaran daha fazla doktora tezi ¢aligildig: saptanmugtir.
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Tablo 3. Is Ahlaki ve s Etigi Etiketli Yiiksek Lisans ve Doktora Tezlerinin Yillara

Gore Dagilimlari

Is Ahlaki Is Etigi

Yillar | Yiiksek Lisans | Doktora Tezleri | Yiiksek Lisans | Doktora Tezleri
Tezleri (Adet) (Adet) Tezleri (Adet) (Adet)
1 i - -

1996

Toplam

1999 - -

1
2000 - 1 1

I S

2001

2002

2003

2005

2006

W R[N [(R R
1
1
1

2007

2008

2009

2010

o (R |k
1

2011

2012

2013

2014

1
N[O (N (RO |WINFR R RPRWN e

2015

2016

W W b | W Ww
1

2017

2018

2019 4 -

1
N OO U W Ul b W W w w| N w, N
1

2020 - -

Toplam 10

w
(o]
1
w
o

Genel 98
Toplam

()
o
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is Ahlaki ve Is Etigi Etiketli Tezlerin Tiirlere Gore Hazirlandigi Universiteler Bakimindan
Dagilimlar

Tablo 4’te ig ahlaki ve ig etigi etiketli tezlerin tiirlere gére hazirlandig: tniversiteleri
gosteren bulgular sunulmustur. {s ahlaki etiketli yiiksek lisans tezlerinin en faz-
la Beykent Universitesi, Dumlupinar Universitesi, Istanbul Universitesi, Kirikkale
Universitesi ve Marmara Universitesi (3'er adet tez) tarafindan hazirlatildigy, aym
etiketli doktora tezinin Selcuk Universitesi (1 adet tez) tarafindan hazirlatildig
gorilmustiir. Is etigi etiketli tezler degerlendirildiginde goriilmektedir ki en fazla
yitksek lisans tezi Marmara Universitesi (7 adet tez) tarafindan ve en fazla doktora
tezi Istanbul Universitesi (2 adet tez) ve Sakarya Universitesi (2 adet tez) tarafin-

dan hazirlatilmigtir.

Tablo 4. I Ahlaki ve Is Etigi Etiketli Tezlerin Tiirlere Gore Hazirlandig1 Universi-

teler Bakimindan Dagilimlar:

fs Ahlak: Is Etigi Is Ahlaki Is Etigi
Universiteler | & % & 5‘ Universiteler & 5‘ & ‘%*
) wn n 9%} N wn N 1%
E"U =g Srcs =g :"U =g Zrc Hg
£ a5 88 SINANa SRS INA e N
Abant
. Hacettepe
Izzet Baysal | - - 1 - . S - - 1 1
. o Universitesi
Universitesi
Anadolu Istanbul
. 1 - 1 1 . .3 - 2 2
Universitesi Universitesi
Afyon
fy Kadir Has
Kocatepe - - 1 - T - 1 -
. . Universitesi
Universitesi
Aksaray 1 Karabiik 1
Universitesi Universitesi
Karadeniz
Ankara .
. - - - - Teknik 1 - - -
Universitesi . o
Universitesi
Atatiirk Kirikkale
. o1 - 1 - . .3 - 1 -
Universitesi Universitesi
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Atilim

Universitesi

Kocaeli

Universitesi

Maltepe

Universitesi

Avrasya

Universitesi

Marmara

Universitesi

Beykent

Universitesi

Mugla Sitk
Kocaman

Universitesi

Bingol

Universitesi

Manisa
Celal Bayar

Universitesi

Bogazici

Universitesi

Nigde

Universitesi

Cumbhuriyet

Universitesi

Ondokuz
Mayis

Universitesi

Cankaya

Universitesi

Orta Dogu
Teknik

Universitesi

Cukurova

Universitesi

Sakarya

Universitesi

Dokuz Eylil

Universitesi

Selcuk

Universitesi

Dumlupinar

Universitesi

Sileyman
Demirel

Universitesi

Diizce

Universitesi

Tekirdag

Universitesi

Firat

Universitesi

Tirk Hava
Kurumu

Universitesi

Fatih

Universitesi

Ufuk

Universitesi

Gazi

Universitesi

Yagar

Universitesi
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Gazios-

az1os Yildiz Teknik

manpasa 1 - - - o1 - 1 -
L o Universitesi

Universitesi

Gedik ) Zirve 1
Universitesi Universitesi

Giresun

. - - 1 - Toplam 37 1 50 10
Universitesi

Giumiighane Genel

. - - 2 - 38 60
Universitesi Toplam

Is Ahlaki ve is Etigi Etiketli Tezlerin Tiirlere Gore Enstitii Bazinda Dagilimlari

Is ahlaki ve is etigi alanlarinda yapilan tezler anabilim dali bazinda degerlendirildi-
ginde ilgili alanlar dahilindeki lisansusti tezlerin ¢cogunlukla Sosyal Bilimler Ensti-
tustnde (is ahlak: etiketli 36 yitksek lisans tezi ve 1 doktora tezi, 46 is etigi yitksek
lisans tezi ve10 doktora tezi) hazirlandig: belirlenmistir. Is ahlaki ve is etiginin Sos-
yal Bilimler Enstitiisii diginda Egitim Bilimleri Enstitiisii, Fen Bilimleri Enstitust,
Atatiirk flke ve Inkilap Tarihi Enstitiisii ve Bankacilik ve Sigortacilik Enstitiisii ta-

rafindan hazirlanan tezlere konu edildigi gérulmektedir.

Tablo 5. Is Ahlaki ve Is Etigi Etiketli Tezlerin Tiirlere Gore Enstitii Bazinda

Dagilimlar

is Ahlak: Is Etigi
Villar Yiiksek Lisans Doktora Yiiksek Lisans ~ Doktora
Tezleri (Adet) Tezleri  Tezleri (Adet) Tezleri
(Adet) (Adet)
Sosyal Bilimler Enstitiisii 36 1 46 10
Egitim Bilimleri Enstitisi - - 1 -
Fen Bilimleri Enstittusu - - 2 -
Atatiirk {lke ve Inkilap 1 - - -
Tarihi Enstitist
Bankaalik ve Sigortacilik - - 1 -
Enstitisi
Toplam 37 1 50 10
Genel Toplam 38 60
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Is ahlak: ve is etigi etiketli tezlerin tiirlere gore anabilim dali bazinda dagilimlari
(Tablo 6) degerlendirildiginde her ne kadar az sayida anabilim dallar1 belirtilmemis
tezlere (1 adet is ahlak: yiksek lisans tezi, 5 adet ig etigi yiiksek lisans tezi, 1 adet ig

etigi doktora tezi) rastlanilsa da lisansusti tezlerin en fazla Isletme Anabilim Dal1
(18 adet is ahlak: yuksek lisans tezi, 24 adet is etigi yiiksek lisans tezi, 3 adet is etigi
doktora tezi) tarafindan ¢alisildig: tespit edilmistir. Bunun yaninda tek sayida olan

ig ahlaki konulu doktora ¢aligmas: Yénetim ve Organizasyon Anabilim Dali ¢ikigh

oldugu gorulmustiir.

Tablo 6. Is Ahlaki ve Is Etigi Etiketli Tezlerin Tiirlere Gére Anabilim Dali Bazinda

Dagilimlar:
Is Ahlak Is Etigi Is Ahlaki Is Etigi
§ = | § ¢ § 5= § | g
Anabilim = 3 SO Anabilim =3 O
) B & SN o SN o SN
Dallar: n > n = Dallan n = n =
T8 BT 0T BT T8l E" T8 BT
SINANaINARSINA NS SINANINARSINA NI
. Egitim Bilim-
Isletme Ana- ] .
. 18 - 24 3 leri Anabilim | - - 1 -
bilim Dali
Dali
Isletme Felsefe Ana-
o 3 - 4 1 . - - 1 -
Yénetimi bilim Dali
Yénetim ve Felsefe ve
Organizas- 1 1 Din Bilimleri 5
yon Anabi- Anabilim
lim Dali Dali
Uluslararast Ingiliz Dil
Isletmecilik ) ve Edebiyat1 1
Anabilim Anabilim
Dali Dali
Ingaat Mii-
Uluslararas: # o u
) hendisligi
Ticaret Ana- | - - 1 - . - - 1 -
. Anabilim
bilim Dali
Dali
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Uluslararasi
. Rekreasyon
Ticaret ve o
Yonetimi
Finansman N - - - 1
e Anabilim
Anabilim
Dali
Dali
Siuf Og-
Tktisat Ana- retmenligi 1
bilim Dali Anabilim
Dali
Barig Calig- Sigortacilik
malar1 Ana- Anabilim - - 1 -
bilim Dali Dali
Caligma Toplam Kali-
Ekonomisi te Yonetimi :
Anabilim Anabilim
Dali Dali
Galisma
Ekonomisi Turizm
ve Endustri Isletmeciligi 1
Migkileri Anabilim
Anabilim Dali
Dali
Caligma Tkti-
sad1 Anabi- Belirtilmemis | 1 - 5 1
lim Dali
Sosyal Politi-
ka Anabilim Toplam 37 1 50 10
Dali
Halkla liski-
o Genel
ler Anabilim 38 60
Toplam
Dali
flahiyat Ana-
bilim Dal
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is Ahlaki ve Is Etigi Etiketli Tezlerin Tiirlere Gore Bilim Dali Bazinda Dagilimlari

Is ahlak: ve is etigi etiketli tezlerin tiirlere gore bilim dali bazinda dagilimlar deger-
lendirildiginde her ne kadar az sayida bilim dallar1 belirtilmemis tezlere (23 adet is
ahlak: yuksek lisans tezi, 23 adet is etigi yuksek lisans tezi, 4 adet is etigi doktora
tezi) rastlanilsa da i ahlaki (4 adet tez) ve ig etigi (9 adet tez) konulu yiiksek lisans
tezlerinin ve is etigi (2 adet tez) konulu doktora tezlerinin en fazla Yonetim ve Or-
ganizasyon Bilim Dalinca ¢aligildig: belirlenmigtir. Tek sayida olan is ahlaki konulu
doktora ¢aligmasinin da yine Yénetim ve Organizasyon Bilim Dali cikigh oldugu

gorulmektedir.

Tablo 7. I3 Ahlaki ve Is Etigi Etiketli Tezlerin Tirlere Gore Bilim Dali Bazinda

Dagilimlar:

Is Ahlak Is Etigi Is Ahlak Is Etigi
é g é g E 5 5 3
Bilim Dallarn1 = 5 B 5 "E. | Bilim Dallart 5 B 5 B
9% (3o} (9% T wn (3] n 5]
3ol S 3o %o 3o N 8ol %o
HQ Q9 B O 0@ Y 08 By 99
S22 n% 52 ns 22 a2 22 a2
Yonetim
I§'le.:tme 1 ) 3 : ve.Cah§'r'n.a ) ) 9 ]
Bilim Dali Psikolojisi
Bilim Dali
Isletme Yo- Uluslarara-
netimi Bilim | - - - 1 s1 Ticaret - - 1 -
Dali Bilim Dali
islet
¥ m.e . Tedarik
Yonetimi ve .
. Zinciri Yo-
Organizas- | - - - 1 o - - 1 -
. netimi Bilim
yon Bilim
Dali
Dali
Yonetim ve
. Pazarlama
Organizas- L
. 4 1 9 2 Iletigimi - - 1 -
yon Bilim o
Bilim Dali
Dali
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Kurumsal
Insan fletisim ve
Kaynaklar1 Halkla ilis- - - 1 -
Bilim Dali kiler Bilim
Dali
Insan Din S
in Sosyo-
Kaynaklar: . Y
. lojisi Bilim 1 - - -
Yonetimi
. Dal1
Bilim Dali
Uluslararasi Ingiliz Dil
Isletmecilik ve Edebiyat1 | - - 1 -
Bilim Dali Bilim Dali
. Egiti
Iktisat Teo- %’1 1rr.1 .
. . Yonetimi ve
risi ve Tarihi o - - 1 -
B Denetimi
Bilim Dal1 o
Bilim Dali
Hastane
Turizm ve Saghk
Isletmeciligi Kurumlarn |1 - 2 -
Bilim Dali Yonetimi
Bilim Dali
Rek
? reiaS)Ton Belirtilme-
Yonetimi . 23 - 23 4
. mig
Bilim Dali
Caligma
Ekonomisi Toplam 37 |1 50 10
Bilim Dal1
Calisma
Ekonomisi
. Genel
ve Sosyal Si- 38 60
Toplam

yaset Bilim
Dali

346



Fulya Almaz
Turkiye'de Is Ahlaki ve s Etigi Uzerine Yapilmis Lisanststi Tezlerin Analizi: Sistematik Derlemeye Dayali Nitel Bir Arastirma

Is Ahlaki ve Is Etigi Etiketli Tezlerin Ozgiin Dil Bakimindan Dagiimlari

Galisma kapsaminda is ahlaki ve is etigi etiketli tezlerin 6zgtn dilleri degerlendiril-
mis olup ilgili alanlar d4hilindeki tim lisansiisti tezlerinin Turkee, az sayida yuk-
sek lisans tezinin (3 adet is ahlaki, 1 adet is etigi) Ingilizce olarak kaleme alindig
tespit edilmigtir.

Tablo 8. Is Ahlaki ve Is Etigi Etiketli Tezlerin Ozgiin Dil Bakimindan Dagilimlari

Is Ahlak: Is Etigi
Ozgiin Dil Yiiksek Lisans ~ Doktora Yiiksek Lisans ~ Doktora
Tez Sayilar Tez Sayilar1  Tez Sayilar Tez Sayila-
(Adet) (Adet) (Adet) r1 (Adet)
Tirkce 34 1 49 10
Ingilizce 3 - 1 -
Toplam 37 1 50 10
Genel Toplam 38 60 - -
Bankaalik ve - - 1 -
Sigortacilik Enstitiisi
Toplam 37 1 50 10
Genel Toplam 38 60

Is Ahlaki ve Is Etigi Etiketli Tezlerin Danisman Unvanlar Bakimindan Dagilimlari

Calisma dahilinde degerlendirilen ig ahlaki ve is etigi konulu lisanstusti tez
caligmalarimin  uretilmesinde yol gosterici olan danigmanlarin unvanlarn
ayrintilandigrildiginda is ahlaki konulu yiksek lisans tezlerine (15 adet tezde) ve
ig etigi konulu doktora tezlerine (7 adet tezde) en fazla “profesér” unvanh 6gretim
iiyesinin yol gosterdigi ve is etigi alanlarinda hazirlanan yiksek lisans tezlerine (22
adet tezde) en fazla “doktor 6gretim iiyesi” unvanh égretim iiyesinin yol gosterdigi
belirlenmigtir. Tek sayida olan ig ahlaki konulu doktora ¢aligmasina da yine “profe-

s6r” unvanli bir hocanin yol gésterdigi tespit edilmistir.-
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Tablo 9. is Ahlaki ve Is Etigi Etiketli Tezlerin Danisman Unvanlar: Bakimindan

Dagilimlar:
is Ahlak Is Etigi
Danisman Unvant Yiiksek Lisans  Doktora Yiiksek Lisans  Doktora
Tez Sayilar Tez Sayilar1  Tez Sayilar Tez Sayila-
(Adet) (Adet) (Adet) 1 (Adet)
Prof. Dr. 15 1 13 7
Dog. Dr. 13 - 15 3
Dr. Ogr. Uyesi 8 - 22 -
Toplam 37 1 50 10
Genel Toplam 38 60 1 -
Toplam 37 1 50 10
Genel Toplam 38 60

Is Ahlaki ve is Etigi Etiketli Doktora ve Yiiksek Lisans Tezlerinin Amag, Ana
Odak ve Yontembilim Parametreleri Baglaminda Degerlendirilmesi

is Ahlak Etiketli Doktora ve Yiiksek Lisans Tezlerinin Amag, Ana Odak ve Yontembilim
Parametreleri Baglaminda Degerlendirilmesi’

Is ahlaki etiketli doktora ve yiiksek lisans tezlerinin amaglar1 incelendiginde asag1-
da sunulan iligkilerin tez aragtirmalarinda yer buldugu saptanmustur.
+  Protestan ahlaki ve ahilik ahlakinin kargilagtirilmasi,

- Orgiit kiltara ve is ahlaki temelinde ahilik kiltiranin giintmiz

orgutlerinde uygulanma dizeyi,
«  Turklerde ig ahlaki ve ahilik,
«  Islam ekonomisi ve is ahlaks,
«  Is ahlaki ve neoliberal doniisiim,

+  Yagh ve gen¢ kusaklar arasindaki is ahlak: ve kigilik farkliliklarinin karsi-

lagtirilmasi,

1 Is ahlaki taramasina takilan 1 doktora tezi oldugu i¢in calismanin bu baghginda is ahlaki etiketli dok-
tora ve yiiksek lisans tezleri belirlenen parametreler baglaminda birlikte degerlendirilmistir.

348



Fulya Almaz
Turkiye'de Is Ahlaki ve s Etigi Uzerine Yapilmis Lisanststi Tezlerin Analizi: Sistematik Derlemeye Dayali Nitel Bir Arastirma

Farkl ig ahlakina sahip kadin ¢aliganlarin, ¢alisma alanindaki cinsiyet du-

rumunu ve ¢aligma kogullarini nasil dénustardaga,

Ulusal kultiir benzerlikleri olan iki tlkenin is ahlaki ve kurumsal sosyal

sorumluluk algilarinin kargilagtirilmasi,

Ulusal kiiltiriin ig ahlaki tizerindeki etkileri,

Zanaatkarlik uzerinde giiven, is ahlak: ve itaat kavramlarinin etkisi,
fs ahlaki algisinin kurumsal sosyal sorumluluk ¢alismalarina etkisi,
Is ahlakinin kurumsal sosyal sorumluluk izerindeki etkisi,

Sosyal sorumluluk anlayiginda is ahlakinin roli,

is ahlak: ve sosyal sorumluluk kavramlarinin pratik hayattaki izdiigiimi,
Is ahlaki algisinin kurumsal imaj tizerindeki etkisi,

Is ahlakinin kurumsal itibar tizerindeki etkisi,

Insan kaynaklar1 uygulamalarinda is ahlakinin etkisi,

I¢sel pazarlamanin, orgiitsel baglilik ve is ahlaki tizerindeki etkileri,

Din kaltara ve ahlak bilgisi derslerinin ig ahlak: kazandirilmas: tizerindeki

etkileri,
Bir orgiitte is ahlakinin yerlestirilmesinde déntstimci liderligin etkisi,

Paternalist liderligin ¢alisan performansi tizerindeki etkisinde ig ahlakinin

roli,

KOBI’lerde is ahlaki algis,

is ahlakinda etik iklim ve ¢alisanlarin algis,

Bir ¢calisan grubunun ig ahlakina yénelik tutumlari,

Bir caligan grubunun ahlaki degerliliklerinin incelenmesi,

Bir ¢caligan grubunun is ahlaki yéniinden degerlendirilmesi,
Bir calisan grubunun is ahlak: ve sosyal sorumluluk bilingleri,
Bir ¢calisan grubunun is ahlaki algilar,

Bir calisan grubunun is ahlak: ve kurumsal deger algilari,

Bir ¢caligan grubunun ig ahlak: ve egitime yonelik bakis agilar1 ve is ahlak:
ve egitim arasindaki iligki,

Is ahlaki ve mobbing uygulamalari,

Is ahlaki ve mobbing kavramlarini degerlendirmek,

Japonlarda ig ahlaki,
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«  Baz tezlerde is ahlakinin; uygulamalar, temel konular, tarihsel gelisim,
onem, kurumsallastirilma, taraflarin sorumluluklari, yasal dayanaklar,
Tiirk igletmelerindeki yeri ve sosyal sorumluluk ile olan iligkisi konularinin
kavramsal olarak degerlendirildigi gérulmustir.

Yukarida verilen bilgiler 1s131nda is ahlaki etiketli doktora ve yiiksek lisans tez-
lerinin ana odaklari degerlendirildiginde en fazla kurumsal sosyal sorumluluk (7
adet tezde) ve ig ahlaki algis1 (5 adet tezde) kavramlarina odaklanildig: tespit edil-
mistir. Bu kavramlar yaninda s6z konusu tezlerde ulusal kiilttr (3 adet tezde), ahi-
lik (2 adet tezde), mobbing (2 adet tezde), is ahlaki tutumu (2 adet tezde), cinsiyet-
lendirilmis ig ahlak: (1 adet tezde), Protestan ig ahlak: (1 adet tezde), giiven (1 adet
tezde), itaat (1 adet tezde), sosyal ag (1 adet tezde), 6rgut kultira (1 adet tezde),
kurumsal imaj (1 adet tezde), Islam ekonomisi (1 adet tezde), kisilik farkliliklari
(1 adet tezde), i¢sel pazarlama (1 adet tezde), orgutsel baglilik (1 adet tezde), din
kilturi ve ahlak bilgisi dersleri (1 adet tezde), kurumsal itibar (1 adet tezde), pa-
ternalist liderlik (1 adet tezde), calisan performansi (1 adet tezde), ahlaki degerlilik
(1 adet tezde), etik iklim (1 adet tezde), egitim (1 adet tezde), déntugtumci liderlik
(1 adet tezde), insan kaynaklar: uygulamalari (1 adet tezde), kurumsal deger algis:
(1 adet tezde) ve Japonlarda ig ahlaki (1 adet tezde) kavramlarina odaklanildig:

gorulmisgtar.

Is ahlaki etiketli doktora ve yiiksek lisans tezleri yontembilim parametresi baz
alinarak degerlendirilmis ve érneklemi olugturan lisansiisti tezlerde en fazla nicel
aragtirma yonteminin (21 adet tezde) kullanildig tespit edilmistir. Nitel aragtirma
yonteminin kullanildig: tezlerde en fazla alan taramasinin (dokiiman analizi) (14
adet tezde) yapildigi, goriisme yontemine (1 adet tezde) az bagvuruldugu ve diger
nitel aragtirma tekniklerinin kullanilmadig: bulgulanmistir. Buna ilaveten az say1-
da (ladet tezde) lisansusti tezde hem nitel hem de nicel aragtirma yéntemlerinin
birlikte kullanildig: géralmiistiir.

Is Etigi Etiketli Doktora Tezlerinin Amac, Ana Odak ve Yontembilim Parametreleri
Baglaminda Degerlendirilmesi

s etigi etiketli doktora tezlerinin amaglar incelendiginde asagida sunulan iligkile-
rin lisansiisti tez aragtirmalarinda yer buldugu saptanmigtir.
+  Bir caligma grubunun is etigi ve is tatmini algisi,
+  Bir caligma grubunun rekreasyonel liderlik tutumlarina ile is etigine y6ne-
lik gorigleri arasindaki iligki,

«  Orgiitsel baglilik ile is etigi arasindaki iliski,
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+  Bir caligma grubunun is etigi degerleri ve bu degerleri etkilen kisisel ve

orgiitsel faktorler,

+  Bir caligma grubunun kiltirunin etik ikilemler kargisindaki tutumlar: ve
bu ¢alisma grubunun 6zelliklerinin hedef kitlenin etik tutumlar: tzerin-

deki etkisi,

«  Ortaklik iligkilerinin suirdurilebilirligi iizerinde ig etiginin etkisi,

+  Orgitlerde etik iklim diizeyine etki eden faktorlerin incelenmesi,

+  Insan kaynaklar1 yonetimi uygulamalarinda is etigi diizeyi ve orgiitsel per-
formans arasindaki iligki,

+  Farkl alt: tlke yoneticilerinin is etigine ve bireyselcilige yonelik tutum ve
davraniglari ile kiiltiirel farkliliklarinin incelenmesi,

«  Orgiitlerin etik agiklamalarinin degerlendirilmesi.

Yukarida verilen bilgiler 1s181nda is etigi etiketli doktora tezlerinin ana odaklar:
degerlendirildiginde en fazla kiltiirel farkhiliklar (2 adet tezde) kavramina odakla-
nildig1 bunun yaninda ilgili tezlerde is tatmini algis1 (1 adet tezde), rekreasyonel
liderlik tutumlar: (1 adet tezde), 6rgiitsel baglilik (1 adet tezde), is etigi degerleri (1
adet tezde), etik ikilemler (1 adet tezde), iligkilerinin stirdiriilebilirligi (1 adet tez-
de), etik iklim (1 adet tezde), 6rgitsel performans (1 adet tezde), insan kaynaklar:
yonetimi uygulamalari (1 adet tezde) ve etik agiklamalar (1 adet tezde) kavramlari-

na odaklanildif: tespit edilmisgtir.

Orneklem dahilindeki is etigi etiketli doktora tezleri yontembilim parametresi
baz alinarak degerlendirildiginde en fazla nicel aragtirma yonteminin (8 adet tezde)
kullanildigy, nitel aragtirma yénteminin az sayida tezde (1 adet tezde) kullanildig:
bulgulanmigtir. Buna ilaveten yine az sayida (1 adet tezde) lisansiistii tezde hem

nitel hem de nicel aragtirma yéntemlerinin birlikte kullanildig: géralmiistir.

Is Etigi Etiketli Yiiksek Lisans Tezlerinin Amac, Ana Odak ve Yontembilim Parametreleri
Baglaminda Degerlendirilmesi

Is etigi etiketli yiiksek lisans tezlerinin amaglar1 incelendiginde asagida sunulan
iligkilerin tez aragtirmalarinda yer buldugu saptanmigtir.

+  Bir caligma grubunun is etigine iligkin tutum ve algilar,

. Isetiginin is tatmini tizerindeki etkisi,

. Isetigi algisinin is degerleri tizerindeki etkisi,

+  Bir caligma grubunun is etigi ve sosyal sorumluluk algilari,
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Bir ¢alisma grubunun is etigi uygulamalar1 hakkindaki goérislerinin

incelenmesi,

Bir caligma grubunun ig etigine iligkin tutumlarini etkileyen bireysel ve

orgitsel faktorler,

Kamu ve 6zel sektor caliganlarinin etik algilar arasindaki farklar,

Is etigi algisinin is yeri sapma davraniglar ile iligkisi,

Bir caligma grubunun duygusal zeka diizeyleri ile is etigi algilar1 arasindaki
iliski,

Bir calisma grubunun is etigi algilar ile 6rgiitsel vatandashk davraniglar
arasindaki iligki,

Orgiitlerde orgiitsel etik degisim siireci,

Glengarry Glen Ross ve American Buffalo adli oyunlar tizerinden Ameri-
kan is etiginin analizi,

Turkiye ve Amerika is etigi yazinlarinin kargilagtirilmasi,

Kiltirin is etigi tzerindeki etkisi,

Etik 6rgut kaltirinun, etik tedarikei secimi tizerindeki etkisi,

Kurumsal sosyal sorumluluk algis: ve is etigi algisinin marka tutumu ve
satin alma niyeti tizerindeki etkisi,

Kisisel farkindalik, kisiler arasi iligkiler, sartlara ve ¢evreye uyum, genel
ruh hali ve stres yénetiminin is etigi tizerindeki etkisi,

Yoneticilerin etik liderlik siireclerinin, ¢aliganlarin etik algilar: tizerindeki
etkileri,

Bir 6rgiitun etik degerlerinin o érgiitin paydaslariyla olan iligkileri tizerin-
deki etkisi,

Is etigi ilkelerinin kurumsal itibar algis1 tizerindeki etkisi,

s etiginin kurumsal sosyal sorumluluk tizerindeki etkisi,

[s etiginin insan kaynaklar1 secim ve temin siirecindeki etkisi,

Is etiginin kurumsallasmasinda 6rgiit kiiltiiriiniin etkisi,

Yoneticilerin kigilik 6zelliklerinin is etigi izerindeki etkisi,

Bir caligma grubunun is etigi algisi ve ig tatmini arasindaki iligkilerin
belirlenmesi,

SA 8000 ve ISO 26000 is etigi standartlarinin Tirkiye'de uygulanabilirligi,

s etigi ve etik dis1 davranislarin incelenmesi,
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+  Bir grup firmanin yayimlanmus is etigi kurallarinin analizi,

+  Aynicografyada farkli zamanlarda yasamais iki toplumun ticari diisiinceleri
ve bu dugtincelerin dile yansimalari,

. Isetigi ve ahilik,

+  Yonetim stireclerinde is etiginin roli,

. Isetiginin kamuda ve 6zel sektorde ele alinig bicimi.

Yukarida verilen bilgiler 15181nda is etigi etiketli yiiksek lisans tezlerinin ana
odaklar1 degerlendirildiginde en fazla is etigi algis1 (9 adet tezde) kavramina odak-
lanildig1 bunun yaninda ilgili tezlerde is etigine iligkin tutum (3 adet tezde), ku-
rumsal sosyal sorumluluk algis1 (3 adet tezde), is tatmini (2 adet tezde), 6rgut kal-
turi (2 adet tezde), orgiitsel etik (2 adet tezde), kisisel 6zellikler (2 adet tezde), etik
ilke ve kurallar (2 adet tezde), Amerikan is etigi (2 adet tezde), is etigine yonelik
gorusler (1 adet tezde), is degerleri (1 adet tezde), isyeri sapma davraniglar (1
adet tezde), duygusal zeka (1 adet tezde), 6rgiitsel vatandaghk davraniglar: (1 adet
tezde), ulusal kiltir (1 adet tezde), tedarik¢i se¢imi (1 adet tezde), marka tutumu
(1 adet tezde), satin alma niyeti (1 adet tezde), stres yonetimi (1 adet tezde), uyum
(1 adet tezde), etik liderlik (1 adet tezde), ticari dusunce (1 adet tezde), paydas
iligkileri (1 adet tezde), kurumsal itibar (1 adet tezde), insan kaynaklar: (1 adet
tezde), kurumsallagma (1 adet tezde), is etigi standartlar: (1 adet tezde), etik dig1
davraniglar (1 adet tezde), ahilik (1 adet tezde) ve yonetsel sturecler (1 adet tezde)
kavramlarina odaklanildig: goralmistur.

Orneklem dahilindeki is etigi etiketli yiiksek lisan tezleri yontembilim para-
metresi baz alinarak degerlendirildiginde en fazla nicel aragtirma yénteminin (37
adet tezde) kullanildigy, nitel aragtirma yonteminin az sayida tezde (12 adet tezde)
kullanildig: tespit edilmigtir. Buna ilaveten yine az sayida tezde (1 adet tezde) hem

nitel hem de nicel arastirma yéntemlerinin birlikte kullanildig: gérilmustir.
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Tartisma ve Sonug

Bu ¢aligma Turkiye'de yapilan is ahlaki ve is etigi konulu lisanststi tezlerin genel
goriintimi sunmak amaciyla hazirlanmistir. Bu amagtan hareketle Yiiksek Ogretim
Kurumu Tez Arsivi'nde kayith ve erigim izni olan ig ahlaki ve is etigi konulu doktora
ve yiiksek lisans tezleri; tiir, yil, iniversite, enstitd, anabilim dali, bilim dali, 6zgiin
dil, danigman unvani, amag, ana odak ve yontembilim parametreleri bakimindan,

sistematik derleme arastirma yontemi ile degerlendirilmistir.

S6z konusu tezler is ahlaki ve is etigi alan bakimindan degerlendirildiginde is
etigi alaninda ig ahlakina kiyasla ¢cok daha fazla lisansusti ¢alisma yapildig: tespit
edilmigtir. Ahlak, davraniglarimizi sekillendiren normlar, kurallar ve degerler biitu-
niiyken (Cevizci, 2014), soyut bir forma biiriinerek felsefenin alt disiplini olarak yer
bulmus olan etik, ahlak tzerine diigiinme sanatidir (Erdogmus vd., 2018). Etigin,
toplumu olusturan bireylerin davraniglarinin, ahlaka uygunlugunu bilimsel olarak
inceleyen (Tinar, 1999), evrensel normlarin olugmasina katk: sunan (Tansal, 2002)
ve ahlaki davraniglar: hukuki yap1 icerisinde dizenleyen bir disiplin olarak yer edin-

mis olmasi bu hakli sonucun nedeni olarak gosterilebilmektedir (Hartog, 2004).

Is ahlaki ve is etigi alaninda hazirlanmis olan lisansiistii tezler tiir bakimindan
degerlendirildiginde her iki alan dahilinde cogunlukla yitksek lisans tezi hazirlandig:
belirlenmigtir. Bu bulgu her iki alanin da arzu edilen derinlige ulagmamig olmamig

oldugunu disindiirtmektedir.

Orneklem dahilindeki is ahlaki ve is etigi etiketli lisansiistii tezlerin
hazirlandiklariyillarincelendiginde 2019'dan 2020’ye keskin bir diisiis yasanmasina
kargin yillar itibariyle artan bir dalgalanma oldugu gériilmektedir. Buna ilaveten
2007-2019 yillar1 arasinda konuya ilginin arttig1 ve en fazla tezin 2016 yilinda
yapildig: belirlenmigtir. Bu bulgu tiim diinyanin ahlak ve etik konularina yillar

itibari ile daha fazla yoneldigine isaret etmektedir.

Bu tezlerin hazirlanmasinda en fazla katkiyr Marmara Universitesinin sundugu
gorillmektedir. 1lgili tezlerin hazirlandig1 enstitiiler arastirildiginda Sosyal Bilim-
ler Enstitusiince hazirlanan tezlerin ¢ogunlukta oldugu tespit edilmistir. Bununla
birlikte ¢aligma iligkileri bakimindan farklh enstitiler olmalarina ragmen Egitim
Bilimleri, Fen Bilimleri, Atatirk flke ve Inkilap Tarihi ve Bankacilik ve Sigortaci-
lik Enstittlerince ilgili alanlar d4hilinde lisansiista tez yapildig: belirlenmigtir. Bu
durum ig ahlak: ve is etigi konularinin farkli enstitiilerce benimsendigine, ig ahlak:
ve is etigi konularinin disiplinler arasi aragtirma alani olduklarina ve ¢esitli disip-

linlerden akademisyenlerin konuya ilgi duyduguna isaret etmektedir (De George,
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1987; McNamara, 2003). Boylesi bir bulgunun varhig: alanin farkh acgilardan ele
alinmasina ve bir ¢esitlilifin olusmasina zemin hazirlamaktadir. S6z konusu tez-
ler anabilim dali ve bilim dali dagilimlar1 bakimindan degerlendirildiginde en fazla
tezin Isletme Anabilim Dali ve Yonetimi ve Organizasyon Bilim Dali tarafindan ha-
zirlandig tespit edilmigtir. Caligma kapsaminda degerlendirilen tezlerin anabilim
dali ve bilim dali bazinda belirtilen paralellikte cesitlilik gésterdigi tespit edilen bir
diger husus olmugtur. Bu bulgular ig ahlaki ve is etigi konularinin farkl akademik
disiplinlere yayilim gésterdiginin ve gelecekte bu konularda yapilacak ¢aligmalarin

artacaginin igaretidir.

Aragtirma kapsaminda degerlendirilen tezlerin agik ara farkla Tiirkce ola-
rak kaleme alindigi gorilmektedir. Ulkemizde anadilde egitim veriliyor olma-
st ve uluslararas1 6grenci profilinin az olmasi bu bulgunun nedenleri olarak

degerlendirilebilmektedir.

Tezlerin hazirlanmasinda yol gésterici olan danigmanlarin unvanlarinda ce-
sitlilik olsa da en fazla “profes6ér” unvanh 6gretim tyelerinin katk: sundugu belir-
lenmigtir. Bu bulgu ahlak ve etik alaninda bir bilim toplulugunun olduguna isaret
etmektedir. Lisansiistii tezlere en fazla danigmanlik yapan grubun profesér olmasi

ise caligmalarinin niteliginin yiitksek olduguna isaret etmektedir.

Incelenen lisanststii tezlerin amag ve ana odak bakimindan ayrintilandirilmasi
sonucu ilging bulgulara ulasilmistir. Is ahlaki etiketli lisanstistii tezlerde kurumsal
sosyal sorumluluk kavrami basta olmak tzere, ulusal kiltar, kiltarel farkliliklar,
ahilik, mobbing, is ahlaki tutumu, cinsiyetlendirilmis is ahlaki, Protestan is ahlaki,
given, itaat, sosyal ag, érgut kalturi, kurumsal imaj, Islam ekonomisi, kisilik fark-
liliklari, igsel pazarlama, 6rgutsel baghlik, din kiltura ve ahlak bilgisi dersleri, ku-
rumsal itibar, paternalist liderlik, ¢caligan performansi, ahlaki degerlilik, etik iklim,
egitim, dontsumci liderlik, insan kaynaklar: uygulamalari, kurumsal deger algisi

ve Japonlarda is ahlak: gibi kavramlara odaklanildig: gérilmistar.

Is etigi etiketli lisansiistii tezlerde is etigine iligkin tutum, kurumsal sosyal so-
rumluluk algisy, is tatmini, 6rgiit kaltara, orgitsel etik, kisisel 6zellikler, etik ilke
ve kurallar, Amerikan is etigi, is etigine yonelik gorusler, is degerleri, igsyeri sapma
davraniglari, duygusal zeka, 6rgutsel vatandaghk davraniglari, ulusal kiltir, teda-
rik¢i se¢imi, marka tutumu, satin alma niyeti, stres yonetimi, uyum, etik liderlik,
ticari distince, paydas iligkileri, kurumsal itibar, insan kaynaklari, kurumsallagma,
is etigi standartlari, etik dig1 davraniglar, ahilik ve yonetsel strecler, rekreasyonel
liderlik tutumlari, etik ikilemler, 6rgiitsel performans, iligkilerinin siirdiirilebilirli-

i, etik agiklamalar kavramlarina odaklanildig: géralmiustar.

355



Turkish Journal of Business Ethics (TJBE)
is Ahlaki Dergisi

Incelenen lisanstistii tezlerin amag ve ana odaklar: biitiinciil olarak degerlen-
dirildiginde konularin igletme alanina ait oldugu goéze carpmaktadir. Kurulan bu
iligkiler igletmecilik okullarinin ahlaki davraniglarin kurumsallagmas: tizerindeki
etkilere isaret etmektedir (Golbasi, 2009).

Calisma kapsaminda elde edilen bu bulgular farkl bilim dallarina mensup aka-
demisyenlerin konuya ilgi duyduguna isaret etmektedir. Bu durum alanin farkh ag-
lardan ele alinmasina ve bir ¢esitliligin olusmasina zemin hazirlamaktadir. Ancak
incelenen tezlerin amag ve odak konular1 butiincil olarak degerlendirildiginde genel
olarak ig ahlak: algisinin ve is etigi algisinin aragtirmacilarin dikkatini ¢ektigi bunun
yaninda is ahlaki ve is etiginin agirlikl olarak 6rgiitsel davranis konulariyla bagdasti-
rildig: ve diger yonetim anabilim dallariyla bagdastirilan caligmalarin neredeyse ¢ali-
silmadig1 gérilmustir. Bu bulgu is ahlak: ve is etigi alanlarinin derinlesmesini gecik-
tirecegine ve tekrari tetikleyecegine igaret etmektedir. Ulagilan bu sonu¢ Akdeve'nin

ve Késeoglunun ¢alismasinda eristigi sonuglar ile 6rtiismektedir (2013).

Orneklem kapsamindaki lisansiistii tezler yontembilim parametresiyle ayrinti-
landirildiginda hem ig ahlak: hem de is etigi alanlarindaki tezlerde agirlikli olarak
nicel aragtirma yénteminin tercih edildigi, nitel yéntemin az sayida tezde kullanil-
dig1 tespit edilmistir. Bunun nedeni iilkemizde verilen egitimin agirlikli olarak po-
zitivist gelenege sahip olmasi ve bunun sonucu olarak nicel aragtirmalarin yogun-
luk kazanmasi olabilir. Zira tilkemizde postpozitivist gelenek hala bir yer edinme
¢abasindadir. Dolayisiyla nitel aragtirma yéntemlerini kullanan ¢aligmalar sinirh
diizeydedir. Bu bulgu is ahlaki ve is etigi alanlarinin yéntem bilimsel cesitliligin
guctinden yararlanmay1 engelleyecegi seklinde degerlendirilmektedir. Oysa alana

bir derinlik kazandirilmasi bakimindan nitel caligmalar tegvik edilmelidir.

Bu ¢aligma 1996-2021 yillar: arasinda Turkiye'de yapilan is ahlaki ve is etigi
konulu lisansiisti tezlerin genel gériniimiin ayrintilar: ile sunmaktadir. Calisma-
nin sistematik derleme ve degerlendirme tizerinden yapilmas: énemli sayilabilecek
bir girisimken ulusal baglam kapsaminda katk: sunma niyeti ¢calismanin énemini

arttirmaktadir.

fgili alan pek ¢ok arastirmaya konu olabilecek bosluklar1 barindirmakta olup
gelecek aragtirmalar icin var olan potansiyeli ortaya koymaktadir. Ornegin ulusal
ve uluslararasi alanyazin farkliliklarini ortaya koymak adina karsilagtirmali olarak
ulusal ve uluslararasi alanyazin haritalamasi yapilabilir. Ote yandan is ahlaki ve is
etigi konularinin ele alinig bi¢imlerinin derinlegtirilerek 6rgutsel etik ile olan iligki-

si ayrintilandirilabilir.
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Introduction

When examining the literature on business morality and business ethics in Turkey,
the relevant field studies are seen to have increased after the 2000s but to have yet
to have reached the saturation point (Késeoglu et al., 2013; Egri & Sunar, 2010;
Golbasi, 2009; Ozdemir, 2009). In addition, few studies are found to have evaluat-
ed business morality and business ethics in our country (Akdeve & Késeoglu, 2013;
Késeoglu, et al., 2013; Egri & Sunar, 2010; Ozdemir, 2009). When evaluating these
studies, these studies are determined to have been carried out between 2009 and
2013 using bibliometric analyses and literature reviews; only one of the studies was
associated with a different field. This situation indicates a need exists for detailed
studies that can be addressed over different samples in the field of business moral-
ity and business ethics. At this point, a large area is clearly waiting to be explored

for researchers.

This study has been prepared to present the general view of postgraduate the-
ses and dissertations on business morality and business ethics in Turkey. The study
has preferred using the systematic review method within its scope, and has acces-
sed a total of 98 graduate theses and dissertations (38 on business morality and

60 on business ethics) as a result of a search in the Thesis Archive of the Turkish
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Higher Education Institution using the keywords “business morality” and “busi-
ness ethics” on January 30, 2021. The 98 postgraduate theses and dissertations
constituting the sample of the study have been evaluated in terms of type, year,
university, institute, department, scientific branch, original language, advisor tit-
le, purpose, main focus, and methodology parameters using the systematic review
method. The data obtained were subjected to content and descriptive analyses and
interpreted in line with the problematics of the research. The criteria of credibility,
transferability, consistency, and confirmability were used to ensure the relevance
of the study.

Discussion and Results

When evaluating these theses in terms of business morality and business ethics,
many more postgraduate studies were identified as having been conducted in the
field of business ethics compared to business morality. While morality is the set of
norms, rules, and values that shape behavior (Cevizci, 2014), ethics is the art of
thinking about morality and takes an abstract form in its place as a sub-discipline
of philosophy (Erdogmus et al., 2018). The validity of this result appears to be due
to how ethics has gained a place as a discipline that scientifically examines the
morality of the behaviors of the individuals who form a society (Tinar, 1999), how
it contributes to the formation of universal norms (Tansal, 2002), and how it regu-

lates moral behaviors within the legal structure (Hartog, 2004).

When evaluating postgraduate theses and dissertations prepared in the field of
business morality and business ethics in terms of type, mostly master’s theses were
determined to have been prepared in both fields. This finding suggests that both

areas have yet to achieve the desired depth.

When examining the years spent preparing postgraduate theses and dissertati-
ons labeled as being on business morality or business ethics within the sample, an
increased fluctuation is seen to have occurred over the years, with a sharp decline
from 2019 to 2020. In addition, the interest in the subject was determined to have
increased between 2007-2019, with the greatest number of theses and dissertati-
ons having been carried out in 2016. This finding indicates that the whole world
has turned to moral and ethical issues more and more over the years.

Marmara University is seen to have contributed the most in terms of thesis prepa-
rations. When examining the institutes where these theses were prepared, the majority

of prepared theses were seen to have occurred in the Social Sciences Institute. However,
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although different institutes are found in terms of working relations, graduate thesis
were determined to have been made within the relevant fields of the Institutes of Edu-
cational Sciences, Sciences, Ataturk Principles, History of Revolution History, Banking,
and Insurance. This indicates business morality and business ethics to have been adop-
ted by different institutes and to be interdisciplinary research areas with academicians
from various disciplines being interested in the subject (De George, 1987; McNamara,
2003). The presence of such a finding paves the way for the field to be handled from
different and diverse perspectives. When examining these theses in terms of depart-
ment and discipline distributions, most theses were determined to have been prepared
by the Department of Business Administration Management and Organization. Ano-
ther issue uncovered regarding the theses evaluated within the scope of the study is
that their parallels vary with respect to the department and discipline. These findings
indicate the issues of business morality and business ethics to have spread to different
academic disciplines and an increase in studies conducted on these issues can be expe-
cted in the future.

The vast majority of the theses evaluated within the scope of the research are
seen to have been written in Turkish. The reasons for this finding are considered to
result from education being given in Turkish in our country in addition to the low

number of international students.

Although diversity is found in the titles of the advisors who guided the prepa-
ration of these theses, faculty members with the title of Professor were identified
as having contributed the most. This finding indicates a scientific community to be
present in the field of morality and ethics. The fact that the group to have advised
postgraduate theses the most is made up of professors indicates the quality of the-

se studies to be high.

Interesting findings have been obtained as a result of elaborating upon the
examined postgraduate theses in terms of their purpose and main focus. Graduate
theses with business morality, personality differences, internal marketing, orga-
nizational commitment, religious culture and ethics courses, corporate reputati-
on, paternalistic leadership, employee performance, moral values, ethical climate,
education, transformational leadership, human resource practices, perception of
corporate values, and business ethics in Japanese as keywords or in their title are
seen to have focused on national culture, cultural differences, Akhism, mobbing,
attitudes on business ethics, gendered business ethics, Protestant business ethics,
trust, obedience, social network, organizational culture, corporate image, Islamic

economics, and in particular the concept of corporate social responsibility.
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The theses involving the concepts of attitudes toward business ethics, percep-
tion of corporate social responsibility, job satisfaction, organizational culture, or-
ganizational ethics, personal characteristics, ethical principles and rules, American
business ethics, views on business ethics, business values, workplace deviation
behaviors, emotional intelligence in postgraduate theses labeled business ethics
organizational citizenship behaviors, national culture, supplier selection, brand
attitude, purchase intention, stress management, compliance, ethical leadership,
business thinking, stakeholder relations, corporate reputation, human resources,
institutionalization, business ethics standards, unethical behaviors, and Akhism
were observed to have focused on managerial processes, recreational leadership
attitudes, ethical dilemmas, organizational performance, sustainability of relati-

onships, and ethical explanations.

When holistically evaluating the purpose and main focus of the examined
postgraduate theses, the subjects are strikingly seen to belong to the field of busi-
ness administration. These established relationships point to the effects business

schools have had on institutionalizing moral behaviors (Gélbagi, 2009).

The findings obtained within the scope of this study indicate academicians
from different disciplines to be interested in the subject. This situation paves the
way for the field to be handled from different angles and for diversity to form.
However, when holistically evaluating the purpose and focus of the theses, the per-
ception of business morality and business ethics in general were seen to have att-
racted the attention of researchers, with business morality and business ethics also
being mainly associated with organizational behavior issues and studies associated
with other management departments to remain practically unstudied. This finding
indicates the deepening of business morality and business ethics will be delayed
and repetition will be triggered. This result is consistent with the results from Ak-
deve and Késeoglu’s (2013) study.

When detailing the graduate theses within the scope of the sample in terms
of methodology, the quantitative research method was determined to have been
mainly preferred in both business morality and business ethics theses and the qu-
alitative method to have been used in a small number of theses. The reason for
this may be that the education given in our country has a predominantly positivist
tradition, which may result in quantitative research having gained intensity. This
is because the post-positivist tradition in Turkey is still trying to acquire its posi-
tion. As a result, a limited number of studies are found using qualitative research

methods. This finding has been evaluated as the fields of business morality and bu-

360



Fulya Almaz
Turkiye'de Is Ahlaki ve s Etigi Uzerine Yapilmis Lisanststi Tezlerin Analizi: Sistematik Derlemeye Dayali Nitel Bir Arastirma

siness ethics will be prevented from benefiting from the power of methodological
diversity. However, qualitative studies should be encouraged in order to add depth
to the field.

This study presents a generally detailed view of postgraduate theses and dis-
sertations on business morality and business ethics that were conducted in Turkey
between 1996-2021. While carrying out the study through a systematic review and
evaluation shows significant initiative, the intention to contribute within the sco-

pe of the national context increases the importance of this study.

The related field contains gaps that can be the subject of much research and
reveals the potential for future research. For example, in order to reveal the diffe-
rences between the national and international literature, comparative national and
international literature mapping can be done. Meanwhile, the relationship betwe-
en business ethics and organizational ethics can be elaborated upon by deepening

the ways in which business morality and business ethics are handled.
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Implementing Next-Generation Engineering Ethics
in Education and Industry for Social Happiness:
A Macroscopic Overview from Turkey to the World

Burak Dikici

Abstract: An engineer is a professional who is involved in series of processes from designing to testing products.
Engineers are experts in their specific fields and are constantly innovating and maintaining a variety of machines,
structures, and data systems. However, the technology areas have expanded so much that engineers are now respon-
sible for many social activities in daily life. Therefore, the fact that engineers are already equipped with unspecified
responsibilities allows many problems to arise. Certainly, the acquisition and sustainability of ethical awareness
are accompanied by expertise and seniority, but the problems we face today show confusion to be present in how
students are taught ethical rules. The ethical problems faced by engineers has increased in line with the increase in
artificial intelligence applications in our globalizing world. Consequently, learning techniques regarding engineering
ethics should also be changed. While this study reminds candidate engineers of the importance of ethical rules, it
also provides teachers with some tips about educational activities from an engineer’s perspective. This study discuss-
es the struggle engineers face regarding ethics, the skills they should gain in school to solve the problems they face,
and what should be done to make ethics sustainable. In addition, the study comparatively addresses what needs to
be done to raise engineering ethical standards in self-governed industries and the way engineering ethics education
is presented in engineering faculties. The study also presents the ethical problems of the new generation and the
steps to take for the future. The study only presents a brief review of the above topics, each of which needs to be
examined separately in detail.

Keywords: Engineering ethics, Industry 4.0, student education, new generation, engineering standards.

Toplumsal Mutluluk icin Egitim ve Endiistride Yeni Nesil Miihendislik Etigini
Hayata Gegirmek: Tiirkiye'den Diinyaya Mikroskobik Bir Bakis

Miihendis, bir iiriiniin tasarimindan test edilmesine kadar bir dizi siiregte yer alan bir profesyoneldir. Mithendisler,
kendi alanlar ile ilgili makineler, yapilar, hatta veri sistemlerin siirekli olarak kurulumunu ve bakimini yapan uz-
manlardir. Bunanla birlikte giiniimiizde teknolojinin kapsadig alan 6yle genisledi ki, toplumun giinlitk yasamdaki
bir¢ok faaliyetinden de artik miithendisler sorumlu hale geldiler. Ancak, halihazirda mithendislerin belirsiz sorum-
luluklarla donatilmig olmas: ortaya pek ¢ok sorunun ¢ikmasina da olanak tanimaktadir. Etik farkindahgin kazanil-
masi ve siirdiiriilebilirligi elbette deneyim ve kidemle birlikte gelen bir durumdur, ancak kars: kargiya kaldigimiz
problemler gosterdi ki, etik kurallarin égrencilere égretilmesi yolunda da bir kafa karigikhigr var. Kiiresellesen
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diinyamizda artan yapay zeka uygulamalarina paralel olarak mithendislerin karsilastig1 etik sorunlar da artmak-
tadir. Sonug olarak, mithendislik etigi ile ilgili grenme teknikleri de degistirilmelidir. Bu calismada; mithendis aday1
6grencilere etik kurallar1 ciddiye almalarinin énemi hatirlatihirken, 6greticilere de bununla ilgili egitsel faaliyetleri
nasil yapacaklar1 konusunda ipuglari sunulmaktadir. Mithendisin etik ile miicadelesi, karsilastig1 sorunlar1 ¢6zmek
i¢in 6grencilik yillarinda kazanmasi gereken donanimlar ve bunlarin siirdiiriilebilir hale getirilmesi i¢in yapilmasi
gerekenler tartigilmistir. Ayrica, 6zerklesen endiistride mithendislik etigi standartlarinin yiikseltilmesi i¢in yapil-

e

masi gerekenler ve mithendislik fakiiltelerinde “mithendislik etigi” dersinin sunum sekli karsilagtirmah olarak ele
alinmustir. Calismada, yeni nesil etik problemler ve gelecek i¢in atilmasi gereken adimlar da sunulmaktadir. Belki her
birisi ayr1 ayr1 incelenmesi gereken bu konu bagliklarina toplu bir géz gezdirme yapilmigtir.

Anahtar kelimeler: Miihendislik etigi, Endiistri 4.0, 6grenci egitimi, yeni nesil, mithendislik standartlari.

Applied Engineering and Engineers’ Struggle

What work do engineers do? The simple answer is engineers do a world of work.
For example, mechanical engineers design machines to progress the standard of
human living or build spacecraft for planetary exploration, bioengineers work on
drug delivery systems that work inside the cells, civil engineers establish cities,
food engineers focus on the safe storage of food for consumption, while environ-
mental engineers strive to protect drinking water. Whether headphones, high-spe-
ed trains, or mobile phones, all are in the field of engineering (Herkert, 2005; Wi-
kipedia, 2020).

Meanwhile, TV screens show that buildings crack or collapse even from very
small tremors, cars crumple like cardboard during a crash, planes fall, bridges col-
lapse, and spacecraft explode; engineers design things like gas containers that exp-
lode and lead to the deaths of thousands, labs where accidents cause cancer, com-
puter viruses that ruin computers, ships that sink when they strike a large enough
iceberg, oil tankers that sink in the sea, and many more (Fleddermann, 2012). In
fact, engineering is done not just for society but also for the world. Yet the world
seems still unaware of its global challenges and responsibilities (Freckleton, 1997,
Kelley, 2008; Nichols & Weldon, 1997).

Engineers also have a responsibility to future generations and to all living/
non-living communities under their involvement because the technology areas
have expanded so much nowadays that engineers have become responsible for
many social activities in daily life. In fact, engineers assume ethics to be someone
else's problem due to the burden of unclear responsibilities, or they feel they are

not responsible for these types of events in many cases.

So what assurances can be had that engineer candidates take ethical rules and

related educational activities seriously (Khulief, 2008)? How can ethics be taught

365



Turkish Journal of Business Ethics (TJBE)
is Ahlaki Dergisi

so as not to be dull? More importantly, how can engineer candidates be assessed
on their ethical and moral values before graduation, or is this even enough? These
kinds of questions are not only unique to today but are also the most frequent
questions engineering educators ask worldwide regarding how to train a good engi-
neer (Abaté, 2011; Fox, 2018; Herkert, 2005; Khulief, 2008).

Of course, an engineer should be an expert involved in inventing, designing, or
maintaining a variety of machines, structures, and/or data systems. So, what about
ethical rules? In their work life, they will have to deal with many ethical problems.
I wonder if engineering students are aware of their responsibilities? This paper pre-

sents a discussion on this issue.

Conflicts Between Engineering Ethics and Moral Principles

Morality is known as the set of rules and guidelines that are applicable to the whole of
society that is independent of individuals’ professional or institutional roles. Ethics, howev-
er, represents the standards of a particular profession, job, institution, or group in society.
Ethics tries to interpret rules logically and to create rules for individuals in order for them
to live in harmony with society, while morality is the totality of the values and thoughts
properly accepted without any justification and varies according to society. However, what

is legal or moral may not always be ethical in some cases (Kouchak & Smith, 2020).

The sum of ethical principles and standards that conduct and guide behaviours
in the work environment is called professional ethics (Nichols & Weldon, 1997). In
other words, it is the set of behaviours and rules that should be followed for any
profession at any business branch. These rules are generally the same and valid all

over the world, and they are also too serious to be left to personal opinion.

Briefly, the purposes of rules are to prevent mistakes, introduce better services
to people, and prepare guidelines in line with a profession’s aims. In addition, the
aim in applying rules is to develop a moral, just, and proper behavioural model
toward society, customers, professions, colleagues, nature, and the environment
(Abaté, 2011; Khulief, 2008). The main purpose of professional ethics is to deve-
lop a behavioural model for the interpersonal relations in work areas and to limit
non-conformist interpersonal behaviours. Engineering ethics is an area of study
that emphasizes the idea of professions and involves some unique rules in pro-
fessions. So, how does one become a good person or engineer in this case (Oz-
turk et al.,, 2015)? As a result, engineering ethics must be considered from a global

perspective.
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How Should Engineers Be Equipped for Solving Ethical Issues?

Work-life is governed by different systems of norms. The system of norms gover-
ning and regulating professional engineering behaviours is known as engineering
ethics. Four frames of reference exist regarding the effects caused by engineering
ethics: individual, professional, social, and sustainable. These can be handled rou-
ghly in terms of micro and macro dimensions (Bowen, 2014). While the individual
and internal relationships of the engineering profession are considered as micro
ethics, macro ethics deals with collective social responsibility and the social sustai-
nability of progressing technology (see Fig. 1; Abaté, 2011; Herkert, 2005; Nichols
& Weldon, 1997; Oztiirk et al., 2015).

o : v It relates to the engineer's
Individual | | It requires personal decisions and, .
ethics affects the engineer's career and life Hepesand Justice
understanding

Professional It relates to the engineer's authority l,t 2 z?bqut quallty‘and .
: I — reliability in the engineer's
ethics and responsibility :
practice
- It deals with improving the livin The engineers take
Sustainable 20N 9 il :
i standard of the society in parallel — responsibility for their

technologic progress works, products, or outputs

- 3 Related to the honor and dignity of COHSIC!erS envtronmentgl
Social ethics . : ” ——1 protection and community
the engineering professionally oo

Microethics

Macroethics|—

‘ ENGINEERING ETHICS ‘

Figure 1. The current framework of engineering ethics.

In its current state, the curriculum of many engineering faculties regarding
engineering ethics is generally as an elective class. In addition, most teaching met-
hods in these classes are based on known case studies (Davis & Yadav, 2015; Kelley,
2008). These classes teach by pointing out the subject and explaining historical
events involving engineering mistakes such as how the Grenfell Tower fire had
formed due to a flammable building exterior, the emission test scandal for Volk-
swagen’s diesel cars involving software designed to misrepresent data, the cases
involving exploding Ford Pintos due to a defective fuel system design, the collapse
of the Tacoma Narrows Bridge due to miscalculations, the space shuttle Challenger
explosion, and the Piper Alpha disaster (Fleddermann, 2012; Wulf, 2004). The his-
tory of engineering is filled with such events that will continue to happen (Kouchak
& Smith 2020).

The main purpose of the learning technique is to help engineers perform their

profession more attentively. Case analysis in the learning technique involves eight

367



Turkish Journal of Business Ethics (TJBE)
is Ahlaki Dergisi

main steps: i) identifying the ethical problem, ii) narrowing the focus, iii) deter-
mining relevant facts, iv) making reasonable assumptions, v) undertaking defini-
tional clarification, vi) conducting ethical analysis, vii) reviewing the process, and
viii) resolving the ethical problem (Luegenbiehl & Clancy 2017a). The case study
approach provides a good view using global to domestic rules. Thus, engineers’ opi-
nions can be generalized within an ethical framework. In addition, they can beco-
me familiar with similar situations. Undoubtedly, the learning approach enables
engineer candidates to discuss and evaluate the problems engineers face (Kelley,
2008; Luegenbiehl & Clancy, 2017b).

However, current problems show that creating business ethics by telling stu-
dents about historical events inhibits engineering students from making new ex-
pansions on the subject. Also, engineering ethics becomes baseless and unprin-
cipled when only coded within current values. Engineers’ ethical approaches must
require them to prompt beyond the traditional technical discipline due to the many
problems that frequently recur. The belief of ethical awareness as a broad vision
that comes with experience and seniority has fallen to the wayside in this new lear-
ning method (Basart et al., 2015).

So, how can engineer candidates be provided with the ability to adopt an ethi-
cal manner? Obviously, before examining the examples related to engineering di-
sasters, teachers need to address more basic and personal ethical problems and pre-
sent them to their students, and this should start in primary and secondary school.
A candidate equipped with basic ethical rules can continue engineering education
under ideal conditions during their graduate and post-graduate education (Her-
kert, 2005; Khulief, 2008). In this way, a culture of ethical behaviour can be created
at all stages of engineer candidates’ education, thus providing the prerequisite of
preparing a good engineer for the industry. The confusion present in teaching how
to apply ethical rules can be eliminated by learning new ethical principles (Davis &
Yadav, 2015; Kelley, 2008).

How Should the Ethical Problems Today’s Engineers Face Be Understood?

Incontrovertibly, a young engineer experiences the most common conflicts between
ethical values and commercial earnings after graduation. So teachers’ job is not to
tell students what to think when they have encountered an ethical problem but to
have students learn how to think, to possibly teach something about ethics, and to
help students internalize the principles of engineering (Abaté, 2011). In other words,

teachers must teach students that they may be blamed or held accountable in the
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future. As with most personal developments, the easiest way to gain awareness about
ethics is through personal experience or workplace interactions. In this case, ethical
learning can easily be said to continue for engineers after graduating. As engineers
become more professional, they can progress more easily with regard to ethics alon-
gside getting used to workplace goals. As such, engineers should be able to clearly

express ethical concerns to their employers in their workplaces (Smith et al., 2014).

Lifelong Learning Strategies Regarding Engineering Ethics:
How Can Sustainability Occur in Ethics Learning?

That different learning strategies such as cognitive or metacognitive learning exist
is well known. These strategies aim to have learners’ learning capacity be more suc-
cessful. However, the learning strategy of the future is based on the concepts of
permanency and sustainability. Thus, engineer candidates must discover the im-

portance of institutional learning before starting business life.

Alongside this, although the face-to-face learning methodology is still popular,
engineers have been forced to adapt to digital learning techniques due in particular

to COVID-19 or having not enough time during their teaching periods.

Face-to-face learning has many advantages such as creating a case-study op-
portunity in the classroom where students can connect or discuss with other can-
didates from a wide range of backgrounds, spending the day outside of the office.
Meanwhile, online learning channels provide various advantages to engineers in
all career stages such as 24/7 access to the course, getting post-graduation course

updates, and monitoring global world events and social networks.

In this case, developing educators’ capacities so as to integrate them into et-
hical and sustainable engineering courses and placing sustainable thinking and
ethical practices in corporate culture and other professional groups may be identi-
fied as the initial target (Beder, 1997; Oztiirk et al., 2015; Talu et al., 2015). Thus,
unethical issues can be reduced or prevented while also achieving great success and
sustainability in the work environment. In other words, key competencies should
be integrated throughout curricula as well as specific competencies in each engine-
ering discipline (Martinez-Mediano & Lord, 2012).

Improving and Licensing the Standards of Engineering Ethics

A good place to start would be by updating the ethical standards in Turkish Enginee-

ring. However, a council must first be established for updating standards. The general
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ethical principles that need to be dealt with in all engineering branches need to be
rewritten; namely, the principles of professional behaviour should be propounded.
Having candidate engineers commit by becoming members of a professional institu-

tion after school may support this situation and establish an audit mechanism.

Also, employers have a key role to play on the issue. Engineer candidates can
get support to form an ethical culture in the workplace from institutions with orga-
nizational memory and highly skilled expertise. This situation can have much more
important than regulating ethical behaviours and applying standards or legislati-
on. Of course, the Chamber of Engineers and other professional associations have
conducted many studies, congresses, and symposiums on the subject and have su-
rely submitted noteworthy principles. However, just like leaving principles to the
conscientious responsibility of the engineer, a body of rules with no legal basis or
sanctioning power creates difficulties in establishing ethical order (Nichols & Wel-
don, 1997; Smith et al., 2014).

Alright, solving the problem with laws, regulations, and directives is impossib-
le. Regulating ethical behavior is a complex issue. Defining the boundaries of ethi-
cal rules is often an unclear and unique topic. Perhaps many studies can be carried
out on enforcing laws, creating awareness of social responsibility, dealing with the
loss of self-confidence caused by social exclusion, or the conscientious pressure an
engineer’s religious doctrine has. These studies’ main purpose should be to guide
engineers (Khulief, 2008; Nichols & Weldon, 1997). Therefore, the fact that talen-
ted engineers are increasingly more concerned with their status than any problems

that occur or the health and peace of society is a noticeable regret.

Licensing is important to increase the reputation of the profession. The main
purpose here is not to license the situation. For example, doctors are licensed not
for their protection or to increase their status but to be able to monitor the presc-
riptions they write, the operations they perform, and the illnesses they diagnose
(Kouchak & Smith, 2020; Talu et al., 2015). Apart from the rare exception, those
in the engineering field must be licensed and registered and must keep records. In
other words, associations or governments must keep engineers’ registration files.
Perhaps the first step should be to have engineers sign a statement of complian-
ce or verbally vow to comply with ethical principles before starting their careers.

However, this by itself will never be enough.

Now, imagine that many legal regulations and systems exist regarding ethical

principles. Written resources are present, but there is no police or courts, and no-

370



Burak Dikici
Implementing Next-Generation Engineering Ethics in Education and Industry for Social Happiness:
A Macroscopic Overview from Turkey to the World

body gets punished. In such a case, can one say that laws or legal regulations exist?
Can engineers protect society in this way? Thus, new-generation employment mo-
dels need to be developed.

How Should Engineering Ethics Instruction
Be Presented to Students and Evaluated?

Students do not take time to consider unevaluated things seriously. At the same
time, evaluations can easily become dull. Engineering candidates should be given
the keys to enable their ability to think, discuss, and evaluate critically and thus
solve the problems they face (Talu et al., 2015).

The first questions to ask are:

. Who will do the teaching work; how and when will it be done?
. Who will do the evaluation work; how and when will it be done?
. Who will do the accreditation; how will it be done?

Higher education centres and private education institutions should provide en-
gineering candidates with ethics courses before graduation. These courses must be
given by experts (Talu et al., 2015), as previous experience has shown that courses
on things such as entrepreneurship, project management, and occupational health
and safety do not have the expected impact when taught by non-experts.

This study conducts a questionnaire with engineering students at Ataturk Uni-
versity. A total of 154 students responded to the questionnaire, all of whom were
third (8%) or fourth-year (92%) students. The gender distribution of the partici-
pants is 77% male and 23% female. The majority of the study’s participants are
students studying in mechanical, electrical-electronics, computer, industrial, or ci-
vil engineering departments. Figure 2 shows students’ backgrounds and their area

of residence in Turkey.
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Figure 2. Student backgrounds (%): a) department b) region

Figure 3 shows that the majority of students agree that ethical problems and
their content increase and change with the development of technology in the in-
dustry. Over 75% chose “agree” or “strongly agree” for these questions. These re-
sults show engineering students to be aware that they will face more ethical prob-

lems after graduation.
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Figure 3. Students’ general approach toward ethics and technological progress and

their levels of understanding.
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Undoubtedly, knowledge about ethical rules in engineering is also important
for an engineer candidate. As such, this competence allows the spectrum of en-
gineers’ varied roles to integrate in the workplace while performing engineering
services (Harun et al., 2016). The survey showed more than half of the students
to have not encountered engineering ethics during their education; only 14% had
attended a conference/symposium or workshop on the issue (Fig. 4a). Figure 4b
shows students’ level of knowledge regarding the rules of engineering ethics in
their profession. Surprisingly, 62% answered they agree or strongly agree to know
these rules. Even so, 38% of them do not know/agree (or are neutral) about their
profession’s rules on engineering ethics. Also, earlier studies have stated students
to claim understanding the topic when in reality they did not (Falcone et al., 2013).

a) Percentage (%) b) Percentage (%)
0 20 40 60 60 40 20 0
| have taken a course 35 7[___| Strongly agree
55 Agree
| have attended a workshop :l 5
B[ | Neutral
| have attended a conference 9
14 |: Disagree
I have not any interactinos 51 1[| strongly disagree

Figure 4. The levels of a) students’ interaction with engineering ethics during their

education and b) knowledge of their profession’s ethics rules.

Universities apparently need to make radical changes to the engineering curri-
culum and to add compulsory engineering ethics courses rather than being electi-
ve. Perhaps engineer candidates who've not undergone proper ethics courses will

not be allowed to work in the industry in the near future.

Apart from conventional learning, Maalouf (2019) proposed a method for
increasing engineering candidates’ ethical awareness during their education. In
this method, a freshman student is paired with a senior student and then sent to
a community-based organization for an internship. This study investigated the
possible impacts education, experience, and gender interactions have on the et-
hical responsibilities of academic institutions and the workplace. The results re-
vealed individual ethical values to be influenced by students’ academic levels and
by the amount of time spent at the workplace. Kirkman (2017) proposed a prob-
lem-based learning technique for engineering ethics courses in which students

are divided into different work groups and start working on open-ended problem
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situations. In other words, the lecturer doesn’t select a problem for the students;
instead, the students focus on understanding and conducting class discussions
or offer short (10- to 15-minute) lectures to help them focus on what is most
important. The first part of the course aims to establish a baseline understanding
of the students’ ethical development level up to that point. The second and third
parts of the course are completed through a structured process in which students
ask questions and generate options. The purpose here is to provide students with
some of the basic tools of ethical inquiry as well as enough ethics theory. Perhaps
a video-based assessment can be made? Similar examples were implemented in
the UK (Fox, 2018), where students were divided into small groups in this lear-
ning method and recorded a 5-minute video on an ethical topic of their choice.
Next, the students observed the attitudes in the classroom and discussed this
ethical problem. Thus, the students were able to see the character they will have
in the future and had the chance to take a different approach to ethical problems.
This is very effective for the new generation as it can reveal their constructive-
ness and contribute to their enjoyment of ethical lectures. Perhaps in this way
engineering candidates can gain well-disciplined behaviours and learn to take
responsibility in the face of unethical problems. Lecturers giving homework and
study topics to engineering candidates related to the real world during their edu-
cation must be said again to be very important for them in terms of how they
adopt/recognize their future roles (Khulief, 2008; Smith et al., 2014). Students
should be taught before they graduate about the social, environmental, and eco-

nomic impacts of decisions made on ethical issues.

However, the real work starts after they get their engineering degree. Although
many institutions deal with ethical issues in Turkey, these institutions and orga-
nizations generally deal with the ethical principles of the manager or organization
(Oztiirk et al., 2015; Talu et al., 2015). Increasing the number of individuals or
professional organizations that investigate and analyse ethical behaviour would
be appropriate. This work can be started by establishing Professional Engineering
Centres, a National Engineering Ethics Institute, or an Interdisciplinary Ethics
Application and Research Centre. Perhaps best of all would be to accept ethics in
engineering as a scientific discipline and place it among the education branches.
For example, all this can be coordinated by the Republic of Turkey’s Board of Ethics
for Civil Servants (see Fig. 5). This council could also prepare Turkey’s Standards for
Professional Engineering Competence, as is encountered in developed countries
(Engineering Council-UK, 2020). The engineering councils for each engineering

discipline can help identify, monitor, and protect engineers with internationally
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recognized professional competencies and commitments. The issues of registering
and monitoring ethical rules should also be supported by professional associations

such as the Chamber of Engineers.

Interdisciplinary
Ethics Application

and Research Centre Professional

Engineering Centres

(REF’U BLIC OF TU RKEYW The Chamber of

Universities X
k ETHICS COUNCIL J Engineers
i i { i i i i Engineerin
National Engineering Engineering Qualification anesnng
Ethics Institute Authority Assocations

Figure 5. Proposed institutions to establish and their relationship with the main
institution for preparing the Republic of Turkey’s Standards for Professional

Engineering Competences

Engineers who’ve been evaluated according to these standards will possess a
record and receive a title regarding their qualifications. However, each enginee-
ring branch having professional organizations is not enough. Having organizations
monitor their engineers regarding their profession is necessary for keeping their
skills at a high level, for the health and well-being of the community, for protecting
the environment, and for determining whether they use their talents in line with
economic behavioural principles (Talu et al., 2015). The engineers’ national regist-
ration records on these councils will increase faith in the engineer both domesti-
cally and internationally. Similar examples can be found in different communities
(Engineering Council-UK, 2020). The main goal is to have engineers gain the ability

to report improper works.

Ethical Problems of the New Generation of Engineers: Big-Data

Nowadays, software and interactive data transfers have spread to all areas of life.
Therefore, teaching engineer candidates ethical principles on big data, data privacy,
and cyber security is also very important. Industry 4.0, which emerged with the
development of artificial intelligence systems and machine learning, offers more
autonomous and smarter systems that interact with people. This has led to discus-
sions on the ethical principles between engineering and artificial intelligence sys-

tems on issues related to the design, development, operation, and maintenance of
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industrial systems (Feng et al., 2019). Real-time storage, analysis, and processing
of personal or professional data with the construction of sophisticated tools has
radically changed the world because such systems have formed autonomously, and
most of them have uncontrolled or semi-controlled environs (Hadlington, 2017,
Hand, 2018). Also, the systems engineers design are daily becoming more complex
and more dependent on digitalization. So, then how does one control these sys-
tems ethically? Feng et al. (2019) said that these challenges and problems need to
be faced and solved in a timely and effective way in order to not get stuck in a predi-
cament. In fact, knowing with absolute confidence that such questions or which ac-
tions are correct or harmful is impossible. Doing nothing means doing something,
and unpredictable things can have negative results. In this case, staying in the best
known spot is perhaps best (Kouchak & Smith, 2020). Consequently, if experts
cannot propose effective implementation strategies, mankind’s developments will

certainly negatively affect the hidden danger.

What Are the Most Important Points and Steps to Take for the
Future in Engineering Ethics?

Undoubtedly, the basic principle of ethical rules is to be in accordance with general
morality. In other words, scientific or professional ethics must not contradict ge-
neral moral standards! Therefore, the second most important principle of profes-
sional ethics is to be a role model for one’s colleagues. Professional engineers have
a responsibility toward their co-workers, executives, subordinates, colleagues, and
even the entire society (Herkert, 2005; Khulief, 2008). This role will help students
develop self-confidence while being active in the engineering profession. Society
must know that no engineers are unsuccessful or not in compliance with the stan-
dards. Having engineers with ethics graduate is important for the development of a
happy, healthy, and peaceful life. Of course, they must also accept their responsibi-
lities. Considering ethical issues while determining Turkey’s developmental goals is
very important in terms of developing an intellectual perspective on these issues.
In addition, this brings ethical practices to the forefront and contributes to the
subject (Bowen, 2014; Nichols & Weldon, 1997).

Conclusion

Many frequently repeated problems in the field of engineering have shown teac-
hing ethics in engineering using traditional methods to be baseless and inadequ-

ate. A person must be good before becoming a good engineer. Therefore, engineer
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candidates should be equipped with basic rules of ethics starting in primary school.
This may allow future engineers to continue their education under ideal conditions
during graduate and post-graduate education. Engineers do the works of the world;
but humans appear to still be unaware of the global challenges and responsibilities.
So how does one ensure that engineer candidates take ethical rules and the related
educational activities seriously? This study has presented a discussion about the

issue.

Engineering rules of ethics are generally valid all over the world, and this is
too serious to be left to personal opinion. Thus, engineering ethics must be con-
sidered from a global perspective. Undoubtedly, the case-study learning approa-
ch enables engineer candidates to discuss and evaluate the ethical problems they
face. Namely, ethical awareness can be said to encompass a broad vision that comes
with experience and seniority. However, today’s problems show the formation of
business ethics by telling students about historical events inhibits engineering stu-

dents from making new expansions on the subject.

The learning strategy of the future is based on the concepts of permanency and
sustainability. As such, a teacher’s job is not just to tell students what to think when
they encounter an ethical problem, but also to perhaps teach something about et-
hics and help them internalize the principles of engineering. Ethics-based courses
must be instructed and evaluated by experts. Professional engineers have a respon-
sibility as role models for engineer candidates. Apart from conventional education,
having students take responsibility and adapt their skills can be done using vide-
o-based assessments. Lecturers who give homework and have engineering candi-
dates study topics related to the real world during their education must again be
said to be very important for these candidates in terms of how they adapt to and
recognize their future roles. Online learning channels provide various advantages
to engineers throughout their career, such as 24/7 course access, getting course
updates after graduation, and monitoring global events and social networks. Stu-
dents should be taught about the social, environmental, and economic impacts of
making decisions about ethical issues before they graduate. Therefore, universities
must make radical changes to the engineering curriculum and must add enginee-

ring ethics courses that are compulsory rather than elective.

Nowadays, talented engineers are regretfully noticed to be concerned more
about their status than the problems and experiences that have arisen or increa-
sing the health and peace of society. At this point, engineers must submit a declara-

tion of their conformance to ethical principles orally and in writing before starting
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their careers; also, whatever they do in the engineering field must be registered
and licensed. Maybe engineer candidates who have not undergone proper ethics

courses will not be allowed to work in the industry in the near future.

This study conducted a questionnaire with engineering students in Ataturk
University. The survey results show the majority of students to agree that ethi-
cal problems and their contents have increased and changed with the increases in
technological developments in the industry. Also, engineering students are aware
they will face more ethical problems after graduation. While Industry 4.0, which
emerged with the development of artificial intelligence systems and machine le-
arning, offers more autonomous and smarter systems that interact with people,
it has also led to the discussion on the ethical principles in engineering and in ar-
tificial intelligence systems. Thus, ethics rules must be revised in parallel with te-
chnological developments. In addition, engineering ethics should be accepted as a
scientific discipline and placed among the education branches. For this purpose,
Professional Engineering Centres, a National Engineering Ethics Institute, and an
Interdisciplinary Ethics Application and Research Centre can be established for de-
termining the Republic of Turkey’s Professional Engineering Standards. Engineers
who’ve been evaluated according to these standards will possess a record and rece-
ived a title for their department. Having national registration records of engineers

in councils will increase faith in engineers both domestically and abroad.

One should not forget that no unsuccessful engineer exists when engineers do
not comply with standards. Having engineers graduate with a sense of ethics is im-
portant for the development of a happy, healthy, and peaceful life. Of course, they

must also accept their responsibilities.
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Bir Olcek Gelistirme Calismast:
Orgiitsel Anomi Ol¢egi

Mehmet Ali Yarim, Durdagdi Akan, Serap Morkoc

0O2z: Bu aragtirmanin yapilma amaci, literatiirdeki “Anomi” kavrami baglaminda ¢alisanlarm, érgiitsel anomiye ilis-
kin davrams ve diizeylerini 6l¢meye yonelik gecerli ve givenilir bir 6l¢me arac gelistirmektir. Bu amag dogrultusun-
dayapilan ¢alisma kesfedici arastirma modeli ile desenlenmistir. Orgiitsel anomi 6l¢eginin faktor yapisini belirlemek
i¢in gerekli veriler, 2020-2021 egitim 6gretim yilinda Erzurum ili merkez ilcelerinde (Aziziye, Palandéken, Yakutiye)
gorev yapan yonetici ve 6gretmenlerden elde edilmistir. Olcege iliskin pilot uygulama ile aciklayici ve dogrulayici
faktér analizleri ayr1 6rneklem gruplar tizerinde gerceklestirilmistir. Aragtirmanin pilot uygulamas: 83katilima ile
yapilmistir. Gegerlilik ve giivenilirlik caligmasi i¢in ana uygulama 464’ Agiklayici Faktér Analizi, 302’si ise Dogrula-
yic1 Faktor Analizi olmak tizere 766 katilima ile gerceklestirilmistir. Yapilan faktor analizi sonucu 4 faktérli 51i Li-
kert tipinde 29 maddeden olusan bir 6l¢me arac1 elde edilmistir. Faktorlerin toplam agikladigi varyans orani %65'tir.
Olgegin tamamina iliskin hesaplanan alfa giivenilirlik degeri .88, bilesik giivenilirlik katsayis1 ise .84 tiir. Giivenilirlik
calismasinda i¢ tutarlilik katsayisi, 6lgegin alt boyutlarinda sirasiile .87, .68, .76 ve .89 bulunmustur. Test-tekrar test
giivenirligini belirlemek i¢in yapilan analizler sonucunda 6l¢egin iki uygulamas: arasinda yitksek dizeyde tutarhilik
saptanmugtir (r: .81, p<.001). Bu sonuglar baglaminda gelistirilen 6lcegin ¢alisanlarin orgiitsel anomiye iligkin dav-
ranig ve diizeylerini giivenilir ve gecerli bir sekilde ortaya koyabilecegi diistiniilmektedir.

Anahtar Sézciikler: Anomi, érgiitsel anomi, normsuzluk, anlamsizlik, givensizlik.

A Scale Development Study: Reliability and Validity Study of the
Organizational Anomie Scale

Abstract: The purpose of this study is to develop a valid and reliable measurement tool for measuring employees’
behaviors and behavioral levels of organizational anomie within the context of anomie as a concept in the literature.
For this purpose, the study has been designed using the exploratory research model due to the data being collected
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all at once. The data required for determining the factor structure of the Organizational anomie Anomie Scale were
obtained from administrators and teachers working in Erzurum Province’s central districts of Aziziye, Palandoken,
and Yakutiye during the 2020-2021 academic year. Exploratory and confirmatory factor analyses were carried out
on separate sample groups using the pilot application of the scale. The pilot application of the study was carried out
over 766 participants: 464 for the exploratory factor analysis and 302 for the confirmatory factor analysis, with 83
of these also being used for the main application regarding the validity and reliability study. As a result of the factor
, a measuring tool consisting of 29 items using a 4-factor, 5-point Likert-type scale was obtained. The total variance
explained by the factors is 65%. The alpha reliability value calculated for the overall scale is .88, and the composite
reliability coefficient is .84. In the reliability study, alphas of internal consistency were calculated as .87, .68, .76,
and .89 for the sub-dimensions of the scale. The results from the analyses performed to determine the test-retest
reliability show a high level of consistency was to have been found between the two applications of the scale (r =
0.81, p < 0.001). The scale that has been developed in the context of these results is considered able to reliably and
validly reveal employees’ behaviors and behavioral levels regarding organizational anomie.

Keywords: Anomie, organizational anomie, normlessness, meaninglessness, insecurity.

Giris
Anomi, Yunan dilinden gelen bir sézciiktir. An (yokluk, eksiklik) ve nomos (kural)
kelimelerinin birlesmesinden meydana gelmektedir (Zoghbi ve Rodriguez, 2007).
Anomi, bir toplumda veya bir grupta meydana gelen degisimlerle birlikte 6nceki
kurallardan olusan yapinin yok oldugu ve yeni kurallardan olusan yapinin tam
olarak olugturulamadig: durumu ifade eder (Mansfield, 2004). Bireylerin, yeterli
ahlaki sinirlamayla kargilagmadiklarinda, yani neyin uygun ve kabul edilebilir bir
davranig olup olmadigi konusunda agik bir anlayisa sahip olmadiklarinda anomiyle
yiz yuze geldikleri séylenir (Ritzer, 1992). Anomi kavrami sosyolojik bir kavram
olarak kargimiza ¢ikmaktadir. Bu kavram sosyal degerlerin, etik kurallarin ve sosyal

yapiin bozulmasini ayrica sosyal kurumlarin iglevini yitirmesini ifade eder (Al-
lport, 2016).

Anomi, denge ve butinlesmenin bozuldugu durumlarda ortaya ¢ikan birey-
sel davraniglardaki kuralsizlik ve normsuzluk durumudur (Edinsel, 2018; Swin-
gewood, 1998). Anomi temelde ¢ikarc olmaya egilimli olmayi karakterize eden bir
psikolojik durum olarak degerlendirilir. Bu yéniiyle bireyde toplumsal normlar
reddetme, toplumdan uzaklagma ya da toplumdan izole hissetme gibi anlamlar:
cagrigtirir. Bu kavramsallagtirma dogrultusunda anomi; amagsizlik ve giigsiizlik
duygularinin baskin oldugu, yasamin anlamsiz oldugu hissini iceren bir kayitsizlik
ve ¢ikarcilik durumudur (Martin, 2000; Konty, 2005; Baumer, 2007; Bjarnason,
2009). Bu baglamda kurama gére menfaat, makam ve ¢ikar dusiincesi, lidere olan
guivensizlik ve sosyal yapinin bozulmas: birlegerek bireyi bir normsuzluk ve deger-

sizlik olgusuna itmektedir.

Toplumdaki normlar sosyal ve teknolojik gelismelere bagl olarak degisirler. Bu

bir stirectir ve bu stirecte eski normlar yuriirlikten kalkarken onlarin yerine yeni
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normlar olugur ve kabul edilir. Bu siire¢ sirasinda toplumsal hayatta birtakim bosg-
luklar ve bozulmalar meydana gelir. Kentlegsme olgusunun yagsandig: toplumlarda
hizhi bir degisim siirecine girilir, bunun sonucunda eski normlar artik toplumsal
ve bireysel gereksinimleri kargilayamaz hale gelir, etkisini ve gecerliligini yitirir.
Toplumda gecerli olan normlarin bir anda gegerliligini yitirmesi sonucu yaptirim
giiciniin azalmas1 durumunda, kuralsizlik ve bosluk meydana gelir. Bu durum da
anomiyi ortaya ¢ikarir. Durkheim’e gore benzerliklerin, birbirine muhtachgin ve
dayanigmanin azaldigy, is bolimii ve uzmanlagsmaya dayal farkliliklarla temelle-
nen, bireyselcilige dayali modern ve kentlilesen toplumlar bu anlamda anomiye
aday toplumlardir (Ozmen, 2017).

Orgiitsel anomi ise, érgiitiin degerlerinin var olmasina ragmen 6rgiite mensup
olan bireylerin bu degerlere saygi duymamasina, aldatma davranigini ve kogullar
kendi menfaatine gore sekillendirmesine igaret eden bir durumdur (Maciejewska,
2016). Orgiitsel anomide, zamanla ig gérenlerin algilarinda érgiitiin sosyal uygunlu-
guyla ilgili olarak eksilmeler ortaya ¢ikar. Bireysel normlar ve degerler etkisini yitir-
meye baslar (Formiga vd., 2016). Bir érgiitte anomi, bireylerin ahlaki davranmaktan
vazge¢meleriyle ortaya ¢ikan normatif bir ¢6kiis durumuna neden olabilir (Zoghbi
ve Gonzales, 2009). Tim toplumsal baglarin kopmasiyla birlikte is gérenler, norm
ve degerlerin kendi ¢ikarlariyla uyumlu olmadigimi disiinduklerinden, is gérenlerin

orgiitsel davraniglar: ve normlari olumsuz etkilenir (Nowodzinski, 2015).

Anomi, érgiitsel davraniglar: ve caliganlarin motivasyonunu olumsuz yénde et-
kileyebilmektedir. Orgiitsel anomi, is yerinde “etik” kavrami iizerine yogunlagmis-
tir. Anomik duygularla ¢alisanlar; aldatilmighk, caresizlik, dagsmanlik gibi olumsuz

duygulara sahip olabilirler (Arslan ve Yavuz, 2019).

Anomi kavramuyla ilgili yapilan bir¢cok akademik ¢aligma bulunmaktadir (Sro-
le, 1956; Elmore, 1962; Tsahuridu, 2011; Bjarnason, 2009). Bu ¢aligmalarda éne
¢ikan teoriler vardir. Durkheim’in anomi teorisine gére, toplum kokli bir degisik-
lik geciriyorsa mevcut degerleri ve etik kurallar1 yok olur. Yeni kurallar ise hemen
olusturulamayacagindan toplumun ortak etik kurallar1 ve degerleri kalmayabilir.
Bunun sonucunda da bireylerde davranis bozukluklar:1 meydana gelir. Zamanla ku-
rallar yok sayildigindan normsuzluk ve kuralsizlik durumu ortaya cikar. Bireyler
toplumsal yasalar1 gormezden gelir, bencillesir, kendine olan saygisimi kaybeder
ve sug iglemeye yonelir (Kalaycioglu, 2018). Durkheim, anomi kavramina bitiin-
sel sosyal gerceklik agisindan bakmaktadir. Is boliimiintin artmasiyla toplumsal
buttiinlesme de artar.Ancak ekonomik gelismenin hizli oldugu ve ahlaki dizenle-

melerin farklilagma ve uzmanlagmanin artigina ayak uyduramadig: durumlarda
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anormal yani anomik is bélimii ortaya ¢ikmaktadir. (Can, 2004). Durkheim’e gore
yonetici erkin gict ve megruiyet kaynagidir. Bu baglamda anominin énemli bir
boyutu olan sosyal yapidaki bozulma, liderligin bozulmasiyla yakindan iligkilidir.
Liderlikteki bir bozulma ya da gtivensizlik durumu sosyal dokuda bozulmaya neden
olabilir (Rothstein ve Eek, 2009; Reicher vd., 2005).

Merton'un anomi kuraminda ise istek ve 6zlemden olugan kiltiirel hedefler
vardir. Bu hedeflere ulagsmak icin bireylerin megru olarak kullanabilecekleri araglar
vardir. Kiltiirel hedeflere ulagmak icin kiiltiirel normlarin dagilimi énemlidir (Can,
2004). Anomi ile ilgili olarak yapilan akademik ¢aligmalarin bir kismi Merton’un,
bir kismi da Durkhem’in anomi teorilerini temel almigtir. Durkheim’in teorisine
gore caligma yapan arastirmacilar normsuzluk ve diizen eksikligi konularina odak-
lanmigtir. Merton'un anomi teorisine gore yapilan calismalarda (Mansfield, 2004;
Martin vd., 2009; Skiba, Smith ve Marshall, 2009; Zahra vd., 2005) ise “arag-amac”
uyusmazhg dikkate alinmigtir. Tsahuridu (2011), Cohen (1995) gibi aragtirmaci-
lardan bir kismi ise Srole’nun anomi teorisine gore akademik ¢aligmalar yapmiglar-

dir. Srole’nun anomi 6lcegi calismalarda en ¢ok kullanilan 6lcektir (Switzer, 2013).

Yerli alan yazin incelendiginde Arslan (2018)'1n yapmis oldugu doktora tezi ile
Arslan ve Yavuz'un, (2019) otel ¢calisanlari iizerinde yaptiklari ¢caligmanin diginda
orgiitsel anomi kavramina odaklanan bagka ¢aligma bulunamamig ve ulusal 6r-
neklem tzerinde gelistirilmis bir 6rgiitsel anomi 6lcegine rastlanmamigtir. Anomi
kavramina atif yapan yabancilagma 6lcegi bulunmakla birlikte, bu élgekte anomi
kavraminin temel bilegenleri olan normsuzluk, lidere olan giivensizlik ve sosyal ya-
pinin bozulmasi neticesinde bireyin menfaatine uygun hareket etme algisina vur-
gu yapilmamakta sadece bireyin yalnizligi, anlamsizlig1 ve yabancilagmas: tizerine
odaklanilmaktadir. Bu baglamda yerli alan yazinda 6rgiitsel anomi kavramini ince-

leyecek bir 6lgme aracina ihtiya¢ goriilmektedir.

Arastirmanin Amaci

Bu caligmanin amaci, 6gretmen algilarina dayali olarak 6rgiitsel anomi kavramina

iliskin gecerli ve gtivenilir 6lcimler saglayacak bir 6lcegin gelistirilmesidir.

Yontem

Aragtirmada katilimalarin érgiitsel anomi dizeyine iligkin géruglerini ortaya ¢ika-
racak bir olgek gelistirilmeye ¢aligilmigtir ve bu amac gercgeklestirmek i¢in caligma

kesfedici aragstirma modeli ile desenlenmistir. Kesfedici aragtirma deseninin amac-
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larindan biri sonraki aragtirmalarda kullanilabilecek veri toplama araglar gelistir-
mektir (Earl, 2004’ten akt. Aslan ve Uyar, 2019). Ol¢ek maddelerinin analizinde
SPSS 22. ve Amos 22. programlari kullanilmigtir.

Calisma Grubu

Orgiitsel anomi 6l¢eginin faktér yapisini belirlemek icin gerekli veriler 2020-2021
egitim 6gretim yilinda Erzurum ili merkez il¢elerinde (Aziziye, Palandéken, Yaku-
tiye) gérev yapan yonetici ve 6gretmenlerden elde edilmistir. Olcege iliskin pilot
uygulama ile agiklayic1 ve dogrulayici faktér analizleri ayr: 6rneklem gruplar: tize-
rinde gerceklestirilmigtir. Arastirmanin 6rneklem gruplari basit tesadiifi 6rnekle-
me yontemiyle secilmigtir. Herhangi bir 6lcek gelistirme ¢aligmasinda faktér ana-
lizinde 6rneklem buyukligt se¢imi icin madde sayisinin 5 veya 10 katinin yeterli
oldugu dustuntlmektedir (Bryman ve Cramer, 2001, akt., Secer, 2015). Bu baglam-
da aragtirmanin pilot uygulamas: 83 katihima ile, gecerlilik ve guivenilirlik calismasi
i¢in ana uygulama Kasim 2020 tarihinde 464 katiimci ile, dogrulayici faktér analizi
caligmas: da Aralik 2020 tarihinde 302 katilima ile gerceklestirilmistir. Verilerin
bir kismi Google Form araciligiyla bir kismi da e-posta yoluyla elde edilmistir.

Tablo 1. Katilimcilara Ait Betimsel Istatistikler

AFA Calisma Grubu  DFA Caligma Grubu

Demografik Ozellikler N % N %
Cinsiyet Kadin 304 65.5 192 63.7
Erkek 160 34.5 110 36.3
Toplam 464 100 302 100
Medeni Hal Evli 290 62.5 212 70.2
Bekar 174 37.5 90 29.8
Toplam 464 100 302 100
Mesleki Kidem 1-10 54 11.6 42 13.9
11-20 70 15 68 22.5
21-30 119 25.6 99 32.8
31-40 82 17.8 77 25.5
41 ve tizeri 139 30 16 5.3
Toplam 464 100 302 100

385



Turkish Journal of Business Ethics (TJBE)
is Ahlaki Dergisi

Yas 20-30 46 9.9 62 20.5
31-40 217 46.8 135 44.7
41-50 151 32.6 78 25.8
51-60 48 10.3 24 7.9
60 veisti 2 4 3 1
Toplam 464 100 302 100

Egitim Durumu 6nlisans 12 2.6 1 0.3
lisans 395 85.1 288 95.3
lisans tistic 57 12.3 13 4.3
Toplam 464 100 302 100

Tabloya gore, AFA i¢in secilen 6rneklemdeki katilimcilarin 304’a (%65.5) ka-
din, 160’1 (%34.5) erkektir. Katihmalarin biyiik cogunlugu (n=290, %62.5) evli-
dir. Ayrica katilmalarin %52.2’sinin kidemi 30 yilin altindadir. Katihmalarin yari-
ya yakini (%46.8’1) 31-40 yas araligindadir. Ayni tabloda katilimalarin %85.1’inin
lisans, %12,3anin lisansiistd, %2.6’sin1n ise 6n lisans mezunu oldugu géralmek-
tedir. DFA 6rneklemindeki katiimalardan kadin (%63.7), evli (%70.2), 21-30 yil
arasi kideme sahip (%32.8), 31-40 yag aras1 (%44.7) ve lisans mezunu (%95.3) ka-

tiimailar cogunluktadar.

Veri Toplama Aracinin Gelistirilmesi

Ol¢me aracinin gelistirilmesinde Devellis'in 6nermis oldugu (2003) sekiz agamali
6lcek gelistirme stireci izlenmigtir. Bu stireg alan yazin incelenmesi, madde havuzu
olusturulmasi, 6l¢me aracinin formatina karar verilmesi, uzman goérusleri alinmasi
ve degerlendirilmesi, madde analizlerinin yapilmasi, 6rnekleme uygulamanin ya-
pilmasi, gegerlilik, givenilirlik ve faktér analizlerinin yapilip nihai 6l¢ek form olug-
turulmasi basamaklarini icerir. Orgiitsel anomi dlcegi gelistirmek amaciyla 6ncelik-
li olarak kavrama iligkin alan yazin taramas: yapilmigtir. Durkheim ve Merton’un
kavrama iliskin gérusleri temel alinarak yerli ve yabanci alan yazin incelemesi so-
nucu 5’li Likert tipinde 48 maddelik bir soru havuzu olusturulmustur. Bu soru-
lar daha sonra egitim yonetimi, dil ve saha uzmanlarindan olusan sekiz kisilik bir
uzman grubuna génderilmistir. Uzman goruslerine dayali olarak kapsam gecerlilik
orani (KGO) ve kapsam gegerlilik indeksi (KGI) hesaplanmistir. Uzman gorusleri-
ne dayal kapsam gecerlilik oran1 asagidaki formile gore hesaplanmigstir (Lawshe,
1975’ten akt; Yesilyurt ve Capraz, 2018).
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KGO=(Nu-N/2)/(N/2) veya KGO=Nu/(N/2)-1

Formiilde; N, maddeye iligskin gériis belirten toplam uzman sayisini belirtirken
Nu ise maddeye olumlu gériis belirten uzman sayisini géstermektedir. Bir 6lcek
geligtirme caligmasinda uzman gorigleri sonucunda KGO duzeyi, KGOkritik dege-
rinin altinda kalan maddeler gelistirilmeye ¢aligilan 6lcege uygun olmadig: gerekee-
siyle taslak él¢ekten cikarilmalidir. Uzman grubu sayisina gére maddeler i¢in KGO

degerleri agagidaki gibidir (Ayre ve Scally, 2014).

Tablo 2. a=0.05 Anlamlilik Diizeyinde KGO’larin Minimum/Kritik Degerleri (KGO)

Uzman Sayis1 Minimum Deger Uzman Sayis1 Minimum Deger
5 1.000 23 391
6 1.000 24 417
7 1.000 25 .440
8 .750 26 .385
9 778 27 .407
10 .800 28 .357
11 .636 29 .379
12 .667 30 .333
13 .538 31 .355
14 o71 32 375
15 .600 33 .333
16 .500 34 .353
17 .529 35 314
18 444 36 .333
19 474 37 297
20 .500 38 316
21 429 39 .333
22 455 40 .300

Kapsam gecerlilik indeksi ise KGO’larin toplanip ortalamalarinin alinmasi ile
hesaplanir. Birden fazla faktérden olusan bir 6l¢ekte KGI mutlaka hesaplanmalidir
(Lawshe, 1975; Yurdugil 2005). Uzman gorisleri neticesinde 10 madde élgekten
gikarilmigtir. Bu agsamadan sonra katihimalar tarafindan anlagilirligi ve 6n madde

analizleri i¢in 82 kisilik bir gruba pilot uygulama yapilmigtir. Elde edilen veriler
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faktor analizi ve alt iist madde analizine tabi tutulup gecerlilik ve guvenilirlikleri
hesaplanmigtir. Bu analizler neticesinde taslak 6l¢egin faktér analizine uygunlugu
KMO degeri ve giivenilirlik orani olarak yiksek derecede gecerli ve giivenilir oldugu
gortulmistir. Madde analizi neticesinde madde ayirt edicilik oranlarinin yitksek ol-
dugu gorulmustir. Faktor analiz neticesinde sadece 23. maddenin faktér yikiintin
hem yetersiz hem de birden fazla faktore yiklendigi gorulip bu madde 6lgek dig
birakilmigtir. Pilot uygulama neticesinde 38 maddeden olusan taslak 6l¢cek gecerli-
lik, giivenilirlik, agiklayic1 ve dogrulayic faktor analizlerini yapmak tizere ana gru-

ba uygulanmis ve elde edilen bulgular asagida anlatilmigtur.

Bulgular

Taslak ¢aligmaya ait uzmanlardan elde edilen gorusler dogrultusunda her bir mad-
de i¢in hesaplanan kapsam gecerlilik oranlar1 (KGO) ve 6rnek 6l¢egin tamamina

yonelik kapsam gecerliligi indeksi (KGI) Tablo3’te verilmistir.

Tablo 3. Uzman Gériisleri Dogrultusunda Taslak Olcege Ait Kapsam Gegerlik Oran-

lar1 ve Indeksi

= D A ) 4 p= D A D 4
1 8 0 0 1.000 25 7 0 1 .750
2 8 0 0 1.000 26 8 0 0 1.000
3 7 1 0 .750 27 7 1 0 750
4 8 0 0 1.000 28 8 0 0 1.000
5 4 2 2 .000* 29 8 0 0 1.000
6 8 0 0 1.000 30 3 4 1 -.250*
7 8 0 0 1.000 31 8 0 0 1,000
8 8 0 0 1.000 32 8 0 0 1,000
9 8 0 0 1.000 33 5 2 1 .250*
10 7 0 1 750 34 8 0 0 1.000
11 8 0 0 1.000 35 8 0 0 1.000
12 8 0 0 1.000 36 8 0 0 1.000
13 8 0 0 1.000 37 8 0 0 1.000
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14 7 0 1 .750 38 6 0 2 .500*
15 8 0 0 1.000 39 8 0 0 1.000
16 6 1 1 .500* 40 7 1 0 .750

17 8 0 0 1.000 41 8 0 0 1.000
18 8 0 0 1.000 42 8 0 0 1.000
19 6 1 1 .500* 43 3 3 2 -.250*
20 5 1 2 .250* 44 8 0 0 1.000
21 8 0 0 1.000 45 8 0 0 1.000
22 8 0 0 1.000 46 7 1 0 .750

23 8 0 0 1.000 47 8 0 0 1.000

24 5 1 2 .250* 48 6 1 1 0.500*

Toplam Uzman Sayis1 8
Kapsam Gegerlilik Orani (KGO) 0.750
Kapsam Gegerlilik indeksi (KGI) 0.927

* KGO degerinin (0.750) altindaki maddeler

Uzman grubunun gérisleri dogrultunda elde edilen KGO degerlerine gore
KGO kritik degeri olan (0.750)'nin altindaki maddeler (5, 16, 19, 20, 24, 30, 33,
38, 43 ve 48. maddeler) 6lcekten cikarilmigtir. Bu siirecin sonucunda taslak él¢ekte
gerekli diizeltmeleri yapilan 38 madde kalmistir. Kalan maddelerin hesaplanan KGi
degeri (.927) olarak hesaplanmistir. Olcek gelistirme calismasinda uzman goriisleri
dogrultusunda elde edilen maddelerin KGI degerinin 6lcek KGO degerinden biiyiik
olmas: gelistirilmeye ¢alisilan 6lcegin kapsam gecerligini sagladigini géstermektir
(Lawshe 1975’ten akt. Yegilyurt ve Capraz, 2018). Bu baglamda geligtirilen 6rgiitsel

anomi 6l¢eginin kapsam gecerliliginin saglandig: séylenebilir.

Olgegin faktor yapisini belirlemeden énce érneklem uygunlugunu test etmek
icin Kaiser-Meyer-Olkin (KMO) Katsayisi ve Bartlett Kiresellik Testi Verileri ince-
lenmis ve KMO degeri .92 olarak bulunmus olup Bartlett Kuresellik Testi'nin sonu-
cuda (x 2=12133.590; p=.000) anlaml ¢tkmigtir. Bu degerlere gére verilerin faktor

analizi i¢in 6rneklem uygunluguna sahip oldugu gérulmustiir.
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Tablo 4. Orgiitsel Anomi Olcegi'nin Kaiser-Meyer-Olkin (KMO) ve Bartlett Kiiresel-
lik Testi Degerleri

Kaiser-Meyer-Olkin (KMO) .92
Bartlett Kiiresellik Testi X 12133.590
df 703
P .000

Bir faktor analizinde KMO katsayisinin .60’tan yiiksek olmasi, Bartlett Kiire-
selllik Testi'nin ise anlaml ¢itkmasi elde edilen verilerin faktér analizi i¢cin 6rnek-
lem uygunlugunun bir géstergesidir (Buyiikéztiirk, 2017). KMO Katsayisinin ¢ok
yiitksek olmasi ve Bartlett Kiiresellik Testi sonuglarinin manidar ¢ikmas: elde edilen
verilerin 6rneklem uygunlugunun mikemmel seviyede oldugunu gostermektedir.
Ol¢me aracinin faktér sayisini belirlemek icin 6ncelikli olarak yamag birikinti gra-
figi incelenmistir.

Scree Plot

20

Eigenvalue
>
1

o = = o
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Component Number

Sekil 1. Orgiitsel Anomi Ol¢egi Oz deger Yamag Birikinti Grafigi

Grafik incelendiginde yamag ¢izgi egiminde keskin bir digme géraldagu ve
ayni zamanda 6z degerlerin azalip dengeye gelmeye basladiklar1 4. noktadan sonra

kirilma yagadiklar: gorilmektedir. Bu da 4 faktorla bir yapiya isaret etmektedir.
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Ortak varyans analizi sonucunda maddelerin ortak yiik degerlerinin .52 ile .66 ara-
sinda degistigi gérulmusgtir. Bir fakt6r analizinde ortak yuk degeri .05 ustundeki
maddeler analize dahil edilmelidir (Karagéz, 2017). Bu baglamda 38 maddenin ta-
mami analize alinmistir. Orgiitsel Anomi Olceginin faktérel yapisinin belirlenmesi

i¢in yapilan agiklayia faktor analizinde temel bilesenler analizi kullanilmigtir.

Tablo 5. Orgiitsel Anomi Ol¢egi'nin Boyutlarinin Oz degerleri ve Acikladiklar1 Var-

yans Yuzdeleri

. Baglangi¢ Oz degerleri Doéndiirme Sonrasi Oz degerler
S Toplam Varyans% Kumilatif% Toplam Varyans% Kumulatif%
1 19.692  49.910 49.910 10.996 21.051 21.051
2 2111 6.310 56.220 5.894 18.135 39.186
3 1.486 5.057 61.277 5.062 15.955 55.141
4 1.256 3.321 64.598 2.593 9.457 64.598
5 .996

Tablo S’e gore dondiirme sonrasi 6z degerler incelendiginde birinci boyutun 6z
degeri11, ikinci boyutun 5.90, ii¢iincii boyutun 5.06 ve son boyutun ise 2.60 oldugu
gorilmektedir. Oz deger yaklasimina gore 6z degeri 1’den biiyiik faktorler analize
dahil edilecek uygunlukta degerlendirilmektedir (Altunigik, Cogkun, Bayraktaroglu
ve Yildirim, 2007). Aym tabloda agiklanan varyanslara bakildiginda, birinci boyut
toplam varyansin %21.5’ini, ikinci boyut %18.13’ini, t¢inci boyut %15.96’s1n1
son boyut ise %9.46’s1n1 agiklamaktadir ve bu dort boyutun dlcekteki toplam var-
yansin %64.60'1n1 agtklamakta oldugu gériilmektedir. Sosyal bilimler alaninda ya-
pilan ¢aligmalarda agiklanan varyans oraninin %40'1n iizerinde olmasinin yeterli
sayillmas1 (Buyikoztirk, 2017; Tavsancil, 2002) goz 6éniinde bulunduruldugunda

hazirlanan 6l¢me aracinin agiklanan varyans oraninin yeterli oldugu séylenebilir.

Faktor sayis: dort olarak belirlenen 6rgiitsel anomi 6lgeginin maddelerinin fak-
torlere dagilimi Varimax dik déndiirme islemi yardimiyla analiz edilmistir. Aragtir-
mada maddelerin faktér yuk degerlerinin alt sinir1 .45 olarak belirlenmistir (Biyu-
kozturk, 2017; Comrey ve Lee, 1992; Hwang ve Henry, 1990). Faktér maddelerinin
belirlenmesi i¢in yapilan ilk analizde faktér yiik degeri .45’ten digtk iki madde (15.
ve 21. maddeler) tespit edilmis ve bu iki madde yetersiz faktér yitkii sebebiyle 61-
cekten ¢ikarilmistir. Olcekteki maddelerin faktor yiik degerlerinin faktérlere gore
dagilimiincelendiginde 2., 7.,16.,17.,19., 23. ve 27. maddelerin birden fazla fakto-
re yuklendigi goralmustiir. Birden fazla faktore yiiklenen maddelerin yiik degerle-
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rinin arasindaki farkin ise .10’dan diigiik oldugu belirlenmistir. Bir aciklayic1 faktor
analizinde iki farkli faktére ytklenen faktor yik degerleri arasindaki farkin en az
.10 olmas: gerekmektedir. Bu farktan az olan maddelerin 6lcekten ¢ikarilmas: 6ne-
rilir (Buyiikoztiirk, 2017). Bu nedenle bu maddeler tek tek 6lcekten ¢ikarilip top-
lamda yedi defa AFA tekrar edilmigtir. Fakat faktor yitk farklarinin .10'u ge¢medigi
gorulmiig ve bu 7 madde binigik madde olarak degerlendirilip 6lcek dig1 birakilmig-
tir. Olgme aracinda kalan 29 madde ile son yapilan Varimax dik dondiirme islemi

neticesinde 6lcegin faktor yiukleri belirlenmis ve Tablo 6’'da sunulmusgtur.

Tablo 6. Orgiitsel Anomi Olgeginin Madde Faktor Yitk Degerleri

Madde Numaras1  Faktér 1 Faktor 2 Faktor 3 Faktor 4
25 711
10 .655
4 .636
.629
13 .593
24 .581
14 .576
12 .621
37 .538
1 479
.657
8 631
11 611
3 .532
5 517
34 -.575
18 .560
26 .534
22 .523
20 615
28 -.582
35 .720
33 .708
36 .700
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32 .688
31 .660

38 .658
30 .626
29 .587

Tablo 6'da gorildigi gibi 6rgiitsel anomi 6l¢eginin tim maddelerinin faktor
yiikleri .45’ten buytktur. Maddelerin faktor yiikleri .48 ile .72 arasinda degismek-
tedir. Bu sonug baglaminda 6l¢ekteki maddelerin timintn yeterli dizeyde faktor
yitkiine sahip oldugu séylenebilir. Agiklayici faktdr analizi sonucunda tespit edilen
dort boyut ve bu boyutlarda yer alan maddeler adlandirilarak Tablo 7'de gésteril-
mistir. Faktoér analizi sonucu ortaya ¢ikan boyutlarin adlandirilmas: ve yorumu
kuramsal beklentilere ve birikime dayali olarak yapilmalidir (Tezbagsaran, 1997).
Bu anlamda kuramsal temel géz énunde bulundurularak faktorleri adlandirmak
amaciyla madde icerikleri incelenip iki egitim yénetimi uzmanindan géris alinmig

ve faktérler adlandirilmigtir.

Tablo 7. Orgiitsel Anomi Ol¢eginin Aciklayici Faktor Analizi Sonucunda Olusan

Boyutlar1 ve Bu Boyutlardan Yiuk Alan Maddeler

Boyutlar Madde Sayis1 Madde Numaralar:
Normsuzluk 10 1,4,6,10,12,13, 14, 24,25,37
Anlamsizlik 5 3,5,8,9,11

Yonetsel Giivensizlik 6 18, 20, 22, 26, 28, 34
Umutsuzluk ve Caresizlik 8 29, 30, 31, 32, 33, 35, 36, 38,

Tablo7'de gorildigi gibi agiklayic faktor analizi sonucunda 6l¢egin; birinci bo-
yut 10 madde, ikinci boyut 5 madde, t¢tincii boyut 6 madde ve dérdincii boyut
8 madde olmak tizere 4 boyut ve 29 maddeden olustugu belirlenmistir. Olekteki
cevap secenekleri kesinlikle katilmiyorum (1)'dan kesinlikle katiiyorum (5)'a uzanan beg
basamaktan olugmaktadir. Olcekteki toplam puanlarin artmast is yerinde érgiitsel ano-
minin artisi gostermektedir. Olcekte 28. ve 34. maddeler ters kodlanmistir. Boyutlar
ve bu boyutlara ait maddelerin belirlenmesi agsamasindan sonra 6l¢egin giivenilir-
lik caligmalarina gecilmigtir. Verilerin giivenirligini test etmek i¢in 6l¢cegin boyut-
larinin Cronbach alfa i¢ tutarlilik katsayilar: hesaplanmis ve agsagida sunulmustur.

Bir 6lcek gelistirme caligmasinda Cronbach alfa i¢ tutarlilik katsayisi ve boyutlar
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aras1 korelasyon, 6l¢me araglarinin givenilirlik ¢aligsmalarinda kullanilan baglica
givenilirlik tirleri arasinda yer almaktadir (Buyitkoztirk, 2017). Bu dogrultuda bu
asamada 6l¢egin Cronbach alfa i¢ tutarhilik katsayisi ve boyutlar aras: korelasyon

degerleri incelenmistir.

Tablo 8. Orgiitsel Anomi Ol¢egi'nin Boyutlarina iliskin Givenilirlik Katsayilar:

Boyutlar Cronbach alfa ()
AAnlamsizlik .871
Normsuzluk .689
Yoénetsel Guvensizlik .769
Garesizlik ve Umutsuzluk .895
Orgiitsel Anomi .879

Tablo 8% gore 6lcegin Cronbach alfa i¢ tutarlilik analizinin sonuglari, anlamsiz-
lik boyutunda a=.871, normsuzluk boyutunda a=.689, yénetsel giiven boyutunda
0=.726, caresizlik ve umutsuzluk boyutunda a=.895 olarak hesaplanmgtir. Olge-
gin geneline iliskin Cronbach alfa katsayisi ise .88 olarak bulunmustur. Bir giive-
nilirlik analizinde i¢ tutarlilik katsayis1 .80 den buytk ise yitksek guvenirlikli, .60
ile .80 aras: guvenilir, .40 ile .60 aras: diigiik diizeyde givenilir ve .00 ile .40 aras1
olcek gtvenilir degil olarak yorumlanir (Ozdamar, 1997). Bu sonugclara gére tiim
faktorlerin guvenilir degerler aldig1 gorilmektedir. Faktorlerin guvenilir verilerden
olustugu gorildikten sonra faktorlerin aralarindaki iligkileri belirlemek i¢in Pear-

son Momentler Carpim Korelasyon Katsayis1 Analizi yapilmigtir.

Tablo 9. Orgiitsel Anomi Ol¢egi'nin Boyutlar1 Arasindaki Iligkileri Belirlemek i¢cin

Yapilan Pearson Momentler Carpim Korelasyon Katsayis1 Analizi Sonuglar:

Boyutlar Normsuzluk Anlamsizhk  Yénetsel Giivensizlik
Anlamsizlik Y 767
P .000
Yoénetsel Y .753 .532
Givensizlik p .000 .000
Umutsuzluk r .746 .566 .690

ve Caresizlik .000 .000 .000

e}

Tablo 9’a gére anlamsizlik ve normsuzluk boyutlar: arasinda (r= .767; p<.000)
pozitif yonli, anlaml bir iligki; anlamsizlik ile yonetsel giivensizlik boyutlarn
arasinda (r= .532; p<.000) pozitif yonli orta dizey iligki, anlamsizlik boyutu ile
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umutsuzluk ve caresizlik boyutlar: arasinda (r= .566; p<.000) pozitif orta dizey
iligki, normsuzluk ve yonetsel giiven boyutlari arasinda (r=.753; p<.000) pozitif ve
yiitksek duzey iligki, umutsuzluk ve ¢aresizlik boyutu ile yénetsel giiven boyutlar
arasinda (r= .690; p<.000) pozitif ve yitksek diizeyde iligki mevcuttur. Faktérler
arasindaki iligkilerin uygun diizeylerde olmasi bir kez daha 6l¢me aracinin giivenir-

liginin kamit1 olarak goriilebilir.

Gerekli gecerlilik ve guvenilirlik analizleri sonucunda 29 maddeli 4 faktérden
olugan 6lgme aracinin bu sonuglarinin sinanmasi ve uyum degerlerinin hesaplan-
mast1 i¢in veriler dogrulayici faktor analizine (DFA) tabi tutulmugtur. Bu analizde

ilk olarak ¢ok degiskenli normallik indeksleri incelenmistir.

Tablo 10. Cok Degigkenli Normallik Analiz Sonuglar:

Degisken Min. Mak. Carpi-
Lik
629 (Calistigim kurumdane 1.000 5.000 .847  3.130 -.404 -.747

yapacagimi tam anlamiyla

bilmiyorum)

630 (Calistigim kurumda 1.000 5.000 1.478 5.465 1420 2.624
gelecegim konusunda ¢ok

kaygiliyim).

631 (Calistigim kurumda 1.000 5.000 1.136 4.201 .112  .206
isler gin gectikce kotiye

gidiyor)
632 (Galigtigim kurumda 1.000 5.000 1.126 4.162 .079 .146

kendimi yalniz ve caresiz

hissediyorum)
633(Calistigim kurumda 1.000 5.000 1.263 4.671 .871  1.609
calisanlarin hak ettiklerini

ve caligtiklarinin kargiligini

aldiklarini diigtiniiyorum)

635 (Caligtigim kurumda 1.000 5.000 .785 2.904 -774 -1.431
kendimi gelistirmekten

vazgectim)
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636 (Caligma hayatinda 1.000 5.000 1.032 3.815 -201 -371
eksik ve yanlis olan ¢ok sey

var)

638(Calistigim kurumun 1.000 5.000 .620 2.292 -832 -1.537
misyon ve vizyonu ile ku-
rumdaki politika ve uygula-

malar tutarhdir)

634(Gin gectikce meslegime 1.000 5.000 -.084 -312 -1.231 -2.276
kars1 olan tutkum ve baglili-

gim azaliyor)

628 (Calistigim kurumda 1.000 5.000 -.407 -1.504 -1.063 -1.965
kariyer imkanlarinin adil

olmadigini disiintiyorum)

626 (Caligtigim kurumda 1.000 5,000 .959 3.546 -.014 -.027
etkili bir mali ve perso-
nel yonetimi olmadigini

disiintiyorum)

622 (Caligtigim kurumda 1.000 5.000 .916 3.386 -.069 -.128
kaynaklar ve yasal gii¢ meg-

ru kullanilmaz)

620(Calistigim kurumdayé- 1.000 5.000 .946  3.497 -182 -.337
netsel adaletin ve liyakatin

olmadigim disiiniiyorum)

618 (Caligtigim kurumda 1.000 5.000 .937 3.463 -111 -206
hedefler ve beklentiler net
degildir)

611 (Calistigim kurum- 1,000 5.000 .621 2.296 -.538 -.994
da etik, ahlaki, evrensel

ve yerel degerlerin eskisi

kadar 6nemsenmedigini

digiintiyorum)

69 (Calistigim kurumda ¢cali- 1.000 5.000 .408 1.507 -1.062 -1.963
sanlar iglerine gelen kuralla-

ra uyarlar)
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68 (Calistigim kurumda 1.000 5.000 .841 3.107
insanlarin ¢ok rahat ya-
lan séyleyebileceklerini

dugtniiyorum)

-.122

-.225

65 (Cahistigim kurumda 1.000 5.000 .423 1.564
durastligin her zaman ige

yaramadigin diigiiniiyorum)

-1.184 -2.188

63 (Calhistigim kurumda 1.000 5.000 .163 .604
yapilan iglerin dogru olup

olmadigindan ziyade ige

yarayip yaramadigina bakil-

digin1 digiintiyorum)

-.965

-1.783

61 (Cahigtigim kurum- 1.000 5.000 1.846 6.825
da uyulmasi gereken net
ahlaki kurallarin olmadigim

digiiniiyorum)

1.517 4.652

64(Calistigim kurumdain-  1.000 5.000 .414  1.529
sanlarin konum ve menfaat

saglamak i¢in inanmadiklar:

ve istemedikleri uygulama-

lar1 bile yapabileceklerini

digiintiiyorum)

-.933

-1.725

66(Caligtigim kurumda 1.000 5.000 .635 2.349
insanlarin 6dil ve ¢ikar i¢in

inandiklar1 degerlerden

kolaylikla vazgecebilecegini

digtniiyorum)

=715

-1.322

610 (Caligtigim kurumda 1.000 5.000 .738  2.728
kigisel hirslar ve menfaat,

yazili ve yazisiz kurallar-

dan ve normlardan daha

6nemlidir)

-.408

-.754
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612 (Yazili ve yazisiz 1.000 5.000 .441 1.629 -961 -1.777
orgiitsel ve toplumsal

kurallarin insanlar i¢in

eskisi kadar etkili olmadiginm

dugtiniiyorum)

613 (Caligtigim kurumda 1.000 5.000 .712 2.633 -.509 -.940
sayginin, insan iligkilerinin
ve 6rgiit maneviyatinin etki-

li olmadigini diigtiniiyorum)

614 (Calistigim kurumda 1.000 5.000 .549 2.031 -919 -1.698
bireyler; normlar, kural-

lar ve 6rgut kiltirinden

ziyade giini kurtarmay:

distintrler)

624 (Cahstigim kurumda 1.000 5.000 .529 1954 -834 -1.541
¢ogu zaman kime gtivenebi-

lecegimi bilmiyorum)

625 (Galigtigim ku- 1.000 5.000 .501 1.851 -.797 -1.473

rumda insanlar ¢ok ¢a-

buk tutum ve davranig

degistirebilmektedir)

637 (Gelecekte nerede 1.000 5.000 .092 1.002 -1.392 -2.573
oldugumu ve nasil bagaril

olacagimi bilemiyorum)
Multivariate 155851 10.041

Madde bazinda normallik varsayimi i¢in ¢arpiklik ve basiklik incelenmigtir.
Garpiklik (Skewness) ve basiklik (kurtisos) degerlerinin +2 arasinda deger alma-
st halinde degiskenlerin normal dagihim gosterdigi varsayilir (George ve Mallery,
2010). Tabloya bakildiginda arastirmadaki degiskenlere iligkin carpiklik degerleri
1.84 ile -.84; basiklik degerlerinin ise 1.51 ile -.14 araliginda degistigi ve tek degis-
kenli normalligin saglandig: gérilmektedir. Ayni tabloya gére ¢oklu basiklik kritik
(Multivariate kurtosis) degeri 10.04’tur. Bir DFA'da ¢coklu basiklik kritik degerinin
(Multivariate kurtosis) 10’un altinda olmas: kabul gorur fakat 20'nin altinda ol-

mast da verilerin normallik agisindan sorun tegkil etmedigine igaret eder (Girbiiz,
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2019). Normallik varsayimi i¢cin Amos yazilim programinda Mardia Katsayis1 (Ma-
ridia’s coefficient) kullanilmaktadir (Khine, 2013). Bu baglamda verilerin geneli-
ne iligkin ¢cok degiskenli normallik varsayiminda Mardia’nin normallestirilmis ¢cok
degiskenli basiklik katsayisi kullanilmigtir. Bu analizde kritik deger (p: gézlenen
degisken sayis1 olmak tizere); p*(p+2) denklemine gére hesaplanir. Bu varsayim-
da normalligin saglanmast i¢in elde edilen deger, basiklik katsayisindan (155.85)
biiyiik olmalidir (Raykov ve Marcoulides, 2008). Aragtirma verilerinin denkleme
uygulanmas: sonucu elde edilen deger (899) olarak bulunmusgtur. Bu sonug bagla-

minda ¢ok degiskenli normallik varsayiminin saglandig: gérillmustir.

Bu asamadan sonra maddelerin ayirt edicilik ve gt¢litk indekslerini belirlemek
i¢in alt Gst grup T testi analizi yapilmig daha sonra ise maddelerin toplam korelas-

yon giigleri incelenmistir. Sonuglar Tablo 11’de gosterilmisgtir.

Tablo. 11. Orgiitsel Anomi Ol¢egine Iliskin Madde Toplam Korelasyonu ve %27
Alt- %27 Ust Grup T Testi Sonuclar

Madde Grup X SS Madde toplam t

numarasi korelasyonu

Maddel  AltGrup 1.560 910 .340* 2.870 .004
Ust Grup 1.270  .660

Madde2  AltGrup 2.740 1.400 .370* 6.070  .000
Ust Grup 1.770 1.090

Madde3  AltGrup 3.920 1.140 .500* 10.860 .000
Ust Grup 2.290 1.220

Madde4  AltGrup 3.800 1.230 .510* 12.110 .000
Ust Grup 2.020 1.080

Madde5  AltGrup 3.860 1.410 .560* 14.850 .000
Ust Grup 1.690 .820

Madde 6  AltGrup 3.680 1.340 .550* 13.790 .000
Ust Grup 1.790  .760

Madde 7 Alt Grup 3.840 1.150 .570* 14.660 .000
Ust Grup 1.920 .910

Madde8  AltGrup 3.210 1.370 .320* 5.580  .000
Ust Grup 2.240  1.370

Madde9  AltGrup 4.010 1.030 .450* 9.290 .000

Ust Grup 2.510 1.480
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Madde 10 Alt Grup 3.240 1.520 .450* 10.300 .000
Ust Grup 1.510 1.090

Madde 11  AltGrup 3.360 1.430 .620* 16.660 .000
Ust Grup 1.160  .390

Madde12 AltGrup 3.770 1.140 .710* 19.770 .000
Ust Grup 1.390 .700

Madde 13  Alt Grup 3.920 1.130 .640* 16.050 .000
Ust Grup 1.740  1.010

Madde 14 Alt Grup 3.830 1.150 .730* 22.360 .000
Ust Grup 1.290 .530

Madde 15 Alt Grup 4.090 .970 .770* 24.080 .000
Ust Grup 1.390 .800

Madde 16  Alt Grup 4.360 .790 .820* 36120  .000
Ust Grup 1.270 .530

Madde 17 Alt Grup 4.080 1.000 .730* 27320  .000
Ust Grup 1.270 .560

Madde 18  Alt Grup 3.400 1.300 .720* 18140  .000
Ust Grup 1.190  .400

Madde 19 Alt Grup 3.480 1.290 .600* 13100  .000
Ust Grup 1.540 1.040

Madde 20  Alt Grup 3.780 1.310 .700* 19850  .000
Ust Grup 1.270 .530

Madde 21  Alt Grup 3.800 1.150 .750* 24660  .000
Ust Grup 1.130 .380

Madde 22 AltGrup 3.920 1.150 .760* 25280  .000
Ust Grup 1.130 .440

Madde 23  Alt Grup 3.620 1.230 .700* 19770  .000
Ust Grup 1.200  .590

Madde 24 AltGrup 3.720 1.210 .690* 19810  .000
Ust Grup 1.270 .650

Madde 25 Alt Grup 3.930 1.020 .730* 2430  .000
Ust Grup 1.410  .720

Madde 26  Alt Grup 4.000 .990 .770* 28480  .000
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Ust Grup 1.220  .450

Madde 27  Alt Grup 3.680 1.190 .720* 21470 .000
Ust Grup 1.180 .540

Madde 28 Alt Grup 3.210 1.210 -.300* 3560 .000
Ust Grup 2.530 1.760

Madde 29 Alt Grup 4.110 1.020 .700* 2179 .000
Ust Grup 1.480 .880

Madde 30  Alt Grup 3.150 1.390 .640* 1575 .000
Ust Grup 1.120 .350

Madde 31  Alt Grup 3.720 1.280 .680* 2091 .000
Ust Grup 1.170  .470

Madde 32  Alt Grup 3.470 1.330 .720* 1916 .000
Ust Grup 1.100 .370

Madde 33  Alt Grup 3.480 1.250 .710* 1975 .000
Ust Grup 1.140  .430

Madde 34  Alt Grup 2.940 1.380 -.320* 2943 .000
Ust Grup 2.580 1.660

Madde 35 Alt Grup 3.680 1.260 .690* 1977 .000
Ust Grup 1.270 .520

Madde 36  Alt Grup 3.430 1.330 .700* 1817 .000
Ust Grup 1.180 .380

Madde 37 AltGrup 4.170 1.080 .680* 2078 .000
Ust Grup 1.540 .910

Madde 38  Alt Grup 3.390 1.240 .310* 563 .000

Ust Grup 2340  1.670

Tablo 11 incelendiginde 6érgiitsel anomi 6l¢egindeki madde-toplam korelasyon
degerlerinin .310 ile .770 arasinda oldugu maddelerin korelasyon degerlerinin .05
duzeyinde manidar oldugu gorillmektedir. Madde toplam korelasyonu i¢in .300 ve
usti kabul edilebilir degerler olarak ifade edilebilir (Buyukoéztiirk, 2017; Tavsan-
cl, 2002). Bu degerler baglaminda taslak 6l¢me aracindaki tim maddelerin arzu
edilen madde-toplam korelasyon degerinin tstiinde ve iyi maddeler olduklar: séy-
lenebilir. Bu sonuglar testin i¢ tutarhiliginin yiksek oldugunun géstergesidir. Yine
ayn1 tablodaki alt %27 ve tist %27’lik gruplar arasinda yapilan T testi sonuclarina
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goére tim maddelerin puanlar: arasinda anlamh bir farklilik oldugu ve tiim madde
puanlarinin T testi i¢in kritik deger olan 1.96'nin tizerinde oldugu gériilmektedir.
Bir 6l¢ekteki maddelerin T testi sonug¢larinin anlamli ¢tkmasi élcekteki maddelerin
giivenilirliklerinin yiiksek oldugunun bir gostergesidir (Bityiikéztiirk, 2017). Ayrica
yapilan analizde tim maddelere iligkin toplam i¢ tutarlilik katsayisinin Cronbach
alfa a =.87 oldugu gorilmistir. Bu sonuglara gore 6lcekteki maddelerinin 6lgme
giiglerinin ve guvenilirliklerinin yiiksek oldugu gérilip 6lgme aracinin uyum in-
deksleri incelenmistir.

Bir dogrulayic1 faktér analizinde degerlendirmeye alinan degerlerden x2 /sd
derecesinin 5’in altinda olmasi, RMSA degerinin, .08'den kigtk olmasi, AGFI; GFI;
CFI ve NFI degerlerinin, .90’dan biiyiik olmas iyi uyuma kargilik gelmektedir (Kli-
ne, 2005’ten akt. Cokluk vd., 2016; Siimer, 2000; Simgek, 2007; Wang ve Wang,
2012). Yapilan ilk DFA sonucunda uyum degerlerinin kabul edilebilir degerlerin bir
miktar disinda oldugu gérulmistir ve sirasiyla 5. ve 8. madde, 8. ve 9. maddeler
ile 36. ve 38. maddeler arasinda modifikasyon yapilmistir. Her iki DFA sonucu da

asagidaki tabloda sunulmustur:

Tablo 12. Orgiitsel Anomi Ol¢egi Dogrulayici Faktor Analizi Uyum lyilik Indeksleri

Indeksler Kabul edilen deger 1.DFA degerleri  2.DFA degerleri
x2/5d <5 good fit 5.26 4.87

CFI >.90 0.87 91

NFI >.90 0.81 .90

AGFI >.90 0.80 .89

GFI >.90 0.79 .90

RMSEA <.08 .091 .079

Bu modifikasyon sonucunda degerlerin kabul edilebilir degerlere (Kline,
2005’ten akt. Cokluk vd., 2016; Siimer, 2000; Simgek, 2007; Wang ve Wang, 2012)

ulastign gériilmistiir. Olgme aracina iliskin DFA sonuglari ise asagidaki gibidir:
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Sekil 2’de her bir maddenin 6rtitk bagimh degisken tizerindeki etki miktarlar
ve korelasyon katsayilar: goriilmektedir. Boyutlardaki her bir maddenin determi-
nasyon katsayilarinin(r2) .48 ile .87 arasinda degistigi gorillmektedir. Analiz so-
nuclarina gére boyutlar arasinda .84 ile .96 arasinda degisen olumlu ve yiksek du-
zeyde korelasyonlar mevcuttur. Bu sonuglar dogrultusunda DFA ile ulagilan uyum
indeksleri ve korelasyon degerleri Orgiitsel Anomi Olcegi'ne ait modelin yeterli

uyum iyiligine ve tutarliliga sahip oldugunu géstermektedir.

Bu asamadan sonra 6lcegin bilesik giivenilirlik katsayis1 hesaplanmigtir. Bir
olcege iligkin bilesik guvenilirlik katsayisi, DFA'dan elde edilen faktor yiikleri ve
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hata varyanslar1 kullanilarak hesaplanmaktadir ve .70’ten yitksek olmas: kabul edi-
lebilir deger olarak gérillmektedir (Yilmaz, 2009; Yang ve Green, 2011). Ol¢egin
bilesik gtivenilirlik katsayisi .84 olarak bulunmustur ve guvenilirligi bu analizle de

ispatlanmigtur.

Ol¢me aracinin 6lgme degismezligi giivenilirligi icin 6lcme degismezligi uyum
analizi ve test tekrar test analizleri yapilmigtir. Wu, Lin ve Zumbo (2007)’ya gére
6l¢me degismezligi siirecinde hesaplama tirleri; yapilandirma degismezligi, metrik
degismezligi, 6lcek degismezligi ve kat1 degismezliktir (Akt. Kline, 2019). Ol¢me
aracinin elde edilen uyum istatistikleri ve cinsiyete gore degismezlik testi (ACFI)

katsayilarina ait fark degerleri soyledir:

Tablo 13. Ol¢gme Degismezligi Asamalarina iliskin Uyum Istatistikleri

Asamalar X2 df CFI GFI RMSEA ACFI
Yapisal Degigmezlik ~ 1506.17 309 91 .90 .079 -
Metrik Degismezlik  1650.01 780 .90 91 .080 .01
Olcek Degismezlizi 159956 699 .93 91 079 .03
Kat1 Degismezlik 1787.23 650 .90 .90 .079 .03
Orgiitsel Anomi .879

Tabloda yer alan agamalarda gruplar aras: 6l¢me degismezligine karar verebil-
mek i¢in daha sinirli olan modeller ile bi¢imsel model kiyaslanarak, (ACFI) uyum
katsayilarina ait fark degerleri incelenmigtir. Bir DFA'da karsilagtirilan modeller
arasindaki degismezlikte (ACFI) < .1 olmasi beklenmektedir (Giirbiiz, 2019, Kli-
ne, 2019). Tablodaki degerler incelendiginde her bir asamanin uyum degerinin
kabul edilebilir seviyelerde oldugu (Kline, 2005’ten akt. Cokluk vd., 2016; Stumer,
2000; Simgek, 2007; Wang ve Wang, 2012) ve (ACFI) degerlerinin .1’den kugik
oldugu goriilmektedir. Bu sonuglara gore 6l¢egin cinsiyete gore 6l¢me degismezligi

kanitlanmigtar.

Orgiitsel anomi élceginin zamana karsi degismezliginin belirlenmesinde ise
Test- Tekrar Test analizinden faydalanilmigtir. Bu analiz i¢cin 464 katihmcdan olu-
san AFA uygulamas: verileri ve ii¢ hafta sonra uygulanan 302 katihmcadan olusan
DFA uygulamasi verileri kullanilmigtir. Bu analizde 6lgegin geneline iligkin degis-
mezlik katsayisi i¢in bagimh gruplarda T testi (Paired-Samples T test), 6lgegin alt

boyutlarinin zamana gore givenilirlik katsayis: i¢in ise tekrarlayan iki 6lcimdeki
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6lgek puanlarinin arasindaki uyum simif ici korelasyon katsayisi (Intraclass Cor-
relation Coefficient) ile degerlendirilmigtir. Bagimh gruplar T testi sonucu iki uy-
gulama arasinda anlamli bir farkliik bulunamamigtir (t= 1.23; p= 0.325). Ayrica
boyutlarin elde edilen sinif ici korelasyon katsayilar1 .75 ile .89 arasinda degismek-
tedir. Olcegin timine iliskin giivenilirlik katsaysi ise .81 olarak bulunmustur. Bir
Test-Tekrar Test analizinde korelasyon katsayisinin 1'e yaklagmas: iki uygulama-
daki puanlarin birbiri ile uyustugu, 0’a yaklagmas: ise iki uygulamadaki puanlarin
farklilagtig1 seklinde yorumlanir. Guvenilirlik katsayisinin .70 ve tizerinde olmasi
olgeklerin giivenilir oldugunun bir kanit1 olarak kabul edilmektedir (Field, 2005;
Biiytukoéztirk vd., 2013; Fraenkel, Wallend & Hyun, 2012). Bu sonuglar dogrultu-

sunda 6l¢me aracinin zamana kars: degismezligini de kanitladig1 varsayilmistir.

Sonug

Bu ¢alismadaki temel amag ¢alisanlarin 6rgitsel anomi duzeylerinin belirlenme-
sinde kullanilacak giivenilirlik ve gecerlilik caligmalari yapilmis bir “Orgiitsel Ano-
mi” 6lcegi gelistirmektir. Calismaya ilk olarak kavram ile ilgili literatiir taramasi
ile baglanmigtir. Yapilan inceleme sonucunda yerli alan yazinda 6érgitsel anomiye
iligkin bir 6l¢gme aracinin olmadig: gérilmiistir. Gelistirilen bu 6lgegin hem yerli
alan yazindaki bu boglugu giderecegi hem de ¢aliganlarin 6rgiitsel yasamda kar-
silagtiklar bircok degiskene ve stirece yonelik bir aciklama ve farkindalik olustu-
racagl dusunilmektedir. Durkheim ve Merton'un kavrama iligkin gértsgleri temel
alinarak yerli ve yabanc alan yazin incelemesi sonucu 48 maddelik bir soru havuzu
olusturulmustur. Olcegin kapsam gecerliligi icin yapilan uzman gériisleri netice-
sinde 10 madde havuzdan silinmig ve 38 madde ile sorularin anlagilirhigini 6l¢mek
i¢in 83 katihimaiyla bir pilot uygulama gerceklestirilmistir. Yapilan madde analizleri
neticesinde sorularin ayirt edicilik ve anlagilirlik diizeylerinin yerinde oldugu gé-

rilmus ve ana 6rneklem grubuna taslak 6l¢cek uygulanmstir.

Elde edilen veriler éncelikli olarak madde analizine tabi tutulmus ve madde
toplam korelasyonlar: ile alt-tist grup T testi puanlar: incelenmistir. Maddelerin
korelasyonlarinin .30’ un tizerinde olmasi ve alt-iist grup T testi puanlarinin mani-
dar olmas: sorularin anlagilirhinin ve ayirt ediciliginin yerinde oldugunu gésterip

kapsam gecerliligini kuvvetlendirmigtir.

Ol¢me aracinin yap1 gecerliligini belirlemek icin agiklayic1 ve dogrulayici fak-
tor analizleri yapilmigtir. AFA 6ncesinde 6rneklemin yeterli olup olmadiginin test
edilmesi i¢in Kaiser-Meyer-Olkin (KMO) ve Bartlett degerlerine bakilmigtir. Ca-
lismada, KMO degerinin .96, Bartlett kiiresellik testinde p degerinin .00 oldugu
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gorulmistir. Bu degerler 6lgegin faktor analizi i¢in uygun oldugunun bir kaniti ola-
rak degerlendirilmistir. Bu agamadan sonra 38 madde ile yapilan AFA sonucu 15.
ve 21. maddeler yetersiz varyans yuk; 2., 7., 16., 17., 19., 23. ve 27. maddeler ise
binisik madde olmalari nedeniyle 6l¢ek dig1 birakilmigtir. Bu baglamda AFA sonucu
Eigen degeri 1’in uistiinde olan 4 faktérli 29 maddeden olusan bir 6lgme araci elde
edilmigtir. Olcekteki maddelerin faktér yiikleri .48 ile .72 arasinda degismektedir.
Ol¢me aracindaki dort faktor orgiitsel anomiye iliskin 6lcmesi beklenen toplam
varyansin %65’ini agiklamaktadir. Sosyal bilimlerde bir 6l¢cek gelistirme caligma-
sinda agiklanan varyansin %40 ile %60 arasinda olmas: yeterli olarak géralmekte-
dir (Tavsancil, 2002).

Ol¢me aracina yonelik DFA analizi sonucu sirasiyla RMSEA = .079; X2 / Sd 4.87;
CFI=.91; GFI =.90; AGFI = .89; NFI = .90; uyum indeks degerlerine ulagilmigtir. Bu
degerler literatiire gore kabul edilebilir degerler i¢indedir (Cokluk, Sekercioglu ve
Buyiikézturk, 2016; Tabachnick ve Fidel, 2010; Stumer, 2000). Bu sonuglar model
ile veri uyumunun yuksek dizeyde oldugunu géstermektedir. Faktor analizi sonu-
cunda belirlenen alt boyutlar ile élgegin i¢ tutarliligini test etmek icin boyutlara
iliskin Cronbach alfa katsayilar1 incelenmigtir. Faktorlerin Cronbach alfa degerleri
.69 ile .90 arasinda degismektedir ve élgegin bilesik giivenilirlik katsayisi .84 olarak
hesaplanmistir. Olgme aracina zamana karsi ve cinsiyete iliskin degismezlik testle-
ri uygulanmigtir. Yapilan analizlerden 6l¢egin hem zamana kargi hem de cinsiyete
iligkin degismezligi sagladig: sonucuna ulagilmigtir. Bu sonuglara gére élgegin giive-
nilirliginin iyi diizeyde oldugu ve i¢ tutarliligi sagladig ileri siiralebilir. Guvenilirlik
i¢in kullanmilan yéntemlerden biri olan esdeger (paralel) form kullanilmamas: bu

calismanin bir sinirliligy olarak gosterilebilir.

Tartisma

Anomi kavrami toplumda sosyal iligkileri diizenleyen ara kogullar: ele alir ve hem
makro hem de mikro duzeyde etkileri olan, arastirilmasi gereken son derece énemli
bir konudur (Baumer, 2007; Messner, 1988). Teymoori vd. (2016) yaptiklar: otuz
tilkeyi iceren tilkeler aras1 bir karsilagtirmada anominin; yolsuzluk, liyakatsiz lider-
lik, ekonomik esitsizlik, yoksulluk, sosyo-ekonomik statii ve igsizlik gibi degisken-
lerle toplumsal hayat icin ¢ok 6nemli bir rolii oldugunu vurgulamiglardir. Teymoori
vd. (2026), insan esitsizligi endeksi, insani gelisme endeksi, esitsizlik indeksi, kisi
basina disen geliri dusiik; Pakistan, Giney Afrika, Polonya, Macaristan, Brezilya
ve Iran gibi tilkelerde 6rgiitsel anominin yiiksek oldugu, yolsuzlugun, issizligin,

esitsizligin az oldugu; Birlegik Krallik, Singapur, Kanada, Hollanda, Finlandiya,
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Danimarka, Isvi¢re gibi gelismis iilkelerde 6rgiitsel anominin az oldugunu bulgula-
mislardir.Bu sonuglar aslinda bireylerde ve ¢alisanlarda anomik his ve davraniglara
sebebiyet veren etik ilkelerin, kurallarin, degerlerin, normlarin toplumlar agisin-
dan dastuntldigiinde, hem gelismisligin hem de uygarligin belirleyicisi oldugunu
gostermektedir. Bu baglamda toplumlarda ve kurumlarda anominin varlig: ve dii-
zeyinin tespit edilmesi hayati bir konu olarak kargimiza cikmaktadir. Bu ¢alisma
sonucunda elde edilen 6rgiitsel anomi 6l¢eginin bu ihtiyac kargilayacak olmas: top-

lumsal ve 6rgiitsel saglik ve yasam agisindan son derece énemlidir.

Yabana alan yazin incelendiginde anomik davramiglara iligkin 6lgek gelig-
tirme ve uyarlama ¢aligmalarinin temel noktasinin Srole’nin gelistirmis oldugu
6lgek oldugu gorilur. Bu 6lgek tek boyutlu ve sekiz maddeden olusmakta olup
calisanlarin sadece psiko-sosyolojik algilarina odaklanmaktadir. Souza ve Ribas
(2013) ozel sektor ve kamuda caligsan 282 is¢i tizerine yaptiklar: 6rgiitsel anomi
olcegi gelistirme caligmasinda tek boyut ve 16 maddeden olusan .90 giivenilirlik
oranina sahip bir él¢ek gelistirmislerdir. Olcek, katilimcilarin kuralsizlik ve ada-
let algilarina vurgu yapmaktadir. Teymoori vd. (2016) iki faktorli ve 12 madde-
den olugan bir anomi 6l¢egi gelistirdikleri calismada birden fazla degiskeni iceren
anomi kavramini 6lgerken birden fazla boyuttan olugan bir 6l¢ek gelistirmenin
daha guvenilir oldugu sonucuna ulagmiglardir ve gelistirdikleri 6l¢cek sosyal ya-
pinin ve liderligin bozulmasina odaklanmigtir. Begir ve Bala'nin (2019) 21 mad-
delik 6lgekleri ise katilimalarin anlamsizlik, givensizlik ve ahlaki dugts algilari-
na vurgu yapmaktadir. Ayrica Heydari vd. (2011), anomiyi ii¢ faktér (gigstzliik,
anlamsizlik ve maddi beklenti); Yang (2015) iki faktér (anlamsizlik ve sinizm)
olarak incelemislerdir. Farkli 6rneklemlerde ve farkli sektérlerde yapilan bu ¢alis-
malarin ortak noktas: insan ya da ¢aligan davraniginin genellenebilir oldugudur.
Bu farkli 6rneklem ve sektérlerde yapilan ¢aligmalar, is yerinde kurallar etkisini
yitiriyorsa, normlar etkili degilse, ahlaki bir diigiis yasanip bir umitsizlik ortaya
cikiyorsa calisanlarin olumsuz ve yikicr anomik davraniglar i¢ine girebilmekte ol-
dugu noktasinda birlesmektedir. Bu baglamda Turkiye 6rnekleminde yapilan bu
calismanin sonuclar ig yerinde anomik davraniglarin boyutlarinin ve sebepleri-

nin tespitine énemli katkilar saglayacaktir.

Gelistirilen 6l¢ek yalnizca yeterli istatistiksel gecerlilige ve giivenilirlige sahip
olmakla kalmaz, ayni zamanda genis bir teorik destege de sahiptir. Bu anlamda
6lgek kuralsizlik, normsuzluk, yoneticiye giiven, umutsuzluk ve caresizlik (sinizm)
gibi farkli 6rgiitsel degiskenlere vurgu yapmaktadir. Ol¢egin normsuzluk boyutu,
Durkheim’in ifadesiyle hizli toplumsal déntsimlerin yasandig modern toplum-

larda, toplum yasaminin yol a¢tig1 amagsizlik ve umutsuzluk duygusunun etkisi ile
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mevcut kural ve diizenlemelerin bireylerce ¢ok dikkate alinmamas: ya da ¢ikarlar
dogrultusunda kullanilmas: streglerine vurgu yapar. Srole (1956), Elmore (1962),
Tsahuridu, (2011) ve Bjarnason, (2009) da gelistirdikleri 6lceklerde benzer sekilde
toplumdaki kuralsizlig1 ve normsuzlugu élgecek maddeler kullanmiglardir. Durk-
heim’e gére normlar bir toplum ya da grubun her turli istikrarinin énkoguludur
(Wickert, 2019). Bir is yerinde normlarin varliginin ve etkisinin tespiti érgatin
yasamasi ve siirdiiriilebilir bir kalite saglanmasi acisindan énemlidir. Olcegin an-
lamsizlik boyutu ise 6rgiitsel ya da toplumsal anlamda genel kabul gérmus ulusal
ve evrensel degerlerin, ahlaki kurallarin ve etik hassasiyetlerin eskisi kadar bireyler
ve ¢aliganlar tzerinde etkili olmadig1 dayanagina vurgu yapar. Merton’a gére calig-
ma ve toplum hayatindaki degisimler toplum iizerinde etkisi olan din, ahlak, inang
ve degerlerin iglevselligini kaybetmesine neden olur. Bu anlamda toplumda bozuk
islev uiretilmesine sebep olunur ve ayni1 zamanda toplumlarda sapmalar meydana
gelir (Wallace ve Wolf, 2012). Heydari vd., (2011) ile Yang, (2015)'1n gelistirdikleri
olceklerde de ¢aliganlarin anlamsizlik diizeyleri dikkate alinmigtir. Merton analm-
sizligin bireylerde geri ¢ekilmeye yol acacigini vurgular (Wickert, 2019). Anominin
kavramsallagsmasinda buyiik pay: olan Merton’un bu gérisa baglaminda is yerin-
de yaganacak anlamsizligin sorumluluktan ka¢ma, isten el cekme, isi savsaklama,
guni kurtarma gibi geri ¢ekilme davranislarina yol acacagi séylenebilir. Bu a1 isye-

rindeki normsuzlugun tespit edilmesinin énemini goéstermektedir.

Durkheim’e gére anominin en 6nemli nedenlerinden biri de yéneticilere du-
yulan giivensizliktir. Yoneticilerin etik digi, adaletsiz ve liyakatsiz davraniglari, ¢6-
zilemeyen sorunlarla ve kargilanamayan ihtiyaclarla birlegince toplumda yénetsel
bir giivensizlik olugsur (Johnson ve Duberley, 2010). Geligtirilen 6l¢me aracinin
tigiincii boyutu olan yénetsel givensizlik boyutu Durkheim’in bu gériisiinden yola
cikarak orgutlerde yonetsel anlamdaki giiven olgusunu 6lgmeye yardimear olur. Alan
yazindaki diger anomi 6l¢eklerinde pek vurgulanmayan bu boyut gelistirilen 6lce-
gin diger olceklere kars1 ayirt edici bir 6zelligi olarak éne ¢ikmaktadir. Olcegin son
boyutu ise érgiitlerde yasanan kuralsizlik, anlamsizlik ve giivensizlik baglaminda
calisanlarin 6rgitteki mevcuda ve geleceklerine dair algiladiklar: umutsuzluk ve
¢aresizlik diizeyine odaklanmaktadir. Kilic ve Toker (2020) ile Batmantag ve Orii-
ci (2018) yaptiklar: ¢alismalarda yonetsel adaletin ve giivensizligin caliganlarda
umutsuzluk ve caresizlik gibi sinik davramglara neden oldugunu bulgulamiglardar.
Heydarivd., (2011); Yang, (2015) ve Teymoori vd., (2016) gibi aragtirmacilar, gelis-
tirdikleri anomik algilar él¢eklerinde umutsuzluk ve caresizlik kavramlarini iceren

sinizm faktorine vurgu yapmiglardar.
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Galigma sonucunda gelistirilen 6l¢ek bir is yerinde ya da organizasyonda sis-
teminin daha iyi caligmasina katkida bulunacak teorik bir alt yapiya sahip yeni bir
paradigma sunmaktadir. Bu paradigmada 21. yuizyilda hizh bir gelisim ve degisim
ortami icinde, belirsizlik ve kirilganlik ortamlar: olarak tanmimlanan ginimizin
VUCA c¢aginda 6rgitlere ahlaki ve etik agidan bir ¢agri sunar. Bu ¢agri anomi kavra-
minin temellerine dayanarak ig yerinde etik kurallara, toplumsal ve ahlaki normlara
uyarak giiveni, motivasyonu ve devamhilig: saglamaktir (Durkheim, 2016, Merton,
1965). Geligtirilen 6lcek caliganin tutum ve davraniglarinin altini ¢cizmekle kalmaz
ayni zamanda ¢alisma ortamlarinda seffaf ve diiriist bir tretkenlige ve kisileraras:
iligkilere yon ve diizen veren normatif ve iligkisel olusumda organizasyonun mev-

cut durumunu ve temel roliint éne ¢ikarmay: amaglamaktadir.

Oneriler
Calismada elde edilen sonuglar dogrultusunda asagidaki 6nerilerde bulunulmusgtur:

1. Onemi yerli alan yazinda ¢ok bilinmeyen ve ¢ok az ¢aligma bulunan 6rgiit-
sel anomi kavraminin geligtirilen bu ¢l¢ekle birlikte yerli aragtirmacilar tarafindan

daha ¢ok ¢alismada kullanilmasi énerilir.

2. Caligma, kuramsal olarak Durkheim’in anomi teorisinin bilegenlerine vurgu
yapmaktadir. Bu baglamda anomi kavramina iligkin farkli kuramsal gérusler uzeri-

ne olusturulacak 6l¢gme araglar: kavrama iliskin zengin bir paradigma saglayabilir.

3. Bu ¢alisma Erzurum ilinde gérev yapan 6gretmenler tizerinde yuritilmus-
tar. Farkli lokasyonlarda ve farkl sektorlerde kavrama iligkin caligsmalar yapilmas:
kavramin daha derinden anlagilmasina yardima olabilir.

4. Arslan ve Yavuz (2019), calismalarindaki hedefe ulagsmak icin “6rguitsel ada-

let

anomi” 6l¢eginin yukaridaki calisgmada kullanilan t¢ 6lcege de vurgu yapacak 6lgme

, “orgiitsel given” ve “anomi” él¢eklerini kullanmiglardir. Geligtirilen “6rgiitsel

potansiyeli bulunmaktadir. Bu 6rnekten yola ¢ikarak bu tur 6rgutsel davranig de-
gigskenleri tizerine ¢caligsma yapacak aragtirmacailarin birden fazla 6lcekle elde edil-
mesi hedeflenen verileri, gelistirilen 6l¢me arac sayesinde tek 6lgekle elde edebi-
lecek olmasi, aragtirmacilara biyiik bir zaman ve emek tasarrufu saglayabilir. Bu
anlamda aragtirmacilara cesitli 6rgiitsel degiskenlere iliskin yapacaklar: caligmalar-

da “orgutsel anomi” 6l¢egini kullanmalar énerilir.

5. Orgiitsel anomi kavraminin anlagilmas: icin diger 6rgiitsel davranis degis-
kenleriyle iligkilerinin incelenmesi daha saglikli ve verimli bir érgutsel yagsam olug-

turmaya yardimai olacaktir.
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6. Bag dondiirtct degisimlerle birlikte giintimuizde is yagamini belki de en ¢ok
tehdit eden potansiyel; iste kuralsizlagma, 6rguti yok sayma, bireysellesme ve
menfaatciliktir. Bunun i¢in herhangi bir kurum ya da toplulukta bu kuralsizlasma
ve degerlerden uzaklagmanin olup olmadiginin veya ne diizeyde oldugunun tespiti
uygulayici ve yoneticilere 6nemli veriler saglayacaktir. Bu baglamda bu geligtirilen
6l¢ek bir kurumu yikima kadar gotiirecek anomik davraniglari ve sebeplerini tespit

edip 6niine ge¢me imkani saglayabilir.

7. Her sektorden ve kademeden 6rgiit yoneticisi ve uygulayicilarina gelistirilen
6l¢me arac1 yardimiyla kendi bunyelerindeki anominin incelenmesi ve anomik dav-

raniglarin 6nlenmesi i¢in tedbirlerin alinmas: 6nerilir.
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A Scale Development Study: Reliability and Validity
Study of the Organizational Anomie Scale

Mehmet Ali Yarim, Durdagdi Akan, Serap Morkoc

Theoretical Framework

Anomie is a word originating from Greek., with “an” meaning absence/lack and
nomos meaning rule (Zoghbi & Rodriguez, 2007). Anomie refers to the situation
where the structure containing the previous rules has disappeared and the struc-
ture containing the new rules is not able to fully form due to the changes occurring
in a society or a group (Mansfield, 2004). Individuals are said to face anomie when
they fail to encounter sufficient moral constraints, namely when they have no clear
understanding of what are appropriate and acceptable behaviors (Ritzer, 1992).
The concept of anomie is a sociological concept that has appeared. This concept
refers to the deterioration of social values, ethical rules, and social structure as well

as the loss of social institutions’ functionality (Allport, 2016).

Anomie is the state of irregularity and normlessness in individual behaviors
that occur when balance and integration are impaired (Edinsel, 2018; Swingewood,
1998). Anomie is basically considered to be a psychological state characterized with
a tendency to be self-involved. In this respect, anomie evokes meanings such as reje-
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cting social norms, alienation, or feeling isolated from society. In line with this con-
ceptualization, anomie is a state of indifference and self-concern that involves feeling
life to be meaningless; it is a state where feelings of aimlessness and powerlessness
are dominant (Martin, 2000; Kontry, 2005; Baumer, 2007; Bjarnason, 2009). In this
context and according to theory, the ideas of interest, position, and concern are com-
bined with a distrust in the leader and the deterioration of the social structure, pus-

hing the individual into a phenomenon of normlessness and a lack of values.

The cultural goals found in Merton’s (1994) theory of anomie consist of desire and
longing. Tools also exist that individuals can legitimately use to achieve these goals.

Distributing cultural norms is important for achieving cultural goals (Can, 2004).

In this context, the concept of anomie can be said to be an attitude based on
normlessness and meaninglessness resulting from losing the effectiveness and me-
aning of the values and rules that emerge with societal changes. After this stage,
distrust toward the administration gets added to the anomie process, and destruc-
tive consequences such as hopelessness, cynicism, and despair can ultimately occur
in societies and individuals. The destructive process that will be seen in organizati-
ons as an important component of societies and in employees as the basic dynami-
cs of organizations can deeply shake work life, organizational culture, and health
as well as the functioning of societies. In this context, analyzing this phenomenon

in depth in organizational life has extreme importance.

Objectives and Research Questions

The aim of this study is to determine the effectiveness of the criteria in order to
develop a valid and reliable scale for determining teachers’ perceptions toward the

concept of organizational anomie among civil servants.

Methodology

Sample and Population

The data required to determine the factor structure of the Organizational Anomie
Scale were obtained from administrators and teachers working in Erzurum Province’s
central districts of Aziziye, Paland6ken, and Yakutiye during the 2020-2021 academic
year. Exploratory and confirmatory factor analyses were carried out on separate samp-
le groups through the pilot application of the scale. In any scale development study,
having a sample size of 5 to 10 times the number of items is considered sufficient for
the sample selection in the factor analyses (Bryman & Cramer, 2001, as cited in Seger,
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2015). The pilot application of the study was carried out with 83 participants, the main
application for the validity and reliability study was conducted with 464 participants,

and the confirmatory factor analysis study was conducted with 302 participants.

Measures and Data Analysis

A literature review of the concept of anomie was conducted prior to developing the
attitude scale toward anomie. A question pool of 48 items was created as a result of the
literature review of the local and foreign literature based on Durkheim and Merton’s
views on the concept of anomie. These questions were then sent to a group of eight
experts in education management, language, and the field. Based on the experts’ opi-
nions, the content validity rate (CGO) and content validity index (CVI) were calculated.

After this stage, a pilot study was conducted over a group of 82 people for the cla-
rity and precursor analysis. The obtained data were subjected to factor and sub-item
analyses, and the validity and reliability of the pilot scale were calculated. As a result
of these analyses, the draft scale was found to be highly valid and reliable in terms
of the KMO and reliability values. As a result of the item analysis, the items were
observed to have high rates of discrimination. As a result of the factor analysis, only
the factor loading value for Item 23 was seen to be both insufficient and loaded onto
more than one factor; thus, this item was excluded from the scale. After the results
from the pilot application, the validity, reliability, exploratory, and confirmatory fac-

tor analyses were conducted for the draft scale consisting of 37 items.

Findings

In line with the opinions of the expert group, items 5, 16, 19, 20, 24, 30, 33, 38, 43
and 48 were removed from the scale. As a result of this process, 38 items remained
in the revised version of the draft scale. The fact that the CGI value of the items ob-
tained from the scale development study in line with the expert opinions is greater
than the CVI value of the scale indicates that the developed scale was developed to
ensure content validity (Ates Cobanoglu, 2013, Lawshe 1975). It can be said that
the Organizational Anomie Scale developed in this context has content validity.
After the scale was revised in line with expert opinions, it was applied and item
analyzes were made with the data obtained. First of all, t-test analysis was perfor-
med to determine the discrimination and difficulty indexes of the items, and then

the total correlation strength of the items was examined.

According to the t-test results between the upper and lower 27th percentiles,
a significant difference was seen to exist among the scores for all items, with the
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scores for each item being greater than the critical t-test value of 1.96. Having sig-
nificant t-test results for the scale’s items indicates the items on the scale to have
high reliability (Biiyukozturk, 2015). In addition, the performed analyses found
the total internal consistency (Cronbach’s alpha) for all items to be .87. According
to these results, the scale’s items have been determined to have high measuring

power and reliability.

Before determining the factor structure of the scale, the Kaiser-Meyer-Olkin
(KMO) coefficient and data regarding Bartlett’s test of sphericity were examined.
The KMO value was found to be.92, and the result from Bartlett’s Test of Sphericity
(x 2 = 12,133.59; p = .000) has been found to be meaningful. According to these

values, the data from the sample were seen to be suitable for factor analysis.

According to the scree plot graph and its eigenvalues, it is seen that the draft
scale consists of 4 factors. When the variance loads obtained from the exploratory
factor analyzes and their explained variances are examined, the first dimension
accounts for 21.05% of the total variance; second dimension, 18.13%; the third
dimension explains 15.96% and the last dimension 9.46%. These four dimensions
explain 64.59% of the total variance. As a result of the exploratory factor analysis,
the first dimension of the scale consists of 9 items, the second dimension consists
of 5 items, the third dimension consists of 6 items and the fourth dimension con-

sists of 8 items. The scale consists of a total of 4 dimensions and 29 items.

The results from analyzing Cronbach’s alpha of internal consistency show an a
=.871 for the dimension of meaninglessness, o = .689 for the dimension of norm-
lessness, o = .726 for the dimension of administrative trust, and o = .895 for the

dimension of helplessness and hopelessness.

As a result of the confirmatory factor analysis, the following fit indices have
been found: 2 / SD = 4.87, CFI = 0. 91, NFI = .90, AGFI = .89, GFI = .90, and RMSEA
=.079.

Discussion and Implications

This developed scale is considered able to both fill the gap in the local literatu-
re and to create an explanation and awareness for many variables and processes
that employees experience in organizational life. Based on Durkheim and Merton’s
views on the concept of anomie, a 48-item question pool had been created based
on the results from the domestic and foreign literature review. As a result of the

experts’ opinions regarding the content validity of the scale, 10 items were remo-
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ved from the pool and a pilot study was conducted with 83 participants to measure
the intelligibility of the remaining 38 items and questions. As a result of the item
analysis, the distinctiveness and intelligibility levels of the questions were seen to

be appropriate, and the draft scale was applied to the main sample group.

The obtained data were first subjected to item analyses, with item-total cor-
relations and lower-upper group t-test scores being examined. Item correlations
being greater than .30 and the significance of t-test scores for the lower and upper
27% percentile groups showing the participants to have understood the questions
correctly and the items to be appropriate for measuring the desired concept have

supported the content validity.

Exploratory and confirmatory factor analyses (EFA and CFA) were also perfor-
med to determine the construct validity of the measurement tool. Prior to the EFA,
Kaiser-Meyer-Olkin (KMO) and Bartlett values were checked to test whether the
sample was adequate. The study determined the KMO value to be 0.96, the p value
in the Barlett test to be 0.00, and the anti-image r values to be between 0.55-0.95.
These values have been accepted as proof showing the scale to be suitable for factor
analysis. As a result of the 38-item EFA, Items 15 and 21 were found to have insuf-
ficient variance loads; Items 2, 7,16, 17, 19, 23, and 27 were also excluded from the
scale due to overlaps. In this context, a measurement tool consisting of 29 items
and 4 factors was obtained as a result of EFA. The factor loads of the items in the
scale range from .48 to .72. The four factors in the measurement tool explain 65%

of the total variance measured in relation to organizational anomie.

As a result of the CFA analysis of the measurement tool, the fit indices were
found to be within acceptable values. These results show the model to have great
fit.

Cronbach’s alpha values for the factors range between .69 and .90, and the
composite reality coefficient of the scale was calculated as .84. According to these
results, the scale can be said to have a good level of reliability and to provide inter-

nal consistency.

As a result of this study, a valid and reliable scale has been developed for orga-
nizational anomie involving the dimensions of: 1) Normlessness, 2) Meaningles-
sness, 3) Administrative Trust, and 4) Hopelessness and Helplessness. The deve-
loped Organizational Anomie Scale is able to contribute and serve as a reference
for researchers who want to work with different geographies, sample groups, and

variables related to the concept of anomie.
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Orgiitsel Anomi Olcegi

Bu bsliimde insanlarin ¢alisma yagantilari ile ilgili bazi tutum ve

davraniglar: yansitan ifadeler bulunmaktadir. Bu tutum ve davra- g § g g g
niglarin her birinin sizin kendi ¢calisma yasantinizda ne derece yer i SIS IR’ g :“ g
aldigim belirtmenizi istiyoruz. Lutfen her bir ifadeyi degerlendirir- -é,' ;é ;é :“3 2 -'-; 2
ken sag tarafta bulunan “Kesinlikle katilmiyorum”dan “Kesinlikle E i'-‘: % g i'-‘: '5 f':
katiliyorum”a dogru uzanan cevap seceneklerinden size uygun el el Rl Rl Rl
olanim isaretleyiniz. 1 2 |3 |4 |5

1. Calistigim kurumda uyulmasi gereken net ahlaki kurallarin (0] O O O O
olmadigini digtiniiyorum.

2. Gahgtigim kurumda kigisel hirslar ve menfaat, yazili ve yazisiz (0] O O O O
kurallardan ve normlardan daha énemlidir.

3. Calistigim kurumda yazih ve yazisiz 6rgiitsel ve toplumsal kurallarm O O O O O
eskisi kadar etkili olmadigini diigtintiyorum.

4. Calistigim kurumda sayginin, insan iligkilerinin ve 6rgit O O O O O
maneviyatin etkili olmadigini digiiniiyorum.

5. Caligtigim kurumda bireyler normlar, kurallar ve 6rgut kiilti- (0] 0O O O O
rinden ziyade giinii kurtarmay: diistiniirler.

6. Calistigim kurumda ¢ogu zaman kime giivenebilecegimi (0] 0O O O O
bilmiyorum.

7. Calistigim kurumda ¢aliganlar ¢ok cabuk tutum ve davranig (e} O O O O
degistirebilmektedir.

8. Calisma hayatinda eksik ve yanlis olan ¢ok sey var. (¢} O O O O

9. Calistigim kurumda insanlarin konum ve menfaat saglamak O O O O O
i¢in inanmadiklar ve istemedikleri uygulamalar bile yapabile-

ceklerini digiiniiyorum.

10. Cahstigim kurumda ¢ahsanlarn édil ve ¢ikar i¢in inandiklar ¢} O O O O
degerlerden kolayhkla vazgecebilecegini diigtiniiyorum.

11. Calistigim kurumda etik, ahlaki, evrensel ve yerel degerlerin O 0O O O O
eskisi kadar 6nemsenmedigini diigiinityorum.

12. Calistigim kurumda ¢aliganlarin ¢ok rahat yalan séyleyebile- O O O O O
ceklerini dagtintiyorum.

13. Cahstigim kurumda caliganlar islerine gelen kurallara uyarlar. ¢} O O O O
14. Calistigim kurumda duristligin her zaman ise yaramadigi- O 0O O O O

n1 distiniyorum.

15. Calistigim kurumda yapilan iglerin dogru olup olmadigin- ¢} O O O O

dan ziyade ige yarayip yaramadigina bakildigini digiiniiyorum.
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16. Calistigim kurumda hedefler ve beklentiler net degildir.

o

17. Calistigim kurumda yénetsel adaletin ve liyakatin olmadig-
n1 diigtiniiyorum.

18. Calistigim kurumda kaynaklar ve yasal gii¢ mesru kullanilmaz.

19. Calistigim kurumda etkili bir mali ve personel yénetimi
olmadigini dagtiniiyorum.

20. Caligtigaim kurumun misyon ve vizyonu ile kurumdaki
politika ve uygulamalar tutarhdir.

21. Caligtigim kurumda ¢aliganlarin hak ettiklerini ve ¢aligtikla-
rinin kargiligini aldiklarini dastinayorum.

22. Cahistigim kurumda kariyer imkanlarinin adil olmadigin
distiniiyorum.

23. Calistigim kurumda ne yapacagimi
tam anlamiyla bilmiyorum.

@)

@)

@)

24. Calistigim kurumda gelecegim konusunda ¢ok kaygiliyim.

25. Cahistigim kurumda isler giin gectikce kétiiye gidiyor.

26. Calistigim kurumda kendimi yalniz ve ¢aresiz hissediyorum.

27. Gun gectikce meslegime kargi olan tutkum ve baghligim
azaliyor.

Oo|O| ©O|O

| O| O|O

| O| O|O

OoO|O| ©O|O

Ol O0| O|O

28. Caligtigim kurumda kendimi gelistirmekten vazgectim.

O

O

O

O

@)

29. Gelecekte nerede oldugumu ve nasil basarili olacagimi

bilemiyorum.

Ol¢ek boyutlari:
Normsuzluk ifadeleri: 1,2,3,4,5,6,7,8,9,10
Anlamsizlik ifadeleri: 11,12,13,14,15

Yonetsel Giivensizlik ifadeleri: 16,17,18,19,20,21

Umutsuzluk ve Caresizlik ifadeleri: 22,23,24,25,26,27,28,29

Puanlama: Ol¢ekteki cevap secenekleri “Kesinlikle Katilmiyorum”dan (1) “Kesinlik-
le Katiliyorum”a (5) uzanan alt1 basamaktan olugsmaktadir. Olcekteki toplam puan-

larin artmas is yerinde 6rgiitsel anominin artigini géstermektedir. Olcekte 20 ile

21. maddeler ters kodlanmigtur.
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Halim Giiner ve A. Faruk Levent,
Etik ve Hesap Verebilirlik Baglaminda Akademik
Ozgiirliik,

Ankara: Nobel Akademik Yayincilik, Haziran, 2020, viii+302 s.
ISBN: 978-625-402-229-6

Degerlendiren: Aylin Kirisci Sarikaya

Yiksekogretim ile ilgili bircok tartismada gindeme gelen konulardan birisi de hig
kuskusuz akademik ézgurliktiir. Akademik 6zgiirluk, yiksekégretimin merkezi bir
degeridir ve akademik ¢aligmalar1 buitiin yonleriyle etkilemektedir (Altbach, 2001).
Yitksekogretim tarihi boyunca zaman i¢inde gegitli esnetme ve daraltmalara maruz
kalmig akademik 6zgurlitk; hala cekinilerek bahsedilen ve heniiz ¢6ziime ulagma-
mus, yillanmis bir konu olarak karsimizda durmaktadir. Akademik 6zgurlik ile ilgili
yabana dilde yazilmig bir¢ok kitap olmasina kargin Turkge yazilmig kitaplarin az
sayida olmasi dikkat ¢ekicidir. Bu konuda Tirkce olarak yayinlanmig kitaplardan
biri, Dr. Ogr. Uyesi Halim Giiner ve Dog. Dr. A. Faruk Levent tarafindan kaleme
alinmis olan Etik ve Hesap Verebilirlik Baglaminda Akademik Ozgiirliik kitabidar.

Yedi farkli bélumden olugan bu kitabin icerigi incelendiginde, akademik 6zgiir-
litk konusunun ¢ok genis bir cercevede ele alindig: gorilmektedir. Yuksekogretim
ile ilgili kapsaml bir girigten sonra akademik 6zgiirlugin tarihsel siireci Avrupa,
Amerika ve Tiirkiye baglaminda akia bir dil ile sunulmaktadir. Bu tarihsel arka pla-
nin haricinde kitab: okumak isteyen pek ¢ok kisinin merak edecegi tizere, iizerinde

goris birligine varilmis tek bir tanimi olmayan akademik 6zgiirlik kavraminin ta-
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nimy; is giivencesi ile iligkisi, hukuksal olarak bir hak olup olmamasi ve tniversite
ozerkligi ile baglantis: detayli bir sekilde agiklanmigtir. Tasarimi agisindan roman
boyutunda ve saman rengi sayfalara basilmig olan bu kitap, ders kitab: boyutlarin-

dan siyrilarak okuyuculari ayrica cezbetmektedir.

Akademik 6zgiirluk, Gniversite 6zerkligi ile yakin iligkilidir hatta pek ¢ok calig-
mada Universite 6zerkliginin akademik 6zgirligin dayanag: ve ayrilmaz parcas:
oldugu belirtilmektedir (Cetin, 1999; Gedikoglu, 2013; Gunay, 2004). Ancak ya-
zarlara gore akademik 6zgurlik ve tniversite 6zerkligi, birbirlerini tamamlayan iki
unsur olsa da kurumsal 6zerkligin her zaman bireysel akademik 6zgiirligu garanti-
ledigi veya kolaylastirdig1 séylenemez. Bu sebeple akademik 6zgurlik ve Gniversite
ozerkligi ayr1 olarak ele alinmalidir. Icerikte dikkati ceken diger noktalar; akademik
ozgurlige yonelik dinya genelinde géralmis davalar ile ilgili bir bolimtn olmasi,
Turkiye’deki akademik 6zgirligin giincel durumunun incelenmis olmasi ve kita-
bin sonug kisminin bu giincel durumu ortaya koyan 6zgiin bulgular icermesi olarak
siralanabilir. Genel olarak degerlendirildiginde bu kitabin, uluslararas: baglamdan
yola ¢ikarak Turkiye 6zeline odaklanan bir icerigi bulunmaktadir. Bu yéniiyle kitap,
akademik 6zgurlitk konusuyla ilgili Tirkee olarak yayinlanmis temel ve 6zgiun eser-

lerden biri olabilecek niteliktedir.

Kitabin giris kisminda akademik ézgirliik; insan hakkindan ve 6zgurliginden
baslanarak ele alinmis, Volter ve Mills gibi bilim insanlarinin gériislerinden alinti-
lara yer verilmis, akabinde eski YOK Baskan1 Cetinsaya'nin hazirladigi “Ozgiirlitk
Bildirgesi” incelenerek konuya kisa ama carpic bir baglangi¢ yapilmistir. Kitabin bi-
rinci bélimiinde “Yitksekogretim Sisteminin Yapisi” baghg altinda yitksekégretim
sisteminin yonetim, finansman, kalite-kontrol ve 6zerklik yénleri; ikinci bélimde
ise “Yabanci Ulkelerde Yiiksekogretim Sistemi” baglig: altinda dokuz farkl tilkenin
yitksekogretim sistemi incelenmigtir. Yiksekogretim sistemleri agirlikli bir konu
yapist olan bu bélumiin kitaba dahil edilmesi ve akademik 6zgirlik olgusuna de-
tayli olarak deginmeden 6nce verilmesi okuyucularin kafasinda temel olugturmas:
ve genel yapiy1 ana hatlar ile ¢cizmesi agisindan yerinde bulunmaktadir. Ayrica s6z
konusu birinci ve ikinci bélumdeki iceriklerde kitabin ana sorunsali olan akademik
ozgurlik ve 6zerklik olgusuna yer yer deginilerek bu bolimler temel baglamdan
koparilmamigtir. Bu iki bélumde ayrica farkh yitksekogretim sistemlerinin giiglii

sistemlere evirilmesi yolcuguna da dikkat ¢ekilmeye calisildig1 gériilmektedir.

flk iki bolimde yiiksekégretim sistemi i¢indeki 6nemi acisindan deginilen aka-
demik 6zgiirlitk kavram, “Akademik Ozgiirlik” baghkh ti¢iinci béliimde konunun

tam odaginda ele alinmaktadir. Bu bélumde akademik 6zgiirlik; ulusal ve ulusla-
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rarasi bazi derneklerin kararlarinda, yabanci ve ulusal baz: tiniversitelerin internet
sayfalarinda, 1940 Deklarasyonu’'nda, Avrupa Birligi komisyon kararlarinda taran-
mig ve bu belgelerde ne siklikta, nasil ve neden yer verildiginden bahsedilmigtir.
Akademik 6zgtrlagin kapsami; yénetmelik, Giniversite kararlar: ve yasalarda yer
aldign sekli ile tartigilmigtir. Bunun yaninda bu bélimde, akademik ézgurligun is
giivencesi ve iniversite 6zerkligi ile iligkisi incelenerek akademik 6zgirlugin bir

hak olup olmadig1 sorusuna cevap aranmigtur.

Akademik ézgurlitk kavrami ve bu kavram ile baglantili kavramlarin kapsam-
i olarak tartigilmasindan sonra dérdiincii bélim olan “Akademik Ozgiirligiin
Tarihsel Geligsimi” ele alinmaktadir. Bu bélimde, akademik ézgurligin Avrupa
ve Amerika'daki tarihsel gelisimi incelenmigtir. Avrupa'da Orta Cag Hristiyanlhk
doneminden baglanarak, Avrupanin ilk iiniversiteleri olan Bologna ve Paris Uni-
versitelerindeki akademik 6zgiirlik konusu, Humboldt Dénemi ve yirminci yuzyil
ile gtiniimiize kadar uzanan siirecteki gelisimi akic bir dil ile anlatilmigtir. Benzer
sekilde Amerika’daki akademik ézgurligun tarihsel gelisimi, Amerikan Kolonileri
Doénemi'nden baglanarak ele alinmig, Amerikan Profesérler Birliginin ugraglars, Bi-
rinci Diinya Savagi, 1940 Deklarasyonu ve McCarthy Dénemi bagliklar: ile okuyu-
cuya sunulmustur. Ayrica bu bélimde akademik 6zgiirligin Amerika'da gecirdigi

zorlu siiregleri detayl bir sekilde okuyucuya aktarilmistur.

Akademik 6zgurlugiin yasal dayanaklarinin olup olmadigy, ifade ézgirliga al-
tinda akademik 6zgurlagin benimsenmesinin anlaminin ne oldugu, mahkemelerin
akademik 6zgiirlik ile ilgili bir davada hangi dayanaklara gére karar aldiklar gibi
merak uyandiran konular, besinci boliim olan “Akademik Ozgiirligiin Yasal Yonle-
ri” baghgiyla ele alinmigtir. Bu bolimde, pek ¢ok iilkede akademik 6zgiirligin ana-
yasada yer almakta olan ifade 6zgiirlugunin altinda degerlendirildigi ve akademik
ozgurliik ile ilgili dava kararlarinda ise bir uyumun ve ortak kararhiligin bulunmads-
g1 belirtilmektedir. Akademik 6zgiirligi yasal giivenceler ile temellendiren tilkelere
ornek olarak ise Almanya ve Finlandiya ggsterilebilir (Karran, 2007). Bu bélimin-
deki tartigmay: giiclii kilan en 6nemli 6zellik, akademik 6zgiirliige yonelik davalara
ayrintili bir sekilde yer verilmis olmasidir. Akademik 6zgiirligiin mahkemelerdeki
gelisim stirecini gozler 6niine sermesi agisindan bolimun alandaki ilk ve tek yazi-
11 kaynak oldugu s6ylenebilir. Kitapta yer alan davalarin bircogunun Amerika'dan
dava 6rnekleri oldugu dikkat ¢cekmektedir.

Akademik 6zgirlige farkli pencerelerden bakan ve daha ¢ok uluslararas: bir
bakis sunan bu ilk bes bélum sonrasinda altina bélumde Turkiye’deki akademik 6z-

giirlik olgusu incelenmigtir. Bu bélumde, tarihsel bir arka plan analizinden sonra

424



Aylin Kirisci Sarikaya
Etik ve Hesap Verebilirlik Baglaminda Akademik Ozgiirlik

gintumiuzdeki akademik 6zgiirlik durumuna yer verilmistir. Daralfinun-1 Osmani
Nizamnamesi'ndeki bilimsel ézerklikten baslanarak 1933 Universite Reformu'nda-
ki durum, 1946 yilinda ¢ikarilan 4936 sayili Universiteler Kanunu ve 1973 yilinda
¢ikarilan 1750 sayili Universiteler Kanunu ve 1980 Askeri Darbesi'nin akademik
ozgurlige etkisi ele alinmigstir. Yitksekégretim sistemimizin gegirdigi badireler, ge-
lismeler ve durulmalar analitik bir bakis acisi ile kaleme alinmigtir. 1981’de Yiikse-
kogretim Kurulunun (YOK) kurulmasindan gunimiize kadarki dénemde akademik
ozgiirlitk olgusu, ikinci halinde incelenmistir. YOK'iin neredeyse biitiin raporlar,
sempozyumlar, gazetelerde ¢ikan akademik 6zgurlik haberleri “Tiirkiye’de Akade-

mik Ozgirligin Giintimiizdeki Durumu” bashig altinda okuyucuyla paylasilmistir.

Son bélum olan yedinci bélimde bu konuda yazilan doktora tezinin sonug kis-
mina yer verilmistir. Tarkiye’deki akademik 6zgiirlige iliskin yapilan aragtirmanin
bulgularini iceren bu bélum, ilging sonuglar barindirmaktadir. Tirkiye’deki akade-
mik ézgiirlitk sorununun sadece dis kaynakl bir durum olmadigi, akademik cami-
anin yozlagmasi ile de ilintili oldugu ¢arpic bir sekilde ortaya konmustur. Bunun
disinda sistem-devlet yapisindan kaynakli sorunlar, YOKten kaynakh sorunlar,
iiniversitenin igleyisinden ve Gniversite yonetiminden kaynakli sorunlar da akade-

mik 6zgurlugu etkileyen etmenler olarak siralanmigtir.

Genel olarak akademik 6zgiirlige yonelik ilgi uyandiran ve sundugu sadece te-
orik degil ayni zamanda veriye ve 6rnek olaylara dayal bilgiler ile okuyucuyu doyu-
ran Etik ve Hesap Verebilirlik Baglaminda Akademik Ozgiirliik kitabinin titiz ve detayl
bir ¢alisma oldugu soylenebilir. Kitabin yazarlari, bilimsel ve nesnel bir tslup ile
akademik 6zgurlitk ve bununla iligkili kavramlar: ele alarak, Turkiye'deki akademik
6zgurlik olgusunu okuyucuyla paylagsmaktadir. Bunun yaninda yazarlarin hemen
hemen her bolim sonrasinda kisa da olsa o bolumun genel degerlendirmesini yap-
masi kitaba ayr1 bir bakis agis1 kazandirmaktadir. Kitabin sonunda yer alan “Genel
Sonug” baghikl kisimda ise yazarlarin elde ettikleri aragtirma bulgular: hakkindaki
genel degerlendirmelerine ve yorumlarina yer verilmemistir. Bu sebeple “Sonu¢”

bélumuniin diger boliimlere nazaran kisith kaldig: gériilmektedir.

Bilimsel bir bakis acisi ile ele alinmig olan bu kitabin, gerek akademik 6zgiirlitk
konusunda ¢aligmakta olan aragtirmacilarin gerek yiiksekogretim sistemi i¢inde
yer alan akademisyenlerin gerek akademik 6zgurligi merak eden genel okuyucu
kitlesinin ilgi duyabilecegi ve keyifle okuyabilecegi degerli bir kaynak eser oldugu

soylenebilir.
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