IS AHLAKI DERGISI

TURKISH JOURNAL OF BUSINESS ETHICS






iS AHLAKI DERGISI
TURKISH JOURNAL OF BUSINESS ETHICS
Cilt/Volume: 9 m Sayry/Number: 1 m Bahar/Spring 2016
ISSN: 1308-4070 « eISSN: 2149-8148 « DOI: 10.12711/tjbe

Is Ahlaki Dergisi uluslararasi ve hakemli bir dergidir.
Yayimlanan makalelerin sorumlulugu yazarina/yazarlarina aittir.
Turkish Journal of Business Ethics is the official peer-reviewed, international journal of the
Turkiye IGIAD. Authors bear responsibility for the content of their published articles.

Tiirkiye Iktisadi Girigim ve Is Ahlaki Dernegi Adina Imtiyaz Sahibi/Owner
Ayhan Karahan

Yazi Isleri Miidiirii/Chief Executive Officer
Omer Bedrettin Gigek (Tiirkiye Iktisadi Girisim ve Is Ahlaki Dernegi)

Bas Editor/Editor-in-Chief
Nihat Erdogmus (Yildiz Teknik Universitesi)

Yardimc Editor/Associate Editor
Murat Sentiirk (Istanbul Universitesi)

Alan Editorleri/Section Editors
Emel Esen (Yildiz Teknik Universitesi)
Nurullah Giir (Istanbul Medipol Universitesi)

Degerlendirme Editorleri/Review Editors
Muhammed Veysel Bilici (Kirklareli Universitesi)
Omer Faruk Ocakoglu (Kirklareli Universitesi)

Ceviri Editorleri/English Language Editors
ENAGO
John Zacharias Crist
A. Kevin Collins

Yayin Kurulu/International Editorial Board*
Mumtaz Ali (International Islamic University, Malaysia)
Murteza Bedir (istanbul Universitesi)

Rafik I. Beekun (University of Nevada, USA)
Mustafa Cagrict (Marmara Universitesi)

S. Waleck Dalpour (The University of Maine, USA)
Alpaslan Durmus (EDAM [Egitim Danismanhg: ve Aragtirmalar1 Merkezi])
Halil Eksi (Marmara Universitesi)

R. Edward Freeman (The University of Virginia, USA)
Stephen Hicks (Rockford University, USA)

Hayrettin Karaman (Marmara Universitesi, Emekli Ogretim Uyesi)
T. Krishna Kumar (Osmania University, India)

Robert W. Mcgee (University of Florida, USA)

Jon Oplinger (The University of Maine, USA)

Mustafa Ozel (Istanbul Sehir Universitesi)

Sevki Ozgener (Nevsehir Universitesi)

Francesco Perrini (Bocconi University, Italy)

Deon Rossouw (Ethics Institute of South Africa and University of Stellenbosch, South Africa)
Kemal Sayar (Marmara Universitesi)

Ahmet Tabakoglu (Marmara Universitesi)

Tuomo Takala (University of Jyvéskyld, Finland)

Tina Uys (University of Johannesburg, South Africa)
Feridun Yilmaz (Uludag Universitesi)

*Soyadina gore alfabetik sirada In alphabetical order by surname

Indexing-Abstracting

INDEX ISLAMICUS
INDEX COPERNICUS
ABI/INFORM (PROQUEST)
THE PHILOSOPHER’S INDEX
ile indekslenmekte ve/veya Gzetlerine yer verilmektedir.



Hakem Kurulu/Board of Reviewing Editors*
A. Tolga Ocal (Marmara Universitesi) * Adem Baltaci (Istanbul Medeniyet Universitesi) * Adem Levent (Istanbul Universitesi)
® Ali Danisman (Gukurova Universitesi) * Ali Riza Abay (Yalova Universitesi) * Ali Riza Erdem (Pamukkale Universitesi) =
Aslthan Akpmar (Kocaeli Universitesi) * Askin Keser (Uludag Universitesi) * Aylin Araza ® Ayten Altintas (istanbul Universitesi)
= Aytiil Ayse Ozdemir (Anadolu Universitesi) * Bayram Zafer Erdogan (Anadolu Universitesi) * Bedrettin Kesgin (Yalova
Universitesi) * Besim Biilent Bali (Dogus Universitesi) ® Bilal Erylmaz (Istanbul Medeniyet Universitesi) = Bilgin Meydan
(Uludag Universitesi) * Biilent Dilmag (Necmettin Erbakan Universitesi) = Biilent Ozaltay (Istanbul Universitesi) * Can Tansel
Kaya (Yeditepe Universitesi) * Cemil Hakan Korkmaz (Istanbul Ticaret Odas1) * Cengiz Ceylan (Kirklareli Universitesi) * Cengiz
Kallek (Istanbul Sehir Universitesi) = Cengiz Seker (EDAM [Egitim Danigmanligt ve Arastirmalar1 Merkezi]) = Cengiz Yakinc
(Inénit Universitesi) * Cogkun Erdag (Aksaray Universitesi) * Deniz Taggt (Anadolu Universitesi) = Elif Mugal Yiicel (Uludag
Universitesi) = Elif Vatanoglu-Lutz (Yeditepe Universitesi) * Enes Eryilmaz (Kirklareli Universitesi) * Engin Aslanargun (Diizce
Universitesi) * Erkan Erdemir (Istanbul $ehir Universitesi) = Faruk Tase1 (Istanbul Universitesi) * Fatih Cetin (Nigde Universitesi)
= Ferda Erdem (Akdeniz Universitesi) * Fuat Man (Sakarya Universitesi) * Gonca Aslan (Yasar Universitesi) = Giil Bayraktaroglu
(Dokuz Eyliil Universitesi) ® Giinseli Bayraktutan (Baskent Universitesi) ® H. Nejat Basim (Baskent Universitesi) * Hakan
Ertin (Istanbul Universitesi) = Hakki Findik (Kurklareli Universitesi) * Hanzade Dogan (Istanbul Universitesi) = Hediyetullah
Aydeniz (Marmara Universitesi) * Hizir Murat Kése (Istanbul $ehir Universitesi) * Hiilya Kanalici Akay (Uludag Universitesi)
* Hiiner Sencan (Istanbul Ticaret Universitesi) * Hiiseyin Cetin (Necmettin Erbakan Universitesi) ® Inang Ozekmeksi (Erciyes
Universitesi) = Inci Hot (Istanbul Universitesi) = Isa Ipsioglu (Bilecik $eyh Edebali Universitesi) = Ismail Diilgeroglu (Kirklareli
Universitesi) * Janset Ozen Aytemur (Akdeniz Universitesi) * Kadir Ardig (Sakarya Universitesi) * Kadircan Keskinbora (Bahgesehir
Universitesi) * Koksal Alver (Selguk Universitesi) * Kiirsad Yilmaz (Dumlupnar Universitesi) * Luiz Ricardo Kabbach de Castro
(EESC - Universidade de Sao Paulo) * Mahmut Hakki Akin (Necmettin Erbakan Universitesi) * Mehmet Akif Cukurcayir (Selguk
Universitesi) * Mehmet Fatih Aysan (Istanbul Sehir Universitesi) * Mehmet Karagiil (Mehmet Akif Ersoy Universitesi) * Mehmet
Onal (Inénii Universitesi) * Mehmet Zahit Tiryaki (Istanbul Medeniyet Universitesi) * Mete Camdereli (Istanbul Ticaret
Universitesi) * Mevliit Akyol (in6nii Universitesi) = Mevliit Tatliyer (Medipol Universitesi) * Muhammed Abdullah Sahin (istanbul
Sehir Universitesi) * Muhammed Veysel Bilici (Kirklareli Universitesi) * Muhammet Ali Tiltay (Eskisehir Osmangazi Universitesi)
* Murat Tagdemir (Istanbul Medeniyet Universitesi) * Mustafa Arslan (Inonii Universitesi) * Mustafa Celen (Marmara Universitesi)
* Miicahit Gorgeg (Kirklareli Universitesi) * Necmettin Kizilkaya (Istanbul Universitesi) * Nermin Ersoy (Kocaeli Universitesi)
* Nesrin Gobanoglu (Gazi Universitesi) = Nil Sar1 (Istanbul Universitesi) * Niliifer Pembecioglu (Istanbul Universitesi) * Nuray
Tokgdz (Anadolu Universitesi) * Nurullah Geng (Istanbul Ticaret Universitesi) * Oya Morva (Istanbul Universitesi) * Omer
Gaha (Yildiz Teknik Universitesi) * Faruk Karaarslan (Erciyes Universitesi) * Omer Mira¢ Yaman (Istanbul Universitesi) * Omer
Torlak (Rekabet Kurumu) = Ozgiin Burak Kaymakei (Istanbul Universitesi) ® Pinar Siiral Ozer (Dokuz Eyliil Universitesi) * Rainer
Brémer (Istanbul Universitesi) * Recep Ugar (Inonii Universitesi) * Saim Kayadibi (Uluslararasi Islam Universitesi, Malezya) =
Segil Bal Tagtan (Marmara Universitesi) * Sefa Usta (Karamanoglu Mehmetbey Universitesi) * Senay Yiiriir (Yalova Universitesi)
= Senem Besler (Anadolu Universitesi) = Siireyya Cakur (Sakarya Universitesi) * Senol Oztiirk (Kirklareli Universitesi) = Suayip
Ozdemir (Afyon Kocatepe Universitesi) * Umur Itk (Gazi Universitesi) * Umut Kog (Eskisehir Osmangazi Universitesi) * Unsal
C1g (Mersin Universitesi) * V. Lale Tiiziiner (Istanbul Universitesi) = Veli Karatag (EDAM [Egitim Damigmanhg1 ve Arastirmalar:
Merkezi]) = Yasemin Ertan (Uludag Universitesi) * Yunus Colak (Kirklareli Universitesi) * Yusuf Adigiizel (Istanbul Universitesi)
* Yusuf Alpaydin (Marmara Universitesi) * Yiicel Bulut (Istanbul Universitesi) * Yiicel Sayilar (Uludag Universitesi) * Zeki
Parlak (Marmara Universitesi) * Ziimriit Tonus (Anadolu Universitesi)

*Isme gore alfabetik sirada In alphabetical order by name

Akademik igerik Danigmanligy/Content Advisor Yayin Tiirii/Type of Publication
EDAM (Egitim Danigmanligi ve Arastirmalar1 Merkezi) Yerel Siireli Yayin
Web: www.edam.com.tr
Eposta: editormasasi@edam.com.tr Yayin Periyodu/Publishing Period
Alt1 ayda bir Mayis (Bahar) ve Kasim (Sonbahar) aylarinda
Hukuk Danigmani/Legal Advisor yayimlanir/Biannual (Spring & Autumn)
Av. Muaz Yanilmaz, Av. Betiil Altinsoy Yanilmaz

Web: www.altinsoyyanilmaz.av.tr Baska ve Cilt/Press

Eposta: info@altinsoyyanilmaz.av.tr Limit Ofset Litros Yolu 2. Matbaacilar Sitesi ZA-13 Topkapi,

Istanbul Telefon: +90 (212) 567-4535
Tasarim ve Uygulama/Graphic Design Basim Tarihi: Agustos 2016

Semih Edis, Ahmet Karatag
fletisim/Correspondence

Tashih/Proofreading Maltepe Mh. General Ali Giircan Cd. Eski Cirpic1 Yolu Sk. No:1
Mehmet H. Ramazanoglu Merter Meridyen Is Merkezi Kat: 4 D: 419, Zeytinburnu
Istanbul 34010
Baski Oncesi Hazirlik/Prepress Web: www.isahlakidergisi.com
EDAM (Egitim Danigmanlig1 ve Arastirmalar1 Merkezi) Eposta: editor@isahlakidergisi.com

TORKIE KTISADI IRIIM Ve S MLAKIDERNEG]
TURKSH ENTREPRENELRSHE 4D BUSIES TAC ASSOGATION



I¢indekiler Table of Contents

MAKALELER ARTICLES

Arastirma Makaleleri/Research Articles

Polislerin ve Polis Adaylarinin Mesleki Etik Digt Davranuglar ile ilgili Goriigleri: Elazig ve Malatya Ornegi........ 7
Police Officers’ and Candidates’ Views on Professionally Unethical Behaviors: The Elazig and

Malatya Case 20
Mehmet Murat Payam

Ethical Dilemmas in Finnish Debt Collection - An Explorative Case Study. 25

Jarkko Jalonen, Tuomo Takala

Adil Ticaret Bilgisi, Adil Ticaret Primi Odeme istekliligi ve Adil Ticaret Baghlig1 iliskisinde

Adil Ticarete Duyulan Giivenin Rolii: Tiirkiye Ornegi 49
The Role of Fair Trade Trust on the Relationship of Fair Trade Knowledge, Fair Trade Adhesion,

and Willingness to Pay Fair Trade Premium: The Case of Turkey 70
Sevdenur Kapusuz, Halil Semih Kimzan

Akademisyenlerin Arastirma ve Yayin Etigine fliskin Diisiinceleri 91
Academicians’ Views on Research and the Ethics of Publication 103

Miiesser Ozcan, Yasemin Balct

Etik iklim ve Algilanan Orgiitsel Adalet iligkisi: Tokat ili Bankacilik Sektoriinde Bir Aragtirma ............... 113
Ethical Climate and its Relationship with Perceived Organizational Justice: A Field Study in the
Banking Sector of the City of Tokat 131

Ahmet Mumcu, Musa Said Déven

KITAP DEGERLENDIRMELERI BOOK REVIEWS

Uygulamal1 Etik: Sekiiler ve Faydaci1 Yaklagim / Applied Ethics: The Secular and Utilitarian Approach ..... 155
Enes Eryillmaz

Czarniawska’yr Golgelerken... / Shadowing Czarniawska... 159
Ozan Aglargoz

Proleterlesmenin Yeni Bir Asamast: Yeni Bir Is¢i Sinifi? / A New Stage of Proletarianization Process:
A New Working Class? 165
Umut Yertiim

Yazarlara Notlar 168
Notes for Contributors 172







i$ AHLAKI DERGiSi

Bagvuru: 7 Ocak 2016

Revizyon: 9 Subat 2016 Copyright © 2016 * Tiirkiye iktisadi Girisim ve is Ahlaki Dernegi
Kabul: 9 Mart 2016 www.isahlakidergisi.com
OnlineFirst: 25 Nisan 2016 DOI 10.12711/tjbe.2016.9.0002 ¢+ Mayis 2016 ¢ 9(1) ¢ 7-24

Aragtirma Makalesi

Polislerin ve Polis Adaylarmi Mesleki Etik Dis1
Davranislar ile 1lgili Gorusleri: Elazig ve Malatya Ornegi

Mehmet Murat Payam'
Adiyaman Universitesi

Oz
Bu calismanin amaci, polis ve polis adaylarinin gozlemlerine gore polislerin mesleki etik disi davranislari ile
ilgili goruslerini belirlemektir. Bu amacla bu arastirmada tarama modeli kullanilmistir. Arastirmanin ¢alisma
grubunu Malatya ve Elazig Polis Meslek Yitksek Okulundaki 89 polis ve 231 polis aday1 olusturmaktadir.
Arastirma verileri, arasurmac tarafindan gelistirilen “Etik Dis1 Davramislar Olcegi” ile toplanmistr. Elde
edilen verilerin analizinde betimsel istatistikler ve t-testi kullanilmisur. Elde edilen bulgulara gore, genel
aritmetik ortalama baglaminda polisler, meslektaslarinin mesleki etik dis1 davranislar1 “Hicbir Zaman” yap-
madiklarimi dusinmektedirler Polislere gore, meslektaslariin en sik yapug: etik dist davranis “Usulsiiz
davranis ise, “Gorevini yerine getirirken riisvet alma” davramsidir. Genel olarak polis adaylari ise, polislerin
mesleki etik dis1 davramslart “Cok Nadir” yapuklarim diisunmektedir. Polis adaylaria gore de polislerin
en sik yaptgi etik dist davranis “Usulsiiz atama icin ikili iliskileri kullanma”, polislerin en az yaptiklar etik
dis1 davranis ise “Gorevini yerine getirirken “riisvet alma” davramisidir. Katilimcilarin gortsleri okul degis-
kenine gore degismezken, gorev degiskenine gore degismektedir. Arastirma bulgularina gore, hizmet 6ncesi
ve hizmet ici egitimlerinde polis ve polis adaylarinin meslek etigi ilkelerine daha duyarli hale gelmeleri

icin egitim programlarinin hazirlanmasi ve bu konuda gerekli 6nlem ve denetimlerin alinmas: onerilebilir.

Anahtar Kelimeler
Kolluk ¢ Polis memuru ® Polis aday1 ¢ Polis meslek etigi * Etik dis1 davranis

1 Adiyaman Universitesi, Sosyal Bilimler Meslek Yiiksekokulu, Milkiyet Koruma ve Giivenlik Bolumu, Alunsehir Mah.
3005. Sok. No: 13 Merkez 02040 Adiyaman. Eposta: mpayam@adiyaman.edu.tr

Auf: Payam, M. M. (2016). Polislerin ve polis adaylarinin mesleki etik dis1 davramslar ile ilgili gorusleri: Elaz1g ve Ma-
latya ornegi. Is Ahlaki Degisi, 9, 7-24.
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Glinliik yasamda insanlarin yaptiklari eylemlerin biiyiik bir kisminin etik degerler-
le ilgisi oldugundan etik, meslek etigi ve etik dis1 davranis ve benzeri kavramlar son
yillarda sik¢a kullanilmaktadir. insanlarin yaptigi tiim eylemler etik degerler kapsa-
minda degerlendirilmeyecegi gibi etik degerlerle ilgisi olmayan herhangi bir insan
etkinliginden s6z etmek de hayli giictlir (Aydin, 2006). Etik, her tiirli insan iliski-
sinde temel nitelik olup her nerede insan varsa mutlaka etik bir iligkinin s6z konusu
oldugu gergegi gozden kagirilmamalidir (Kuguradi, 2006). Bu agidan bakildiginda
tiim meslek gruplar i¢in etik ilkeler ¢ok dnemli olmakla birlikte, polislik hizmetleri
vatandaslarin yasam alanlarini dogrudan etkiledigi i¢in giivenlik hizmeti sunan polis-
ler i¢in mesleki etik ilkeler daha da 6nemlidir.

I¢ giivenlikten sorumlu olan ve profesyonel bir meslek icra eden polisin, yasalarin
yaninda evrensel kabul gérmiis etik ilkelere de uygun davranmasi gerekmektedir.
Cerrah’a gore (2011) glivenlik personelinin yasalar1 uygulama konusunda sahip ol-
dugu yetkilerin genisligine bakildiginda, polisin sundugu hizmet kalitesinin ve stan-
dartlarinin yiikseltilebilmesi i¢in mevcut yasal diizenlemelere ek olarak meslek etigi
kurallarina da ihtiyag bulunmaktadir. Ulkenin i¢ giivenligi agisindan hayati bir nem
tasiyan polisler i¢in bazi etik ilkelerin yerlestirilerek biitiin ¢aliganlara benimsetilme-
si biiyiik 6nem tagimaktadir. Bu konuda, AB iilkelerinde kapsamli ¢aligsmalar yapilip
meslek etik ilkeleri ve etik dig1 davraniglar tek tek tanimlanmig olmasina ragmen
bu konunun iilkemizde yansimalar1 oldukg¢a yenidir (Seving, 2000). Dolayisiyla bu
calismada polis ve polis adaylarinin gozlemlerine gore polislerin mesleki etik dis
davranislar ile ilgili goriisleri belirlenmeye calisilmistir.

Kavramsal Cerceve

Diger kavramlarda oldugu gibi etik, meslek etigi ve polis meslek etigi kavramlarinin
tanim ve icerikleri hakkinda da ¢ok ¢esitli goriisler bulunmaktadir. Bununla birlikte bu
kavramlar, polislik meslegi baglaminda diisiiniilerek tanimlar1 yapilmaya galigilmustir.

Etik

Etik kavraminin, {izerinde goriis birligine varilmis tek bir tanimi yoktur. Etik s6z-
ciigii koken olarak Yunanca “karakter” anlamina gelen “ethos” sdzciliglinden tiiretil-
mistir (Arda & Pelin, 1995; Inal, 1996). Etik disiplini ise, insanin kisisel ve toplumsal
yasamindaki ahlaki sorunlarimi ele alip incelemektedir (Akarsu, 1998). Etik tartigma-
larin temel konusu, insanin eylemlerini ahlaki bakimdan degerli ya da degersiz kila-
nin ne oldugudur (Aydin, 2002). Etik, iyi kotii degerlerine iligkin teori iken; ahlak,
onun pratigidir. Etik, degerler ile ilgili olup insanin ne sekilde davranmasi gerektigini
aragtirirken; ahlak, bunun hayata gegirilmesini konu alir (Kiranli, 2002, s. 2). Diger
bir anlatimla etik, gelenek, gorenek ve ahlak ile ayni anlami ¢agristirmakla birlikte,
bu terimlerin kullanimlarinda fark oldugu sdylenebilir.
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Etik, iyi ve dogru olanin ne oldugunu degil, bir seyin iyi ve dogru oldugu hitkkmiine
nasil varilacagini gosterir. Boylece, etik ahlaki yargilar veya bir ahlak iiretmez, ahlak
tizerine konusur. Eylemlere iligkin ahlaki yargilarin nasil olustuklarini iist bir bakis
acist ile ¢oziimlemeye ¢aligir (Pieper, 1999). Birgok dilde kullanilan etik kelimesinin
giiniimiizdeki anlami, insan tutum ve davraniglariin iyi ya da kotii yonden degerlen-
dirilmesidir (Aydin, 2000, s. 4; Aydin & Aydin, 2000, s. 10; Ceylan, 2007, s. 79). Etik,
insanlarin birbirleriyle ve kurumlarla iligkilerinde ve kurumlar i¢indeki davranisla-
rinda iyi, dogru, kotii veya yanlis olarak adlandirdiklar1 deger yargilariin biitlintinii
ifade eder (Eryilmaz, 2008). Polislik mesleginde de etik terimi, ¢calisma ahlaki ya da
meslek ahlaki anlamlarinda kullanilmaktadir. Bu baglamda, etik davranis kurallar ya
da standartlarindan beklenen amacin dogru, diiriist, adil, acik ve diizgiin isleyen bir
polislik hizmetinin egemen olmasini saglamak oldugu sdylenebilir.

Meslek etigi ve polis meslek etigi. Toplum hayatinda insan iliskilerinde ve ¢esitli is
alanlarinda bir arada calisan bireyler arasinda karsilagilan etik sorunlarin bir sonucu ola-
rak “meslek etikleri” ortaya ¢ikmustir. Isgiiden ve Cabuk (2006) mesleki etik kavramimni
meslek yasamindaki davranislar1 yonlendiren, neyin yapilacagi ve neyin yapilmayacagi
konularmda rehberlik eden etik prensipler ve standartlarin toplami olarak tanimlamak-
tadir. Meslek etigi, genel olarak neyin dogru ya da neyin yanlis oldugu ile ilgili kurallar
ve standartlarla ilgilenir. Meslek etiginin en 6nemli yanlarindan biri, diinyanin neresinde
olursa olsun, ayn1 meslekte ¢aligan bireylerin bu davranig kurallarina uygun davranma-
larmin gerekliligini ortaya koymasidir (Aydim, 2002). Ozetle, herhangi bir meslekte o
meslege iliskin davranislar yonlendiren ve belirli davraniglara rehberlik eden etik ilke ve
standartlara “mesleki etik” denilebilir (Payam, 2015). Bu durumda ¢esitli meslek grupla-
rina mensup olanlarin ilgili alanda meslek etigi bilgisine sahip olmalari beklenir. Bunun
icinde meslek yasaminda degerlerin korunarak hayatmn devam ettirilmesi amaciyla, etik
degerler ve bu degerlerin bilgisine dayanan felsefe egitimi gereklidir (Kucuradi, 2002).

Polislik meslegi belirli kurallart olusmus, en koklii ve saygim mesleklerden biridir. Po-
lislerin sahip oldugu yetkiler dikkate alindiginda diger mesleklere kiyasla polislik meslegi
ve etik arasinda daha ¢ok iligki oldugu goriilmektedir. Meslek etigi ilkelerinin evrensel
degerler lizerine kurulu oldugu gerceginden hareket edildiginde, bir polisin mesleginin ge-
rektirdigi bazi etik ilkeler dogrultusunda hareket etme zorunlulugu vardir ve bu baglamda
sorumluluklarinin neler oldugunu ¢ok iyi bilmesi gerekmektedir. Polis meslek etigi;

“Bir meslek grubu olarak polislerin meslege iliskin olarak olusturup, gelistirdigi, polisleri
gorevleri esnasinda belirli bir sekilde davranmaya zorlayan, giivenlik hizmetlerinin sunul-
mast strasinda kisisel egilimleri sinirlayan, polislik i¢in yetersiz ve ilkesiz oldugu belirle-
nen meslek iiyelerini egiten ya da meslekten dislayan, meslek i¢i rekabeti diizenleyen ve
hizmet ideallerini korumay1 amaglayan polislik meslegine iligkin ilkeler biitiini” (Beren,
2002, s. 292, 2003, s. 6) olarak tanimlanabilir.
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Polis meslek etik ilkeleri ve etik dis1 davramislar. Herhangi bir meslek grubunda
calisan bireylerin uymalar1 beklenilen etik davranislar ve terk etmeleri istenilen etik
dis1 davraniglar mevcuttur. Olumlu etik davranislar deyince; esitlik, adalet, yansizlik,
sorumluluk, diiriistliik ve dogruluk, tarafsizlik, insan haklari, hukukun iistiinligi, hii-
manizm ve saygl, olumlu insan iliskileri, agiklik ve benzeri kavramlar akla gelmekte-
dir. Olumsuz etik davraniglar deyince de; kayirma, riigvet, yaranma, yolsuzluk, ¢ikar
saglama, gorev ve yetkinin kotliye kullanimi, dogmatizm, yobazlik ve bagnazlik gibi
kavramlar akla gelmektedir (Ataberk, 2003).

Meslek etik ilkeleri ¢esitli mesleklerde bir birine benzerlik gosterse de polis mes-
lek etigi ilkelerini asagidaki gibi siralamak miimkiindiir: mesleki sorumluluk, yasa-
lara aykir1 emri yerine getirmeme, gorevin ihmal edilmemesi, iskence ve siddetten
kac¢inma, yurttaglik sorumlulugu, mesleki profesyonellik, giiven, mesleki etkinlik,
kendini gelistirme, sevgi, hosgori, tutumluluk, baglilik ve takim ¢aligmasi, yaranma
ve dalkavukluk yapmamak, is iligkilerine politika karistirmamak, 6rnek kisi olmak,
kotii aligkanliklardan uzak durmak, dedikodu yapmamak, dogmatik davranmamak,
yobaz veya bagnaz olmamak, bencil olmamak, insan iligkileri ve elestirilere acik
olmak, insana saygi, hakarette bulunmamak, siddet-baski-saldirganlik géstermemek,
0zel hayata saygi, sir saklama, hak ve 6zgiirliikklerin korunmasi, esitlik ilkesi, huku-
kun istlinliigii, tarafsizlik, ayrimeilik yapmamak, kayirmacilik yapmamak, diiriist-
liik-dogruluk, rigvet ve hediye kabul etmemek, yolsuzluklara karigmamak ve goz
yummamak, zimmetten ka¢inmak, somiirii ve istismardan kaginmak (Karababa &
Gokgegoz, 2002, s. 324-329; Pehlivan, 2002, s. 105-132).

Bu etik ilkelerin yani sira bazi evrensel etik dig1 davranislar da s6z konusudur. Po-
lislerin gorevlerini yerine getirirken verdikleri kararlarda, yaptiklar uygulamalarda
ve insanlarla iligkilerinde kaginmalar1 gereken ayrimcilik, kayirma, riisvet, yildir-
ma-kiskirtma, ihmal, somiirii, bencillik, yolsuzluk, iskence, yaranma-dalkavukluk,
siddet, baski, saldirganlik, iliskilerine politika karistirma, hakaret ve kiifiir, bedensel
ve cinsel taciz, kotii aligkanliklar, gérev ve yetkinin kotiiye kullanimi, dedikodu, zim-
met, dogmatik davranig, yobazlik-bagnazlik gibi kurallar etik dig1 davraniglar olarak
gorililmektedir (Ataberk, 2003; Aydin, 2002, s. 60-69; Karababa & Gokcegoz, 2002,
s. 329-330; Pehlivan, 2002, s. 105-132).

Polis tarafindan sergilenen etik dis1 her davranisin polislerin imajin1 zedeledigi
gibi polise olan giiveni de azaltacagi higbir zaman unutulmamalidir (Cerrah & Eryil-
maz, 2001). Diger yandan polisin her bir etik davranisi da polisin imajini diizeltecek
ve halkin polise olan giiveni arttiracaktir. Bediik ve arkadaslari (2005) tarafindan ya-
pilan aragtirmada da etik dis1 davraniglarin 6niine gegilebildigi zaman polisin meslek
etigine uygun davraniglar gdsterme oraninin artacagi ve polise karsi halkin giiven ve
desteginin daha fazla kazanilmis olacagi sonucuna varilmistir.
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Polis etigi ile ilgili yapilan ¢alismalar incelendiginde, Delice (2014) tarafindan
yapilan arastirmada polislerin etik dis1 davranislari ciddi bir sorun olarak gordiikle-
ri, etik dis1 davraniglarin Emniyet Teskilatinda nadiren yasandigi ve bu davranislara
yiiksek cezalar verildigi saptanmistir. Polislerin bu algilar1 cinsiyet, medeni durum,
egitim seviyesi ve etik egitimi alma durumuna gore farklilasmazken; yasi, kidemi
ve riitbesi daha fazla olan polislerin etik dis1 davranislar1 daha ciddi bir sorun olarak
algiladiklar1 goriilmiistiir.

Beyaz (2011) tarafindan tarama modeli ve nicel yontemle yapilan aragtirmada Kri-
minal Polis Laboratuarlar1 (KPL) uzmanlarinin, Olay Yeri Inceleme (OY1) gérevli-
lerine oranla etik ilkeleri, hem daha yliksek oranda benimsedikleri, hem de meslek-
taglar tarafindan etik ilkelerin daha yiiksek oranda yerine getirilmekte oldugu ortaya
koyulmustur. KPL uzmanlari, OYI gérevlilerine oranla hukukun iistiinliigii ilkesini,
daha yiiksek oranda benimsemekte ve bu tespit meslektaslari tarafindan da dogrulan-
maktadir. Arastirma bulgularina gére hem KPL uzmanlari, hem de OYI gorevlileri
delil giivenligine, kendi giivenliklerinden ¢ok daha fazla 6nem vermektedir. KPL uz-
manlarmin, OYI gorevlilerine oranla tarafsizlik, diiriistliik, riisvet ve hediye kabul
etmemek konusunda daha yiiksek bir orana sahip olduklari meslektaglari tarafindan
belirtilmistir. OYT gérevlilerinin ise, KPL uzmanlarina oranla elestiri, kendini gelis-
tirme ve egitime agik olma konusunda daha yiiksek orana sahip oldugu meslektaslari
tarafindan belirtilmistir.

Cerrah ve arkadaslarinin (2009) yaptig1 arastirmada Tiirk polisinde etik dis1 dav-
raniglarin yaygin oldugu bulunmustur. Elgin (2006) tarafindan yapilan arastirmada
vatandagin, genellikle jandarma personelinin etik kodlara uygun davrandigimi dii-
siindiigii, ancak jandarma personelinin iyilestirilmesi gereken bazi davraniglarinin
da oldugu ortaya ¢ikmistir. Jandarma personelinin daha iyi duruma getirmesi veya
diizeltilmesi gereken davranislari; kamu kaynaklarini amaci disinda kullanmak, ek is
yapmak, eski statiiden faydalanmak, 6zel hayata saygisiz olmak ve adam kayirmaktir.
Bediik ve arkadaslari (2005) tarafindan yapilan ¢alismada ise polis meslek etigi ile
ilgili asagidaki sonuclara ulagilmistir: (i) Meslek mensuplarinin gorevlerinin gere-
gini yerine getirirken en fazla tereddiit yasadiklar1 durum gérev ve yetki sinirlarinin
belirlenmesidir. Hediye almama konusunda ise polisler tereddiitte kalmadiklarini be-
lirtmiglerdir. (i1) Katilimcilar, “diirtistligi” polislik mesleginde en 6nemli etik deger
olarak goriirken mesleki bilgi ve tarafsizlik da 6nem verilen bir bagka etik yargidir.
Esitlik ve tarafsizlik, insan haklari, gizli bilgilerin saklanmasi, mesleki sorumluluk
ve etkinlik konular1 da 6nemli gordiikleri etik degerler olarak belirtilmistir. (iii) Ka-
tilimeilar sirastyla ayrimcilik-kayirma, kotii muamele, riisvet veya yolsuzluk, gorevi
kotiiye kullanma, dalkavukluk, iskence, siddet, baski ve korkutma en fazla etik dis
bulduklar1 davranislar olarak belirtmislerdir.
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Bal ve Beren’in (2007) polislerin kendi yoneticileri hakkindaki etik algilarini ince-
ledikleri aragtirmada, katilimcilardan %40°’1 polis yoneticilerinin ¢alisanlart 6zel is-
lerinde kullandiklarini, %20°’si yoneticilerin hediye ve riigvet kabul ettiklerini, %18’
polis yoneticilerinin kendilerine yakin gordiiklerine ayricalikli davrandiklarini, %15’
yoneticilerin yolsuzluklara g6z yumduklarini, %10’u yoneticilerin trafik kurallarina
uymadiklarini ve %10’u yoneticilerin asir1 kuvvet uyguladiklarini belirtmislerdir.

Arastirmanin Amaci

Polislerin gdrevlerini yerine getirirken verdikleri kararlarda, polislik uygulamala-
rinda ve insanlarla iligkilerinde etik degerlerin mesleki goriiniimlerinin belirlenmesi
onemlidir. Polislik uygulamalarinda etik ilkelerin benimsenmesi ve yerlesmesinde,
polislerin hizmet dncesi egitimleri ¢cok 6nemli bir role sahiptir. Bu siiregte polis
adaylarmin etik ilkelerden ve etik disi davraniglardan haberdar edilmeleri gerek-
mektedir. Ciinkii bazen etik ilkelerin iyi bilinmesi bile insanlar1 etik dis1 davran-
manin ¢ekiciligine kurban olmaktan kurtaramamaktadir (Aydin, 2002).

Bu arastirma ile polis adaylarinin ve polislerin gézlem ve goriislerine gore polis-
lerin etik dis1 davraniglari saptanmaya calisilmistir. Bu amagla, Polis Meslek Yiik-
sek Okulunda gorev yapan polisler ve 6grenim goren polis adaylarinin goriiglerine
basvurulmustur. Aragtirmaya katilanlara ankette belirlenen durumlarda kendilerinin
degil ama polislerin nasil davrandigina iliskin gézlem ve goriisleri sorulmustur. Aras-
tirmanin genel amact dogrultusunda su sorulara yanit aranmistir: (i) Polis ve polis
adaylarmin, polislerin mesleki etik dis1 davraniglar ile ilgili goriisleri nasildir? (ii)
Polis ve polis adaylarinin, polislerin mesleki etik dis1 davraniglari ile ilgili goriisleri
arasinda gorev ve okul degiskenleri bakimindan anlamli bir fark var midir?

Polis adaylarinin ve polislerin mesleki sosyallesmesindeki en dnemli unsurlardan
biri, gozledikleri polislerdir. Polis adaylari, polis egitim kurumlarinda aldiklar1 ku-
ramsal bilgilerin uygulamadaki durumunu, polisleri gézleyerek, polisler de dogrudan
meslektaglarini gozleyerek gormektedirler. Bu anlamda gézlenen polislerin yaptig
etik ya da etik dis1 davranislar, meslegin ilk yillarinda yasanabilecek olasi etik iki-
lemler agisindan ve yeni polisler i¢in ¢gok dnemlidir. Arastirma sonuglarinin, polis-
lerin ve polis adaylarinin mesleki etik dis1 davraniglar algisini ortaya koymaya, bu
dogrultuda tedbirler almaya ve polislerin etik bilinglerinin gelistirilmesi amaciyla
uygun egitim programlarimin gelistirilmesine yardimci olacagi diistiniilmektedir.

Yontem

Bu arastirmada polis ve polis adaylariin gdzlemleri ¢er¢evesinde polislerin mes-
leki etik dis1 davraniglarinin var oldugu haliyle betimlenmesi amaglandigindan, aras-
tirma tarama modelindedir.
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Calisma Grubu

Arastirmanin ¢aligsma grubunu, Malatya ve Elaz1g Polis Meslek Yiiksek Okullarin-
da gorev yapan 89 polis ve staj egitimlerini tamamlamis 231 polis aday1 olusturmak-
tadir. Arastirmaya son sinif 6grencilerinin alinmasinin nedeni, bu 6grencilerin staj
egitimlerini kadroda tamamlamis olmalar1 ve polislik uygulamalarina bizzat tanik
olmalaridir. Tiim son smif 6grencilerinden ve polislerden aragtirmaya katilanlar ise
seckisiz (random) olarak belirlenmistir.

Veri Toplama Araci

Arastirmada veri toplama araci olarak, arastirmaci tarafindan gelistirilen “Etik
Dis1 Davranislar Olgegi” kullanilmustir. Veri toplama islemi, katilimeilarin polislerin
mesleki etik dis1 davranislar ile ilgili goriislerini belirlemek icin yapilmustir. Olgegin
gelistirilmesinde, arastirma konusu ile ilgili tez, makale ve yurt i¢ci ve yurt diginda
yapilan ilgili calismalardan yararlanilmistir. Gelistirilen taslak 6l¢ek, polis etigi alan
uzmanlarina incelettirilerek, 6lgek maddelerinin konuyu kapsayip kapsamadigi, ye-
terliligi, gegerliligi ve anlagilirligi konusunda uzmanlarin fikirleri alinmistir. Gelen
elestiri ve Oneriler dogrultusunda nihai 6lgek elde edilmistir. 26 maddeden olusan
olcek tek boyutludur ve Likert tipi maddelerden olusmaktadir. Olgegin yap1 gecer-
ligi i¢in faktor analizi yapilmistir. Verinin KMO degeri .96, Barlett Testi degeri p =
.00 olmas faktér analizi icin uygun oldugunu gostermektedir. Olgegin faktor yapisin
ortaya koymak i¢in dondiiriilmemis temel bilesenler analizi kullanilmistir. Olgek mad-
delerinin dondiiriilmemis temel bilesenler analizi sonucunda maddelerin faktor yiik de-
gerlerinin 0,36 ile 0,80 arasinda degistigi goriilmiistiir. Olcegin tamaminin agikladig
varyans %66,52°dir. Yap1 gecerligi olan bir testte, testin agikladigi toplam varyansin
%40’1n {istiinde olmast yeterli goriilmektedir (Biiyiikoztiirk, 2010). Olgekte “1- Higbir
zaman, 2- Cok nadir, 3- Bazen, 4- Cogunlukla ve 5- Her zaman” ifadeleri kulla-
mlmistir. Olgegin tiimiiniin Cronbach Alfa giivenirlik katsayis1 bu caligma igin a
= 0.96"dir. Olgekte 26 madde oldugu icin Slgekten alinabilecek en diisiik puan 26,
en yiiksek puan ise 130’dur. Olcekten alinan puanin yiikselmesi etik dis1 davranisin
sikliginin arttigini, diismesi ise azaldigini gostermektedir. Yapilan bu analizler gelis-
tirilen dlgegin yeterli, gegerli ve giivenilir bir 6lgek oldugunu gostermektedir.

Islem

Arastirmada katilimeilarin goriislerinin belirlenmesinde aritmetik ortalama, stan-
dart sapma, yiizde, frekans gibi betimsel istatistikler kullanilmistir. Polis adaylarinin
ve polislerin, polislerin mesleki etik dist davranislar ile ilgili goriisleri en diisiik orta-
lamadan en yiiksek ortalamaya dogru siralanarak verilip yorumlanmistir. Ayrica kati-
limcilarin goriislerinin gérev ve okula gore karsilastirilmasinda #-testi kullanilmustir.
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Bulgular

Bu bdltimde ilk dnce polis ve polis adaylarinin, polislerin mesleki etik dis1 davranis-
lart ile ilgili goriislerine, daha sonra katilimeilarin goriislerinin gorev ve okul degisken-
lerine gore karsilastirmalarina yer verilmistir. Polislerin, meslektaglariin mesleki etik
dis1 davraniglar ile ilgili gortigleri en diisiik ortalamadan en yiiksek ortalamaya dogru
Tablo 1’de siralanarak verilmistir.

Tablo 1
Polislerin, Meslektaslarimn Etik Digi Davramislart ile Ilgili Goriisleri (n = 89)
Etik Dis1 Davranislar X S

1. Gorevini yerine getirirken “riigvet alma” 1,2 0,46
2. Gorevini yerine getirirken “yolsuzluk” yapma 1,25 0,57
3. Halka kars1 “siddet ve baskiya” bagvurma 1,28 0,58
4. Siiphelilere “iskence ve kotii muamele” yapma 1,30 0,66
5. Gorevini yerine getirirken “6zel hayata saygisiz davranma” 1,44 0,90
6. Yapmasi gereken “gorevleri kétiiye” kullanma 1,46 0,87
7. Halka kars1 “sozlii ve fiili” hakarette bulunma 1,49 0,91
8. Gorevini yerine getirirken ¢ok “orantisiz gii¢” kullanma 1,52 0,73
9. Gorevi esnasinda edindigi bilgiyi ve mesleki “sirr1 korumama” 1,58 1,09
10. “Yarginin bagimsizlig1” ve tarafsizliga “saygili davranmama” 1,60 1,17
11. Gorevini yerine getirirken “siiphelileri suglu gibi kabul etme” 1,62 0,99
12. Toplumca hos karsilanmayan “kétii aligkanliklara” sahip olma 1,64 0,86
13. “Hediye” ve benzeri seyleri kabul etme 1,65 0,93
14. Goérevini yerine getirirken “siyasi goriislerini” yansitma 1,66 0,99
15. Gorevini yerine getirirken “keyfi muamelede” bulunma 1,72 1,19
16. Emekli olduktan sonra “eski statiisiinden faydalanma” 1,73 1,05
17. Meslektaslartyla “is birligi ve dayanigma” i¢inde olmama 1,74 1,13
18. Gorevini yerine getirirken “adam kayirma” 1,75 1,23
19. Meslektaslarinim isledigi “suglari ortbas etme” 1,76 1,08
20. “Kamu kaynaklarmi” amaci diginda kullanma 1,76 1,27
21. Kendi gérevi yaninda “ek islerle” ugragma 1,78 1,13
22. Insanlara “6n yargil” davranma 1,90 1,15
23. “Sahsi ¢ikara” yonelik “bencil davraniglar” sergileme 1,97 1,22
24. Kurum i¢inde ve disinda “ayrimcilik yapma” 2,04 1,41
25. Meslektaslar1 ve baskalar1 hakkinda “dedikodu” yapma 2,33 1,33
26. “Usulsiiz atama” i¢in “ikili iligkileri” kullanma 2,39 1,43
TOPLAM 1,67 0,83

4,2-5,0: Her Zaman; 3,4-4,19: Cogunlukla; 2,6-3,39: Bazen; 1,8-2,59: Cok Nadir; 1-1,79: Higbir Zaman

Polislerin, meslektaglarinin mesleki etik dis1 davranislari ile ilgili goriislerinin genel arit-
metik ortalamas1 1,67, standart sapmast ise 0,83’tiir. Buna gore polisler, meslektaslarmin
mesleki etik dis1 davranislari “Hicbir Zaman” yapmadiklarini diisiinmektedirler. Polisler, 61-
¢ekte yer alan ilk 21 maddeye “hi¢bir zaman” yanitim verirken, sadece son 5 maddeye “Cok
Nadir” yamtin1 vermislerdir. Bu veriler polislerin, meslektaslarin etik dig1 davranislari ile
ilgili goriisleri hakkinda genel bir bulgu saglamaktadir. Ancak polislerin, meslektaslarmim
etik dis1 davraniglar arasinda hangi davraniglari 6n plana ¢ikardiklarmim belirlenmesi de
onem tagimaktadir. Bundan dolay1 polislerin goriislerinin ayrmtili bir sekilde goriilebilmesi
icin dlcekte yer alan tiim maddelerin ortalama ve standart sapmalari Tablo 1°de sunulmustur.
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Tablo 1°de de goriildiigii gibi polislerin, meslektaslar tarafindan en sik yapildigini
diistindiigii etik dis1 davranis, “Usulsiiz atama i¢in ikili iliskileri kullanma” (X’ =2,39)
davranisidir. Polisler, bu davranigin meslektaslari tarafindan ¢ok nadir de olsa yapildi-
g1 digiinmektedirler. Bu davranisi, “Meslektaglar1 ve baskalart hakkinda dedikodu
yapma” (X = 2,33), “Kurum i¢inde ve disinda ayrimeilik yapma” (X = 2,09), “Sahsi
cikara yonelik bencil davranislar sergileme” (X=1,97) ve “Insanlara onyargili davran-
ma” (X = 1,90) davramisi takip etmektedir. Polisler, bu davramslarm da meslektaslari
tarafindan ¢ok nadir yapildigim diistinmektedirler. Polisler, bu bes davranisin disindaki
biitiin etik dis1 davraniglarin meslektaglari tarafindan “Hicbir Zaman” yapilmadigim
diistinmektedir. Polislerin, meslektaglari tarafindan en az yapildigini diisiindiigii etik
dis1 davranis, “Gorevini yerine getirirken riigvet alma” ()_( = 1,20) davranisidir. Polisler,
bu davranigin meslektaglari tarafindan “Higbir Zaman™ yapilmadigini belirtmislerdir.

Polis adaylarinin, polislerin mesleki etik dis1 davraniglar ile ilgili goriisleri ise en
diisiik ortalamadan en yiiksek ortalamaya dogru Tablo 2’de siralanarak verilmistir.

Tablo 2
Polis Adaylarinn, Polislerin Etik Disi Davramislart ile Ilgili Goriisleri (n = 231)
Etik Dis1 Davraniglar X S

1. Gorevini yerine getirirken “riigvet alma” 1,55 0,81
2. Stiphelilere “igkence ve kotii muamele” yapma 1,64 091
3. Gorevini yerine getirirken “yolsuzluk” yapma 1,65 0,97
4. Halka kars1 “siddet ve baskiya” bagvurma 1,70 0,88
5. “Yargmin bagimsizlig1” ve tarafsizligia “saygili davranmama” 1,71 1,02
6. Yapmasi gereken “gorevleri kétitye” kullanma 1,75 0,97
7. Gorevini yerine getirirken “6zel hayata saygisiz davranma” 1,78 1,03
8. Halka kars1 “sozli ve fiili” hakarette bulunma 1,84 1,01
9. Gorevi esnasinda edindigi bilgiyi ve mesleki “sirr1 korumama” 1,93 1,12
10. Gorevini yerine getirirken “keyfi muamelede” bulunma 1,95 1,08
11. Gorevini yerine getirirken ¢ok “orantisiz gii¢” kullanma 1,97 1,01
12. Toplumca hos karsilanmayan “kotii aliskanliklara” sahip olma 1,99 1,03
13. Gorevini yerine getirirken “siyasi goriislerini” yansitma 2,00 1,22
14. “Hediye” ve benzeri seyleri kabul etme 2,04 1,14
15. Meslektaslartyla “is birligi ve dayanigma” i¢inde olmama 2,08 1,20
16. Gorevini yerine getirirken “stiphelileri suclu gibi kabul etme” 2,16 1,21
17. “Kamu kaynaklarini” amaci diginda kullanma 2,17 1,40
18. “Sahsi ¢ikara” yonelik “bencil davraniglar” sergileme 2,21 1,41
19. insanlara “6n yargil” davranma 2,25 1,20
20. Emekli olduktan sonra “eski statiisiinden faydalanma” 2,31 1,30
21. Meslektaslar1 ve bagkalar1 hakkinda “dedikodu” yapma 2,33 1,47
22. Kendi gorevi yaninda “ek islerle” ugrasma 2,35 1,20
23. Meslektaslarinin isledigi “suglari ortbas etme” 2,41 1,18
24. Gorevini yerine getirirken “adam kayirma” 2,44 1,50
25. Kurum iginde ve diginda “ayrimcilik yapma” 2,61 1,57
26. “Usulsiiz atama” i¢in “ikili iligkileri” kullanma 2,80 1,68
TOPLAM 2,06 0,91

4,2-5,0: Her Zaman; 3,4-4,19: Cogunlukla; 2,6-3,39: Bazen; 1,8-2,59: Cok Nadir; 1-1,79: Higbir Zaman
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Polis adaylarmim, polislerin mesleki etik dig1 davramislar ile ilgili goriislerinin genel
aritmetik ortalamasi 2,06, standart sapmasi ise 0,91°dir. Buna gore polis adaylart, polisle-
rin mesleki etik dis1 davraniglart “Cok Nadir” yaptiklarim diigiinmektedirler. Polis adayla-
11, 6lgekte yer alan ilk 7 maddeye “hicbir zaman”, 8. madde ile 25. madde arasindaki mad-
delere “Cok Nadir” yanitin verirken, sadece son maddeye “Bazen” yanitin1 vermislerdir.
Bu veriler polis adaylarinin, polislerin etik dis1 davranislart ile goriisleri hakkinda genel
bir bulgu saglamaktadir. Ancak polis adaylarinin, polislerin etik dis1 davranislari arasinda
hangi davraniglart 6n plana ¢ikardiklarinin belirlenmesi de 6nem tagimaktadir. Bundan
dolay1 polis adaylarmin goriiglerinin ayrmtili bir sekilde goriilebilmesi i¢in 6lgekte yer
alan tiim maddelerin ortalama ve standart sapmalar1 Tablo 2’de sunulmustur.

Tablo 2’de de goriildiigl gibi polis adaylarina gore, polisler tarafindan en sik
yapilan etik dis1 davrams, “Usulsiiz atama i¢in ikili iliskileri kullanma” (X = 2,80)
davranisidir. Polis adaylari, bu davranisin polisler tarafindan “Bazen” yapildigim dii-
siinmektedirler. Polis adaylarina gore, polisler tarafindan en az yapilan etik dis1 dav-
rants, “Gorevini yerine getirirken riisvet alma” (X = 1,20) davramsidir. Polis adaylar,
bu davranigin polisler tarafindan “Higbir Zaman” yapilmadigini belirtmislerdir. Bu
davranisi, “Siiphelilere iskence ve kotii muamele yapma” (X = 1,64), “Gorevini yeri-
ne getirirken yolsuzluk yapma” (X= 1,65), “Halka kars1 siddet ve baskiya bagvurma”
(X =1,70), “Yargmin bagimsizhig1 ve tarafsizhigina saygili davranmama” (X = 1,71),
“Yapmas1 gereken gorevleri kétitye kullanma” (X = 1,75) ve “Gérevini yerine geti-
rirken 6zel hayata saygisiz davranma” (X = 1,78) davranislari takip etmektedir. Polis
adaylar1, bu davraniglarin polisler tarafindan ¢ok nadir yapildigini diisiinmektedirler.
Polis adaylari, Tablo 1’de yer alan ilk yedi ve son davranigin digindaki biitiin etik dis1
davranislarin polisler tarafindan “Bazen” yapildigini1 diistinmektedirler.

Bulgular, polis ve polis adaylarinin, polisler tarafindan en az ve en sik yapilan
etik dig1 davranis baglaminda goriiglerinin ortlistiigiinii gostermektedir. Clinkii hem
polislere hem de polis adaylarina gore polisler tarafindan en az yapilan etik dis1 dav-
ranig “GoOrevini yerine getirirken riisvet alma” davranigi ve en sik yapilan etik dist
hem de polis adaylari, gorevini yerine getirirken riigvet alma davranisinin polisler
tarafindan “Hicbir Zaman” yapilmadigini belirtmislerdir. Bununla birlikte polisler
rafindan ¢ok nadir yapildigin belirtirlerken, polis adaylar1 bu davranigin bazen ya-
pildigin1 belirtmektedirler.

Tablo 3’te katilimecilarin gorislerinin bulunduklar1 okula gore karsilastiriimasi
amacli ile yapilan #-testi analizi sonuglaria yer verilmistir.
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Tablo 3
Polis ve Polis Adaylarinin, Polislerin Etik Dist Davramsglart ile Ilgili Goriislerinin Bulunulan Okula Gére
Karsilastirilmasi

Okul n X SS sd ' P
Malatya PMYO 191 2,0254 0,892 318 1,768 078
TOPLAM ,
Elazig PMYO 129 1,8503  0,83297

Tablo 3’te de goriildiigli gibi polis ve polis adaylarinin, polislerin etik dis1 davra-
niglart ile ilgili goriisleri bulunulan okula gore istatistiksel olarak anlamli bir farkli-
lik gostermemektedir [t(318) = 1,76, p > .05]. Ancak Malatya Polis Meslek Yiiksek
Okulundaki polis ve polis adaylar1 (X= 2,02, S = 0,89), Elaz1§ Polis Meslek Yiiksek
Okulundaki polis ve polis adaylarina (X = 1,85, S = 0,83) gore daha yiiksek ortala-
maya sahiptir. Bu bulgulardan hareketle polis ve polis adaylarinin, polislerin etik dis1
davranislar ile ilgili goriislerinin bulunulan okula gore farklilik goéstermedigi sonu-
cuna varilmistir. Bir bagka anlatimla, aragtirmaya katilanlarin okullarmin farklilig,
polislerin etik dis1 davranislar ile ilgili goriislerinde etkisizdir.

Tablo 4’te ise katilimcilarin goriislerinin goreve gore karsilastirilmasi amaci ile
yapilan ¢-testi analizi sonuglarina yer verilmistir.

Tablo 4
Polis ve Polis Adaylarinn, Polislerin Etik Dist Davramglart ile Ilgili Goriiglerinin Goreve Gore Karsilagti-
rilmasi

Gorev n X SS sd t )4

Polis 231 2,0623 ,88159 318 3,62 .000
TOPLAM .

Polis Aday1 89 1,6759 ,78335

Tablo 4’te de goriildiigii gibi polis ve polis adaylarnin, polislerin etik dis1 davra-
niglari ile ilgili goriisleri gorev degiskenine gore istatistiksel olarak anlamli bir farkli-
lik gostermektedir [t(318) = 3,62, p < .05]. Polis adaylarinm (X = 2,06, S = 0,88), po-
lislere (X= 1,67, S = 0,78) gore daha yiiksek ortalamaya sahip oldugu gériilmektedir.
Bu bulgulardan hareketle polis ve polis adaylarinin, polislerin etik disi1 davraniglari
ile ilgili goriisleri gérev degiskenine gore farklilik gdsterdigi sonucuna varilmigtir.
Bir bagka anlatimla arastirmaya katilanlarin gorevlerinin farkliligs, polislerin etik dis1
davraniglari ile ilgili goriislerinde etkilidir.

Tartisma

Polis adaylarinin ve polislerin mesleki sosyallesmesindeki en 6nemli unsurlardan
biri, gozledikleri polislerdir. Polis adaylar1 ve polisler, polis egitim kurumlarinda al-
diklar1 kuramsal etik bilgilerin uygulamadaki durumunu, polisleri gozleyerek gor-
mektedirler. Bu anlamda g6zlenen polislerin yaptigi etik ya da etik dis1 davranislar,
meslegin ilk yillarinda yasanabilecek olasi etik ikilemler agisindan ve yeni polisler
icin ¢cok dnemlidir. Aragtirma bulgularina gore, polis ve polis adaylarinda polislerin
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mesleki etik dis1 davraniglar genel olarak sergilemedikleri goriigii hakimdir. Polisle-
rin, gozledikleri meslektaslarinda etik dis1 davraniglar1 genel olarak gozlemedikleri
belirlenmistir. Clinkii polisler, meslektaglarinin belirtilen mesleki etik dig1 davranis-
lar1 “hi¢bir zaman” yapmadigini diisiinmektedirler. Bu bulgu literatiirdeki baz1 arag-
tirmalarla da ortligmektedir. Beyaz (2011) tarafindan yapilan arastirma sonuglaria
gore katilimcilar meslektaslarinin etik davranislari yiiksek diizeyde yerine getirdigini
belirtmislerdir. Delice (2014) tarafindan yapilan arastirmada da katilimcilar, bera-
ber calistiklart meslektaslarin etik degerlere uyduklarini (3,9/5) belirtmiglerdir. Elgin
(2006) ise vatandasin, jandarma personelinin davraniglarini genel olarak i ve meslek
etigine uygun buldugunu ve etik dis1 davraniglarin jandarmada bulunmadigini diigiin-
diiklerini ortaya koymustur.

Polislerden farkli olarak polis adaylarinin ise, gozledikleri polislerde mesleki etik dist
davraniglar ¢cok nadir de olsa gozledikleri belirlenmistir. Polis adaylari, polislerin be-
lirtilen mesleki etik dis1 davraniglar “cok nadir” yaptiklarini diistinmektedir. Polislerin
ciddi bir sorun olarak gordiikleri etik dis1 davraniglarin teskilatta nadiren yasandiginin
(Delice, 2014) ortaya konulmus olmasi arastirmanin bu bulgusunu desteklemektedir.

Hem polislere hem de polis adaylarina gore, polislerin en az yaptiklar etik dist
davranig “Gorevini yerine getirirken riigvet alma”, en sik yaptigi etik dis1 davranig
da bu bulgular1 destekler niteliktedir. Kriminal Polis Laboratuvari uzmanlari, etik
davranis ilkelerinin alt boyutlar1 igerisinde “riigvet ve hediye kabul etmeme” ilkele-
rini yliksek diizeyde benimsemektedirler (Beyaz, 2011). Polislerin en ciddi gordigi
ve polisin kesinlikle yapmamasi gerektigini diisiindiikleri 10 davranistan birincisi
“rigvet alimmas1” davranisidir (Delice, 2014). Gorevi yerine getirirken riigvet kabul
edilmesi, polisler tarafindan ciddi etik dis1 davraniglar olarak algilanmaktadir (Bal &
Beren, 2007; Bediik ve ark., 2005; Cerrah ve ark., 2009).

rafindan “¢ok nadir” yapildigini, polis adaylar1 ise bu davranisin “Bazen” yapildigini
belirtmis olsalar da bu durum sorun yaratabilecek bir durumdur. Ciinkii, ayrimcilik
ve kayirmaciligin, engellenmesi ve iizerinde hassasiyetle durulmasi gereken konular
oldugu karsimiza ¢ikmaktadir (Bediik ve ark., 2005; Elgin, 2006). Dolayisiyla bir
polisin beceri, kabiliyet, basari, egitim diizeyi ve benzeri faktorler gibi objektif kis-
taslar dikkate alinarak herkese uygulanan usul ve esaslara gore tayin edilmesi gerekir.

Katilimcilarin goriisleri okula gore degismezken, goreve gore degismektedir. Po-
lis adaylar, polislere gore daha olumsuz goriiglere sahiptir. Bu da polis adaylarinin
mesleki etik dis1 davranislar karsisinda polislere gore daha hassas olduklar1 seklinde
yorumlanabilir. Arastirma bulgulari, mesleki etik ilkeler ve etik dis1 davraniglar ko-
nusuna polis egitim kurumlarinda ve hizmet i¢i egitim programlarinda yer verilme-
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si ve polis egitimi programlarinin gelistirilmesinde etik ilkelerin dikkate alinmasi
gerekliligini ortaya koymaktadir. Bu baglamda, polis ve polis adaylarina verilen ve
verilmesi muhtemel egitimlerde ve seminerlerde mesleki etik ilkelere dikkat edile-
rek agirlik verilmesi, polislerin etik biling ve farkindaliklarini arttiracak ve etik disi
davranislarin azaltilmasini saglayacaktir. Polis meslek etigi konusunda daha ¢ok ve
farklh bilimsel arastirmalar yapilmasi tesvik edilmelidir. Gerek hizmet i¢i gerekse
polis egitim programlarinda polis meslek etigi konularinda uygulamali ¢alismalara
yer verilmelidir. Polis ve polis adaylarmin hizmet dncesi ve hizmet i¢i egitimlerinde
meslek etigi ilkelerine daha duyarli hale gelmeleri i¢in egitim programlarinin hazir-
lanmas1 ve bu konuda gerekli 6nlem ve denetimlerin alinmasi gerekmektedir.
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Abstract
This study aims to determine the views of police officers and police candidates regarding professionally
unethical behaviors of police officers as observed by the former. For this purpose, a descriptive study model
was employed in this research. The study group comprised 89 police officers and 231 police candidates
working/studying at Malatya and Elazig Police Vocational Colleges. The related research data was collected
using an “Unethical Behavior Scale” developed by the researcher. In the analysis of obtained data, descriptive
statistics and t-test were used and the quantitative data was analyzed using SPSS software program. The
results of the study can be summarized as follows: in the context of the overall arithmetic mean of the
police officers, they believe that their colleagues “Never” perform any professionally unethical behavior.
According to the police officers in this study, the most unethical behavior performed by their colleagues
is “using bilateral relations for improper appointment,” while the least unethical behavior is “accepting a
bribe while conducting his duty.” However, the police candidates in this study generally think that police
officers “very rarely” perform professionally unethical behaviors. Police candidates also considered “using
bilateral relations for improper appointment” as the most unethical behavior performed by police officers
and “accepting a bribe while conducting his duty” as the least unethical behavior. Although the views of the
participants remained unchanged in terms of the school variable, they differed according to the job variable.
Based on the findings, it is suggested that training programs should prepare police officers and candidates
in their pre-service and in-service training to help them become more sensitive to professional ethics and

principles, and the necessary precautions and controls that need to be taken on this issue.
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Not all actions performed by people can be considered to be within the scope of
ethical values, but at the same time it is very difficult to think of any human activity that
has no relationship with ethical values (Aydin, 2006). Ethics is the basis of all kinds
of human relationships, thus wherever there is an individual, there exists an absolute
ethical relationship that should not be overlooked (Kucuradi, 2006). Cerrah (2011)
implies that in addition to existing regulatory rules, professional ethical principles are
needed for police officers to raise the standards and quality of services they provide,
considering the breadth of powers held by security personnel in law enforcement.
The healthy operation of security services and the mitigation of human rights abuses
depend on the establishment and acceptance of professional ethical principles and
rules by police officers. In this regard, although comprehensive studies have been
done on this issue and the principles of professional ethics and unethical behaviors
have been clearly defined in European Union (EU) countries, the implications of this
issue in our country is quite new (Seving, 2000). Therefore, in this study, views about
professionally unethical behaviors of police officers have been determined according
to the observations of police officers and candidates.

A search of the literature on ethics reveals that there is no single consensual definition
of the concept of ethics. The word “ethics” was originally derived from the word
“ethos,” which means “character” in Greek (Arda & Pelin, 1995; Inal, 1996). Ethics
examines and discusses the moral problems of a man’s personal and social life (Akarsu,
1998). Isgiiden and Cabuk (2006) define the concept of professional ethics as the sum
of the ethical principles and standards that guide what will or will not be done and
that govern people’s behaviors accordingly in their professional lives. In sum, ethical
principles and standards that direct and guide specific behavior in any profession or
occupation are known as “professional ethics” (Payam, 2015). Based on this definition
of professional ethics, professional police ethics can then be described as “the whole of
principles regarding policing services which aim at protecting the ideals of the whole
profession, organizing the professional domestic competition, educating the members
of the professions that are determined to be unprincipled or inadequate for policing
or excluding these members from the profession, exclusive to create in relation to the
profession of the police as a group of professionals has developed, limiting the personal
tendencies during the provision of security services and compelling police to act in a
certain way during their duties” (Beren, 2002, p. 292; Beren, 2003, p. 6).

Although the ethical principles of various occupations are fairly similar to
one another, the principles of professional police ethics can be listed as follows:
professional responsibility, compliance with the order contrary to the law, upholding
of duty, refraining from violence and torture, civic responsibility, professionalism,
trustworthiness, professional activity, self-improvement, love, tolerance, frugality,
loyalty and teamwork, avoidance of subservience and sycophancy, not mixing
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politics with business relationships, being a model person, eschewing bad habits such
as gossiping and undesirable traits including bigotry, selfishness, and being dogmatic,
respect for human beings and being open to human relationships and criticism,
respect for privacy, confidentiality, protection of rights and freedoms, the principle
of equality, the rule of law, impartiality, non-discriminatory, integrity and honesty,
not accepting bribes and gifts, not turning a blind eye to corruption, avoidance of
embezzlement, exploitation, and abuse (Karababa & Gokgegoz; 2002, pp. 324-329;
Pehlivan, 2002, pp. 105-132).

Besides these ethical principles, there are also some universally unethical
behaviors that police officers must refrain from in their practices, decisions, and
relations with people while performing their duties. These include: discrimination,
nepotism, bribery, intimidation-provoking, neglect, exploitation, selfishness,
corruption, torture, cozying-flattery, violence, oppression, aggression, mixing policy
in relationships, insults and curses, physical and sexual abuse, bad habits, abuse of
power and duty, gossip, embezzlement, dogmatic behavior, and subservience and
sycophancy (Ataberk, 2003; Aydin, 2002, pp. 60-69; Karababa & Gok¢egoz, 2002,
pp. 329-330; Pehlivan, 2002, pp. 105-132). It is crucial to always remember that
every unethical behavior exhibited by police officers will not only damage the image
of the police force but will also reduce the public’s confidence in them (Cerrah &
Eryilmaz, 2001). However, every ecthical behavior in the conduct of police officers
will improve their image and also enhance public confidence in them.

This study aims to determine the views of police officers and candidates regarding
the professionally unethical behaviors of police officers as observed by them. In line
with the overall aim of the study, the following questions were considered: (i) what
do the study group of police officers and candidates think about the professionally
unethical behaviors of police officers? and (ii) is there a significant difference
between the opinions of these police officers and candidates related to police
officers’ professionally unethical behaviors in terms of job and school variables? To
address these questions, a descriptive study model was employed in this research.
The study group comprised 89 police officers and 231 police candidates working/
studying at Malatya and Elazig Police Vocational Colleges. The related research data
was collected using an “Unethical Behavior Scale” developed by the researcher. In
the analysis of obtained data, descriptive statistics and #-test were used before the
quantitative data were analyzed using SPSS software program.

The results of the study can be summarized as follows: in the context of the overall
arithmetic mean of the police officers, they believe that their colleagues “Never”
perform any professionally unethical behavior. According to the police officers in
the study group, the most unethical behavior performed by their colleagues is “using
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bilateral relations for improper appointment” and the least unethical behavior is
“accepting a bribe while conducting his duty.”

However, the police candidates in the study group generally think that police officers
“very rarely” perform professionally unethical behaviors. Police candidates also listed “using
bilateral relations for improper appointment” as the most unethical behavior performed
by police officers and “accepting a bribe while conducting his duty” as the least unethical
behavior. Although the views of the participants remained unchanged in terms of the school
variable, it differed according to the job variable. Based on these findings, it is suggested
that training programs should prepare police officers and candidates in their pre-service and
in-service training to help them become more sensitive to professional ethics and principles
and the necessary precautions and controls that need to be taken regarding this issue.
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Abstract
Itis inevitable that ethical questions arise in debt collection organizations and leadership, which is then good
ground to identify whether debt collection is good or evil. Therefore we consider that a good standpoint for
qualitatively explain the ethical dilemmas arising in our case study context. The article adopts a case study
approach to examine Finnish Collection Agency Ltd., and applies a qualitative content analysis of interview
data gathered by asking five employees to answer ten questions about how they see conflicts between their
work and their own ethical thoughts. We obtained a rich description of the issues facing the debt collection

business in Finland. In addition, the conceptual framework is further developed for forthcoming studies.
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Ethical questions have become more and more important in contemporary leadership
discussions, and business ethics is not a separate subject from business administration
(Allinson, 1998). Debt collection, in general, causes emotional responses when people
talk about it, and as stated by Aristotle, the emotions are our built-in alarm system for
ethical matters (Brown & Mitchell, 2010). The debt collection business provides good
grounds for seeking and understanding good and evil in business. In this case study,
we investigate the impact of the ethical question of employee behavior and leadership
challenges in debt collection agencies. We have identified that there exists an evident
lack of this kind of research in Finland. The ethical problems in this branch of business
are by nature acute, and so the research task is well motivated.

The general aim of this study is to increase our understanding of the impact of
ethical questions on employee behavior, and to decide whether the debt collection
industry can be seen in general as evil. More specifically, we set out to study what is
good and evil in the debt collection business and how ethical questions are reflected in
the internal communication and management of a debt collection agency. However,
we do not attempt to generalize our findings because that would be outside the scope
of this single case study.

One important reason for studying debt collection from the ethical perspective is
practical gain or utility. By investigating the ethical dilemmas prevailing in the debt
collection business, the owners and the management of such firms are able to find
out how workable and good the mechanisms of debt collection are. It is important to
resolve whether it is reasonable to motivate employees to use ethical debt collection
principles, or whether the kind of morality the employees have in regard to debt
collection even matters.

We assume that debt collection is generally considered problematic, or even a bad
or evil branch of business (by the general public). It could be that the environment
of debt collection as a business area makes its soil too toxic a working atmosphere
and employees try to motivate themselves by justifying their work through their own
personal moral principles; that is, values, moral habits, logic and so on.

To put it more clearly, we want to use this case study to describe and qualitatively
explain what kinds of ethical dilemmas become evident among the employees of a
debt collection firm and how. Through this study we will observe one Finnish debt
collection firm to contribute to discussions on moral dilemmas, the principles of good
and bad actions, and leadership. We will consider the legal point of view, but more
profoundly we will use ethical concepts and theories. This means that we will explore
whether some kind of continuum exists from “wrong-doing” to “evilness” in the
beliefs and thoughts of the employees studied. In addition, deontology and virtues
will be explored in connection with the principles of debt collection.
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So by these means we hope to obtain a clear picture of the details of conducting
a debt collection service in one Finnish firm. The sample is quite small, but we
believe that by using several in-depth qualitative essay-interviews, the purpose of
an explorative case study can be achieved. We hope that the results of this study can
serve as the basis for further larger studies of debt collection in the context of ethical
dilemmas in national and international contexts.

The Debt Collection Service Industry in Finland

The debt collection service industry is a service field where debt collection agents
collect their clients’ receivables from debtors where the receivable is overdue and
the debtor has not paid the principal amount according to the terms the creditor and
debtor previously agreed. In Finland, the debt collection service industry contains
135 companies (List of Debt Collection Companies, 2014). Debt collection is often
not the only business these agencies are engaged in. In general debt collection is not
only limited to debt collection agencies; therefore, many times debts are collected by
the creditors’ own actions. In addition, governments also collect debts in the form of
collecting unpaid taxes. This study aims to understand debt collection conducted by
debt collection agencies.

There are many regulations and laws to follow in debt collection in Finland, and
every debt collection agency needs a license to operate from the Regional State
Administrative Agency. The Regional State Administrative Agency monitors and
controls all debt collection agencies in Finland and the debt collection agencies are
obligated to report annually to this authority.

Themostimportantlegislationinthefieldisthe Debt Collection Act(22.4.1994/513).
This act describes how debt collection should be carried out before resorting to legal
action such as issuing a court summons. The strictest provisions included in this act
cover consumer debts. A consumer debt is a debt, where the debtor is an individual
and the creditor is some business or related entity. A consumer debt is also based on
goods or services meant for consumption by private individuals.

Debt collection is also controlled and monitored by the ombudsman. The
ombudsman delivers rulings on particular situations or conciliates over conflicts in
consumer matters. The ombudsman’s rulings are not enforceable, but the courts and
other authorities mostly form their own rulings on the basis of the ombudsman’s ruling;
therefore, these function as de facto regulations. That is why debt collection agencies
follow the ombudsman’s rulings. The ombudsman also publishes documentation
about what is good practice in the field of debt collection and the Debt Collection Act
obliges debt collection agencies to follow these guidelines.
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If the debt collection agency or the creditor themselves cannot make the debtor
pay the debt willingly, the creditor will commence a court procedure by issuing a
summons. In the basic debt collection process, the court will hand down a judgement
by default. The court process for that is not a full-scale court procedure — it is what
is referred to as an expedited procedure. This procedure involves the bailiff issuing a
summons to the respondent (debtor) requesting him or her to answer to the demands,
and if there is no answer, the court makes a ruling without hearing the debtor. This
expedited procedure in the courts is mostly handled by notaries rather than judges.

The court is also obliged to interfere in matters that are clearly a breach of the law,
even though the respondent does not point them out. These checks are mostly carried
out by notaries, who sometimes apply new interpretations of the law. Sometimes
these interpretations are clearly different from how the legislation has been applied in
the past. However, they remain in force because the debt collection agencies, which
collect sizeable debts, do not start questioning such negligible matters. Sometimes
notaries even call or contact the debt collection agencies and start to give instructions
on how the debt collection agency should apply certain laws — these instructions are
sometimes contrary to the general interpretation of the legislation. The employee in
the debt collection agency copes with all this, although it might raise some ethical
issues in terms of whether he or she is actually doing the right thing. The court is seen
as an authority, the rulings of which should not be questioned.

The judgment in force could be sent to the enforcement authorities for the
enforcement procedure. The debt collection agency employee sees the documents
about the enforcement procedure and how the authorities sell the debtor’s property to
fulfil his or her obligations, which might raise ethical considerations.

Discussion and debate in parliament forms the basis for new laws. The issue of
quick loans, which in the media and public discussions have been seen as a bad thing
in society, has recently been raised in the Finnish parliament. In these discussions,
the companies providing the quick loans are seen to be connected to debt collection
agencies. These discussions resulted in changing the debt collection act and a new
debt collection act came into force on 16 May 2013. This new act has some provisions
especially for quick loan companies, which reduces their profitability. These new
provisions also effected ordinary debt collection, and cast a shadow over the debt
collection service industry.

On the other hand, the media presents debt collection agencies as greedy, and in
public discussion, debt collection agencies are also connected in extreme cases to
outlawed motor bike clubs or other kinds of threats.

28



Jalonen, Takala / Ethical Dilemmas in Finnish Debt Collection — An Explorative Case Study

The employee in the debt collection agency is in the middle of this environment
and is often associated with the parties described here. Many consider that the debt
collection agency is greedy, bad or even evil. How can this employee justify his or
her actions as a debt collection agent?

Theoretical Background

Studies around ethical dilemmas. In the literature on moral dilemmas, it is
common to draw distinctions between the various types of moral dilemmas. It is
possible to distinguish between two different kinds of moral certitude: certitude in
regard to the final conclusion about what should be done, and certitude in regard to
the conflict of values that is the source of the dilemma. The moral dilemmas with
which our paper is concerned are of the second kind; where one generally understands
the values or the principals involved, but does not know how to resolve the empirical
conflict. In epistemological terms, a moral or ethical dilemma is a situation in which
the person does not know how to act because of conflicting beliefs about what is
required (see also Lurie & Albin, 2007).

We conducted a wide search for literature on ethical dilemmas, concepts of ethics
and ethical leadership within the debt collection industry environment but we found
only the following studies, which also describe the theoretical background for our
paper. Generally, we could state that ethical theories pertaining to the debt collection
industry are not widely researched.

The debate surrounding ethical dilemmas in general is one of the most important.
Warren (2011) found that the ethical dilemmas of ship owners concerning piracy off
the coast of Somalia are avoided through cooperative efforts between ship owners
and nation states. He used the virtue ethics perspective to consider ethical issues.
In the Finnish context, Takala and Uusitalo (1995) studied the professional ethical
dilemmas faced by retailers. They found four themes to be useful in the analysis:
freedom versus rules, principles versus moralizing, boundaries versus transition,
economy and morality versus subjective judgement. They used a multi-part moral
theory approach consisting of duty ethics, virtue ethics and utilitarianism. Larkin’s
(2000) study surveys the internal audit department of a large financial services
organization, in which respondents were challenged to recognize and evaluate ethical
and unethical situations often encountered in practice. Four key demographic variables
were investigated: gender, age, years of employment and peer group influence. For
the most part, the respondents view themselves as more ethical than their peers. There
does appear to be a gender effect suggesting that women have the ability to identify
ethical behavior better than their male counterparts.
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A study by Trapp (2011) noticed that companies often utilize several forms of
mostly one-way communication such as codes of conduct. The extent to which
these efforts, in addition to information about the company stance on ethics, are
able to positively influence behavior is disputed. In contrast, research on business
ethics communication and behavior indicates a relatively clear positive link between
open workplace dialogue on ethical issues and ethical conduct. In his article, Trapp
therefore addresses the question: What influences employee attitudes about talking
openly about ethical issues? Answers are proposed on the basis of focus group
interviews with staff at the Danish and Brazilian affiliates of the global healthcare
company Novo Nordisk. It was found that interest in discussing ethical issues was
influenced by two main factors: employee conceptualizations of business ethics and
the level of inter-collegial trust, credibility and confidence.

The case study by Van Cranenburgh and Arenas (2013) illustrates the dilemmas
facing multinational companies in meeting social challenges (especially health-
related) in Sub-Saharan Africa. From a business standpoint, social challenges in
developing countries differ greatly from those in nations where governments or
markets effectively provide for the population’s health needs. The case illustrates
what led a multinational to set up a corporate foundation, and focuses on three
strategic and operational dilemmas it ran up against. The case discussion shows that
the ethical issues intertwined with these dilemmas are best understood using a variety
of ethical approaches. Ethics of Care are just as relevant to analyzing corporate social
responsibility and corporate philanthropy as the deontological and utilitarian theories
commonly used in business ethics. From our point of view this study put forth
elements that come close to the discipline of Management by Mercy.

We agree with Tomperi (2014, p. 36), when she shows an interesting angle on
the current state of ethical leadership in Finland provided by Huhtala et al. (2011b),
who have studied the relationship between the ethical dilemmas Finnish managers
have and the ethical strain and stress they experience. Their research showed that a
quarter of the 902 managers surveyed found ethically challenging situations stressful,
and that the stress was linked with exhaustion and burn-out at work. Huhtala et al.
also found that the most typical ethically challenging situations were related to the
availability and use of resources.

Good in its many contexts. What does “good” really mean? We could find several
meanings for good. For example, G. H. von Wright, in his book “The Varieties of
Goodness” (2001), includes the following terms, concepts, and phenomena:

- Instrumental good;

- Absolute value good;
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- Technical good;
- Virtuous good.

Even though von Wright uses the term conceptual approach in reference to his
philosophy (i.e. deontic logic), he often uses examples and real world observations to
argue his reasoning. Therefore, the empirical world enters philosophy as if through
the backdoor.

From our point of view, “goods” that are connected with utilitarianism, deontology
(Kantianism) and virtue are central, and we expect to find this kind of logic of action
in our case organization.

The two major traditions dominating current thinking in moral philosophy are
deontology and utilitarianism. A third tradition, virtue ethics, may be useful in the
context of business ethics because it applies to the controversies between general
virtues and professional virtues. A fourth tradition that will be discussed here is the
ethics of emotions.

Deontology. In deontological reasoning it is supposed that there are prima facie
ideals which direct our thinking. Kant (1959) provided much of the reasoning that
underlies modern deontology. His conclusions are based on two concepts. First, he
states that the only possible basis for establishing a moral tradition is human reason
or logic. The second concept is whether an action can be universalized. For example,
one statement from Kant’s “categorical imperative” is that “one ought never to act
unless one is willing to have the maxim on which one acts to become a universal law.”
According to Kant, good will, and only good will, can be universalized. Therefore,
exceptions to universal rules should be tested or questioned as to whether they meet
the criterion of universalized good will. Modern interpretations of deontological
ideals suggest that the ideals may be considered “universal” in character but not
necessarily “absolute” (Ross, 1930).

Utilitarian reasoning had the most support when operators justified their actions
regarding economic benefit (=instrumental good). Duty and benefit were often mixed
up in people’s speech. Their meaning was blurred and the lines of argument created
by the operators broken. This can be interpreted in a way that supports Frankena’s
(see 1973) mixed deontological philosophy as a frame of reference. Deontological
reasoning was used, for example, in describing the personnel management processes
of a company.

Virtue ethics. is a favorable starting point for studying management and leadership
ethics. All the operators studied here could name virtues for their operations, worthy
of aspiring to. They also named professional practices already in use that they
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considered to be virtuous. The tradition of virtue ethics has been applied to the analysis
of the ethical concerns of various professionals. All professional activities may be
regarded as being guided by specific —artificial— virtues. Therefore, general moral
considerations and psychological descriptions may be inaccurate when applied to
professional life; for example, to the acts of such professionals as doctors, policemen
and marketing staff. Many professions deal with problematic areas, and professional
virtues are necessary in performing tasks effectively. Virtues can be defined as the
beneficial tendencies to act; they are role-related, artificial character traits, which serve
the goals of professions. It is possible to describe an ideal professional whose typical
behavioral tendencies, values, and other important features are such that they serve
the goals of his/her profession. Consequently, there is an evident gap between general
moral considerations and professional duties and values. For certain professions
this gap may be wide. In the world of professionals, professional goals are seen as
good in one way or another. Professional virtues serve the goals of the profession.
Although professional virtues may be different from ordinary virtues (honesty,
fairness, impartiality, etc.), they are justified because of the goals they serve. Some
provocative examples: business defies honesty through the practice of offering and
taking bribes; advertising produces blatant lies, distorts reality and creates artificial
needs to make profit for a firm. A used car salesman must be a professional liar to
succeed in his business. A profession’s socially justificatory argument (statement of
leading goals) provides rather narrow limits for professional activities and virtues.
Considering business life, a relativist might argue that it is foolish to require business
people to follow the norms of honesty in any other sense but that which is internal to
business life. Ruthlessness is an example of business virtue, which is not a virtue in
the outside world, and the virtue of honesty must be studied from the inside point of
view of business life (Takala & Uusitalo, 1996).

Evil in its many contexts. Evil is the other side of the coin, the opposite of “good.”
Thoughts that are good are not evil or bad. The word “evil” has many meanings
depending on the context. First, evil can be seen as synonymous with bad — it is like
any situation where there is a lack of good, or where bad things are happening to
human beings like death or serious illness, such as the plague. Second, evil might be
seen as synonymous with wrong — as in doing a wrong thing. Third, evil might even
be more than just wrong such that all wrong doers are not necessarily always evil.
That is then one way to define what is evil by trying to identify the difference between
what is simply a wrong thing but not evil (Formosa, 2008).

Furthermore, in the business organization, the most crucial task of resisting
evilness has been put on the leaders. What is the responsibility of the individual
person? Hanna Arendt (1963) states that evilness could become “banal” as in the
Nazi concentration camps. Evilness could be so common in everyday life that it could
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be located in the whole administrative system. The whole system could be rotten and
evil, and the individual sees himself as irresponsible and non-empowered.

Nazi commander SS Adolf Eichmann was a major operational actor in carrying
out the Holocaust. Arendt concludes her analysis of Eichmann, and his organizational
situation, with the judgement that Eichmann was guilty, but instead of being an insane
or monstrously evil person, he was well within the range of sanity and normality.
Eichmann was a thoughtless and “banal” person who did not understand what was
right and wrong about his role as a manager in an organization that harmed people.
He was not able to distinguish right from wrong in his organizational context because
he did not think about what he was doing or who he was cooperating with (Arendt,
1963; Nielsen, 1984).

Primo Levi survived the Nazi holocaust and wrote many books about evilness. He
states that to survive, one has to own almost one reason to live. “Survival in Auschwitz”
(1955) is Levi’s classic account of ten months he spent in the German death camp,
a harrowing story of systematic cruelty and miraculous endurance. Remarkable for
its simplicity, restraint and compassion, this book remains a lasting testament to the
indestructibility of the human spirit and a prayer for individual responsibility.

Zygmunt Bauman states that evilness, the Holocaust as its ideal-type, should be seen
as deeply connected to modernity and its order-making efforts. Procedural rationality, the
division of labor into smaller and smaller tasks, the taxonomic categorization of different
species, and the tendency to view rule-following as morally good, all played their role in
the Holocaust coming to pass. He also argued that for this reason modern societies have
not fully taken on board the lessons of the Holocaust and its evilness (2001).

Group pressure and individual responsibility are problematic issues. Both
naturalistic observations and experimental studies support the idea that ordinary
human beings are ready to engage in violent acts when severe group discipline is
exerted or as members of vicious sub-cults (Rogers, Stenner, Gleeson, & Rogers,
1995). As shown in many social-psychological field studies, the common man is
ready to give electric shocks and beatings to his fellows if strong leaders give the
orders to execute such actions (see Huczynski & Buchanan, 2001). But in the case
of a debt collection firm, this is meant to be part of normal business, not a cult.
However, we can assume that there are some features of the debt collection business,
which could lead the employees of the firm to similar kinds of actions. It could be
that moving from bad to evil actions happens little by little. No one wants to be an
evil or corrupted person but this is a kind of process. We shall call this process moral
erosion, and it is connected to lying as a moral choice. According to the study by
Takala and Urpilainen (1999) on managerial work and lying, to leave things unsaid
is not considered lying. It could be said in general that lying is about misleading
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someone about some truth — that then means there exists some kind of truth. We
should then consider whether truth is absolute or subjective.

Ethics and emotions. There are several lines for studying ethics and emotions in
philosophy. In classical ethics, for example, in Kantianism or Aristotelism, the role
of emotions is seen as being harmful, and disturbs the thinking of the rational human
(white) man. Nowadays, more up to date ethical streams are popping up that are
more positive concerning emotional actions in ethical decision-making. We found the
following stands as interesting perspectives:

Emotivism. The development of emotive theory in this century is based largely
on the work of Stevenson (1944). The theory consists of the following contentions:

People have attitudes that often clash.
- To have an ethical conviction or opinion is to have an attitude.

- Ethical utterances express the attitudes of the speakers, and as a result have an
influence on the attitudes of the hearers.

- To support an ethical statement by “reason” is to mention a fact that will
influence the corresponding attitude.

- The use of ethical sentences in self-exhortation is parallel to interpersonal
persuasion: personal “reasoning” about ethics is similar to interpersonal debate.

- Ethical sentences do not state facts, although in some contexts they give
information.

Therefore, the issue in a proper ethical debate is more a matter of emotion than
a matter of reason. Our moral attitudes are seen as emotions, not as a reflection of
moral consciousness, and so on (Brandt, 1959, p. 203).

We can also define ethics and emotions as belonging to the sphere of care ethics — as
an ethic grounded in voice and relationships, in terms of the importance of everyone
having a voice, being listened to carefully (in their own right and on their own terms) and
heard with respect. An ethic of care directs our attention to the need for responsiveness in
relationships (paying attention, listening, responding) and to the costs of losing connection
with oneself or with others. Its logic is inductive, contextual, psychological, rather than
deductive or mathematical (Gilligan, 2011). At the end of this paper we will provide some
suggestions for better leadership in human organizations based on care ethics.

Ethical leadership. To understand the term ethical leadership, we can approach
it by defining “ethics” and “leadership” separately. As we described “good” before,
now we will take a look at leadership in order to combine the theories of leadership
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and ethics. In order to conduct a meaningful leadership ethics study, it is important to
embed a definition of leadership within the study (Ciulla, 2004).

There are many different definitions of leadership, and an unambiguous definition has
been difficult to find. Harvey (2000) presents a deeper understanding of leadership by
defining what leadership is not. The essential element of a definition of leadership in the
context of ethics is that there is a leader who has followers who follow the leader willingly.
It is also worthwhile considering transformational leadership. Transformational leadership
is described as leadership that targets deep changes (Ldmsé & Paivike, 2010). It is typical for
a transformational leader to consist of idealistic impacts, inspiring motivation, intellectual
stimulation and individualism — also known as the four “i”’s (Sivanathan & Fekken, 2002).
Transformational leadership has a connection to ethical leadership, as James MacGregor
Burns states that transformational leaders foster moral virtue (as cited in Ciulla, 2004).

According to Trevifio, Hartman, and Brown (2000), ethical leadership contains two
pillars —moral person and moral manager. In their descriptive approach, moral people are
seen as honest, trustworthy and concerned about people via open behavior. Whereas moral
managers are seen through how the leader uses the position of leadership in an ethical
manner— he or she can appear for instance as a role model or alternatively may use rewards
and punishments to ensure standards are followed. Ethical leadership in the approach
adopted by Treviio et al. therefore describes a leader as a person who has high moral
standards and uses his or her position of leadership to ensure those standards are followed.

Ciulla (2004) states that it is more important to answer the question “what is good
leadership?” rather than just “what is leadership?” The good here has two senses —
ethical good and technical good or effectiveness. Therefore, to be a good leader one
must be ethical and effective.

By combining these definitions of ethics and leadership we arrive at a definition
where ethical leadership means leadership that seeks the good, and where followers
follow their leader willingly.

Research Method

The research method for this study is qualitative content analysis, which is a
method for systematically describing the meaning of qualitative material (Schreier,
2012). This is carried out by classifying material as instances of categories in a coding
framework (Schreier, 2012). The method is based on qualitative content gathered via
written essays by the employees of the case firm.

The idea of the study is to explain phenomena arising due to ethical questions
and how the debt collection service industry is perceived from the debt collection
agent’s point of view. For this purpose qualitative interviews are a good way to gather
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the data. The first author of this paper is an entrepreneur in the Finnish Collection
Agency Ltd., and so it may appear that the data for the method adopted in this
study is explained and reflected upon more using the first author’s own thoughts
and knowledge of the background involved. However, because of the first author’s
own presence in the case company, the data is gathered by asking the participants to
answer questions in the form of written statements instead of in a spoken interview.

The Case Firm — A Presentation

The Finnish Collection Agency Ltd. is a medium-sized debt collection agency in
Finland. The largest agencies in Finland have more than 100 employees, and there are
over 100 small agencies with less than five employees each. The Finnish Collection
Agency Ltd. at the time of this study had approximately 20 employees, and in terms
of annual turnover, it is Finland’s eighteenth largest debt collection agency (there are
in total 140 debt collection agencies in Finland).

The Finnish Collection Agency Ltd. was founded in 2008 in the middle of the
economic recession, and the company quickly established a position in the market by
introducing an easy-to-use debt collection service with minimal risk to its customers.
Rapid growth started in 2009 and continued with annual turnover growth of more
than 50% until 2012, when the company started to stabilize. In 2013, the Finnish
Collection Agency Ltd. had an annual turnover of 1.3 million euros.

The Finnish Collection Agency Ltd. has been profitable every year but profits have
only been around 6% on average, which is mostly because of the rapid growth, which
is funded only by the profits from the last few years.

At the beginning of 2014, the Finnish Collection Agency Ltd. started to expand
outside of Finland’s borders, and in March 2014 its Tallinn office was founded. The
trademark SPT was also registered as an international brand when the company
planned to dedicate more energy to its international debt collection business.

Data Collection

All of the employees in the Finnish Collection Agency Ltd. were asked to take part
in the study if they wanted to and five of them were willing to offer answers to the study
questions (N =5). The participants came from various positions in the organization: one
in sales, two were debt collection agents, one was the human resources manager and
one was the chief executive officer. The human resources manager and chief executive
officer are seen as supervisors and the other three as subordinates. There were seven
general questions for every participant and the last three questions were different for the
supervisors and subordinates. Three of the participants were female and two male. The
ages of the participants were from 25 to 37.
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Data collection began by asking the five participants to take part in a small
introductory presentation where the aim of the study was described and the basic
theoretical background was introduced. The presentation provided instructions on
how to present their answers in the written essays on template documents on their
computers. The participants were instructed that they could write their essays anytime
on the data collection day and they could spend one to two hours. When the answers
were ready they were instructed to send them to the first author via e-mail.

For every participant there were ten questions where they expected to answer
in written essays. There was no maximum or minimum for the answers — the only
instructions were that they can write anything that pops into their minds from each
question. Some answers were then very short and some more mature yet every
participant answered at least something for every question.

The seven general questions for every participant considered the participants
tasks, which they conduct according to their own moral code and how they cope
with conflicts. The questions also studied the participants changing moral opinion or
what might change it. The questions considered the participants’ own thoughts but
also how they see the thoughts of other member in the organization. There were also
questions about whether debt collection in general is good or evil.

The three special questions for the subordinates were about their attitudes towards
lying. Have the subordinates ever experienced the supervisor lying? Are they forced
to lie in their work and how does it affect them?

The three special questions for the supervisors were also about their attitudes to
lying, but in terms of whether they lie to the subordinates or do the subordinates lie
to them. The supervisors were also asked whether they see that the subordinates are
conducting tasks which are against their own moral code.

The essay answers were written in the Finnish language.

Findings
The data were analyzed using content analysis by searching for connections to the
theoretical background. We found several themes by sorting the data under the coding
framework of the ethical theories of deontology, ethics of emotions, concept of evil and
virtues. The themes were “reasoning by law,” “lying,” and “good or evil debt collection.”

Reasoning by Law

The employees in the debt collection agency seem to change their ethical position when
they discover the reason for some ethical decision from the law. For instance, participant 2
had the following answer to the question about changing his/her ethical opinion:
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Hereby I would like to include all matters for which I have legal reasoning. There still might
be matters, which still make me think, but the law is the law and that must be followed. (P2)

In the debt collection service industry, employees are very often dealing with
legislation, and therefore, general discussion in the workplace is about which law is
applied in a particular situation and how. That mind set seems to become their way
of thinking — if the law says something, it must be followed. Still, the question arises
about whether the law is always ethically correct, but as we see, participant 2 ends up
saying “the law is the law”. The other participants provide similar ideas:

Many times if the modes of working (although in the beginning they feel morally wrong
or weird) are found for instance in a law on which the matter is based — the reasoning for
that matter becomes easy for me and there is no need to speculate morally anymore. “The

matter is what it is and that’s it” Still there are many ways to apply the law. (P3)
In response to legislation and collateral employment contracts we cannot do anything. (P5)

Individual observations from the surrounding reality changes their understanding
of reality (known as a scheme), which again guides the kinds of new observations the
person has (Neisser, 1982). In the debt collection service industry, employees seem
to change their scheme more and more, so that what is written in the law is seen as
morally correct, and there is nothing to question at all.

Responsibility is not only about following the law because the law only includes
the minimum obligation, the law does not necessarily fit with one’s own moral code,
and responsibility should also contain the will to act in the right way without setting
one’s own benefit before anyone else’s (Takala, 1993).

Lying in a Debt Collection Agency
Many interviewees thought that leaving something unsaid is also lying.

Is it lying, if someone left something unsaid? For instance, in a sales situation. In my

opinion it is. (P1)

Something left unsaid can logically return us to the idea that there is some
truth that is left unrevealed to someone who has the right to know. The significant
background to lying is then that truth does exist. In scientific philosophy there can be
truth based on rational and logical thinking (rationalism), or truth can be something
built into relations between human beings (constructionism). This study is about the
individuals in organizations, which then makes the idea of truth that is constructed in
relationships more relevant. In constructionism, the idea of truth makes us ask whose
truth is it then. What is truth for one may not necessarily be for another.
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The first author of this paper also knows that when the research data was being
gathered, it was a busy and stressful time for all the employees. Grover and Hui
(2005) have highlighted in their study that work pressure increases lies. Grove et al.
also found that if one benefits from lying, this increases the probability of lies.

The Debt Collection Act obliges debt collection agencies to have a strong privacy
policy, which means for instance that parties in a debt collection assignment cannot be
revealed to a third party. Sometimes a third party makes inquiries to a debt collection
agency about an assignment — for instance, sometimes the parents of a young debtor
ask about their offspring’s debts. The Debt Collection Act prevents the debt collection
agencies from revealing anything in that situation. If the participants see that something
left unsaid is lying, the participants may see that part of the Act has forced people to
lie — the legislation or the debt collection agency’s policies prevent them from saying
something, which is therefore the same as lying. This improves our understanding
of lying — that maybe it is not lying when someone does not have the right to know
something, and it is left unsaid because of that. Yet forced lying is seen to exist:

Lying is always sad, especially if it is “forced” to occur according to your job description. (P3)

Kant’s principle of a universal law, where some matters should always be left undone, if
it cannot be done according to universal law (Korsgaard, 1986). According to Kant, we can
also consider that the debt collection agent should respect his/her moral code (conscience)
and not seek norms from society through such elements as legislation. Here we see that
the debt collection agent’s moral code (conscience) is sometimes in contradiction with
legislation. Being forced to lie affects ethical conflict in the participants:

This matter connected to “forced lying” affects my work and comfort somehow, but not
significantly. (P2)

There is lying in the organization that is targeted at instances outside the
organization but also inside the organization. The study data reveals that lying exists
between leaders and subordinates. It is also highly probable that there exists lying
between all the members of the organization, but that it is not so significant, as the
study data did not reveal any such instances.

The following answer clearly describes such internal lying:

Is it lying to leave something unsaid? I don’t want to lie, but in some circumstances I’ve
left some detail unsaid. Some of these are related to unclear situations for which there are
many ways to solve them and the final solution is still under examination and that is not
yet public information. In some situations there was the need to end up at some decided
objective. I have also left some things unsaid because they could be seen as threatening for
the employees, if the atmosphere has not been so good for sharing that thing. (P5)

39



TURKISH JOURNAL OF BUSINESS ETHICS

In many answers the subordinates thought that the leaders are forced to lie because
of instructions from the senior management:

Yes, sometimes the superiors lie. In my opinion it seems that the leaders together have
decided some rules/instructions and none of the superiors can make exceptions to those
even if their own opinion might be different to those. (P2)

Superiors lie in some situations. I’ve noticed that a superior sometimes has a different
opinion, but he/she still wants to follow the senior management’s instructions and that’s why

he/she lies to the subordinates in order to make the subordinate share the same opinion. (P1)

However, the answers from the superiors did not indicate that they were forced to
follow some instructions to lie, but the leaders described their lying more that there
was still something so unclear for them that it was better to leave it unsaid because
those matters are still incomplete. Anyway that experience of lying is perceived to
reduce trust and comfort:

The following reduces my trust in superiors and reduces my comfort in the company. (P2)

About building trust in the organization, Paul Glen (2014) highlights this clearly
in his study in regard to the problem of building trust: “We do not trust them because
they don’t trust us.”

Good or Evil Debt Collection
The first author’s sentiments as an entrepreneur in the debt collection service
industry are described well in participant 5’s comment:

My own reputation has been affected from working in the debt collection service industry,
for instance, I no longer say where I work in the first place. I’m tired of hearing base jokes

about motorbike clubs and loan sharks when it is time to relax. (P5)

It seems that working in the debt collection industry can be characterized according
to this comment from participant 5. People really do react with comments about
motorbike clubs and so on when they learn where an employee works.

The debt collection agencies are also seen as disgusting and operating outside the law:

In Finland debt collection agencies are perceived as a disgusting and law breaking industry
in one sense. This might be because many associate us with the fast loan companies. (P1)

This observation connected to the idea of the organizational mind-set of legislation-
based reasoning is interesting. On the other hand, the culture inside the organization
is strictly related to the law, and at the same time, the employee sees that society
thinks that debt collection agencies operate outside the law.
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Working in a debt collection agency is not in the list of dream jobs:

...it is not a dream job [working in a debt collection agency] at all, as I have heard from
people’s discussion. (P2)

On the other hand, the first author has heard people equate working in a debt
collection agency with working as a dustman. According to research in the USA
by CareerBuilder.com (Institute of Management & Administration, 2007), the most
important features for a dream job are having fun at work (39%) and that the work
changes something in society (17%). They showed that 20% of their participants had
a dream job. It is possible to think of working in a debt collection agency as having an
effect on society, but what are the effects and are they seen as morally good or evil?

On the other hand, we could ask the question in this context that if morality is about
seeking good, what is evil then? Evil has been seen in many ways — evil itself and
doing wrong. But all wrong doing is not necessarily evil (Formosa, 2008). Further
research about jobs could examine those that are seen as evil and ask the employees
whether they see their work as evil or only as doing the wrong thing.

Working in a debt collection agency is simply doing everything necessary to achieve
a situation where a debtor pays their unpaid debt. That might be the root of the evil
in the debt collection service industry. Tang and Chiu (2003) studied a sentence from
the Bible and asked whether the love of money is the root of all evil. According to
their study, low satisfaction with one’s own income increases unethical behavior. Even
though that study was made in Hong Kong, it also illustrates the connection between
money and evil in this study. The debtors the employees in the debt collection agency
have to cope with tend to be experiencing money problems, and therefore, they are
not satisfied with their income and that makes them behave unethically, which might
result in them seeing the debt collection agency as a source of evil.

The Impact of Ethical Questions on the Debt Collection Agency

Pacta sunt servanta —in legal terms is the common sense that what is agreed should
be followed. The agencies in the debt collection service industry and their employees
are dealing with the dark side of that rule— someone has failed to follow the provisions
of an agreement and have left something unpaid. Here we consider this rule from the
point of view of deontology, ethics of emotions, the concept of evil and virtues. In
the following table, we will present ideas concerning ethical concepts in the context
of the study.
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Table 1

Ethical Issues and Empirical Findings of the Study

Perspective In debt collection

Research question

Study findings

It is universal that one
should follow the rules
one has agreed. / It is
one’s duty to follow the
rules agreed.

Deontology

What can be considered
the common rules of the
debt collection industry?

The debt collection agent should respect
his/her moral code (conscience) and not
seek norms from surrounding society
such as legislation. Only actions in
respect to a moral code are considered
right and dignified. The moral code is
different to society’s legislation.

Debt collection causes
emotions and  those
should not be excluded
from ethical analysis.

Ethics of
emotions

What effect do emotions
have in the practical
ethos of the debt
collection agent and their
professional ethics?

The debt collection agent should avoid
illegal, violent and inappropriate methods
in his/her work. The debt collection agent
should control his/her impulses.

When an act is not only
merely wrong but can even
be considered an evil act
— the difference between
mere wrong-doing and evil
in debt collection.

Concept of
evil

What are the actions
one could commit in
debt collection that will
receive the strongest
condemnation?

Debtor takes a debt without the intention
to pay it at all.

Illegal debt collection methods such as
violence — all kinds of motorbike gangs
collecting debts.

Order to decide is a right
or wrong act and one
should follow the virtues

Virtue
ethics

What then are the virtues
of a debt collection agent?

Self-discipline, Assertiveness,
Judicial prudence, Justice, Obedience,
Truthfulness.

of a debt collection agent.

According to Kant (1959), one should not act unless the action satisfies a universal
law — in debt collection that means one should follow the rules agreed and so pay in
time. It can be considered a universal law that the rules should be followed. Of course,
we could evaluate different situations, such as when the debtor has not left anything
unpaid intentionally, and even the situation where the debtor is forced to leave a contract
unfulfilled. In order to reveal the ethical questions in the debt collection industry, we
consider the reality here of the universal law to follow the rules and pay in time.

As universal law is considered to be following the rules and following the rules
means paying in time, from a deontological point of view debt collection agents
should think in terms of their moral code and justify their actions by seeking answers
from their conscience — not from legislation. Condemnations made under a moral
code can be considered right and dignified.

The research data shows that debt collection causes many emotions and these
cannot be excluded from an ethical analysis. Emotions can be seen in the debt
collection industry in two ways — first, general emotions such as how a person is
feeling when he or she is conducting some action; and second, professional emotions
such as dealing with emotions at work like those arising in conversations between
parties in debt collection cases (creditors and debtors). We can also consider that
those professional emotions are like those that are more acceptable to show in the
organization. General emotions might be those that one would not reveal to others,

42



Jalonen, Takala / Ethical Dilemmas in Finnish Debt Collection — An Explorative Case Study

but one feels them all the same. The research data shows that the general emotions
and professional emotions of debt collection agents are sometimes in conflict.

The debt collection agent should follow a level of self-control to avoid illegal,
violent and inappropriate actions. According to Aristotle, emotions are our built-in
alarm system for ethical matters (see Brown & Mitchel, 2010), which then means that
debt collection agents should listen to their emotions when making decisions about
their conduct. This involves the continuous practice of self-discipline, which can also
be seen as a virtue for a debt collection agent.

We can consider that some actions are wrong or bad, but which actions are so
wrong that we can consider them evil? Wrong-doing and evil are separate concepts.
According to Formosa (2008), evil is wrong doing which results in the strongest
condemnation. In debt collection in general, for instance, this might be when a debtor
incurs a debt without any intention of paying it back. For the debt collection agent,
an evil action could be collecting the debt using violent or inappropriate actions. In
fact, as the research data shows, debt collection agents are not willing to talk about
their work when meeting new people, as they often start receiving comments about
motorbike gangs and other harmful implications; this can be seen as the common
opinion about the evil inherent in debt collection, when debt collection is connected
with violent actions against debtors.

There appear to be several virtues for debt collection agents according to the research
data, which are assertiveness, judicial prudence, justice, obedience and truthfulness.
As we pointed out before, violent actions on the part of debt collection agents can
be considered the evil actions those agents are used to avoiding in their professional
behavior by practicing discipline or self-discipline. We assume then that self-discipline
is one of the most important and descriptive virtues for debt collection agents.

Discussion

Debt collection agents in their professional work are expected to be in control of
or even disciplined by their emotions, and they should avoid violent and harmful
debt collection actions. Yet sometimes debt collection agents see the actions they
should take as bad or evil but they reason their actions according to the law using
the legislation as a kind of shield against their own ethical considerations, which is
connected to our idea of moral erosion. As has been noted that moral erosion can
occur when a strong leader gives orders, we can see a similar phenomenon in the debt
collection context where the law takes the place of the strong leader.

The study shows that debt collection agents perceive that the general public has an
aggressive image of them, which appears in common jokes about the profession. This
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aggressive image can be seen as a perception of evilness in debt collection agents.
The leader of the debt collection company should then create a peaceful environment,
which helps his or her subordinates resist. The leader should show mercy in all of
his or her actions and beliefs with all people. These are common attributes of servant
leadership (Parris & Peachey, 2012).

In this contradictory context we suggest that the leader must care more for people.
Miller (2009) in her study found that leaders who are perceived as having a personal
relational basis of ‘empathy with action’ were also perceived as being proficient in the
task of leading the organization. The role of leader as mentor and coach has become
increasingly prominent because of the increased complexity within the workplace.
Care-ethics may pave the way to better business practices (Miller, 2009), where care
comes close to the idea of mercy.

We assert that “Management by Mercy” could be a new Christian-based leadership
doctrine. This approach says that we must take care of our fellows in our work
communities, and offer them mercy as often as possible. This is our duty as human
beings, as Immanuel Kant also states (see Kyllidinen, 2009). This “Mercy” doctrine
will offer fresh procedures in the future. Mercy is also seen as an attribute of servant
leadership (Parris & Peachey, 2013).

As our study shows, the virtue of self-discipline exists for the debt collection profession.
In order to achieve a certain level of self-discipline, the employee needs support. Support
can be provided by the leader’s understanding of the emotions and ethical opinions of his
subordinates, and by reasoning what practices are appropriate in a given situation.

Debt collection agents should follow certain rules, laws, and more deeply certain
ethical rules and behavior. The debt collection agent’s character could be in conflict
with his or her own self-image. It can also be said that debt collection agents are
expected to act and behave in a certain way, but in such a position they might behave
totally differently if they did not assume they are in that role. The significance of this
conflict distinguishes those who are able to be debt collection agents from those who
cannot. This is an important factor in the acquisition of new personnel and appointing
them to certain positions within the debt collection organization.

The debt collection industry is considered to be making a profitable business
in an industry where this is increasingly difficult, while political interests want to
increase control, decrease the cost of debt collection for the debtor and limit the
actions available to debt collection agencies. The clock is also ticking against debt
collection agencies: as each claim becomes older, the harder it is to collect the debt —
the debt collection curve drops dramatically after 90 days (Giusti, 2004). That makes
it more difficult for debt collection agencies to be effective, and the managers of debt
collection agencies are inevitably forced to demand more from their subordinates.
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Therefore, by connecting these two ideas of care for the employees in the context
of continuing high demands for effectiveness, we suggest that one good guideline for
leaders in debt collection agencies would be: “Be merciful to all people but merciless
about the results.”
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Appendix

Kyselylomake — VERSIO A:

Koetko, ettd jotkut muut tyontekijét tyOyhteisossd toimivat heiddn itsensd mielestddn
eettisesti vadrin jossain tyStehtdvassa tai tydvaiheessa? Missé tehtdvissd ja miten se mielestési
vaikuttaa heidéin tydskentelyynsi? (Ald mainitse henkildiden nimis)

Valehtelevatko esimiehet sinun mielestési? Miten kisityksesi tastd vaikuttaa tydskentelyysi
ja viihtyvyyteesi?

Oletko mielestisi pakotettu valehtelemaan tyotehtéviisi liittyvissd asioissa jollekulle (mika
tahansa taho — tydkaveri, velallinen, toimeksiantaja, kirdjdoikeus...)? Miten késityksesi tdstd
vaikuttaa tyoskentelyysi ja viihtyvyyteesi?

Kyselylomake — VERSIO E:

Koetko, ettd alainen (ei vélttaméattda oma alaisesi — kuka tahansa alainen) toimii hinen
itsensd mielestddn eettisesti vaarin jossain tyotehtivissa tai tyovaiheessa? Missd tyotehtdvissa
ja miten se mielestisi vaikuttaa alaisen tydskentelyyn? (Ald mainitse henkildiden nimi)

Valehteletko mielestési alaisillesi? Mité arvelet alaisten (ei vélttdméttd oma alaisesi —
kuka tahansa alainen) ajattelevan sinusta — eli valehteletko heidén mielestidén?

Valehtelevatko alaiset mielestési (ei valttimattd oma alainen — kuka tahansa alainen)
esimiehille?
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Kyselylomake — VERSIO Y:
Mitké tyotehtdvisi tai tydtehtdviesi tydvaiheet ovat sellaisia, joissa mielestéisi toimit
omien eettisten ohjeittesi mukaan véirin ja miten tdllainen vaikuttaa omaan tyoskentelyysi?

Entéd mitkad ovat mielestési sellaisia tydtehtivid, joissa perustelet itsellesi jollain tavalla
toimintasi ja millaisia nimé perustelut ovat? Koetko perustelusi jilkeen toimivasi oikein tai
védrin?

Mitd sinun mielestési edelld mainituille tyStehtéville pitéisi tehdd, ettéd kokemuksesi
vaihtuisi?

Tkuinen taistelu hyvésté ja pahasta: onko perintétoimiston ty0 mielestéisi hyvié vai pahaa?
Entd onko se yleisesti Suomessa mielletty hyviksi vai pahaksi? Miten késityksesi tdssd
vaikuttaa tyoskentelyysi?

Millaisia eettisid kysymyksid havaitset tydpaikalla, missé eri henkildilld on nikemyseroja?
Miten ndmé ndkemyserot vaikuttavat mielestési tydssé viihtymiseen?

Oletko havainnut tulkinta tai nikemyseroja joissain eettisissd kysymyksissi ja sen jélkeen
huomannut, ettd ndkemysero olisi kadonnut — jos ndin, niin mik& mielestdsi on johtanut
sithen, ettd ndkemysero on poistunut? Tai toisaalta mikd mielestdsi voisi johtaa siihen, ettd
nikemysero poistuisi?

Toimitko mielestési tyotehtdvissdsi omien eettisten ohjeittesi vastaisesti? Jos ndin, niin
millaisissa tyotehtivissd ja miten se vaikuttaa tyoskentelyysi?
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gostermektedir. Diger bir ifadeyle “adil ticarete duyulan guven”, “adil ticaret bilgisi” ile “adil ticaret primi

odeme istekliligi” arasindaki iliskide tam aracilik etkisine sahiptir.
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Kiigtik 6lcekli iireticilerin desteklenmesi iilke ekonomileri ve refahi agisindan ki-
lit neme sahiptir. Artan rekabet kosullari, kiigiik 6l¢ekli iireticilerin faaliyetlerini
stirdiirmesi i¢in bir tehdit olusturmaktadir. Bu tehdidi ortadan kaldirmaya yonelik
uygulamalar ise yetersiz kalabilmektedir. Bu rekabetten iilke ekonomileri olumsuz
bir sekilde etkilenmekte ve daha etkili ve daha esit uygulamalara olan ihtiya¢ giin
gectikce artmaktadir. Adil ticaret, rekabet sartlarindan olumsuz etkilenen kii¢iik 6l-
¢ekli {ireticilerin ve kiigiik 6lgekli ¢iftcilerin ¢alisma ortamlarini, ¢alisma kosullarini
iyilestirmeyi ve ¢alistiklarinin karsiligini daha adil bir sekilde alabilmeleri igin uy-
gulanan bir ticaret ortakligidir. Adil ticaret uygulamasiyla birlikte, kiigiik iiretici ve
kiigiik ¢iftcilerin pazarda karsilastiklar: rekabet ortaminin olumsuzlarindan etkilen-
meleri en az diizeye indirgenmeye calisilir. Bu nedenle, adil ticaret uygulamasi her
gecen glin 6nemini ve eksikligini daha da fazla hissettirmektedir.

Adil ticaret, gelismekte olan iilkelerdeki kii¢lik iireticilere, kii¢tlik ¢iftcilere daha
iyi ¢alisma kosullart sunar. Kiigiik iireticilerin, kii¢lik ¢iftcilerin daha iyi ticretler
almalarini saglayarak, yasam standartlarini yiikseltir. Kiigiik iireticilere ve kiigiik
ciftcilere pasif bir sekilde yardim etmekten ziyade onlarn dzgiivenlerini artirarak,
siirdiirtilebilir bir sekilde gelismelerine olanak saglar. Adil ticaret, kiiresel diizeyde
iireticileri, pazarlamacilari ve tiiketicileri ilgilendiren bir uygulamadir.

Stirdiiriilebilir kalkinmay1 hedefleyen bir sosyal sorumluluk projesi olarak da ifa-
de edilebilen adil ticaret uygulamasi, iilkemizde yeterince bilinmemekte ve tanin-
mamaktadir. Tlirkiye’deki kiiglik 6lgekli / dezavantajli tireticileri de rekabetci pazar
sartlarinda koruyacak etkin bir uygulamaya ihtiya¢ duyulmaktadir. Tiirkiye’de adil
ticaret etiketlerine sahip {irlin sayis1 goreli olarak oldukca azdir. Kiigiik 6lgekli {ire-
ticilerin desteklenmesinde tiiketicilerin adil ticaret bilgileri, adil ticarete giivenleri,
adil ticaret primi 6deme isteklilikleri 6n plana ¢ikmaktadir. Adil ticaret ile ilgili yurt-
disinda ¢ok sayida arastirma yapilmis olmasina ragmen, ililkemizdeki ¢alismalarin
sayist yok denecek kadar azdir. Tiirk tiiketicisinin adil ticaret bilgisi ve giiveninin,
adil ticaret lirlini i¢in prim fiyat 6deme istekliligi ve adil ticaret bagliligina etkisi
arastirmanin konusunu olusturmaktadir.

Adil ticaret faaliyetlerinin amacina ulasabilmesinde, tiiketicilerin adil ticarete gii-
ven duymasi kilit bir dneme sahiptir. Bu baglamda, tiiketicilerin adil ticaret hakkinda
bilgiye sahip olmalar1 yeterli olmayip ayni1 zamanda adil ticarete glivenmeleri de ge-
rekecektir. Literatiir incelendiginde “adil ticaret bilgisi” ile “adil ticaret primi 6deme
istekliligi” arasindaki iligkide “adil ticarete duyulan giiven”in araci etkisine yonelik
calismalarin eksikligi géze carpmaktadir. Ayni sekilde “adil ticaret bilgisi” ile “adil
ticaret baglilig1” arasindaki iliskide “adil ticarete duyulan giivenin araci etkisine pek
deginilmemektedir. Aragtirmanin amaci, Tiirk tiiketicisinin adil ticaret hakkinda sahip
oldugu bilginin adil ticaret primi ddeme istekliligi ve adil ticaret bagliligina etkisi ile
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adil ticarete duyulan giivenin bu iligkileri nasil etkileyeceginin tespit edilmeye cali-
silmasidir. Bu yoniiyle ¢alismanin 6zgiin bir deger ortaya koymasi amaglanmaktadir.

Adil Ticaret Kavram

Adil ticaretin amaci, gelismekte olan {ilkelerde zor kosullar altinda faaliyet gosteren
dezavantajl reticilere, pazar erisimi (genellikle kuzeydeki yani gelismis iilkelerdeki
tiiketici i¢in) saglayarak yoksulluktan ¢ikma firsati sunmaktir. Boylelikle uluslararasi
ticaret sayesinde kendilerini gelistirmek icin iireticilerin gii¢lendirilmesi hedeflenmek-
tedir. Adil ticaret, tiim paydaslar arasinda daha adil ekonomik fayda saglayan yenilikgi
bir tedarik zinciri modeli olusturarak tiiketim ve {iretimi yeniden iliskilendiren yeni bir
model ortaya koymaktadir. Adil ticaret, kiiresel pazarlarda ortaya ¢ikan basarisizlikla-
rin olumsuz etkisini azaltarak, tedarikgi-satict iligkisindeki gii¢ ve bilgi diizeyi konu-
sundaki esitsizlikleri gidermek i¢in ¢abalar (Nicholls & Opal, 2005, s. 6).

Uluslararas1 Adil Ticaret Etiketleme Orgiitleri (FLO), Uluslararasi Alternatif Ti-
caret Orgiitii (IFAT), Avrupa Diinya Magazalar1 Ag1 (NEWS) ve Avrupa Adil Ticaret
Birligi’ni (EFTA) kapsayan ana orgiit olan FINE tarafindan gelistirilen adil ticaret
tanimui soyledir (FINE, 2001):

“Adil Ticaret, uluslararasi ticarette daha fazla esitlik arayan diyalog, seffaflik ve saygiya
dayanan bir ticaret ortakligidir.”

Adil ticaret 6zellikle Giineydeki yani gelismekte olan iilkelerdeki dezavantajli {ire-
tici ve ¢aliganlarin haklarmi giivence altina almak suretiyle daha iyi ticaret kosullar
sunarak stirdiiriilebilir kalkinmaya katkida bulunur. Tiiketicilerin de destekledigi adil
ticaret Orgiitleri, bilinglendirmeyi artirmak, tireticiyi desteklemek ve geleneksel ulus-
lararasi ticaret uygulamalarinda ve kurallarinda degisiklikler yaratabilmek i¢in aktif
miicadele yiiriitmektedir. Bu agiklamalar 1s51831inda adil ticaretin amaglar1 sunlardir
(Redfern & Snedker, 2002, s. 11):

» Pazar erisimini gelistirerek, tiretici drglitlerini gliglendirerek, ticaret iliskilerin-
de siirekliligi saglayarak ve daha iyi bir fiyat 6deyerek treticilerin refah ve ge-
¢imlerini iyilestirmek,

+ Uretim siirecinde ¢ocuklar1 somiiriiden korumak igin, yerli insanlar ve 6zellikle
kadinlar ile dezavantajli lireticiler igin geligsme firsatlari saglamak,

 Uluslararas: ticaretin tireticiler tizerindeki olumsuz etkileri hakkindaki tiiketici
farkindaligin arttirmak suretiyle tiiketicilerin satin alma giiclerini pozitif sekil-
de kullanmasini saglamak,

» Sayg, seffaflik ve diyalog sayesinde ticaret ortakligi modeli olugturmak,
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* Geleneksel uluslararasi ticaret uygulamalar1 ve kurallarinda degisiklikler i¢in
miicadele vermek,

» Ekonomi, giivenlik, ¢evreye iligkin alanlar yaninda sosyal adaletin gelisimine
destek vererek insan haklarini korumak.

Adil ticaret ve etik ticaret farkli anlamlara sahip olsa da benzer kavramlardir (Ste-
vens, 2008, s. 22). Clarke Barnett, Cloke ve Malpass (2007, s. 584), etik ticaretin
“firetim akisinda ¢alisma kosullarina odaklandigini” ve adil ticaretin ise “tiiketim,
ticaret ve lretimin alternatif alanlardaki gelisim {izerine odaklandigini” ifade etmis-
tir. Nicholls (2002, s. 7) etik ticareti, “kurumsal sosyal sorumluluk” ile iligkisi olan
“Onemli bir sirket politikasi” olarak tanimlarken adil ticareti ise, esitligin degisimini
hedefleyen bir alici-tedarikgi iliskisi olarak gérmektedir.

Adil ticaret, etik tiiketimin alt kiimesi olarak goriilmektedir (Bird & Hughes,
1997). Raynolds’a gore (2002), etik tiiketimin geligsmesi, adil ticaretin gelisiminin
arkasindaki odak noktasidir. Adil ticaret aglari, batili tiiketicilerin kiiresel etik konu-
lar tizerine artan ilgisiyle desteklenmektedir. Son zamanlarda iiriin tercihini sekillen-
diren sosyal iligkilerin somutlastirilmasi, etik tiiketim uygulamalarini da artirmstir.

Connolly ve Shaw’a gore (2006, s. 354-355), biiyiik resmin tamamini gérmenin
Oneminin farkina varilmasi gerekmektedir. Adil ticaret tanim1 geregi, “ticari ortak-
lik”, “seffaflik” (kurumsal sorumlulukla ilgili), “siirdiiriilebilir gelisime katkida bu-
lunma” ve insanlarin “haklarini glivence altina almay1” iyilestirmeyi igerir. Tiim bu
noktalar etik tiiketimle de iligkilidir. Etik tiiketim diger konulara odaklansa bile adil
ticaret gibi belirli gelisimsel konular1 da igerir (Stevens, 2008, s. 22).

Adil Ticaret Bilgisi

Tiiketici bilgisi, etik tiiketim, ¢evresel sorumluluk ve adil ticaret tiiketiminde ¢ok
onemli rol oynamaktadir (Shim, 1995). Etik tiikketim ve adil ticaret konular1 hakkinda
bilgiye sahip bireyler, ¢cevresel sorumluluk ve adil ticaret iiriinleri satin alma konularina
daha duyarli olabilmektedir (Dickson & Littrell, 1996). Etik tiiketiciler, ¢evreyle dost
iirtinleri arastirip ve etik olmadigini diigiindiikleri firmalar1 boykot edebileceklerinden,
bilgi etik satin alma davranigina rehberlik edecektir. Adil ticaret konular1 hakkinda daha
bilgili bireyler ise, adil ticaretin kiiglik tireticiyi gliclendirme temelinin bilincinde ola-
rak adil ticarete giivenebilir ve giivene dayanarak adil ticaret iirlinleri i¢in bir prim fi-
yat 0demeyi kabul edebilir. Pazarlamacilar agisindan da etik konular 6nemlidir. Cilinkii
sirketin etik davranislart hakkindaki bilgilerin, tiiketicilerin gdziindeki sirket imajini ve
iiriin satiglarini etkiledigi diisiiniiliir (Carrigan & Attalla, 2001; Mascarenhas, 1995).

Adil ticaret bilgisi, adil ticaretin temel yonlerini olusturan tam bir tanimini verme
becerisi olarak tanimlanmaktadir (Pelsmacker, Janssens, Sterckx & Mielants, 2006).
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Adil ticaret bilgisi, adil ticaretin nasil tanimlandigini bilmektir (Pelsmacker & Jans-
sens, 2007, s. 368). Dar anlamda bilgi, adil ticareti olugturan ¢ekirdek yonleri bilip
bilmemekle yani bireylerin adil ticaret tanimini tam olarak dogru bir sekilde yapabil-
mesiyle ilgilidir. Cevresel bilgi, dogal ¢evrenin korunmasi ile ilgilidir ve adil ticareti
tam olarak kapsamamaktadir. Sosyal bilgi, ¢cevresel bilginin icermedigi bilesenlerini
icerir (Pelsmacker ve ark., 2006, s. 129).

Uriin satin alirken, sosyal agidan iiriiniin &zelliklerini dikkate alma bilincinin
olusmasi i¢in belli bir bilgi seviyesi gerekli olabilmektedir. Tiiketicinin bilgi diizeyi
artarsa, tiiketici sosyal sorumluga sahip sirketlerin amaclarina ulagsmasina katkida
bulunabilmektedir (Dickson, 2000, s. 28). Adil ticaretin tanimini, temel yonlerini,
amaglarini bilen tiiketiciler, kiigiik 6lgekli iireticilerin kendilerini gelistirmelerine
yardimct olmak, onlara daha iyi ¢alisma kosullar1 saglamak amaciyla adil ticaret
tirlinlerini satin alarak adil ticaretin gelisimine katki saglayabilirler. Bu sekilde, adil
ticaret Orgiitlerinin amaclaria ulagsmasinda destek olabilirler.

Adil ticaret bilgisi, kiiciik tireticilere ve onlarin iiretimlerine ayricalik saglar. Adil
ticaret sdylemleri, iiretken kaynaklarin siirdiiriilebilir yonetimini vurgulamaya egi-
limlidir. Adil ticaret, muz, ¢ikolata ya da kahve tiretmek i¢in dogaya aktif miidaha-
leler iceren bir biyofiziksel ortami temsil eder (Bryant & Goodman, 2004, s. 357).
Kuzeyli ireticiler adil ticaretin ne oldugu ve adil ticarete neden ihtiya¢ duyuldugu
hakkindaki detayli bilgilerin yayilmasina gereksinim duyarlar. Bu bilgi, tiikketilen adil
ticaret iiriiniiniin (6rnegin; ¢ikolata, muz, kahve) hangi topluma ve hangi kooperatife
bagli olarak tiretildigi bilgilerini kapsayabilir (Bryant & Goodman, 2004, s. 358).

Stirdiiriilebilir kaynak yonetimi, kiigiik 6lgekli iireticiler ve iiretici kooperatifieri
ile etik iligkiler adil ticaretin temelidir. Bu nedenle, adil ticaret bilgisi, kuzeyli iire-
ticiler i¢in alternatif bir goriislin yeni bir tiiri olarak aktarilmaktadir. Bunun nedeni,
adil ticaret bilgi akisinin, pazar odakli kalkinma, siyasal tiiketim ve metalasmadaki
ongoriilemeyen belirsizliklere dikkat ¢gekmesidir (Bryant & Goodman, 2004, s. 359).

Tiiketiciler iiriinler, bu tiriinlerin mal sistemlerinde nasil hareket ettigi (biyografi-
si) ve bu {irlinlerin nereden geldikleri (mensei) seklindeki ti¢ tiir bilgiyi adil ticaret
aglarindan saglar (Cook & Crang 1996; Goodman, 2004). Adil ticaret etiketleri ve
eylemci orgiitler, tiretim ve tiiketimin sosyal ve psikolojik baglantilarin1 agiklaya-
rak kuzeyli tiikketiciler i¢in detayli bilgiler saglar (Goodman, 2004, s. 901). Etiketler
yaninda reklamlar da bilginin kaynagi olarak goriilmektedir. Adil ticaret iirlinlerinin
satin aliminda kalite bir avantaj olarak kabul edilir. Bilgi, etik satin alimlara yardimci
ve etik satin alimlari sinirlayict bir faktor olarak kabul edilir (Shaw & Clarke, 1999).
Adil ticaretle ilgili etik iligkiler, mal tanittiminda yogun bilgi bi¢iminde kendisini gos-
terir (Hughes, 2000).
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Algilanan adil ticaret bilgisinin miktar1 ve kalitesi, adil ticaret {iriinleri satin alma
davranisini tutumlar araciligryla etkiler. Buna karsilik, adil ticaret konusu agisindan
bilginin ¢ok az oldugu, bilgiye yaygin olarak ulasilamadig1 ve bilginin giivenilir ol-
madigi goriilmistiir. Adil ticaret konularindaki bilgi kitlig1 ve dolagan bilginin diisiik
kalitede olmasi tiiketicilerin adil ticarete kars1 siipheyle yaklagmasina ve tiiketicilerin
adil ticarete kars1 ilgilerinin azalmasina yol agar. Adil ticaret konularindaki bilgi az-
1181, adil ticaret iiriinlerinin ¢ok pahali oldugu algisini olusturabilir. Adil ticaret konu-
larinda yetersiz bilgi ise, olumsuz tutumlara yol agabilir. Bagka bir deyisle, yetersiz
bilgi, adil ticarete kars1 giiven eksikligi olusturur ve adil ticaret iiriinlerine kars1 ilgiyi
azaltarak bu trilinlerin satin alimmi azaltir. Bilgili tliketiciler, bilgi azligim daha az
algilarlar ve adil ticaret konulari, {iriinleri hakkindaki deneyimleri bilginin sonucu
olarak ortaya ¢ikar (Pelsmacker & Janssens, 2007, s. 365-366).

Bilgi kalitesi boyutu, kisilerin adil ticaret bilgi kalitesinin (giivenli ve kontrol edi-
lebilir) iyi olduguna inandigini belirtmektedir. Adil ticaret bilgisinin yiiksek miktarda
olmasi, kisilerin adil ticaret hakkindaki bir¢ok bilginin var oldugunu diisiindiigii anla-
mina gelmektedir. Algilanan yiiksek bilgi kalitesi ve miktari, adil ticarete kars: sliphe
diizeyini belirler (Pelsmacker & Janssens, 2007, s. 371-372).

Adil ticaret bilgisi diizeyine bagli olarak etik tiiketim degerleri, dogrudan adil ticaret
marka baglilig1 iizerinde etkiye sahiptir. Bilgi diisiik oldugunda etik tiiketicileri belirle-
mek zorunlu olabilir. Sadakat olusumu adil ticaret bilgisinden oldukga etkilenir. Bilgi-
nin giivenilirlikten uzak olmasi, lirlinler ve etik konular acisindan yetersiz bilgiler, adil
ticaret iiriinleri i¢in bir prim fiyat 6deme istekliligini azaltir (Kim, Lee & Park, 2010).

Adil Ticarete Duyulan Giiven

Sosyal bilimlerde 6nemli bir kavram olarak goriilen giiven, ¢evresel riskten ras-
yonel se¢imlere kadar ¢ogu konuda biiyiik 6neme sahiptir (Mechanic, 1996, s. 455).
Giiven, diger bir tarafa kars1 savunmasiz olma istekliligi ya da risk alma istekliligi
olarak tanimlanabilir (Castaldo, Perrini, Misani & Tencati, 2009, s. 6). Bagka bir
deyisle, diger taraflara kars1 savunmasiz olma istegi, giivenilen kisiden gelebilecek
riskleri {istlenmeye istekli olma olarak da ifade edilebilir. Giiven, riskleri yonetmede
uyumlu bir arag¢ olarak kabul edilebilir (Schoorman, Mayer ve Davis, 2007, s. 347).
[ligkilerin yonetiminde ¢ok énemli bir faktor olmakla birlikte (Blomgqvist, 2002), gii-
niimiizde bilgi temelli rekabet ortaminda da kilit 5neme sahiptir. Giiven, bilgi temelli
ekonomilerde, organizasyonlarin arasindaki iliskilerde de ¢ok dnemlidir (Seppanen,
Blomgvist & Sundqvist, 2007, s. 261).

Ticari iligkilerde giiven beraberinde riski de getirecektir. Giiven ile birlikte gelen risk
kisiye, zamana ve olaya gore degisiklik gosterir. Risk alma istekliligi olaya, kuruma, ki-
siye olan giiven diizeyine gore degisiklik gosterir (Mayer, Davis & Schoorman, 1995).
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Gliven pazarlamada uzun dénemli iliskiler i¢in gerekli olan ve bu uzun dénemli
iligkilerin siirdiirtilmesinde temel olan bir kavramdir (Morgan & Hunt, 1994; Young
& Wilkinson, 1989). Pazarlama projelerinde, giiven olusturmak, olusan giiveni ge-
listirmek ve siirekliligini saglamak temeldir. Pazarlama projelerinde; iliskisel degi-
simler gerceklestiginde gliven dnemlidir. Giiven hakkindaki belirsizlikler azalirsa,
esneklik ve fayda artar. Biiylik 6l¢ekli firmalar i¢in oncelikli olan organizasyon te-
melli giivendir. Bireysel diizeyde olusan giiven organizasyon temelli gliivenden daha
etkilidir. Glinliimiizde, belirsizlikler arttigindan ve her saniye degisim yasandigindan
bu degisikliklere uyum saglamada biiyiik 6l¢ekli organizasyonlar i¢in bireysel te-
melli giiven kilit 6neme sahiptir. Kiiciikk firmalarda giiven bireysel temelli, biiyiik
firmalarda ise daha kurumsaldir. Giiven uluslararasi projelerde; alici satici arasin-
daki iligkilerin olusturulmasinda, bu iligkilerin siirdiiriilmesinde ve gelistirilmesinde
onemli rol oynar. Giiven, hem pazarlama projeleri i¢in hem de uluslararasi projeler
i¢in kilit dneme sahiptir (Usunier, 1990).

Pazarlama stratejilerini olugturmada, degerlendirmede, pazarlama arastirmalarin-
da ve pazarlama iligkilerinde giiven 6nemli bir kavramdir. Pazarlama aragtirmalarin-
da, giiven kavramina psikolojik yaklasim temel rol oynamistir. Giiven, bireyler arasi
faktorlerin bir sonucu olabilir (Moorman, Deshpande & Zaltman, 1993). Literatiire
gore, bir markaya olan giiven, farkli {irlin tiplerinde farkl etkilerle, farkli sonuglar
gosterebilir (Chaudhuri & Holbrook, 2001).

Given, tiiketicilerin giinliik hayatlarinin her alaninda karsilastiklar1 sorunlarla bag
etmelerinde ve bireyler arasi iletisimde kilit dneme sahiptir. Belirsizlikler ve riskler
oldugunda, belli segimlere karsi 6nyargili olundugunda, bunlarin agilmasinda giivene
ihtiya¢ duyulur ve belirsizlik ve 6nyargi duyulan konu hakkinda giivenin olusabilme-
si i¢in belli bir bilgi diizeyine sahip olmak gerekir. Giiven bireyin 6nceki deneyimle-
rine ve ¢evreden dgrendiklerine dayanabilir. Sosyal psikologlar agisindan bireysel te-
melli giiven Onceliklidir. Ekonomistler i¢in kurumlar aras1 giiven daha 6n plandadir.
Giiven duruma 6zgii olabileceginden, giivenin her alanda gegerli bir tanimini yapmak
pek miimkiin degildir (Blomqvist, 1997).

Gliven, tiiketicilerin gegmis deneyimlerden beslenir. Tiiketicilerin firmaya gii-
venmeleri, bu firmalarin mal ve hizmetlerin kaliteli olduguna inandiklarini gosterir.
Tiiketici gruplarinin gelecekteki niyetlerini belirlemek, iliski diizeyine gore farklilas-
maktadir. Diisiik iliskisel tiiketicilerin (ara sira {iriin satin alan) gelecekteki niyetleri-
nin olusumunda tatmin belirleyici olurken, yiiksek iligkisel tiiketicilerin (stirekli tiriin
satin alan) gelecekteki niyetlerini belirlemede giiven ve baglilik belirleyici olmakta-
dir (Garbarino & Johnson, 1999).

Sosyal yonlii sirketler i¢in tiiketicilerin glivenini kazanmak son derece dnemli ola-
caktir. Adil ticaret hakkindaki bilgilerin kontrolsiiz ve yetersiz olmasi, dolasan bilgi-
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nin diisiik kalitede olmasi, tiiketicilerin adil ticarete karsi ilgilerini azaltir. Bu durum
tiiketicilerin, adil ticarete kars1 glivenlerini etkilemektedir. Adil ticaretin gerceklesti-
rilebilmesinde giiven ilk adimdir. Tiiketicilerin giiveni adil ticaret orgiitleri, etiketle-
me sistemleri ve adil ticaret biinyesinde bulunan ciftciler hakkindaki enformasyon-
larla artacaktir. Tiiketicilerin bireysel diizeyde olusan bu giiveni, pazarda bir¢ok {iriin
¢esidi arasindan adil ticaret irlinlerinin tercih edilmesine tesvik saglar. Tiiketicilerin,
adil ticaret hakkinda higbir bilgiye sahip olmamasi ve adil ticaretin tiiketiciler i¢in
nispeten daha yeni bir secenek olmas1 durumunda ise, tiiketicilerin adil ticarete gii-
venmesi i¢in etkili enformasyon gerekir (Castaldo ve ark., 2009).

Tiiketicilerin, adil ticaret kavramina ve adil ticaretin amaglarina giivenmesi son
derece onemlidir. Tiiketici gliveni, marka sadakati ve bir prim fiyat 6deme istekliligi
ile ilgilidir (Castaldo ve ark., 2009, s. 12). Adil ticaret {iriinlerinde bir prim fiyat bu-
lundugundan, tiiketicilerin bir¢ok {iriin ¢esidi arasindan adil ticaret iirlinii i¢in prim
fiyati 6demeyi istemesi i¢in adil ticarete giivenmesi gerekir. Adil ticaret sertifikala-
ma ve etiketleme Orgiitleri tiiketici giivenine etkide bulunur. Tiiketiciler, adil ticaret
iiriinleri satan Orgiitlerin, kurumlarin, kisilerin kendi haklarina ve ¢ikarlarina saygili
olduklarini diistindiiklerinde ve bu kurumlarin iiriinleri adil ticaret etiketli oldugunda,
bu iiriinlere daha fazla giivenirler (Castaldo ve ark., 2009).

Adil ticaret tiriinleri lizerindeki adil etiketiyle tiiketicilerin adil ticaret iiriinlerine
giivenmesi saglanabilir. Diinya Adil Ticaret Orgiitii izleme sisteminin hedeflerinden
birisi de tiiketicilerin adil ticarete giivenmelerini saglamaktir (Davenport & Low,
2013, s. 96). Bir arastirma, FLO sistemi ve WFTO sistemini karsilagtirmis ve WFTO
sisteminin giiven temelli oldugunu ifade etmistir (Davenport & Low, 2013).

Etik {iriinler pazarlayan orgiitler, bu iriinleri pazarlarken, tiiketicinin algiladig
sirket imajindan, tiriiniin markasinin olusturdugu imajdan, tiiketicilerin bu iiriinlere
ve sirkete olan giiveninden faydalanabilir (Pergelova & Angulo-Ruiz, 2013). Ure-
tici firmanin etik oldugunun diisiiniilmesi, tiiketicinin firmaya olan giivenini etkiler
(Kennedy, Ferrell & LeClair, 2001). Tiiketicilerin, etik iiriinlere glivenmeleri igin etik
iiriinlerinin etiketlerinin anlasilmasi zor ve uzun olmamasi gerekir. Tiiketicilerin gii-
veninin saglanmasi i¢in, etiketlerde agiklamalar basit ve agik olmalidir (Zadek, Lin-
gayah & Forstater, 1998). Adil ticaretin etik temele sahip oldugu gz Oniine alinirsa,
tiiketicilerin adil ticaret iiriinlerine yiiksek bir prim fiyat 6demesi i¢in, bu {irlinleri
satan adil ticaret orgiitlerinin toplum i¢indeki imaj1 6nemli olacaktir. Ayrica, tiiketici-
lerin adil ticaret tiriinleri igin yiiksek bir prim fiyat demesi igin adil ticaret etiketine
de giivenmesi gerekecektir. Yani, adil ticaret orgiitiine ve adil ticaret markasina giive-
nilirse, tiiketicide adil ticaret tiriinleri i¢in bir prim fiyat 6deme istekliligi olugacaktir
(Pergelova & Angulo-Ruiz, 2013).
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Adil Ticaret Baghhgi

Etik tiiketim ¢evresel unsurlarin hepsini igerir ve insan unsuruna dikkat ¢eker. Etik
titketici sosyal ve ¢evresel ilkelere baglidir (Strong, 1996). Etik tiiketiciler, kotii ¢a-
lisma kosullar1 ve diisiik tcretlerle ¢alismak zorunda olan ftireticilerin ¢alisma ko-
sullarint iyilestirmek ve onlara adil iicret saglamak icin adil ticaret {irlinlerini satin
alir. Cevre bilincine sahip tiiketicilerin etik farkindaliklari artar ve ¢ogu adil ticaret
ilkesini benimserler. Bezengon ve Blili (2010, s. 1309); etik {iriin satin alma kararin-
da bagliligin tiiketici degerleri ve {iriin temelindeki ilkeleri 6l¢en bir kavram olmasi
gerektigini ortaya koymustur.

Etik tirlin baglilig1, “etik ilkelerin altinda yatan nedenlerden dolay tiiketicilerin etik
driinleri satin alma 6l¢iisii” olarak tanimlanmigtir (Bezencon & Blili, 2010, s. 1309).
Etik tiriin baghilig1 kavrami etik iiriin karar ilgilenimini belirleyen bir kavram olarak
ileri stirtilmis ve siirekli ve durumsal ilgilenimleri 6lgen Mittal ve Lee’nin modelini
etik tliketime uyarlayarak baglihigin siirekli 6zellikte oldugu ifade edilmistir. Shaw ve
Shui (2003) tarafindan gelistirilen planlanmis davranis teorisini géz 6niinde bulundu-
ran Bezencon ve Blili (2010, s. 1317) ise bugiine kadar tiiketici davranis ile ilgili uy-
gulanmig modellerin etik {irinler baglaminda uyarlanmasi gerektigini ileri stirmiistiir.

Adil ticaret baglilig1 “adil ticaretin temel ilkelerin altinda yatan nedenlerden dolay1
tiiketicilerin adil ticaret tiriinlerini satin alma 6l¢iisii” olarak tanimlanmistir (Bezen-
con & Blili, 2010). Adil ticaret baglilig1 yapisini islevsel hale getirmek i¢in, adil
ticaretin altinda yatan temel ilkelerin tanimlanmasina ihtiya¢ duyulmustur. Kavram-
sal ¢erceveden ve adil ticaret literatiiriinden tiiketicilerde adil ticaret bagliligina yol
acabilecek 3 temel ilke belirlenmistir (Bezengon & Blili, 2010, s. 1313): (1) Kiigiik
iireticiyi gliglendirme, (ii) daha iyi ¢alisma kosullari, (iii) gevreye saygt.

Caligma sonucunda, iireticiyi gliglendirme ve galisma kosullari, ¢evreye saygidan
daha 6nemli boyutlar olarak goriilmiistiir. Calismaya gore, tiiketicilerin adil ticareti
algilamalarinin daha ¢ok sosyal ve ekonomik yonlii olacagt ifade edilmistir. Bdylece,
bu durum adil ticaret standartlarin ¢evresel yonden ¢ok, ekonomik ve sosyal yone
odaklanmasiyla agiklanabilir (Bezencon & Blili, 2010; Raynolds, 2002).

Adil ticaret baglilig1 yapisini olusturan kiigiik {ireticiyi gii¢lendirme, daha iyi ¢a-
lisma kosullar1 ve ¢evreye saygi boyutlarinin her birinin digeriyle iligkili olacagi
soylenemez. Adil ticaret iirlinii satin alan bir kisi i¢in ¢evresel kosullar ¢ok onemli
olabilirken, bagka bir kisi i¢in kii¢iik lireticinin ¢aligma kosullariin iyilestirilmesine
katkida bulunmak daha etkili olabilir (Bezencon & Blili, 2011, s. 689). Bezengon
ve Blili (2011), ¢alismalarinda, yash bireyler i¢in adil ticaret baglili§1 boyutlarindan
(kiiciik tireticiyi gliglendirme, daha iyi ¢caligma kosullari, cevreye saygi) ¢evre boyu-
tunun, geng kimseler i¢in gegerli olan kii¢iik iireticiyi giiclendirme boyutundan daha
onemli oldugunu tespit etmistir.
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Adil ticaret baglilig1 i¢in iletisime, adil ticaret ilkelerinin altinda yatan nedenlere
(kiiciik dreticiyi giliglendirme, daha iyi ¢alisma kosullari, ¢evreye saygi) ve tliketici
segmentlerindeki onem derecesine gore yon verilmesi onerilmistir. Tiiketiciler, diinya
magazalarindan aligveris yapanlar, siipermarketlerden aligveris yapanlar ve siipermar-
ket ve diinya magazalarindan aligveris yapanlar olarak ii¢ boliime ayrilmistir. Tim
boliimlerde adil ticaret baglilig: ilgilenimin dnemli bir belirleyicisi olmustur. Ancak,
adil ticaretin baglilig1 yapisinin her bir boyutunun tiiketicilerde farklilik gosterdigi
ifade edilmistir. Ornegin; adil ticaret baghliginin boyutlarindan olan cevreye saygi,
bir tiiketicinin adil ticaret tirtinlerini satin almasi i¢in en énemli boyut olurken, diger
tiiketici i¢in kiiciik iireticiyi gliglendirme boyutu daha dnemli olabilmektedir. Ayrica,
sadece slipermarketlerden aligveris yapanlar grubunda, ¢evrenin, adil ticaret bagliligi
boyutunu hig etkilemedigi, buna karsilik, siipermarket ve diinya magazalari grubu igin
cevrenin 6nemli bir boyut oldugu tespit edilmistir (Bezengon & Blili, 2011).

Adil Ticaret Primi Odeme Istekliligi

Etik ozellikteki bir¢ok tirlin, rakip iiriinlerden daha pahali olma egilimindedir.
Asagidaki nedenlerden dolay: iiriinlerde etik prim bulunabilir (Tallontire, Rentsen-
dorj & Blowfield, 2001, s. 21): (i) Ureticiler icin bir fiyat garantisi, (ii) adil ticaret
iiretici topluluklarinda kalkinma projelerine ayrilan fiyatin yiizdesi, (iii) Yiiksek ire-
tim maliyeti ya da serifikalama maliyeti.

Trudel ve Cotte (2009), tliketicilerin etik {iriinlere kars1 etik olmayan {iriinlere
oranla daha fazla 6deme istekliligine sahip oldugu ve sosyal sorumluluga uygun bir
sekilde tretilen tiriinler i¢in daha fazla 6demeye hazir olduklarini ifade etmistir. Tii-
keticilerin bilgilerinin prim fiyat 6deme istekliliginde olumlu bir etken oldugu, etik
kosullarda {iiretilen iriinler i¢in tiiketicinin bilinglendirilerek, prim fiyat ddeme is-
tekliliginin artirilabilecegi ifade edilmistir. Etik degerlere uygun oldugunu hakkinda
tiiketicilerini medya veya mesaj yoluyla bilin¢lendiren 6rgiitlerin, tiiketicilerin daha
yliksek prim fiyat ddemelerine olanak saglayacagini ifade etmistir.

“Adil ticaret {ireticilerine {iriiniin adil ticaret nitelikleri i¢in bir prim 6denir. Bu prim,
alternatif adil ticaret i¢in etik tiiketicilerin 6deyecegi fiyat ile pazar fiyati arasindaki fark-
tir.” (Doran, 2010, s. 528). Kiigiik tireticilerin gelismesine katkida bulunan adil ticaret
etiketlerinin sagladig asil fayda batidaki tiiketicilerin adil ticaret etiketli tiriinler i¢in bir
prim fiyat 6deme istekliligi yaratmasidir. Bu yiiksek prim fiyatin tiiketicilere kabul etti-
rilebilmesi ve bu sayede kotii ¢aligma kosullarinda diistik geliriyle geg¢imini saglamak
zorunda olan kii¢iik ireticilerin kosullarmin iyilestirilmesi i¢in, tiiketicilerin adil ticaret
etiketinin altinda yatan nedenleri ve siiregleri bilmesi gerekir (Basu & Hicks, 2008).

Adil ticaret etiketli bir iirlinlin, adil ticaret etiketine sahip olmayan {irlinlerden
daha yiiksek fiyatli olmasinin nedeni, adil ticaret iiriiniiniin giivenilir olmasi i¢in belli
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gozetim ve sertifikalamaya ihtiya¢ duyulmasindan kaynaklanmaktadir (Pelsmacker,
Driesen & Rayp, 2005, s. 368). Bununla birlikte Sunderer ve Rossel (2012), adil
ticaret satin alma davraniginda ekonomik faktdrlerin yaninda ahlaki giidiilerin de dik-
kate alinmas1 gerektigini, hatta ahlaki giidiilerin ekonomik faktdrlerden daha biiyiik
etkisinin olabilecegini ortaya koymustur. Salvador, Merchant ve Alexander (2014)
dini baglhiliginin, tiiketicilerin adil ticaret iirtinleri igin prim fiyat ddeme istekliligiyle
olumlu iligkili oldugunu ortaya ¢ikarmistir.

Adil ticaret tirlinleriyle; geligmekte olan iilkelerdeki yoksul iireticiler i¢in bir fiyat
taban1 saglama, tiretimde ¢ocuk is¢i ¢alistirmama, kabul edilebilir ¢aligma saatleri ve
calisma kosullar1 saglama ve asgari {icreti kapsayan belli sosyal hedefleri gercekles-
tirmek istenilmektedir. Adil ticaret etiketleriyle de; tiiketicilerin adil ticaret iiriinlerine
daha yiiksek prim fiyat 6demeyi istemesi i¢in bu sosyal hedeflerin bilinmemesinden
veya yanlig anlagilmasindan olusan sorunlar giderilmeye ¢alisilir. Adil ticarete katilan
tireticilere bir taban fiyat olusturulmasi, iireticilere kredi saglanmasi, dogrudan yoksul
ireticinin gelisiminin hedeflenmesi, adil ticaret iirtinlerinin organik olarak yetistirilme-
si ve c¢evresel siirdiiriilebilir nitelikte olmasi, tiiketicilerde adil ticaret iirlinleri igin bir
prim fiyat 6deme istekliligi olusturan etkenlerdir (Basu & Hicks, 2013, s. 1, &, 9).

Tiiketicilerin temiz gida ve cevresel konulara ilgilerinin artmasi, onlarda, cevreye dost
ve daha kaliteli iiriinler tiiketme istegi olusturur. Boylece tiiketiciler, iireticilere saglanan
olumlu tegviklerle gevreye zarar vermeyen sartlarda {iretilen gidalara daha yiiksek bir prim
fiyat 6deyebilirler (Basu, Chau & Grote, 2003, s. 229). Cevre etiketlerinin amaci olan ta-
rimsal gidalarin ¢evreye zarar vermeden tiretildiginin belirtilmesi, tiiketicilerin bu kosul-
larda tiretilen gidalar igin daha yiiksek bir prim fiyat demeyi kabul etmelerini saglayabilir.
Ureticilere saglanan yiiksek prim fiyatlar, {iretimlerini gevresel siirdiiriilebilirlige uygun
kosullarda gerceklestirmeleri i¢in onlar1 motive eder (Basu, Chau & Grote, 2004).

Taylor ve Boasson (2014), hane halkina yonelik olarak yaptiklar1 ¢caligmalarinda,
katilimcilarmn belli kisminin adil ticareti duydugu fakat sadece katilimcilarin geyregi-
nin bilerek bir adil ticaret lirlinii aldigini ifade etmis, diger bir kismi da bir adil tica-
ret liriinii i¢in 6demek istedikleri prim fiyatin ortalama %20 oldugunu belirtmislerdir.
Genglerin, yiiksek egitimli bireylerin, bayanlarin, liberal goriisliilerin daha yiiksek bir
prim fiyat ddemeye istekli oldugu bulunmustur. Adil ticaret {iriinleri i¢in prim fiyat
O0demeye isteksiz olan kisilerin nedenleri arasinda bu ticaretin adil oldugunu diigiinme-
meleri ya da bu ticaretin isgiler listiinde olumsuz sonuglar olusturacagini diistinmeleri
rol oynamaktadir. Didier ve Lucie (2008), ¢alismalarinda organik ve adil ticaret eti-
ketinin tliketicinin 6deme istekliligini artirdig1 sonucuna ulagmistir. Caligsmalar1 sonu-
cunda etiketlere duyarsiz olan bireyler, organik ve adil ticaret etiketinin iiriin imajini
gelistirmek i¢in 6nemli oldugunu diisiinen bireyler ve bu etiketleri tirtinlerin tadina
gore degerlendiren bireyler olarak {i¢ farkl tiiketici grubu belirlemislerdir.
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Howard ve Allen (2008) ¢alismalarinda, Amerika Birlesik Devletleri’ndeki tiike-
ticilerin, kiiciik iireticilere daha iyi ¢alisma kosullar1 ve gecim iicreti saglamak igin
cilege daha fazla 6deme isteklilikleri oldugunu ortaya c¢ikarmistir. Siirekli organik
iiriin satin alan tiiketicilerle, ¢evresel kaygilar1 dikkate alarak satin alim yapan tiike-
ticilerin daha yiiksek miktarlarda prim fiyat 6demeye istekli oldugu ifade edilmis-
tir. Pelsmacker ve arkadaslar1 (2005), Belgikali tiiketicilerin adil ticaret kahvesi i¢in
o6denmek istenen ortalama prim fiyat1 %10 olarak tespit etmistir. Ayrica, etik Girlinlere
kars1 olumlu tutum sergileyen tiiketicilerin satin alma davraniginda bu tutumlarini her
zaman sergilemedikleri ortaya konulmustur.

Yang, Hu, Mupandawana ve Liu (2012), ¢caligmalarinda, bayanlarin adil ticaret
kahvesi i¢in prim fiyat 6deme istekliliginin daha fazla oldugunu tespit etmistir. Tii-
keticilerin 6deme istekliliklerinin daha ¢ok tiiketim aliskanliklariyla ilgili oldugu ve
tiiketicilerin adil ticaret kahvesi hakkinda 6nceki bilgilerinin adil ticaret ddeme istek-
liligine 6nemli bir etkisi olmadig: belirtilmistir. Tiiketicilerin ge¢gmis deneyimlerinin
prim fiyat 6deme istekliliginde onemli oldugu ve demografik faktorlerinde prim fiyat
O6deme istekliligini etkileyen bir faktor oldugu, bu yiizden farkli deneyim ve demog-
rafik 6zelliklere sahip tiiketicilerin adil ticaret kahvesi i¢in 6demek isteyecekleri prim
fiyatlarin farklilasacagi ifade edilmistir. Cin’deki kahve tiiketicilerin cogunlukla geng
tiikketicilerden olustugu vurgulanmistir. Cin’deki tiiketicilerin bir adil ticaret kahvesi
icin 6deme istekliligi yaklasik %22 olarak bulunmustur. Adil ticaret {irlinlerini satin
alma niyetinde, etik zorunluluklarin ve 6z benligin 6nemli bir rol oynadigi goriilmek-
tedir (Ozgaglar-Toulouse, Shiu & Shaw, 2006).

Amag

Aragtirmanin amact, Tiirk tiiketicisinin adil ticaret hakkinda sahip oldugu bilgi-
nin adil ticaret primi 6deme istekliligi ve adil ticaret bagliligina etkisi ile adil ticare-
te duyulan giivenin bu iligkileri nasil etkileyeceginin tespit edilmeye ¢aligilmasidir.

Alt Amaclar
HI: Adil ticaret bilgisi ve adil ticaret baglilig1 arasinda pozitif yonlii bir iliski vardir.

H2: Adil ticarete duyulan giiven ve adil ticaret baglilig1 arasinda pozitif yonlii bir
iligki vardir.

H3: Adil ticarete duyulan giiven, adil ticaret bilgisi ve adil ticaret baglilig: iliski-
sinde araci etkiye sahiptir (arac1 degisken olarak).

H4: Adil ticaret bilgisi ve adil ticaret primi 6deme istekliligi arasinda pozitif yonlii
bir iliski vardir.
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HS5: Adil ticarete duyulan giiven ve adil ticaret primi 6deme istekliligi arasinda
pozitif yonlii bir iligki vardir.

H6: Adil ticarete duyulan giiven, adil ticaret bilgisi ve adil ticaret primi 6deme
istekliligi iliskisinde araci etkiye sahiptir.

H7: Adil ticaret bilgisi ve adil ticarete duyulan giiven arasinda pozitif yonlii bir
iligki vardir.

Yontem

Bu ¢aligmada, arastirmanin amagclar1 dogrultusunda agiklayici aragtirma yontemi
kullanilmigtir. Agiklayict aragtirmanin amaci, ¢alisilan durum ya da konuyu degis-
kenler arasi iliskilerle agiklamaktir (Altunisik ve ark., 2012, s. 72). Adil ticaret bil-
gisi, adil ticarete duyulan giiven, adil ticaret baglilig1 ve adil ticaret primi 6deme
istekliligi arasindaki iligkileri belirleyebilmek i¢in agiklayict yontem kullanilmigtir.

Tablo 1

Orneklemin Demografik Ozellikleri

Cinsiyet f %
Kadin 151 37,2
Erkek 255 62,8
TOPLAM 406 100,0
Medeni Durum f %
Evli 69 17
Bekar 337 83
TOPLAM 406 100,0
Yas f %
18 ve alt1 5 1,2
19-25 223 54,9
26-32 136 33,5
33-39 22 54
40 ve tlizeri 20 5
TOPLAM 406 100,0
Egitim Durumu f %
Yiiksek lisans ve Doktora 85 20,9
Lisans 280 69
Lise 30 7.4
Ortadgretim 5 1,2
Tlkdgretim 6 1,5
TOPLAM 406 100,0
Aylik Gelir Araligi f %
1000 TL ve alt1 147 36,2
1001-2000 TL 106 26,1
2001-3000 TL 76 18,7
3001-4000 TL 43 10,7
4001-5000 TL 7 1,7
5001-6000 TL 8 2,0
6001 TL ve tizeri 19 4,7
TOPLAM 406 100,0
Meslek f %
Ogrenci 158 38,9
Ozel sektor galisant 97 23,9
Kamu sektorii ¢alisant 61 15,0
Isyeri sahibi 24 5,9
Diger 66 16,3
TOPLAM 406 100,0
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Orneklem

Arastirma icin veri toplama siirecinde, kolayda 6rnekleme teknigiyle 420 kisiye
ulasilmistir. Ancak bu bireylerden 14’1 anket formunda yer alan ifadelerden bazila-
rin1 bos biraktiklari i¢in analiz disinda tutularak, kalan 406 anket formu analize tabi
tutulmustur. Anketi cevaplayarak arastirma stirecine katilan bireyler 18 ve {izerinde
bir yasa sahiptir. Cevaplayicilarin demografik 6zellikleri Tablo 1’de gosterilmistir.

Veri Toplama Araci

Arastirmada, veri toplama araci olarak 6l¢eklerden faydalanilmistir. Arastirmada-
ki bireylere, internet yoluyla sorular ydneltilmistir. Olgekler literatiirden gevrilmis ve
ceviri yapilirken yerel kiiltiirel dile uygunlugu goz éniinde bulundurulmustur. Anket
formunda yer alan dl¢ek ifadeleri ve yararlanilan kaynaklar, anket formundaki sira-
styla agagidaki gibidir:

* 1. 2. ve 3. sorular, adil ticaretin tam bir sekilde nasil tanimlandiginin bilinip
bilinmedigini dlgmeye yoneliktir (Pelsmacker & Janssens, 2007).

* 4.5, 6. ve 7. sorular, bireyleri, adil ticaret lirlinleri satin almaya yonlendiren
bagliliginin nedenini 6lgmeye yoneliktir (Bezencon & Blili, 2011).

* 8.ve 9. ve 10. sorular, bireylerin adil ticaret duyduklar1 giiveni 6l¢meye yone-
liktir (Castaldo ve ark., 2009).

* 11., 12. ve 13. sorular, bireylerin adil ticaret {irlinleri i¢in prim fiyat ddeme is-
tekliliklerini 6lgmeye yoneliktir (Castaldo ve ark., 2009).

e 14.,15.,16.,17., 18. ve 19. sorular, bireylerin demografik 6zelliklerini 6lgmeye
yoneliktir.

Anket tizerindeki dlcek ifadelerine katilim diizeyi; “Kesinlikle Katilmiyorum (1)”,
“Katilmtyorum (2)”, “Ne Katiliyorum Ne de Katilmiyorum (3)”, “Katiliyorum (4)”,
“Kesinlikle Katiltyorum (5)” seklinde 5°1i Likert Tipi Olgekle derecelendirilmistir. Aras-
tirmanin veri toplama siirecinde anket formunu yanitlayarak ¢alismaya katkida bulunan
bireylere, anketi doldurmaya baglamadan 6nce anketin amaci hakkinda bilgi verilmistir.
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Verilerin Analizi
Sekil 1°de ve sekil 2’de arastirma baglaminda test edilen modeller gosterilmektedir.

H7 (+) H2 (+)

Adil ticaret Adil ticarete Adil ticaret
bilgisi duyulan giiven baghlig
HI1 (+)
Sekil 1. Arastirmada test edilen 1. Model.
o H7 (+) o H5 (+) Adil ticaret
Adil ticaret Adil ticarete o
—_— —_— primi 6deme

bilgisi duyulan giiven

istekliligi

H4 (+)
Sekil 2. Arastirmada test edilen 2. Model.

Faktor analizi sonuglar1 Tablo 2’de verilmistir. Tabloya bakildiginda KMO deger-
lerinin 0,50’den biiyiik ve Bartlett Testi (sig. Degerleri < 0,000) sonuglarinin istatis-
tiksel olarak anlamli oldugu goriilmektedir. Bu veriler dogrultusunda, degiskenler
icin faktor analizi uygulanmasi uygun bulunmustur. Tiim 6lgekler 1 faktore indirgen-
mistir. Adil Ticaret Bilgisi, Adil Ticarete Duyulan Giiven, Adil Ticaret Baglilig1 ve
Adil Ticaret Primi Odeme Istekliligi 6lceklerinin varyans yiizdeleri sirasiyla 77,027,
79,760, 63,826 ve 78,351 dir.

Olgeklerin giivenilirligine ilisken ile Cronbach Alpha degerleri Tablo 2°de goste-
rilmistir. Adil Ticaret Bilgisi, Adil Ticarete Duyulan Giiven, Adil Ticaret Bagliligi ve
Adil Ticaret Primi Odeme Istekliligi 6lceklerinin Cronbach Alpha degerleri sirastyla
0,849, 0,872, 0,810 ve 0,862°dir.

Bu arastirmada, tek degiskenli ve ¢ok degiskenli regresyon analizleri uygulan-
mistir. Arastirma modelini test etmek i¢in Baron ve Kenny’nin (1986) aracilik etki-
sini 0lgmek icin Onerdigi yontem kullanilmistir. Bu baglamda bagimsiz degisken ile
bagimli degisken arasindaki iliski, bagimsiz degisken ile araci degisken arasindaki
iliski, arac1 degisken ile bagimli degisken arasindaki iliski ve son olarak da araci de-
gisken modele eklendiginde bagimsiz ve bagimli degisken arasindaki iliskinin nasil
degistigi incelenmistir.

Adil ticaret bilgisi (bagimsiz degisken) ve adil ticarete duyulan giiven (bagimh degis-
ken) arasindaki iliskiyi (H, hipotezi) incelemek i¢in tek degiskenli regresyon analizi kulla-
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Tablo 2
Olgeklere Iligkin Faktor Analizi Sonuclart ve Cronbach Alpha Degerleri
Ankette Yer alan Ifadeler Faktor yiikii  Cronbach A.
Adil Ticaret Bilgisi
1. Adil ticaret gelismekte olan tilkelerdeki giftcilere ve isgilere daha iyi ticaret 0.895
sartlar1 yaratmay1 amaglar. ’
2.Adil ticaret gelismekte olan tilkelerdeki iireticilere daha diiriist fiyatlar 6deme
gayretindedir. 0,895 0,849
3.Adil ticaret gelismekte olan tilkelerdeki dislanan ve/ya da dezavantajli iireti- 0.842

cilerin stirdiiriilebilir gelisimi igin gayret gosterir.
KMO: 0,717; Ki Kare: 539,773; Serbestlik derecesi: 3; p <.01; Varyans Yiizdesi: 77,027
Adil Ticarete Duyulan Giiven

1. Adil ticarete daima giivenebilirim. 0,904
2.Adil ticarete inanirim. 0,904 0,872
3. Adil ticaret triinleri giivenilirdir. 0,871

KMO: 0,734; Ki Kare: 606,764; Serbestlik derecesi: 3; p <.01; Varyans Yiizdesi: 79,760
Adil Ticaret Baglilig1
1. Uluslararas: ticarette kiigiik dlcekli tireticilere daha fazla gili¢ sagladigr igin

adil ticaret tirtinleri satin alirim 0.845
2. Adil ticaret tirtinleri satin alirim ¢tinkii bu tirtinlerin tiretiminde gorev alan kisi-

L . .. . . e 0,792
lerin digerlerine oranla daha iyi ¢alisma sartlarina sahip oldugunu diistiniiyorum. 0.810
3. Adil ticaret iiriinleri satin alirim ¢iinkd bu driinlerin diger triinlere oranla 0.784 ’
¢evreye daha duyarli oldugunu diisiinityorum. ’
4. Adil ticaret iirtinleri satin alirim ¢iinkii bunun ticareti adil hale getirmenin bir 0.773

yolu oldugunu distiniiyorum.
KMO: 0,784; Ki Kare: 512,441; Serbestlik derecesi: 6; p <.01; Varyans Yiizdesi: 63,826
Adil Ticaret Primi Odeme Istekliligi

1. Daha fazla 6demem gerekse de adil ticaret tiriinlerini satin almak daha iyidir. 0,900
2. Adil ticaret tiriinleri igin daha fazla fiyat 6demeye hazirim. 0,884 0,862
3. Diger iirtinler fiyatin1 diisiirse de yine adil ticaret iiriinlerini satin alirim. 0,871

KMO: 0,732; Ki Kare: 562,521; Serbestlik derecesi: 3; p <.01; Varyans Yiizdesi: 78,351

mlmagtir (F: 145,281, p <.01). Bagimsiz degisken olan adil ticaret bilgisi, bagimli degisken
olan adil ticarete duyulan giivene ait varyansin %26,8’ini agiklamaktadir (Uyarlanmig R*:
0,268). Adil ticaret bilgisi degiskeninin Beta degeri 0,519 dur (t: 12,053, p <.01).

Adil ticaret bilgisi (bagimsiz degisken) ve adil ticaret baghiligi (bagimh degis-
ken) arasindaki iliskiyi (H, hipotezi) incelemek i¢in tek degiskenli regresyon analizi
kullanilmigtir (F: 210,049, p < .01). Tablo 3’te yer alan 1 nolu model incelendigin-
de bagimsiz degisken olan adil ticaret bilgisinin, bagimli degisken olan adil ticaret
baglilig1 degiskenine ait varyansi %34 oraninda agikladigi goriilmektedir. Yani adil
ticaret bagliliginin %34, iniin adil ticaret bilgisine bagli oldugu séylenebilir. Adil ti-
carete duyulan giiven (bagimsiz degisken) ve adil ticaret bagliligi (bagimli degisken)
arasindaki iliskiyi (H, hipotezi) incelemek i¢in tek degiskenli regresyon analizi kul-
lanilmistir (F: 310,803, p <.01). 2 nolu modelde bagimsiz degisken olan adil ticarete
duyulan giiven, bagimli degisken olan adil ticaret bagliligi degiskenine ait varyansi
%44 oraninda agiklamaktadir. Yani adil ticaret baghiliginin %44 iiniin adil ticaret du-
yulan giivene bagh oldugu sdylenebilir.
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Tablo 3
Adil Ticaret Bilgisi ve Adil Ticarete Duyulan Giivenin Adil Ticaret Baghligina Etkisine Iliskin Regresyon
Analizi Sonuglart

Model No Regresyon Denklemi Uyarlanmig R? Standart Sapma F P
1 ATB = b+ b xB* 0,346 0,899 210,049  .000
2 ATB = b+ b xG* 0,445 0,829 310,803 .000
3 ATB= b+ b xB+ b,xG* 0,514 0,775 205,507 .000
Katsayilar
Model No Beta T 2
1(Sabit) 11,454 .000
B 0,590 14,493 .000
2(Sabit) 11,779 .000
G 0,668 17,630 .000
3(Sabit) 6,696 .000
B 8’2(1)(7) 7,599 .000
G i 11,983 .000

Aciklamalar: ATB: Adil ticaret bagliligi; B: Adil ticaret bilgisi; G: Adil ticarete duyulan giiven

Aracilik etkisini test etmek amaciyla (H, hipotezi) tek degiskenli ve ¢ok degisken-
li regresyon analizlerinden faydalanilmistir. Bu baglamda adil ticaret bilgisi ve adil
ticarete duyulan giiven (bagimsiz degiskenler) ile adil ticaret bagliligi (bagimli degis-
ken) arasindaki iliskiyi incelemek i¢in ¢ok degiskenli regresyon analizi kullanilmigtir
(F: 205,507, p <.01). 3 nolu modele bakildiginda, bagimsiz degisken olan adil ticaret
bilgisi ve adil ticarete duyulan giliven, bagimli degisken olan adil ticaret baglilig1 de-
giskenine ait varyansi %51 oraninda ag¢ikladigi goriilmektedir. Yani, adil ticaret bag-
liliginin %51°inin bu degiskenlere bagli oldugu séylenebilir. Anlamlilik degerlerinin,
p <.01 olmasi, degiskenler arasindaki iligkinin istatistiksel olarak anlamli oldugunu
gostermektedir. Tek degiskenli regresyon sonucuna gore 1 nolu modelde adil ticaret
bilgisinin beta degeri 0,590 iken, adil ticarete duyulan giivenin modele dahil edil-
mesiyle (3 nolu model) beta degeri 0,317’ye diismektedir. Bu baglamda adil ticaret
bilgisi ve adil ticaret baghlig: iliskisinde adil ticarete duyulan giiven degiskeninin
“kismi aracilik” etkisine sahip oldugu goriilmektedir.

Tablo 4
Adil Ticaret Bilgisi ve Adil Ticarete Duyulan Giivenin Adil Ticaret Primi Odeme Istekliligine Etkisine Iliskin
Regresyon Analizi Sonuglart

Model No Regresyon Denklemi Uyarlanmig R?  Standart Sapma F p
1 ATPO = b+ b xB* 0,113 0,878 52,056 .000
2 ATPO = b+ b xG* 0,358 0,747 219,657 .000
3 ATPO= b+ b xB+ b,xG* 0,357 0,746 109,694 .000
Katsayilar
Model No Beta t p
1(Sabit) 9,547 .000
B 0,340 7,215 .000
2(Sabit) 6,298 .000
G 0,600 14,821 .000
3(Sabit) 4,593 .000
B 3(5)22 1,340 .000
G ’ 11,916 .000

Aciklamalar: ATPO: Adil ticaret primi 6deme istekliligi; B: Adil ticaret bilgisi; G: Adil ticarete duyulan giiven

65



i AHLAKI DERGisi

Adil ticaret bilgisi (bagimsiz degisken) ile adil ticaret primi 6deme istekliligi (ba-
gimli degisken) arasindaki iliskiyi (H, hipotezi) incelemek igin tek degiskenli reg-
resyon analizi kullanilmistir (F: 52,056, p < .01). Tablo 4’te yer alan 1 nolu model
incelendiginde, bagimsiz degisken olan adil ticaret bilgisinin, bagimli degisken olan
adil ticaret primi 0deme istekliligi degiskenine ait varyansi %11 oraninda acikladig1
goriilmektedir. Yani adil ticaret primi 6deme istekliliginin %11, inin adil ticaret bil-
gisine bagli oldugu sdylenebilir. Adil ticarete duyulan giiven (bagimsiz degisken) ile
adil ticaret primi 6deme istekliligi (bagimli degisken) arasindaki iligkiyi (H, hipotezi)
incelemek i¢in tek degiskenli regresyon analizi kullanilmigtir (F: 219,657, p <.01). 2
nolu modelde, bagimsiz degisken olan giiven, bagimli degisken olan adil ticaret pri-
mi 0deme istekliligi degiskenine ait varyansi %35 oraninda agiklamaktadir. Yani adil
ticaret primi 6deme istekliliginin %35 inin adil ticaret duyulan giivene bagl oldugu
sOylenebilir.

Aracilik etkisini test etmek amaciyla (H, hipotezi) tek degiskenli ve ¢ok degisken-
li regresyon analizlerinden faydalanilmistir. Bu baglamda adil ticaret bilgisi ve adil
ticarete duyulan giiven (bagimsiz degiskenler) ile adil ticaret primi 6deme istekliligi
(bagiml1 degisken) arasindaki iliskiyi incelemek i¢in ¢ok degiskenli regresyon anali-
zi kullanilmistir (F: 109,694, p < .01). 3 nolu modelde, bagimsiz degisken olan adil
ticaret bilgisi ve adil ticarete duyulan giiven, bagimli degisken olan adil ticaret primi
o0deme istekliligi degiskenine ait varyansi % 35 oraninda agiklamaktadir. Yani, adil
ticaret primi ddeme istekliliginin %35 inin bu degiskenlere bagl oldugu soylenebilir.
Anlamlilik degerlerinin, p < .01 olmasi, degiskenler arasindaki iliskinin istatistiksel
olarak anlamli oldugunu gostermektedir. Tek degiskenli analiz sonucuna gore 1 nolu
modelde adil ticaret bilgisinin adil ticaret prim 6deme istekliligi lizerindeki etkisi is-
tatistiksel olarak anlamli iken, adil ticarete duyulan giivenin modele dahil edilmesiyle
(3 nolu model) adil ticaret bilgisinin adil ticaret prim 6deme istekliligi tizerindeki
etkisi istatistiksel olarak anlamsiz hale gelmektedir. Bu baglamda adil ticaret bilgisi
ve adil ticaret primi 0deme istekliligi iliskisinde adil ticarete duyulan giiven degiske-
ninin “tam aracilik” etkisine sahip oldugu goriilmektedir.

Sonuc ve Oneriler

Glinlimiizde yasanan rekabet artigiyla birlikte, iiretici ve ¢iftgilerin olumsuz ¢a-
lisma kosullarimi iyilestirme girisimleri, ekonomik sistem agisindan daha onemli
hale gelmistir. Kiiresellesme, bireysellesme ve bilinglenmenin artmasi, tiiketicilerin
pazardaki tercihlerini etkilemektedir. Tiiketiciler pazarda sergiledikleri tercihler ile
bu rekabet ortamindan olumsuz yonde etkilenen iiretici ve ¢iftgileri destekleyebil-
mektedirler. Iletisim teknolojilerinin gelismesi, tiiketicilerin bilgiye bireysel olarak
ulagsmasina imkan saglamaktadir. Boylece tiiketiciler kendi ulastiklar1 bilgilerle pa-
zardaki uygulamalar1 bireysel olarak degerlendirebilmektedir. Bu etkiler ve kosullar,
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dezavantajli iiretici ve ¢iftcilere daha iyi ¢alisma kosullar1 ve daha iyi ge¢im iicreti
saglamay1 amaglayan adil ticareti 6nemli hale getirmeyi bagsarmistir. Adil ticaretin,
kiiresellesme ile birlikte artan rekabet ortamindan iireticileri korudugu ve tiiketicile-
rin tercihlerini etkiledigi goriilmektedir.

Adil ticaret icin giiven son derece dnemlidir. Giliven pazarlamada uzun dénem-
li iligkiler i¢in gerekli olan ve bu uzun doénemli iliskilerin siirdiiriilmesinde temel
olan bir kavramdir (Morgan & Hunt, 1994; Young & Wilkinson, 1989). Adil ticaret
tiriinlerinde bir prim fiyat bulundugundan, tiiketicilerin bir¢ok {irlin ¢esidi arasindan
adil ticaret {iriinil i¢in prim fiyat: ddemeyi istemesi i¢in adil ticarete giivenmesi gere-
kecektir (Castaldo ve ark., 2009). Adil ticaretin gergeklestirilebilmesinde giiven ilk
adim olacaktir. Tiiketicilerin, adil ticaret hakkinda hicbir bilgiye sahip olmamasi ve
adil ticaretin tiiketiciler i¢in nispeten daha yeni bir segenek olmasi durumunda, tii-
keticilerin adil ticarete glivenmesi i¢in etkili enformasyon gerekir (Castaldo ve ark.,
2009). Bu caligmanin bulgulari, asagidaki sebeplerle, pazarlama literatiiriinde giivene
verilen 6nemi dnemli 6lgiide desteklemektedir:

uygulamasinin gergeklesebilmesi, biiyiik 6l¢iide adil ticarete duyulan giivene
baghdir.

 Adil ticaret tirinlerinde bulunan prim nedeniyle olusan yiiksek fiyati tiiketiciler
tarafindan 6denmesi i¢in adil ticarete duyulan giivenin dnemlidir.

* Mevcut ¢aligma ile adil ticaret bagliligi olusumunda adil ticarete duyulan giive-
nin énemli rolii ortaya konulmustur. Tiiketicilerin adil ticarete baglilik olustura-
bilmeleri biiylik dl¢iide adil ticarete duyulan giivene bagl olacaktir.

Bu ¢aligmada, adil ticarete duyulan gilivenin, adil ticaret bilgisi ve adil ticaret bag-
lilig1 iligkisinde araci etkiye sahip oldugu goriilmektedir. Ayrica bu ¢alismada, adil
ticarete duyulan giivenin, adil ticaret adil ticaret bilgisi ve adil ticaret primi ddeme
istekliligi iliskisinde de araci etkiye sahip oldugunu ortaya koymustur ve bdylece
literatiire 6zgiin bir deger katildig1 sOylenebilir. Bu ¢alismanin ulastig1 sonuglarin,
pazarlama literatiiriine, akademisyenlere ve bu alandaki uygulamacilara katki sagla-
yacagi umulmaktadir. Bu ¢alismadan elde edilen sonuglar agagidaki gibidir:

Arastirmaya veri toplama stirecinde anketi cevaplayarak katilan bireylerin biiyiik
cogunlugu(%62,8) erkektir. Arastirmaya katilan bireylerin medeni durumlarina bakil-
diginda, biiyiik ¢ogunlugunun (%83) bekar oldugu goriilmektedir. Aragtirmaya katilan
bireylerin yarisindan fazlasi (%54,9) 19-25 yas araliginda bulunmaktadir. Arastirmaya
katilan bireylerin biiylik cogunlugunun (%69) egitim diizeyi lisanstir. Aragtirmaya ka-
tilan bireylerin ilk olarak biiyiik gogunlugu (%36,2) 1000 TL ve alt1, ikinci olarak bii-
yiik cogunlugu (%26,1) 1001-2000 TL gelir diizeyi araligindadir. Arastirmaya katilan
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bireylerin meslek gruplarina bakildigina ilk olarak biiyiik cogunlugunun (%38,9) 68-
renci, ikinci olarak biiyiik ¢ogunlugunun (%23,9) 6zel sektor calisini grubunda oldugu
goriilmektedir. Aragtirmaya katilan ¢alisan grubunun tamami (kamu sektorii ¢aligan,
ozel sektor galisani ve ig yeri sahibi) meslek gruplarinin %44,8°1 olusturmaktadir. Bu
verilere dayanarak, arastirmaya katilan bireylerin biiyiik cogunlugu; geng, bekar, egi-
tim diizeyi lisans, 1000 TL ve altinda ve 1001-2000 TL araliginda aylik gelir diizeyine
sahip, erkek, calisan bireylerden ve 6grencilerden olusmaktadir.

Arastirmanin ilk modeline uygun olarak elde edilen veriler sonucunda adil ticaret
bilgisi, adil ticarete duyulan giiven ve adil ticaret bagliligi kavramlar ele alinmustir.
Adil ticaret bilgisinin adil ticaret baglilig: lizerindeki etkisi incelenmis ve sonuglar adil
ticaret bilgisinin adil ticaret baglilig1 {izerinde pozitif ve anlamli bir etkisi oldugunu
ortaya koymustur. Bu nedenle, adil ticaret bagliligi olusturmay1 hedefleyen kurumlarin
bireylerde adil ticaret bilinci olusturmaya yonelik faaliyetlere zaman ayirmast, baglilik
hedeflerine ulagmalari i¢in 6nemli bir adim olacaktir. Adil ticarete duyulan giivenin adil
ticaret baglilig1 izerinde pozitif ve anlamli bir etkisi bulundugu tespit edilmistir. Bu ne-
denle, bireylerde adil ticaret baglilig1 olusturmak isteyen kurumlar, bireylerin adil tica-
rete glivenmelerini saglayacak uygulamalari hayata gecirmelidir. Adil ticarete duyulan
giivenin, adil ticaret bilgisi ve adil ticaret bagliligi iliskisindeki araci etkisi incelenmis-
tir. Bireylerin adil ticaret bilgisi arttikca adil ticaret bagliliklarinin arttig1 ve adil ticarete
duyulan giivenin bu iligskide araci etkiye (kismi aracilik) sahip oldugu tespit edilmistir.
Bu baglamda, adil ticaret baglilig1 olusturmay1 hedefleyen kurumlarin adil ticaret bil-
gisi yaninda adil ticarete duyulan giiveni de tesis etmeye calismas: dnemli olacaktir.

Arastirmanin ikinci modelinde adil ticaret bilgisi, adil ticarete duyulan giiven ve
adil ticaret primi 6deme istekliligi kavramlar1 incelenmistir. Arastirma sonuglari adil
ticaret bilgisinin adil ticaret primi 6deme istekliligi lizerinde pozitif ve anlamli bir
etkisinin bulundugunu ortaya koymustur. Bireylerin adil ticaret hakkindaki bilgileri
arttikga, adil ticaret {irlinleri igin prim ddeme isteklilikleri artmaktadir. Adil ticaret
iiriinlerinde yiiksek prim fiyatlar bulundugundan; adil ticaret tirinleri satigini artirmay1
hedefleyen kurumlar, bireylerin bu yiiksek prim fiyatlar1 kabul etmesi i¢in onlar1 adil
ticaretin amaglari, faaliyetleri ve yararlar1 hakkinda bilgilendirmelidir. Adil ticarete
duyulan giivenin adil ticaret primi 6deme istekliligi tizerinde pozitif ve anlamli bir
etkiye sahip oldugu goriilmiistiir. Adil ticaret tirtinleri igin prim 6deme istekliligi, adil
ticarete duyulan giivenden oldukca etkilenmesi nedeniyle adil ticaret {irlinlerinin sa-
tigin1 artirmak isteyen kurumlarin, bireylerin adil ticarete giivenlerini artiracak uygu-
lamalara, faaliyetlere zaman ayirmasi kilit 5neme sahip olacaktir. Arastirma sonuglari
adil ticarete duyulan giivenin, adil ticaret bilgisi ile adil ticaret primi ddeme istekliligi
arasindaki iligskide araci etkiye (tam aracilik) sahip oldugunu gostermektedir. Bu bag-
lamda, tiiketicilerin adil ticaret prim 6deme istekliliginin olusturulmasinda adil ticaret
bilgisi yaninda adil ticarete duyulan giiveni de tesis etmeye ¢aligmas: dnemli olacaktir.
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Adil ticaret bilgisinin adil ticarete duyulan giiven tizerinde pozitif ve anlamli bir
etkisinin oldugu tespit edilmistir. Bireylerin adil ticaret bilgileri arttikca, adil ticarete
duyduklar1 giiven artmaktadir. Adil ticaret gliveni olusturmada, adil ticaret bilgisi
Oonemli bir unsurdur. Adil ticaret giiveni olusturmak isteyen kurumlar, adil ticaretin
amaglari, uygulamalar1 hakkinda bireyleri bilin¢lendirmeye yonelik bilgilendirici ve
tanitic1 programlar tasarlamalidir.

Bu aragtirmada zaman ve maliyet kisit1 nedeniyle katilimcilar kolayda 6rneklem
yoluyla belirlenmistir. Gelecek aragtirmalar, 6grenciler ya da belli meslek gruplarina
yonelik olarak adil ticaret bilgisini ve bu aragtirma kapsami disindaki diger degis-
kenler arasindaki iligkileri inceleyebilir. Adil ticaret iiriinlerinde prim fiyat bulun-
dugundan, bu iiriinler, normal {irlinlere goére daha pahalidir. Bu nedenle, gelecekteki
aragtirmalar daha yiiksek gelir diizeyindeki bireylere yonelerek, bu bireylerin adil
ticaret prim fiyat ddeme istekliligini 6l¢ebilirler.

Tiirk tiiketicisinde adil ticaret bilinci olusturmaya yonelik tanitim programlari ve
faaliyetleri diizenlenmesi Tiirkiye baglaminda adil ticaret uygulamasinin tanitiima-
sina Oncii olunabilir. Adil ticaret, kiiciik 6lgekli iiretici ve ¢iftgileri kooperatif ya da
birlikler seklinde orgiitlendirerek onlart giiclendirir ve uzun donemli ticaret iligkileri
kurmalarina imkan saglar. Adil ticaret uygulamas, kiigiik iireticiler, ¢iftgiler yaninda
kadimlarin ¢alisma hayatina katilimina olanak saglar ve ¢ocuklarin uygun olmayan
calisma ortamlarindan zarar gormesini engeller. Adil ticaret uygulamasi, ticarette
daha esit, daha adil ve daha saygili bir ortam olusumuna zemin hazirlar. Adil ticaret,
siirdiiriilebilir kalkinmaya temellidir ve bdylece iilke ekonomisini gelistirmeye yar-
dimci olur. Adil ticaretin Tiirkiye’de tanitilmasi ve uygulanmasi, dezavantajli tiretici-
lere, ciftilere, kadinlara ve ¢cocuklara 6nemli faydalar saglayacaktir.
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The Role of Fair Trade Trust on the Relationship of Fair
Trade Knowledge, Fair Trade Adhesion, and Willingness
to Pay Fair Trade Premium: The Case of Turkey
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Bilecik Seyh Edebali University Eskisehir Osmangazi University

Abstract
Nowadays, the increase of competition has made it difficult for small-scale producers and farmers to carry
on their activities in the face of big business. These challenges have started to bring significance to fair trade,
which aims to bring more equal footing to trade. This study investigates the impacts of fair trade knowledge
on fair trade adhesion and on willingness to pay its premium cost, and the effect of a sense of trust in fair
trade on these impacts. The study’s first model examines the relationships among fair trade knowledge, fair
trade adhesion, and sense of trust in fair trade; the second model examines the relationships among fair
trade knowledge, willingness to pay its premium, and sense of trust in fair trade. The results obtained in the
study revealed that fair trade knowledge has an impact on fair trade adhesion, and that fair trade trust has
a partial mediating effect on this relationship. Additionally, the study’s results show that fair trade knowl-
edge affects willingness to pay its premium through fair trade trust. In other words, fair trade trust has a

full mediating effect on the relationship between fair trade knowledge and willingness to pay its premium.

Keywords
Fair trade ¢ Fair trade knowledge ¢ Willingness to pay fair trade premium ¢ Fair trade adhesion
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Supporting small-scale enterprises plays a critical role in economy and public wel-
fare. Increasing competition threatens the survival of these kinds of enterprises. Fair
trade is a business partnership which aims to improve the working conditions and
profitability of small-scale producers and farmers. Fair trade enables producers and
farmers to operate sustainably rather than just passively helping them.

Fair trade is a lesser-known subject in Turkey. Also, small-scale producers and
farmers in Turkey need this kind of application. The number of products which have
fair trade labels on them is relatively low in Turkey. Knowledge of fair trade, adhe-
sion to it, trust in it, and a willingness to pay for fair trade products are critical for
supporting small-scale producers. There is a lack of literature on fair trade in the
context of Turkish consumers. This study aims to investigate the role of fair trade
trust through the relationship between fair trade knowledge and willingness to pay for
fair trade products. The study also analyzes the role of this trust over the relationship
between fair trade knowledge and fair trade adhesion.

The Concept of Fair Trade

Fair trade aims to eliminate inequalities in influence and knowledge levels by de-
creasing the impact of failures in the relationship between supplier and seller (Nichol-
Is & Opal, 2005, p. 6). The informal association of Fairtrade Labelling Organizations
International, International Fair Trade Organization (now the World Fair Trade Or-
ganization), Network of European Worldshops, and European Fair Trade Association
(FINE, 2001) defined fair trade as ... a trade partnership based on equality, dialogue,
transparency, and respect.” The goals of fair trade are given below:

* Improve producers’ well-being

» Provide opportunities for disadvantaged producers

* Increase consumer awareness

* Develop a trade partnership model through respect, transparency, and dialogue
»  Work towards changing the traditional rules of international trade

* Protect human rights (Redfern & Snedker, 2002, p. 11).

Fair trade and ethical consumption have different meanings (Stevens, 2008, p. 22).
Clarke, Barnett, Cloke, and Malpass (2007, p. 584) stated that ethical consumption
focuses on the “working conditions in the manufacturing process,” while fair trade
focuses on the “development of consumption, trade, and production in alternative
areas.” Nicholls (2002, p. 7) defined ethical consumption as “an important company
policy related to corporate social responsibility” and fair trade as the “buyer-sup-
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plier relationship with the aim of equality in exchange.” Fair trade is considered to
be a subset of ethical consumption (Bird & Hughes, 1997). According to Raynolds
(2002), developing ethical consumption is critical for developing fair trade.

Connolly and Shaw (2006, pp. 354-355) suggested considering the big picture.
Fair trade involves trade partnership, transparency, sustainable development, and
acknowledgement of human rights. Fair trade focuses on matters related to devel-
opment while ethical consumption focuses on other matters (Stevens, 2008, p. 22).

Fair Trade Knowledge

Consumer knowledge plays a critical role in ethical consumption, environmental
responsibility, and fair trade (Shim, 1995). Individuals with knowledge about ethical
consumption and fair trade can be more sensitive towards these things (Dickson &
Littrell, 1996). Fair trade knowledge builds consumer trust in fair trade; therefore,
they are willing to pay its premium. Ethical concerns are important for marketers be-
cause companies’ ethical behaviors affect their image and sales (Carrigan & Attalla,
2001; Mascarenhas, 1995).

Fair trade knowledge is defined as “the ability to define fair trade through all of its
dimensions” (Pelsmacker, Janssens, Sterckx, & Mielants, 2006). Fair trade knowl-
edge means knowing how to define fair trade (Pelsmacker & Janssens, 2007, p. 368).
Environmental knowledge refers to protecting the natural environment, while so-
cial knowledge comprises other dimensions not involving environmental knowledge
(Pelsmacker et al., 2006, p. 129).

If consumer knowledge levels increase, consumers are able to contribute to company
objectives (Dickson, 2000, p. 28). Fair trade represents a bio-physical environment that
actively involves nature in producing coffee, bananas, or chocolate (Bryant & Good-
man, 2004, p. 357). The knowledge required by manufacturers in the North involves
how the product originates (p. 358). Fair trade is considered to be a new perspective
because of its focus on market-based development and political consumerism (p. 359).
Consumers gather certain types of information that include the origin and distribution
of products from fair trade networks (Cook & Crang, 1996; Goodman, 2004).

Fair trade labels and activist organizations provide knowledge to Northern con-
sumers by explaining the social and psychological relationships between production
and consumption (Goodman, 2004, p. 901). Knowledge both helps and limits ethical
buying (Shaw & Clarke, 1999). Ethical relationships related to fair trade play a criti-
cal role in promoting it (Hughes, 2000).

Incorrect knowledge about fair trade may cause a lack of trust and downward
trend in sales. The experiences of highly knowledgeable consumers with fair trade
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are based on their current knowledge (Pelsmacker & Janssens, 2007, pp. 365-366).
Perceived quality and quantity of knowledge determines the level of doubt (pp. 371—
372). Fair trade knowledge affects fair trade adhesion, as well as the willingness to
pay a premium for fair trade products (Kim, Lee, & Park, 2010).

Fair Trade Trust

Trust plays a critical role in a wide range of matters, from environmental risk to
rational choice (Mechanic, 1996, p. 455). It can be defined as the “willingness to
be defenseless and open to risk” (Castaldo, Perrini, Misani, & Tencati, 2009, p. 6).
Trust can be considered as a suitable tool for managing risks (Schoorman, Mayer, &
Davis, 2007, p. 347). It is critical for relationships as well as for competition between
organizations in today’s knowledge-based environment (Blomqvist, 2002; Seppanen,
Blomgqvist, & Sundqvist, 2007, p. 261). Willingness to take risks varies with one’s
level of trust towards people, organizations, and circumstances (Mayer, Davis, &
Schoorman, 1995). Trust is necessary for long-term relationships (Morgan & Hunt,
1994; Young & Wilkinson, 1989), and international projects (Usunier, 1990).

Trust, a result of inter-personal factors (Moorman, Deshpande, & Zaltman, 1993),
can vary by different product types (Chaudhuri & Holbrook, 2001). Because trust de-
pends on circumstances, making a definition of trust suitable for all fields is difficult
(Blomgvist, 1997). Trust is based on consumers’ past experiences. The future intentions
of infrequent buyers are based on satisfaction, while the future intentions of frequent
buyers are based on trust and loyalty (Garbarino & Johnson, 1999). If consumers do
not have any information on fair trade, information should be provided in order to form
trust (Castaldo et al., 2009). Consumer trust is related to brand loyalty and the willing-
ness to pay price premium. Labeling also affects trust. When consumers think that fair
trade organizations respect individuals’ rights, they can put their trust in products with
fair trade labels (Castaldo et al., 2009). One of the aims of the World Fair Trade Orga-
nization’s tracking system is to make fair trade trustworthy (Davenport & Low, 2013).

Organizations which sell ethical products can benefit from customers’ image per-
ceptions of companies and their products (Pergelova & Angulo-Ruiz, 2013). To con-
sider a company as ethical affects consumers’ trust (Kennedy, Ferrell, & LeClair,
2001). Explanations on labels should be simple and clear in order to form trust (Zadek,
Lingayah, & Forstater, 1998). Trust in fair trade organizations and in their labels pos-
itively affects willingness to pay a premium price (Pergelova & Angulo-Ruiz, 2013).

Fair Trade Adhesion
Ethical consumers connect with social and environmental policies (Strong, 1996).
Ethical consumers purchase fair trade products in order to improve the working condi-
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tions of manufacturers who have to work through poor conditions and low wages, and
in order to provide them with fair wages. Bezencon and Blili (2010, p. 1309) showed
the need for a concept that measures the adhesion of consumer values in their decision
to purchase ethical products and that measures the principles in that product base.

Ethical product adhesion has been defined as “the measure of consumers’ ethical
product purchases as a result of underlying ethical principles” (Bezengon & Blili,
2010, p. 1309). The concept of ethical product adhesion, while adapting Mittal and
Lee’s (1989) model (which measures suggested, continuous, or situational interests
as a concept that determines involvement of ethical product choice) to ethical con-
sumption, is stated to have a stable quality. Bezencon and Blili (2010, p. 1317), who
held onto the theory of planned behavior that Shaw and Shui (2003) developed, have
been driving forth the need up to today for applied consumer behavior models to be
adopted onto ethical product adhesion.

Fair trade adhesion has been defined as “the extent to which consumers buy ethical
products because of their underlying ethical principles” (Bezengon & Blili, 2010, p.
1309). The need is felt to define the underlying principles of fair trade in order to make
an operational structure of fair trade adhesion. From the conceptual framework and the
literature on fair trade, three basic principles have been identified that could lead the way
to fair trade adhesion in consumers (Bezencon & Blili, 2010, p. 1313): (a) empowering
small producers, (b) better working conditions, and (c) respect for the environment.

As a result of their study, empowering manufacturers and better working conditions
were seen to be more important dimensions. In accordance with their work, it has been
expressed that consumers’ perceptions of fair trade would be directed more socially and
economically. As such, this situation can explain much of the focus of fair trade stan-
dards on economic and social aspects (Bezengon & Blili, 2010; Raynolds, 2002). While
environmental conditions may be extremely important for a person who buys fair trade
products, it may be more effective for someone else to contribute to the working condi-
tions of small manufacturers (Bezengon & Blili, 2011, p. 689).

It has been suggested that guidance be given according to communications for fair
trade adherence, to the underlying causes of the principles of fair trade (fortifying
small manufacturers, better working conditions, and respect for the environment),
and to the level of importance in consumer sections. For example, it was determined
that in a group who only shop at supermarkets, that the environment has no impact on
the size of their fair trade adhesion, whereas for the group who shop in world stores
and supermarkets, the environment is an important aspect (Bezencon & Blili, 2011).
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Willingness to Pay Fair Trade Premium

Many products with ethical features tend to be more expensive than competing
products. Ethics may have a premium in products for the following reasons: (a) the
guaranteed price for manufacturers, (b) percentage of cost allocated for development
projects in fair trade manufacturing communities, and (c) high costs of manufacture
and/or certification (Tallontire, Rentsendorj, & Blowfield, 2001, p. 21).

Trudel and Cotte (2009) stated that consumers have a willingness to pay more for
ethical products than for non-ethical products, and they are prepared to pay more for
products that are manufactured in a socially responsible manner. Consumer knowl-
edge is said to be a positive factor in their willingness to pay premium prices; for
products that have been produced under ethical conditions, their willingness to pay
premium prices increases with their awareness.

“One pays a premium to fair trade manufacturers for the characteristics of fair trade
production. This premium is the difference between what the market price is and what
ethical consumers will pay for the alternative of fair trade” (Doran, 2010, p. 528). The
real benefit that fair trade labels provide in addition to the development of small man-
ufacturers is the creation of Western consumers’ willingness to pay a premium price
for products with fair trade labels. In order for the high premium price imposed on
customers to be acceptable, and thus improve the conditions of small manufacturers
who have been forced to make a living with a low income, consumers must know the
reasons and processes underlying the fair trade label (Basu & Hicks, 2008).

The reason that products with fair trade labels are higher priced than those without
these labels stems from the specific supervision and certification needed in order for
fair trade products to be reliable (Pelsmacker, Driesen, & Rayp, 2005, p. 368). Together
with this, Sunderman and Rossel (2012) showed that aside from economic factors,
moral incentives must also be taken into account in fair trade purchasing behavior, and
moral motives might even have a greater impact than economic factors. Salvador, Mer-
chant, and Alexander (2014) revealed that religious adhesion is positively related with
consumers’ willingness to pay a premium cost for fair trade products.

Certain social objectives are desired for achievement through fair trade products,
which include providing a price floor for indigent manufacturers in developing coun-
tries, not employing child labor, providing acceptable working hours and conditions,
and having a minimum wage. It is also attempted through fair trade labels to resolve
issues that form from not being aware or from false understandings of these social
goals in order that consumers will want to pay the higher premium to fair trade man-
ufacturers. Creating a minimum price of goods for manufacturers who participate
in fair trade, providing them loans, aiming for the direct development of indigent
manufacturers, and having fair trade products that are grown organically and that are
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environmentally sustainable are factors that create the willingness in consumers to
pay a premium price for fair trade products (Basu & Hicks, 2013, pp. 1, 8-9).

Increasing consumers’ interests in wholesome food and environmental issues cre-
ates in them the desire to consume higher quality products and be environmentally
friendly. In this way, consumers are able to pay a higher premium price for food that
is produced in conditions that don’t harm the environment and that provide positive
incentives to the manufacturers (Basu, Chau, & Grote, 2003, p. 229). Agricultural
goods that can be stated to have been produced without harming the environment,
which is the aim of eco-labels, can allow consumers to accept paying a higher premi-
um price for foods that are produced under these conditions. The high premium costs
provided to manufacturers motivates them to realize turnout in conditions appropri-
ate for environmental sustainability (Basu, Chau, & Grote, 2004).

Taylor and Boasson (2014) stated in their study on households that a certain por-
tion of the participants had heard of fair trade, but only a quarter of those who had
knowledge purchased fair trade products; also, the percentage above normal that they
were willing to pay for fair trade goods was a price premium of 20%. Didier and Luc-
ie (2008) concluded that organic and fair trade labels increased consumers’ willing-
ness to pay. In their study’s results, they identified three different types of consumers:
those who are insensitive of labels, those who think organic and fair trade labels are
important for improving the image of a product, and those who evaluate these labels
according to the product’s taste.

Howard and Allen (2008) revealed in their research that consumers in the USA are
willing to pay more for strawberries in order to provide better working conditions and
a living wage for small manufacturers. Continuing with consumers who buy organic
products, those who make purchases while taking into account environmental con-
cerns are willing to pay a greater premium price. Pelsmacker et al. (2005) determined
that Belgian consumers were willing to pay a 10% premium on average for fair trade
coffee. Moreover, consumers who exhibit a positive attitude towards ethical products
were demonstrated not to always exhibit this attitude.

Yang, Hu, Mupandawana, and Liu (2012) identified that women were more will-
ing to pay a premium price for fair trade coffee in their research. Consumers’ past ex-
periences were important indicators of their willingness to pay a premium price, and
demographics were a factor that affected this willingness; because of this, consumers
who have different experiences and demographic features will differentiate between
the premium price they are willing to pay for fair trade coffee. It was emphasized that
coffee drinkers in China were comprised of mostly young drinkers. Ethical obliga-
tions and self-identity were seen to play an important role in the willingness to pay
for fair trade products (Ozcaglar-Toulouse, Shiu, & Shaw, 2006).
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Purpose

The purpose of this research is an attempt to determine how the relationships of
Turkish consumers’ knowledge of fair trade and their sense of trust in fair trade im-
pact their willingness to pay its premium and their fair trade adhesion.

Hypotheses
H1: There is a positive relationship between fair trade knowledge and fair trade
adhesion.

H2: There is a positive relationship between fair trade trust and fair trade adhesion.

H3: Fair trade trust has a mediating effect (as a mediating variable) on the relation-
ship of fair trade knowledge and adhesion.

H4: There is a positive relationship between fair trade knowledge and willingness
to pay fair trade premium.

HS: There is a positive relationship between fair trade trust and willingness to pay
fair trade premium.

H6: Fair trade trust has a mediating effect on the relationship of fair trade trust and
willingness to pay fair trade premium.

H7: There is a positive relationship between fair trade knowledge and trust.

Research Method

This study uses the descriptive research method in line with the purposes of the
research. The purpose of descriptive research is to explain a situation or topic that is
being studied through the relationships between variables (Altunisik et al., 2012, p.
72). The descriptive method has been used to determine the relationships among fair
trade knowledge, trust, adhesion, and willingness to pay its premium.

The Sample

In the process of collecting data for the study, 420 people were obtained through
the convenience sampling method. However, 14 of these individuals were excluded
for leaving some statements contained in the questionnaire blank; the remaining 406
questionnaires were subjected to analysis. The individuals who participated in the
research by answering the questionnaire were 18 years of age or above. The demo-
graphic characteristics of the respondents are shown in Table 1.
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Table 1
Demographic Characteristics of the Sample
Gender f %
Female 151 37.2
Male 255 62.8
TOTAL 406 100.0
Marital Status f %
Married 69 17.0
Single 337 83.0
TOTAL 406 100.0
Age f %
18 or under 5 1.2
19-25 223 54.9
26-32 136 335
33-39 22 5.4
40 or over 20 5.0
TOTAL 406 100.0
Education Level f %
Master’s or Doctorate 85 20.9
Undergraduate 280 69.0
High School 30 7.4
Middle School 5 1.2
Primary School 6 1.5
TOTAL 406 100.0
Monthly Income Range f %
1,000 Turkish Liras (TL) or less 147 36.2
1,001-2,000 TL 106 26.1
2,001-3,000 TL 76 18.7
3,001-4,000 TL 43 10.7
4,001-5,000 TL 7 1.7
5,001-6,000 TL 8 2.0
6,001 TL and above 19 4.7
TOTAL 406 100.0
Profession f %
Student 158 389
Private sector employee 97 23.9
Public sector employee 61 15.0
Business owner 24 5.9
Other 66 16.3
TOTAL 406 100.0
Data Collection Method

In the study, questionnaires were benefitted from as a data collection tool. Ques-
tions were asked to the individuals in the study by way of the Internet. While assem-
bling and translating questionnaires from the literature, their appropriateness for local
cultural language was considered. The measuring statements that occurred on the
questionnaire and the resources they utilized are as follows:
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e Questions 1, 2, and 3 measured whether or not they knew how to give a com-
plete definition of fair trade (Pelsmacker & Janssens, 2007).

* Questions 4, 5, 6, and 7 were designed to measure the reason for adhesion that
directed individuals to purchase fair trade products (Bezengon & Blili, 2011).

* Questions 8, 9, and 10 were designed to measure individuals’ fair trade trust
(Castaldo et al., 2009).

* Questions 11, 12, and 13 were designed to measure individuals’ willingness to
pay the price premium for fair trade goods (Castaldo et al., 2009).

* Questions 14 through 19 were designed to measure individuals’ demographic
characteristics.

On the questionnaire, measurements were graded using a 5-point Likert-type scale
where (1) is strongly disagree; (2), disagree; (3), neither agree nor disagree; (4),
agree; and (5), strongly agree. During the data collection process of the research, in-
formation was given to the people who answered the questionnaire about the purpose
of the survey before they started filling in the questionnaire.

Data Analysis
The models that were tested in the research are shown in Figures 1 and 2.

H7 (+) H2 (+)

Fair trade Fair trade Fair trade
B ——— B ——— )

knowledge trust adhesion

HI1 (+)
Figure 1. First model tested in the study.
. H7 (+) . HS5 (+) Willingness to

Fair trade Fair trade -

—_— —_— pay fair trade

knowledge trust

premium

H4 (+)
Figure 2. Second model tested in the study.

The results of factor analysis are given in Table 2. All scales were reduced to one
factor. The percentages of variance for the Fair Trade Knowledge, Fair Trade Trust,
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Fair Trade Adhesion, and Willingness to Pay Fair Trade Premium scales were 77.027,
79.760, 63.826, and 78.351, respectively.

The reliability of the scales and Cronbach’s alpha-values are also shown in Table 2.
Cronbach’s alpha-values for the Fair Trade Knowledge, Fair Trade Trust, Fair Trade
Adhesion, and Willingness to Pay Fair Trade Premium scales were 0.849, 0.872,
0.810, and 0.862, respectively.

Table 2
Factor Analysis Results and Cronbach’s Alpha-Values Related to the Scales
Expressions That Took Place on the Scales Factor loading  Cronbach’s a
Fair Trade Knowledge
1.F gir trade ai.rns to crea.te better business conditions for farmers and work- 0.895
ers in developing countries.
2. Fair trade endeavors to pay more honest prices to manufacturers in de-
veloping countries. ™ ’ 0.895 0.849
3. Fair trade strives for the sustainable development of excluded and/or dis- 0.842

advantaged manufacturers in developing countries.
Kaiser-Meyer-Olkin (KMO) = 0.717; y* = 539.773; Degrees of freedom = 3; p <.01; % of variance = 77.027
Fair Trade Trust

1. T can always trust in fair trade. 0.904
2. I believe in fair trade. 0.904 0.872
3. Fair trade products are reliable. 0.871

KMO = 0.734; > = 606.764; Degrees of freedom = 3; p <.01; % of variance = 79.760
Fair Trade Adhesion
1. I buy fair trade products to provide more strength to small-scale manufac-

turers in in international trade. 0845
2. 1 buy fair trade products because I think ‘the peop_lc? involved in the manu- 0.792
facture of these products have better working conditions than others. 0.810
3. I buy fair trade products because I think these products are more environ-
mentally friendly than others. 0.784
4. 1 buy fair trade products because I think this is a way of bringing justice 0773
to trade.
KMO = 0.784; 4> = 512.441; Degrees of freedom = 6; p < .01; % of variance = 63.826
Willingness to Pay for Fair Trade Premium
1. If it’s necessary that I spend more, it would be better to buy fair trade products. 0.900
2. I’'m willing to pay a higher price for fair trade products. 0.884 0.862
3. Even though the price of other products decrease, I still buy fair trade products. 0.871

KMO = 0.732; x> = 562.521; Degrees of freedom = 3; p < .01; % of variance = 78.351

Univariate and multivariate regression analyses were performed in this research.
For testing the research model, the method suggested by Baron and Kenny (1986) for
measuring the mediation effect was used. In this regard, how relationships changed
were investigated between the dependent variable and independent variable, between
the mediating variable and the independent variable, between the dependent variable
and the mediating variable, and lastly between the dependent variable and the inde-
pendent variable when the mediating variable was added to the model.
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Univariate regression analysis was used in order to test Hypothesis 7, the relationship
between fair trade knowledge (independent variable) and fair trade trust (dependent vari-
able; F = 145.281, p < .01). Fair trade knowledge as the independent variable explained
26.8% of the variance (adjusted R? = 0.268) of fair trade trust, the dependent variable. The
[-value of the variable of fair trade knowledge was 0.519 (= 12.053, p <.01).

Table 3
Regression Analysis Results Related to Fair Trade Knowledge and Fair Trade Trust’s Impact on Fair Trade
Adhesion

Model No. Regression Equation Adjusted R’ SD F P
ATB = b+ b xB*

1 0.346 0.899 210.049 .000
= *
2 ATB =b;+ b xG 0.445 0.829 310.803 .000
3 ATB = b+ b xB+ b,xG* 0.514 0.775 205.507 .000
Conversion Factors
Model No. B 3 P
1 (Constant) 11.454 .000
B 0.590 14.493 .000
2 (Constant) 11.779 .000
G 0668 17.630 .000
3 (Constant) 6.696 .000
B 82(1)(7) 7.599 .000
G ’ 11.983 .000

* ATB = Fair Trade Adhesion; B = Fair Trade Knowledge; G = Fair Trade Trust

Univariate regression analysis was used in order to investigate Hypothesis 1, the
relationship of fair trade knowledge (independent variable) with fair trade adhesion
(dependent variable; F'=210.049, p <.01). When examining Model 1 located in Ta-
ble 3, fair trade knowledge (independent variable) is seen to explain 34% of the vari-
ance for fair trade adhesion (dependent variable). In other words, 34% of fair trade
adhesion can be said to be related to fair trade knowledge. Univariate regression anal-
ysis was used to investigate Hypothesis 2, the relationship between fair trade trust
(independent variable) and fair trade adhesion (dependent variable; F' = 310.803, p
<.01). In Model 2, fair trade trust as the independent variable explained 44% of the
variance of the dependent variable of fair trade adhesion. In other words, 44% of fair
trade adhesion can be said to be related with fair trade trust.

With the intention of testing the mediation effect, Hypothesis 3 benefitted from
univariate and multivariate regression analyses. In this context, multivariate regres-
sion analysis was used to investigate the relationship of fair trade adhesion (depen-
dent variable) with fair trade knowledge and fair trade trust (independent variables;
=205.507, p <.01). When looking at Model 3, the independent variables of fair trade
knowledge and fair trade trust are seen to explain 51% of the variance in the depen-
dent variable of fair trade adhesion. That is, 51% of fair trade adhesion can be said to
be related to these independent variables. A significance level of p <.01 shows that a
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relationship between variables is statistically significant. According to the univariate
regression result, while the f-value of fair trade knowledge in Model 1 was 0.590, the
B-value decreased to 0.317 when fair trade trust was included in the model (Model
3). In this regard, the variable of fair trade trust was seen to have a partial mediating
effect on the relation of fair trade knowledge and fair trade adhesion.

Table 4
Regression Analysis Results Related to Fair Trade Knowledge and Fair Trade Trust's Impact on Willingness
to Pay Fair Trade Premium

Model No. Regression Equation Adjusted R’ SD F p
1 ATPO = b+ b xB* 0.113 0.878 52.056 .000
2 ATPO = b+ b,xG* 0.358 0.747 219.657 .000
3 ATPO = b+ b xB+ b,xG* 0.357 0.746 109.694 .000
Conversion Factors
Model No. B t )4
1 (constant) 9.547 .000
B 0.340 7.215 .000
2 (constant) 6.298 .000
G 0.600 14.821 .000
3 (constant) 0.064 4.593 .000
B 0.565 1.340 181
G ) 11.916 .000

* ATPO = Willingness to Pay Fair Trade Premium; B = Fair Trade Knowledge; G = Fair Trade Trust

Univariate regression analysis was used to investigate Hypothesis 4, the relation-
ship of willingness to pay fair trade premium (dependent variable) with fair trade
knowledge (independent variable; F' = 52.056, p < .01). In Table 4, when examining
Model 1, fair trade knowledge as the independent variable is seen to explain 11% of
the variance for the dependent variable, willingness to pay the premium of fair trade.
That is, 11% of the willingness to pay fair trade premium can be said to be depen-
dent on fair trade knowledge. In order to test Hypothesis 5, the relationship between
willingness to pay fair trade premium (dependent variable) and fair trade trust (inde-
pendent variable), univariate regression analysis was used (F=219.657, p <.01). In
Model 2, fair trade trust as the independent variable explained 35% of the variance of
the dependent variable, willingness to pay the premium of fair trade. In other words,
35% of the willingness to pay fair trade premium can be said to depend on the sense
of trust in fair trade.

To test its mediating effect (Hypothesis 6), univariate and multivariate regression
analyses were utilized. In this context, multivariate regression analysis was used to
examine the relation of willingness to pay the premium of fair trade (dependent vari-
able) with the independent variables of fair trade knowledge and fair trade trust (F =
109.694, p < .01). In Model 3, the independent variables of fair trade knowledge and
trust explained 35% of the variance of the dependent variable of willingness to pay fair
trade premium. That is to say, 35% of the willingness to pay fair trade’s premium can be
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said to depend on these independent variables. A level of significance of p <.01 shows
that the relationship between these variables is statistically significant. According to the
result of univariate analysis, while the impact of fair trade knowledge on willingness to
pay fair trade premium was statistically significant in Model 1, when fair trade trust was
included in the model (Model 3) with fair trade knowledge, their impact on willingness
to pay fair trade premium became statistically insignificant. In this context, the variable
of fair trade trust is seen to have a full mediating effect on the relationship between fair
trade knowledge and willingness to pay fair trade premium.

Results and Suggestions

Together with the increase in competition that is experienced these days, initiatives
that improve manufacturers and farmers’ negative working conditions have gained
much importance in terms of the economic system. Globalization, individualization,
and an increase in consciousness have influenced consumers’ choices in the market.
Consumers can support manufacturers and farmers who have been adversely affected
by this competition through the choices they display at the market. The development
of communication technologies provides the opportunity for consumers to attain
knowledge individually. Thus, consumers can individually evaluate market practices
through the knowledge they themselves have gained. These effects and conditions
have managed to bring importance to fair trade, which aims to provide better working
conditions and living wages to disadvantaged manufacturers and farmers. Fair trade
has been seen to affect consumers’ choices and to protect disadvantaged manufactur-
ers from competitive environments that have increased with globalization.

Trust is extremely important for fair trade. Trust is a fundamental concept required
for long-term relationships in marketing, as well as in their continuance (Morgan &
Hunt, 1994; Young & Wilkinson, 1989). Because there is a premium price for fair
trade products, consumers need to be able to rely on fair trade in order to want to pay
this premium from among the various product types (Castaldo et al., 2009). Trust is
the first step in being able to realize fair trade. For consumers who have no knowl-
edge about fair trade and in the case where fair trade is a relatively new option for
them, they need effective information to rely on fair trade (Castaldo et al., 2009). The
findings of this study significantly support the importance that has been given to trust
in the literature on marketing for the following reasons:

 Fair trade is a new concept for Turkish consumers. Therefore, the ability to real-
ize fair trade practices largely depends on the sense of trust in fair trade.

* Fair trade trust is important for consumers to pay the high price due to the pre-
miums that come with fair trade products.
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e The current study has demonstrated the important role of fair trade trust in the
formation of fair trade adhesion. The ability of consumers to form fair trade
adhesion largely depends on their trust in fair trade.

In this study, fair trade trust has been seen to have a mediating effect on the rela-
tionship of fair trade knowledge and adhesion. The study also shows the mediating
effect that fair trade trust has on the relationship of fair trade knowledge and willing-
ness to pay the premium of fair trade; in this way, it can be said to enrich the litera-
ture. The conclusions reached in this study are hoped to contribute to practitioners in
this field, to academicians, and to the literature on marketing. The results obtained in
this study are as follows:

The majority of individuals who participated in the data collection process by re-
sponding to the survey were male (62.8%). When looking at the marital status of the
participants, a vast majority of them (83%) were seen to be single. More than half of
the people surveyed (54.9%) were between the ages of 19 and 25. The majority of
participating individuals had an undergraduate level of education (69%). Participat-
ing individuals’ level of income were first found in the 1,000 Turkish liras or less per
month (36.2%) and the 1,001-2,000 TL per month (26.1%) ranges. The occupational
groups of the participants were seen to first be students (38.9%) and secondly as pri-
vate sector employees (23.9%). The complete group of participants in the study who
were employed formed 44.8% of the occupational groups (public sector and private
sector employees, as well as business owners). Based on these data, the biggest group
of participating individuals consisted of students and employees who were young,
single, with an undergraduate degree, male, and had a monthly income of 2,000 Turk-
ish liras or less.

The research results of the data obtained applicable to Model 1 discussed the con-
cepts of fair trade knowledge, trust, and adhesion. The examination and results of fair
trade knowledge’s impact on fair trade adhesion revealed a significant and positive
effect. Therefore, the allocation of time for activities that build individuals’ aware-
ness of fair trade would be an important step in achieving the goals of organizations
that intend to form fair trade adhesion. Fair trade trust was determined to have a
significant, positive effect on fair trade adhesion. For this reason, organizations that
want to form fair trade adhesion in individuals should bring to life practices that
allow individuals to trust in fair trade. The mediating effect of fair trade trust on the
relationship of fair trade knowledge and adhesion was examined. Individuals who
increased their fair trade knowledge increased their fair trade adhesion, and fair trade
trust was determined to have a partial mediating impact on this relationship. In this
context, the work of organizations that intend to create fair trade adhesion to also
establish a sense of trust in fair trade would be important.
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Model 2 of the research investigated the concepts of fair trade knowledge, trust,
and willingness to pay fair trade premium. The results of the research revealed that
fair trade knowledge has a significant and positive impact on willingness to pay the
premium of fair trade. As individuals’ knowledge of fair trade increased, so did their
willingness to pay the premium for fair trade products. Because of the high premium
costs found in fair trade products, organizations that seek to increase their sales of
fair trade products must inform individuals about the aims, activities, and benefits of
fair trade in order for them to accept the high premium costs. Trust in fair trade was
seen to have a significant and positive relationship on fair trade premium payment
willingness. Because of the reasons that fair trade trust has a rather large impact on
willingness to pay the premium for fair trade products, allocating time for activities
and practices that increase individuals trust in fair trade would be of key importance
for organizations that want to increase the sales of fair trade products. The results of
the research have shown that fair trade trust has a full mediating effect on the rela-
tionship between fair trade knowledge and willingness to pay the premium for fair
trade. In this context, working to establish a sense of trust in fair trade alongside fair
trade knowledge would be important for creating in consumers the willingness to pay
the premium of fair trade.

Fair trade knowledge was determined to have a significant and positive impact on
fair trade trust. As individual’s fair trade knowledge increased, so did their trust in
fair trade. Fair trade knowledge is an important element in creating fair trade trust.
Organizations that want to create fair trade trust should design informative and pro-
motional programs directed towards raising individuals’ awareness about the aims
and practices of fair trade.

Due to time and cost constraints, the participants were determined though conve-
nience sampling. Future studies can investigate the relationship of fair trade knowl-
edge with other variables outside the scope of this research geared towards students
or other specific professional groups. These fair trade products with their premium
price are more expensive compared to normal products. With this reason, future re-
search could, while focusing on individuals in higher income brackets, measure their
willingness to pay premium prices.

Holding promotional programs and activities directed at Turkish consumers for
creating awareness of fair trade could pioneer the promotion of fair trade practices
in the context of Turkey. Fair trade, while organizing small-scale manufacturers and
farmers into cooperatives and associations, empowers them and provides them with
opportunities to establish long-term relations. Fair trade practices help enable women
to participate in work life alongside small manufacturers and farmers, and prevent
children from getting hurt in inappropriate work environments. Fair trade practices
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prepare the groundwork for forming greater equality, fairness, and respect in trade.
It is based on sustainable development, and as such, would help to improve Turkey’s
economy. The introduction and implementation of fair trade in Turkey would provide
significant benefits for disadvantage manufacturers, farmers, women, and children.
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Aragtirma Makalesi

Akademisyenlerin Arastirma ve Yayin Etigine
Iliskin Diistinceleri

Miesser Ozcan' Yasemin Balci®
Mugla Sitki Ko¢gman Universitesi Mugla Sitkt Kogman Universitesi

Oz
Bu arastirma ile akademik personelin arastirma ve yayin etigi basta olmak tizere Tturkiye Bilimler Akademisi
(TUBA) tarafindan belirlenen etik dis1 davramslar ve etik kurullara iliskin gorts ve uygulamalar hakkinda
bilgi edinmek amaclanmistir. Arastirmanin evrenini 1992 yilinda kurulan bir devlet tniversitesinde sosyal,
fen ve saghk bilimlerinde gorev yapan akademisyenler olusturmustur. Calismaya sosyal bilimlerden 136,
fen bilimlerinden 91 ve saglk bilimlerinden 48 olmak tizere toplam 275 akademisyen katlmistir. Kat-
Iimcilarin 119u kadin, 156%1 erkek ve yas ortalamasi 37,9’dur. Katithmcilarin %70,4t arastirma yaparken
etik sorunlarla karsilastigini, ayrica yariya yakini ise bilgilendirme ve egitim eksikligi nedeniyle istemeden
etik bir hata yapmus olabilecegini belirtmistir. Akademisyenlerin etik dis1 davranislarin uygulanma durumu
ile ilgili goruslerine gore, kaulimcilarin yaridan fazlasi sirasiyla dilimleme, ikram yazarhik, asirma, tekrar
yayim, yazarhik hakk, iyi sonuclar1 yayimlama, ¢arptirma, uygunsuz alinti gibi konularda daha fazla etik
ihlallerin yapildigini diisinmektedir. Akademisyenlerin cogunlugunun etik kurullarin sikayetleri inceleme
gorevi oldugundan haberdar oldugu, yarisinin arastirma etigine iliskin yasa ve yonetmeliklerden ve etik
kurullarin isleyisinden haberdar oldugu gorulmiustiir. Akademisyenlerin yaridan fazlasimin tim egitim ya-
samlar1 boyunca her hangi bir etik egitimi almadigi, buna kars1 %93,8’inin akademisyenlere etik egitimi
verilmesi gerektigi inancinda oldugu belirlenmistir. Akademisyenler tarafindan etige uygun bulunmayan
davranislarin uygulanma durumu, etik kurullar ve etik egitim ihtiyaci konulari ile cinsiyet, yas, uzmanlik
alani, akademik unvan gibi bagimsiz degiskenler arasinda istatistiksel acidan anlaml iliskilere rastlanmistir.

Anahtar Kelimeler

Arastirma ¢ Etik ¢ Yayin ¢ Akademisyen ¢ Etik [hlal

1 Yetkilendirilmis yazar: Dog. Dr. Muesser Ozcan, Mugla Sitki Kocman Universitesi, Tip Fakiltesi, Tip Tarihi ve Etik
Anabilim Dali, Morfoloji Binasi, Marmaris Yolu 48000 Mugla. Eposta: muglabiyomer@gmail.com

2 Mugla Sitk1 Kogman Universitesi, Tip Fakiltesi, Adli Tip Anabilim Dali, Morfoloji Binasi, Marmaris Yolu 48000 Mugla.
Eposta: yaseminbalci@mu.edu.tr

Auf: Ozcan, M. & Balc, Y. (2016). Akademisyenlerin arastirma ve yayin etigine iliskin dustnceleri. Is Ahlaki Dergisi, 9, 91-111.




i AHLAKI DERGisi

Bir bilim insaninin mutlaka sahip olmasi gereken etik degerler bulunmaktadir, ¢iin-
ki bilimsel bilgi birikiminin arastirma ve yayin yoluyla olusturulmasinda etik deger-
lerden yoksun olan bir bilim insani, tiim bu eylemleri gergeklestirirken meslegine ve
toplumuna biiyiik zararlar verebilir (E. Aydin, 2007; I. Aydim, 2006; Erdem, 2012;
Ertekin, Berker, Tolun & Ulkii, 2002). Bu nedenle pek ¢ok uluslararas1 ve ulusal etik
kodlar olusturulmustur (COPE, 2003; Diinya Tip Birligi [DTB], 2013; Gtirgan, 2014;
Klinik Arastirmalar Hakkinda Yonetmelik [KHKY], 2014; Tibitak Arastirma ve Ya-
yin Etigi Kurulu Yonetmeligi, 2010). Ayrica ¢ok sayida dergi editdriiniin yayin etigine
iliskin kaygilarinin benzer olduklar1 ve bu nedenle editorliiklerini tistlendikleri der-
gilerde yazarlarin uymasi gereken etik ilkeler konusunda ortak ¢aba i¢inde olduklari
goriilmektedir (Graf ve ark., 2007; Wager, Fiack, Graf, Robinson & Rowlands, 2009).
Ozellikle insanlar iizerinde yapilan arastirmalari igeren yayinlarda etik kurallarin gere-
gi ve onemi ¢ok daha dikkatle ele alinmaktadir (Sismondo & Doucet, 2010).

Tiim bu ulusal ve uluslararas1 diizenlemelere ragmen ne yazik ki bilingli veya
bilingsizce etik dis1 eylemlerle karsilasilmaktadir. Arastirmacilarin diiriistligiine rag-
men dikkatsizlik, tecriibesizlik, 6zensizlik gibi nedenler sonucu da etik ilkelerin ihlal
edilmesi s6z konusu olabilmektedir (Aksit & Arda, 2003; Gergek, Giiven, Ozdamar,
Yelken & Korkmaz, 2011). Arastirma ve yayin etigi diinyada oldugu gibi {ilkemizde
de uygulamali etigin 6nemli ugraslari arasinda yer almaktadir. Tiirkiye’de 6zellikle
insanlar lizerinde yiiriitiilen arastirmalar 1993 yilinda olusturulan yasal diizenleme-
lerle denetlenir hale geldi. Bu diizenlemelerin en 6nemlisi etik komitelerin ve ye-
rel etik kurullarinin kurulmasiydi. Bu yeni diizenleme ile 6zellikle insanlar iizerinde
stirdiiriilen ¢aligmalara yasal bir kontrol getirilmis oldu. Etik kurullar aragtirma etigi
baglaminda etik duyarlilig1 artirmalari, temel etik ilkeleri 6gretmeleri ve merkezi egi-
tici bir rol oynamalari yonlerinden dnemli roller tistlenmislerdir (Biiken, 2006; Ersoy,
2015). Glinlimiizde birgok dergi arastirmalar1 yayimlamadan once etik kurul onayi
istemektedir. Ancak lilkemizde arastirmalarin etik agidan degerlendirilmesi siirecine
iliskin farkli uygulamalar hayata ge¢irilmekte ve cesitli isimlerde olusturulmus ku-
rullar gérev yapmaktadir. Bazi etik kurullar aragtirmanin etige uygunlugu ile ilgili
degerlendirme yapma Odevine ek olarak 6zellikle yayin siirecine iliskin etik ihlal
sikayetlerini de degerlendirmek durumunda kalmaktadir (Demir & Biiken, 2010).
Ulkemizdeki yayin sayisindaki artisla dogru orantili olarak bu tiir sikdyetlerin sa-
yisinin arttig1 goriilmektedir. Arastirma ve yayin etigi ilkeleri ihlalinin ¢ogu kez bu
konudaki bilgisizlikten kaynaklandig1 gézlenmektedir (Demircioglu, 2014; Gergek
ve ark., 2011; Karluk, 2011; Kirag, 2011; Maya, 2013). Tiirkiye Bilimler Akademisi
2002 yilinda yayimladig1 raporda aragtirma ve yayin siirecine dair etik dis1 davranis-
lar1 agiklamugtir (Tiirkiye Bilimler Akademisi Bilim Etigi Komitesi, 2002). TUBA
tarafindan; bilimsel yaniltma, ozensiz ve disiplinsiz arastirma, bilimsel sahtekarlik
ve yalancilik, yayin intihalleri, ¢ikar ¢atismalari, ikram yazarhigi, yazarlk hakkr ve
swrasinmin gozetilmemesi gibi durumlar etik dis1 uygulama olarak tanimlanmaktadir.
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Hatta disiplinsiz, dikkatsiz veya 6zensiz aragtirmalar da etik dis1 kabul edilmektedir.
Bu tarz disiplinsiz, dikkatsiz veya 0zensiz yliriitiilen ve yayinlanan arastirmalarda,
arastirmacinin iyi niyetine ragmen yapilan hatalar s6z konusu olmaktadir. Bu hatalar
fark edildiginde genellikle telafisi de miimkiindiir. Buna ragmen bu hatalarin yol ag-
t181 durumlar da etik dis1 bulunmaktadir. Ciinkii bilim insaninin disiplinsiz, dikkatsiz
veya 0zensiz eylemde bulunma hakki bulunmamaktadir (Tiirkiye Bilimler Akademi-
si Bilim Etigi Komitesi, 2002).

Bilimsel aragtirmalarda etik dig1 davraniglarin gosterilme nedenleri su sekilde say-
mak miimkiindiir: Bilim insan1 yetistirirken gerekli aragtirma egitimi, disiplini ve
etik bilincinin yeterince kazandirilamamasi; kisilerin ¢abuk yiikselme, kabul gérme
ve line kavusma hirslari; kisilik yapist veya kisilik bozukluklar; fazla yayimn yaparak
daha fazla sayginlik kazanilacagi inanci ile maddi destek saglama istegi. Yasamin
her alaninda uyulmas: gereken etik kurallar1 tiniversite ikliminde arastirmacilarin da
icsellestirerek uygulamasi gerektigi bir gercektir.

Bu aragtirmanin amaci, akademik personelin aragtirma ve yayin etigi basta olmak
iizere Tiirkiye Bilimler Akademisi’nin (TUBA) belirledigi etik dis1 davranislar, etik
kurullara ve bunlarin uygulamalarina iligkin bilgilerini degerlendirmektir. Ayrica ¢a-
lisma sonrasi, belirlenen ihtiyaglarin giderilmesini planlamak, siirece iliskin ¢6ziim
politikalar1 olusturmak {izere oneriler gelistirmek ve {iniversite ikliminde yasamin
her alaninda uyulmasi gereken etik kurallari aragtirmacilarin da igsellestirerek uygu-
lamasina katki saglamak da amagclar arasinda yer almaktadir.

Yontem

Calisma Grubu

Arastirma etigi hakkindaki goriislerin arastirildigi bu ¢alismada tarama modeli
kullanmlmigtir. Aragtirmanin evrenini 1992 yilinda kurulan bir devlet iiniversitesinde
aragtirmanin yapildig tarihte gérev yapmakta olan sosyal bilimlerden 798, fen bi-
limlerinden 279 ve saglik bilimlerinden 170 olmak iizere toplam 1247 akademisyen
olusturmustur. Caligmaya sosyal bilimlerden 136, fen bilimlerinden 91 ve saglik bi-
limlerinden 48 olmak iizere toplam 275 akademisyen goniillii olarak katilmistir. Ca-
lismaya katilanlarin 119°u (%43,3) kadin, 156’s1 (%56,7) erkektir. Katilimeilarin yas
ortalamasi 37,9’dur. Sosyal bilimlerden 136 (%49,5), fen bilimlerinden 91 (%33,1)
ve saglik bilimlerinden 48 (%17,5) akademisyenin akademik unvanlar1 56 (%20.,4)
arastirma gorevlisi, 99 (%36) uzman ve dgretim gorevlisi, 75 (%27,3) yardimet do-
cent, 27 (%9,8) dogent ve 18 (%5) profesor seklinde bir dagilim gostermektedir.
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Veri Toplama Araclari ve islem

Anket formu. Arastirmacilar tarafindan literatiire dayali olarak gelistirilen sorgu-
lama formu dort boliimden olugmaktadir. 1. boliimde 4 adet sosyodemografik soru;
I1. boliimde Tiirkiye Bilimler Akademisine (TUBA) gore etige uygun olmayan davra-
nislarin akademisyenler tarafindan gerceklestirilme durumunu sorgulayan toplam 18
soru; II1. boliimde etik kurullar ve islevlerine iliskin konular hakkindaki diisiinceleri-
ni igeren 10 soru ile son bdliimde etik egitime iliskin 4 soru yer almistir. Sorgulama
formu toplam 36 sorudan olusmaktadir.

Veri analizi. Anket toplam 275 kisi tarafindan doldurulmustur. Her bir anket so-
rusunda 2 (%0,7) ile 10 (%3,6) kisi arasinda yanitsiz soru oldugu belirlendiginden,
degerlendirmeler yanitlayan kisi sayisi lizerinden yapilmistir. Her bir anket sorusuna
verilen yanitlarin frekans ve yiizde gibi betimsel istatistikleri sunulmustur. Ayrica
anket sorularina verilen yanitlar ile katilimcilarin sosyodemografik 6zellikleri (yas,
cinsiyet, ¢aligma alani ve unvan) arasinda manidar bagimlilik iligkilerinin olup olma-
dig1 iki kare testi kullanilarak incelenmistir.

Etik duyarhhk. Calisma {iniversite rektorliilk makami izni ve etik kurul onay1 ile
yurttiilmiistiir. Katilimda goniilliiliigiin esas oldugu ¢alismada sorgulama formunu
doldurmak ve iade etmek calismaya katilmaya onay vermek olarak degerlendiril-
mistir. Caligma formunun 6n yiiziinde ¢alismanin amaci kisaca agiklanarak ¢alisma
yiirlitiiciilerinin kimlikleri hakkinda bilgi verilmistir. Aragtirma sonuglar kimlik be-
lirtecek herhangi bir isim ya da isaret icermemis ve katilimcilarla ilgili tutulan tiim
kayitlarin gizliligi saglanmistir.

Bulgular

Etige Uygun Bulunmayan Davranisla Karsilasma

Calismaya katilan akademisyenlerin %70,4°1i aragtirma yaparken etik sorunlarla karsi-
lagtigimi bildirmistir. Ayrica yartya yakini (%48,7) bilgilenme ve egitim eksikligi nedeniy-
le, daha 6nce istemeden etik bir hata yapmis olabilecegi goriistinde oldugunu bildirmistir.

Etige Uygun Bulunmayan Davranis Tiirleri

Akademisyenlerin, etige uygun bulunmayan davraniglarin uygulanma durumu ile
ilgili gortigleri degerlendirildiginde; katilimcilarin yaridan fazlasi sirasiyla dilimleme
(%66, 9), ikram yazarlik (%65,9), asirma (%60,8), tekrar yayim (%58,3), yazarlik
hakki (%56,4), sadece iyi sonuglart yayimlama (%53,9), ¢arptirma (%50,4), kendi-
sinden uygunsuz alinti (%50,4) seklinde etik ihlallerin yapildig: goriisiindedir. Diger
etik dis1 uygulamalar i¢in de gesitli oranlarda goriisler bildirilmistir (Tablo 1).
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Tablo 1

Akademisyenlerin Etige Uygun Bulunmayan Davramislarla Karsilasma Durumu*

Tiirkiye Bilimler Akademisi’ne (TUBA) gore etige uygun bulunmayan davramslar NEvet% NHayle]

Dilimleme: Bir aragtirmanin sonuglarini, arastirmanin biitiinliigiinii bozacak sekilde

ve uygun olmayan bi¢imde pargalara ayirarak ¢ok sayida yayin yapma veya yayim- 182 66,9 90 33,1
lamak i¢in girisimde bulunma

Projeye katkisi olmayan insanlar arasgtirma projesine ekleme 178 65,9 92 34,1
Aswrma: Baskalarmin fikirlerini, yontemlerini, verilerini, yazilarini ve sekillerini

sahiplerine usuliine uygun atif yapmadan veya gerektiginde sahiplerinden izin alma- 166 60,8 107 39,2
dan kendisine aitmis gibi kullanma

.Tefkra.r .Yl'lylmi Ayni arastirma sonuglarmni birden fazla yayimlama veya yayimlamak 158 583 113 417
icin girisimde bulunma

Birden fazla arastirmaciyla yapilan arastirmalarin sonuglarimin sunum veya yayi-

minda, katkis1 bulunanlarin onay1 olmadan isimlerini ¢ikartma veya yazarlik sifatini

hak etmeyen yazar veya yazarlar ekleme veya yazar siralamasini uygun olmayan bir 154 364 119 43,6
bi¢imde diizenleme

Sadece iyi sonuglar1 yayimlama 145 53,9 124 46,1
Carpitma: Degisik sonug verebilecek sekilde arastirma arag gereglerinde, islemle-

rinde veya kayitlarinda degisiklik yapma veya sonuglari degistirme 137 50,4 135 49.6
Kendi ¢aligmasidan usuliine uygun kaynak gostermeden alint1 yapma 137 50,4 135 49,6
Hflliem, danigsman, editor, panelist, moderator, izleyici, raportor ve benzeri gorevleri 133 491 138 509
kotiiye kullanma

Kurumca saglanan kaynaklart usuliine ve amacina aykir1 bir bigimde kullanma 117 43,2 154 56,8
Uydurma: Hayali veriler sunma, rapor etme veya yayimlama 117 43,0 155 57,0
Atifta bulunmadig kaynaklar1 kaynakcaya koyma 117 43,8 150 56,2
Gizlilige iliskin verilen sozleri tutmama 109 40,5 160 59,5
Arastirma yontemi hakkinda yanlis bilgi verme 98 36,7 169 63,3
Asilsiz veya dayanaksiz olarak etik ihlal iddiasinda bulunma 95 353 174 64,7
Bilingli olarak uygun olmayan istatistik programini kullanma 89 33,5 177 66,5
Desteklenerek yiirtitiilen arastirmalarin sonuglarini igeren sunum veya yayimlarda

destek veren kurum veya kurulusun destegini belirtmeme 84309 188 69,1
Katilimceilara gizlice deney uygulama 74 27,9 191 72,1
Etik kurullar ve islevlerine iliskin konular

Etik kurullarin sikayetleri inceleme gorevi oldugunu bilme 225 843 42 15,7
Arastirma etigine iligkin yasa ve yonetmeliklerden haberdar olma 140 52.0 129 48,0
Etik kurullarin isleyisinden haberdar olma 138 50.9 133 49,1
Arastirma i¢in yaptig1 basvuruda danigmanlik alabilmenin yararina inanma 136 509 131 49,1
Uluslararasi deklarasyonlardan ve bunlarin igeriginden haberdar olma 98 36.2 173 63,8
Universitemizdeki etik kurul sayisini bilme 94 347 177 653
Arfistlrma icin bagvuruda bulundugunda gerekli belgeleri diizenlerken yardima 66 244 205 75.6
ihtiya¢ duyma

Etik kurullardan herhangi birine en az bir kez bagvuruda bulunma 65 239 207 76,1
Arastirma veya yayin yapmak i¢in etik kurul onayina gerek duymama 56 209 212 79,1
Etik kurullarin, aragtirmacilarmn 6niinii tikadigimi diisinme 53 19.8 215 80,2
Etik egitim yeterliligi

Akademisyenlere etik egitimi verilmeli 255 938 17 6,2
Kpnuyla ilgili bllgllgnmev\./e ?gitl.r.n eksikligi nedeniyle, daha 6nce istemeden etik 131 487 138 513
bir hata yapmuis olabilecegi goriisii

Tiim egitim yagsami boyunca her hangi bir etik egitimi alma durumu 109 40.1 163 59,9
Arastirma yaparken etik sorunlarla kargilasma durumu 190 704 80 29,6

*Anket 275 kisi tarafindan doldurulmustur. Her bir anket sorusunun 2 ile 10 kisi tarafindan yanitsiz birakildig:
saptanmistir. Sorularin yanitsiz birakilma oran1 %0,7 ile %3,6 arasinda olup bu oranlarin yapilacak degerlendir-
meyi etkilemeyecegi diistiniilerek frekans ve yiizde istatistikleri yanit veren kisi sayilarina gore kaydedilmistir.
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Etik Kurullar ve islevleri

Akademisyenlerin etik kurullar ve iglevlerine iliskin goriisleri degerlendirildiginde;
katilimcilarin yarisinin arastirma etigine iliskin yasa ve yonetmeliklerden (%52) ve etik
kurullarm igleyisinden (%50,9) haberdar oldugu, ayrica ¢ogunlugunun (%84,3) etik ku-
rullarin sikayetleri inceleme gorevinin bulundugunu bildikleri tespit edilmistir. Ancak
akademisyenlerin %76,1°1 etik kurullardan herhangi birine hi¢ bagvuruda bulunmamis-
tir. Hatta akademisyenlerin beste birinin (%20,9) aragtirma veya yayin yapmak igin etik
kurul onayma gerek olmadig1 inanicinda oldugu goriilmiistiir (Tablo 1).

Etik Egitimi

Akademisyenlerin %59,9 unun tiim egitim yasami boyunca herhangi bir etik egiti-
mi almadig1 goriilmiistiir. Buna kars1 %93,8°1 akademisyenlere etik egitimi verilmesi
gerektigi inancindadir. Katilimeilarin %70,4°1 arastirma yaparken cesitli etik sorun-
larla karsilagtiklarini bildirmistir (Tablo 1).

Kisisel Ozelliklerin Etkisi

Akademisyenler tarafindan etige uygun bulunmayan davraniglarin uygulanma du-
rumu ile cinsiyet, yas, uzmanlik alani, akademik unvan gibi bagimsiz degiskenler
arasinda anlaml iliskiye rastlanmistir. Ornegin; erkek akademisyenler kadin akade-
misyenlere gore daha fazla oranda (%50) kurumca saglanan kaynaklarin usuliine ve
amacina aykirt bir bigimde kullanildig1 goriisiinii bildirmistir (p = .009). Ayrica er-
kek akademisyenler kadinlardan daha fazla oranda arastirma etigine iliskin yasa ve
yonetmeliklerden (%57,6) ve uluslararasi deklarasyonlardan ve bunlarin igeriginden
(%43,1) haberdar olduklarini belirtmistir (p = .007) (Tablo 2). Bununla birlikte erkek
akademisyenlerin ¢ogunlugu arastirma veya yayin yapmak i¢in etik kurul onayina ge-
rek olmadigi inancindadir (p = .003). Yas faktoriiniin bazi konularda istatiksel agidan
anlamli fark yarattigi gériilmiistiir. Ornegin; elli yas ve iistiindeki akademisyenler,
aragtirma yontemi hakkinda yanlis bilgi verme (p = .053 ), asilsiz veya dayanaksiz
olarak etik ihlal iddiasinda bulunma (p = .008), desteklenerek yiiriitiilen arastirma-
larin sonuglarini igeren sunum veya yayinlarda destek veren kurum veya kurulusun
destegini belirtmeme (p = .027) gibi etige uygun bulunmayan bazi davraniglarin ya-

Tablo 2
Cinsiyete Gore Anlaml Olarak Farklilik Elde Edilen Degiskenler

. Evet (%)
Tiirkiye Bilimler Akademisi’ne (TUBA) gore etige uygun bulunmayan davramsglar —————

Kadin Erkek

Kurumca saglanan kaynaklar1 usuliine ve amacina aykir1 bir bigimde kullanma 342 50,0 .009
Etik kurullar ve islevlerine iliskin konular
Arastirma etigine iliskin yasa ve yonetmeliklerden haberdar olma 449 57,6 .039
Uluslararasi deklarasyonlardan ve bunlarin igeriginden haberdar olma 27,1 43,1 .007
Arastirma veya yayin yapmak i¢in etik kurul onayina gerek yok 12,7 27,3 .003
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pilmasinda ve ayrica etik kurullarin gorevlerine iliskin goriislerinde (p = .025) geng
akademisyenlerden farklilik gostermektedirler (Tablo 3).

Tablo 3
Yas Gruplarina Gére Anlamli Olarak Farklilik Elde Edilen Degiskenler

Evet (%)
20-29 30-39 40-49 50Yas p
Yas Yas Yas vel

Tiirkiye Bilimler Akademisi’ne (TUBA) gore etige uygun
bulunmayan davranmslar

Aragtirma yontemi hakkinda yanlis bilgi verme 32,7 33,6 356 62,5 .053
Asilsiz veya dayanaksiz olarak etik ihlal iddiasinda bulunma 22,4 32,7 38,2 62,5 .008
Desteklenerek yiiriitiilen arastirmalarin sonuglarini igeren sunum

veya yayinlarda destek veren kurum veya kurulusun destegini 20,4 28,4 33,3 54,2 .027
belirtmeme

Etik kurullar ve islevlerine iligkin konular
Etik kurullarin sikayetleri inceleme gorevi vardir 91,8 82,2 78,2 100,0 .025

Akademisyenlerin gorisleri bilim alanlarma gore degerlendirildiginde de ¢esitli ko-
nularda istatistiksel agidan farklilasma oldugu tespit edilmistir. Oregin; etige uygun bu-
lunmayan davraniglarm uygulanmasi konusunda fen, sosyal ve saglik bilimleri alanlarin-
daki akademisyenler farkli diisinmektedir. Fen bilimlerindeki akademisyenler; 6zellikle
gizlilik, gorevi kotiiye kullanma, adil olmayan yazarlik gibi konularin kendi alanlarinda
siklikla yapildig1 goriisiinii daha fazla oranda diistinmektedir. Saglik bilimlerindeki aka-
demisyenler ise yazarlik hakki ve ikram yazarlik konularinda ihlallerin daha ¢ok oldugu-
nu bildirilmektedir. Bununla birlikte etik kurullar ve iglevleri ile etik egitim konularinda,
saglik bilimleri alanindaki akademisyenlerin bilgi sahibi olma oranlarinin diger iki alan-
daki akademisyenlerden anlamli fark yaratigi gortilmiistiir (Tablo 4).

Tablo 4

Bilim Alanlarina Gore Anlamli Olarak Farklilik Elde Edilen Degiskenler

Tiirkiye Bilimler Akademisi’ne (TUBA) gore etige uygun bulunmayan Evet (%)

davramslar Sosyal Fen Saglk
Projeye katkisi olmayan insanlar arastirma projesine ekleme 58,5 77,3 66,0 .015

Birden fazla arastirmaciyla yapilan arastirmalarin sonuglarinin sunum
veya yayiminda, katkisi bulunanlarin onay1 olmadan isimlerini ¢ikartma
veya yazarlik sifatini hak etmeyen yazar veya yazarlar ekleme veya yazar
siralamasini uygun olmayan bir bigimde diizenleme

47,1 64,0 68,0 .007

Sadece iyi sonuglar1 yayimlama 44,0 70,5 51,1 .001
Hakem, danigman, edit6r, panelist, moderatdr, izleyici, raportdr ve benzeri .006
gérevle’ri két?iye k,l.lllanm’ap , I 415 629 447

Gizlilige iliskin verilen sozleri tutmama 31,9 51,7 44,7 011
Arastirma i¢in yaptig1 bagvuruda danigmanlik alabilmenin yararina inanma 459 46,6 73,9 .003
Etik kurullarin isleyisinden haberdar olma 425 51,1 74,5 .001
Uluslararasi deklarasyonlardan ve bunlarin igeriginden haber olma 35,6 29,2 51,1 041
Universitemizdeki etik kurul say1sin1 bilme 26,9 356 553 .002
Arastirma i¢in bagvuruda bulunup gerekli belgeleri diizenlerken yardima .000
ihtija(; duyfna ’ be ¢ Y 200 189 478

Etik kurullardan herhangi birine en az bir kez bagvuruda bulunma 15,6 15,6 63,8 .000
Tiim egitim yagami boyunca herhangi bir etik egitimi alma durumu 40,7 25,6 66,0 .000
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Tablo 5
Akademik Kariyer Gruplarina Gére Anlamli Olarak Farklilik Elde Edilen Degiskenler
P - . PR Evet (%)
Tiirkiye Bilimler Akademisi’ne (TUBA) gore etige uygun
bulunmayan davramslar Ars. Uzm.+ Yrd. Dog. + -
Gor Opr. Gor. Dog.  Prof.
Sadece iyi sonuglar1 yayimlama 40,0 61,2 45,8 68,2 .008
Carpitma: Degisik sonug verebilecek sekilde arastirma arag ge-
regleri, islemleri veya kayitlarinda degisiklik yapma veya sonug- 35,7 54,1 473 659 .020
lart degistirme
Atifta bulunmadigi kaynaklar1 kaynak¢aya koyma 32,7 53,1 352 51,2 026
I .013
Uydurma: Hayali veriler sunma, rapor etme veya yayimlama 26,8 50,0 39,2 545
Bilingli olarak uygun olmayan istatistik programini kullanma 23,6 41,8 23,6 439 014
Asilsiz veya dayanaksiz olarak etik ihlal iddiasinda bulunma 23,2 36,7 29,6 56,8 003
Desteklenerek yiiriitiilen arastirmalarin sonuglarini igeren sunum 011
veya yayinlarda destek veren kurum veya kurulusun destegini 19,6 32,7 26,0 489
belirtmeme
Katilimeilara gizlice deney uygulama 18,2 38,8 11,3 43,9  .000
Etik kurullar ve islevlerine iliskin konular
Arastirma etigine iligkin yasa ve yonetmeliklerden haberdar olma 41,8 44,4 57,5 73,8 004
. L .000
Etik kurullarin isleyisinden haberdar olma 37,5 38,4 62,5 773
e . . .000
Universitemizdeki etik kurul sayisin1 bilme 30,4 19,2 444 59,1
Uluslararasi deklarasyonlardan ve bunlarin igeriginden haberdar olma. 29,1 222 46,6 59,1 000
Arastlrmfi iin basvuruda bulunup gerekli belgeleri diizenlerken 20,0 18.2 371 227 .029
yardima ihtiyag duyma
Etik kurullardan herhangi birine en az bir kez bagvuruda bulunma 14,3 14,1 37,0 364 .000
Etik egitim yeterliligi
Konuyla ilgili bilgilenme ve egitim eksikligi nedeniyle, daha 643 52,6 397 349 009

once istemeden etik bir hata yapmis olabilme

Tablo 5’te kaydedilen etige uygun bulunmayan davraniglar ile etik kurullar ve is-

levlerine iliskin konularda, dogent ve profesorler diger unvanlardaki akademik per-

sonele gore daha yliksek oranda “evet” yanit1 verirken en az “evet” yanit1 verenler

ise aragtirma gorevlileridir. Bununla birlikte arastirma gorevlileri, “konuyla ilgili

bilgilenme ve egitim eksikligi nedeniyle, daha 6nce istemeden etik bir hata yapmis

olabilme” hususuna en yiiksek oranda “evet” yaniti vermislerdir.

Tartisma

Caligmaya katilan akademisyenlerin 6nemli bir boliimii aragtirma yaparken etik sorun-

larla kars1 karsiya kaldiklarimi dile getirirken, akademik yagsamin i¢inde ¢esitli tiirde etik

ihlallerin var olduguna da inanmaktadir. Bu inangta olanlarmn yaridan fazlasi da sirasiyla;
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dilimleme, ikram yazarlik, agirma, tekrar yayim, sadece iyi sonuglari yayimlama (garptir-
ma) gibi etik ihlallerin yapildigim diisiinmektedir. Bu sonug daha 6nce tilkemizde ve farkli
tilkelerde yiiriitiilen calismalarin sonuglari ile benzerlik gostermektedir (Alkan, 2014; Dag,
2007; Foo & Wilson 2012; Koklii, 2003; Maya 2013; Ozden & Ergin, 2013; Ranstam &
ark., 2000; Tortumluoglu & Ozyazicioglu, 2006; Toreci, 2005). Ayrica son yillarda Univer-
siteler Aras1 Kurul’a (UAK) ve yarg siirecine yansis etik ihlal sikayetlerinin sayisindaki
artis bu sonucu agiklayan bir diger sayisal gostergedir (Aydin, 2006; Demircioglu, 2014;
Inci, 2009; Karluk, 2011; Ruacan, 2009; Toreci, 2010). Son on yilda UAK tarafindan do-
centlik bagvuru siirecinde etik ihlal nedeniyle olumsuz yonde degerlendirilen dosyalarn
sayisal artigindan sik¢a soz edilmektedir (Demircioglu, 2014; Inci, 2009; Karluk, 2011;
Ruacan, 2009; Téreci, 2010; Unal, Toprak & Bagpinar, 2012). Inci (2009) tarafindan ka-
leme alinan makalede bu konuya vurgu yapilmis ve ayrica aragtirmanimn basindan sonuna
kadar var olan etik dis1 davranislarin ancak arastirma yayma doniistiigiinde fark edilebil-
digi de agiklanmistir. Yaym sonucu ortaya ¢ikan etik dis1 davranislarin daha ¢ok; asirma,
sahtecilik, saptirma, yayn tekrari, dilimleme oldugu belirtilmektedir (Demircioglu, 2014;
Inci, 2009; Karluk, 2011; Ruacan, 2009; Téreci, 2005). Bilindigi gibi yakin zamanda Tiirk
fizik¢iler arasinda yaymn etigi konusunda ortaya ¢ikan kotii sohret, Tiirk bilim insanlari-
nin uluslararas1 camiada damgalanmasma yol acacak diizeyde giindemde kalmustir (Inci,
2009). Ulkemizde yasanan somut Srneklere bakildiginda, Yiiksekogretim Kurulu baskan,
tiniversite rektdrleri ve bakan gibi iist diizey bilim insanlar ve yoneticiler ile ilgili olarak da
arastirma ve yayin etigine aykir hareket edildigine yonelik iddialar giindeme gelmistir. Bu
tiir iddialar sadece {ilkemizle ilgili bir konu olmanin 6tesinde diinyadaki pek ¢ok tilkede de
cesitli kisilerle ilgili olarak giindeme gelebilmektedir. Ornegin; Almanya Federal Savun-
ma Bakani Karl-Theodor zu Guttenberg’in doktora tezi nedeniyle intihalle suglanmasmin
ardindan akademik unvanimin geri alinmasini talep etmesi de ilging 6rneklerden biri olarak
kayda gegmistir (Almanya Savunma Bakani istifa etti, 2011). Bununla birlikte Tiirkiye’de
etik ihlal nedeniyle suglanan bazi 6gretim tiyelerine ceza yerine ddiillendirmeye gidildigi-
ne iligkin elestirilerin giindemi mesgul ettigi de goriilmektedir.

Uluslararasi alanda, 6zellikle de Amerika Birlesik Devletleri’nde arastirma etigine
iliskin getirilen diizenlemeler, yasal yaptirimlar ve yaym etigine iligskin cezalar bilim in-
sanlarim bariz etik ihlallerden uzaklagtirir niteliktedir. Ancak elektronik dergiler, hizli de-
gerlendirme garantili ve iicretli yaymn yapan dergiler ve yayin sayisini artirma ¢abasindaki
akademisyenlerden gelen yogun talep ayri bir sektoriin ortaya ¢ikmasina neden olmustur.
Bu akim prestijli yaymevlerinin de i¢inde bulundugu bazi dergilerin yaym iicreti talep
etmelerini glindeme getirmistir. Bu yeni sektdr nedeniyle son yillarda uluslararasi alanda
yayin etigine iligkin elestiriler daha sik karsimiza ¢ikarmaya baglamis; bu ihlalleri ger-
ceklestiren dergi gruplart ve editorler, yiiksek iicretler karsiligi yayn yapan dergiler ve
makul sayilamayacak nitelikte yayin sahibi olan akademisyenler dikkat ¢ekmistir (Aksit
& Arda, 2003; Gokge Kutsal, 2003; Toreci, 2005, 2010; Yilmaz, 2012).
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Calisma sonuglarimiz, yas ve unvan gibi kisisel ve profesyonel 6zelliklerin is-
tatistiksel agidan fark yaratan degiskenler oldugunu gostermistir. Ornegin; elli yas
ve iistiindeki akademisyenlerin etige uygun bulunmayan davraniglarkonusunda geng
akademisyenlerle goriis farkliliklariin olmasi, yasadiklari veya taniklik ettikleri
olaylara iliskin tecriibeleri ile iliskilendirilebilir. Ayni sekilde, etige uygun bulun-
mayan davranislar ile etik kurullar ve iglevlerine iliskin konularda, dogent ve pro-
fesorlerin diger unvanlardaki akademik personele gore daha yiiksek oranda “evet”
yanit1 vermesi, en az “evet” yanit1 verenlerin aragtirma gorevlileri olmasi ve arastir-
ma gorevlilerinin “konuyla ilgili bilgilenme ve egitim eksikligi nedeniyle, daha dnce
istemeden etik bir hata yapmis olabilme” hususuna en yiiksek oranda “evet” demis
olmasinin, akademik yasamda gegirilen siire ve deneyim azligi/¢oklugu ile iliskili
oldugu digiiniilmiistiir (Tablo 5).

Ayrica ¢alisma sonuglarimiza gore fen bilimlerindeki akademisyenler gizlilik, gore-
vi kétiiye kullanma, adil olmayan yazarlik gibi konularda, saglik bilimlerindeki akade-
misyenler ise yazarlik hakki ve ikram yazarlik konularinda ihlallerin daha ¢ok oldugu
inancinda olmasina ragmen, sosyal bilimlerden fark yaratacak bir ihlal bildirilmemesi
dikkat ¢ekicidir. T1ip alaninda ikram yazarligin {ilkemizde neredeyse bir gelenek seklini
aldigi bilinse de son yillarda bu konuda yasanan sikintilar tartismaya agiktir (Aksit ve
Arda, 2003; Biiken, 2006; Toreci, 2010). Sosyal bilimler alaninda ihlallerin daha az
olduguna iligkin sonug ise kafa karistiricidir. Oysa sosyal bilimlerde yiiriitiilen bir ¢a-
lismada, bu alandaki akademisyenlerin etik kurular ve islevleri hakkinda en az bilgiye
sahip olan akademisyen grubunu olusturduklar1 dikkat ¢ekmistir (Koklii, 2003). Calis-
ma bu alandaki etik ihlaller konusunda ilging ipuglar1 vermektedir.

Caligmanin en dikkat ¢ekici konularindan birisi de, calismaya katilan akademis-
yenlerin yarisinin arastirma etigine iligkin yasa ve yonetmeliklerden ve etik kurulla-
rin igleyisinden haberdar olmamasidir. Bu kaygi verici sonuca ragmen akademisyen-
lerin olduk¢a 6nemli bir ¢ogunlugunun etik kurullarin sikayetleri inceleme gorevi
bulundugunu biliyor olmalar1 da ilgingtir. Ayrica akademisyenlerin dortte iicii etik
kurullardan herhangi birine hi¢ bagvuruda bulunmamistir. Hatta akademisyenlerin
beste biri arastirma veya yayim yapmak i¢in etik kurul onayina gerek olmadigi inani-
cindadir. Bu durum son yillarda dogentlik bagvuru siirecinde agiga ¢ikan ve sayilari
giderek artan yayin etigi ihlallerinin nedenleri i¢in bir ipucu niteligindedir (Demir-
cioglu, 2014; Ince, 2009; Unal ve ark., 2012). Akademisyenlerin bilim alanlari, etik
kurullara iliskin bulgularda fark yaratan bir degiskendir. Ornegin; etik kurullar ve
islevleri ile etik egitim konusunda, saglik bilimleri alanindaki akademisyenlerin bilgi
sahibi olma oranlarinin diger iki alandaki akademisyenlerden anlamli oranda fark-
lilagtig1 goriilmiistiir. Bununla birlikte 6zellikle TUBITAK gibi kuruluslarim proje
destek bagvurularina etik kurul onayini zorunlu kilmalari, sadece saglik bilimlerinin
degil fen ve sosyal bilimlerin de arastirma etigine ilgisini artirmigtir.
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Caligmamizda akademisyenlerin yaridan fazlasinin tim egitim yasami boyunca
her hangi bir etik egitimi almadig1 goriilmiistiir. Buna karsin, akademisyenlerin tama-
mina yakininin etik egitimi verilmesi gerektigi inancindadir. Bu sonug diger calisma
sonuglari ile benzerlik gostermektedir. Ornegin; tip alanindaki akademisyenlerle yii-
rlitiilen ¢aligma sonuglarinda etik egitimin 6nemli oldugu ve 6gretim elemanlarinin
almis olduklar1 tip etigi egitiminin, etige iliskin gortislerini anlamli bicimde olumlu
yonde etkiledigi bildirilmektedir (Cobanoglu, Tungay & Aydogdu, 2009). Ayrica egi-
tim alaninda akademisyenlerle yiiriitiilen diger bir ¢aligmada ise akademisyen olabil-
mek ve akademik kiiltiirii yerlestirebilmek i¢in mutlaka tiim akademisyen adaylarinin
etik egitimden gecmeleri gerektigi sonucu paylagilmaktadir (Kokli, 2003). Calisma-
mizda, aragtirma gorevlilerinin, “konuyla ilgili bilgilenme ve egitim eksikligi nede-
niyle, daha 6nce istemeden etik bir hata yapmis olabilme” hususuna en yiiksek oran-
da “evet” demis olmalari, bu konuda gen¢ akademisyen ve akademisyen adaylarina
egitim verme gerekliligini bir kez daha ortaya ¢ikarmistir (Tablo 5).

Oysa tilkemizde lisansiistii egitim ve tipta uzmanlik egitimlerinin i¢inde arastirma
etigine iliskin ders okutulan {iniversite sayis1 bir elin parmaklarin1 gecmemektedir.

Sonug olarak; iilkemizde yayin ve arastirma sayisinda ciddi artis oldugu gézlenmek-
tedir. Bu artis1 ulusal ve uluslararasi projelerin ¢ogalmasi, atama yiikseltme kriterlerini
kargilayabilme kaygis1 hizlandirmaktadir. Sayisal gostergede yiiz giildiiren bu sonug,
bilim insanini1 hizla daha az 6zen ve daha az bilgiyle bilimsel bilgi iiretmeye itebilmek-
tedir. Istenmeyen sonuglar kurumlara ve iilkeye kara bir leke olarak yerlesmektedir.
TUBAnin akademisyenlere “Bilim Etigi” cagrisinda bulunmasi veya Yiiksekdgretim
Kurulu'nun hazirladigi gesitli yonergeler iyi niyetli cabalar olarak degerlendirilebilir.

Ancak her ne olursa olsun akademik hayatin i¢inde mutlaka uyulmasi gereken
ilkeler oldugu gergegi akilda tutularak bu ilkeleri ihlal eden veya yok sayanlara ce-
zai yaptirimlarin uygulanmasi, etik kiiltlir olusturmada 6nemli bir adim olacaktir.
Aksi durumda yapanin yanina kar kaliyor algisinin olugsmasinin veya konunun bas-
ka ortamlara taginmasinin oniine gegmek miimkiin olmamaktadir. Bu da tartismanin
bilimselligini ve kurumlarmn giivenilirligini olumsuz yonde etkileyebilmektedir. Bu
baglamda Yiiksekogretim Kurulu da iizerinde uzun siire ¢alisilmig bir metin olus-
turmus ve “Yiiksekogretim Etik Davranis flkeleri” bashigimi tastyan bu metni Ekim
2014’te tiim iiniversitelere iletmistir (Yiiksekogretim Kurulu Bilimsel Arastirma ve
Yayim Etigi Yonergesi, 2014). Ad1 gecen metnin tiglincli boliimiinde aragtirma ve ya-
yin etik ilke ve degerlerine agiklik getirilmistir.

Aslinda unutulmamasi gereken bir ger¢ek de arastirma ve yayin etigine aykiri tu-
tumlarin sadece bireysel ahlak sorunu olarak goriilmemesi gerektigidir. Bilim insan1
tarafindan yapilan bu ahlak dis1 tutum, bilimsel bilgiye olan giiveni zedeleyebilecegi
gibi yaniltma, hata yaptirma, insanliga zarar verme gibi ¢ok daha 6nemli sonuglara
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yol agabilmektedir. Bilim insan1 kendini, bilmeden istemeden oldu, diyerek savuna-
maz. Bilmek, 6grenmek, 6zen gostermek ve sorumluluk almak zorundadir.

Calismanin Smirhhiklari

Caligmaya profesor ve dogent diizeyinde katilim simirh diizeyde kaldi. Bu oran ¢a-
lisma i¢in sinirhilik olarak degerlendirilebilir, ¢iinkii bu kadrodaki akademisyenlerin
sahip olduklar1 deneyim ve yetkinlikler daha iyi sonuglara ulasilabilmemizi saglaya-
bilirdi. Ayrica veri toplama yontemi olarak derinlemesine goriisme teknigi kullanil-
mis olsa idi daha detayli sonuglara ulagmak miimkiin olabilirdi.
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Abstract
This research intends to identify the inappropriate ethical behaviors of academic personnel mostly on
research and the ethics of publication as determined by the Turkish Academy of Sciences (Tiirkiye Bilimler
Akademisi [TUBA]) and to learn about the views and practices related to ethics committees. Academicians
working in the Social, Applied, and Health Sciences Department of a university that was established in 1992
formed the universe of the study. A total of 275 academicians participated in the study, 136 from Social
Sciences, 91 from Applied Sciences, and 48 from Health Sciences. The participants were 156 women and 119
men with an average age of 37.9. Of the participants, 70.4% reported facing ethical problems while doing
research; nearly half also reported that previously they could have unintentionally made an ethical mistake
due to lack of knowledge and training. According to academicians’ views related to the situation of applying
inappropriate ethical behaviors, more than half of the respondents thought that more violations of ethical
issues had been done such as copying, crediting authors, plagiarism, repetitive writing, author’s rights,
publishing good results, and falsifying, respectively. The majority of academicians were seen to be aware of
the task of ethics committees to examine complaints; half of the academicians were seen to be aware of the
laws and regulations on the ethics of research and of the function of ethics committees. More than half of
academicians were determined to be against not receiving any ethics training throughout one’s educational
life, and 93.8% of them were determined to believe that ethics training needs to be given to academicians.
The situation of academicians behaving ethically inappropriate was found to have a meaningful statistical
relationship through the topics of ethics committees and the need of ethics training among independent

variables such as gender, age, area of expertise, and academic title.
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There are ethical values that a person of science absolutely needs to have, because
when a scientist devoid of ethical values creates scientific knowledge through research
and publishing, all of the actions this person performs can cause great harm to one’s
profession and to society (E. Aydin, 2007; 1. Aydin, 2006; Erdem, 2012; Ertekin, Berker,
Tolun, & Ulkii 2002;). For this reason, a great many international and national ethical co-
des have been created (COPE, 2003; Diinya Tipgilar Birligi [ World Medical Association,
DHB], 2013; Graf et al., 2007; Giirgan, 2014; Klinik Aragtirmalar Hakkinda Y 6netme-
lik [Clinical Research Regulations, KHKY], 2014; Sismondo & Doucet, 2010; Tiirkiye
Bilimsel Arastirmalar Kurumu [Turkish Association of Scientific Research, TUBITAK],
2010; Wager et al., 2009). In spite of researchers generally being honest, their ethical
principles could be violated because of reasons like carelessness, inexperience, and negli-
gence (Aksit & Arda, 2003; Gergek, Giiven, Ozdamar, Yelken, & Korkmaz, 2011).

The most important things regulating this are the ethics committees and local et-
hics associations that have been established. Through this new arrangement, legal
checks have been brought to studies, especially those carried out on people. Ethics
committees have increased ethical awareness in the context of research ethics, taught
fundamental ethical principles, and assumed a major role in terms of playing the part
of a central supervisor (Biiken, 2006; Demir & Biiken, 2010; Ersoy, 2015).

Violations of the principles of research and publication ethics are often observed
to be due to ignorance (Demircioglu, 2014; Gergek et al., 2011; Karluk, 2011; Kirag,
2011; Maya, 2013). In a report issued in 2002, the Turkish Academy of Sciences exp-
lained inappropriate ethical behaviors for research and ethical publication (TUBA,
2002). TUBA defined situations of inappropriate ethical practices such as scientific
misconduct, sloppy and undisciplined research, scientific fraudulence and deceit, pla-
giarism of a publication, gratuitous writing, and failure to observe rights and sequen-
ce of authorship (TUBA, 2002).

The study’s aim is to evaluate the views and practices of academic personnel mainly on
research and publication ethics related to ethical committees and inappropriate ethical be-
havior as defined by TUBA. Additionally, the results of the study will provide contributi-
ons to appeasing the needs that have been identified, to developing proposals for creating
resolution policies related to the process, and to researchers’ application of the code of
ethics that needs to be followed in every area of university life while also internalizing it.

Method
Study Group
The scanning model was used in this study that investigated opinions about the

ethics of research. The research population was formed of a total of 1,247 academici-
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ans who at the time of the survey were working at a state university founded in 1992;
798 were from the Social Sciences, 279 were from Applied Sciences (Science and
Technology), and 170 were from the Health Sciences.

Survey Form

The questionnaire form, which the researchers developed based on the literature,
consisted of four sections. Four socio-demographic questions were in Section 1. In
Section 2, a total of 18 questions asked about ideas on situations performed by aca-
demicians where the behaviors were not found to be ethical according to TUBA. In
Section 3 were 10 questions that included ideas on issues related to ethics committees
and their functions; four questions related to ethics training took place in the last sec-
tion. The questionnaire form consisted of 36 questions in total.

Data Analysis

A total of 275 people filled out the survey. For each survey question, between two
(0.7%) and 10 (3.6%) people were determined to have not answered the question;
evaluations were made over the number of people who had responded. Descriptive
statistics (i.e., frequency and percentage) of the responses given to each survey qu-
estion have been provided. In addition, whether or not there was a significant depen-
dent relationship between the answers given to the questionnaire and the participants’
socio-demographic attributes (age, gender, field of study, and title) was investigated
using the chi-square test.

Findings

Encountering Inappropriate Ethical Behaviors

Of the study group, 70.4% of academicians reported having encountered ethical
problems while performing research. Almost half (48.7%) reported being of the opi-
nion that they could have previously made an ethical mistake unintentionally due to
lack of knowledge and training.

Types of Inappropriate Ethical Behaviors

When evaluating academicians’ opinions related to the situation of applying
inappropriate ethical behaviors, ; more than half of the respondents had the opinions
respectively that ethical violations had been done in the form of slicing (65.9%),
plagiarism (60.8%), repetitious writing (58.3%), rights of authorship (56.4%), only
publishing good results (53.9%), falsifying (50.4%), and improper citations (50.4%).
Other views on inappropriate ethical practices were identified at various percentages.
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Ethics Committees and Their Functions

When evaluating academicians’ views on ethics committees and their functions,
half of the participants were informed of the laws and regulations of research ethics
(52%) and the function of ethical committees; in addition, a majority of them (84.3%)
were found to know that ethical committees’ task is to review complaints. However,
76% of academicians had not made any application to any ethics committee. One in
five academicians (20.9%) was seen to believe there was no need for the approval of
an ethics committee in order to conduct research or publish.

Ethics Training

More than half (59.9%) of academicians were seen to not have received any ethics
training during their entire educational life. Compare this to 93.8% of academicians
believing that ethics training needs to be provided. While they had done research,
70.4% of participants reported having encountered various ethical issues.

The Effect of Personal Attributes

A meaningful relationship was found between the independent variables like gen-
der, age, area of expertise, and academic title with the situation of practicing inapp-
ropriate ethical behaviors. As an example, male academicians reported their opinion
that references provided by institutions had been used in a manner contrary to proce-
dure and purpose at a much higher rate (50.0%) than female academicians (p =.009).
Also, male academicians stated more than female academicians that they were aware
of the laws and regulations related to research ethics (57.6%) and of the contents and
international declarations (43.1%; p = .007; see Table 2). Nevertheless, more male
academicians were of the belief that ethics committee approval for performing rese-
arch and publication was not necessary (p =.003).

The age factor was seen to create a significant statistical difference on some topics.
As an example, academicians 50 and older showed a difference from the younger
academicians through their views related to some inappropriate ethical behaviors,
such as giving false information about research methods (p = .053), the claim of ethi-
cal violations as inauthentic or unfounded (p = .008), and identifying institutional or
organizational support from those who provided presentational or publishing support
that included the results of researches that had been carried out with their support (p
=.27), as well as the duties of ethics committees (p = .025).

When the views of academicians were investigated in terms of field of science,
statistical differences were also determined on various issues. For example, acade-
micians from the fields of applied, social, and health sciences had different thoughts
on the topic of the practice of inappropriate ethical behavior. Academicians from
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Applied Sciences expressed more often the views of topics that were often performed
in their own field, in particular things like confidentiality, misconduct, and unjust aut-
horship. Academicians from the Health Sciences were informed of more violations
on the topics of authorship rights and superfluous writing. However, the claims of
academicians from the Health Sciences of being informed were seen to create a sig-
nificant difference compared to academicians from the other two fields on the subject
of being informed about ethical committees and their functions.

Discussion

The academicians who participated in the study believed that, while performing an
important part of research and raising their voice to the ethical issues they faced, ethi-
cal violations of various types existed. In this belief, more than half of them thought
that ethical violations, such as slicing, superfluous writing, plagiarism, repetitious
writing, and only publishing the best results (falsifying), had been made, in that order.
This result is similar to the results of studies previously carried out in Turkey an in
various countries (Alkan, 2014; Dag, 2007; Foo & Wilson 2012; Koklii; 2003; Maya
2013; Ozden & Ergin, 2013; Ranstam et al., 2000; Swazey, Anderson, & Levisk
1993; Tortumluoglu & Ozyazicioglu, 2006; Téreci, 2005). Additionally, the increase
in the number of complaints of ethical breaches reflected in the judicial process and
the Inter-university Committee on Research and Policy Studies (ICR) in recent years
is another quantitative indicator that explains this result (Aydin 2006; Demircioglu,
2014; Inci, 2009; Karluk, 2011; Ruacan, 2009; Téreci, 2010). The increase in the
number of files evaluated by the ICR due to ethical breaches in the associate professor
application process over the last decade is often mentioned (Demircioglu, 2014; Inci,
2009; Karluk, 2011; Ruacan, 2009; Toreci, 2010; Unal, Toprak, & Baspinar 2012).
Emphasis on this topic has been given in an article penned by Inci (2009). Also, the
inappropriate ethical behavior that exists from the beginning to end of a research
explains that it can be noticed only when converting it for publication. Many inapp-
ropriate ethical behaviors that emerge as a result of publication have been identified
as plagiarism, falsification, distortion, repetitive writing, and slicing (Demircioglu,
2014; Inci, 2009; Karluk, 2011; Ruacan, 2009; Téreci, 2005). As is recently known,
Turkish physicists’ bad reputation on the topic of ethical publishing has remained
on the agenda at a level that has led to the stigmatization of Turkish scientists in the
international community (Inci 2009). As concrete examples experienced in Turkey,
the president of Higher Education Institutions brought allegations to the agenda di-
rected towards ethical breaches contrary to research and publication ethics as related
to senior scientists such as university presidents and ministers. These kinds of claims,
is beyond being a topic related just to Turkey; it is something that can be brought to
the agenda with regard to a variety of individuals in many countries of the world.
As one of the interesting examples that has been placed on record, German Federal
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Defense Minister, Karl Theodorzu Guttenberg, after being charged with plagiarism
due to doctoral thesis, was also ordered to withdraw his academic title of minister
(Almanya Savunma Bakani istifa etti, 2011). In Turkey, meanwhile, the agenda has
been occupied with criticisms about some faculty members who had been accused of
ethical breaches having been rewarded instead of punished.

Internationally, especially in the United States, regulations and legal sanctions that
were brought in relation to research ethics, and punishments related to ethical publis-
hing are of a characteristic that distances scientists from obvious ethical violations.
Yet academicians, in their effort to increase the number of digital magazines and
publications, have caused the birth of a separate sector because of the demand placed
by promoters and the magazines that guarantee rapid evaluation and paid publishing.
Some journals that are also within the flow of prestigious publishing houses bring to
the agenda their demands for their publication fee. Due to these new sectors in re-
cent years, international criticisms concerning publishing ethics have begun to draw
out other ethics violations more often, such as too many journal groups and editors,
journal that are published that provide for raised costs, and academicians who own
publications that cannot be reasonably counted (Aksit & Arda, 2003; Gokee 2003;
Toreci, 2005, 2010; Yilmaz, 2012).

One of the most striking subjects of the study has been how half of the academici-
ans who participated had not been informed about the laws and regulations of rese-
arch ethics or the function of ethics committees. Despite these alarming results, it is
also interesting that quite a significant majority of academicians were aware of ethics
committees’ task to investigate complaints. Also, three out of four academicians had
had no contact with any ethics committee. Even one in five academicians didn’t beli-
eve there was a need for ethics committees to approve research and publishing. This
situation has a hint of the nature of the reasons for the growing number of publication
ethics violations that came out in the process of applying for associate professorship
(Demircioglu, 2014; Ince, 2009; Unal, Toprak, & Baspmar, 2012). Academicians’
scientific field was a variable that created a difference in the findings on ethics com-
mittees. As an example, the percentage of academicians from the Health Sciences
who claimed to have knowledge on the topic of ethics committees and their functions
was seen to create a significant difference from academicians from the other two
fields. Meanwhile, it wasn’t just the health sciences who mandated organizations’
(in particular TUBITAK) ethical approval in applying support for projects; applied
sciences and social sciences’ interest in research ethics also increased.

In this study, more than half of the academicians were seen to have received no
ethics training throughout their educational life. In contrast, almost all academicians
were seen to believe it necessary to provide ethics training. This result is similar to
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the results of other studies. For example, in the results of a study conducted with
academicians in the medical field, the importance of ethics training and the medical
ethics training the teaching staff received was reported to have a significantly positive
effect on their views related to ethics (Cobanoglu, Tuncay, & Aydogdu, 2009). Also
in another study conducted with academicians in the field of education, the result was
shared that absolutely all teacher candidates should undergo ethics training in order
to be an academician and to be able to be placed in academic culture (Koklii, 2003).

As a result, the number of researches and publications has been observed to serio-
usly have increased in Turkey. This exponential increase in national and international
projects has sped up the concern for being able to meet the criteria of upgrading the
appointment. This result, which laughs in the face of the numerical index, can push the
scientist to elaborate on less with speed and generate scientific knowledge with less
information. These undesired results settle like a dark stain on the institutions and the
country. TUBA’s “Call of Scientific Ethics” to academicians and various guidelines
prepared by the Higher Education Council can be assessed as well-intentioned efforts.
Applying criminal sanctions to those who violate or ignore the principles that must be
respected in all academic life regardless, while yet keeping in mind the truth of these
principles, would be an important step in creating a culture of ethics. Otherwise like the
snow that remains, the perceptions that form from what is done is reason to carry the
topic to another environment; also, this can negatively affect scientific debate and the
reliability of institutions. Actually, ethical breaches of research and publishing, which
in truth should not be forgotten, should not be viewed as just an individual moral prob-
lem of attitudes. This attitude away from morals that scientists make may lead to much
more important consequences like deception (such as could undermine the confidence
that is scientific knowledge), causing others to make mistakes, and bringing harm to
humanity. The scientist, who cannot be defended by saying it wasn’t intentional or that
they didn’t know, must know, learn, show thought, and take responsibility.
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Oz
Bu calismanin amaci etik iklimin, algilanan 6rgiitsel adaletin alt boyutlar1 (prosedur adaleti, dagitim adaleti,
etkilesim adaleti) ile arasindaki iliskiyi inceleyerek etik iklimin calisanin adalet algilamasiin yordayicisi
olup olmadigim arastirmakur. Arastirma kismina gecilmeden once etik, is etigi, etik iklim, etik iklimin
sonuclar ve etik iklim modeli hakkinda bilgi verilmistir. Daha sonra algilanan orgiitsel adalet, orgutsel
adaletin sonuclar1 ve etkileri hakkinda bilgi verilmistir. Etik iklim ve algilanan orgiitsel adalet iliskisi hak-
kinda teorik ve gorgul bulgulara yer verildikten sonra arastirma kismina gecilmistir. Calismanin arastirma
kisminda ise, etik iklimin calisanin adalet algilamasinin anlaml bir yordayicisi olup olmadigini belirlemek
amaciyla Tokat ili bankacilik sektorunde saha arastirmasi yapilmisur. Arasurma kisminda hazirlanan anket
formu Tokat ili merkez ilcesinde faaliyet gosteren 22 banka subesinde gorev yapan 210 banka personeline
uygulanmistir. Arastirmada elde edilen verilerin analizinde, tanimlayici istatistikler ve regresyon analizi uy-
gulanmisur. Arastirmada elde edilen verilerin degerlendirilmesi sonucunda; etik iklim ile algilanan orgutsel
adalet boyutlar1 arasinda pozitif bir iliski oldugu ve etik iklimin calisanin adalet algilamasini her t¢ boyutta
pozitif yonlii olarak yordadig: belirlenmistir. Calismanin sonunda arastirma bulgularina dayanarak uygula-

maya ve arastirmactya yonelik cesitli oneriler sunulmustur.
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Globallesen diinya pazar1 ve artan rekabetcilik neticesinde is hayati gittikce daha
yogun rekabetin yasandigi bir hal almaktadir. Bu yogun rekabet sartlarinin yasandigi
is diinyasinda faaliyet gosteren isletmelerin ahlaki agidan istenilen diizeye ulagmasi
i¢in etik kavraminin gerekliligi her gecen giin daha acik bir sekilde ortaya ¢ikmak-
tadir. Kar ve stirdiiriilebilirliklerini saglama gayreti i¢ginde bulunan isletmelerden bu
amagclarina ulagirken etik ve ahlaki degerlerden 6diin vermemeleri beklenmektedir.
Bu agidan igletmelerde etik yonetim anlayiginin benimsenmesi, etik degerlere orgiit
kiltlirtinde yer verilmesi, olusturulan etik kodlarla isletmenin faaliyetlerine yon ve-
rilmesi isletmeler icin 6énemli hususlardir. Etik ve ahlaki degerlerin isletme faaliyet-
lerine niifuz etmesinin en etkili yollarindan biri de orgiitte etik iklim olusturmaktir.

Yirmi birinci yiizyil diinyasinda orgiitlesen caligma ve is hayatinda orgiitlerin,
birey igin yeni bir yasam alani oldugu goriilmektedir. Orgiitsel adalet kavrami bu
alanda kargimiza ¢ikmakta ve dnemli diizeyde Orgiitsel sonuglara (is performansi, 6r-
giitsel baglilik vb.) etki ettigi goriillmektedir (Sokmen, Bilsel & Erbil, 2013, s. 35-36;
Ulukap1 & Bediik, 2014, s. 776). Orgiitsel adalet algis1 en genis ifadesiyle, calisanin
bagl bulundugu orgiit i¢cinde kendisine ne kadar adil davranildigi konusundaki algi-
larindan olugsmaktadir (Greenberg, 1996, s. 24).

Orgiitlerde ¢alisanlarm olumlu algilarinin rgiitsel baghligi, verimliligi, orgiitte
caligmaya devam etme kararini, orgiitsel vatandaslik davranigi gelistirdigi, olumsuz
algilarin ise orgiitsel baglhiligi zayiflattig1 hatta ortadan kaldirdigi, isten ayrilmalar
kolaylastirdigi, verimliligi diistirdiigii, saldirgan davranislara yonelttigi sOylenebilir.
Dolayisiyla orgiitsel adaletin, ¢alisan bireylerin kisisel doyumu ve orgiitiin etkili bir
bi¢imde islevlerini yerine getirebilmesi igin bir gereklilik oldugu ve adaletsizligin de
orgiitsel bir sorun kaynagi olarak goriilmesi gerektigi ortaya ¢ikmaktadir (Cihangi-
roglu & Yilmaz, 2010, s. 210).

Etik ve adalet kavramlar bir arada incelendiginde, bu iki kavramin birbirinde ba-
gimsiz diisiiniilmesi miimkiin olmadig1 gériinmektedir. Her iki kavramin ¢ok farkli
ve ortak Orgiitsel sonuglara etki ettigi bilinmekle birlikte, birbirleri tizerindeki etkisi
¢ok incelenmemistir. Kavramsal ve kuramsal olarak ele alindiginda; etik kavraminin
unsurlar1 arasinda adaletin, adalet kavraminin alt etkenleri arasinda ise etigin 6nem-
li bir yere sahip oldugu goriilmektedir. Literatiir incelendiginde bu iki kavrama ait
caligmalar daha ¢ok kuramsal boyutta kalmaktadir ve birbirleri arasindaki iligkiyi
gorgiil olarak ortaya koyan c¢alisma sayist sinirlidir.

Etik iklim ve algilanan orgiitsel adalet kavramlari arasindaki iliskinin hangi diizey-
de ve ne boyutta oldugunun gorgiil bir ¢aligsma neticesinde ortaya konmasinin litera-
tiire bu alanda katkida bulunacagi varsayilmaktadir. Etik iklim ve algilanan orgiitsel
adalet kavramlar1 orgiitler acisindan ¢ok 6nemli sonuglar1 ve etki alan1 genis olan
kavramlar olarak literatiirde yer almaktadir. Orgiitsel adalet kavram; is tatmini, is
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goren performansi, zarar verici saldirgan davranislar, orgiitsel giiven, orgiitsel vatan-
daslik, orgiitsel baglilik, isten ayrilma niyeti vb. pek ¢ok pozitif ve negatif davranis-
sal ve tutumsal sonuglara etki etmektedir. Orgiit agisindan bu denli 5neme haiz olan
orgiitsel adalet kavramiin etik iklim ile olan iliskisinin orgiitsel adalet boyutlarina
da yer verilerek kapsamli sekilde ortaya konulmasi sonucu elde edilecek sonuglar
15181nda igletme, isletme iist diizey yonetimi ve yoneticilerine ¢esitli dnerilerde bu-
lunulmasmin da orgiitler agisindan énem arz ettigi diisiiniilmektedir. Bu noktadan
hareketle calismadaki amag; etik iklim ve algilanan orgiitsel adalet arasindaki iliskiyi
gorgll bir ¢aligma ile ele alarak etik iklimin calisanin orgiitsel adalet algilamasini
aciklama oranini orgiitsel adaletin boyutlari (prosediir adaleti, dagitim adaleti, etkile-
sim adaleti) diizeyinde belirlemektir. Diger bir ifadeyle arastirmada, “Etik iklim ¢ali-
sanin prosediir adaleti algisinin, dagitim adaleti algisinin, etkilesim adaleti algisinin
yordayicisimidir?” hipotezleri test edilecektir.

Etik Iklim
Etik kavrami “ethos” sdzciiglinden tiiretilmis olup bu sdzciik Yunanca “karakter’ anla-
mina gelmektedir. Etik, tiim etkinlik ve amaglarm yerli yerine konulmasi; neyin yapilaca-
81 ya da yapilmayacaginin; neyin istenecegi ya da istenmeyeceginin; neye sahip olunaca-
&1 ya da olunamayacaginin bilinmesidir. Etik; “insanlarin kurdugu bireysel ve toplumsal
iliskilerin temelini olusturan degerleri, kurallar1 dogru-yanlis, ya da iyi-kotii gibi ahlaksal
acidan arastiran bir felsefe disiplini” olarak da tamimlanabilir (Akarsu, 1984, s. 62).

[s etigi, etigin uygulamali bir boyutudur. Dolayist ile etik tanimlarinim is hayatma
uygulanmasi adma is etiginin kapsami hakkinda bilgi olusturmaktadir (Halic1, 2000,
s. 25). Etik kavrami insan unsurunun oldugu her alanda, toplumun her kesiminde yer
alabilecek genis kapsamli bir degerdir. Is etigi ise ¢alisma hayati ve is alanmi kendine
0zel alan olarak tayin ederek kendine 6zel bir boyut olusturmaktadir. Burada akla gelen
ilk soru, etik ve is etigi degerlerinin farkli olup olmadigidir. Aslinda is etigi konusun-
da ret edilmesi gereken ilk yargi, is diinyasina ait 6zel bir etigin oldugu ve buna da is
etigi dendigi seklindeki yanhs diisiincedir (Arslan, 2005, s. 4). Is etigi, etigin 6zel bir
uygulama alan1 belirleyerek, genel etik bakis agisi ile dogru ve yanlis kavramlarinin is
hayat1 kapsaminda arastrmaktadir (Kirel, 2000, s. 6). Is etigi, sadece basit kisisel veya
bireysel iliskilerden olusmamaktadr. s etiginin bircok diizeyde uygulamalari oldugu
goriilmektedir. Is etigini temel bes diizeyde ele almak miimkiindiir (Halict, 2000, s. 26);

- Bireysel diizey: Bireysel anlamda etik; “insanin biitiin hareket ve faaliyetlerinin
temelini, yani onun tartismalarinda, konusmalarinda, tavir takinmalarinda, bir seyi
savunmasinda veya reddetmesinde, sevmesinde veya nefret etmesinde, begenme-
sinde veya begenmemesinde, saygi gdstermesinde veya gostermemesindeki temeli
tetkik eden” kavram olarak tanimlanmaktadir (Simsek, 2002, s. 396).
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- Orgiitsel diizey: Bireylerde oldugu gibi, orgiitlerin de etik davramislarini belirleyen
cesitli deger sistemleri vardir. Her orgiit kendine ait ortak bir deger sistemi gelis-
tirir. Ahlak dis1 6rneklerle sonuglanan kararlar1 veren orgiitler bu davraniglarindan
sorumludur (Ozkalp & Kirel, 2003, s. 237).

- Maesleki diizey: Mesleksel diizeyde etik anlayisi calisanin bagli bulundugu meslek
grubunun kendi i¢inde olusturdugu etik deger ve kurallarin benimsenmesi ve uy-
gulanmasi olarak tanimlanabilmektedir. Hekimlerin meslek hayatlarina baglarken
ettikleri Hipokrat yemini bu duruma 6rnek olabilir(Arslan, 2005, s. 83).

- Toplumsal diizey: Is etiginin ele alindig: diger bir diizey de toplumsaldir. Top-
lumsal diizeyde yasalar, normlar, gelenek ve gorenekler dikkate alinmaktadir.
Bunlar, davranislarin yasal ve ahlaki kabullenebilirligini ortaya koymakta ve top-
lumdan topluma farklilik gosterebilmektedir. Rusya’da kabul edilen bir iskolunun
Tiirkiye’de kabul gérmemesi, gelenek ve goreneklerin goreceligine bir drnektir
(Halict, 2000, s. 27).

- Uluslararasi diizey: Son olarak ele alinacak diizey kiiltiirel, politik, dini vb. unsur-
larin ele alindig1 uluslararasi diizeydir. Globallesen diinya ticaret pazari ve buna
bagli olarak gelisen uluslararasi isletmeler, 6zellikle yukarda s6zii edilen unsurlar-
da farkliliklarla karsilagtik¢a etiksel olaylarin ¢6ziimiinde daha zorlanmaktadirlar
(Halict, 2000, s. 28).

Orgiitsel etik kurallar, orgiitiin genel degerler sistemini tanimlayan, orgiit iiyeleri
arasindaki iletisim ile orgiitsel isleyisin nasil olacagini belirleyen yazili veya yazili
olmayan diizenlemelerdir (Obuz, 2009, s. 24). Bu agidan orgiitsel diizeyde etik diize-
yin, etik iklim kavramu ile iligkili oldugu soylenebilir.

Etik ile ilgili diger bir 6nemli kavram ise “etik iklimidir”. Etik iklim kavraminin li-
teratiir ge¢migine baktigimizda Victor ve Cullen (1988), “Journal of Business Ethic”
dergisinde yayilanan etik iklim ¢aligmalari ile is ve etik literatiiriindeki yerini aldig1
goriilmektedir (Martin & Cullen, 2006, s. 176).

Etik iklim, arastirmacilar ve akademisyenler tarafindan genellikle 6rgiit ikliminin
bir alt iklimi olarak goriilmekle birlikte etik liderligin daha genis ve daha merkezden
uzak etkisi, orgiitiin etik genel durumu yada altyapist olarak tanimlanmaktadir (Yag-
mur, 2013, s. 20).Bir diger tanimlamaya gore etik iklimin, orgiitsel kiiltiir ve is iklimi
kavramlarindan ortaya ¢iktig1 dne siiriilmektedir. Victor ve Cullen (1988) ¢alismalarin-
da etik iklimi, orgiitsel kiiltlir ve is iklimi kavramlariyla birlestirerek olusturmuslardir.
Orgiit kiiltiirii genel tanim olarak; paylasilan inanglar, degerler, aliskanliklar ve drgiitiin
gelenekleri olarak tanimlanabilir. Etik iklim, orgiitsel kiiltiir kavramu ile birlestiginde,
orgiitsel kiiltiiriin etik boyutlar1 olarak kavramlastirilabilir. Is iklimine bakildiginda ise,
Orgiitiin yontem ve uygulamalarina iliskin ¢alisan algilariin paylasimidir. Bu iki kav-
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ramla birlestirilerek etik iklim, drgiit kiiltliriiniin etik goriiniimlerine iligskin paylagilan
algilar olarak tanimlanmaktadir (Ozgelik, 2011, s. 5). Etik iklim, bir kurumda olusan
etik sorunlarla nasil basa ¢ikilacag: ve etik agidan hangi davranisin dogru hangi davra-
nigin yanlis oldugu hakkindaki ortak algilamalardir (Elgi, 2005, s. 7).

Etik iklim Modeli

Etik iklim, Victor ve Cullen tarafindan yapilan ¢aligmalarla literatiire kazandiril-
mistir. Victor ve Cullen’in (1988) ¢aligmalarinda kavrami agiklamak adimna iki bo-
yuttan olusan bir Etik Tklim Modeli sundugu gériilmektedir(Akbas, 2010, s. 123).
Modelde iki boyuttan birinci boyut, orgiitsel karar vermede etik dlgiitleri (egoizm,
yardimseverlik, ilkelilik); ikinci boyut ise, etik kararlarda referans olarak kullanilan
(bireysel, yerel, evrensel) analiz diizeylerini gostermektedir. Bu iki boyut tablo haline
getirildiginde asagida goriildiigii iizere iice li¢ bir matriste dokuz teorik etik iklim tiirii
ortaya ¢ikmaktadir(Victor ve Cullen, 1988). Victor ve Cullen’in ¢aligmalarinda orta-
ya koydugu faktdr analizinde bu dokuz faktdr bes Etik Tklim’e indirgemistir. Tablo
1’de etik iklimin iki boyutlu teorik bi¢imi goriilmektedir.

Tablo 1
Etik Itlim Modeli (Victor ve Cullen, 1988, s. 104)

inceleme Yeri

Bireysel Yerel Evrensel
% Egoizm Kisisel Cikar Kurum Cikart Verimlilik
é E Yardimseverlik Arkadashik Takim Cikar1 Sosyal Sorumluluk
> Tlkelilik Kisisel Ahlak Kurum Kural ve Prosediirler Yasa Ve Mesleki Kodlar

Modelde ilk ve en 6nemli yap1 olan egoizm, bencillik ve bencilligi maksimize etme-
ye c¢alisan davraniglarin lizerinde yogunlagsmaktadir. Diger iki ilave yap1 olan yardim-
severlik ve ilkelilik ise, caliganlarin iyi olmasindan bahseder. Yardimseverlik, bunu en
fazla sayida insana, en fazla iyiligi saglayacak kararlar ve hareketler vasitasiyla gergek-
lestirir. Ilkelilik teorisinde; kurallar, kanun, yasa ve prosediirler digerlerinin iyiligi igin
olan kararlar1 ve hareketleri belirler. Egoizm, yardimseverlik ve ilkelilik, etik kararlarin
ifade edildigi kesin ve itiraz edilemeyecek rehberlerdir. Victor ve Cullen’in arastirmast,
organizasyonda bir baskin (dominant) kriter ortaya ¢iktigini ve bununda organizasyo-
nun etik iklimini tanimladigini géstermektedir (Martin & Cullen, 2006, s. 177).

Yardimsever bir iklim karakterine sahip olan organizasyonda, ¢alisanlar tarafindan
etik problemleri tanimlamak ve ¢6zmek i¢in digerlerinin iyi, mutlu ve refah i¢inde
olmasi gibi teleolojik bir diigiince baskin mantik olabilir. Biiyiik l¢iide prensipli bir
iklimde de, kurallarin veya kanunun uygulanmasi ve yorumlanmasi mantigin baskin
formu olabilecegi gibi biiylik 6l¢iide egoist bir iklimde de, bencillik baskin bir diigiin-
ce oldugu 6ne siiriilmektedir (Victor & Cullen, 1988, s. 105).
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Etik iklimin yatay ekseni modelin analiz diizeylerini ifade etmektedir. Daha once
bahsedilen her bir etik kriterdeki muhtemel etik iklim tiplerini anlamak i¢in, ti¢ or-
giitsel analiz diizeyi kavramlastirilir. Analiz diizeyleri, Tablo 1’de yatay ekseninde
gosterildigi gibi; bireysel, yerel, evrensel olarak belirtilmistir.

Etik iklim tipolojisinde bireysel diizey, etiksel muhakemede bireyin kendisini re-
ferans alan yaklagimdir. Yerel diizey, organizasyondaki etik mantigin kaynagini belir-
ler. Evrensel diizeyde organizasyondaki etik mantigin kaynagi, organizasyon haricin-
de profesyonel bir dernek ya da kanun kurulusu gibi kurumlar tarafindan belirlenir.
Etik mantigin evrensel kaynaklari, organizasyonlarin disinda meydana getirilmis so-
yut kavramlar olabilir. Her ne kadar inceleme yerleri, genel kaynaklari ve etik analiz
diistincesinin limitlerini tanimlasa da, her kriterde inceleme yerleri ve etik kriterlerin
iliskisi farklilik gostermektedir (Victor & Cullen, 1988, s. 106—107).

Etik iklimin Sonuclar:

Orgiitte olusan etik iklim, ¢alisan tarafindan hissedilecek ve fark edilecektir. Cali-
san tarafindan hissedilen etik iklim algis1 pek ¢ok drgiitsel sonuca neden olmaktadir.
Bu sonuglardan ilki, etik ve etik olmayan davranis ve tutumlara olan etkisidir. Or-
gilitlerde bireylerin etik tutum ve davranislar etkilemede kullanilabilecek en etkili
araclardan birisinin etik iklim oldugu séylenebilir. Y 6neticiler basit etik kodlarla, etik
ve olumlu bir etik iklim olusturabilirler (Ozyer, 2010, s. 30). Eser (2007, s. 19) ¢alis-
masinda, etik iklim ¢aliganin etik olmayan davranislar iizerinde de etkili oldugunu
ortaya koymaktadir. Etik iklim kavrami bagkalarini aldatmamak, kendi ¢ikari i¢in
kars1 tarafin ¢gikarini tehlikeye sokmamak, kisacasi bagkalarinin zaaflarindan ¢ikar
saglamamak gibi konularla iligkili oldugu ag¢iktir. Etik iklim orgiitte olusturuldugu
takdirde bu ve benzeri davranislarin azalmasi ve onlenmesi beklenecektir. Eren ve
Hayatoglu (2011, s. 12), etik iklimin, is tutumlar1 ve is performansi arasindaki ilis-
kisini inceledikleri calismada, etik iklim ile orgiitsel baghlik ve ydneticiye giiven
arasinda anlaml bir iligki oldugunu; etik iklim ile ig tatmini arasinda anlamli bir
iliski olmadigin1 gostermistir. Bicer’in (2005, s. 87) ¢alismasinda, etik iklim ile is
tatmini, orglitsel baglilik ve isten ayrilma niyeti arasinda anlaml iliski oldugu ortaya
konmustur. Calisanlarin etik iklim algilar yiikseldikge, isten tatmin olma derecele-
rinin ve orgiite olan bagliliklarinda 6nemli diizeyde artis oldugu ve bunun yaninda
igten ayrilma niyetinin azaldig1 ifade edilmistir. Donertas’in (2008, s. 73) etik iklimin
kuruma giiven lizerindeki etkisini arastirdigi calismasinda, etik iklim ile kuruma kars1
hissedilen giiven arasinda dogru orantili bir iligki oldugu gosterilmistir.

Aragtirma sonuglariin ortaya koydugu lizere etik iklimin pek ¢ok orgiitsel sonug
iizerinde anlaml etkisi oldugu goriilmektedir. Etik iklimin etkili oldugu baslica alanlari
etik olmayan tutum ve davraniglar (Peterson, 2002), orgiitsel baglilik (Bulut, 2012, s.
73; Schwepkwer, 2001), is tatmini (Kaplan, Ogiit, Karayel & ilhan, 2013, s. 127), isten
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ayrilma niyeti (Oriicii & Ozafsarlioglu, 2013, s. 352-353), yonetici ve kuruma karst
duydugu giiven (Biite, 2011, s. 186) olarak siralanabilir.

Etik kavramina iligkin kuramsal yaklagimlara bakildiginda deontolojik kuramlar-
da adalet yaklasiminin temel unsurlardan biri olarak ele alindigim goriilmektedir.
Bu yaklagimda esit dagilimin énemi vurgulanmis ve kisilerin orgiit icinde tistlendi-
g1 6dev ve ylikiimliiliikler neticesinde ortaya ¢ikan fayda ve maliyetleri bireyler ve
gruplar arasinda ne 6l¢iide esit dagitilabildigi sorunu incelenmistir. Bu durumun ada-
let teorilerinde dagitim adaletinin temelini olusturdugu da ifade edilebilir. Bu ag¢idan
etik ve adaletin iliski i¢inde oldugu sdylenebilir.

Orgiitsel Adalet

Adalet, “yasalarla sahip olunan haklarin herkes tarafindan kullanilmasinin saglan-
mast, tiire; hak ve hukuka uygunluk, hakki gézetme; bu isi uygulayan, yerine getiren
devlet kuruluslar1 ve herkese kendine uygun diiseni, kendi hakki olan1 verme, dogru-
luk” anlaminda tanimlanmigtir (TDK, t.y.).

Adalet kavrami, insanoglunun topluluklar halinde yasamaya baglamasiyla birlikte,
onemsedigi temel degerler arasinda yer almaktadir (Deyneli, 2010, s. 1). Insanlarin
haklarma sayg1 gostermek, herkesi esit tutmak, hakkini vermek demek olan adalet
insan topluluklariin temelidir (Giiltekin, 1983, s. 25).

Orgiitlerde calisma ortaminda adaletin roliinii tanimlamak icin “drgiitsel adalet”
kavrami son 50 yildir 6rgiit yazininda ve bilimsel ¢alismalarda kullanilmaya baglan-
mustir (Yildirim, 2007, s. 256). Orgiitsel adalet, temel olarak iki unsuru igermektedir.
Birincisi, adil ve ahlaki uygulamalar; ikincisi, islemlerin orgiit i¢erisinde egemen ki-
linmasin ve tesvik edilmesidir. Yoneticilerin davraniglarinin yonetilenler tarafindan
adil, ahlaki ve rasyonel olarak degerlendirildigi orgiitler orgiitsel adaletin tesis edildi-
gi orgiitlerdir (Iscan & Naktiyok, 2004, s. 7).

Orgiitsel adalet kavrammin gegmisi Adams’in (1965) Esitlik Teorisi’ne kadar uzan-
maktadir. Adams’in esitlik teorisi, kiginin kendi ¢abalar1 veya katkilar1 dahilinde elde
ettigi kazanimi baskalari ile kiyaslamasi sonucu algiladigi esitlik veya esitsizlik durumu-
dur (Greenberg, 1987, s. 11). Personel, yoneticilerin uygulamalarmmn adil olup olmadi-
gina yaptiklart bu karsilastirma ve degerlendirme sonucunda karar vermektedirler (Gre-
enberg, 1990, s. 401). Bu durumda orgiitsel adalet, ¢calisanin igyerindeki uygulamalara
iliskin zihinde olusturdugu adalet algis1 olarak tanimlanabilir (Greenberg, 1996, s. 24).

Greenberg’in (1990) tanimlamasina gore orgiitsel adalet; “isyerinde adaletin, bi-
reye ve orgiite olan etkilerini ortaya gikarmasini saglayan terim”dir. “Orgiitsel adalet
calisanlara Orgiit igerisinde adaletli davranilip davranilmamasiyla iliskilidir.” (Green-
berg, 1990, s. 339). Ayrica orgiitsel adalet, bir isyerinde adaletin roliinii agiklamakla
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birlikte, orgiitiin fonksiyonlarini yerine getirmesi ve ¢alisanlarin memnuniyeti agi-
sindan da 6nemli bir kavramdir (Greenberg, 1987, s. 399). Orgiitsel adalet kavrami
bireylerin orgiit icindeki adalet algilarina dayanmaktadir. Bireylerin algisal yorumlar:
zamanla kisinin tutumuna doniismekle beraber, tutumlarin da bireylerin davranislari-
nin belirleyicisi oldugu kabul edilmektedir (Fortin, 2008, s. 94).

Algi kavraminin 6znel olmasi nedeniyle adalet algilamasi ayni sirkette ¢alisandan
calisana degisiklik gosterebilmektedir. Ayn1 ¢aligma sartlarina sahip bireyler birbirin-
den farkli adalet algilamalarina sahip olabilmektedirler. Calisanlarin kiiltiirleri, deger
yargilari ve esitlik hassasiyetleri adalet algilamalari ile iliskilidir (Ozdevecioglu, Su-
can & Akin, 2008, s. 632).

Orgiitlerde olumlu adalet yargilari; rgiitsel sorumlulugun gelismesi ve orgiit yet-
kililerinin algilanan mesruiyetinin artmasini, c¢alisanlarda giivenin gelismesini ve
orgiitsel politika ve hareketlere kars1 olumlu tutumlar gelismesini saglamaktadir. Bu-
nunla beraber olumlu adalet yargilarinin en biiyiik etkisi, grubun ve grup otoritesinin
kabul edilmesiyle ilgili davraniglarda goriilmektedir. Grup ¢ikarlarin1 ve amaglarim
on plana ¢ikarmakta, bireysel ¢ikarlari ikinci plana almaktadir. insanlar, kendilerine
adaletli davranildigina inandiklarinda orgiitsel vatandaslik davraniglari sergilemekte-
dirler (Lind, 2001, s. 58).

Orgiitsel adalet hem galisan hem de &rgiit agisindan 6nemli bir kavramdar. Ciinkii ¢a-
lisanlar tarafindan yapilan adil algilayislar ¢alisanlarin pozitif davranislarina katki sag-
lamaktadir. Diger taraftan, orgiit i¢i adaletsizlikler de orgiitlerin amaglarina ulagsmasini
zorlastiran olumsuz tutum ve davraniglara sebep olmaktadir (Beugre, 2002, s. 1092).

Orgiitsel Adaletin Boyutlar:

Orgiitsel adalet yazinin temelinde iki unsur vardir. Bunlar, dagitim ve islem (pro-
sediir) adaletidir. Daha sonra Bies ve Moag’in (1986) yaptig1 ¢aligmalarla orgiitsel
yazinda gelistirilen ve literatiirdeki yerini alan model ise etkilesim adaleti olmustur
(Ambrose, 2002, s. 804).

Arastirmacilar tarafindan ¢ok ¢esitli orgiitsel adalet boyutlar iizerinde durulsa da
ilgili literatiirde orgiitsel adalet kavraminin ii¢ temel boyutu iizerinde uzlagildigi go-
riilmektedir. Bu ¢calismada da literatiire uygun olarak orgiitsel adalet “dagitim adaleti,
prosediir adaleti ve etkilesim adaleti” olmak tizere ii¢ boyutuyla ele alinacaktir.

Orgiitsel adalet boyutlarmdan oncelikli olarak orgiitsel adaletin temeli olarak kabul
edilebilecek dagitim adaleti ele alinacaktir. Odiillerin ve kaynaklarin dagitim sistemi-
ne bakildiginda, kiigiik gruplardan toplumun tiimiine kadar her biiyiikliikteki sosyal
sistemde olusan evrensel bir olgu oldugu goriilmektedir. Gruplar, orgiitler ve top-
lumlar 6diil, ceza ve kaynaklarin dagitimi sorunuyla ilgilenirler. Bu nedenle, pek ¢ok
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disiplinden gelen sosyal ve siyaset bilimciler, iktisatcilar, sosyologlar ve psikologlar
dagitim sorunuyla ilgilenmislerdir (Leventhal, 1980°den akt.,Yildirim, 2002, s. 28).

Prosediir adaletini Cropanzano ve Folger (1991) “kazanimlarin belirlenmesinde
kullanilan metotlar, mekanizmalar ve siireglerle ilgili adalet algilamas1™ olarak ta-
nimlamiglardir (Cihangiroglu & Yilmaz, 2010, s. 202). Dogan (2002, s. 72), prosediir
adaletini; {icret, terfi, maddi olanaklar, ¢alisma sartlar1 ve performans degerlemesi
gibi unsurlarin belirlenmesi ve 6l¢limiinde kullanilan 6rgiit ici siireg, metot, uygula-
ma, prosediir ve politikalarin adil olma derecesi olarak tanimlanmaktadir.

Adalet aragtirmalarinin sosyal yonlii genislemesine bagli olarak etkilesim adaleti
kavramu ilk kez Bies ve Moag (1986) tarafindan yapilan ¢aligmalarla ortaya konmus
ve Orgiitsel adaletin ii¢lincli boyutu olarak literatiirdeki yerini almistir. Greenberg
tarafindan prosediir adaletinin insan iligkilerindeki goriintiisii olarak ele alinmistir
(Greenberg, 1990, s. 411). Bies ve Moag tarafindan yapilan tanimda 6nemle iistiinde
durulmasi gereken konu ve etkilesim adalet algisinin temel belirleyicisi olan durum,
tutum ve davranis niteligi diger bir ifadeyle muamele kalitesidir. Calisanlar, karar ve-
rilirken kurallarin ne olduguna veya bu kurallarin ne kadar kati uygulandigina degil;
bu kurallar uygulanirken kendilerine davranis sekline ve yapilan agiklamanin yeterli
olup olmadigina 6nem verirler. Etkilesim adaletini, kurallarin ve islemlerin uygu-
lanmasinda calisanlarin karsilagtig1 kisilerarast davranigin kalitesine iligskin algilar
olusturmaktadir (Yilmaz, 2004, s. 27).

Orgiitsel Adaletin Sonuclar ve Etkileri

Algilanan Orgiitsel adalet algist ¢alisanlarin davranis ve tutumlarini 6nemli bo-
yutta etkilemektedir. Bu algiya bagl olarak ¢alisanin tutum ve davraniglar: olumsuz
sonuglar dogurabilmektedir. Orgiitsel adalet algisinin diisiik olmas1 durumunda ca-
lisanlarda performans digiikligii goriilebilmekte, bireysel i doyumu ve is tatmini
azalabilmekte, ¢alisanlar kimi zaman zarar verici ve saldirgan davranislar sergile-
yebilmektedir. Algilanan orgiitsel adalet, ¢alisanin orgiit icinde pek ¢cok davranis ve
tutumunu etkilemektedir. Bunlara drnek olarak orgiitsel gliveninin azalmasi, drgiitsel
vatandagligin istenilen diizeyde gelismemesi, orgiitsel bagliligin azalmasi, isten ayril-
ma niyetinin artmasi, ¢alisan sagliginin bozulmasi, titkenmislik sendromu vb. negatif
sonuclara yol agmaktadir (Cag, 2012, s. 49).

Orgiit icinde adalet algis1 ¢alisanlar i¢in énemli bir giidiileyici ara¢ olarak kabul
edilmektedir. Bu durum Cohen-Charash ve Spector (2001) ¢alismalarinda Sekil 2’de
sematize edilmistir. Algilanan adaletin Onciilleri arasinda orgiitsel ¢iktilar, orgiitsel
uygulamalar ve algilanan 6zellikler yer almaktadir. Sonuglari arasinda ise is perfor-
mansli, zarar verici ve saldirgan davranislar, ekstra rol davraniglari, ¢alisanin tutum
ve duygularin1 bulunmaktadir.
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Orgiitsel Ciktilar Performans

Ciktinin Degeri
(")rgiitsel Uygulamalar Ekstra Rol Davrans:
Adalet Normlarina Baglilik Algilanan Adalet
!nsan Kaynaklariyla Dagitim
[letigim Davranislann Prosediir Zarar Verici
Kalitesi Etkilesim Davramslar
Algilanan Ozellikler Tutumlar ve Duygular
Demografik
Kisilik

Sekil 1. Orgiitsel adaletin yansimalar1 (Cohen-Charash & Spector, 2001, s. 283).

Algilanan orgiitsel adalet ile olumlu 6rgiit sonuglari ile pozitif yonlii, olumsuz tu-
tum ve davranislar ile negatif yonlii bir iligkinin varligindan s6z edilebilir. Bu duruma
ornek olarak bazi ¢aligmalarda, ¢alisanda olusan adaletsizlik algisinin, is gorenlerin
is yavaglatma, hirsizlik, misilleme, hatta isi kasitli olarak sabote etme gibi tepkilere
neden oldugu belirtilmektedir. Adaletsizlik algilamalarinin bu tip olumsuz sonuglar
dogurmasina karsin, olumlu adalet algilamalar1 ise orgiitsel baghlik, orgiitsel va-
tandaglik davranislar1 ve orgiit politikalarini ve kurallar1 kabul etme gibi orgiit icin
faydali olan davraniglarin sergilenmesinde etkili olmaktadir (Lind ve ark., 2000, s.
559’dan akt.,Tuna, 2013, s. 1001).

Etik iklim ve Algilanan Orgiitsel Adalet iliskisi

Adalet ve etik kavramlar1 incelendiginde bu iki kavramin birbirinde bagimsiz dii-
stiniilmesi miimkiin degildir. Etik kavraminin alt etkenleri arasinda adaleti, adalet
kavraminin unsurlar1 arasinda etik kurallar1 gérebilmek miimkiindiir. Diger yonden
temel etik davraniglar ve ilkelere bakildiginda adalet, esitlik, dogruluk ve adil bir
yonetimin ilk siralarda yer aldig1 goriilmektedir (Aydin,2010).

Ekiztepe (2011), konaklama igletmelerinde etik iklim, orgiitsel adalet ve orgiitsel
baglilik iligkisini aragtirdigi ¢aligmasinda, etik degerleri yiiksek olan ¢alisanlarin ada-
let algilarmin olumlu etkilendigini, bunun sonucunda da c¢alisanlarin kaliteli hizmet
sunumunu gerceklestirdikleri ve etik sorunlarla kolay bir sekilde basa ¢ikabildiklerini
ortaya koymustur. Ayni zamanda orgiit igindeki etik dis1 uygulamalarin ¢alisanlarin
adalet algilarini zayiflatarak orgiitsel yasam kalitesini olumsuz yonde etkileyecegini
belirtmistir. Luria ve Yagil (2008) ise “Restoran Isletmelerinde Prosediir Adaleti, Etik
Iklim ve Hizmet Ciktilar1” adli calismalarinda, prosediir adaleti ile etik iklim arasinda
pozitif yonlii anlamli bir iligkili oldugunu ortaya koymuslardir. Fein, Tziner, Lusky
ve Palachy (2013) “Etik iklim, Adalet Algis1 ve Lider-Uye Etkilesimi Arasindaki ilis-
ki” adli ¢aligsmalarinda, etik iklimin 6rgiitsel adalet boyutlarindan sadece prosediir
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adaleti ile iligkili oldugunu belirtmistir. Benzer bir ¢alismada Tziner, Felea ve Vasiliu
(2015), etik iklim algilanan orgiitsel adalet ve lider-iiye etkilesimi arasindaki iliskiyi
Roman organizasyonlarinda incelemistir. Calismalarinda etik iklimi boyut diizeyin-
de ele alarak, egoist etik iklim boyutunun orgiitsel adalet boyutlari ile negatif yon-
1 iliski, ilkelilik ve yardimseverlik etik iklim boyutlarin orgiitsel adalet boyutlari
ile pozitif yonli iliski i¢inde oldugunu tespit etmistir. El¢i, Karabay ve Akyliz’lin
(2015), “Etik Iklimin Orgiitsel Adalet ile Tiikenmislik Davranis1 Arasindaki Aracilik
Rolii: Finans Sektorii Uzerine Bir Arastirma” adli ¢alismasinda, prosediirel adalet ve
dagitim adaletinin etik iklimin anlamli bir yordayicist oldugunu ortaya koymuslardir.
Deconinck, Johnson ve Busbin (2012), “Orgiitsel Adaletin Satis Personellerinin Etik
Iklim Algis1, Orgiitsel Baglilig1 ve Isten Ayrilma Niyeti Uzerine Etkisi” adli ¢aligma-
larinda ise, prosediir adaleti ve dagitim adaletinin satis personelinin etik iklimi ile
direkt bir iligki i¢inde oldugunu tespit etmislerdir.

Bu nedenlerle orgiitte is ahlakina uygun davraniglarin ¢alisanlarin ortak algisi ola-
rak benimsendigi, beklenen ve istenen dogruya yonlendiren orgiitsel uygulama, is-
lemler, prosediirler ve kurallarin var oldugu, 6rgiitte uygun ve uygun olmayan davra-
niglarin ¢aliganlar tarafindan hissedildigi bir 6rgiit iklimi olarak etik iklimin ¢aliganin
adalet algilamasi iizerinde etkili olacagi diistiniilmektedir.

Orgiitsel adalet boyutlar diisiiniildiigiinde &rgiitte etik iklim olusumu adina var
olmasi beklenen, ¢alisani istenen dogruya yonlendirecek prosediir, islem ve politika-
lar ile etik kodlarm varliginin prosediir adalet algisi ile dogru yonde iliski gosterece-
&1 beklenmektedir. Benzer sekilde orgiitte kurum ve takim ¢ikari, arkadaslik, iyilik,
yardimseverlik vb. kavramlar1 6n plana alan etik iklimin ¢alisanda etkilesim adalet
algisi lizerinde etki edecegi dngoriilmektedir. Orgiit lideri ve orgiit yapisinda etige ait
degerleri benimsenmesi durumunda hakkaniyet ilkesi geregince ¢alisana adil iicret,
sorumluluk ve is yiikii verilecegi ve bu durumun dagitim adaleti algilamasina etki
edecegi beklenmektedir.

Yontem

Evren ve Orneklem

Arastirmanin evrenini Tokat Ili merkez ilgesinde faaliyet gosteren 17 banka ve
buna bagl 22 subedeki 270 banka personeli olugturmaktadir. Arastirmada evren ola-
rak bankacilik sektorii belirlenmistir. Arastirma evreni olarak bankacilik sektoriiniin
secilmesinin birgok nedeni bulunmaktadir. Oncelikli olarak, gelisen ve biiyiiyen ban-
kacilik sektorii Tiirkiye’de, finansal sektoriin temelini olusturmaktadir. Bu durumun
temelinde, Tiirkiye’deki finansal kaynaklarin ¢ok biiyiik bir bdliimiiniin bankalar
tarafindan toplanmasi ve yine bankalar tarafindan kullandirilmasi yer almaktadir
(Kesbig, Cinar & Duramaz, 2014, s. 35). Bir diger neden ise, Tiirkiye’deki enflas-
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yon oranlarinin diismeye baslamasi ve giinlimiizdeki seviyeye gerilemesi ile sektor
yeni arayislara siiriiklenmesidir. Yasanan biiyiik rekabet, marjinal miisteriye yonelim
ve dolayisiyla karliligini arttirmaya calisan bankalar pazarlamaya agirlik vermis ve
iiriin ¢esitliligini (kredi karti, bireysel ve ticari kredi ¢esitleri) arttirarak 6zellikle en
karli bankacilik anlayisini benimsemeye baslamistir (Gliney & Mandaci, 2009, s.
88). Ozellikle finansal piyasalarda yasanan krizlerin etkisiyle, kiiresel rekabet orta-
minda ayakta kalabilmek i¢in agresif satis hedefleri belirleyen bankalar, miisterilere
yonelerek karlilik diizeylerini arttirma yolunu tercih etmekte ve bu sartlar altinda he-
deflerine ulagmay1 saglayarak kendi konumlarini korumaya galismaktadir (Solmaz &
Ucma, 2010, s. 98). Bu ve benzeri hususlar dikkate alindiginda, sektoriin etik ve etik
iklim algilarinin diger sektorlere oranlara daha biiyiik 6nem arz ettigi diigiiniilmek-
tedir. Bu nedenle arastirma evreni olarak bankacilik sektorii secilmistir. Tablo 2°de
aragtirmaya katilan banka personelinin cinsiyet, yas, egitim diizeyi, medeni durumu,
calistig1 sektor, kurumdaki ¢alisma siiresi, kurumdaki pozisyonu, gelir diizeyi gibi
degiskenlere ait bulgulari, frekans dagilimlari ve yiizde oranlari ile ortaya konmustur.

Tablo 2
Evrende Yer Alan Banka Personelinin Demografik Ozelliklerine Iliskin Dagilim
F % F %
Cinsiyet Erkek 127 60,5 Medeni Evli 123 58,6
Kadmn 83 39,5 Durum Bekar 87 41,6
21-25 28 13,3 . Kamu 66 31,4
Yas Sektor ..
26-30 74 352 Ozel 144 68,6
31-35 62 29,5 0-1000 TL 8 38
36-40 23 11,0 1001-1500 TL 51 243
41 ve tlizeri 23 11,0 . 1501-2000 TL 75 35,7
Egitim  Lise 21 10 g?z‘;yi 2001-3000 TL 45 214
On Lisans 33 15,7 3001-4000 TL 20 95
Lisans — 141 67,1 4001 TL ve iistii 1 52
Lisansiistii 15 7,1
1 yildan az 28 133 Giivenlik Gorevlisi 10 4.8
1-5yil 76 36,2 Gise Gorevlisi, Banko Hizmetleri Asistan1 59 28,1
Calisma 6-10 yil 72 34,3 Kurumdaki ﬁgﬁ? Temsilcisi, Operasyon Memuru, 5 3,

Siiresi Pozisyon

1-15 1l 14 67 Servis Yetkilisi, Operasyon Yetkilisi,

Miisteri iliskileri Yoneticisi
15 yildan fazla 20 9,5 Miidiir, 2.Miidiir, Miidiir Yardimecisi 19 9,0

57 27,1

Aragtirmaya katilan personelin %78,1 ile 35 yas ve alt1 genglerden olustugu go-
rilmektedir. Ayrica personelin bilylik bir ¢cogunlugunun (%74,2) egitim seviyesinin
lisans ve lisansiistii diizeyinde oldugu goze carpmaktadir. Kadinlarin Tiirkiye’deki
isgiictine katilim oranlar1 diistintildiiglinde sektor olarak kadin c¢alisma oranin orta-
lamanin iizerinde bir yiizdeye (%40,5) sahip oldugu goriilmektedir. Diger bir hu-
sus personelin %63,8’inin 2000 TL alt1 gelir elde ettigi ve bunun alinan egitim ve
is ylikiine oranla diisiik bir iicret diizeyi olarak nitelendirilebilecegidir. Bu veriler
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orneklemin ana kiitle 6zelliklerini dogru bigimde yansittigini ortaya koymaktadir.
Arastirmada tam say1 hedeflenerek 270 banka personeline de anket dagitilmis ve 220
anketten (%81 oraninda) geri doniis saglanmistir. 10 ankette eksikler bulundugundan
dolay1 degerlendirme dis1 tutulmus olup 210 anket analize dahil edilmistir.

Veri Toplama Araclar

Arastirma, anket yontemi kullanilarak gerceklestirilmistir. Anket 5°1i Likert tipi dere-
celendirme 8lgegine gore hazirlanmistir. Olgekte ifadeler “5 Kesinlikle Katiltyorum”, 4
Katiltyorum”, “3 Ne Katiliyorum Ne Katilmiyorum”, “2 Katilmiyorum”, “1 Kesinlik-
le Katiltyorum” bigiminde kodlanmustir. Arastirmada “Etik Tklim Olgegi” ve “Orgiitsel
Adalet Olgegi” olmak iizere iki lgek kullanilmustir. Olgek toplam 35 ifadeden olusmak-
tadr. Olgek sorularinin 1-7. maddeler arasindaki ifadelerde etik iklim Slgegi yer almak-
tadir. Bu kisimda orgiitlin etik iklimi, Qualls ve Puto’nun (1989) 6l¢egini temel alarak
Schwepker, Ferrell ve Ingram’in (1997) gelistirdigi 7 ifadeden olusan “Etik Iklim Olgegi”
ile degerlendirilmistir. Schwepker ve arkadaslarinin aragtirmalari, etik iklim ve etik ¢atig-
manin satig personelinin rol ¢atigmasi {izerindeki etkisini belirlemek tizere olusturulmus-
tur. Orijinal formu 5°1i Likert tipi derecelendirme 6l¢egine gore hazirlanan dlgek, 0,892
Cronbach Alfa i¢ tutarlilik katsayisi ile giivenilir diizeyde yer almaktadir (Schwepker,
2001). Olgek, Tiirkiye’de Bulut (2012) ve Ozgelik (2011) tarafindan yapilan aragtirma-
larda kullanilmistir. Croanbach Alfa i¢ tutarlilik katsayilari; Bulut (2012) tarafindan 0,92,
Ozgelik (2011) tarafindan 0,89 olarak raporlannustir. Ankette 8-27. maddeler arasindaki
ifadelerde algilanan Orgiitsel adalet dlgegi yer almaktadir. Bu kisimda algilanan orgiitsel
adaleti 6lgmek amactyla Niehoff ve Moorman (1993) tarafindan gelistirilmis olan “Or-
giitsel Adalet Olcegi” kullanilmustir. Olgek dagitim adaleti, prosediir adaleti ve etkilesim
adaleti algisim dlgmek iizere ii¢ boyuttan ve 20 ifadeden olusmaktadir. Olgegin orijinal
formu i¢in Cronbach Alfa i¢ tutarlilik katsayilar dagitim Adaleti 0,74, igslem Adaleti 0,85
ve etkilesim Adaleti 0.92 olarak bildirilmektedir (Nichoff & Moorman, 1993). Niehoff
ve Moorman’e (1993) ait dlcek, Tiirkiye’de yapilan nicel arastirmalarda orgiitsel adalet
alaninda en sik kullanilan 6lgek olarak karsimiza ¢ikmaktadir (Kutanis, 2015, s. 17). Ay-
rica Olgek, Giirbiiz ve Mert (2009) tarafindan yapilan gecerlilik ve gilivenilirlik uygula-
mast neticesinde, lilkemizde Orgiitsel adalet algis1 6l¢timlerinde kullanilabilecek gecerli
ve glivenilir bir 6lgme araci olarak tespit edilmistir. Arastirma 6lgeginde 28-35. maddeler
arasindaki ifadeler demografik 6zellikler ile ilgili sorulart kapsamaktadir.

Arastirma Olceklerinin Giivenilirlik ve Gegerliligi
Arastirmada kullanilan 6lgekler daha 6nceden birgok arastirma da kullanilmis olup gii-
venilirligi ve gecerliligi test edilmistir. Arastirmada Schwepker ve arkadaslarinin (1997)

gelistirdigi 7 ifadeden olusan “Etik Tklim Olgegi” 7 ifade ve tek boyuttan olusmaktadir.
Niehoff ve Moorman’e (1993) ait “Orgiitsel Adalet Olgegi” ise 3 boyuttan ve 20 ifadeden
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olusmaktadir. Arastirma 6lgeklerinin gegerliligi icin AMOS (21.0) programi kullanilarak
dogrulayici faktor analizi yapilmistir. Aragtirmada en diisiik faktor ytikiine sahip olan 6r-
giitsel adalet 6lgeginin dagitim adaleti boyutundaki “Gorevimle ilgili sorumluluklarimin
adil oldugu kanmisindayim” ifadesi analizden ¢ikarildiginda 6lgek uyum iyiligi agisindan
kabul edilebilir hale gelmistir. Yapilan gecerlilik i¢in DFA sonucunda etik iklim dl¢eginin
tek faktorlii yapiya, orgiitsel adalet dlgeginin 3 faktorlii orijinal yapisma uyum sagladigi
goriilmektedir. Uyum indeksi degerleri Tablo 3’te gdsterilmistir.

Tablo 3

Olgelklerin Dogrulayici Faktor Analizi Sonuglar

Olgek / Model Ax? df Ax*/df RMSEA CFI RFI IFI GFI
OAO (1 madde gikarild) 324,54 143 2,269 0,078 0,958 0,913 0,958 0,861
EIO 22,89 11 2,082 0,072 0,992 0,992 0,992 0,971
p<.001.

OAO = Orgiitsel Adalet Olgegi, EIO= Etik iklim Olgegi.

Bu arastirmada kullanilan her iki 6l¢ek “Cronbach Alfa” i¢ tutarlik katsayisi analizi
uygulanarak giivenilirlik analizine tabi tutulmustur. Alfa degeri O ile 1 arasinda degerler
alir ve analiz sonucunun giivenilir oldugunu sdyleyebilmek i¢in alfa kat sayisinin en az
0,7 olmasi beklenmektedir (Altunisik, Coskun, Bayraktaroglu & Yildirim, 2010, s. 124).

Tablo 4
Etik Iklim Olgegi ve Orgiitsel Adalet Olgegi Giivenilirlik Analizi
Madde Sayis1 Cronbach Alfa Degeri

Etik Tklim Olgegi 7 0,944
Prosediir Adalet Boyutu 6 0,916
Dagitim Adalet Boyutu 4 0,903
Etkilesim Adalet Boyutu 9 0,971
Orgiitsel Adalet Olgegi 19 0,966

Giivenilirlik analizi sonucuna gore etik iklim 6lgeginin Cronbach Alfa i¢ tutarlilik
katsayis1 0,944°tiir. I¢ tutarlilik katsayis1 oranin yiiksek diizeyde olmasi nedeniyle 61-
¢egin yeterli giivenilirlik diizeyinde oldugu kabul edilmektedir. Tablo 4’te goriildiigii
gibi Orgiitsel adalet 6l¢eginin genel Cronbach Alfa i¢ tutarlilik katsayist 0,966°dur.
Orgiitsel adalet alt boyutlar1 olan prosediir adaleti boyutunun Cronbach Alfa i¢ tu-
tarlilik katsayisi degeri 0,916 dagitim adaletinin Cronbach Alfa i¢ tutarlilik katsayisi
degeri 0,903, etkilesim adaleti boyutunun ise Cronbach Alfa i¢ tutarlilik katsayisi
degeri 0,971 olarak bulunmustur. Bu sonuclar genel olarak arastirmada kullanilan
Olceklerin yiiksek derecede giivenilir olduklarini gostermektedir.

Arastirma Modeli ve Hipotezler

Caligma tanimlayict bir arastirmadir. Calismada hipotezler etik iklimin orgiitsel
adalet algisini aciklama oranini belirlemek iizere agagidaki sekilde olusturulmus ve
model tizerinde gosterilmistir.
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Hipotez 1: Etik iklim ¢aliganin prosediir adalet algisinin anlamli bir yordayicisidir.
Hipotez 2: Etik iklim ¢alisanin dagitim adalet algisinin anlamli bir yordayicisidir.

Hipotez 3: Etik iklim ¢alisanin etkilesim adalet algisinin anlamli bir yordayicisidir.

| = Algilanan Prosediir Adaleti

Algilanan Dagitim Adaleti

ETIK IKLIM

v

Algilanan Etkilesim Adaleti

Sekil 2. Arastirma modeli.

Islem
Veriler IBM SPSS v.20.0 programinda degerlendirilmistir. Modelde tahmin edilen
etkilerin belirlenmesinde, Basit Dogrusal Regresyon Analizi kullanilmistir.

Arastirmanin Kisit ve Varsayimlari

Arastirmada ana kiitle ve 6rneklem, tek bir sektoriin personeline ve sadece Tokat
ili merkez ilgesinde uygulanmigtir. Bu durumlar sonuglarin genellenememesi nede-
niyle arastirmanin en temel kisitini olusturmaktadir. Dolayisiyla ¢alismanin bulgular
veri toplanan bolgedeki banka subeleri i¢in agiklama degeri tasimaktadir.

Bulgular

Hipotezlerin Test Edilmesine Yonelik Analizler

Etik iklimin, 6rgiitsel adaletin boyutlari olan prosediir, dagitim ve etkilesim adaleti
tizerine etkisini belirlemek amaciyla uygulamada basit dogrusal regresyon analizi
kullanilmigtir. Etik iklimin ¢aliganin prosediir adalet algisinin yordayicisi olup ol-
madigimi belirlemek iizere Tablo 5°te regresyon analizi sonuglarina yer verilecektir.
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Tablo 5

Etik Iklim ile Prosediir Adaleti Arasindaki Iliskiyi Ol¢meye Yonelik Regresyon Analizi Sonuglart

Bagimsiz Degisken Bagiml Degisken R’ F p B t
Etik iklim Prosediir Adaleti ,395 137,733 .000" ,631 11,735
p<.0l.

Tablo 5 incelendiginde p degerinde (0,000) model anlamh bulunmustur. Diizeltilmis R?
degerine bakildiginda etik iklimin prosediir adaleti algisinin yordayicisi oldugu ve agiklama
oraninim %39,5 oldugu goriilmektedir. Tablo 5°te 3 degerine (0,631) bakildiginda etik iklim
ile prosediir adaleti arasinda pozitif yonlii ve anlamli bir iligkinin var oldugu goriilmektedir.
Etik iklim’deki bir birimlik artigin prosediir adalet algis1 iizerinde 0,631°lik bir artisa neden
olmaktadir. Bu sonuglara gére H1 hipotezi desteklenmektedir. Etik iklim ve dagitim adalet
algis1 arasinda kurulan basit regresyon analizi sonuglari agagida yer almaktadir:

Tablo 6

Etik Iklim ile Dagitim Adaleti Arasindalki Iliskiyi Ol¢gmeye Yonelik Regresyon Analizi Sonuclart

Bagimsiz Degisken Bagimli Degisken R’ F p B t
Etik Iklim Dagitim Adaleti 217 58,984 .000" ,470 7,680
‘p<.0l.

Tablo 6 incelendiginde p degerinde (.000) model istatiksel olarak anlamli bulun-
mustur. Diizeltilmis R? degerine bakildiginda etik iklimin dagitim adaleti algisinin
yordayicist oldugu goriilmektedir. Diger iki boyuta gore daha diisiik etkiye sahip ol-
makla birlikte agiklama oraninin %21,7 oldugu goriilmektedir. Tablo 6’da B degerine
(0,470) degerine bakildiginda etik iklim ile dagitim adaleti arasinda pozitif yonlii
ve anlamli bir iliskinin var oldugu goriilmektedir. Bu sonuca gore etik iklimdeki bir
birimlik artigin prosediir adaleti algis1 tizerinde 0,470’lik bir artisa neden olmaktadir.
Bu sonugclara gére H2 hipotezi desteklenmektedir. Etkilesim adaleti algisinin olusu-
munda etik iklimin rolii olup olmadigini belirlemek amaciyla yapilan basit regresyon
analizi sonuglar1 asagida yer almaktadir;

Tablo 7

Etik Iklim ile Etkilesim Adaleti Arasindaki Iliskiyi Ol¢gmeye Yonelik Regresyon Analizi Sonuglar:

Bagimsiz Degisken Bagimli Degisken R’ F p B t
Etik Iklim Etkilesim Adaleti 0,360 118,590 .000" 0,603 10,890
p<.0l.

Tablo 7 incelendiginde p degerinde (0,000) model istatiksel olarak anlamli bulun-
mustur. Diizeltilmis R* degerine bakildiginda etik iklimin etkilesim adaleti algisinin
yordayicist oldugu ve agiklama oraninin %36 oldugu goriilmektedir. Tablo 7°de beta
degerine (0,603) baktigimizda etik iklim ile etkilesim adaleti arasinda pozitif yonli
ve gli¢lii anlaml1 bir iliskinin var oldugunu gériilmektedir. Etik iklimdeki bir birimlik
artig etkilesim adalet algisi tizerinde 0,603’1k bir artisa neden olmaktadir. Bu sonug-
lara gore H3 hipotezi desteklenmektedir.

128



Mumcu, Déven / Etik iklim ve Algilanan Orgiitsel Adalet iliskisi: Tokat ili Bankacilik Sektériinde Bir Arastirma

Sonuc ve Oneriler

Yasadigimiz yiizyilda etik ve adaletin toplumun her alaninda ihtiya¢ duyulan temel
nitelikler oldugunu miigahede etmekteyiz. Kiiresellesen diinya ekonomisinde, agir re-
kabet kosullari altinda hayatta kalma ve karlilik amaglarini gerceklestirmeye calisan
isletmeler, hem Orgiit hem de c¢alisan bazinda etik degerlerden taviz verme noktasina
gelebilmektedir. Is diinyasi, toplum ve galisanlarina karsi sorumluluklari bulunan islet-
meler, orgiitlerinde etik degerlerin olusmasi igin gerekli ortami hazirlamali ve ¢alisan-
larmi bu yonde tesvik etmelidir. Bu agidan etik iklim orgiitte etige ait degerleri, dogru-
yu ve yanligi ¢alisanlara hissettirerek, ¢alisanin etik tutum ve davraniglar gelistirmesini
saglayacak onemli bir unsur olarak gerekliligini ortaya koymaktadir. Bu gerekliliginin
disinda etik iklimin 6rgiit i¢inde bircok oOrgiitsel sonuca etki ettigi bilinmektedir.

Bu sonuglar arasinda oldugu ortaya konan algilanan orgiitsel adalet kavrami, or-
giitler acisindan bir¢ok sonuca etki eden 6nemli bir kavram olarak literatiirdeki yerini
almistir. Algilanan orgiitsel adalet, is tatmini, is géren performansi, zarar verici saldir-
gan davraniglar, orgiitsel giiven, orgiitsel vatandaslik, orgiitsel baglilik, isten ayrilma
niyeti vb. pek ¢ok pozitif ve negatif davranigsal ve tutumsal sonuca etki etmektedir.

Bu ¢alismada amag, orgiitte olusan etik iklim ve algilanan orgiitsel adalet kavramlari ara-
sinda iligki diizeyi ortaya konarak etik iklimin ¢alisanin adalet algilamasi olusumu tizerinde
(prosediir adaleti, dagitim adaleti, etkilesim adaleti) etkisi olup olmadigini incelemektir.

Analiz sonuglarina bakildiginda her ii¢ hipotezin desteklendigi goriilmektedir. Hipo-
tezlerdeki agiklama oranlarma bakildiginda dagitim adalet algilamasi agiklama oranin
diger iki boyuta gore daha diisiik oldugu goriilmektedir. Dagitim adalet algis1 biiyiik
oranda bireysel gorecelik igeren adil {icret, ig ylikii, sorumluluk ve 6diil dagitimi gibi
kavramlari temel almaktadir. Bu durumun agiklama oranini etkiledigi diigiiniilmektedir.

Arastirma sonucunda etik iklim ve orgiitsel adalet boyutlar1 arasinda anlamli ve
pozitif yonlil bir iligkinin var oldugu goriilmektedir. Bu sonug iizerine yapilan reg-
resyon analizi neticesinde ¢alisanin prosediir, dagitim ve etkilesim adalet algisinin
olusumunda orgiitte olusan etik iklimin 6nemli bir belirleyici oldugu sonucuna ula-
silmistir. Bu sonuca gore orgiitte olugsan olumlu etik iklim ¢alisanin adalet algisini
olumlu yonde etkileyecek iken, olumsuz bir etik iklim ayn1 sekilde ¢alisanin adalet
algilamasini olumsuz yonde etki edecektir.

Arastirma sonuglari, daha 6nceki sinirh sayida olan ¢aligmalarda ortaya konan
Ekiztepe (2011) ve Luria ve Yagil (2008) bulgulart ile uyum gostermektedir. Bu
aragtirma sonucunda orgiitsel etik iklimin, ¢alisanin adalet algilamasinin olusumuna
onemli diizeyde etki eden bir unsur oldugu ortaya konmustur. Calisanin o6rgiit etik
iklimini olumlu olarak algilamasi adalet algilamasini ve dolayisiyla adalet algilama-
sinin etki ettigi her 6rgiitsel sonuca olumlu yonde katki saglayacaktir.
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Bu sonuca gore orgiitte etik iklimin saglanmasi adina, isletme is etigine ait deger-
leri yazili ve resmi kurallar olarak ¢alisanlarina sunmalidir.

Isletme is etigine ait politikalara sahip olmali, bunlar siddetle tesvik etmeli ve
kurumsal boyutta etik kodlar belirlemelidir. Belirlenen 6rgiit politikalar1 ve etik
kodlarin ¢aliganin tutum ve davraniglarinda uygulanmasi saglanmalidir.

Odiil ve ceza sisteminin davranig ve tutum gelistirme iizerinde etkisi goz ard1 edil-
memeli ve orgiitte konulacak ceza ve odiiller ile is etigine uygun davranig sergile-
yenler ddiillendirilirken aykirt davranis sergileyenler cezalandirilmalidir.

Is performans degerlendirme kriterleri arasinda etik degerler yer almalidur.

Isletme ¢alisanlarin dagitim adalet algilamasinin degerini yiikseltecek drgiitsel uy-
gulama (iicret diizeyi, 6diil, prim vb.) ve islemler ger¢eklestirmelidir.

Bu aragtirma da tiim alan ¢aligmalarinda oldugu gibi bazi simirlamalara sahiptir.

Ancak sahip oldugu tiim smirlamalara ragmen literatiire katkilar saglamaktadir. ler-

leyen zamanlarda bu konuda yapilacak olan ¢aligmalara 151k tutabilmesi ve faydali

olabilmesi i¢in bazi 6nerilerde bulunulabilir.

Aragtirma, nicel bir ¢aligma olarak yapilmistir. Bundan sonraki yapilacak olan ¢aligma
nitel bir ¢aligma olabilir ya da nitel ve nicel bir ¢aligma beraber yiiriitiilerek kavramlar
arasindaki iliskiyi anlamaya yonelik daha derinlemesine sonuglar ortaya konabilir.

Bu arastirma, tek sektor tizerinde uygulanmistir. Daha sonra yapilacak olan aras-
tirmalar farkli sektorlerde faaliyet gosteren galisanlar iizerine uygulanabilir. Elde
edilen veriler neticesinde Orgiitlerin karsilagtirilmasi yoluna giderek, cesitli meslek
gruplarinda ortaya ¢ikan sonuglarin degerlendirilmesi yapilabilir.

Arastirma, sadece Tokat ili merkez ilgesinde uygulanmistir. Daha sonraki ¢aligma-
lar farkli i1, bolge veya genis 6rneklem grubu segilerek olusturulabilir. Elde edilen
sonuglar kargilagtirma yapilarak degerlendirilmesi yapilabilir.

Aragtirmada etik iklim degerlendirmesi Schwepker ve arkdaslarinin(1997) gelis-
tirdigi 7 ifadeden olusan tek boyutlu etik iklim 6l¢egi baz alinarak ele alinmis-
tir. Daha sonraki arastirmalarda etik iklimin farkli boyutlar ¢ercevesinde de ele
alinmasi konuya yeni bakis agilar1 saglayabilecektir. Egoizm, yardimseverlik ve
ilkelilik temelli iklim tiplerinin ayr1 ayr ele alinmasi aragtirmaya derinlik katarak
farkli sonuglar verebilir.

Aragtirma analizi iki degisken ele alinarak yapilmistir. Sonraki arastirmalarda
aragtirma kapsami genisletilerek orgiit iklimi, orgiit kiiltiirt, etik liderlik vb. farkli
degiskenler de analize dahil edilebilir.
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Abstract

The aim of this study is to investigate the relationship between ethical climate and the sub-dimensions of
perceived organizational justice (procedural justice, distributional justice, interactional justice) as well as
determine whether ethical climate is the predictor of employees’ perception of justice. First, the concepts of ethics,
work ethics, ethical climate, the results of the ethical climate, and the ethical climate model are presented. Later,
perceived organizational justice is discussed, along with its results and effects. The research section is presented
after providing the theoretical and empirical findings about ethical climate and its relationship with perceived
organizational justice. A field study on the banking sector of the city of Tokat is conducted to determine whether
ethical climate is a meaningful predictor of employees’ perception of justice. A questionnaire is administered to
collect data from 210 bank employees working in 22 banks across the Tokat city center. Descriptive statistics and
regression analysis are then used to analyze the data obtained. Results show that there exists a positive relationship
between ethical climate and the three dimensions of the perceived organizational justice; furthermore, ethical
climate is a positive predictor influencing employees’ perception of justice in all three dimensions. Finally, some
suggestions are made about the applications of the study’ findings.
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The professional job market has become increasingly competitive because of
rapid globalization. In relation to this, discussing the concept of ethics in businesses
operations, in which intense competition is experienced, has become an urgent task.
These businesses are expected to observe ethical rules while trying to make profit and
ensure sustainability. Therefore, ethical values should be given an important place in
organizational culture, and organizational operations should observe ethical codes
that have been established. One of the most effective ways of integrating ethical
values into business operations is to foster an ethical climate within the organization

Organizations provide new areas of organized work and professional life for
individuals in the 21st century. In this context, people become acquainted with the
concept of organizational justice, which has been found to have a significant impact
on organizational results, such as work performance, organizational commitment,
and so on (S6kmen, Bilsel, & Erbil, 2013, pp. 35-36; Ulukap1 & Bediik, 2014, p.
776). In its broad definition, the perception of “organizational justice” comprises the
perceptions of all employees about whether or not they are being treated justly in the
company in which they work (Greenberg, 1996, p. 24).

On the one hand, positive perceptions of employees develop organizational
commitment and productivity, improve the organizational citizenship behavior
of employees, and help them decide on whether they should continue to work for
the business. On the other hand, negative perceptions may weaken employees’
commitment to the organization, even destroy it. Such perceptions can also decrease
employees’ productivity, heighten aggressive behavior, and influence their decision
to resign. Thus, organizational justice must be present in a company so obtain self-
satisfaction and the organizations can proceed with the operations effectively. In this
regard, in justice must be regarded as an organizational problem (Cihangiroglu &
Yilmaz, 2010, p. 210).

When the concepts of “ethics” and “justice” are studied together, it is impossible
to consider them independently of each other. Although they affect various
organizational results, their effects on each other have not been studied much in the
literature. When studied conceptually and theoretically, “justice” can be considered
an element of ethics and “ethics” is also an important sub-element of justice. Based
on literature reviews, studies about these two concepts are more theoretical, and only
a few empirically show the relationship between them.

An empirical study that is performed to reveal the level and extent of the relationship
between ethical climate and perceived organizational justice can contribute to the
literature in this field. Both concepts have very important consequences and significant
overall impact. Organizational justice affects a multitude of positive and negative
behavioral and attitudinal results, such as job satisfaction, employees’ performance,
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harmful aggressive behaviors, organizational trust, organizational -citizenship,
organizational commitment, intention to quit one’s job, and so on. Previous studies
have revealed the relationship between organizational justice and ethical climate.
Providing suggestions for businesses, higher management, and CEOs in accordance
with these findings is important; furthermore, the dimensions of organizational justice
should be included in such studies.

From this point of view, the purpose of the current study is to determine the extent to
which ethical climate is accountable for employees’ perception of organizational justice.
By performing an empirical study, we aim to show the relationship between ethical climate
and perceived organizational justice. The study should be performed by considering three
dimensions of organizational justice, namely, procedural justice, distributional justice,
and interactional justice. This study will test the following hypothesis: Is ethical climate a
predictor for employees’ perceptions of procedural, distributional, and interactional justice?

Ethical Climate

The concept of “ethics” was derived from the word “ethos,” which means
“character” in Greek. Hence, the term refers to knowing what to do and what not to
do, knowing what to demand or not to demand, and knowing what to possess and not
to possess. Ethics can also be defined as “a philosophical discipline, which studies
the values and rules that form the basis of the individual and social relationships that
human beings have established in terms of ethical aspects such as right or wrong or
good or bad” (Akarsu, 1984, p. 62).

Work ethic is an applied dimension of ethics that covers professional life (Halici,
2000, p. 25). On the one hand, ethics is such a far-reaching value that can be observed
in all human interactions and at all levels of society. Work ethic, on the other hand,
is specifically related to professional life and work areas, thus forming a specific
dimension for itself. The first question that comes to mind is whether the values of
ethics and work ethic differ. In fact, the first judgement to be rejected about work
ethic is the misconception that there is an ethic related to work only, that is, work
ethic (Arslan, 2005, p. 4). Work ethic investigates the concepts of right and wrong
in the work context by determining a special area of application (Kirel, 2000, p. 6).
Work ethic is not simply composed of private or personal relations, rather, it can be
observed that there are applications at various levels. According to a previous study,
it is possible to study work ethic at five basic levels (Halic1, 2000, p. 26).

-Individual level: Ethics in individual sense is defined as “a concept that investigates
the basis of all human being behaviors, namely, their discussions, conversations,
attitudes, accepting something or rejecting it, loving or hating something, showing
respect or not” (Simsek, 2002, p. 396).
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-Organizational level: As in individuals, organizations also have various value systems
that determine the ethical behaviors of the organizations. Every organization develops a
value system that is specific to itself. The organizations that make decisions resulting in
unethical examples are responsible for these behaviors (Ozkalp & Kirel, 2003, p. 237).

-Professional level: The concept of ethic at the professional level can be defined
as adopting and applying the ethical values and rules that the professional group
in which people work have developed specifically for themselves. The Hippocratic
Oath taken by the doctors when they start their professional life can be an example of
this case (Arslan, 2005, p. 83).

-Social level: Another level in which work ethic is dealt with is the social one. In
the social level, laws, norms, traditions, and customs are taken into account. These
determine whether the behaviors are legal and ethical and may vary from one society
to another. A business line that is accepted in Russia may not be accepted in Turkey;
this is an example of the relativity of traditions and customs (Halic1, 2000, p. 27).

-International level: The last level to be studied is the international level, in which
the elements of culture, politics, religion, etc., are studied. International businesses
that develop from a globalized world trade market may experience difficulties in
solving ethical challenges as they face differences in the elements mentioned above
(Halic1, 2000, p. 28).

Organizational ethical rules are written or unwritten regulations that define
the general values system of the organization; such rules also determine how the
communication between the employees of the organization is carried out and how
the organization will function (Obuz, 2009, p. 24). In this respect, ethical level at
the organizational level can be related to ethical climate, which is another important
concept related with work ethic. This concept has been mentioned by Victor and
Cullen (1988) in “Journal of Business Ethic” in their ethical climate studies (Martin
& Cullen, 2006, p. 176).

Although ethical climate is usually regarded as a sub-climate of organizational
climate by researchers and academicians, it is generally defined as the effect of ethical
leadership that is broader and far from the center, which is the general ethical condition
or infrastructure of the organization (Yagmur, 2013, p. 20). According to another
definition, ethical climate emerged from the concepts of organizational culture and
work climate. Specifically, Victor and Cullen (1988) formed the concept of ethical
climate by combining these two concepts. Organizational culture, in general, can be
defined as shared beliefs, values, habits, and organizational traditions. Ethical climate,
when combined with the concept of organizational culture, can be conceptualized as
the ethical dimensions of the organizational culture. As for work climate, it refers
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to the shared perceptions of employees concerning the methods and practices of the
organization. When combined with these two concepts, ethical climate is defined as
the shared perceptions about the ethical outlook of organizational culture (Ozgelik,
2011, p. 5). Ethical climate can also refer to the shared perceptions about how ethical
problems in an organization will be dealt with as well as which behaviors are deemed
right and wrong within this context (El¢i, 2005, p. 7).

The Model of Ethical Climate

Ethical climate was first introduced into the literature by Victor and Cullen (1988),
who presented a model of ethical climate composed of two dimensions to explain
this concept (Akbas, 2010, p. 123). The first dimension represents ethical criteria
(egoism, helpfulness, and principlism in organizational decision making), whereas
the second dimension represents analytical levels (individual, local, and universal),
which are used as reference in ethical decisions. These two dimensions comprise nine
ethical climate types in a three by three matrix (Victor & Cullen, 1988). Victor and
Cullen (1988) have reduced these nine factors to five ethical climates in the factor
analysis they performed. The two-dimensional theoretical form of the ethical climate
model is shown in Table 1 below.

Table 1
The Ethical Climate Model (Victor and Cullen, 1989, p. 104)
Place of Study

Individual Local Universal
o Egotism Self-interest Organizational interest Productivity
§ § Helpfulness Friendship Team interest Social Responsibility
£ =
= = .
MO Principlism Personal Ethic Organizational Rules and Laws and Professional Codes

Procedures

Egoism, which is the first and most important part of the structure, focuses on the
behaviors that seek to maximize self-interest and selfishness. The other two added
structures, which are helpfulness and principlism, refer to how good the employees
are. Helpfulness achieves this through decisions and behaviors that will bring the most
goodness to as many people as possible. In principlism theory, rules, laws, codes, and
procedures determine the decisions and behaviors that determine the goodness of
people. Egotism, helpfulness, and principlism are all unquestionable guidelines that
express ethical decisions. Victor and Cullen reported that a dominant criterion exists
in the organization, which in turn, defines the ethical climate of that organization
(Martin & Cullen, 2006, p. 177).

In an organization with a helpful climate, a teleological logic may be dominant in
order for the others to be good and happy, thus defining and solving the ethical problems
of the employees. In a mostly principled climate, the application and interpretation of
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rules and laws could be a dominant form of logic, whereas in a mostly egoist climate,
egotism could be the dominant factor (Victor & Cullen, 1988, p. 105).

The horizontal axis of the ethical climate represents the levels of analysis found
in the model. In order to comprehend the probable ethical climate types in each ethic
criteria mentioned above, three levels of organizational analysis are conceptualized.
The levels of analysis are presented as individual, local, and universal levels, as
shown in the horizontal axis in Figure 1.

In ethical climate typology, the individual level is an approach wherein the
individuals take themselves as reference in reasoning. The local level determines the
source of ethical logic. In the universal level, the source of the ethical logic in the
organization is determined by an outside professional association or law establishment.
The universal sources of ethical logic could be abstract concepts developed outside
the organization. Although the places of study define the general sources and limits of
the concept of ethical analysis, the places of study in each criterion and the relations
among the ethical criteria may vary (Victor & Cullen, 1988, pp. 106-107).

The Consequences of Ethical Climate

The ethical climate that has been developed within the organization is palpable,
and how this climate is perceived by the employees can lead to many organizational
consequences. The first consequence is the effect of ethical climate on the behaviors
and attitudes of the employees, which may be ethical or unethical. Ethical climate is
one of the most effective tools that can be used in improving the ethical attitudes and
behaviors of employees in the organizations. Managers can foster an ethical climate
that is ethical and positive by using simple ethical codes (Ozyer, 2010, p. 30). In
his study, Eser (2007, p. 19) showed that ethical climate also has an effect on the
unethical behaviors of the employees. In a way, ethical climate must be fostered
not to deceive others and risk the interests of others for one’s own interest. In other
words, the climate must not be exploitative.

Once the appropriate ethical climate is developed within an organization, the
incidents of such behaviors can decrease or even prevented entirely. In their study on
the relationships among ethical climate, work attitudes and work performances, Eren
and Hayatoglu (2011, p. 12) found significant relationships among ethical climate,
organizational commitment, and trust in the manager. Meanwhile, they found no
significant relationship between ethical climate and job satisfaction. In comparison,
Biger (2005, p. 87) reported a significant relationship between ethical climate and job
satisfaction, but no significant relationship between organizational commitment and
intention to leave one’s job. When the perception of ethical climate increased, the
level of job satisfaction and commitment to the organization increased significantly
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and the level of intention to leave the job decreased. Donertas (2008, p. 73) studied the
effect of ethical climate on trust in an organization and found a directly proportional
relationship between the two.

As shown in the findings above, ethical climate has significant effects on various
organizational results. The main areas on which ethical climate has an effect are as
follows: unethical attitudes and behaviors (Peterson, 2002), organizational commitment
(Bulut, 2012, p. 73; Schwepkwer, 2001), job satisfaction (Kaplan, Ogiit, Karayel, &
[lhan, 2013, p. 127), intention to leave the job (Oriicii & Ozafsarlioglu, 2013, pp.
352-353), and trust in the manager and the organization (Biite, 2011, p. 186).

In studying the theoretical approaches related with the ethic concept, the justice
approach is regarded as a basic element in the deontological theories. In this approach,
the importance of equal distribution is emphasized along with the problem of how
justly the benefits and costs resulting from the tasks and responsibilities, which are
taken by employees within the organization, are distributed among the individuals
and the groups. This forms the basis of distributional justice in justice theories, and
this can be further explored in studying the relationship between ethics and justice.

Organizational Justice

Justice is defined as ensuring that “everybody can use of the rights given by the
laws; the appropriateness to customs, rights, and laws; giving the share of the those
who apply it, state organizations, and everyone; the rightfulness” (Tiirk Dil Kurumu
[TDK], n.d.). The concept of justice has taken its place among the important basic
values among human beings living in a society (Deyneli, 2010, p. 1). “Justice” also
means respecting human rights, accepting everyone as equals, and giving their rights,
which are the basic assumptions of most human societies (Giiltekin, 1983, p. 25).

Meanwhile, the concept of “organizational justice” has been used in the literature
of organizations and scientific studies in order to define the role of justice in work
places and professional organizations (Yildirim, 2007, p. 256). Organizational
justice essentially includes two elements: (1) upholding fair and ethical practices,
and (2) ensuring that such procedures prevail in the organization and are promoted
appropriately. The organizations wherein the behaviors of the managers are regarded
as just, ethical, and rational by the employees are those that have a developed sense
of organizational justice (Iscan & Naktiyok, 2004, p. 7).

The concept of organizational justice goes back to Adam’s (1965) equality theory. This
theory is about the condition of equality or inequality perceived by people by comparing
their gains through their own efforts and contributions to those of others (Greenberg, 1987,
p. 11). In this sense, the employees decide whether the practices of their managers are just
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according to the results of the comparisons and evaluations they make (Greenberg, 1990,
p. 401).Thus, organizational justice can be defined as the perception of justice formed by
employees concerning the prevailing practices in their work place (Greenberg, 1999, p. 24).

According to Greenberg (1990), “justice” is “a term that helps to bring about
the effects of justice on the individual and the organization organizational justice is
about whether the employees are treated justly within the organization.” (Greenberg,
1990, p. 339). In addition to its explanation of the role of justice in a workplace,
organizational justice is an important concept that enables organizations to perform
their functions and employees to gain satisfaction from their work (Greenberg, 1987,
p- 399). The concept of organizational justice depends on the perceptions of justice of
individuals within the organization. The perceptional interpretations of the individuals
eventually turn into their attitudes, which in turn, determine their behaviors within
the organization (Fortin, 2008, p. 94).

As the concept of perception is subjective, the perception of justice may vary from
one worker to another in the same organization. The employees who have the same
working conditions may have different perceptions of justice. Employees’ cultural
values, value judgements, and sensitivity level for equality are all related to their
perceptions of justice (Ozdevecioglu, Sucan, & Akin, 2008, p. 632).

Positive judgements on the level of organizational justice help ensure the legality of
the executives’ perceptions of justice as well as develop employees’ commitment to the
organization, their trust in the organization, and their positive attitudes for the organizational
policies and practices. However, judgements of justice have the most significant impact on
the behaviors related to the acceptance of the group and group authority. In this case, the
employees’ priority shifts to preserve the interest of the group rather than their personal
interests. When people believe that they are being treated justly, they perform the behaviors
that comply with organizational citizenship (Lind, 2001, p. 58).

On the one hand, organizational justice is important for both the employees and
the organization, because positive perceptions of justice contribute to the positive
behaviors of the employees. On the other hand, injustices experienced within the
organization can lead to negative attitudes and behaviors that make it difficult for the
organization to reach its targets (Beugre, 2002, p. 1092).

Dimensions of Organizational Justice

Two elements of organizational justice, distributional justice and procedural justice,
have been proposed in the literature. A third dimension, interactional justice (Ambrose,
2002, p. 804), came from the model developed by Bies and Moag (1986). To conform to
the literature, this paper examines organizational justice using these three dimensions.
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Distributional justice, which can be regarded as the basis of organizational justice,
will be studied first. When considering the distribution system of rewards and
resources, a universal fact is formed in every social system. Groups, organizations,
and societies all deal with the problem of distributing rewards, punishments, and
resources. For this reason, many scientists from a variety of disciplines, including
social scientists, political scientists, economists, sociologists, and psychologists,
have explored the problem of distribution (Leventhal, 1980; Yildirim, 2002, p. 28).

Meanwhile, Cropanzano, and Folger (1991) defined procedural justice as “the perception
of justice related to the methods, mechanisms and the procedures in determining the gains”
(Cihangiroglu & Yilmaz, 2010, p. 202). Dogan (2002, p. 72) defined procedural justice as
the level of justice in the procedures, methods, practices, procedures, and politics within
the organization, which are used to determine and evaluate various elements, such as
wages, promotions, fringe benefits, working conditions, and performance evaluation.

The concept of interactional justice was first defined by Bies and Moag (1986).
This concept later became the third dimension of organizational justice. Greenberg,
meanwhile, refers to interactional justice as the image of procedural justice in human
relations (Greenberg, 1990, p. 411). One similarity about the definitions offered by
Greenberg and by Bies and Moag is that they both focus on the quality of the attitudes
and behaviors. Employees do not value what the rules are and how strictly they are
followed; however, they value the way they are treated while these rules are followed
and whether the explanations made to them are satisfactory. Interactional justice refers
to perceptions about the quality of interpersonal behaviors performed by employees
in the implementation of the rules and procedures (Yilmaz, 2004, p. 27).

The Effects of Organizational Justice

Perceived organizational justice has a significant effect on the behaviors and attitudes
of employees, that is, such behaviors and attitudes may lead to negative consequences
depending on their perceptions. When employees’ perception of organizational justice
is low, their performance may decrease along with their job satisfaction; moreover, they
may also show harmful and aggressive behaviors. Indeed, perceived organizational
justice affects a wide range of employee behaviors and attitudes within the organization.
For example, depending on their perception of organizational justice, employees’
organizational commitment and trust in the organization decrease, their intention to
leave the organization increases, the level of organizational citizenship does not reach
the desired level, the health condition of the employees deteriorates, and an overall
feeling of exhaustion is experienced, among others (Cag, 2012, p. 49).

Justice perception within the organization is regarded as an important motivating
factor for the employees (Cohen-Charash & Spector, 2001). This is shown in
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Organizational OQutputs

Performance
Thevalue of theoutput

Organizational Practices Extra Role Behaviors
Compliance with the justice
norms Perceived Justice
Communication with Distributional
Human Resources and the Procedural
Quality of the Behaviors Interactional Harmful Behaviors

Perceived (_Jharacteristics Attitudes and Feelings
Demographic
Personality

Figure 1. The reflections of organizational justice (Cohen-Charash & Spector, 2001, p. 283).

Figure 2 as well. The priorities of perceived justice include organizational outputs,
organizational practices, and perceived characteristics, whereas the outcomes include
work performance, aggressive behaviors that can lead to harm, extra role behaviors,
as well as the attitudes and feelings of the employees.

A positive relationship exists between perceived organizational justice and positive
organizational results, whereas a negative relationship exists between perceived
organizational justice and negative attitudes and behaviors. Some studies have found
that, on the one hand, the perception of injustice leads to job inefficiency, acts of theft,
retaliation, and even sabotaging the business on purpose. On the other hand, the perception
of justice leads to enhanced commitment to the organization, behaviors of organizational
citizenship, and accepting organizational politics and rules, which are all useful for the
organization as a whole (Lind et al., 2005, p. 559 as cited in Tuna, 2013, p. 1001).

Ethical Climate and its Relationship with Organizational Justice

As previously stated, when the concepts of justice and ethic are studied, it is
impossible to separate one from the other. However, it is possible to see justice as a
sub-element of the concept of ethic, whereas ethical rules can be seen as an element of
justice. When the basic ethical behaviors and principles are considered, righteousness
and a fair management are placed on top of the hierarchy (Aydin, 2010).

In her study about ethical climate, organizational justice, and the organizational
commitment in businesses operating in accommodation sector, Ekiztepe (2011) showed
that the employees with a high level of ethical values tend to have a positive perception
of justice, which in turn, helps them provide high quality service and deal with ethical
problems easily. The researcher has also pointed out that unethical practices within the
organization can have a negative impact on employees’ perception of justice, which in
turn, would negatively affect the quality of organizational life. In their study on procedural
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justice, ethical climate, and service outputs in restaurants, Luria and Yagil (2008) found
a positive and meaningful relationship between procedural justice and ethical climate.

Meanwhile, Fein, Tziner, Lusky, and Palachy (2013) suggested that ethical climate
is related only to procedural justice, which is a dimension of organizational justice. In
a similar study, Tziner, Felea, and Vasiliu (2015) examined the relationships among
ethical climate, perceived organizational justice, and leader—-member exchange. After
examining ethical climate at a dimension level, they found that the egoist climate
dimension has a negative relationship with organizational justice dimensions,
whereas the principlism and helpfulness dimensions of the ethical climate have a
positive relationship with organizational justice dimensions. In their study, El¢i,
Karabay, and Akyiiz (2015) proposed that procedural justice and distributional
justice are meaningful predictors of ethical climate. Meanwhile, Deconinck, Johnson,
and Busbin (2012) determined that procedural justice and distributional justice are
directly related with the perception of ethical climate of the sales personnel.

Forthe above mentioned reasons, ethical climate can be considered an organizational
climate, in which behaviors that are compliant with the work ethic are the common
perceptions of the employees. Moreover, in this climate, organizational practices,
processes, procedures, and rules are present, and employees notice the acceptable and
unacceptable behaviors within the organization, which can have an important effect
on the employees’ perception of justice.

When the dimensions of organizational justice are considered, we can expect parallel
relationships among the procedures, processes, policies, and ethical codes, which are
supposed to form the ethical climate in the organization and guide the employees toward
the desired righteousness and correct perceptions of procedural justice. Similarly, we
can predict that ethical climate, which favors the team and group interest, friendship,
goodness, helpfulness, and so on, within the organization, can have an effect on employees’
perception of interactional justice. Furthermore, when the ethical values related with the
leader and the structure of organization are adopted, in compliance with the principle of
justice, employees shall be fair wages and be given reasonable responsibilities and work
load, which in turn, can affect their perception of distributional justice.

Method

Population and Sample

The population sample for this study consisted of 270 bank employees working in 22
branches of 17 banks operating in the Tokat city center. Participants were chosen from
the banking sector based on several reasons. First, the banking sector that is constantly
developing and expanding is the core component of the financial sector in Turkey,
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because great amounts of financial resources in Turkey are collected by the banks and
then lent to others for business purposes (Kesbic, Cinar, & Duramaz, 2014, p. 35).

Another reason for choosing the banking sector is that it has directed its attention to
other areas since interest rates began to fall. At present, there exists fierce competition
among banks who attempt to attract marginal customers. Banks aim to increase profit
rates by focusing on marketing, specifically by increasing their product range, such
as offering credit cards and individual and commercial credits, and adopting the most
profitable banking concepts (Giiney & Mandact, 2009, p. 88). Banks that choose to adopt
aggressive sales targets, especially because of the crisis in the financial markets, prefer
to increase their profit rates by focusing on customers; in doing so, they aim to survive
the global competition, maintain their market positions, and achieve their goals under
these conditions (Solmaz & Ugma, 2010, p. 98). When this and other similar factors are
taken into account, organizations’ perceptions of ethic and ethical climate become much
more important than those of other sectors. Hence, the study sample was chosen from
the banking sector. Table 2 presents the following characteristics of banking employees:
gender, age, level of education, marital status, the sectors in which they are employed, the
length of employment, the position in the organization, the level of income, and others.
Data about these variables, frequency distributions, and percentages are also provided.

As can be seen, 78.1% of the employees consist of young people who are 35 years
old or below. In addition, the educational level of the majority of the employees

Table 2
Distribution of the Demographic Characteristics of the Bank Employees in the Population
F % F %
Male 127 60.5 Marital Married 123 58.6
Gender .
Female 83 39.5 Status Single 87 41.6
Age 21-25 28 133 Public 66 314
Sector .
(years) 26-30 74 352 Private 144 68.6
31-35 62 29.5 0-1000 TL 8 38
36-40 23 11.0 1001-1500 TL 51 243
41 and over 23 11.0 1501-2000 TL 75 357
Education High School 21 10 Level of Income 2001-000 TL 45 214
Two-year degree 33 15.7 3001-4000TL 20 9.5
Undergraduate 141 67.1 4001 TL and 1 52
and mor: .
Graduate 15 7.1 ore
Less than [ year 28 13.3 Security Employees 10 438
1-5 76  36.2 Cash desk clerk, Teller 59 28.1
Customer
6-10 72 343 Representative, Operation 65 31.0
Length of Position in the Clerk, Clerk
Employment o ; ) )
(years) organization Service Official, Operation
11-15 14 6.7 Official, 57 27.1

Customer Relations Executive

More than 15

20 95 Manager, Vice Manager 19 9.0
years
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(74.2%) is at the undergraduate and graduate levels. When the percentage of the
employed women in Turkey is considered, this sector has an employment level
(40.5%) that is higher than the average. About 63.8% of the employees earn 2,000 TL
or lower, which can be considered a low level of wage compared with their educational
levels and workloads. These data indicate that the sample represents the population
correctly. A whole number was targeted in the study and 270 bank employees were
asked to complete the questionnaire. Of these, 220 (81%) filled in the questionnaire.
As there were missing parts in 10 of the returned questionnaires, they were excluded,
resulting in 210 remaining questionnaires for subsequent analysis.

Data Collection

The study was performed by using the method of questionnaire, which was developed
using a five-point Likert scale. The items in the scale were coded as follows: “5 - 1
absolutely agree,” “4 - 1 agree,” “3 - | neither agree nor disagree,” “2 - [ don’t agree,” and
“1 - I absolutely don’t agree.” Two scales were used in the study: “Ethical Climate Scale”
and “Organizational Justice Scale.” The integrated scale consists of a total of 35 items.
Items 1-7 cover the ethical climate scale. In this part, the ethical climate of the organization
was evaluated using the “Ethical Climate Scale” which comprised seven items developed
by Schwepker, Ferrell, and Ingram (1977), drawing upon Qualls and Puto’s (1989) scale.
The study conducted by Schwepker et al. was developed to determine the effect of ethical
climate and ethical conflict on the role conflict among sales employees. The scale with a
5-point Likert type scale is reliable with a Cronbach alpha of .892 for internal coefficient
of consistency (Schwepker, 2001). In Turkey, this scale was used in studies conducted
by Bulut (2012) and Ozgelik (2011). Cronbach alpha internal coefficients of consistency
were reported as .92 by Bulut (2012) and .89 by Ozgelik (2011).

Items 8-27 of the scale cover the perceived scale of organizational justice. In this
part, the “Organizational Justice Scale,” first developed by Niehoff and Moorman
(1993), was used to measure perceived organizational justice. The scale consists
of three dimensions to measure the perceptions of distributional justice, procedural
justice, and interactional justice, using 20 items. For the original form of the scale,
the Cronbach alpha internal coefficients of consistency were reported as .74, .85, and
.92 for distributional justice, procedural justice, and interactional justice, respectively
(Niehoff & Moorman, 1993). The scale developed by Niehoff and Moorman (1993)
is the most frequently used scale in Turkish quantitative studies performed in the
field of organizational justice (Kutanis, 2015, p. 17). After performing the validity
and reliability tests of the scale developed by Giirbiiz and Mert (2009), this was
determined to be a valid and reliable measurement tool that can be used to measure
the perception of organizational justice in Turkey. Items 28-35 in the research are
related to the participants’ demographic characteristics.
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Reliability and Validity of the Research Scales

The scales used in the study were used in many previous studies and already tested
for reliability and validity. The “Ethical Climate Scale,” which was developed by
Schwepker et al. (1977), consists of seven items and one dimension, whereas the
“Organizational Justice Scale,” which was developed by Niehoff and Moorman
(1993), consisted of three dimensions and 20 items. In order to test the validity of the
research scales, confirmatory factor analysis was performed by using AMOS (21.0).
When the item “I suppose that my responsibilities related with my work are fair” in
the distributional justice dimension of the organizational justice scale (which had
the least factor load) was deleted, the scale became acceptable in terms of goodness
fit of the scale. The results of the confirmatory factor analysis to test the validity
indicated that ethical climate complied with an original one-factor structure, whereas
the scale of organizational justice complied with an original three-factor structure.
The fit index values are shown in Table 3.

Table 3

Results of the Confirmatory Factor Analyses of the Scales

Scale/ Model Ax? df AxX?*/df RMSEA CFI RFI IFI GFI
OJS (1 item removed) ~ 324.54" 143 2.269 .078 958 913 958 .861
ECS 22.89" 11 2.082 .072 .992 992 .992 971
“p<.001.

0OJS = Organizational Justice Scale, ECS = Ethical Climate Scale.

Both scales used in this study were subjected to reliability analysis by analyzing the
Cronbach alpha internal coefficient of consistency. The analysis is reliable if the alpha value
is at least 0.7 (Altunisik, Altunisik, Coskun, Bayraktaroglu, & Yildirim, 2010, p. 124).

Table 4
Reliability Analysis for the Ethical Climate Scale and the Organizational Justice Scale
Number of Items Cronbach Alpha Value

Ethical Climate Scale 7 .944
Procedural Justice Dimension 6 916
Distributional Justice Dimension 4 903
Interactional Justice Dimension 9 971
Organizational Justice Scale 19 .966

According to the reliability analysis, the Cronbach alpha internal coefficient of
consistency is .944. The scale is reliable enough because of such a high value. As
seen in Table 2, the general Cronbach alpha internal coefficient of consistency of
the organizational justice scale is .966. The coefficients of consistency for the sub-
dimensions of organizational justice (procedural justice, distributional justice, and
interactional justice) are .916, .903, and .971, respectively. These results show that
the scales used in this study are highly reliable.
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The Research Model and Hypotheses

This study is a descriptive one. Hence, the hypotheses below are developed to
determine the extent to which ethical climate accounts for employees’ perception of
organizational justice, as shown on a model.

Hypothesis 1: Ethical climate is a meaningful predictor of employees’ perception
of procedural justice.

Hypothesis 2: Ethical climate is a meaningful predictor of employees’ perception

of distributional justice.

Hypothesis 3: Ethical climate is a meaningful predictor of employees’ perception

of interactional justice.
l\}/{i Perceived Procedural Justice

H2

ETHICAL

CLIMATE Perceived Distributional

» | Justice

Perceived Interactional
Justice

Figure 2. The research model.

Process
Data were evaluated using IBM SPSS v.20.0 program. Simple linear regression

analysis was used to determine the estimated effects in the model.

Limitations and Assumptions of the Study

The population and the sample of the study consisted of only one sector in the Tokat
city center, and this is the most basic limitation of the study. Therefore, the findings of
the study carry value for the banks operating only in the data collection site.
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Findings

Analysis to Test the Hypotheses

To determine the effects of ethical climate on procedural justice, distributional
justice, and interactional justice, simple linear regression analysis was performed.
Table 5 shows the results of the regression analysis conducted to determine whether
ethical climate is a predictor of employees’ perception of procedural justice.

Table 5

Results of Regression Analysis to Determine the Relationship between Ethical Climate and Procedural Justice
Independent Variable Dependent Variable R’ F p B t
Ethical Climate Procedural Justice 395 137.733 .000" .631 11.735
‘p<.0l.

As shown in Table 5, the model is statistically significant (p =.000). The corrected R?
value shows that ethical climate is a predictor of employees’ perception of procedural
justice perception with accountability percentage of 39.8%. The P value (.631) indicates
that there is a positive and meaningful relationship between ethical climate and
procedural justice. A one-digit increase in the ethical climate leads to an increase of .631
on the perception of procedural justice. Hence, according to these results, Hypothesis 1
is supported. Meanwhile, the results of the simple regression analysis to determine the
relationship between ethical climate and distributional justice are given below.

Table 6

Results of Regression Analysis to Determine the Relationship between Ethical Climate and Distributional Justice
Independent Variable =~ Dependent Variable R F p B t
Ethical Climate Distributional Justice 217 58.984 .000" 470 7.680
‘p<.0l.

As shown in Table 6, the model is statistically significant (p = .000). The corrected
R? value shows that ethical climate is a predictor of distributional justice perception.
Although it is less effective than the other two dimensions, its accountability
percentage is 21.7%. The B value (.470) in the table indicates that a positive and
meaningful relationship exists between ethical climate and distributional justice. A
one-digit increase in the ethical climate leads to an increase of .470 on the perception
of distributional justice. Hence, according to these results, Hypothesis 2 is supported.
The results of the simple regression analysis to determine the relationship between
ethical climate and interactional justice are given below.

Table 7
Results of Regression Analysis to Determine the Relationship between Ethical Climate and Interactional
Justice

Independent Variable Dependent Variable R’ F p B t
Ethical Climate Interactional Justice .360 118.590 .000" .603 10.890
“p<.0l.
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As shown in Table 7, the model is statistically significant (»p =.000 ). The corrected
R? value shows that ethical climate is a predictor of interactional justice perception
with an accountability percentage of 36%. The B value (.603) in the table indicates
that there exists a positive and meaningful relationship between ethical climate and
interactional justice. A one-digit increase in the ethical climate leads to an increase
of 0.603 on the perception of distributional justice. Hence, according to these results,
Hypothesis3 is supported.

Results and Suggestions

Ethics and justice are basic components of any modern society. In the globalized
economy, businesses that try hard to survive amidst competitive conditions while
achieving their profit targets may neglect ethical values for both the organization and
the employees. In the business world, organizations that show responsibility towards
their employees and the society must foster the ideal atmosphere to create ethical values
within the organization and encourage employees to exert effort to reach this aim. From
this point of view, ethical climate is a vital element that helps develop ethical attitudes
and behaviors among employees by evoking ethical values, such as what actions are
considered right or wrong within the organization. Apart from this essential role, ethical
climate has an effect on many other outcomes within the organization.

The concept of perceived organizational justice has a significant impact on many
business-related outcomes. Specifically, it has an effect on many positive and negative
behavioral and attitudinal outcomes, such as job satisfaction, the performance of the
employees, the emergence of harmful and aggressive behaviors, organizational trust,
organizational citizenship, organizational commitment, intention to quit the job, and so on.

The aim of this study is to search whether ethical climate has an effect on the
development of employees’ perception of justice perception (procedural justice,
distributional justice, and interactional justice) by determining the level of
relationship between the concepts of ethical climate developed in the organization
and the perceived organizational justice.

The results of the analysis indicate that all three hypotheses are supported. When
the percentages are studied, the percentage of the perception of distributional justice
is lower than those of the two other dimensions. The perception of distributional
justice is mainly related with the concepts that are individually relative, such as fair
wages, work load, and distribution of responsibility, and rewards. Such factors affect
the percentage.

Moreover, a meaningful and positive relationship exists between ethical climate
and the organizational justice dimensions. The results of the regression analyses

147



TURKISH JOURNAL OF BUSINESS ETHICS

showed that the ethical climate in an organization is an important factor that
facilitates the development of employees’ perceptions of procedural, distributional,
and interactional justice. Based on these findings, a positive ethical climate in an
organization would positively affect employees’ perception of justice, whereas a
negative one would have a negative effect.

The results of the study are in accordance with the findings of Ekiztepe (2011) and
Luria and Yagil (2008), who reported that organizational ethical climate has a very
huge impact on the development of employees’ perception of justice. The employees’
positive perception of the ethical climate in an organization affects their justice
perception and every organizational outcome on which the perception of justice has
an effect as well. We present the following suggestions based on our findings.

* Businesses should communicate the values related with the business ethics as
written and official rules to their employees in order to create an ethical climate in
the organization.

* Businesses should have policies about business ethics, promote them strongly,
and determine ethical codes at the institutional level. They should ensure that the
determined organization policies and ethical codes are observed by the employees.

* The effects of a reward and punishment system on the behaviors and attitude
development of employees should never be neglected with the rewards and fines
to be determined. Those who behave incompliance with the ethical codes should
be rewarded, whereas those who do not should be punished.

* Ethical values should be among the criteria in evaluating an employee’s job
performance.

 Businesses should initiate organizational practices (wage levels, rewards, and bonuses)
and operations in order to increase employees’ perception of distributional justice.

This research study also has some limitations as is the case with all other field
studies. Despite all the limitations, however, it also makes several contributions to
the literature. Some suggestions are made to future researchers in this area to help
and guide them.

» This study was conducted as a quantitative study. Subsequent studies can try a
qualitative one or a combined qualitative and quantitative approach to obtain
results aimed at understanding the relationships among these concepts.

» This study was conducted in one sector only. Future studies may use populations
from different sectors. With the help of the results obtained, organizations can be
compared and the results obtained from various business areas may be evaluated.
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* The study was confined only to the Tokat city center. Future studies can be
performed in different cities and regions. The population of the study could also
be bigger. A comparison of the results obtained from these studies can be made.

» The evaluation of ethical climate in this study was performed by using the ethical
climate scale developed by Schwepker et al. (1997), a one-dimensional scale with
seven items. Future studies may deal with different dimensions of ethical climate,
thus bringing to the subject matter new insights. Types of climate based on egoism,
helpfulness, and principles may be examined in separate studies to provide deeper
insights into the subject matter.

* Finally, the analysis was performed using only two variables. By expanding the scope
of the research for future studies, different variables, such as organizational climate,
organizational culture, ethical leadership, and so on, can be analyzed as well.
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Uygulamal Etik: Sekiiler ve Faydac1 Yaklasim
Applied Ethics: The Secular and Utilitarian Approach

Enes Eryilmaz'
Kirklareli Universitesi

Pratik Etik
Peter Singer

Istanbul, 2015, Ithaki Yayinlari, 469 sayfa

George Orwell meshur Hayvan Ciftligi adli eserinde, “Biitiin hayvanlar esittir, ama
baz1 hayvanlar obiirlerinden daha esittir,” yazar. Avustralyali filozof ve aktivist Peter
Singer adeta Orwell’1n bu tiir i¢i ironisini, tiirler arasina tagimistir: “Biitiin hayvanlar
esittir, ama diisiinen hayvanlar daha esittir!” Singer, Pratik Etik, kitabinda esitsizligin
her tiirliisiine karsi ¢ikmaktadir. Bu yolda en temel ve yaygin kabul gormiis ahlaki
ayrimlar1 bile sorgulamaktadir: Insanlar neden hayvanlardan iistiindiir? insan hayat:
neden kutsaldir? Neye dayanarak insanlarin ayricalikli varliklar oldugunu iddia ede-
biliriz? insan1 hayvandan ayirt eden sey nedir? Singer, bu ve benzeri sorulari sorarak
aslinda esitlik ilkesini higbir ayrim gézetmeksizin evrensel olarak uygulamak iste-
mektedir. Singer’e gore esitlik 7k, cinsiyet ve tiir ayrimina bakilmaksizin yeryiizii-
niin tamaminda gerceklestirilmelidir. Yalniz bu Prokrustes’in yataginda oldugu gibi
her seyin literal olarak esitlenmesi anlamina gelmemektedir. Singer’in esitlik anlayist
cikarlarin esit gozetilmesi ilkesine dayanmaktadir.

Singer’in sekiiler ve faydaci bakis acisiyla ele aldig1 Pratik Etik adli eseri, analitik
felsefe gelenegindeki uygulamali etik ¢aligmalarina giris yapmak isteyenler i¢in ilk
bagvurulacak kitaplar arasindadir. Singer hem uygulamali etik alaninin 6nde gelen
temsilcilerinden oldugu hem de eserini olabildigince sade ve anlasilabilir bir sekilde

1 Kirklareli Universitesi, Sosyal Bilimler Enstitiist, Felsefe Anabilim Dali, Kavakh Yerleskesi, Kavakl, Kirklareli 39000.
Eposta: enes.eryilmaz@klu.edu.tr

Auf: Eryilmaz, E. (2016). Uygulamali etik: Sekiler ve faydaci yaklasim [Pratik etik kitabinin degerlendirmesi, P. Singer]
Is Ahlaki Dergisi, 9, 155-157.
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kaleme aldigi i¢in, Pratik Etik bu alana giris yapmak isteyenlerin karsisinda ilgiye de-
ger bir metin olarak durmaktadir. Lakin bu alanda uzmanlasmak isteyenlerin Singer’le
yetinmeyip Amerikali filozof Hugh LaFollette’nin kitaplarini da incelemesi gerekmek-
tedir. Singer kitapta daha ¢ok faydaci bakis agisinin varyantlarini sunarken, LaFollette
sadece belirli bir 6gretinin savunusunu sunmakla kalmayip ¢agdas analitik felsefedeki
diger bakis acilarmi da ortaya koymaya ¢alismistir. Ozellikle LaFollette nin edisyon
ve antoloji ¢aligmasi farkli bakis agilarina ve uygulama alanlarina agina olma imkani
saglamaktadir. Ingilizce konusan diinyadaki pratik etik tartigmalarindan haberdar ol-
mak ve Singer’in deginmedigi hususlarin da farkina varmak i¢in LaFollette’nin eser-
leri 1skalanmamalidir. Bu baglamda Singer’in ve LaFollette’nin eserleri hem usul hem
de icerik yoniinden birbirinden farklilagmaktadir.

Pratik Etik’e donersek, eserde savunulan “¢ikarlarin esit gézetilmesi ilkesi” (equal
consideration of interests) kisilere, toplumlara, irklara veya tiirlere bagl olmaksizin
her varligin ¢ikarinin faydaci bir bakis acisiyla degerlendirilmesini dngérmektedir.
Singer’in anlayisina gore “gikarlarin esit gézetilmesi ilkesinin 6zii, ahlaki miilahaza-
larimizda eylemlerimizden biitiin etkilenenlerin benzeri ¢ikarlarina esit agirlik verme-
mizdir” (s. 46). Ornegin Singer’e gore, giizel bir aksam yemegi icin bonfile siparisi
vermeden Once kesilecek olan inegin ve kendimizin ¢ikarini esit bir sekilde degerlen-
dirmeliyiz. inegin ¢ekecegi act ve bizim alacagimiz haz esit oranda hesap edilmelidir.
Inek ve bizim aramizda kategorik bir ayrim yoktur. insanin da inegin de hissetme yeti-
si vardir, dolayisiyla inegin ve kendimizin alacagi haz ve ¢ekecegi aci karsilikli tartil-
malidir. Singer’e gore, birinin alacag1 haz digerinin ¢ekecegi acidan az ise bu eylemi
yapmamak daha iyidir. Yani bizim enfes bir bonfileden alacagimiz haz inegin maruz
kalacagi acidan biiyiikse bonfile siparisi verebiliriz. Aksi takdirde giizel bir zeytinyagli
tabag1 istemek ¢ikarlarin esit gézetilmesi ilkesine gore daha dogrudur. Bitkilerin du-
rumu sorulacak olursa, Singer bitkilerin hissetme yetisi olmadigi i¢in onlart dikkate
almamiza gerek olmadigin sdylemektedir. Bitkilerin hayvanlar gibi merkezi bir sinir
sisteminin olmamasi sebebiyle onlar1 yememizde bir sakinca yoktur (s. 102).

Fakat bir an i¢in bilim adamlariin yaptiklart yeni arastirmalarla bitkilerin de bir
bigimde aci1 ¢ektigini gézlemlediklerini diisiinelim. O zaman ne olacak? Insanlar ya-
samak i¢in ne yapacaklar? Ne ile beslenecekler? Hayvanlar ve bitkilerin ac1 ¢ektigi
farz edildiginde geriye insanlarin beslenecegi ne tiir bir varlik kalacak? Insanlarm
hayvanlar ve bitkilerden baska beslenecegi bir varlik olmadigina gore, hayvan sece-
negini iptal etmek dogal dengeyi bozacaktir. Tabii ki bu hayvanlara ve bitkilere zul-
metmemizi gerektirmemektedir, lakin insanoglu hayatta kalmak i¢in hayvan ve bitki
yemek zorundadir. Bu son derece dogal bir eylemdir. Tabiatta her sey birbirinden
beslenerek hayatta kalmaktadir. Hayvanlar bitkilerden, insanlar hayvanlardan, insan-
lar 6ldiikten sonra da topraktaki ¢esitli canlilar insanlardan beslenmektedir. Burada
bir dongii s6z konusudur. Bu dongii sayesinde tabiat varligini devam ettirmektedir.
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Tabiattaki her sey bir zincir gibi birbirine baglidir. Zincirin bir halkas1 koptugunda
bunun onulmaz sonuglar1 olacaktir. Su halde, Singer’in Onerisi tabiat kanunlarina
aykirt durmaktadir.

Singer’in ¢ikarlarin esit gézetilmesi ilkesi 6ziinde dogru bir sezgiye dayansa da,
bu ilkeyi insanlarn digina tasimak hem makul degildir hem de tabiat kanunlarina
aykiridir. Cikarlarin esit gozetilmesi ilkesinin 1rk, cinsiyet, miilkiyet vb. ayrimlari
dikkate almaksizin uygulanmas: dogru goziikmektedir, ancak tiir ayrimi1 ortadan kal-
dirlldiginda bunun hem abes hem de gelecekte telafi edilemez sonuclar1 olacaktir.
Singer, “Esitlik temel bir etik ilkesidir, bir olgu beyan1 degildir,” (s. 45-6) demekte-
dir, fakat yeryiiziindeki olgular: ve tabiat kanunlarinmi dikkate almadan etik bir goriis
ortaya atmanin uygulanabilirligi miimkiin miidiir? insanlik 20. yiizy1lda pratik olarak
imkansiz olan iitopyalara kars1 doygunluga erismistir. Artik insanlar var olan gergek-
ligi gbzeten makul ve pratik etik anlayislar1 aramaktadir. Singer’in kitabin basinda
dedigi gibi “Etik ‘teoride iyi ama pratikte degil,” degildir... Pratikte ise yaramayan
bir etik yarginin, teorik kusuru da vardir” (s. 20.). Dolayisiyla Pratik Etik’in teorisi-
nin, pratikte de uygulanamaz ve hayali oldugu ortaya ¢ikmaktadir.

Kaynakc¢a
LaFollette, H. (Ed.). (2002). Ethics in practice: An anthology. Oxford, UK: Blackwell.

LaFollette, H. (Ed.). (2003). The Oxford handbook of practical ethics. Oxford, UK: Oxford
University Press.

LaFollette, H. (2007). The practice of ethics. Oxford, UK: Blackwell.
Orwell, G. (2009). Hayvan ¢ifiligi: Bir peri masali (C. Uster, Cev.). Istanbul: Can Yaynlar1.
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Kitap Degerlendirmesi

Czarniawska’y1 Golgelerken...
Shadowing Czarniawska...

Ozan Aglargoz'
Anadolu Universitesi

Social Science Research: From Field to Desk
Barbara Czarniawska

London, 2014, Sage, 192 page.

Caligmalarini 6zellikle 6rgiit kuramlari lizerinde yogunlastirmis yonetim ve orga-
nizasyon alanindaki akademisyenler i¢in oldukca tanidik, digerleri i¢in oldukg¢a zor
bir soyadi Czarniawska. Onceleri Czarniawska-Joerges seklinde atif veriliyor olmasi
da kafa karisikligim koriikleyen bir bagka etken. Polonya asilli Isvegli akademisyen
Barbara Czarniawska, Géteborg Universitesi Isletme Ekonomi ve Hukuk Okulu’nda
¢aligmalarini siirdiirmektedir. Son dénemde lizerinde ¢alistigi alanlar arasinda haber
tiretim modasi, imaj yapilandirma, popiiler kiiltiir ile popiiler kiiltiiriin yonetim kura-
m1 ve uygulamasi lizerindeki etkisi yer almaktadir. Akademik agidan islevselci, yapi-
landirmaci ve feminist bir durusa sahip olan Czarniawska, aragtirma yontemi olarak
Oykiileme, mobil etnoloji ve aktér network aglarmin orgiitsel analizini tercih etse
de, Czarniawska’yla en ¢ok dzdeslestirilen yontem Sykiilemedir. Orgiitlerin dykiile-
nerek (ing. narrative) analizi konusunda David Boje (6rn. Boje, 2009) ve Yinannis
Gabriel’le (6rn. Gabriel, 2000) birlikte ii¢ silahsorlar olarak anilmakla beraber yapti-
&1 caligmalar itibariyle Czarniawska’nin digerlerinin toplamindan daha fazla tiretim
hacmini yakaladig1 yadsinmamalidir.

Genel olarak sosyal bilimlere dair 6zelde ise yonetim ve organizasyon alaninda
cok sayida yontem kitabi bulunmaktadir. S6z konusu alanda yeni yontem kitaplari

1 Anadolu Universitesi, iktisadi ve Idari Bilimler Fakiiltesi, isletme Bolimi, Yunusemre Kampusu, Tepebasi Eskisehir
26470. Eposta: ozanaglargoz@anadolu.edu.tr

Auf: Aglargoz, O. (2016). Czarniawska’y1 golgelerken... [Review of the book Social science research: From field to desk, by
B. Czarniawska]. Is Ahlaki Dergisi, 9, 159-164.
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stirekli olarak yayimlanmakta ve yayimlanmaya da devam edecege benzemektedir.
Fakat yonetim ve organizasyon alaninda yogun olarak deneyimlendigi belirtilen (Al-
vesson & Sandberg, 2013; Alvesson & Spicer, 2016; Grey, 2010; Willmott, 2011)
sikict ve katki (pratik ve kuramsal) potansiyeli diisiik bilgi iiretiminin yarattig1 so-
runlar hatirlandiginda, Czarniawska’ nin eserinin alanimiz agisindan éneminin altini
¢izmenin geregi kendiliginden ortaya ¢ikacaktir.

Barbara Czarniawska son kitab1 Social Science Research: From Field to Desk’te
alanda edindigi engin tecriibeyi, aragtirma isinin masa bas1 didinmelerini de igine ala-
cak sekilde okuyucuyla paylagmaktadir. S6z konusu eserde yazar daha 6nce belli agi-
lardan ele aldig1 (6rn. Czarniawska, 2007, 2004, 1999, 1997) kendine has metodolojik
yaklagimi bu sefer bir biitiin olarak ve olduk¢a didaktik bir tarzda okuyucuyla paylas-
may1 hedeflemektedir. Kitab1 yazma amacin “bulanik zihinleri biraz olsun berrak-
lastirmak” olarak niteleyen Czarniawska, sosyal bilimler alaninda aragtirma yontemi
konusunda agir1 fazla kitap ve makalenin varligini sorunlu bulmakta, tecriibe diizeyi
disiik, geng akademisyenlere yonelik yontemsel rehberlik saglamanin gerekliligine
vurgu yapmaktadir. Czarniawska kitapta basit ve pragmatist bir yaklasimla arastirma
stirecini, saha ¢aligmasini da icerecek sekilde betimlemektedir. Kitapta anlatilan aras-
tirma yaklasiminda, yontem ve teknigin arastirma sorunu ve arastirmacinin kisisel
ozelliklerine gore uyumlu kilmabilecegi varsayilmaktadir. Czarniawska yontem segi-
minde farkli alternatiflerin farkinda olunmasi ve arastirilan soruna en uygun oldugu
disiiniilen yontemin se¢ilmesi gerektigini belirtmektedir (Czarniawska, 2014, s. IX).
Kitaptaki konulara kisaca deginmeden dnce Czarniawska’nin zaman baskist altinda
calisan ve etik ¢ikmaza diismesi olduk¢a muhtemel gliniimiiz akademisyenlerine, bel-
ki bir politika olarak nitelendirebilecegimiz uyarisini hatirlatmak yerinde olacaktir:
“Primum non nocere! — Oncelikle zarar verme! ” (Czarniawska, 2014, s. XI).

Diger yontem kitaplariyla kiyaslandiginda, sayfa sayisi olarak olduke¢a ince ka-
lan eserde Czarniawska konuyu 14 baslik altinda ele almaktadir. I¢indekiler kismi
incelendiginde kitabin aslinda bir arastirmacinin “yol haritas1 ve malzeme cantasi”
seklinde melez bir yapida tasarlandigi gozlerden kagmayacaktir. Kitap arastirma
konusunun se¢imiyle baslamakta, genelde {lizerinde ¢ok fazla durulmayan literatiir
taramasiyla devam etmekte, arastirma tasarimi, goriisme ve gozlem (birey ve/veya
obje) konusundaki tercihe iliskin agiklamalar getirmekte, aragtirmay: yiiriitiirken
(saha ¢aligmasi) arastirmacinin ihtiya¢ duyacagi bazi ipuclarina deginmekte, sanal
alemde saha caligmasi, analiz, yazma, ¢alismay1 sonlandirma ve daha sonraki adima
karar verme konulariyla son bulmaktadir. Eserin tiim boliimleri oldukea ilgi ¢ekici bir
sekilde kaleme alinmis ve Czarniawska’nin diger eserlerinde oldugu gibi, okuyucuyu
stirtikleyici bir sekilde anlatilan konuya dahil etmektedir. Ayrica boliim sonlarinda yer
alan alistirma/uygulama 6devleri de anlatilanlarin tam olarak kavranabilmesi igin ol-
dukea iyi bir sekilde tasarlanmistir. Bu degerlendirme de, kitabin tiim boliimlerinden
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Ozet niteliginde bilgi aktarmak yerine, diger yontem kitaplarinda eksikligi hissedilen
fakat Czarniawska’nin ikna edici anlatimiyla birgok soruya cevap veren “literatiir
taramasi” baglikli boliimden daha detayli bir sekilde sz edilecektir.

Czarniawska (2015) okumayi, 6zellikle de uzak okumayr bir tiir saha ¢aligmasi
olarak degerlendirmektedir. Belki de bu yiizden, Czarniaswka’nin kitabinda en ¢ok
dikkati ¢eken boliim literatiir taramasi baslikli boliim olmustur. Her arastirmada ko-
nuya iligkin literatiir “etrafli” bir sekilde taranmalidir. Literatiir taramasi, genellikle
aragtirma siirecinin kliselesmis bir bileseni olarak varsayilmaktadir. Fakat Czarni-
awska buna siddetle karsi ¢ikmakta, gerek yeni yetme gerekse de deneyimli aka-
demisyenlerin kendi arastirma konularinin/sorularmin baskalarinin da aklina gelmis
olabilecegine inanmakta zorlandiklarini ifade etmektedir. Bu diisiincesini Merton’in
(1965/1985) “[T]um fikirler aslinda bir yerlerdedir, sadece belki biraz sekil degistir-
mekte, bazen daha goriiniir olmakta bazen daha zor goriilebilmektedir,” seklindeki
ifadesiyle desteklemekte ve bizi arasgtirma konumuzun ve sorumuzun bagkalarinin
aklina gelmis olabilecegi gercegiyle yiizlesmeye davet etmektedir. Czarniawska lite-
ratiir taramasinin “etraflica” yapilmas: gerektigini belirtmekte ve hemen sonrasinda
da etraflica kavramini agiklamaktadir. Ona gore akademik ¢aligmalarin 6zlerini (ing.
abstract) okumakla veya bagkalari tarafindan yapilmis ozetlerle yetinilmemelidir.
Czarniawska (2014, s. 11), kendi editoryal deneyimlerinden hareketle, ele aldig: bir
metinde yazarmn gosterdigi kaynaklar1 tam olarak okuyup okumadigini, yoksa sade-
ce 6z kisimlartyla mi1 yetindigini kolaylikla anlayabildigini belirtmektedir. Ona gore
0z yazma oldukga 6nemli bir akademik yetkinliktir. Baz1 yazarlarin digerlerine gore
daha iyi 6z yazabildikleri unutulmamalidir.

Etrafl1 literatiir taramasi sonunda genel olarak beklentimiz, bizim sordugunuz soru-
nun aynisini soran ve yanitlayan herhangi bagka bir aragtirmanin olmamasidir. Fakat
literatiir taramas1 bu sekilde sonuclanmayabilir. Oncelikle, sizin arastirma sorunuz
daha once sorulmus ve yanitlanmis olabilir. Ayrica var olan kuram benzer olgulara
iligkin arastirma sorularina cevap veriyor da olabilir. O zaman arastirmaci ya arastir-
ma sorusunu terk eder ya da var olan kuramin test edilmesine yonelik bir girisimde
bulunur. Her iki durumda da, literatiir taramas1 var olan kurami etraflica betimlemeli
ve/veya kuramin test edilerek genisletilmesine yonelik bir acilim saglamalidir. ikinci
olarak, yiiriitiilen taramada sizinle benzer yonelimli bir ¢aligmaya rastlanmayabilir
veya iizerinde durdugunuz sorunsali agiklayan bir kurama da erisilemeyebilir. iste bu
asamada benzer olgular1 aciklamaya calisan ilgili kuramlar1 taramaya yonelebilirsi-
niz, bu ¢aba sonucunda elde edecekleriniz sizin materyal stokunuzu olusturacaktir.
Elde edilen ¢aligmalar esin kaynagi olarak kullanilabilecegi gibi elestirme amaciyla
da kullanabilir. Sonugta ortaya alana iliskin dykiileyici bir ériintiiniin (ing. emplot-
ment) ¢ikmasi beklenmektedir (Czarniawska, 2014, s. 12).
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Czarniawska literatlir taramasinda elde edilenlerin anlamlandirilmast siirecin-
de Ingiliz edebiyat kuramcis1 Paul Hernandi’nin (1987) metni yorumlama eylemi-
ne yonelik ortaya koydugu tefsir (ing. explication), agiklama (ing. explanation) ve
kesfetme (ing. exploration) seklinde siralanan ti¢lii yapiyr oldukea etkili buldugu-
nu belirtmektedir. S6z konusu ticlemenin bir benzerini Northrop Frye (1957/1990)
metnin altinda, iizerinde ve iginde bulunmak seklinde ifade etmektedir. ilk asamada
yorumlayan metnin altinda durmay1 yegler ve bu sekilde metni anlamay1 amaglar.
Kisacasi miitevaz1 bir sekilde “Metin ne diyor?” sorusuna cevap verilmeye ¢alisilir.
Ikinci asama olan agiklama analitik gelgitlerle dolu bir siirectir. Yazar literatiir tara-
mas1 kapsaminda inceledigi metne kusbakisi yaklasmaya caligir. Bu asamada cevap
aranan soru “Metin dediklerini ni¢in diyor?” seklindedir. Metnin baglamla iliskili
olarak ele alinmas1 gerekir. Son asamada ise akademisyenlerin gorevi kesfetmektir.
Bu noktada arastirmaci inceledigi metnin yazarinin yerine ge¢ip bu metni orijinal
baslangic noktasi olarak alir ve yeni bir metin ortaya koymaya calisir. Yeni metin
var olan kurama elestirel bir bakis agisiyla kaleme alinabilecegi gibi destekleyici bir
islup da tercih edilebilir (Czarniawska, 2014, s. 13).

Cogu yontem kitab1 ve de danigman, literatiir taramasinin arastirma girigiminin en
basinda yapilmasii talep eder. Ozellikle projelendirilecek arastirmalar igin bu nemli
bir gerekliliktir. Czarniawska da literatiir taramasinin ¢aligmanin baginda yapilmasi ge-
rektigini kabul etmekte, fakat yazma isinin sona birakilmasii savunmaktadir. Konuya
iliskin elde edilen literatiiriin hangi boliimiiniin sizin arastirmanizla daha yakindan ilgili
olacag: ancak saha ¢alismasi sonucunda elde edilen gorgiil materyalle iliskili olarak
belirlenebilecektir. Literatiir taramast genel olarak “perpetuum mobile™ nitelikte, bir
baska ifadeyle siirekli devinim i¢inde olan bir siirectir. Literatilir taramasi ¢alismanin
kuramsal/kavramsal ¢ergevesini ¢izmeli, planlanan arastirmayla karsilastirilacak diger
caligmalara da deginmis olmalidir. Arastirmact elde ettigi metinler araciligiyla 6riin-
tilledigi “literatilir taramas1” isimli boliimii kronolojik veya tematik olarak iki sekilde
sunabilir. Tematik sunum daha cesaret isteyen bir is olarak yorumlanirken, kronolojik
raporlamanin bilimsel sdylesinin goriiniir kilinmasi agisindan ¢ok daha énemli oldugu
belirtilmektedir. Kronolojik oriintii metnin zaman ve mekan baglaminda konumlan-
dirllmasini saglamaktadir. Bu noktada Czarniawska, kaynagin ilk basiminin dikkate
alinmasinin biiylik 6nem arz ettigini ifade eder (Czarniawska, 2014, s. 16-17).

Bilimsel ¢alismanin sonunda sunulan referans listesi (kaynakca) bilimsel sdylesi-
nin dykiilendigi ortamdir. Tarihsel baglamdan kopartilmis bir sekilde, alfabetik siraya
ve sadece son basimlara atif verilerek yapilan referans verme isi bilimsel sdylesiyi
katletmektedir. Bu noktada konuyu daha ¢arpici bir sekilde agiklamak isteyen Czar-
niawska “Weber, 1964 seklindeki atiflar1 6rnek olarak gostermekte ve oldukga etki-
leyici bir bigimde neden bu 6rnegi kullandigini agiklamaktadir:
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“Bu sekilde bir atif Max Weber’in bildigi her seyi March ve Simon’dan (1958/1993) 6gren-
digi anlamina gelir ki, Weber’in 1920’de 6ldiigli hatirlanirsa bu olduk¢a imkansiz goriin-
mektedir (Czarniawska, 2014, s. 18).”

Alanin 6nde gelen ¢agdas kuramcilarindan birisi olan Czarniawska zihinsel agidan
bazen hata yapabildigini, ¢esitli noktalar1 gézden kagirabildigini ve bilgisayarlarin
bazi durumlarda kendisini yanlig yonlendirdigini sdylemekte, tiim bunlara ragmen re-
ferans listesini en dogru sekilde sunmak i¢in yogun bir ¢caba gosterdigini eklemektedir.
Sosyal bilimler alaninda okuyan/yazan/aragtiran birisi olarak referans listesini konuya
iligskin bir meta-6ykii seklinde algiladigini, bu liste araciliiyla bilimsel soylesinin iz-
lerini stirdligiinii, s6z konusu olaylarin nerede ve ne zaman oldugunu bilmek istedigini
belirtmektedir. Literatiir taramasi1 ve bu siire¢ sonunda ortaya ¢ikan referans listesi,
geemisteki bilimsel soylesinin giiniimiizdeki sdylesiyle harmanlanmasini saglamakta
ve bu yolla ge¢misteki diisiincelerin yeniden hatirlanmasinin 6tesinde yeni ve ilging
anlam diizeylerine ¢ikilmasini olanakli kilmaktadir (Czarniawska, 2014, s. 19).

Barbara Czarniawska’nin Social Science Research: From Field to Desk adl1 eseri,
Ozellikle literatiir taramas1 konusuna iliskin yaklagimi ve referans listesinin dnemine
ve islevine iligkin diislinceleriyle ile 6ne ¢ikmakta, ayni zamanda Czarniawska’nin
alana iliskin hakimiyetine ve algak goniillii karakterine isaret etmektedir. Bu deger-
lendirme yazisin1 bitirirken, okuyucuyu bu devin omuzlarinda yiikselmeye davet et-
menin yerinde olduguna inaniyorum.
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Kitap Degerlendirmesi

Proleterlesmenin Yeni Bir Asamasi: Yeni Bir Isci Stmifi?
A New Stage of Proletarianization Process:
A New Working Class?

Umut Yerttm'
Kirklareli Universitesi

Yeni Isler, Yeni Isciler: Turizm Sektoriinde Emek
Aslihan Aykac

Hletisim Yaymlan, Istanbul, Birinci Basim, 2009, 207 sayfa

Aslihan Ayka¢’in 2006 yilinda tamamladigi doktora ¢alismasimin kitaplastirilan
“Yeni isler, Yeni Isciler: Turizm Sektoriinde Emek” adli eser turizm sektdriinde meydana
gelen degisimleri Miibeccel Belik Kiray'in 1964 yilinda Eregli iizerine yaptig1 calis-
maya benzer sekilde incelemektedir. Aykag elde edilen ampirik bulgular ¢ergevesinde
cesitli bolgelerde meydana gelen degisimleri karsilastirmaktadir. Kitabin ana temasini;
turizmin Fethiye, Belek ve Kemer beldelerinde yerel halk ve bolgeye ekonomik neden-
lerle gbg¢ eden gruplar {izerinde meydana getirdigi degisimler olusturmaktadir.

Eser yedi boliimden olusmaktadir. Baslilar halinde bakacak olursak; birinci bo-
liimde “kiiresel baglamda emek”, ikinci boliimde “emegin doniislimii: tanimlar ve
kavramlar”, tiglincii bolimde “emegin doniistimii: hanenin dnemi”, dordiincii bolim-
de “turizm ¢aligmalarinda emek”, besinci boliimde “karsilastirmali bir bakis acisin-
dan turizm emegi” altinci bolimde “turizmde emek doniisimi yapisi” ve yedinci
boliimde “mikro diizey gostergeler” incelenmektedir.

Kitabin ele aldig1 bolgelerde turizm; tabandan gelen yerel sermaye 6nderliginde, yo-
gun devlet destegi ile ve bu ikisinin karsimi olmak iizere ti¢ farkl siirecte gelisim goste-

1 Kirklareli Universitesi, Iktisadi ve Idari Bilimler Fakultesi, Cahsma Fkonomisi ve Endustri iliskileri Bolumu, Kayali
Kampiisi, B Blok, Kofcaz 39100, Kirklareli. Eposta: umutyertum@Kklu.edu.tr

Auf: Yertim, U. (2016). Proleterlesmenin yeni bir asamasi: Yeni bir isci simfi? [Yeni isler; yeni isciler: Turizm sektorinde
emek kitabinin degerlendirmesi, A. Aykac]. Is Ahlaki Dergisi, 9, 165-167.



i AHLAKI DERGisi

rebilmektedir. Bu siirecler ayn1 zamanda faaliyet gosteren firmalarin biiytikliiklerini de
belirlemektedir. Yazar turizm bolgelerinde faaliyet gosteren firmalarm 6lgeklerini ana-
liz ederken Katznelson’un sinif kavramimi agikladigi dort katmandan ilki olan “yapisal
katman” (Katznelson, 1985) kavramima gondermede bulunarak firma biiytikliiklerinin
proterlesme siirecini ne denli etkiledigi sorusunun cevabini aramaktadir. Elde ettigi am-
pirik bulgular ¢ergevesinde yazara gore Fethiye’de proterlesme siirecinin tam anlamiyla
gerceklesmemesinin en dnemli nedenleri, tarimdan kopusun tam olarak gergeklesmeme-
si, tarim ve turizm sektorleri arasinda tamamlayicilik iliskisinin varligi, daha ¢ok kiigiik
Olgekli yerel igletmelerin bulunmasi, turizm sektoriinde calisanlarin ayn1 zamanda tarim
isleri ile de ilgilenen ticretsiz aile is¢isi de diyebilecegimiz bir grubu olusturmasidir.

Yazarin yapilan incelemeler sonucu elde ettigi ampirik bulgular; {i¢ bolge dikkate
alindiginda “turizm fabrikas1” olarak tanimlanan igletmelerin en fazla Belek’te goz-
lemlendigini ortaya koymaktadir. Belek teki faaliyet gosteren firmalar fabrikalar gibi
islemekte ve calisanlarin da fabrika iscileriyle benzerlik gostermektedir. Fethiye’de-
ki meslektaglarinin aksine Belekte’teki turizm firmalarinda ¢alisan isgilerin tek gelir
kaynagini turizm faaliyetleridir. Bu da klasik anlamda iicrete bagimli bir is¢i sinifinin
varligina isaret etmektedir. incelenen bélgeler igerisinde en fazla is¢i sinifi 6zelligi
tasiyan grup Belek’teki turizm is¢ileridir.

Yazarin inceledigi li¢ turizm bolgesi i¢erisinde en karmasik yapiya ise Kemer sa-
hiptir. Hem tabandan gelen yerel sermayeli yatirimlar hem de devlet destekli 6zel
yatirimlar Kemer’i diger iki bdlgeden ayirmaktadir. Kemer’de yerel halk Belek ve
Fethiye’den farkli olarak turizm ile etkilesim igine girmistir. Yerel halkin bilyiik bir
kism1 emlak geliri ve taksi-dolmus ulasim araglar1 yoluyla gelir elde etmekte ve
bunun bir sonucu olarak da turizmden rant saglamaktadir. Yazara gore yerel halkin
rant yoluyla turizme dahil olmasi1 ve kiiciik 6l¢ekli de olsa tarimla iligkilerinin siir-
mesi; Kemer’de is¢ilesme siirecinin yerel halkta gézlemlenmesini engellemektedir.
Kemer’e Anadolu’nun bagska boélgelerinden goc edenler ise genellikle biiyiik otel-
lerde istihdam edilmekte, bunlarin Belek’teki gibi tarimla iligkisi bulunmamakta ve
dolayisiyla genel anlamiyla ig¢ilesme gozlemlenmektedir.

Yazarin “turizm” gibi daha ¢ok informel iliskilerin hitkiim siirdiigii bir sektorii in-
celemesi, bu alanda gozlemlenen ¢alisma eksikligini giderme anlaminda oldukga bii-
yiik bir dnem arz etmektedir. Dolayisiyla yol gosterici bir 6zellige sahiptir. Yazar bu
eserde turizm sektoriinde ¢aligan is¢ilerin ve yapilan islerin analizini yaparak genel
anlamda “turizm sektoriinde emek™ olgusunu inceledigini iddia etse de, eser yazarin
da belirttigi gibi (Aykag, 2009, s. 21) Istanbul ve Nevsehir gibi farkli turizm alanla-
rin1 degil kitlesel deniz turizminin gézlemlendigi Fethiye, Kemer ilgeleri ve Belek
mabhallesini incelemektedir. Bu yoniiyle; ¢aligmanin bagligi makro dzelliklere sahip
oldugu hissine neden olmakla birlikte i¢erik daha mikro diizeye sahiptir.
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Is Ahlaki Dergisi
Yazarlara Notlar

Is Ahlaki Dergisi, degerlendirme siireglerine alinacak galigmalarda temel bazi kriterler aranmaktadur:
Is Ahlak: Dergisine gonderilecek galigmalarin;
« Isahlaki konusu ile ilgili nicel, nitel, tek-denekli veya karma aragtirma deseni kullanilarak hazirlanmis olmastna,

oI5 ahlaki konusunda son dénem alan yazini kapsaml bigimde degerlendiren literatiir analizi, metaanaliz veya
metasentez ¢aligmasi olmasina,

oI5 ahlaki konusunda pratik olarak uygulanabilecek model énerileri sunmasina dikkat eder veya benzeri 6zgiin
nitelikte yazilar olmas: talep edilir.

Bu cergevede s Ahlaki Dergisi, ileri arastirma/istatistik yontem ve teknikleri kullanilan giincel galigmalara éncelik
tanimaktadir. Calismalarin yontembilim agisindan yetkinlikleri kadar alana orijinal ve yeni katki sunmalar1 da temel
yayimlanma kriteridir.

Yayimlanmak iizere génderilen galismalar 6ncelikle Editor tarafindan amag, konu, igerik, sunus tarzi ve yazim kural-
larma uygunluk yoniinden incelenmektedir. Editoryal 6n degerlendirmedeki genel egilimler su sekildedir:

Nicel arastirmalar igin;
o Tek siirekli degisken veya iki siirekli degisken barmndirip sadece veya agirhikhi olarak frekans, yiizde, fark ve iliski
istatistiklerine dayali caligmalar, ¢aismanin kapsamina gore degerlendirilmektedir.

o Tek siirekli degisken veya iki stirekli degisken barindirip tekli veya ¢oklu regresyon, yol (path) analizi, cluster
analizi gibi ileri istatistikler kullanilarak hazirlanan ¢alismalara 6ncelik verilmektedir.

Olgme aract gelistiren calismalar igin;
o Sadece 6lgme araglar1 gelistirmeyi raporlayan galismalar, gelistirilen 6lgme aracinin otantikligi, kapsamu, gelistirilen
grubun niteligi, gegerlik ve giivenirlik islemlerinin yetkinligi vb. 6l¢iitler dikkate alinarak degerlendirilmektedir.

o Gelistirilen 6lgme aracini bir aragtirmada kullanarak raporlayan ¢aligmalara oncelik verilmektedir.

Deneysel arastirmalar igin;
o Aragtirma verileri nitel verilerle desteklenmis deneysel aragtirmalara 6ncelik verilmektedir.

Nitel arastirmalar igin;
 Nitel aragtirmalar i¢in aragtirma stirecinin gegerlilik ve giivenirlilik kogullarinin saglanmig olmasina ve verilerin
derinlemesine analiz edilmis olmasina 6nem verilmektedir.

Betimsel calismalar igin;

o Dergide i ahlaki ile ilgili temel sorunlar1 ortaya koyan ve bunlara ¢6ziim 6nerileri getiren analitik ¢alisma-
larmn yayimlanmasi hedeflenmektedir. Diger taraftan bu kapsama giren ¢aligmalarin kitap bolimi tarzinda
olmamas: beklenmektedir.
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Karma (mixed) desenli calismalar igin;

Karma desenle hazirlanan ¢aligmalarin yayimlanma orani daha ytiksektir. Bununla birlikte karma ¢aligma-
larda nigin ve hangi karma metodolojinin kullanildiginin teknigi ile beraber agiklanmasi beklenmektedir.
Karma desenli aragtirmalarda aragtirmanin nicel ve nitel kisimlar1 ayr1 ayr1 degerlendirilir. Nicel ve nitel
kisimlarin ayri ayr1 yukaridaki kistaslar: karsilamasi beklenir.

Ayrica;

Alanda ¢ok sik kullanilan 6l¢gme araglarina dayali ¢aligmalarin ve oldukga yogun bigimde ¢alisilmus konular-
la ilgili aragtirmalarin yeni bir yonelim ortaya koymalar1 beklenmektedir.

Yiiksek lisans ve doktora tezlerine dayali galigmalarda tezin biitiintiniin, tezde kullanilan biitiin verilerin
raporlanmasi, tezlerde dilimlenme yapilmamasi beklenmektedir.

Bitiin arastirma tiirleri igin verilerin giincelligine 6nem verilmektedir. Arastirma verilerinin toplanmasi
tizerinden 5 y1l veya daha fazla siire ge¢mis ise aragtirmalarin giincelligini kaybettigi yoniinde goriis bildi-
rilmektedir.

Gonderilen bir ¢alismanin editoryal degerlendirmesi 40 giin igerisinde tamamlanmaktadur.
Hakem degerlendirme siirecine alinan galigmalar alanda uzman iki hakeme gonderilir.

Eger hakemlerin raporlarinda ¢aligma ile ilgili goriis ayrilig1 s6z konusu olursa, tigiincii bir hakemin gorii-
stine bagvurulur.

Hakem degerlendirme siireci, su anki yogunluk goz 6niine alindiginda yaklasik 3-4 ay siirmektedir. Bu siire,
ilgili alandaki hakemlerin is yiikii nedeniyle uzayabilmektedir.

Hakem raporlar gizlidir. Yazarlar ¢aligmalarini degerlendiren hakemlerin kim oldugunu bilmemektedirler.
Hakemler de degerlendirdikleri galismanin yazarini/yazarlarini bilmemektedirler.

Yazar/yazarlar; hakemlerin, Alan Editoriiniin ve Editoriin elestirilerini, onerilerini ve diizeltme taleplerini
dikkate almak zorundadirlar. Yazar/yazarlar, elestirilerden ve onerilerden katilmadigi hususlar1 gerekgele-
riyle izah etmelidir/etmelidirler.

Hakem degerlendirme raporlariin sonuglarina dayali olarak Editor;

Caligmanin kabuliine,

Caligmanin, hakem raporlarinda belirtilen hususlara gore diizenlendikten sonra yeniden degerlendirmeye
alinabilecegine veya,

Caligmanin reddine karar verir.

Yayima kabul edilen ¢aligmalarin siiregleri asagida belirtilmistir.

Yayima kabul edilen ¢aligmalarin hakem degerlendirme raporlar1 ve editéryal degerlendirmeleri
Yetkilendirilmis Yazara gonderilir.

Yetkilendirilmis Yazarin ilgili raporlara gére diizenleyerek Editore ilettigi ¢calisma Editor tarafindan kontrol
edilerek tashih siirecine alinr.

Yetkilendirilmis Yazara ¢ahsmasiyla ilgili tashih notlar1 génderilir.

Tashih siireci tamamlanan ¢aligmalar tasarima yonlendirilir.

Mizanpaji ve tasarimi tamamlanan ¢aligmalar Yetkilendirilmis Yazar tarafindan son kez kontrol edilir.
Bu siiregleri tamamlayan ¢alismalar 6ncelikle DOI numaras: atanarak OnlineFirst olarak yayimlanir.

OnlineFirst olarak yayimlanan makaleler yayim siirecine alinir ve ilgili sayida basilir.
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Editoryal 6n degerlendirme sonucunda bir ¢aligma, genel kriterleri veya yukaridaki kriterleri kargilamiyorsa, ¢ahs-
manin Yetkilendirilmis Yazarmna gerekgesi ile birlikte, galismasinin hakem degerlendirme siirecine alinamayacagi
yoniindeki karar bildirilmektedir.

Is Ahlaki Dergisinde yayimlanan makalelerin;

o Sorumlulugu yazarina/yazarlarina aittir. Yayimlanan yazilar, diisiinsel planda dergiyi veya Tiirkiye Iktisadi Girisim
ve I Ahlaki Dernegini baglamaz.

« Yayimlanan yazilarin yayim haklar Tiirkiye Iktisadi Girisim ve Is Ahlaki Dernegine aittir.

Yaz1 Tipi
Sayfa Yapist

Paragraf Yapisi

Sayfa Siniri

Baslik

Yazar Isimleri

Oz

Anahtar Kelimeler

Ana Metin

Kaynakga

Genel Bicim Ozellikleri

Biitiin metinde 10 punto Times New Roman yaz1 karakteri kullanilir.
A4 boyutlarindaki kagida;

* {ist, alt, sag ve sol bosluk 2,5 cm (0.98 ing)

** iki yana dayalt

% satir sonu tirelemesiz

Caligmalar tek siitun olarak hazirlanmalidir.

Paragraf baslarinda 0,5 cm girinti konmalidir.
Paragraf sekmesinde girintiler boliimiinde;

% Snce ve sonra alan1 6 pt (0,6 line)

“* satir araligi 1,5 olmalidur.

Yukaridaki sablona gore hazirlanmis bir ¢alisma 25 sayfay (10000 kelimeyi) asmamalidar.

Bagvurunun Boliimleri
Makale baslig1 bold ve sayfaya ortali olmalidir.

Yazar isimlerini bagvuru dosyasina kesinlikle eklemeyiniz. Yazar isimleri yer alan

basvurular isleme alinmaz ve iade edilir.

150-200 kelime arasinda olmalidur.

Ozde atif kullanilmamalidur.

5-8 kelime arasinda olmalidir.

Nicel ve nitel ¢aligmalar Giris, Yontem, Bulgular, Tartiyma bolimlerini igermelidir.

Yontem kisminda, eger 6zgiin bir model kullanilmigsa, model alt bolimi ile mutlaka
Orneklem/Caligma Grubu, Veri Toplama Araglari ve Islem alt béliimleri bulunmalidir.

Derleme tiirii galigmalar ise problemi ortaya koymaly, ilgili literatiirii yetkin bir bigimde
analiz etmeli, literatiirdeki eksiklikler, bosluklar ve geliskilerin izerinde durmali ve ¢6ziim
i¢in atilmasi gereken adimlardan bahsetmelidir.

Diger ¢aligmalarda ise konunun tiiriine gore degisiklik yapilabilir fakat bunun okuyucuyu
sikacak ya da metinden faydalanmasini giiclestirecek detayda alt boliimler seklinde

olmamasina 6zen gosterilmelidir.

Hem metin iginde hem de kaynak¢ada Amerikan Psikologlar Birligi tarafindan yayinlanan
Publication Manual of American Psychological Association (APA) (6. baski) adli kitapta

belirtilen yazim kurallar1 uygulanmalidir.
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Ekler

Diger

Baslik Olugturma

Temel Basliklar

Ikinci Diizey Baghk

Ugiincii Diizey Bashk

Dérdiincii Diizey Baslik

Besinci Diizey Baglik

Tablo ve Sekil Bagliklar:

Vurgu

Madde Siralamalar1

Dogrudan Alintilar

i AHLAKI DERGisi

Tablolar, Sekiller ve Ekler

Tablo, sekil, resim, grafik vb. unsurlar metin igerisinde yer almaldir. Caliymanin
sonunda ayrica verilmemelidir (Tablo, sekil, resim, grafik vb. unsurlar bagvuru
dosyanizda metin igerisinde ilgili yerlerde degil de ayrica ana metnin arka béliimiinde
ya da ek olarak verilirse bagvurunuz isleme alinmaz ve iade edilir).
Tablo ve sekillerde genel sablonun diginda paragraf sekmesinde girintiler boliimiinde;

“* dnce ve sonra alani1 0,

% satir arahg Tek olmahidir.
Tablo ve sekiller sola dayali olmali ve metin kaydirma 6zelligi kapali olmalidir.
Her bir ek, kaynak¢adan sonra ayr1 sayfalarda verilmelidir.

p degerini sadece tablo disinda gosteriniz. Tablo igerisinde ayr1 bir p siitunu
olugturmayiniz. Metin i¢indeki p degerlerini italik olarak gosteriniz.

Baglik Sistemi

Birinci ve ikinci diizeydeki basliklar1 olugturan kelimelerin ilk harfleri biiytik

yazilmalidir (istisna: ve, ile, de, mi gibi ekler her zaman kiigiik harfle yazilir).
Tablo ve sekil bagliklar: da bu kurala gore diizenlenmelidir

Caligmanin baghig1 ve temel bagliklar (Yontem, Bulgular, Tartigma) ortali ve bold
yazilir (Giris boliimiine Girig bashigi konulmaz).

Sola dayal1 ve bold yazilir. Kendinden 6nceki paragraftan bir satir bosluk ile ayrilr.
Sola dayaly, 0,5 cm igerden ve bold yazilir. Sadece ilk kelime biiyiik harfle baslar;

geri kalanlar kii¢iik harfle devam eder. Sonuna nokta konur ve paragraf baghgin

hizasindan devam eder. Kendinden 6nceki paragraftan satir boglugu ile ayrilmaz.

Sola dayals, 0,5 cm igerden, bold ve italik yazilir. Sadece ilk kelime biiyiik harfle baslar;
geri kalanlar kiigiik harfle devam eder. Sonuna nokta konur ve paragraf baghgin

hizasindan devam eder. Kendinden 6nceki paragraftan satir boglugu ile ayrilmaz.

Sola dayals, 0,5 cm igerden ve italik yazilir. Sadece ilk kelime biiytik harfle baslar; geri
kalanlar kiigiik harfle devam eder. Sonuna nokta konur ve paragraf baghigin hizasindan
devam eder. Kendinden 6nceki paragraftan satir boslugu ile ayrilmaz (Bes diizeyden daha

fazla baglik olusturulmasi 6nerilmemektedir).
Tablo ve $ekil ifadeleri (Tablo 1., Sekil 1. gibi) bold bi¢imde kullanilir.

Tablo ve sekil baghiklarini olugturan kelimelerin ilk harfleri bityiik ve baglk italik
olarak yazilir.

Diger Hususlar

Metin igerisinde bold bi¢imi kullanmayiniz.

«»

Vurgular “” isareti veya italik ile yapilmalidir.

Metin igerisindeki siralamada, maddelendirmede alt alta 1, 2, 3 gibi siralamalar
yerine yan yana (i), (ii) vs. seklinde siralamalari tercih ediniz.

Dogrudan alintilar normal metne gére soldan girintili ve 9 punto ile yazilir. Ayrica italik

«»

bi¢iminde gosterilmez. Ayr1 paragraf yapilan dogrudan alintilar “” icerisinde gosterilmez.
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Manuscript Submission
Contributors submitting their work to Turkish Journal of Business Ethics should be informed that articles should
include the following:

o Quantitative, qualitative, or mixed research methods,
o Comprehensive literature reviews, meta—analysis, or meta-synthesis,

o Model proposals, clinical experimental research model, or original writings of similar quality.

Editorial and Review Process
Turkish Journal of Business Ethics gives priority to current studies using advanced research and statistical
methods and techniques. The Journal’s main criteria for publication are original contribution to the field and
competency in methodology.

Manuscripts are first assessed by the Editorial Board for purpose, topic, content, presentation style, and
mechanics of writing. During this preliminary assessment, the Editorial Board guidelines are as follows:

For Quantitative Research
Quantitative research based on a single variable or that mainly analyses frequency, percentage, difference, and
correlational statistics is usually assessed in a preliminary assessment according to its contents. Quantitative
research including multiple regressions, path and cluster analysis, or other advanced research and statistical
methods is given priority.

For Studies Developing a Measurement Tool

The authenticity, scope, quality of the group worked on, and efficiency of the reliability and validity of studies are
taken into consideration to decide whether the measurement tool can be published independently. The Editorial
Board encourages contributors to send their manuscripts if the developed measurement tool is used in a study
in which the findings are reported.

For Experimental Research
Findings must be supported, detailed, and further elaborated on with qualitative data.

For Qualitative Research
The reliability and validity studies and in-depth analysis of the data is of utmost importance.

For Descriptive Studies
The journal aims to publish analytical studies identifying and proposing solutions to the key issues related to
business ethics. However, such studies should not resemble a book chapter based only on a literature review.

Mixed Research Designs

Such studies have a higher likelihood of being published. Mixed research design studies should justify why and
how the author adopted the research design used. Qualitative and quantitative sections are analyzed separately
and are expected to meet the criterion described above.
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Please Note

The Editors emphasize that Turkish Journal of Business Ethics articles should not include studies based on
very frequently used measurement tools or on research topics that have been overly examined, unless they
propose an innovative approach to the topic in question.

Manuscripts based on thesis-related research should include all data used in the thesis. Turkish Journal of
Business Ethics does not publish any article including unethical practices such as sliding.

Turkish Journal of Business Ethics believes that the data collection process for original research should have
been done in the last 5 years.

Editorial and Review Process

Manuscripts are assigned a reference code and recorded in SchloarOne Manuscript.
After the submission, authors are sent a confirmation of receipt by email.
Manuscripts are evaluated by the Editorial Board following the submission.

Manuscripts that meet the criteria for Turkish Journal of Business Ethics proceed to the next stage, which is
reviewer evaluation.

Manuscripts that do not meet the Turkish Journal of Business Ethics criteria are notified of the decision with
the relevant justification for rejection.

Receipt of manuscripts and Editorial Board decisions may take approximately 40 days.
Manuscripts are sent to two specialists in the relevant field.
If the reviewers differ in opinion about the quality of your work, the paper will be referred to a third reviewer.

The Editorial Board and referee reviews take approximately 3-4 months to complete. This time may be
extended depending on the availability of referees in your sub-discipline.

Reviewer reports are kept confidential. We adopt a double-blind peer-review evaluating process.

Authors must be attentive to the criticisms, suggestions, and corrections of the referees and the Editorial Board. In case
of disagreement with the reports, authors must explain why they do not agree with the points made by the reviewers.

For more details of the review process, visit the Notes for Reviewers page.
There are three possible results for a manuscript:

o Acceptance with minor or major revisions

o Reject and Resubmit process

« Rejection

Manuscripts go through the following stages once accepted for publication:

Reviewer reports and Editorial Board reports are sent to the author.

Authors revise their manuscripts according to the reports, and the Editorial Board reviews the revised man-
uscripts before they advance to the proofreading stage.

Authors are sent the proofreading notes.
When proofreading is complete, manuscripts advance to the formatting and pagination stage.
Following the pagination process, authors are asked to conduct a final check of their manuscripts.

After completion of these processes, manuscripts are initially published on OnlineFirst. As each article is
assigned a DOI, this version could be treated as the authentic version.

Printing of the manuscript in the journal may take approximately 5-6 months, depending on the workload
involved in the journal.
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Font

Page Layout

Paragraph Format

Page Limit

Title

Author(s)’s Names

Abstract

Keywords
Main Text

References

Formatting and Content Requirements for Manuscripts
General Formatting Requirements

The font used in the entire manuscript should be Times New Roman, font size 10. For tables
and figures, see below.

Page margins for bottom, top, right, and left should be pre-set as 0.98 inch. Text should be

justified with no hyphenation breaks in words at the end of a line.
Text should be typed as a single-column document.
Paragraphs and headings should not be indented, but aligned with the main text.
Paragraph indents should be pre-set in the tabs section as follows:

% before and after: 6 pt

** line spacing: 1.5
Manuscripts prepared in compliance with the guidelines should not exceed 25 pages
(10.000 words).

Manuscript Sections
Article titles should be boldfaced and centered.

The main document is used for peer-review, which may include the title, abstract, key
words, main body, references, figures and tables and supplementary materials. The names

of all authors and their institutions should not be included in the main document.
Abstracts should be between 150-200 words.

No citations should appear in the abstract.

5-8 words representing the manuscript should be given as keywords.

Qualitative and quantitative studies should contain the following sections: Introduction, Method,
Findings, and Discussion.
The Methods section must include Sampling/Study Population, Data Collection Tools, and

Procedure as sub-sections if an original research method has been used.

Literature reviews should elaborate on the problem, analyze the relevant literature,
emphasize the gaps and inconsistencies in the literature, and discuss actions toward solving

these problems.

Other types of studies can allow slight variations in sections, but they should not contain
too many details and sub-sections that could distract readers” attention and compromise

readability.

Both in-text citations and references should comply with the APA guidelines as provided

in the Publication Manual of American Psychological Association (APA) (6™ edition).
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Tables, Figures, and Appendices

Tables, figures, pictures, graphics, and similar aspects should be embedded in the text, and
not provided as appendices.

For tables and figures, use Times New Roman, font size 9.
Under the Paragraph tab, ensure that the indentation is as follows:
** before and after: 0
** spacing: Single
Tables and figures should be left aligned, and the text wrapping feature should be turned off.

Each appendix should be displayed on a separate page after the references section.

Format for Five Levels of Heading

The heading style consists of five possible formatting arrangements, according to the number of levels of

subordination. Each heading level is numbered (see below).

Levels of Heading
1
2
3

Table and Figure
Headings

Emphasis

Listing

Direct Quotations

Format
Centered, Boldface, Uppercase and Lowercase Heading
Flush Left, Boldface, Uppercase and Lowercase Heading

Indented, boldface, lowercase paragraph heading ending with a period. (In a lowercase
paragraph heading, the first letter of the first word is uppercase and the remaining

words are lowercase.)
Indented, boldface, italicized, lowercase paragraph heading ending with a period.
Indented, italicized, lowercase paragraph heading ending with a period.

More than five levels of headings are not advisable.

Table and figure numbers should be typed as “Table 1.” or “Figure 1”
Table and figure headings should be in italics.

Other Guidelines

Do not use boldfaced characters in text. Emphasis should be expressed using quotation

w»

marks (“”) or italics.

Lists in text should be horizontal and not vertical. Further, the list should use Roman numeral [(i),
(i), and so on], not Arabic (1, 2).

Direct quotes should be left-indented from the main text and typed in 9-point font. They

need not be italicized.
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